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--and on Friday, the 13th! 


Friday, the 13th of September, held no hoodoo 
for the Chicago Evening American. Au con- 
traire, as the French so conveniently put it. 
For the day was marked by a 76-page paper— 
only two pages short of the all-time record 
made last year at the height of the holiday sea- 
son. 


Just how outstanding this event is, and how 
clearly it reveals the progress of the Chicago 
Evening American toward its zenith, is demon- 
strated by (1) a gain of 20 pages in the size of 
this tremendous paper, (2) a gain of 103 
columns of paid advertising and (3) a gain in 
circulation of 91,572 over the record of a 


year ago. 


CHICAGO EVENING 


AMERICAN 


a good newspaper 


National Representatives: RODNEY E. BOONE ORGANIZATION 


One of the 28 Hearst Newspapers read by more than 
twenty ‘million people. Member of International News 
Service, Universal Service and Audit Bureau of Circulations. 
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Photograph through courtesy of the American Book Bindery, Inc., New York City 


Mi hat impression of your organization 


does YOUR CATALOG convey? 


Your catalog is your ambassador in many a 
prospective buyer’s office. It tells a very defi- 
nite story about you and your organization. 
Is it equipped to impress the prospect, to give 
him a good, favorable opinion of your organ- 
ization at first glance? 


Whether or not your catalog gets a read- 
ing depends upon this: “Does it look interest- 
ing to your prospect? Will he bother to 
turn the pages?” 


And, as the approach to a book is through 
the cover—it is important that the cover of 
your catalog be attrac- 


tive, strong and interest- 


0 U B ONT ing looking. 
Ga 


REG.U. S. PAT. OFF. 


Today—to gain the full attention of buyers 
—many leading business houses are having 
their catalogs bound in beautiful, durable 


du Pont Fabrikoid. 


Fingerprints, smudges and other soil can 
be instantly removed from Fabrikoid with 
soap and water. Fabrikoid is scuffproof, too 
—made to stand up under wear and tear. Its 
neat, sturdy appearance gives your catalog 
prestige—assures it of getting attention from 
even the busiest of men. 


Write us for full information today. E. I. 
du Pont de Nemours & Co., Inc., Fabrikoid 
Division, Newburgh, N. Y. Canadian sub- 
scribers: Canadian Industries, Ltd., Fabrikoid 
Division, New Toronto, Ontario, Canada. 


FABRIKOID 


“MAKES COVERS 


SAY ATTENTION” 


Our Department of Design will gladly cooperate with you on questions concerning the making of your catalog covers. 


N. Y., under the Act of March 3, 1879. 


Published every Saturday and copyrighted by SALES MANAGEMENT, INC., 420 Lexington Ave., New York, N. Y. Subscription price $4.00 a year. in advance, 
Entered as second-class matter June 1, 1928, at the Post Office at New York, : 
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When Class 


Counts 


“You can’t make a silk purse out 
of a sow’s ear!” 


Nor can one make a Binder out of 
shoddy or cheap material, nor delegate its 
making to one who doesn’t know how— 
and expect it to possess the class necessary 
to get the preferred attention of busy men 
of affairs. 


First impressions are lasting, and obvi- 
ously it’s the cover of promotional litera- 
ture that creates the first impression—good 
or bad—in the minds of your prospects. 
A good start is half the game, so why 
not equip yourself at the get-away with 
a Binder that is representative of your 
“class”? 


And remember, please, such a Binder 
need not necessarily be expensive. 


MOLLOY MADE 
BINDERS 


We make covers for bound books or 
loose-leaf Binders in any size or style; of 
artificial leather, Mocotan, or hot-die em- 
bossed paper. Designed to your order in 
any color scheme. Stiff or flexible. 

Describe in detail what you want bound 
—also how and where it is to be used. We 
will then send you a no-obligation-involved 
recommendation, with samples, as to cor- 
rect cover requirements. 


The 
DAVID J. MOLLOY 
COMPANY 


2869 North Western New York Office: 
Avenue 


300 Madison 


CHICAGO Avenue 


BY WALTER MANN 


Psyching the Ads 


Even at a dollar a pound for its astound- 
ing poundage in heavy enameled paper, 
this 362-page ‘‘case study of advertising” 
by Carroll Rheinstrom (Convici-Friede, 
New York, $5.00) would doubtless be 
worth the price. 

In its own words, “Psyching the Ads” 
is “an attempt to study current advertise- 
ments which have been victorious in com- 
petition, and advertisements which have 
fallen—to disseminate the known factors 
surrounding each, and to stimulate the 
reader’s research into their factors of suc- 
cess’ (and presumably failure). 

Unlike most advertising texts, it states 
that it has no theories to offer, no rules 
to obey. Its immediate value is said to be 
(1) as a textbook of practical advertising 
procedure, which it is; (2) as a source 
book for ideas, which it is; (3) as a yard- 
stick of definite situations and results (126 
concrete advertising cases, 167 specific ad- 
vertisements on 57 different types—not 
varieties—of merchandise or _ services), 
which—as far as it goes—it is; and (4) 
as a missionary of a new advertising un- 
derstanding in which the scientific approach 
to advertising effectiveness is of paramount 
importance. 

The writer is to be complimented, not 
only on the ambitiousness of his undertak- 
ing, but also on the staccato advertising 
copy style with which he has approached 
126 different advertising cases. In the 
main, the cases themselves are, however, so 
dissimilar that it would take a Philadelphia 
lawyer (few of whom are engaged in ad- 
vertising) to put them together in the 
directly comparable tables which every 
student of direct-mail returns might hope 
to find in such a book. 

By this let us not misunderstand. As a 
series of case studies they are extremely 
interesting, well worth a place in any ad- 
vertising student’s library. 

Probably in subsequent efforts (for we 
are told in the preface that the writer hopes 
that this will be but one of a Jibrary of 
advertising case books) attempts will be 
made to get data from similar (perhaps 
even the same) sets of publications and 
advertisers under similar conditions and 
with the same copy. 

In subsequent studies, moreover, the date 
of each piece of copy, as well as a tabular 
summary comparing various sets of returns 
with other related sets might well be in- 
cluded for the reader’s greater ease in mak- 
ing comparisons of returns under similar 
conditions. 


Help for the Independent 
Merchant 


“A Winning Hand for the Independent 


Merchant” is a_ two-color, twelve-page, 
copyrighted pamphlet—the first of a series 
to be issued by the Wholesale Dry Goods 
Institute (40 Worth Street, New York 
City) to small retail dry goods merchants 
all over the United States. They are being 
mailed out by members of the institute, as 


part of a plan sponsored by this organiza- 
tion to educate that part of their clientele 
to better all-around retail methods. 

Main headings in this pamphlet are 
“Making Your Store Sell for You,” “Buy- 
ing for Value, Style, and Volume Demands,” 
“All Year ’Round Selling Power,” “Cap- 
italizing on Personality,” and “Quick Turn- 
over and Lower Expense,”—all discussed 
in a simple, direct style, which gives the 
small dry goods dealer a chance to rebuild 
his business on modern lines, if he is keen 
enough to care to do so. Those who would 
like to watch the development of this type 
of retailer may get at least one real slant 
by watching the type of material with 
which he is being educated. This pam- 
phlet is available only through wholesalers 
who are members of the W.D.G.I. 


Retail Hardware 
Merchandising 


The “Blue Book (July, 1929) Issue” of 
Hardware Retailer devotes thirty pages to 
the seventh annual study of margin, ex- 
pense and profit made by the National Re- 
tail Hardware Association, giving a cross- 
section of the combined experience of 1,267 
retailers. This is the first year these data 
have been made available in this form, 
having hitherto been published as a sep- 
arate pamphlet by the association. 

These analyses of 1,267 reports disclose 
among other facts, the number of retail 
hardware merchant responders who made a 
profit or lost money, the effect of volume 
of business and size of town upon the key 
factors in store operation, the bearing of 
sales efficiency upon profits, the financial 
strength and average income per store 
owner given by sizes of town or City as 
well as by sales volume. 

A few of the salient facts brought out by 
the survey, follows: 


1. Almost 65 per cent of the reporting 
dealers made a profit. 

2. Relatively few retailers who sold less 
than $40,000 attained satisfactory earnings 
on sales. 

3. Dealers located in towns of less than 
10,000 population made the most money. 

4, Small stores in large cities experienced 
the greatest difficulties. 

5. The need for a careful watch upon 
margin in its relation to expense. 

6. The close relationship between profit 
and the proportion of margin absorbed by 
wages. 

7. An increase in sales per person em- 
ployed permits higher salaries and usually 
results in a reduction in total expense. 

8. More rapid stock turnover is a fre- 
quent companion of larger profits but its 
value is nullified when obtained at the sac- 
tifice of margin. ; 

9. Most hardware retailers are in @ 
sound financial condition. : 

The “Blue Book Issue” is obtainable 
from Hardware Retailer, 915-935 Meyer 
Kiser Bank Building, Indianapolis, Indiana, 
at $1.00 and is well worth it to any one 
interested in retail hardware merchandising. 
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Already Biggest Transportation Cen- 


Lights the Wey eeumaienees 


To Worth-While Endurdice . SPOKANE FIRST: Spokane was the first city 
Flights and Nonstop, (and only city to date) to sponsor a National 
C A ON 


Air Derby and Races and make them ‘‘pay their 
ONTINENTAL way’’—Spokane does things! 

SPOKANE FIRST: While many endurance 
flights over various airports have been made, it 
remained for Spokane and its aviators, Nick Ma- 
mer and Art Walker, with the Spokane Sun-God, 
to light the way by a real worth-while contribu- 
tion in endurance refueling non-stop transconti- 
nental flights—Spokane via San Francisco to New 
York and return—Spokane does things] 


SPOKANE FIRST: Spokane is already the hub 
of more railroad mileage than any point west of 
Omaha, being served by 5 transcontinental and 
numerous branch lines. These, together with 146 
motor busses, make Spokane easily accessible to 
” : the 582,000 consumers of its rich surrounding 
ue” of field. Now, in addition, Spokane has one of the 
ges to " best aviation fields of the United States, with air 
Nn, ex- : / : lines connecting with the Pacific Coast and East. 


al Re- SPOKANE’S NEWSPAPERS: THE SPOKES- 


cross- j : : MAN-REVIEW and SPOKANE CHRONICLE are 
1.267 ii y : : also top-notchers in effective coverage of their 
- yt 3 urban markets. The combined 93,000 circulation 


; ’ (proved 86% UNduplicated) covers nearly all 
form, wi 2 , . the 101,735 families in Spokane and the 522 
a sep- . 4 hustling cities and towns of the Spokane Coun- 

oS ; ’ try—per family wealih $3104 above nation’s 
average—truly an exceptional market, well worth 
winning completely! Send for special market 
information. 
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JAMBA 


In New Orleans you may order 
Jambalaya a la Creole, which is 
rice, fresh pork, ham, fine chaurices, 
onion, butter, garlic, thyme, parsley, 
bay leaves, cloves, beef broth, chili 
pepper, salt, cayenne. Or you may 
order Jambalaya aux Crabes, Jam- 
balaya au Congri or Jambalaya aux 
Chevrettes. 


its, 


Jambalaya came to Creole Louisi- 
ana from Spain and, now, in Or- 
leanese it means “a little bit of 
everything” like a department 
stoke, a little bit of everything. 

From a paper of pins to a price- 
less rug, from a dishpan to the 
most sophisticated of perfumes, 
from Ford tires to baguette dia- 
monds ... a little bit of everything 
must be sold to everybody in New 
Orleans’ department stores, and of 
course they have tlt department 
store problem of reaching the great- 
est number of buyers every day at 
the least cost per resulting sale. 


a 


There are six great department 
stores here, One of them, the 
largest single user of newspaper 
advertising in the New Orleans 
market, has just passed its 90th 
birthday, only two years younger 
than The Times-Picayune itself. 
Founded by Daniel H. Holmes in 
the days when Canal Street boasted 
shade trees, crinolines and mule 
cars the D. H. Holmes Co., Ltd., 


is today an interna- 
tionally known de- 
partment store and 
the yardstick of re- 
tail values through- 
out Louisiana. and 
Mississippi. Today 
D. H. Holmes Co., 
Ltd., uses almost 
two and a half mil- 
lion lines of news- 
paper space an- 
nually. 


a 


New Orleans’ six 
big department 
stores (and soon an- 
other will be added 
to the list) placed a 
total of 8,787,058 
lines of advertising 
in the New Orleans 
newspapers in 1928, 
39 per cent or 3,- 
406,024 lines of that 
in The Times-Pica- 
yune. Department 
stores aS a group 


BLU UTERO A nite 
Y 


to carry the weight 
of the year’s 
schedule, using 
more of its space 
than in any of the 
other newspapers. 
i We | ich The significance 
ti] of department 
store linage is shop 
talk among space 
buyers for every 
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placed 50 per cent 

more lines in The Times-Picayune 
than in the next New Orleans 
newspaper, while the largest single 
advertiser in the group bought 
more space in the Times-Picayune 
than in all the other New Orleans 
newspapers combined. With one 
exception all the department store 
group chose The Times-Picayune 


type of account, 
and the New Orleans situation is 
one to which its dominant news- 
paper can, in truth, point with 
pride. 


Member 100,000 Group of American 
Cities, Inc. Member Associated Press. 
Representatives: Cone, Rothenburg and 
Noee, Inc. Pacific Coast Representa- 
tives: R. J. Bidwell Co. 
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$4,708,551.49 Income Per Week 


Just one crop return for three weeks—the cash revenue just recorded by the humble 
tobacco grower of West Florida and Southeast Georgia; cash, mind you! And 
will he spend it? 
the desirability of their products through the one newspaper chiefly circulating in the 
tobacco-growing area— 


|THE FLORIDA TIMES-UNION 


Very likely chiefly among advertisers who persuasively tell 


where 
about 


Jacksonville 
FLORIDA 


517 


518 


> AL 


E §S 


MAN AGEMENT 


SEPTEMBER 21, 1929 


Y. W.C. A. 


Reached Through 


The Womans Press 


the National Magazine of the 
Young Women’s Christian Assn. 


A Double Market 


weeny 


Y.W.C.A., Cincinnati, Ohio 


One of 25 new buildings. Nine 
under construction, 34 being 
planned. A $5,000,000 one-year 
building program. 


Bedroom, 
Hotel Figueroa, 
Los Angeles 


There are 301 Y. W. C. A. Hotels and ‘‘Residences”’ 
with 458 regular guests and 


Y. W.C. A. Cafeteria, 
Lansing, Michigan 


There 
C. A. Cafeterias, 
serve three meals a day, 
afternoon teas and club 


These 


banquets. One cafeteria 
buys _ over $2,000,000 
worth of food a year. 


The WOMANS PRESS 


published at the national headquarters has 
mailing lists of buyers of every commodity. 
These with a complete plan of individual 
services are free to advertisers. 

Write for terms to 


CLARA JANOUCH 


Advertising Manager for The Womans Press 


600 Lexington Ave. 


2 An All-year-round Camp 
| at Asilomar, California 


There are 289 Y. W. C 
101,957 girls. 


Swimming Pool, 


255,000 
in the physical education 
classes fast year. 
000 girls now belong to 
the Girl Reserve group. 


Market 


That Reaches 
Individually 


600,000 


Women 
Members 


196,000 


Girl Reserves 


49,000 
Board 


Members 


The key women of 
our cities and towns, 


A market that 
reaches buying 
executives for 690 
buildings. Con- 


struction materials, 
furnishings, operat- 
ing supplies. 


Beauty Parlor, 
Hotel Figueroa, 
Los Angeles 


135,840 transients. - 


Camps attended by 


Cincinnati, Ohio 
girls registered 


196,- 


New York City 


The Price of a Motor Car 


In a double-page institutional adver- 
tisement, soon to appear in magazines, 
General Motors will say a few words 
about a standard price tag which their 
dealers have adopted. “There is a dif- 
ference between the list (f. 0. b.) 
price of a new automobile and the 
price you actually pay,” it is explained. 
“This difference consists of certain 
additions made by the dealer.” 

On the standard price tag are shown 
exactly what the additions are—the list 
price as advertised by the factory; ‘“‘an 
authorized amount to cover the freight 
charges paid by the dealer and the cost 
of unloading, inspecting, supplying 
fuel and oil—preparing the car for 
delivery to you’; then the “delivered 
price” and finally the “total delivered 
price,” which includes accessories not 
included in the list price. 

In spite of the fact that some motor 
car manufacturers are still talking 
broadly about ‘unparalleled perform- 
ance,” without getting down to the 
exact reasons for it, the industry in its 
promotion is becoming more and more 
specific. General Motors’ price tag is 
a step in this direction. So is the 
policy of this and other companies to 
itemize accessories, included or not. 
So is the increasing standardization of 
used car values. 

Right along this line, Chrysler did an 
ingenuous, and constructive, thing the 
other day. They advertised that their 
new line of Fargo trucks is intended 
for “eight out of ten deliveries,” only. 
And we wondered how motor car 
manufacturers would admit, in the 
glaring headline of a four-column 
newspaper advertisement, their in- 
ability to meet one-fifth of their pros- 
pects’ needs? After all, there’s nothing 
sO convincing sometimes as an admis- 


sion of fallibility. 


Literature at Woolworth’s 


Three or four years ago Isidora New- 
man wrote a very delightful book for 
children, called ‘‘Fairy Flowers,” which 
Willy Pogany illustrated and the Ox- 
ford University Press, New York, 
published. It contained twenty-four 
little legends of flowers; fifteen full 
page tlustrations in color for $5. 

Now comes the F. W. Woolworth 
Company to divide up Mrs. Newman’s 
book in four parts, and sell each part 


at ten cents apiece—making the cost 
of the entire work about one-twelfth 
of what it was before. The typog- 
raphy, paper, binding, are cheaper of 
course, but the books are attractive all 
the same. All the legends are there. 
So are the Pogany illustrations, in 
color. 

You can buy other good books—for 
your little boy or girl, or yourself—at 
Woolworth’s, for a dime; and if a 
Woolworth’s red front isn’t in sight, 
drop into the smaller red front of a 
United Cigar Store. You can buy 
standard works there at a quarter of 
the publisher’s list price. 


Smart and Thrifty 


Horn & Hardart Company have open- 
ed the “world’s finest and largest 
Automat Cafeteria” at Fifth Avenue 
and Forty-fifth Street, New York, and 
prosperous ladies, fatigued with the 
effort of trying on ermine coats and 
Paris gowns at nearby shops, are ex- 
pected in to drop a few nickels in the 
slot for lunch. 

Messrs. Horn & Hardart expect to 
prosper in their new location—and 
probably they will. We are not sure 
how many prosperous ladies will eat 
there, but maybe the number will be 
larger than we would suppose. If Mr. 
Ford can sell his town car to bankers 
and Mr. Ward his seven-dollar shoes 
to scions of the better families, the 
Automat people must know what 
they’re doing. 

There’s something in this Macy slogan 
about it’s being smart to be thrifty. 


A Scotchman’s Speech 


No man can get very far in this world 
unless he has a speech to make—al- 
though to have more than one speech, 
when one has as a rule only one funda- 
mental idea to get over, is not thrifty. 
Mr. Bruce Barton made us realize this. 
We wrote him the other day for an 
advance copy of a talk he is going to 
make before a chain store convention. 
“I didn’t know until I received your 
letter,” Mr. Barton said, “that the title 
of my speech is to be ‘Modern Dis- 
tribution—Its Possibilities and Re- 
sponsibilities.. This sounds like 4 
mouthful, but no matter what subject 
they announce I always make the same 
speech anyway.” 
—LAWRENCE M. HUGHES. 
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i Men and women who do excel 


Tre finest type of agency service 
srows out of these conditions: an organi- 
zation large enough to provide a service 


wide in scope, yet free enough in its 


working methods to bring out the best 
ROY S. DURSTINE 
Vice President 


and General Manager work of which each staff member is i 
New York : 


JAMES D. ADAMS 
Account Representative 


capable. It takes time and patience and 
foresight and money to build such an 


organization. But it has been built. 


PAUL W. HAWTHORNE ROBERT P. BAGG 


Art Department Account Representative 


Boston New York 


Batten, Barton, Durstine & Osporn, INC. 
ADVERTISING 


383 MADISON AVENUE - NEW YORK 


world CHICAGO BOSTON BUFFALO 
McCORMICK BUILDING 10 STATE STREET RAND BUILDING 


HARRY J. LATTMANN MARY SCANLAN E. EVAN GWYNNE THEODORE L. BATES 
Production Department Radio Department Assistant Account Rep. Account Representative 
New York New York New York New York 
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“local merchants feature products 
NATIONALLY ADVERTISED...” 


Beaders of The Christian Science 
Monitor look to it for its advertising 
as well as for its news. And they do 
more: they patronize Monitor adver- 
tisers. They make a direct effort to 
seek out those merchants in their own 
communities whose advertisements 
they have seen in the Monitor. 


These loeal dealers feature, in their 
advertising, products which are also 
NATIONALLY ADVERTISED in the 
Monitor. Thus the consumer sees not 
only the NATIONAL ADVERTISE- 
MENTS, but LOCAL ones telling him 
where the product is for sale. Each 


dealer’s advertisement featuring a 
nationally advertised product means 
additional advertising for the national 
advertiser, paid for by the dealer. 


inane ina ci namoaeiaiaaail 


The Christian Science Monitor alone 
offers you this double advantage of 
LOCAL ecombined with NATIONAL 
advertising. Look into it today! 


The Christian Science Monitor 


A DAILY NEWSPAPER FOR THE HOME 


Published by The Christian Science Publishing Society 
107 Falmouth Street, Boston, Mass. 


Braneh Advertising Offices 


New York — Detroit — Chicago — St. Louis — Kansas City — San Francisco— 
Los Angeles — Seattle — London — Paris — Berlin — Florence 
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The Weekly Magazine for Marketing Executives 


VOLUME NINETEEN, NUMBER TWELVE 
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How to Plan and Use a 
Standard Sales Presentation 


BY R. CG. HAY 


In a series of three articles on this subject, Mr. Hay 
will present the experiences of such concerns as 
Studebaker, Copeland, National Cash Register, 
Frigidaire, Felt & Tarrant, American Radiator and 
others, in increasing the efficiency of salesmen 
through the use of the standard sales demonstration. 


OR years, sales executives have 
been at loggerheads over the 
standard sales presentation. Some 
sales managers favor it, while 
others maintain that the use of a stand- 


ard demonstration or sales talk kills 


The National Cash Register Com- 
pany assists its retail customers by 
maintaining a retail service depart- 
ment. The service men counsel and 
instruct retailers on how to handle 
their customers. 


initiative, makes for mechanical sell- 
ing, and is altogether undesirable. 
Most of the criticism leveled at the 
standard sales demonstration is, in 
reality, aimed at those standard sales 
talks which are used verbatim by the 


salesmen. In an investigation recently 
conducted by the writer, I failed to 
find one sales manager who favored 
having his salesmen use a standard 
sales talk literally, as written, but I 
did find a large number of sales man- 
agers who are using standard sales 
demonstrations with great success. 
The case for the standard sales pres- 
entation is well expressed by R. L. 
Lee, sales promotion manager, Frigid- 
aire Corporation, who says: 
“Frigidaire, together with its parent 
organization, Delco Light, also the 
company from which many of the 
original Delco Light men came, all 
have been strong advocates of the 
memorized sales demonstration. The 
experience of these companies in this 
regard covers a great many years and 
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today, we, of Frigidaire, with its back- 
ing, are still as strong for the memor- 
ized sales presentation as we ever were. 
“You will notice that I am placing 
the emphasis on the memorizing and 
have not referred to the ‘canned’ sales 
talk. This is a point that many sales 
managers fail to recognize. The real 
value to be gained is in the memo- 
rizing. One cannot go over a sales pres- 
entation a sufficient number of times 
necessary for memorizing without 
automatically ending up with the 
salient sales points of this product in- 
delibly branded in his mind in proper 
order. The aim in our estimation, 
therefore, of the memorized sales pres- 
entation is to bring this result about 
rather than to cause the salesman to 
recite in the presence of his prospect, 
word for word, his sales presentation. 
“Our candid opinion is that, regard- 
less of the end to which the sales man- 
ager might go, the percentage of sales- 
men who will use a verbatim demon- 
stration in the presence of a prospect 
will be extremely low. We have 
proved conclusively, however, that a 
salesman who has been compelled to 
memorize the demonstration will un- 
consciously adopt much of the phrase- 
ology from the standard presentation, 
and will, invariably, tend to follow the 
sequence of the points as outlined. 
“The conclusion we have reached 
regarding the so-called ‘canned’ sales 
talk is that it is extremely important 
‘to decide whether you wish your sales- 
men to give a verbatim demonstration 
to the prospect, or whether you are 
going to insist that the salesman 
memorize the story. The two are en- 


Frigidaire insists that 
all new salesmen be 
able to give a standard 
sales demonstration, 
from memory. The 
company has proven 
conclusively that new 
salesmen start produc- 
ing in a shorter time 
as a result. 


tirely different. With the experience 
we have had, I would say it was almost 
impossible to attempt to force sales- 
men to give the verbatim demonstra- 
tion, and if it were possible, the effort 
would be clearly out of proportion to 
the benefit gained. 

“In training salesmen, Frigidaire in- 
sists that all new men be able to give 
to their instructors the standard Frigid- 
aire sales demonstration. That demon- 
strates how important we believe the 
memorizing feature is. 

“We know definitely that new sales- 
men start producing in a shorter time 
as a result of having learned the 
demonstration than do those who have 
not learned this. 

“It stands to reason, however, that 
indirectly, the standard sales presenta- 
tion affects the overall turnover as a 
result of its effect on producing suc- 
cessful salesmen.” 

Mr. Lee adds this interesting state- 
ment :— 

“I consider it almost folly, over a 
period of time, to attempt to force an 
organization to use a verbatim demon- 
stration, but under no circumstances 
would I ever give up recommending 
that every salesman in a specialty sell- 
ing organization be forced to memo- 
rize a standard presentation.” 

Take any group of salesmen, wheth- 
er dealers’ or manufacturers,’ tell them 
about their product, then turn them 
lose on the job of selling and what 
do you get? Obviously, you will get 
as many methods of presenting the 
best arguments on this product as 
there are salesmen. Compare two 
salesmen selling the same product, one 


a productive, successful salesman and 
the other a poorer salesman. 

The successful salesman has organ- 
ized his sales presentation to make use 
of the most telling arguments in favor 
of his product, presenting these in the 
most effective manner. The poorer 
salesman, on the other hand, while he 
has access to the same information, 
flounders along and does not always 
present all of the arguments in favor 
of his product, nor does he present 
what arguments he does use in the 
best possible way. 

It was because of these differences 
in salesmen that the standard sales 
presentation came into being many 
years ago. John H. Patterson, founder 
of the National Cash Register Com- 
pany, was probably the first man to 
use the standard sales presentation in 
selling. G. E. Irving, of the sales 
education division, describes the cir- 
cumstances surrounding the adoption 
of the standard selling presentation by 
the National Cash Register Company 
in these words :— 

“We have always used the standard. 
ized plan of presentation which was 
originally put into effect by Mr. Pat- 
terson, in the early development of our 
selling plan. The results of one sales- 
man stood out far ahead of any of the 
others. His working methods were 
studied, and it was found that he had 
a systematic plan of approaching mer- 
chants and demonstrating to them. 
Other salesmen were shown this plan, 
and their results were so much more 
satisfactory than with their haphazard 
methods that it was decided to put 

(Continued on page 542) 
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Nineteen million cigars oversold! George Washington Hill, 
president, The American Tobacco Company, in this exclusive 


interview with Sales Management, presents here a most interest- 
ing analysis of the phenomenal success of the Cremo newspaper 
advertising campaign now being carried on by his company. 


Cremo Sales Soar to Recerd 
Heights During Newspaper Drive 


ITH an_ exclusive 
newspaper advertis- 
ing campaign still 


in its infancy—less 
than six months old—and thus 
far carried into only a handful 
of states, the American Cigar 
Company is selling 800 per 
cent more Cremo cigars than 
it did this time last year. With 
the campaign only begun, more 
Cremos are being sold in New 
York alone than were bought 
this time last year in the entire 
United States. 

In fact, despite tremendous 
daily increases in production, 
so successful has this news- 
paper campaign proved that ex- 
pansion of the program has 
been stopped to enable the 
American Cigar Company's 
factories -to catch up with its 
orders. At that, they are more 
than 19,000,000 cigars behind. 

Why did this subsidiary of 
the American Tobacco Com- 
pany choose newspapers exclu- 
sively? According to George 
Washington Hill, president of 
both companies, it was because 
they will return profits at the 
ratio of four to one, if properly 
used, although they comprise 
the most expensive medium 
available. 

“We feel that newspapers 
offer the best advertising fey 
if the problems peculiar to 
their use are met,” Mr. Hill 
explained. 

“In the first place, advertis- 
ing money never should be 


spent on a product that is not a natural 
We chose Cremo from all the 


seller. 


brands of cigars we manufacture prin- 
cipally because experience has taught us 
it will sell profitably even without the 


BY T. P. HEADEN 


We'd rather not 
mention “spit” 


. » « but spit-t 
are a menace! 


Dr you renember the old, filthy shop where the 


e witlew rolled the leaves... with 


ve... ane spit an the ends? 


What a far ery this ie from the 
Creme Process of aranufar 


moment the chotce Creme bea 
Creme factory thes are sieutifieally treated by 


0.8, Government approved nietheds. This purity 
is tarefally safeguarded along every step of the 
omy in the Creme manafaeturing process, 


Certified For Your 
| «Protection By 
Crewe cigars are free from the danger of “epite a 
tigepitig”™ heexure they are made by amazing in- 
vettions that fill. wrap sod tip the cigars hr sonny, 
airy, spotlesaly clean Creme factories. 
Dinsritestod by: 
Metropolitan Tobacco Company 


THE GOOD $f CIGAR 
... THAT AMERICA NEEDED 


By talking sanitation we not only placed our ad- 

vertising in strong competition with the news 

column of newspapers but we pointed out a public 
good that Cremos serve. 


backing of an advertising campaign. 

“The second condition which must 
be met is successful competition, not 
only with the other advertising in the 
newspapers, but with its news col- 
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umns. After a salable prod- 
uct has been selected to push, 
a mewspaper campaign, to be 
successful, must be designed to 
take the reader's eye away from 
the account of the latest mur- 
der, scandal, public improve- 
mentordivorce. That partof the 
program’s pattern determines 
whether the campaign will be 
mildly satisfactory or unbeliev- 
ably successful as our Cremo 
campaign is proving to be. 

“In Baltimore we made a 
test of our campaign. We 
checked our results very care- 
fully and found that we had 
hit upon a plan that would get 
us the maximum business for 
the money spent. After a little 
experimenting, we determined 
at what point the law of dimin- 
ishing returns began to operate, 
thus learning that two adver- 
tisements a week in each com- 
munity would best serve our 
purpose. We have done this 
in Massachusetts, New Jersey, 
New York and Pennsylvania, 
chiefly, and we intend to ex- 
pand our campaign as our fac- 
tories become better able to 
meet the quantity demands 
made on them. 

“It was discovered that ad- 
vertising only once a week 
brought our message to the 
public too rarely and advertis- 
ing three times a week pro- 
duced little more sales than 
two insertions. Of course, the 
reactions of our sales were 
always the barometer by which 


we could judge our campaign. It was 
then discovered that one large ad, fol- 
lowed by a small one, got better re- 
sults for the money spent than two of 


(Continued on page 546) 


Selecting Agencies By Future 
Past Performance 


BY EDGAR PAUL HERMANN 


Director of Publication, The Lincoln National Life Insurance Company, 
Fort Wayne, Indiana 


For years a controversy has raged on the subject of 
speculative plans and copy prepared by advertising 
agencies. Thanks to the work of a committee ap- 
pointed by the Four A’s, the viewpoint of that group 
has been made clear. Now comes an advertising 
man who challenges that viewpoint, who presents 
arguments which may appeal to many as being 
sound. The editors feel that the conflicting opinions 
are possible of reconciliation and will welcome 
thoughtful letters from readers, offering solutions of 
the problem, which will be printed in future issues. 


HE submission of plans on 
speculation by advertising agen- 
cies gets another lashing by 
Earnest Elmo Calkins, well- 
known authority on advertising, in a 
report recently issued by the committee 
on agency service of the American 
Association of Advertising Agencies. 


The Committee urges the selection of 
agencies by advertisers on their record 
and past performance. Advertisers, 
however, are interested in future, not 
past performance. 


There are various ways of estimat- 
ing potential performance, but, to a 
potential advertiser, what could be 
more convincing than a demonstra- 
tion? My car is getting along to the 
point where it will be soon necessary 
to trade it in. By the Calkins logic, 
I should, I take it, select the next car 
by comparing the financial conditions, 
the personnel, the factory equipment 
and the self recommendations of vari- 
ous automotive manufacturers. If any 
salesman should suggest a trial spin, I 


Copies of the original report and also 
Mr. Calkins’ article, may be secured by 
application to the American Association of 
Adveriising Agencies, 420 Lexington Ave- 
nue, New York City. 


should reply: “Now that isn’t fair. 
Show me your balance sheet and your 
list of directors. If you give me a 
ride, you steal just that many miles 
from some actual buyer. You increase 
the cost of the car in the consumer. 
No. No. NO!” 

If I should drop into, say, a Nash 
salesroom, and show some interest in 
their new models, and incidentally 
tell them that my old Studebaker is 
showing signs of hardening of the 
arteries, he should go 
to the ’phone and call 
the Studebaker agency 
and ask about that guy 
Hermann and his car. 
He learns just what 
the trouble is, the sort 
of trouble we all have 
with even our best 
clients, a little friction, 
a little misunderstand- 
ing and delay—small 
things besides years of 
good service. He re- 
plies: ‘‘Just as I thought. 
If Mr. Hermann calls 
again we will advise 
him to buy another 
Studebaker.” Yes, he 


will! 
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If the Nash were Mr. Calkins’ 
client and his advice were the same as 
to fellow agents in his article, would 
they follow it? Is it a sin against 
ethics to be aggressive in selling, 
within due bounds? Need a code of 
ethics be so built as to hamstring 
selling? Should it say to a free lance: 
“You can’t have any ideas unless you 
take out a license to have them. It 
would be a breach of professional 
etiquette to try and sell them?” 

Even a dictator can’t legislate 
against ideas. The life stories of the 
living great of advertising tell us how 
they won by having and selling ideas. 
Just because, fifty years later, others 
try to do the same thing, must they be 
forbidden such an effective method? 

Should things be so arranged that | 
should write a letter to George Horace 
Lorimer telling him how for twenty 
years I had written ad copy, house 
organ copy, booklet copy, trade journal 
copy and much minor miscellany, and, 
therefore, I hoped for a commission to 
write some stories for the Saturday 
Evening Post? Or should I rather not 
write some stories on speculation and 
try to charm him into buying? Should 
I try the latter method, would I com- 


1 ey 


ee 


Versus 


mit an unpardonable sin against those 
already established writers who can 
safely, and with some hope of suc- 
cess, pen: “Dear Horace: Will you 
take a deucedly funny novel I plan to 
write for you?” 

Further, is Mr. Calkins’ program 
necessarily the most successful sales 
procedure—"‘teach the advertiser to 
select advertising agents—not plans.” 
His program is admittedly not the best 
in the field of life insurance. Sup- 
pose one of the agents of the Lincoln 
National Life Insurance Company goes 
to a possible prospect and tells him 
most convincingly about our rapid 
growth, reliability, strength, service, 
our beautiful home office building and 
our Manship statue of 
Lincoln, would he be as 


likely to succeed as 
though he mapped out 
for the prospect a 


thorough, practicable, personal pro- 
gram for protecting his own life values 
and insurance needs? He would not! 

Is it really to the permanent ad- 
vantage of advertising that strong 
agencies should make a little circle 
and attempt to keep all comers out? 
Is not the competition of new blood 
the thing that has made advertising 
what it is? When we get old, we be- 
come conservative, and try to protect 
what we have. As some one has said: 
“First we get on; then we get honor; 
next we become honest.’” We seek to 
build a code of ethics that will keep 
the other fellow out of our green pas- 
ture—a code that, in all probability, 
we could not have complied with, in 
the beginning, ourselves. 

There is nothing to be said or to 
be read into what has been said above, 
against business codes— but only 
against the wrong kind of codes and 
laws which unjustly stifle initiative and 
enterprise. It would be easily possible 
to codify the advertising agency busi- 
ness out of business. 

Doing things on speculation is no 
strange or wrong thing. Life is a 
story of doing things on speculation. 


Photo by Anne Shriber 


If it were not so, where would be the 
zest of the game and the joy of try- 
ing? We plant wheat and design wid- 
gets and educate boys in the hope that 
all will turn out for the best. Why 
not dream and submit plans now and 
then, in the hope that they, too, will 
be fruitful and multiply. Surely there 
might well be restrictions on abusing 
plan submitting, but that is possible. 
As a matter of fact, abuse, given time, 
will almost always restrict itself. 

Mr. Calkins will surely admit there 
is nothing wrong in an advertising 
agency copy or plan man, who gets an 
idea or even an inspiration, submitting 
it to a client. But suppose he has no 
client who could use this particular 
inspiration. Is there any crime in sub- 
mitting it to a prospective client? Nor 
is it mecessary that the idea or hunch 
need be expensively dressed in art 
paper and art work before it be sub- 
mitted. 

It is true that some agencies, par- 
ticularly big agencies, have gone to 
extremes . in spending money in 
“dolling up” weak plans for submis- 
sion on speculation. Naturally, such 
ventures frequently fail. Likewise it is 
true that many agencies have made 
pitifully weak and unsuccessful sales 
efforts at “selling the agent, not the 
plan.’” Extremes in either, or in any- 
thing, is not a commendable program. 

The making of plans on speculation 
might be sebuah a bit. Why is it 

ever done? All sales 
are not alike. In some 
cases the buyer takes 
the initiative, in others 
the selier. When the 
former is the case it 
is reasonable that the 
buyer pay a fee for 


“When the 
board of 
directors con- 
siders the 
selection of an 
adver tising 
agency, what 
do they want 
toknow?... 
More than 
anything else, 
they want to 
know what a 
particular - 
agency has to 
offer their 
particular 
business.” 
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plans. In the second event, it is rea- 
sonable and fair that the seller demon- 
strate in some measure what he has to 
offer. All selling of advertising serv- 
ice need not be on a basis of bunk 
and blue sky. 

Conditions of selling advertising 
service may be a factor. The same 
rule may not necessarily apply in try- 
ing to sell such service to: a non-ad- 
vertiser possibility, an advertiser with 
mo agency connection, an agency- 
serviced advertiser who is either un- 
successful or dissatisfied or both, a 
happy, successful agency-serviced ad- 
vertiser. 

In the case of the last, let Mr. Cal- 
kins have right. Perhaps the submis- 
sion of plans on speculation in this 
case may start some of the havoc he 
fears sometimes. But, generally speak- 
ing, even in this case, should all doors 
be closed by code or law or custom? 
Why should not a young, aggressive, 
competent agency organization go 
hunting for bear as well as for rabbit 
—and go hunting with the best of all 
ammunition: ideas? That doesn’t 
seem to be the heinous crime that Mr. 
Calkins would have it. 

In the case of the non-advertiser, 
and other dissatisfieds, might not a 
sales attempt based upon a seemingly 
feasible program be the most likely 
form of strategy? Mere talk, and gen- 
erality, and attempt to overawe the 
poor advertiser is not likely to get very 
far any more, when the agency seeks 
the contract, rather than the adver- 
tiser going out and asking the service 
of the agency. 


Eliminates the Incompetent 


Neither does the idea of a contest 
seem to be necessarily and always as 
terrible as Mr. Calkins makes out. It 
has the merit of quickly eliminating 
the very incompetent and impossible in 
most cases—and otherwise they may 
prove very costly to the advertiser who 
must pay the bills. 

Mr. Calkins is, it seems to me, con- 
sistently, advertising-agent-minded 
rather than client- or advertiser- 
minded. He gives the advertiser small 

art in advertising, except paying the 
Fitts It would seem that the client 
should have a very minor role if any, 
in advertising planning. The client is 
continually berated; Mr. Calkins is 
annoyed at advertisers who request 
submission of plans on speculation. 
How often does an advertiser make 
such a request unless the suggestion 
that he do so comes from some agency 
—and even then how seldom does he 
take any such initiative! Usually an 
agency starts the fireworks. The bad 
ethics, if any, is to be found on the 
side of the agency rather than the ad- 


vertiser though Mr. Calkins seems to 
imply differently. 

An advertising agency, like any 
other business, has to budget selling 
costs. If it were possible to do busi- 
ness without client or sales acquisition 
costs, there would be no need of adver- 
tising or of advertising agencies. 
Naturally, all of us wish to keep such 
costs down as far as possible and to 
minimize the number of unsuccessful 
sales attempts. But this does not mean 
the abandonment of reasonable sales 
efforts, nor that such costs would 
necessarily be reduced by arbitrarily 
ruling out all plans involving ideas on 
speculation. Carried to a logical ex- 
treme, a ruling against submission of 
plans on speculation would be dicta 
against all sampling, all demonstra- 
tions, most exhibits, and all trial 
orders, in merchandising strategy. 


Professionalizing Advertising 


Mr. Calkins is concerned that ad- 
vertising agencies professionalize. Fine 
—unless that means parting close com- 
pany with selling. If fraternizing with 
technicians and professions means 
raising, as it might, of barriers and 
bars of professional courtesy and the 
introduction of hidebound, highwall 

ractices, it would be a pity to pro- 
shenatine further. If advertising 
ever gets out of step with selling and 
tries to waltz with pedants, God help 
it! 

Does Mr. Calkins really and truly 
believe that all other agents are ‘‘just 
as honest and capable and expe- 
rienced” as he is? No individual dif- 
ferences and advantages? That is what 
he says. Can collective faith in a pro- 
fessionalized advertising as a whole, 
replace enthusiasm for one’s own com- 
pany? 

Mr. Calkins plays hard on the bells 
of agency fear of losing accounts. 
Does no one else in business face 
similar peril? Is that not a sporting 
chance we all must take—measure up 
or fall? You can’t set the advertising 
agency on a pedestal and get away 
with it. It is a part and parcel of 
business. Amputate it from business 
and it dies. It must follow the same 
general principles and accept the same 
general hazards that all business must 
face. 

Now, what does an advertiser want 
to know when selecting an agency? 
Records the agency has made? Yes. 
Equipment? Yes. Personnel? Yes. 
Reputation? Yes. Financial ability? 
Yes. 

But aside from these general par- 
ticulars he would want to know about 
any firm with which he considered any 
connection, the advertiser seeks to 
know what a particular agency has to 


offer his particular business. He is 
concerned that the agency can quickly 
master the particular field—that it has 
brains able to understand the com- 
plexities of the particular business. He 
wants to know that the agency will 
function smoothly and tactfully with 
the various personalities involved. 
Most of all, he wants to know that the 
agency can gear in with the particular 
plans and aims and ideals of the par- 
ticular firm, that it can carry on and 
carry through, that it can adapt its 
work to the common plan and goal, 
and that it can draw its plans and in- 
spiration from the common reservoir 
of fact and program of that particular 
business, and play its part with con- 
sistent teamwork and without undue 
grandstanding. 

Quite an order! How is the ad- 
vertiser to get a notion of the particu- 
lar agency's ability to do all this? Not 
by elaborate, completed copy and art 
work and plans submitted on specula- 
tion, in most cases. The advertiser 
does not ask them, does not want 
them, though in all too many cases that 
is what the soliciting agency wants to 
give. It offers pretty displays of art- 
work, much colored cardboard and art 
paper and fluff—and usually but little 
of what the advertiser wants—some- 
thing that will give him an inkling of 
the ability of the agency to rise to the 
occasion. 

Something to indicate that some- 
times there will be perhaps a flight of 
imagination and a touch of merchan- 
dising genius greater than the adver- 
tiser may ordinarily expect from his 
own limited resources. Something that 
gives promise that the agency will 
“get” his problems and that some real 
solutions will be more than vague pos- 
sibilities. Something that shows the 
agency is equipped to help him with 
his own selling job. 

If that something can be an idea, 
and a bit of planning on speculation, 
or if it is to be found in the record 
and personality presented in the sales 
effort, makes little difference. Neither 
need necessarily be barred from con- 
sideration. 


“Eights” Top “Sixes” 
in Studebaker Survey 


According to a compilation just made 
by Studebaker Corporation, forty-two 
out of forty-three states, reporting new 
car registrations by chassis, showed a 
marked increase in the purchase of 
eights above $1,000 for the first seven 
months of 1929, as compared with 
1928, the increase in eights running 
as high as 503 per cent in one state, 
with an average of 94 per cent for all. 
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Y answer to this ques- 
tion is in the affirma- 
tive. 


More and more I 
believe that, except in the case 
of food products, the manu- 
facturer of advertised brands 
will need to find his outlet 
with the independents rather 
than the chains. 

On the other hand, I see no 
reason why the independent 
manufacturer and retailer work- 
ing together—the one making 
advertised lines, the other sell- 
ing them—should not continue 
to expand. 

I need go no further for 
facts to substantiate both of 
these statements than our own 
organization. As the result of 
a survey of nationally adver- 
tised as against private brands, 
handled by our 1,400 stores, 
which we have just completed, 
I find that less than 3 per cent 
of the merchandise we sell are 
of brands other than our own. 
Most of this 3 per cent con- 
sists of toilet goods and rubber 
footwear. 

It has always been our policy 
to put into our products every 
bit of value we can, regardless 
of brand. The fact that each 
year we are carrying fewer 
nationally advertised lines does 
not imply that we find them 
of less value, or more expen- 
sive, than the others. A propor- 
tion of the lines we carry are 
manufactured by concerns doing 
national advertising and promoting 
other brands of theirown. Because of 
the tremendous buying power of our 
Organization, which this year will do 
$215,000,000 in retail business, how- 
ever, we are in a position to get better 
prices than smaller concerns. We also 
find it increasingly desirable to empha- 
size above any brand or any group of 
brands—even our own—the identity of 
the J. C. Penney stores and the service 
they can render in supplying an in- 
creasingly large part of the communi- 


mass distributors. 


We Accept?” 


Will Department Store Chains 
Eliminate Advertised Lines? 


BY EARL CG SAMS 


President, ]. C. Penney Company, New York 


Earl C. Sams 


SALES MANAGEMENT has been printing 
articles from leading executives on the 
problems manufacturers face in selling the 
In the issue of Septem- 
ber 7 a Chicago sales manager outlined the 
specific problem his company is now fac- 
ing, under the title, ““A Chain Offers to 
Take 12 Per Cent of Our Output—Shall 
Readers are urged to refer 
to this article, and to the answer written by 
Irving S. Paull, in the September 14 issue. 
Mr. Sam’s remarks have an important bear- 
ing on several of the questions involved. 


ties’ needs. In no case do we interfere 
with any manufacturer. In no case 
do we use coercion. It is, however, 
the business of a distributor to get 
the most possible for the money he 
has to spend. 

Another reason for developing our 
own brands is to obtain uniformity of 
quality. It is this uniformity which 
has been responsible for the develop- 
ment of the Penney organization. We 
have built our business on it and we 
intend to continue along this line. We 
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have, relatively, no manufac- 
turing facilities, and we do not 
intend to develop them. The 
J. C. Penney Company is 
primarily a distributing or- 
ganization. We shall continue 
to buy from any manufacturer 
who meets our standards and 
can fill our requirements, and 
to cooperate with him in every 
way that will be mutually help- 
ful. 

As a chain store organiza- 
tion our position is in many 
ways unique. We are today 
the largest group of depart- 
ment stores in the world. Our 
stores are located ususually in 
towns of from 3,000 to 50,000 
—although we have many in 
larger cities, chiefly in the 
West, such as Oakland, Port- 
land and Salt Lake City. Our 
chief competitors in the cities 
and towns in which we operate 
are the independent stores, and 
as I mentioned in an address 
last week before the Confer- 
ence on Retail Distribution at 
Boston, we feel that the opera- 
tions of our stores in these 
various cities and towns have 
not only stimulated the busi- 
ness of independents already 
there, but with the chain store 
becoming in a sense a business 
center, attracted other inde- 
pendents as well as much 
additional business to that 
locality. 

We are promoting our own 
lines and our own identity 
through every available media. This 
year we shall spend in advertising over 
$3,000,000—two-thirds of which is 
devoted to local newspaper space, and 
somewhat less than one-third to mag- 
azines. Newspapers we have found 
to be our best sales agent, and we shall 
continue to use them more and more. 
Both the advertising appropriation and 
the sales quota for the various units, 
and for the aggregate, are based on 
past experience. 

(Continued on page 552) 


Selling the“Free” Booklet 


Many a fine piece of direct advertising gets 
pitched into the waste basket because nothing 
has induced the prospect to nibble at the con- 
tents. The right letter can help to overcome this 
initial disinterest without spoiling the story. 


BY 
MAXWELL 
DROKE 


Te letter accompanying your 
descriptive booklet, whether 
sent in aMswer to an inquiry or 
to a “cold” prospect, has one 
major mission to perform. That is to 
get the reader into the book. Arouse 
his interest and curiosity. Give him a 
hint—and only a hint—of the treas- 
ures to be found within its pages. 

Far too often we forget this fun- 
damental and try to tell the complete 
story in our letter; or we find the letter 
pulling in one direction, the booklet 
in another. 

Letters of this type should perform 
the same mission as a good presiding 
officer in introducing the speaker of 
the day. They build up a background ; 
get the audience in a receptive mood, 
ready and éager to listen. 

Here's a letter doing that very thing 
and doing it well. It was sent, a few 
years ago, to a “cold” list of laundry 
owners by a manufacturer of light de- 
livery trucks. See how every effort is 
bent toward selling that book. And 
the book in turn sells the proposition: 
Dear Sir: 

If other laundrymen—men whose 
problems are your problems—can save 
from one to five minutes on every 
delivery—if they can make more 
deliveries each day—and at a lower 
cost— 

—then you want to know just 
HOW it is done. And you shall 
know. The actual account of a de- 
livery system that will accomplish 
these very things is set down in an 
intensely interesting book, ‘Keeping 
Delivery Promises.” 

Here is your copy of the book. 


This is one of a number of articles on 
direct mail which Mr. Droke, head of the 
Business Letter Institute, has written for 
SALES MANAGEMENT.—THE Epirors. 


Photo by Lazarnick 


A letter that accompanies a booklet should perform the same 
mission as a good presiding officer in introducing a speaker. 


Turn to it now. Read every word. 
Find out what other progressive laun- 
drymen have accomplished—and how 
you can apply their system to your 
business. 

You cannot possibly invest twenty 
minutes to better advantage. 

. £ @ 

Two more letters, used by the same 
concern—one to bakers, the other to 
cleaning and dyeing establishments: 
Dear Sir: 

Before the clock on your desk ticks 
out another half-hour you may know 
positively HOW to save from one to 
five minutes on each delivery; HOW 
to crowd more deliveries into every 
working day; HOW to cut your de- 
livery costs to the core. 

This actual information is contained 
in an intensely interesting book, ‘“‘Get- 
ting There On Time,” a copy of which 
is enclosed. You will find that it 
deals with facts—cold, vital facts. 
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The men who wrote ‘Getting There 
On Time’ are practical business ex- 
ecutives—men who know the prob- 
lems of the baker, and just what you 
want and need in a delivery system. 


Turn to the book—now! 
* oe 


Dear Sir: ; 
This letter introduces a book—prob- 
ably the most remarkable book’ ever 
written for cleaning and dyeing estab- 
lishments— 
—a book that tells positively how 
one to five minutes may be saved on 
every delivery; how more deliveries 
may be made each day, and how de- 
livery costs may be materially reduced. 
This plain, common-sense account is 
called “Making Your Promises Come 
True.” Your copy is enclosed. You 


will find that it deals with facts—cold, . 


vital facts about your delivery prob- 
lems, and how you can solve them. 
(Continued on page 549) 
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. . another chapter in The W orld’s new history 


CITY Circulation 


STANDARD SIZE 


Morning Papers: 


THE WORLD 
287,337 


2nd Paper 
260.869 


srd Paper 
aaa | Hee Morning 


4th Paper 
134,805 World has the 
largest circu- 


lation among 

all standard- 
sized mornings newspapers in New 
York City. Since an average of 
75% of the business of all New 
York stores comes from the city 
districts, it is important to re- 
member that The Morning World 
offers the greatest coverage of 
these districts, leading its nearest 
standard competitor by 27,000. 


“ieee” Che Dew Pork orld 


MORNING AND SUNDAY 


GENERAL MOTORS BLDG. 
Detroit Pulitzer Building, New York 


might join the procession to 466 

Lexington Avenue, New York City, 

principal purchasing office of the 
New York Central Lines. An average 
of fifty salesmen are now making that 
pilgrimage daily and a few more or 
less would not make any. difference. 
Besides, the New York Central Lines 
might turn out to be your best cus- 
tomer. Under the general supervision 
of W. C. Bower, manager of pur- 
chases and stores, these lines buy 
about $200,000,000 worth of products 
each year. Their “purchasing power” 
is among the half-dozen greatest in 
the country—exceeded to any large 
extent only by the United States Gov- 
ernment itself. 

You need have no fears of your re- 
ception. You can depend on a hear- 
ing, for it is the policy of purchasing 
executives of the New York Central 
Lines to see everyone who calls. It 
is all a part of their job. 

It does not even matter much 
what you have to sell. The chances 
are fairly good that they can use it. 
The list of items passing through their 
purchasing department amounts to 
more than 50,000. It takes a lot of 
things to keep a railroad going. 

For example, you may have noticed 
locomotives carrying two green flags 


IE you have anything to sell you 


“a 


on the front end. These are not deco- 
rations. Indeed, they may be soiled 
and even a little frayed. But whatever 
their condition, every employe of the 
operating department will understand 
that they mean another section of the 
same train is following at a respectful 
distance. 

These flags may seem an insignif- 
icant part of railroad equipment; but 
these and other flags of various colors 
for different purposes call for the an- 
nual purchase of about 65,000 yards 
of bunting. 

If you can convince the purchasing 
agent that you have a better line of 
bunting than is now in use, or an 
equally good bunting at a lower price, 
you may make a sale. This same 
principle applies to every other item 
for which the railroad is in the mar- 
ket. Every product which the New 
York Central buys is open to competi- 
tive bidding and practically every 
product used is purchased in the open 
market. The company manufactures 
very little of the materials it uses. In 
fact, it produces nothing but some 
gtay iron castings and a still more 
limited amount of forgings. In no 
other fields does it compete with in- 
dustry. 

Although all goods are given care- 
ful consideration by the purchasing 
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WANTED: 


B\ $2.00,000,000 Products tor 
New York Central 
Lines 


BY 


LAWRENCE M. HUGHES 


department the great bulk of supplies 
are ordered from specifications. Even 
cotton waste is purchased according to 
specifications set forth for the various 
kinds and qualities and for the uses 
to which it is to be applied. For so 
important an item as steel rails speci- 
fications, of course, are still more rigid. 
Of the total of $200,000,000 spent 
annually by the purchasing department 
two-thirds—about $135,000,000—go 
for maintenance supplies. The larger 
group of items amounts approximately 
to $26,545,000 and is for steel prod- 
ucts including rails, angle bars, spikes, 
bolts in infinite variety, etc.; fuel 
(almost entirely bituminous coal) 
$18,150,000; ties, timbers, planks and 
other forest products $9,200,000; 
miscellaneous items including such 
things as cement, lubricating oils, 
metals and metal products, crushed 
stone for ballast, electrical materials, 
air brake materials, stationery and 
printing, rubber and leather goods, 
painters’ supplies, incidental train and 
station supplies, and so on, world 
without end, amount to $18,200,000. 
Stationery and printing are expensive 
items. The New York Central Rail- 
road last year paid out $1,375,000 on 
this account, the Michigan Central, an- 
other of the group, $460,000. 
(Continued on page 548) 
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TO REACH THE MOST INFLUENTIAL U.S. FAMILIES -- ECONOMICALLY, EFFECTIVBLY. 


28 Out of 30 


—of the most important travel 
advertisers now use TIME. 


Advertising managers of great 
travel firms are necessarily most 
careful in the distribution of their 
appropriations. 


The travel advertising manager 
seeks to reach the leading U. S. 
families—those with leisure, 
money and an influence over the 
travel-habits of others. 


TIME’s treatment of the news 
of the entire world particularly 
appeals to the traveled class. 


TRAVEL 
VITALITY 


Would it interest you to know where 4,000 
TIME subscribers have already traveled, and 
where they expect to journey in the next five 
years? Write the Promotion Manager... 
205 East 42nd St., New York. 


‘THE VITALITY OF TIMES PAST AND PRESENT INSURES TIME'S 


ee... Fue 
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Janesville(Wis) zs Auding. and 


A $2,000,000 building program, increased ind 


lp 


farming and dairy country all recommend fis m 
ERE is photographic evidence of just a single phase of Janesville’s many evi. |, investi 
dences of prosperity—the $2,000,000, 1929 building program. Even more ex. § richest 
tensive building is anticipated for next year. The sai 
Further proof of wealth and buying power is found in Janesville’s industrial § ville a1 
payrolls which now total over $7,500,000 annually. Bank footings advance | checks, 


to keep pace. There’s 
Building permits from January to September of this year go sky-high, | Here is 
almost doubling for first 8 months of 1928. Building permits amount- | Equally 
ing to $1,327,000 have been issued for these.8 months in 1929 § the fac 
as contrasted to a total of $989,000 for the entire 12 months § In fact 
of last year. Add to this activity the extensive $400,000 [its buyi 
school program. Then consider another $110,000 for | In its h 
city improvements of Janesville’s prosperity. read in 
Janesville has a greater tonnage of railroad freight f cities a 
than any city of the state except Milwaukee. It § into 13 
seeks industries of a high character and holds § This bl: 
a standing invitation to manufacturers f a true “ 
wanting a location within 27 miles of §) sive cir 
the Chicago commuting zone to make jj veftisin, 


1. $50,000 is being 

spent by J. M. Bost- 

wick and Sons— 

Southern Wisconsin’s 

largest department 
store. 


2. $24,000 was spent 
by F. W. Woolworth 
Company to improve 
their Janesville store. 


i a 76 GE 
? gi sene® ay We: i 
im Se rdeetri tt sf : 


§ the 
f area— 
icity of 2 
with 42 
nd cities < 
6. It is d 
market no 
It must be 
The new 


Janesv 
Janesville 
000, togeth¢ 
thriving towns 
dreds of farm hog 
a part of the Chicagt 
the Milwaukee market. 
tised to as a separate unit 
Directory of the Janesville tettuy offers 
facts about the territory. Lists 24 retail o 
and outlets. Invaluable to sales ang advertisir 
Write for it today. Learn how other s@sand adv. 
splendid results from the prosperous Jane@ille area. 


3. $550,000 Hotel Olsen-Janesville—showin rogr 
' 15—4 floors up—2 more to go. > SORES: te: aps 
4. Pouring concrete, part of $250,000, three-year improvement 
schedule. 
5. $18,000 being spent by A: Leath & Co., retail furniture-chain a 5 
to modernize Janesville store. , 
6. $12,000 street repair program—tearing up street car tracks— i 
making wider downtown streets for heavier traffic—made S 
JANESVLLE, 


possible by new bus lines. 
H. H. Bliss Publisher Evening —} ept Sx 
Thos. A. Murphy Advertising Manager 
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ming in wealth and buying power 


| payrolls, splendid prosperity in the surrounding 
is market to sales and advertising managers 


investigation. Within a 12-hour ride into Janesville there are 15,000,000 people—the greatest, 
richest and most easily reached market in the United States for a greater number of products. 
The same conditions exist in the 42 smaller towns and cities that comprise the Janes- 
ville area. And out on the farms—dairymen are receiving big milk and cream 
checks, crops are in splendid shape. Corn and tobacco promise record harvests. 
There’s no cry for farm relief here! 

| Here is a market with ready money—with buying money—waiting for you! 
nt- | Equally as remarkable as the buying power of the Janesville area is 
29 § the fact that you need use but one newspaper to sell this market. 
ths } In fact, there is but one newspaper with which you can tap 
00 | its buying power. That paper is the Janesville Daily Gazette. 
‘or | In its home city of 26,000 people, the Janesville Gazette is 
read in 15 out of 15 homes. In the smaller towns and 
ht | cities and the farming country the Gazette goes 

It § into 13 out of 15 homes. 

ids § This blanket coverage makes the Janesville area 
ets || a true “one newspaper market.”’ Such inten- 

of | sive circulation cuts sales costs and ad- 
ke jj vertising costs far below the average. 


7. A $5,000 front re- 
modeling job by the 
R. W. Meter Sales 
Company — Janesville 
Chevrolet dealers. 


8. The New MYERS 
HOTEL, corner Main 
and Milwaukee Streets 
in Janesville—just re- 
modeled inside and 
outside at a cost of 
$40,000. Completely 
modern, 


Hergs the 
nese +area— 
villgicity of 26,- 
geth@ with 42 other 
wnsfid cities and hun- 

| hows. It is definitely not 
icag@market nor a section of 
cet. fit must be sold and adver- 
unit The newly published Retail 
tettfry offers 32 pages of invaluable 
ts 2814 retail outlets, classified by towns 
§ al™ advertising executives and salesmen. 
et s@and advertising organizations have won 
Jane@ille area. 


ille Gazet 


LLE, WIS. 


Kept Sunday Weaver-Stewart Co., Inc. Representatives 
New YorK, PHILADELPHIA, PITTSBURGH, CHICAGO 


9. $25,000 building just completed by Whaley & Overton— 
Janesville undertaking firm—in downtown section. 

10. Northern Conveyor and Manufacturing Company factory 
addition, costing $25,000, one of Janesville’s young and 
growing industries. 

11. Foundation for New Western Avenue School—largest unit 
of Janesville’s $400,000 Elementary School building pro- 
gram for 1929. 

12. New Ringold Street School, Janesville—one of 2 new 

schools and 2 new additions going up this year—to give 

Janesville adequate Elementary School facilities. 


} 
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Alexander Throws Salesmen in 
to Close Distributor Gaps 


To close the gaps in their distribution 
scheme, where distributors have not 
yet been appointed or where fran- 
chises have been discontinued, the 
Alexander Aircraft Company, Colo- 
rado Springs, Colorado, has inaugurat- 
ed a plan of allowing transport pilots 
to borrow new demonstrator planes and 
tour open territory, flying passengers 
to pay expenses, and selling the com- 
pany’s planes on commission. 
‘Automobile salesmen, for instance, 
are hiring transport pilots and flying 
on sales promotion,” explained J. A. 
McInaney, vice-president in charge of 
sales of the company, in describing 
the plan to SALES MANAGEMENT. 
“Our franchises reserve the privilege 
to cancel a distributor's exclusive 
rights in event of continued inactiv- 
ity,” Mr. McInaney added. ‘“We take 
such a step only after every effort, in- 
cluding the dispatching of a factory 
representative to his headquarters, has 
been taken to stimulate the distributor 
to action and to help him. 

“As production in our factory is 
scheduled on a mass basis, it is im- 
perative that the distribution system be 
active at all times. Our organization 
was launched the day our plane first 
demonstrated popular flying character- 
istics. It was built to be effective 
immediately and to be capable of ex- 
pansion. Our present force of thirty- 
six distributors and 143 dealers fur- 
nish sufficient orders with cash deposits 
to justify heavy production. 

“Our distributors are granted exclusive 
territory rights and are responsible to 
the company for the satisfactory de- 
velopment of their territories. They 
are required to maintain a demon- 
strator and to work their districts con- 
sistently. 

“Distributors are expected to sub- 
divide their territory into districts and 
to appoint dealers in exclusive terti- 
tories. Dealers are also required to 
maintain demonstrator planes. They, 
in turn, name representatives in their 
districts who work on commission or 
perhaps receive a small drawing ac- 
count at the option of the dealer. 
“Most airplane pilots are poor sales- 
men, and most good salesmen know 
little about airplanes. Recognizing 
this fact, the Alexander company is 
opening an airplane sales school for 
the dual purpose of training pilots to 
sell and educating salesmen how to 
sell planes. 

“The course includes daily lectures by 
airplane sales experts and factory tours 
to teach airplane construction.” 


J. A. McInaney 


General Baking Plans 
$1,100,000 Program 


The 1929 advertising program of the 
General Baking Corporation, New 
York, will probably cost $1,100,000, 
F, H. Frazier, chairman, announced 
this week. This will be the third year 
the appropriation has exceeded $1,- 
000,000. 


“Although our advertising expendi- 
tures run into large figures,” Mr. 
Frazier said, ‘‘they really amount to 
about one-fifth of a cent on each of 
the 500,000,000 loaves of bread now 
being made annually throughout our 


fifty plants.” 


Advertising expenditures and bread 
production of the General Baking 
Corporation both were increased 50 
per cent from 1921 to 1928, while net 
earnings showed a gain of 350 per 
cent in the same period. 


R. C. A. Will License 
General Motors Radio 


David Sarnoff, vice-president and gen- 
eral manager of Radio Corporation of 
America, announced this week that 
“discussions are in progress between 
his corporation and General Motors 
Corporation in connection with a 
licensing arrangement for the manu- 
facture by General Motors of radio 
receiving sets under patents of the 
Radio Corporation. This plan of 


General Motors was announced in . 


SALES MANAGEMENT, September 14. 


Ben D. Jennings Heads 
Underwood & Underwood 


Ben D. Jennings has been elected 
president of Underwood & Under- 
wood, photographers for advertisers 
and others, to succeed James Elliott 
who died suddenly a couple of weeks 
ago while on a vacation trip. Mr. 
Jennings was also elected on 
Elliott Service Company, window dis- 
play and industrial advertising, New 
York. 

Mr. Jennings joined the Elliott Com- 
pany in 1923—becoming, in 1924, 
vice-president and secretary. A year 
later, he was elected vice-president and 
secretary of Underwood & Under- 
wood, which at that time was affiliated 
with the Elliott company. Previously 
he was in Critchfield & Company, 
Chicago, Dorrance Sullivan & Com- 
pany, New York, advertising agencies ; 
the Burroughs Adding Machine Com- 
pany, and Frederick Stearns & Com- 
pany, manufacturing pharmacists, both 
of Detroit. ; 


Wall Street Journal 


Plans Coast Edition 


A Pacific Coast edition of the Wall 
Street Journal will be launched next 
month by Dow, Jones & Company in 
San Francisco, and will be published 
simultaneously in California and the 
Pacific Northwest. It will be the first 
Dow, Jones publication away from the 
Atlantic seaboard and will be edited by 
H. C. Hendee, who has been in charge 
of the company’s ticker service there. 
Hugh Bancroft, president of Dow, 
Jones & Company, and publisher of 
Barron’s financial weekly; the Boston 
News Bureau and the Philadelphia 
Financial Journal, will be president of 
the Pacific Coast organization, and 
Kenneth C. Hogate, vice-president and 
general manager of the Wall Street 
Journal, vice-president. R. Gordon 
Murray, until recently head of the 
Pacific Coast activities of Doremus & 
Company, financial advertising agency, 
will be advertising manager and vice- 
president. 


To Push Fibre Products 


A fibre products department has been 
formed by the United States Rubber Com- 
pany, with R. P. Rose as general manager 
and D. C. Cochran sales manager to de- 
velop products and markets in which Latex, 
rubber in liquid form, is used in conjunc- 
tion with unwoven fibre, and which will 
be sold through offices at New York, 
Chicago and Cleveland. 


McKesson Joins A. N. A. 


McKesson & Robbins, Inc., has become a 
member of the Association of National Ad- 
vertisers, with H. V. Phillips, secretary, 
as official representative in the association. 


of the 


SEPTEM 
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The Silver Sereen and Conkey Quality 


HE moving picture industry 

looks to Richardson’s Hand- 

book of Projection for author- 
itative information and instruction. 
It is the Blue Book of the trade — 
the cyclopedia of reference for pro- 
ducers, directors, and operators .... 
Craftsmanship in book-making dis- 
tinguishes these Conkey-made vol- 
umes. They are indicative of the 
skill possessed by artisans in every 
department of the immense Conkey 
plant. Here the plates are made, the 
type is set, the pages printed, the 
binding applied—in short, the com- 
plete job done quickly, efficiently, 
economically .... Request a Conkey 
interview fora 
discussion of any 
printing project 
you may have. 


1 A 7 ON 
oT EDI EK ads 
| ) Projection 
The Pluc Book of 4 y) 


W.B.CONKEY CO. 


Printers, Binders and Book Manufacturers 
HAMMOND, INDIANA 


BRANCH OFFICES IN CHICAGO £ NEW YORK 
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W MRT DELIVERED 1M & DATE RETURN TO 


Storage Syntems For Oils and Gasoline 
Tanks, Pumps, Lubricanors, Filters 


; ks aT 
ggy'to Lakehurst 


Bit aebi 


wri MEMBGRS OF SHE BOWSER ORGAUTEAR IOS AT Lance 
ji oe 2. BOWSER & COPAY, Ine. 
PORE wate, Idicha. s 


How the world flight of the Graf Zeppelin was put to work by S. G. 


Bowser & Company to emphasize their world-wide expansion and the 
seventieth anniversary of the birth of the oil industry. 


Bowser Sends Letter 
Round World on Graf 
to Boost Industry 


Employing the recent round-the-world 
flight of the Graf Zeppelin as a sym- 
bol of progress in the petroleum in- 
dustry, which this year celebrates its 
seventieth anniversary, S. B. Bechtel, 
president of S. F. Bowser & Company, 
Inc., makers of lubricating systems at 
Fort Wayne, Indiana, sent a letter 
aboard the Graf to “Members of the 
Bowser Organization at Large.” On 
its return to Fort Wayne, the letter 
was delivered to members of the com- 
pany’s domestic and foreign organiza- 
tions through their respective house 
organs, the Boomer and the Courier. 
“As the droning motors drive this 
marvelous ship forward above oceans, 
mountains and forests—and over the 
lands of strange peoples, customs and 
speeches,” Mr. Bechtel said, ‘‘we hope 
that ’ 1e friends of Bowser and the far- 
fiuug, Outposts of our organization may 
in some mysterious way gather the 
spirit of good will which accompanies 
this letter.” 


Addressograph Promotes 
Fellows and Ward 


R. N. Fellows, for two years general 
sales manager of the Addressograph 
Company, Chicago, has been elected 
vice-president and general manager 
of the Addressograph Company, Ltd., 
of Canada—being succeeded in the 
former capacity by J. B. Ward. 

Mr. Fellows, who has been with the 
company for nineteen years in various 
advertising and sales capacities, is a 
former vice-president, secretary and 
director of the Association of National 
Advertisers. Mr. Ward has been with 
the company seventeen years—for the 
last fourteen as a member of the “100 
Club,” honorary sales organization. 


Showers to Hold Annual 
Retail Copy Institute 


So successful was the three-day 
Showers Institute of Advertising held 
by the Showers Brothers Manufactur- 
ing Company, furniture makers, at 
their Bloomington, Indiana, plant, for 
owners, executives and advertising 
managers of more than one hundred 
retail furniture stores of twelve states, 
that George B. Norton, vice-president 
and general sales manager, plans to 
make it an annual feature. 

Fifteen lectures, an exhibit of current 
furniture advertisements and a trip 
through the Showers factory comprised 
the curricula of the course designed to 
improve retail furniture advertising, 
which, it is believed, has not kept pace 
with advertising as a whole. 


Shoe Advertising Budget 
Averages 3.83 Per Cent 
Advertising budgets for shoes last 
year ranged from 2.25 to 6.5 per cent, 
with an average of 3.83 of net sales, 
according to figures compiled by a re- 
tail shoe association and made public 
by the Department of Commerce. 
The percentage of advertising expense 
devoted to window display ranged 
from 5.6 to 16.6, the average being 
9.4 per cent. The highest percentage 
of advertising expenses devoted to 
newspaper advertising for the stores 
reporting was 92.4 and the lowest 27 
per cent, the average being 60.3 per 
cent. Direct-mail advertising was re- 
ported to account for approximately 30 
per cent of advertising expense. 


Macfadden Adds Newspapers 


Bernarr Macfadden, publisher of ten daily 
newspapers, plans to expand his properties 
until they include as many as a hundred 
daily newspapers, both large and small. 
Both a holding company with a national 
stock issue as well as local financing will 
be employed. 


Sheaffer Launches 
a Stock Ownership 


Plan for Dealers 


The 25,000 dealers of the W. A. 
Sheaffer Pen Company, Fort Madison, 
Iowa, are being asked to become part- 
ners in the Sheaffer company through 
a new financial program which has 
just been inaugurated. 

Dealers are offered a choice of pur- 
chase, either in cash or in deferred 
payments, explained W. A. Sheaffer, 
president. ‘There are 194,500 shares 
of Sheaffer common stock outstand- 
ing,” he said, ‘‘and the company offers 
stock to dealers for $1 less per share 
than the current day closing price on 
the New York curb. No additional 
stock will be issued and no order for 
more than 100 shares accepted. Only 
dealers handling Sheaffer products can 
participate. 

“We have never missed a dividend,” 
Mr. Sheaffer pointed out. “We have 
declared many extra dividends and 
each member of the company’s man- 
agement is now holding more Sheaffer 
stock than in any time in our history. 
None of this stock is for sale and no 
new stock will be issued.” 


Direct Mail Association 
Selects Milwaukee 


The board of governors of the Direct 
Mail Advertising Association, meeting 
in Cleveland last week, selected Mil- 
waukee as the location for their con- 
vention next year. 

Milwaukee's proposal was made by a 
committee headed by Van B. Hooper, 
president of the Milwaukee Advertis- 
ing Club. 

This year’s meeting of the Direct Mail 
Advertising Association will be held 
in Cleveland, October 9-11. 


Radio Fair to Broadcast 
40 Leading Speeches 


Radio fans will be given an op- 
portunity to see as well as hear 
entertainers and actors of forty 
radio features when their pro- 
grams will be presented in the 
Crystal Studio at the Radio 
World's Fair, Madison Square 
Garden, New York, next week. 
The studio will be arranged so 
that visitors may watch the en- 
tertainers at work before the 
microphone. Real Folks, Roads 
of the Sky, Sylvania Foresters, 
the Raybestos Twins and other 
“advertisers” wil! take part. 
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AIRWAY AGE now offers definite proof 
of prestige throughout the aeronautical 
industry .. . proof of the astonishing 


growth in paid mail subscriptions 

among the men with buying power in every branch of | 
aviation ... and proof of acceptance in all quarters 

as a leading advertising medium. 


AIRWAY AGE is now a member of both the Audit 
Bureau of Circulations and of the Associated Business 
Papers, Inc. Through its circulation statement it 
offers proven facts regarding the geographical distri- 
bution of its net paid circulation and the occupational 
classification of its mail subscribers . . . and through 
its membership in A.B.P. it assures adherence to the 
highest editorial standard. 


And the advertising pages in each issue are silent proof 
of the acceptance of AIRWAY AGE as a leading adver- 
tising medium... for reaching the men with buying 
power in every branch of the aeronautical industry. 


i(wayAge 


Founpep 1919 


30 Church Street, New York 105 W. Adams Street NY Chicago 


Cleveland San Francisco Washington, D. C. 
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Exporters Predict 
Westward Shift 
of World Trade 


The center of world trade is shifting 
to the West and the Pacific Coast will 
soon be on a par with the older and 
more industrialized Atlantic seaboard, 
Case R. Howard, manager of the For- 
eign Trade Department of the Cana- 
dian Bank of Commerce, New York, 
told representatives of thirty nations 
at the seventh annual Pacific Foreign 
Trade Council in Seattle this week. 
Canada’s economic dependence upon 
the United States is no longer a fact, 
Mr. Howard said. What Canada im- 
ported from the United States was a 
small fraction of what they produced. 
England, France and Germany are far 
more formidable competitors for world 
trade today than ever before. 

“A strong movement is already afoot 
in Great Britain to transplant some of 
the country’s leading industries to 
Canada, where nearness to raw materi- 
als and markets of South America, the 
Orient, Australia and New Zealand 
will place them in a better position to 
compete with the United States,” Mr. 
Howard said. “Some large Eastern 
corporations are now planning repre- 
sentation in Pacific markets—United 
States Steel Corporation, not previously 
operating there, is negotiating for 
Columbia Steel Corporation, San Fran- 
CISCO. 

“Three-quarters of the total popula- 
tion of the earth live in countries bor- 
dering upon the Pacific Ocean. The 
purchasing power of Asia alone is too 
great to figure what that market will 
be in the next decade or so. It will 
grow in leaps and bounds as they are 
brought up to a higher living plane 
through better methods of agriculture 
from America, Canada and England. 
Because of profitable trade between the 
United States and Canada, there is 
jealousy among certain foreign nations, 
a product of which is the circulation 
of propaganda designed to disturb our 
business relations and _ international 
good will. Let us avoid such an even- 
tuality.”” 


More Majestic Advertising 


Increased advertising in the fall program, 
which has just been launched by Grigsby- 
Grunow Company, makers of Majestic radio 
sets, Chicago, is expected to bring their 
appropriation for the year above the an- 
ticipated $5,000,000 mark. The increase 
will go into four-color pages in a dozen 
magazines, and larger space in newspapers 
and outdoor media. Majestic’s 1929 sales 
volume is expected to exceed $100,000,000. 


Scripps-Howard Newspapers have moved 
their Chicago office to the Palmolive 
Building. 


Coffee Joins Yeast; 
Fresh Daily Now 


Standard Brands, Inc., formed 
recently by the merger of the 
Fleischmann Company, Royal 
Baking Powder Company and 
Chase & Sanborn, a subsidiary 
of Royal, inaugurated in New 
England last week, through the 
Fleischmann delivery system, a 
plan of daily deliveries of Chase 
& Sanborn coffee. 

On each can of coffee appears 
the roasting date. 

The plan is being advertised in 
large space in New England 
newspapers. It is part of the 
program of Standard Brands to 
utilize the Fleischmann delivery 
system for distributing various 
other products. 


Addressograph Promotes 
Fellows and Ward 


R. N. Fellows, for two years general 
sales manager of the Addressograph 
Company, Chicago, has been elected 
vice-president and general manager 
of the Addressograph Company, Ltd., 
of Canada—being succeeded in the 
former capacity by J. B. Ward, Cincin- 
nati sales agent. 

Mr. Fellows, who has been with the 
company for nineteen years in various 
advertising and sales capacities, is a 
former vice-president, secretary and 
director of the Association of National 
Advertisers. Mr. Ward has been with 
the company seventeen years—for the 
last fourteen as a member of the ‘100 
Club,” honorary sales organization. 


Berkey & Gay Joins 
Simmons Company 


As a step in their program to enter the 
general furniture manufacturing field, 
the Simmons Company, makers of beds 
and bedding, have acquired Berkey & 
Gay Furniture Company, Grand 
Rapids. 

The Simmons Company recently per- 
fected Zalmite, a composition material 
which they will use in manufacturing 
furniture. It is expected that bedroom 
furniture will be made first—other 
household furniture and office equip- 
ment being added later. 


Ayer Opens in London 


N. W. Ayer & Son, Inc., will open a Lon- 
don office, on November 1, with Douglas 
Meldrum as manager. Mr. Meldrum has 
been manager of Ayer’s San Francisco of- 
fice. Carl Eastman succeeds him at San 
Francisco. 


Bond Builds Business 
on Contests; $10,000 


to Solve Puzzles 


A $10,000 picture puzzle prize contest 
is the basis of the fall advertising cam- 
paign of the Bond Electric Corpora- 
tion. This prize contest campaign in 
two national magazines, seven farm 
papers and leading newspapers in over 
200 cities is a follow-up of the prize 
contest campaign of last year in which 
the Bond Electric Corporation offered 
prizes for slogans after its name 
change from that of the Yale Electric 
Corporation. 

This slogan contest last year required 
that the contestants study the outstand- 
ing features of the company’s flashlights 
and batteries and that the contestants 
secure contest entry blanks from the 
dealers’ stores, securing thereby the 
closest tie-up with the dealers’ display. 
Because of this contest practically every 
authentic Bond dealer sold more flash- 
lights and batteries than ever before. 
In fact, between three and four million 
people were estimated to have been 
induced to enter dealer establishments 
to procure information about the con- 
test. 

The new prize contest for this fall 
campaign uses six picture puzzles in- 
stead of the usual slogan names or 
essays idea. As in the previous con- 
tests the aim is to get contestants into 
dealers’ stores to secure entry blanks 
and a booklet on picture puzzles that 
will help them solve the problem cor- 
rectly. 

Several window displays and other pro- 
motional aids are now being distribu- 
ted to the dealers to insure the effec- 
tiveness of the magazine and news- 
paper advertising. 


Launch New Campaign 
on Sweetheart Soap 


Sweetheart toilet soap, manufactured 
by the Manhattan Soap Company, Inc., 
New York City, will be nationally 
advertised through newspapers in a 
new campaign in Philadelphia, Buf- 
falo, Cleveland and Cincinnati, with 
some local rotogravure campaigns 
spotted to support the full-page ad- 
vertising to run in American Weekly, 
True Story and Smart Set, O. M. 
Burke, advertising manager, an- 
nounced this week. 


Glidden Merges Units 


The Glidden Company, which operates the 
Glidden Food Products Company as a sub- 
sidiary and which recently acquired E. R. 
Durkee & Company, will consolidate these 
two subsidiaries under the name of Durkee 
Famous Foods, Inc. 
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Bloomingdale, Filene 
and Abraham-Straus 
Stores to Combine 


The fourth of a series of mergers of 
outstanding department stores in the 
past year is expected to be completed 
soon when Bloomingdale Brothers, 
Inc., of New York; William Filene’s 
Sons Company of Boston, controlling 
also the R. H. White Company, there; 
Abraham & Straus, Inc., of Brooklyn, 
and F. R. Lazarus & Company of 
Columbus join in a combination now 
being projected by Lehman Brothers, 
investment bankers. 

Aggregate annual sales of the five 
stores approximate $106,000,000—the 
largest unit in the group being 
Filene-White with $46,000,000. Abra- 
ham & Straus has $25,000,090; 
Bloomingdale, $23,000,000, and La- 
zarus $12,000,000. 

Lehman Brothers were also the 
bankers in charge of arrangements in 
the recent consolidation of R. H. Macy 
& Company, New York, with L. Bam- 
berger & Company, Newark, with 
combined annual volume of $125,- 
000,000. With Prince & Whitely 
they projected the Hahn Department 
Stores, Inc., a group of twenty-nine 
stores doing an annual volume of 
$115,000,000. 

Another of these secent combinations, 
involving also an aggregate yearly 
sales volume well in excess of $110,- 
000,000, was that of Marshall Field & 
Company, Chicago, with Frederick & 
Nelson, Seattle. 

The recent trend in department store 
mergers has been influenced to some 
extent by the development of variety 
store chains by Sears, Roebuck & Com- 
pany, Montgomery Ward, Schulte- 
United and Butler Brothers, and by 
rapid expansion of J. C. Penney & 
Company and other existing depart- 
ment store chains. 

Their object has been to. effect 
economies in buying, through the 
greater purchasing power available, 
and in operation through the concen- 
tration of responsibility. In many 
cases it will enable them to manufac- 
ture their own requirements, or at least 
to sell them under their own name. 
As Lew Hahn, president and general 
manager of the Hahn Stores, explained 
in an article in the June 22 issue of 
this magazine, this new grouping of 
department stores is expected to effect 
a “smoother flow of merchandise 
through the various stores. 

“To the manufacturer I think this 
elimination of duplication in buying 
activities accomplished in this way and 
the development of an adequate style 
service will be particularly helpful.” 


16-Cylinder Cadillac 
to Fight Foreign Cars 


Cadillac Motor Car Company will be- 
gin production next year of a sixteen- 
cylinder super-car supplied for a 
limited market to supplement the 
present Cadillac and LaSalle lines, 
Lawrence P. Fisher, president, an- 
nounced this week. 

Designed by the same staff responsi- 
ble for the Cadillac and the LaSalle, 
the power plant of the new car will 
follow the present Cadillac ‘‘V” type 
with an increase of four cylinders over 
the twelve-cylinder models of extant 
competition. 

While sales of the new car are ex- 
pected to be restricted, Mr. Fisher ex- 
plained, they are intended to compete 
with the limited number of foreign 
and domestic cars that have exclusive- 
ness, luxurious appointments and un- 
usual performance as primary sales 
assets. 


General Foods Will 
Package Oysters 


General Foods Corporation, formerly 
Postum Company, Inc., has formed a 
new subsidiary, Bluepoints Company, 
Inc., to take over the assets and con- 
tinue the business of the North At- 
lantic Oyster Farms, Inc. W. H. Raye 
will continue as president and in active 
charge of the subsidiary, supported by 
Ralph G. Coburn and A. E. Loring 
as vice-presidents, with John S. Pres- 
cott as secretary and Louis A. Zahrn 
as treasurer. 

The Birdseye Quick Freezing Process, 
recently acquired by General Foods, 
will be extended to the marketing of 
oysters, permitting them to be na- 
tionally distributed in package form. 


Laundryowners Tell 
Promotion Progress 


The Millis Advertising Company of 
Indianapolis has issued to 3,000 mem- 
bers of the Laundryowners’ National 
Association a report of the national 
advertising program covering the first 
two years of the four-year period of 
its activities to spend $6,000,000. 
This report, entitled ‘‘At the Half-Way 
Mark,’ presents a complete financial 
picture of the movement to make 
America laundry-conscious from its in- 
ception to the conclusion of its second 
year of active advertising in August, 
1929. 


— B. Powers, Inc., New York, has 
een appointed advertising representative 
of La Tribuna of San Jose, Costa Rica, for 
this country. 


. d 


HENRY KIRKLAND, for many years in sales 
and merchandising capacities in the auto- 
mobile industry, has been chosen vice- 
president and a member of the board of 
Picard-Sohn, Inc., New York agency, and 
will have charge of the company’s West- 
ern office at Chicago. Recently he has 
been merchandising director of the Trico 
Products Company, Buffalo. . . WAL- 
TER S. STANLEY, formerly with the John 
H. Dunham Company, has joined Van- 
derhoof & Company, Chicago agency, as 
head of a newly formed aeronautical 
division. Captain Stanley, overseas pilot, 
writer and aeronautical expert, has spent 
the past five months in a nation-wide sur- 
vey of the aviation industry. . . . R. P. 
BROWN, member of the advertising staff 
of the Oakland Motor Car Company, has 
been appointed assistant advertising man- 
ager. . . . PHitip D. WAGONER, president 
of the Underwood-Elliott-Fisher Company, 
has returned from a three months’ business 
trip to Europe. . . . JOHN LEIsK TAIT, 
recently with the D’Arcy Advertising Com- 
pany, St. Louis, is now with H. W. Kas- 
tor & Sons Advertising Company. . . . 
H. M. BouRLAND, at one time on the 
copy desk of the Philadelphia Inquirer and 
more recently publicity manager of the 
Sears-Roebuck Agricultural Foundation, is 
now with the advertising department of 
the Alemite Manufacturing Corporation. 
Cart M. Dickey, for nine years a mem- 
ber of the news staff of the New York 
Times and for five years contributing editor 
and editor of the World’s Work magazine, 
is now with Doremus & Company, New 
York agency. . . . R. M. Gray, recently 
with the William K. Grimm Agency, of 
Elkhart, Indiana, is now in charge of 
production of Bailey, Walker & Tuttle, 
Inc., advertising agency of Chicago. . . . 
JouN L. Scott, formerly on the editorial 
staff of SALES MANAGEMENT, recently with 
the Coolidge Advertising Agency, Des 
Moines, has become managing editor of 
Printed Salesmanship, a Dartnell publica- 
tion, Chicago. . . JOHN L. ALBERGER, 
formerly an account executive with Doyle, 
Kitchen & McCormick, Inc., and previously 
with the Blaker Advertising Agency, Inc., 
has joined the Eastern advertising selling 
staff of The Parents’ Magazine. . . . 
Ray C. NicHots has been appointed ad- 
vertising manager of Better Homes & Gar- 
dens, of the Meredith Publishing Company, 
Des Moines. For the past three and a 
half years Mr. Nichols has been a member 
of the advertising sales staff of that mag- 
azine. . FRANK O. DUNNING, JR., 
Eastern manager of the Bruce Publishing 
Company for nine years, is now advertising 
manager of the American School and Uni- 
versity, New York. C. STUART 
HEMINWAY has joined the Paul Cornell 
Company, Inc., New York agency, in a 
general capacity. . . . L. M. MAsIus, 
vice-president of Lord & Thomas and 
Logan, has sailed for London to take over 
the office of managing director ef the 
agency’s office there. He succeeds D. E. 
BRUNDAGE who died recently. . . . RoB- 
ERT F. WALKER, former vice-president and 
treasurer of Bailey, Walker & Tuttle, Inc., 
Chicago agency, is now president and 
treasurer. H. G. MCKENDREE succeeds 
him as vice-president, in charge of copy. 
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FEDERAL RUBBER COMPANY, Chicopee 
Falls, Massachusetts (division of Fisk Tire 
& Rubber Company), to Henri, Hurst & 
McDonald, Inc., Chicago. Magazines, 
newspapers, trade papers and direct mail. 


HoLMES & EDWARDS SILVER COMPANY, 
Bridgeport, Connecticut (division of In- 
ternational Silver Company, Meriden), to 
the Manternach Company, Hartford. Ef- 
fective January 1, 1930. 


BoyYLE VALVE COMPANY, Chicago, engine 
valves, to Paschall, Harris & Paschall, Inc., 
of that city. Business papers and motor 
magazines. 


BRYANT PAPER COMPANY, Kalamazoo, 
Michigan, to the Ellis T. Gash Agency, 
Chicago. Business publications and direct 
mail. 


Kress & OWEN, INc., New York City, 
Glyco-Thymoline mouth-wash and _ toilet 
soap, to the Peck Advertising Agency, Inc,, 
there. 


SAFE-GUARD CHECK WRITER CORPORA- 
TION, Lansdale, Pennsylvania, check-writ- 
ing machines, to McLain-Simpers Organiza- 
tion of Philadelphia. 


C. A. BoyLE & COMPANY, shower bath 
equipment, and ELKAY MANUFACTURING 
CoMPANY, steel shower stalls, both of 
Chicago, to Advertising Counselors, Inc., 
there. 


THINC Propucts COMPANY, New York, 
Thinc hand cream (foreign advertising), 
to Jordan Advertising Abroad, Inc., of that 
city. 


SAMOLINE CORPORATION, Chicago, Samo- 
line cleaning compound, to Morse Advertis- 
ing Agency, Detroit. Newspapers and 
magazines. 


AMASA PRATT COMPANY, Lowell, Massa- 
chusetts, designers and manufacturers of 
antique reproductions and church furniture, 
to the Porter Corporation, Boston. Na- 
tional and trade publications. 


W. F. Youne, INc., Springfield, Massa- 
chusetts, Absorbine and Absorbine, Jr., to 
Erwin, Wasey & Company, New York. 
Absorbine, Jr., effective November 1; Ab- 
sorbine, January 1, 1930. 


L. E. WATERMAN COMPANY, New York 
City, fountain pens, to Calkins & Holden, 
Inc., of that city. 


ForpD COMPANY OF CANADA, LTD., to N. 
W. Ayer & Son, Inc., Philadelphia. 
FINEART Foops, INc., Tuckahoe, New 
York, to Paul Cornell Company, Inc., New 
York City. 


MerRcK & COMPANY, INc., Rahway, New 
Jersey, pharmaceutical products, to the 
Charles W. Hoyt Company, Inc., New 
York City. 


McCorp RADIATOR & MANUFACTURING 
ComPANyY, Detroit, automotive gaskets and 
automobile, truck and tractor radiators, to 
C. C. Winningham, Inc., there. 


Tae TIDE of FASHION is a 


movement of mass buying habits. Ride with 
it, odeesiton with it, and you can capitalize it to your profit. 
Try to resist its flow or to restrain its ebb, and not even adver- 
tising can keep you from being swept into the red. 

It creates or destroys markets, sometimes overnight, some- 
times over a decade. It sways the public taste not only in what 
people choose to wear, but in what they eat, drink, smoke, read, 
watch, drive, play and surround themselves with in the home. 

If you can spot its small beginnings; if you can detect its in- 
cipient direction, and if you can forecast the extent of its accept- 
ance you can ride it or avoid being overwhelmed by its rush. 

There are ways of doing this. 

It has been our good fortune to work with several clients 
with whom we have studied the progressions of fashions at 
close range. Some of our observations were expressed in a 
series of articles by G. Lynn Sumner in ADVERTISING & SELLING. 

This series is now available in book form under the title, 
“Fashion—its Three Progressions”. We should be glad to 
send a copy to any one concerned with marketing a product 
which is or may be affected by the ebb and flow of fashion. 


The G. LYNN SUMNER COMPANY INc. 


ADVERTISING 
285 MADISON AVE. * NEW YORK CITY 
G. LYNN SUMNER + PAUL M. BRYANT + ROBERT K. LEAVITT 
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How to Plan and Use a 
Standard Sales Presentation 


(Continued from page 522) 


the plan in print and require all sales- 
men to learn it. This was our first 
standardized presentation and was 
known as the N. C. R. Primer.’ ”’ 

All salesmen use standard selling 
talks, as do actors, politicians, public 
speakers, doctors and other profes- 
sional men—we all continually find 
ourselves saying the same things in the 
same way to convey the meanings of 
our thoughts. 

The only question then is the effec- 
tiveness of the standard talk and the 
salesman’s ability to adopt it to his 
needs as he comes in contact with 
changing selling conditions and pros- 
pects of widely different interests. 

Information we memorize we never 
forget. For example, our multiplica- 
tion tables and our A B C’s. Like- 
wise, selling information and proced- 
ure, when memorized, is instantly 
available in proper form whenever 
needed. 

Standard selling talks prevent sales- 
men from forgetting to cover important 
points—they give the courage and self- 
confidence necessary to create a favor- 
able impression upon prospects. 

The standard selling talk is one of 
the most effective mediums through 
which dealers and sales managers can 
control the procedures and selling talks 
of retail salesmen. 


Showing the Advantages 


To show the advantages that result 
from the use of a standard sales pres- 
entation, let us assume that there are 
five hundred salesmen presenting the 
same product to prospects all over the 
United States. Let us further assume 
that each of these salesmen makes a 
total of only ten sales presentations to 
prospects in every week. That is 
5,000 presentations on one product 
every week, or over 250,000 presenta- 
tions a year. 

If nothing is done to develop the 
arguments that will best sell the par- 
ticular product, this means hundreds, 
if not thousands, of different sales 
presentations. 

How much better it would be if the 
manufacturer invested some time and 
money in studying arguments best 
fitted to the sale of his product, the 
objections which his salesmen run into 
in their selling work, and the best 
answers to those objections. Then, 
from this material, the manufacturer 
could outline a sales presentation 
which every man in his own organiza- 


tion and in dealer organizations could 
use,—in other words, a presentation 
that would be used in substantially the 
same form by all salesmen with all 
prospects. 

The standard sales talk is the back- 
bone of the sales plans of many lead- 
ing companies. For example, a lead- 
ing manufacturer of electric refrigera- 
tion, the Copeland Sales Company, .re- 
quires every salesman, every dealer, 
every distributor and every field man in 
the organization to know the album 
demonstration. Copeland waged a 
campaign for three months, holding 
meetings with each dealer organization 
and rehearsing the demonstration. 
They made the demonstration a mat- 
ter of form to be used at the begin- 
ning of each sales meeting held by any 
dealer at any time during the year, 
and at such times anyone in the organ- 
ization was subject to call to give the 
album demonstration at the opening 
of the program. 


Major Topic of Soles Schools 


Copeland campaigned in thirty 
group meetings and sales schools and 
made the’ album demonstration the 
major topic of these schools. It ran 
a prize contest for members who had 
learned the demonstration, and also 
started an “Album Demonstration 
Club,” giving a lapel button to each 
member of the organization who could 
recite the demonstration perfectly. 

Mr. W. D. McElhinny, vice-presi- 
dent in charge of sales of the Cope- 
land Sales Company, gives a most in- 
teresting description of the methods 
used by his organization in “‘selling’’ 
the standard sales demonstration to his 
salesmen. His method is well worth 

uoting :— 

“We sketch the history of the set 
talk, dating back to the time of the 
National Cash Register Company's first 
primer, and show its benefits in that 
and other organizations. We then pic- 
ture the salesman trying to operate 
without a demonstration—his _hit-or- 
miss method of starting and finishing. 
How he can be thrown off the track 
and how many points he can miss. 
The difference between a salesman 
who one day ‘hits on all six cylinders’ 
and who, the next day, barely strug- 
gles along on one, and the reason. 

“We show the man operating with- 
out selling tools—trying to sell from 
literature; trying to guess under pres- 
sure the one or two or three points 


that are most interesting to the pros- 
pect. We contrast this with the six or 
seven most successful men in our or- 
ganization—the very complete story 
that they always told—and point out 
that, after all was said and done, their 
daily story varied very little and they 
were merely giving a set demonstra- 
tion of their own. We make the point 
of the advantages of combining these 
six Of seven stories into one that would 
cover all points. We tell them how 
these men were assembled, the work 
done by them, and how this story was 
finally written. 

“We have made it a point in our large 
conventions of having a young lady 
step on the stage with a violin. We 
have asked her to play a piece of 
music, say ‘Home Sweet Home.’ We 
have then pointed out that she was a 
salesman—that she sold so much music 
for so much money at that convention 
—but that she did not, under pressure, 
have to compose her selling argu- 
ments—that she did not have to dis- 
cover in her brain, almost instantane- 
ously, every note and bar of that 
music. That, if she had not known 
her sales presentation which happens 
to be ‘Home Sweet Home’ and she had 
to compose it, the results could not 
possibly have been good. That be- 
cause she knew her sales presentation 
it was not necessarily a canned demon- 
stration—that she could put her own 
personality into her music—she could 
change it to suit her own taste and 
make it better or worse, depending 
upon her own skill. 


Makes Selling Easier 


“That to ask a salesman to compose 
a selling talk three times each morning 
and three times each afternoon and 
make that selling talk good, have it 
meet the ideas of each prospect, was 
putting an enormous burden on the 
salesman. We were, therefore, bring- 
ing them a selling talk that would 
make the task easier. It was a canned 
sales talk, to be sure, to be learned, 
and once learned and memorized, a 
man became a member of the great 
Copeland fraternity. It, however, was 
not to be used as a canned talk, but 
simply as a guide for the individual 
salesman’s work with prospects—a 
map or chart that he knew had been 
successfully used by the best men in 
our business—something that would 
allow him to use his brain, to watch 
his opportunity, to study the prospects’ 
reaction and to have ease and confid- 
ence while talking to prospects. Some- 
thing that would give him an advan- 
tage that he could have in no other 
way. 

“We pointed out that the pages of 
his album demonstration represented a 
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deck of marked cards. The salesman 
knew what he had in his hand; he 
would know as he turned the pages 
what the prospect’s cards were, and he 
would know also what cards he was 
going to deal that prospect. Not to 
use such a selling talk would simply 
be ridiculous in these days of competi- 
tive selling, which demands the high- 
est type of salesmanship. Of course, 
these and many other arguments were 
greatly enlarged upon. We had no 
difficulty in selling the idea because 
we put the force behind it.” 

A standardized sales presentation 
has an additional value to the sales- 
man, in that it gives him a result-pro- 
ducing series of arguments which he 
cam use as required, by his individual 
sales. This is well illustrated by Rex 
F. Glasson, sales promotion manager, 
Dodge Brothers Corporation, who 
says: 

“The salesman should look for the 
thing that the prospect seems to be 
most interested in. This, in the ma- 
jority of cases, is not difficult to de- 
termine because the prospect soon 
makes it evident by question or state- 
ment. When he finds the thing he is 
most interested in, the salesman should 
then use in detail as much of the 
standard sales presentation as possible, 
covering the other sales features of the 
presentation in such detail as he deems 
necessary to put over his sales 
presentation to the closing point.” 


Favored by Leaders 


The experience of the leading com- 
panies in this country selling a spe- 
cialty or a service, especially those 
products or services having a fairly 
high unit price, is overwhelmingly in 
favor of the standard sales presenta- 
tion. If a sales manager decides that 
it is to his advantage to make use of 
a standard sales demonstration, he then 
has two problems: 

1. How to build a sales demonstra- 
tion that will get results. 

2. How to get his salesmen to make 
use of the standard sales demonstra- 
tion in their work. 

These two problems will be covered 
in succeeding articles, in which will 
be described some highly successful 
methods in use by such companies as 
the Studebaker Corporation of Amer- 
ica, National Cash Register Company, 
the General Electric Company and 
other leading and successful corpora- 
tions. 

(Another article, presenting further 
experiences of leading sales executives 
on this subject, will appear in an early 
issue of SALES MANAGEMENT. The 
second article will tell how to build 
a successful standard sales presentation. 
—THE Epirors.) 
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SUGAR CREEK CREAMERY COMPANY _ 


Over- 
size 
Model 


$1.00 


The “Better Pencil” 


AUTOPOINT COMPANY 
Chicago, Ill. 


1801-31 Foster Ave. 


alii 


The V'€—to represent you when 


business is given out 


er voes salesman can’t be every- 
where at once. And you can 
never know who is ready to sign 
an order right now. Advertising is 
forgotten, often, when the business 


is placed. Most advertising, that is. 


Here is one way you can adver- 
tise—to leave a lasting impression. 
You keep your name before your 
customer and prospects AT the 
time business is placed and hun- 
dreds of advertisers tell us it 
brings big returns in business. 

This new way is the Autopoint 


simplest automatic pencil made. 
Your advertisement attractively 
stamped on its Bakelite barrel is 
always before your customers’ eyes. 
Autopoint makes friends for you. 
It is an advertisement that never 


ceases working. 


Read the big features of Auto- 
point—the “3 reasons for prefer- 
ence.” Then write for details. Find 
out about this new sales auxiliary 


at once. 
OFFER —TO EXECUTIVES ONLY: Send 


the coupon for free sample gf to learn 
what a fine impression it makes. Full particulars 


Pencil. First it is the finest and — Dusiness building plans, price-lists, etc., will be 
Cannot “jam” — protected by t iness card or ‘or Executives 
1 patent. But onesimple moving letterhead Only 


= Nothing to go wrong. 
0 repairs. 
Bakelite barrel, beautiful onyx- 
like, lightweight material. 
3 Lead Always Firm—Will 


AUTOPOINT COMPANY 
1801-31 Foster Ave., Chicago, Ill. 


Without obligation, 
Autopoint, booklet, sales-building proposition, 


lease send sample 


Not ‘‘Wobble Prices, etc. 
e ict sa ta cals asta ea tae eas 
Tt Se ld acetal ! 
, Title ! 
Made of Bakelite — 
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HE MERGER’S DISCOUNT PROBLEM: Recent 

mergers are raising some interesting questions re- 

garding selling policies. The single producer may 
elect to choose between independents and chains, giving 
preference to the former for the very practical reason that 
they still take by far the larger part of his output. Rela- 
tively small combinations with limited markets and no 
onerous capital burden may feel equally free to discrimi- 
nate. But when it comes to union of great companies with 
national markets and proportionate capital structures, such 
problems assume a more complex aspect. For the merger 
of large dimensions, if it is to make a joint return on its 
investments, must expand its markets even more than it 
must contract administrative and operating expenses, and 
to do this while playing favorites in the field of dealer 
good will is by no means easy. . . . This is 
particularly true in the matter of discounts. Many 
companies that allow them for quantity purchases impose 
no conditions, merely taking advantage of the broad power 
granted by the Clayton Act to lower prices for large orders. 
Another policy holds out discounts as a reward for in- 
creased purchases. Still another makes eligibility for dis- 
counts depend on increased sales in individual stores. The 
last-mentioned plan helps the independent dealer since 
chains must operate their units as a whole and cannot 
easily earn advantages that accrue from isolated effort. As 
a result independents in some lines have actually been buy- 
ing goods on better terms than the chains. The only re- 
joinder open to the chains is to withdraw such goods 
from special sales effort. This the manufacturer 
could stand with tolerable equanimity as long as it was his 
own affair. But when he became part of a merger com- 
pelled to increase purchased good will as well as plant 
efficiency, inertia, not to say ill will, on the part of a con- 
siderable group of outlets was no longer negligible. The 
question now bothering some of our mergers is how to 
keep dealer good will uniformly abreast of consumer good 
will. 
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ELLING AND SERVICING: There is nothing new 

in the idea that salesmen these days must be some- 

thing more than mere order takers and purchasers 
more than mere replenishers of stock. Neither first- 
rate salesman nor first-rate buyer has ever needed to be 
told that his job is continuous and depends for success on 
ultimate rather than immediate results. It is significant, 
however, that the subject is now undergoing a good deal 
of discussion—significant of the dwindling margin of safety 
for error and shortsightedness in merchandising. 
Talk about rechristening salesmen as service or contact 
men is evidence merely that vital elements in good practice 
are gaining more and more in general recognition. Where 


distribution is nation-wide as far as dealers are concerned, 
the aim of salesmanship must obviously be to augment 
consumption by cooperating with the dealer, showing him 
how to dispose of his stock to best advantage in largest 
volume. . Salesman and dealer are thus thrown into 
a sort of partnership in which the interest of each becomes 
reciprocal if not identical, growing sales of the one leading 
automatically to growing sales of the other. It is this 
principle, inescapable in the national market, that is forc- 
ing its way in narrower fields and focusing attention more 
and more on satisfaction of the ultimate consumer as the 
chief consideration of all salesmanship. . . . The same 
thought lies behind the suggestion that “merchandiser’’ is 
a more appropriate title than ‘“‘purchaser.” The phrase 
“well bought is half sold” used to connote little more 
than low price. Today good buying takes value for 
granted. To justify itself it must take account primarily 
of all factors concerned in public demand that expresses 
approval in repetition of orders. Buying and selling, in 
short, are reverting to first principles in getting closer and 
closer to the people. 
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WO WAYS OF JUDGING ADVERTISING: 

In announcing that General Baking Corporation's 

advertising appropriation for 1929 will exceed 
$1,000,000, F. H. Frazier, chairman of the board, remarks: 
“Although our advertising expenditures run into large 
figures, they really amount to only about one-fifth of a cent 
on each of the 500,000,000 loaves of bread now being 
made throughout our fifty plants.” Not a great charge 
certainly. But a better view of the case is obtained if we 
look at what the advertising has helped to accomplish 
rather than at the relation of its cost to units of production. 
Nine years ago the corporation spent three-quarters of a 
million dollars on advertising, put out 300 million loaves, 
and accumulated net profits of something more than two 
million dollars. Last year the advertising cost more than 
a million, the output was 450 million loaves and the profits 
amounted to seven and a half million dollars. That is 
to say, advertising expenditure and production were both 
increased 50 per cent while profits showed a gain of 350 
per cent. It would be absurd to assert that ex- 
pansion of advertising was the sole cause of this rather 
remarkable development of earning power. We observe 
merely that in considering advertising appropriations it is 
well to give first place to estimates of the value of the work 
to be done. Buying public attention is an investment more 
than it is an operating charge and the returns should be 
appraised accordingly. No one concerned in sell- 
ing advertising space deprecates discussion of rates and 
service rendered. These factors are fundamental in arriving 
at sensible business decisions. Nor is there disagreement 
with the view that advertising should not take a dispropor 
tionate part of selling costs. The fallacy implicit in discus- 
sions of this sort lies in the premise that cost of 
means rather than value of the end should control ®® 
in planning campaigns to extend markets. 
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Advertising 
at the point of Contact y 


UR SHOWROOM and New York of- 
fice is now established in the Chanin 
Building, New York City. 


Here, on exhibition, are a few of the 
displays which demonstrate the sales 
power, ingenuity and originality of Jen- 
ter-made displays. 


You are cordially invited to visit our 
showroom and discuss your display prob- 
lems with our designers, 
artists and architects. 


Or, if you wish, one of 
our representatives will be 
glad to visit you and show 


JENTER EXHIBITS 


you models of Jenter displays which have 
increased sales from 150% to 250%. 


7 7 q 


ADVERTISING AGENCY POLICY— 
Work placed by the agency or through 
the agency is handled on the regular 
agency commission basis without extra 
charge to the advertiser. 


Visit our showroom and exhibits at 


or 122 East 42nd Street, New York City [i 


Telephone—Ashland 1166 
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NEW HADDON HALL 
Is READY 


Old in hostship, new in luxurious rooms and appoint- 
ments, Haddon Hall is ready. Its sleeping-rooms, sun- 
rooms, “Sandy Cove”, a playroom for the children, its 
beautiful lounging rooms—all: these are ready, down 
to the last softly shaded light and the tiniest chil- 
dren’s toy. 


And the old friendly spirit of Chalfonte-Haddon Hall 
still prevails. 


The ocean is almost at the doors. Motoramp garage 
adjoins the hotel. Write for literature and rates. 
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CHALFONTE-HADDON HALL 
ATLANTIC CITY 


American and European Plans 


Leeds and Lippincott Company 


LN 


Are You ws Extra Copies 
Proud of Your ey. If you want extra copies of this 


issue please ord * 
LETTERHEAD 2 ‘\ | aR Shae eee 


hausted a week after date of issue. 


You should be! If your letterhead doesn t do 


justice to vour business, it’s you who are the loser 
For--your letterhead 1s you--and you can't pre- 


vent customers and prospects from judging you 
by it. How could we improve your letterhead? 


Let us answer that by sending you samples of let- 


terheads we've created. No obligation. Merely = H E yy A x I W E E K 5: Y 


pin this advertisement to your letterhead, and 
mail to us--today! 


COVERS THE WHOLE CAB INDUSTRY 
New York Edition goes to 10,000 taxicab individ- 


MONROE LETTERHEAD ual fleet and company operators. Issued Mondays. 
CORPORATION cperatars thruugheat the U. &.  Inued Montage. 


1008 Green St. 165 N. Union St. Published in Its Own Printing Plant 
\ Huntsville, Ala. Akron, 0. at 54 West 74th Street—New York City 


Wanted: $200,000,000 


Products 
(Continued from page 530) 

For automotive equipment the New 
York Central Railroad—one of the 
eight roads in the New York Central 
Lines—spends nearly $400,000 a year, 

Operation of dining cars and restau- 
rants is another thing that costs money. 
Commissary supplies for the New 
York Central last year called for an 
expenditure of $2,840,000; for the 
Michigan Central Railroad $528,000. 

A long list of items in rubber and 
leather calls for an expenditure by the 
New York Central Railroad of $830,- 
000 a year. 

It should be understood that these 
sums are not fixed but vary, depend- 
ing upon crops and consequent pros- 
perity of the country, labor and other 
conditions. The figures quoted, which 
are for the year 1928, give a fairly 
good idea of the purchasing needs of 
the system. 

Purchasing operations for the New 
York Central Lines, comprising some 
12,126 miles, are handled at several 
different locations by local purchasing 
organizations, which operate under the 
general supervision of Mr. Bower. 

The affiliated lines of the New 
York Central System include the fol- 
lowing: 

Railroad 
New York Central 
Michigan Central 
Cleveland, Cincinnati, Chicago & St. 

Louis 
Pittsburgh & Lake Erie 
Boston & Albany 
Rutland 
Indiana Harbor Belt 
Chicago Junction 

Purchasing Headquarters 
466 Lexington Avenue, New York 
Detroit 
Cincinnati 
Pittsburgh 
Boston 
Rutland, Vermont 
Chicago 

Maintenance purchases for the New 
York Central Railroad, including the 
Ohio Central Lines, more than half of 
the total mileage of the system, afe 
handled in the offices of C. S. White, 
purchasing agent, New York City. 

Building and other construction 
contracts for the New York Central 
Railroad are handled in the engineet- 
ing departments under the jurisdiction 
of F. B. Freeman, chief engineer for 
the lines east of Buffalo, at 466 Lex- 
ington Avenue, New York City, and 
R. O. Rote, chief engineer of the lines 
west of Buffalo, at Cleveland, and J. 
A. Stocker, chief engineer of the Ohio 
Central Lines at Columbus. 
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Selling the “Free” 


Booklet 
(Continued from page 528) 

If this is your busy day, stick the 
book in your pocket and take it home 
with you. But before you begin work 
tomorrow morning— 

—read this book! 

“= 

Here’s a letter used by Williams 
Oil-O-Matic Heating Corporation, in 
answer to home-owner inquiries. See 
how it builds up interest for an ac- 
companying book: 

Dear Sir: 

All of your questions—asked and 
unasked—about Oil-O-Matic Heat are 
answered in this copy of “Oil Heating 
at Its Best.” Thank you for giving us 
the opportunity to present it to you. 

Does oil heating cost more or less 
than coal? The booklet shows that, in 
dollars and cents, Oil-O-Matic heat 
often costs less. Measured in terms 
of convenience and freedom from 
heating cares, oil heat is an economy. 

Can Oil-O-Matic be installed in 
your heating plant? Yes. Page 12 
shows how the installation is made in 
any domestic, central heating plant. 

How much attention must you give 
Oil-O-Matic heat? None, except to 
look occasionally at your oil supply— 
or have the oil man do it for you. 
Page 16 explains that in pictures. 

What will an Oil-O-Matic installa- 
tion cost? We don’t know. It de- 
pends on the kind of heating plant 
you have, local conditions, and several 
other factors. Our dealer in your 
locality, whose name is given on the 
attached card, can give you the exact 
figure. And Oil-O-Matic heat is worth 
i. When you contrast Oil-O-Matic 
heat with any other present method, 
as is described on Page 10. . . 

eS 

Here’s a “‘story-style” letter which 
the Wooltex Company sent to dealers 
recently. An accompanying folder 
went into greater detail. The letter 
serves simply as an interest-builder: 
Dear Sir: 

For seventeen years—thirty-four 
consecutive seasons—Mr. J. E. Clem- 

ens, of the Clemens-Rice Company, 
Columbus, Ohio, has “taken his pen 
in hand” to sign an order for Wooltex 
garments. 

At first he was doubtful. He 
wasn't “sold” on Wooltex—didn’t 
believe in “all the high-sounding talk” 
about Wooltex quality. But he ordered 
ten garments anyway. And he has 
een ordering ever since. 

In the accompanying folder he tells 
you, in his own way, just how 
Wooltex has built business and made 
friends for his store, and tells you 


New England’s Second Largest Market 


Rhode Island’s 
Food Supply 


Rhode Island—noted for its density of population 
and the diversity of its industries—with its popula- 
tion 97% urban and 3% rural—depends upon out- 
side sources for nearly all of its total food supply. 
Many carloads of foodstuffs are shipped into this 
state daily to supply the demand. This market 
offers great opportunities to manufacturers and 
producers of food products. The population is 
served through 2500 grocery and delicatessen stores. 
These stores are served through 23 wholesale grocers 
and 27 produce dealers with Providence as the dis- 
tributing center. 


The Providence Journal 


and 


The Evening Bulletin 


with a combined net paid circulation of 123,000 
reach the great majority of English speaking families 
in Rhode Island which enable the advertiser to ade- 
quately cover this market at one cost. 


$1 SEO 


Providence Journal Company 
Providence, R. I. 


Representatives 


CHAS. H. EDDY COMPANY R. J. BIDWELL COMPANY 
Boston New York Chicago San Francisco Los Angeles Seattle 
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why he has never missed a single sea- 
son in stocking Wooltex. 

Just turn to the folder and read 
his story. You'll find it well worth 
while. 

a 

A refreshing change from the usual 
high-pressure, inquiry-bringing letter 
is this distinctly “low-pressure” mes- 
sage used by Alexander Hamilton 
Institute. 

In this case the booklet does not 
accompany the letter; but the message, 
nevertheless, does some subtle selling 
by its very restraint. J. G. Jones, vice- 
president of the institute, tells me that 
this appeal is a consistent producer, 
averaging 10 per cent to 12 per cent 
from ‘cold’ lists. The following ex- 
cerpts indicate the tone. The letter, 
incidentally, is a long one, running 
nearly two pages: 

My Dear Sir: 

I once figured that I throw into my 
waste basket every year at least $50 
worth of literature which people send 
me in the mistaken notion that I have 
nothing to do but read. 

You probably are in the same posi- 
tion. 

I mention this frankly because we 
have just published and are sending 
to interested men a booklet entitled 
“Forging Ahead in Business.” It’s 
rather unusual. Just as an insurance 
company, from its study of millions 
of men, can make a pretty shrewd 
guess as to how long you will live; 
so from our seventeen years of watch- 
ing men promote themselves through 
business study, we have a good meas- 
ure of just what a normal man can 
accomplish in six months, twelve 
months, eighteen months, and two 
years of definitely guided effort. 

We have put the results of that 
experience into this book, and I want 
to get a copy into the hands of every 
man who has a real reason to be in- 
terested in it. But I don’t want to 
feed anybody's waste basket. 

Will you tell us frankly whether 
it’s worth while to send this book to 
you? 

x oe 

While we are on the subject of edu- 
cational institutions, let us consider for 
a moment a letter from the Washing- 
ton School of Art. This letter accom- 
panies an illustrated catalog, which 
is sent at the request of the prospec- 
tive student. Its primary purpose is 
to “‘sell’”’ the free booklet. The school 
wants to make sure that the prospect 
does turn to this catalog and read 
every word of it. Here are a few 
interest-arousing paragraphs that point 
out the possibilities and answer the 
reader's inevitable query: ‘“What’s in 
it for me?”’: 


Just turn to page 22 and read the 
letter from Frank Godwin years ago 
when he was just beginning—how he 
earned $110 ABOVE ALL EX- 
PENSES IN TEN DAYS. Mr. 
Godwin now has studios of his own 
in New York City and Philadelphia, 
where he is making illustrations for 
the Ladies’ Home Journal and many 
of the leading magazines of the coun- 
try. 
~ on page 20 the letter from Bob 
Brennan, who when only fourteen 
years of age began selling cartoons to 
newspapers. 

The letter from student A. H. En- 
roth is also of particular interest. Six 
months after he began to take lessons 
from our chief instructor, Mr. Enroth 
wrote that he could not say enough in 
behalf of Mr. Chandless and should 
always feel that any success which 
might crown his future efforts would 
be due to his thorough method of in- 
struction. Mr. Enroth is now in New 
York, where he is rapidly gaining 
place among the most successful illus- 
trators. 

In Shadowland Magazine every 
month you will see the splendid work 
of Wynn Holcomb (Wynn), who was 
also one of our students and who is 
making good in a big way. 

* ok 


Then follows a strong, inspirational 
“What - these - people - have - done - 
you-too-can-do” talk. All in all, a 
very forceful letter. 

A good many of us might well take 
lessons in effective sales-letter writing 
from the folks who market these cor- 
respondence courses. 

Here’s a rather ingenious idea—the 
plan of building a personality for the 
catalog. The American Separator 
Company carries this idea through sev- 
eral follow-ups. They reason, soundly, 
that the prospect probably has written 
several other firms for catalogs, and 
that a letter of this kind will gain 
special consideration for their offering. 

It must be borne in mind that 
farmers, as a class, are rather inclined 
to “take” to the “‘clever’’ letter that is 
just a bit crude and rustic in its 
presentation. That accounts, in a 
measure, for the success of this series: 
Introducing Our 
Official Salesman. 

Mr. American Separator Catalog 
left on the morning train to answer 
your inquiry in person. He plans to 
reach you soon after this letter. As 
he rides in a third-class mail pouch, 
at almost no expense, and avoids the 
usual carfare and hotel bills, he is able 
to quote some most attractive prices. 

He will emphasize the many ad- 
vantages in using an American Cream 
Separator, including better skim milk. 


finer cream, more butter, less work and 
GREATER PROFITS. With the aid 
of interesting pictures, he will tell you 
all about the New American in sizes 
suitable for any dairy, from the 
smallest to the largest. He will, of 
course, call special attention to the 


New Improved LS Model, which is . 


unsurpassed for EASY RUNNING, 
EASY WASHING, CLOSE SKIM. 
MING, and is considered the last 
word in Cream Separator design and 
construction. 

Pardon him if he seems to boast of 
being connected with a company 
which, by over thirty years’ continued 
effort, has perfected a Separator hav. 
ing no superior and also a thoroughly 
economical system of manufacturing 
and selling directly to the actual user 
of the machine. 

He will show you many large 
photographic illustrations of the 
American in its own colors, together 
with numerous views of the inside 
construction and working parts. 

When making all his statements and 
claims, and the propositions by which 
you may TRY WITHOUT ANY 
OBLIGATION TO BUY, he is backed 
to the limit by this company. It will 
pay you to see him! Should he fail 
to arrive within a few days, advise 
us and we will either locate him or 
send his Twin Brother. 

: + = 

I have selected this letter, written 
by H. C. Lewis, of the Coyne Elec- 
trical School, because it is a convinc- 
ing message to the type of prospect 
for which it is intended. The homely, 
first person style builds confidence: 

That big, handsome book, The 
Coyne book you asked for, is on its 
way. I mailed it out today; you 
should receive it real soon. 

I wrote it myself and when you 
receive it I know you'll be proud to 
own it. I know it will show you the 
way to success, in the same way that 
it has shown thousands of other fel- 
lows who wrote for it just as you 
have. 

I have tried to show you in this 
book my shops and what I have done 
for others. I have not used flowery 
language, nor have I pictured anything 
but what is the absolute truth. You'll 
realize that when you read the book. 

I have tried to talk to you in this 
book as though you were right at my 
side. I feel sure when you get tt 
you will read it carefully, look at 
every one of the dozens of pictures of 
my shops, actual photographs taken 
during school hours, and when you 
have gone through it thoroughly I am 
sure you cannot help being convince 
I can help you, that I can make yout 
lifelong dreams come true—a big pay 
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job, independence, and a bright 
future. 

Be on the lookout for this book. 
If you don’t get it in three days, write 
or wite at my expense, for sometimes 
a book is lost in the mails. 

After you have had an opportunity 
to go through the pages of this book, 
write me a frank letter and if there 
are any obstacles standing in your way, 
tell me about them. No doubt I can 
help you as I have thousands of others. 

SS 

These rather varied examples will 
serve, I believe, to demonstrate how 
the letter accompanying your book 
may be made something more than 
the stereotyped “We beg to hand you 
herewith the catalog requested in 
yours of recent date.” 


Sales Management Weekly 
Index to Motor Activity 


(Average of years 1924-28, inclusive, 
equals 100) 

Year 1929 Year 1928 
i 138 Jly.7..... 120 
yy. 15 .... 198 Jy. 14 ..... 128 
us TE OM ce 
ly. 27 .... 136 Jly. 28 .... 133 
Aug. 3 .... 136 Aug. 4.... 131 
Aug. 10... 136 Aug. 11... 134 
Aug. 17... 134 Aug. 18 ... 136 
Aug. 24... 136 Aug. 25 ... 141 
Rag. 31... 140 Sept. t..... 138 
ot. 7 .... 140 Sep. 8 .... 152 
Sept. 14... 139 Sept. 15 ... 130 


The exact sources of data on which the 
SALES MANAGEMENT Weekly Index of 
Motor Activity are based cannot be com- 
pletely explained or disclosed for the rea- 
son that much of the information used is 
obtained in confidence. The computation 
itself is entrusted to one of the leading 
economists and statisticians of the automo- 
tive industry. 

The principal factor involved is that of 
factory consumption, the data being used 
along this line involving approximately 25 
per cent of the total production of the 
motor car industry. Inasmuch as produc- 
tion of automobiles is adjusted to retail 
sales at relatively short intervals of time, 
this index really portrays to some extent 
the trend of motor car retail sales as well 
as of motor car production. The volume 
of business transacted by the automotive 
industry, including its tremendous consump- 
tion of many and varied types of products 
as glass, steel, paint, cotton, copper, etc., 
gives this index of motor activity much sig- 
nificance from the standpoint of the busi- 
ness of the country at large. The fact 
that it can be obtained weekly also con- 
tributes to making it one of the most valu- 
able indices to general business conditions 
that have been thus far developed. This 
index has been carefully checked against 
tetail sales and production of the automo- 
tive industry and its accuracy thereby 
€monstrated over a period of years. 


The Akron, Ohio, Times-Press will cele- 
fate its composite existence of five years 
Y Moving into a new $1,000,000 plant. 


Maintaining Local Leadership! 


The choice of local merchants, in selecting their advertising medium, is indica- 
tive of the prestige and pulling power of the newspaper that is chosen. Tulsa 
merchants realize that evening time is planning time in the home and that 
women form the great majority of buyers at department stores, furniture and 
clothing stores, etc. In Tulsa, local merchants show a decided preference 
for the Tulsa Tribune, Tulsa’s leading newspaper, and the dominant me- 
dium in Zone “‘O”’, Tulsa’s Market Area. 


The lineage in the major classifications listed below, which is taken 

from the reports of Media Records, Inc., for the first seven months 
of 1929, gives a clear and concise picture of the Tribune’s supremacy 
in retail advertising. 


TRIBUNE 
CLASSIFICATION— TRIBUNE WORLD LEAD 
Pe Se I oa daikicin dics ccdaddcidecucue 121,060 96,571 24,499 
Ps CMMI i walseidaas kccnvaacaeuedece< 204,486 176,393 28,093 
WHOIS COIN Sas cadadcadeweasaeusas 420,062 335,254 84,808 
CIT CII © wc dins Kendivccccndocdanedaxce 682,666 40,227 22,439 
DO er re eee 654,913 118,543 88,526 
Furniture and Household................. 391,168 342,025 49,143 
e 
o » Sribune 
Che Tulsa Tribune 
Tulsa’s Leading Newspaper 
EVENING SUNDAY 
SMALL, SPENCER & LEVINGS PAYNE-HALL, INC. 
New York San Francisco 
Chicago Los Angeles 
Boston . Seattle 
"a al 


IN THE SEPTEMBER 21 |BIGELOW, 


ANNUAL - KENT, 
REFERENCE NUMBER WILLARD 


Using a picture to tell that & CO., Inc. 
which you can’t describe ™ 
ie Consulting Engineers 


NE cannot describe how wholesome 
good bread is. But one can suggest ee 
it by showing a big, golden brown loaf Merchandising 
such as mother took out of the oven Counselors 
of the old wood stove. 

Our insert in this week’s issue of this 
magazine illustrates how faithful color 
reproduction was used by the General 
Baking Company to make the picture 


vo 


Park Square Building 


that a thousand words could not tell. BOSTON, MASSACHUSETTS 
The U. S. representative has ideas 

that can be used just as effectively in ~— 

your business. Let him show you sam- 

ples of our recent work. A record of the Proceedings of the Second 


an Merchandising Conference, held under our 
THE UNITED STATES PRINTING auspices in Boston, in May, is available for 


AND LITHOGRAPH CO. loan to company officials. A request will 
place your name on the list to receive a 


. ms copy, which is to be returned to us in ten 
Service offices in 16 cities days. 


Cincinnati Baltimore Brooklyn 
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Department Store Chains 


and Advertised Lines 
(Continued from page 527) 


Although we are adding stores quite 
rapidly—400 being added to the or- 
ganization this year—the sales of the 
individual stores have been generally 
higher, year by year. In 1927 our 
volume was $151,000,000. Last year 
it was increased to $176,000,000, 
showing a consistent increase on 
the average for each unit. This year 
we anticipate an increase of more than 
25 per cent, which will be brought 
about not only through the addition 
of units but by the increased volume 
of the stores already operating. 

The success of our policy is illus- 
trated by the fact that we rarely are 
obliged to move a store. When this 
phenomenon occurs it is due to one 
of two reasons—either the store is 
located in a place where it can never 
hope to draw people, or we become 
convinced, after we have located it, 
that there is not enough business to 
justify its existence there. 

In recognition of the fact that we 
have become completely nation-wide in 
scope, we started, three years ago, 
national advertising. The J. C. Pen- 
ney Company stores are now located 
in every state in the Union. Some of 
the largest cities have several. Our 
business, however, began in the West 
(the parent store being opened by Mr. 
Penney in Kemmerer, Wyoming, twen- 
ty-seven years ago) and the majority 
of our stores are still located west of 
the Mississippi. California now has 
the most, with Texas second. 

Like every other retailer, independ- 
ent or chain, we are seeking to give 
our customers ever better values. To 
enable them, on the other hand, in- 
creasingly to identify the Penney store 
as a place to get such values, we are 
emphasizing the name of the store 
above the brand name of any or all 
the lines it may carry. We shall con- 
tinue to follow that policy. Ultimately 
I imagine we shall be in a position 
to discard nationally advertised lines 
completely, although we shall want 
always to work in close cooperation 
with the manufacturers who supply 
our needs, whether they make na- 
tionally advertised lines or not. 


To Award $500 in Prizes 
for Farm Market Theses 


Five hundred dollars in prizes will be 
offered by the Agricultural Publishers’ 
Association for the three best theses 
by, the university seniors and graduates, 
on selling of commodities to the farm 
market. Victor F. Hayden will su- 
pervise the contest. 


Personal Service and Supplies 


Classified Rates: 50c a line of seven words; minimum $3.00. No display. 
Cash Basis Only. Remittance Must Accompany Order. 


SALES PROMOTION 
$50 to $50,000 DAILY SALES SECURED FOR 


our clients. This distributor took on a new 
specialty, retailing at $60. His first purchase $12. 
We submitted a sales program capable of national 
expansion. Within four years his sales were na- 
tion-wide, running to $100,000 monthly. 35 years 
salesmanship-in-print experience back of our cam- 
paigns. Submit Sales problems for free diagnosis. 
10 years Sales Promotion Manager, Larkin Co. 
.7 C. Johnson, 119 Woodbridge Ave., Buttalo, 


SALESMEN WANTED 


No results, no pay. Give me a trial on that 
next sales letter. W. W. Halcomb, Turkey, Texas, 


POSITION WANTED 


GENERAL MANAGER OR SALES MANAGER 
—Is your business in the ‘“‘red’’ or your prohts 
too small? I have brought three manufacturing 
institutions from loss to profit. Most of 18 years’ 
experience devoted to sales but thoroughly versed in 
accounting and tactory management. Personally 
acquainted with house-furnishing, hardware, gro- 
cery and chain trade thruout U. S. and Canada. 
Age 32. Present salary $10,000 and percentage ot 
profits. Box 197, SALES MANAGEMENT, 420 Lex. 
ington Ave., New York, N. Y. 


FORTUNE IN AIRPLANE SALES—UNDER 
this plan a salesman should sell at least one 
Eaglerock a month—a net monthly income for 
him of from $1,000 to $1,500. Our two weeks’ 
free sales training course makes you ready to get 
the money. We equip salesmen who qualify with 
a free demonstrator Eaglerock. You can _ offer 
buyers an easy plan of time purchase. Write for 
details. Alexander Aircraft Co., Dept. 16, Colo- 
rado Springs, Colo. 


SALES REPRESENTATIVE 


AN EXCELLENT OPPORTUNITY FOR A 
high-grade man to travel for a well-established De- 
troit concern. He must possess a good personality 
and qualify as to integrity. A steady worker who 
is desirous of creating a real future will find this 
well worth while. Straight salary basis. State ex- 
perience, qualifications and salary desired. Box 
No. 198, SALES MANAGEMENT, 420 Lexington Ave- 
nue, New York, N. Y 


DIRECT MAIL 


LETTERS MUST COMPEL ATTENTION 
to sell. Nothing but letters. My business. Not 
stereotype stuff. Each problem individually treated. 


EXECUTIVES WANTED 


IF YOU ARE OPEN TO OVERTURES FOR 
mew connection, and qualified for a salary between 
$2,500 and $25,000, your response to this announce. 
Ment is invited. The undersigned provides a 
thoroughly organized service, of recognized standing 
and reputation, through which preliminaries are 
negotiated confidentially for positions of the calibre 
indicated. The procedure is individualized to each 
client’s personal requirements; your identity covered 
and present position protected. Established nine- 
teen years. Send only name and address for de- 
tails. R. W. Bixby, Inc., 118 Downtown Building, 
Buffalo, N. Y. 


LINES WANTED 


DISTRIBUTOR OR MANUFACTURER'S REP- 
resentative is caretully seeking a line of products 
of merit that are made by a substantial company. 
Will consider the complete distribution of a fac- 
tory and assume the responsibilities ot the Sales 
and Advertising Director or will act as District 
Representative. Willing to entertain like connec- 
tion for a worthy development program of a Sérv- 
ice. Unencumbered and can move to any prom- 
ising territory. Address Box 192, care SALES MAN- 
AGEMENT, 420 Lexington Ave., New York, N. Y. 
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Columbus’ Inexhaustible Resource... 


Geographic Position 


REAT CITIES always 
G grow up as gateways to 
nations and territories rich in 
commercial resources. History 
seems to bear out this conten- 
tion completely. 


THE GREAT FAN-SHAPED 
expanse of land extending west- 
ward from Columbus, Ohio, is 
the principal producer of an 
exportable surplus of agricul- 
tural, mineral and manufac- 
tured products. 


HEMMED IN on the north 
and west, east and south by 
tremendous and formidable na- 
tural barriers, this mid-conti- 
nental region has three gate- 
ways to the outer world. Of 
the three gateways, the one of 
preponderant importance is 
eastward, THROUGH CO- 
LUMBUS, to the cities of the 
Atlantic seaboard. 


THIS “MID - CONTINEN- 
TAL TRADE TRACK” is tra- 
versed by three great trunk 


. by the major 
trans-continental highways and 
by a rapidly expanding net- 


line railroads. . 


work of airways. Columbus is 
the natural, farthest-east point 
to which aircraft may safely 
proceed in trans-continental 
transportation. 


Columbus is strategically posi- 
tioned at the spout of the natu- 
ral funnel, where these mighty 
lanes of commerce converge. 
This is its INEXHAUSTIBLE 
resource. Giving this position 
permanence and stability is the 
location of Columbus with 
respect to the suppliers and 
consumers of the country. 
Columbus is at the center of 
the nation’s manufacture and 
close to its center of population. 


ESPECIALLY SIGNIFICANT 
is the fact that this position will 
increase in importance. Cities 
situated at the main crossroads 
of commerce are founded on 
firm foundations. There is no 
limit to their growth possibility. 
There is no estimating their 
value as permanent, profitable 
markets. 


ENTRENCH YOURSELF IN 
THE COLUMBUS MARKET 
NOW. The Columbus Dis- 
patch... Ohio’s Greatest Home 
Daily ... will help you...a 
newspaper that has more than 
89 per cent coverage of Colum- 
bus homes. . . a newspaper that 
ranks with the most productive 
in America by every measure 
of advertising responsiveness. 


lumbus Dispatch 


-f OHIO'S GREATEST HOME DAILY 
Member 100,000 Group of American Cities 
Harvey R. YOuNG, Adv. Dir. 


O’MarRA & ORMSBEE, INC., National Representatives 


Pulse-fingering publishers... Nosoap... 


EWS and comment Abgyt zone marketing, 
\ ». <6 Po ° " 
\ and advertising, prepared by the Business 


Discriminating tourists . . . Carnage amorz 
Survey of the World’s Greatest Newspaper. 


records... Kiplingesque anachronism... Flor, 


but a few are flippant.“Bunk” is the discern- 
ing and laconic comment of one. Another 
(Los Angeles) says: “Wonderful. Just like 
Cleveland, Ohio.” 


cAutumn 


¥ EAVES fall scarlet. October air burns 
) | blue. Slight hazes soften outlines. Smoke 
again arises from the chimneys of dwelling 
houses and apartment buildings. Reading ’ 
moves indoors from the hammock—picks up. . , No Sign of Age or Dust or Rust! 
Publishers, pulse-fingering, informed, know ALG) AE aa bi a (\ BESITY is some- 
what the public is reading. They are aware of fi 4 nie he acne. 
the advantage this newspaper or that holds sane al can a lous. 
in influencing a market. With more back- Guaasiontions cieke. en 
ground to build upon than the average adver- seen, Hien endnns ai 
tiser, they judge carefully, choose wisely. In ocean while youns. 
Chicago, their preference is the Tribune. Then obees 0 ended 46 
During the first six-months of this year, cettline, of wacchine an valecline wall 
they concentrated 42.5% of their Chicago pass with accelerating speed. Finally, a 
space in Tribune columns. The total was tinine doeweeed.. . . : 
100% more than they purchased in the second Nov always. When the Chicane Tilia! 
paper—211'7% more than in the ehird. struggling infant two-years old, established 


telegraphic news service in 1849, it showed 
this late day means any female—she probably 


young vigor. Older papers in the West were 
Our Neck May Be Rough, But prefers the Tribune. 


still dependent upon horses, packets, and 
paleolithic railroads. 
Nearly fifty years later it scooped the world 
on Dewey’s victory at Manila Bay. Twenty 
( “HICAGO is rough, vulgar, rowdy, i: a years after that it gave the United States 
4 frowsy, dirty, and obscene, but it has Crack! Coseb! Cass) —— ee leah ie eg ——— 
possibilities. Most other American cities look teas tnd . while others scratched their heads. .No sign 
sadly toward the past—not only Boston, Py ERY month during the last five years, of age or dust or rust! 
New York, Philadelphia and Baltimore in the 4 the Chicago Tribune’s daily circulation Now, eighty-two years young, topping the 
East, but New Orleans in the South, St. Louis has surpassed that of the corresponding month standard-size newspapers of America in cir- 
in the Middle West, and even San Francisco in the preceding year. culation, topping the newspapers of the world 
in the Far West. But the eyes of Chicago are F For seventeen months—up to and includ- in advertising revenue, supreme in Chicago, 
fixed ahead, and behold the gorgeous mirages, ing July, 1929—its circulation has averaged 
with all the classical banners, battlements 831,737. 
and towers. Some day it may become civil- This as the largest standard-size news paper 
ized, and genuinely great. —/. L. Mencken. circulation in America, rocketing higher. It 
emanates from the country’s second market, 


the Tribune still speeds out the news with 
unbraked energy, fights for inland waterways, 
good roads, airports, slings handfuls of irri- 

with ideal facilities for distribution, a rich 

buying-public, and sufficient diversity in prod- 

ucts and manufactures to ensure prosperity. 


Tribune Tower — rare, exotic 
flower in stone lifting its petals 
to the sun! 


chosen reading. It offers the masculine outlook 
and, simultaneously, relief from it with more 
than a score of women writers. If, as Mr. Kip- 
ling has said, the liner 7s a lady—which in 


tating sand in the eyes of political schemers, 
wins a giant, loyal following of readers... . 


ILWAUKEE 


HOME EDITION 


“THE LINER, SHE’S A LADY”’ 
( R at least she used 


\ to be. For the ladies 
are no longer especially in- 
terested in being flagrantly 
feminine nor even in being 
denominated as ladies. 
That word once indicated 
a female of the human 


| In Chicago the Tribune can do the job alone | 


Wuat To SEE IN CHICAGO 
f \ N July 2, 1929, a Tuesday without a 
‘ J notable feature to distinguish it from 
other July days, 169 people registered at 
Tribune Tower after overlooking Chicago 


\ - ILWAUKEE, 2 hours from Chicago by 
.¥ 4 train and one by plane, has been read- 
ing the Chicago Tribune for years. Daily and 


Oo) PR AG Se 


species who eschewed ciga- 
rettes and bicycles, and who was adept in the 
gentle art of fainting. Now its descriptive 
qualities have been engulfed in the plethora of 
new modes, new morals, and new models. 
When they, for example, took up cigarettes, 
did they affect the mild variety? When they 
adopted automobiles on a large scale, did 
they choose the electric—which was safe, 
sane, and O, so slow? They did not—and they 
like a man’s newspaper as well as his smokes 
or his car. The newspaper that for years has 
been and still is as necessary as breakfast to 
men in Chicago is now likewise the women’s 


from its pinnacle. 

They had been drawn from Moscow, U. S. 
S. R., Oslo, Norway, and Correction, Kansas. 
From twenty-nine states and two provinces 
of Canada. From Los Angeles and New York, 
North Dakota and Mississippi. Some were 
making a second visit. Only 72 were natives 
of Illinois. 

In the month of July a total of 12,589 
persons visited the Tribune observatory. 
83,973 registered in 1928. The total since the 
opening of the observatory, July 23, 1925, to 
July 28, 1929, is 338,486. Most of the sight- 
seers praise the Tower, the city and the view, 


Sunday, the Tribune’s circulation in the 
Cream City has grown until it now justifies 
a more complete account of local news in 
Milwaukee and Wisconsin. 

The Tribune has always furnished the 
Badger State and its metropolis with national 
and international news and Tribune features. 
Beginning September 2, it rounded out this 
service. Today, through Milwaukee ccrres- 
pondents, the Tribune gives its readers local 
Milwaukee and Wisconsin news measuring 
up to the same Tribune standard that has 
won national recognition for its brilliancy: 
accuracy and attractiveness. 
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The TRUE CLEVELAND MARKET is 
Cleveland Advertising Profitable 


Cleveland’s business influ- 
ence. Five surveys compris- 
ing interviews among 436 
distributors of nationally 
advertised products have 
proved that it is the only 
area in which Cleveland 


NLY within the area 
O shown on the above 

map (The TRUE 
Cleveland Market—35 miles 
in radius—1,525,000 in popu- 
lation) can you get electric 
light power service from 
Cleveland. 

Only within that area is 
there daily distribution of per- 
ishable food from Cleveland. 

HERE, ALONE, are freight 
rates uniform, daily commut- 
ing to and from Cleveland, 
and free delivery service of 
Cleveland stores. 

Go beyond this area and 


you enter the markets of the 
other thriving cities of north- 
ern Ohio, which have their 
own electric power plants, 
own food distribu- 


newspaper advertising gets 

profitable results. 

In this territory The Cleve- 
land Press offers you a con- 
centration of circulation 
equalled by but five leading 

Metropolitan news- 


tors, own freight 


papers in the United 


rate scales, own 
commuters, own 
large merchants of- 
fering free delivery. 

The TRUE Cleve- 
land Market is small 
and compact. Ten 
recognized market- 
ing authorities have 
established it as the 


Write to the Press for your 
free copy of the Cleveland 
—s oo > 

the A. N. P. A. Stand- 
T R U E area oO f ard Market Survey Form. 


States. Here, thru 
this great medium, 
you may advertise 
your product with 
the assurance that 
your message will be 
read by those who 
live near the outlets 
in which your mer- 
chandise is sold. 


land Press 


The_ Cleve 


NATIONAL ADVER 


230 Park Avenue, New York City 
Atlanta . Detroit . San Francisco 


THE ADVERTISING 


TISING DEPARTMENT 


400 N. Michigan Blvd., Chicago 
Philadelphia . 


BUY IN CLEVELAND 


Los Angeles 


MANAGEMENT 


CRAM’S LOOSE-LEAF 


COMMERCIAL ATLAS 


Years of careful preparation have produced this last word in 
an Atlas designed especially to meet the needs of general busi- 
ness use. It is complete, accurate, clear, compact—a beautiful 
volume, with practical loose-leaf binding, and with a Correc- 
tion Service available to keep it always up to date. Makes it 
possible at very reasonable initial cost and extremely moderate 
annual expense to maintain an adequate Atlas equipment at 
all times. 


Satisfied Buyers Say 


The following comments, quoted from recent letters, indicate 


CRAM’S the general satisfaction with which this Atlas has been received. 
COMMERCIAL “It is the best thing of its kind we have ever seen.’ 
ail 4 J 3 Ve i inn 
* E "Going to be a very valuable asset to this office.’’ 
ATLAS “Consider it the most complete, practical and satisfactory work 


of its kind that has come to my attention.’’ 
“It would seem that your new book would be invaluable in 
all newspaper offices as well as in commercial houses.”’ 

‘“And we really find that it is the best Atlas on the market 
today.”’ 

‘We could not do business wtthout it.’’ 

“It is by far the most complete Atlas that we ever set eyes upon. 
Every hamlet and crossroad seems to be included init.’ 


Among these satisfied buyers are such well-known business 


houses as: 

International Harvester Co. , John Wanamaker 
Hudson Motor Car Co. Cadillac Motor Car Co. 
Link Belt Co. Campbell Ewald Co. 


Remington Rand Co. 


Marmon Motor Car Co. Johns Manville Co. 


; “ E. R. Squibb & Son 
weedier _ Gamble Co. Simmons Boardman Pub. Co. 
General Electric Co. Palmolive-Peet Co. 
Toledo Scale Co. American Telephone & Tele- 
Felt & Tarrant Mfg. Co. graph Co. 


Price $25.00 


Price of Atlas includes one year’s Map Correction Service 
without charge. Map Correction Service thereafter, if desired, 
only $5.00 per year. Five years’ service, keeping Atlas always 
up to date, figures only $45.00—an average of only $9.00 per 


year. 
niga ig a ages rr” sdlicmaapnok cadeiin, ten tan aon iene: Hein 
; i ; z Jery ¢ Ss ritie vi ost - vith loose-leaf cons’ ion, y s 
_— provinces and countries of North and South an tae Ri neal a age the Atlas where necessary or convenient and procure 
page with principal maps of Europe, Asia and place names, name of county and key to location cn additional maps when desired. 
3 map. Index distinguishes between incorporated - and - ti — 
unincorporated towns, and indicates whether post- Correction Service ; 
Road Maps office or R.F.D. For a small annual charge we supply copies ee 
oe et eae one loge Cosete, in —— Political Divisions po Mig tags Sho SP Sn dee a 
numbers, "a. ee ee oe 178 Longe besiege be gree oo oa - S date. This service is optional but is available if 
in table of contents an faze er. desired. 
: Loose-Leaf Binding . — 
State Outline Maps Heavy loose-leaf binding, two-toned antique art Size and Weight ae 
Black and white, showing only names and _ outlines leather, hand-tooled effect. Outstanding in appear- Atlas closed measure 16%x22_ inches. 322 pagea, 
of counties, ance and practical utility. Shipping weight 25 pounds. 


Shipped on Approval to Responsible Buyers 


We will ship Cram’s Loose-Leaf Commercial Atlas on 15 days’ approval to any satisfactorily rated 
business house or to any responsible buyer. If the Atlas does not sell itself during the approval 
period, it may be returned and charge will be cancelled. Remittance terms, 30 days, if retained. 


Same Atlas, with 75 additional pages with large maps of all foreign countries, under the title 
“Cram’s Modern Reference Atlas of the World’, can be supplied at $30.00, with same Map Correc- 
tion Service. Specify which Atlas is desired on your order. 


THE GEORGE F. CRAM COMPANY 


Map Makers for Over 60 Years 


Established 1867 


32 E. Georgia St. Indianapolis, Indiana 


MANAGE M EN FT 


* vou must Lave a keen appreciation of the selling appeal of the “talkies.” Twenty 
million persons each week file into the motion picture theatres of America! What a 


boon for your business—if you could harness this powerful medium of the talking 
screen to,your own special devices. 


STAN-A-PHONE WILL DO THIS FOR YOU! Stan-a-phone is a comparatively 
inexpensive, portable talking film equipment, neatly packed in a carrying case and 


easily transported in a taxicab. Stan- 
a-phone is adaptable for use in a tiny 


office or an auditorium of 1,000 seats. 
Write for literature and particulars. 


The Stanley. Film 
Advertising Co. has 


achieved an outstanding 
leadership in its field by 


giving satisfactory serv- 
as Canada Dry, Gorham 


Silver, Barbasol, Royal 


ice to such institutions 


Typewriter, American 
Car and Foundry, Bilt- 


more Ho te@1s; dat. 
Penney Stores, Locke 


Insulator, Consolidated Gas, and 
others. 


In keeping abreast of the new de- 
velopments, Stanley has extended its 


service to include the production of talking films. Talking films, as dramatic and 
entertaining as the best in the theatres, can be made to do the bidding of sales prop- 


aganda, advertising and the building of good will. In silent films, too, Stanley 
continues its service on an enlarged scale. What is your merchandising problem? 


Let us.study it and suggest a complete movie campaign, relieving you of the respon- 
sibility of production, distribution, and exhibition—confronting you only with results. 


Fiat AMIVERTISING CG 


220 West 42nd Street NEW YORK. CITY 
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A New kdition of 
‘A Study of All American Markets” 


is now ready for distribution 


Sales and advertising executives will find the information this 
book contains invaluable in the formulating of merchandising 


and advertising plans. 


Authorities have pronounced it one of the most comprehensive 
and practical compilations of market facts ever published. 


Here is a brief description of the contents: 


Nineteen hundred twenty Census 
and 1929 estimates of population 
characteristics (total population, 
number of families, number of 
dwellings, male buyers 15 years and 
over, female buyers 15 years and 
over), automobile registrations for 
1928 divided between passenger cars 
and commercial vehicles, bank de- 
posits (savings) for 1928, and de- 
tailed counts of wholesale and retail 
outlets of distribution — carefully 
compiled for the 8,046 towns of 
1,000 population or more and the 
3,072 counties in the United States. 
All of this information has been spe- 
cially compiled for this book. 


The statistics for the nation’s 100 
principal markets and a map page 
for each market are fully covered 
in the first section of the book, along 
with the circulation figures of a lead- 


ing newspaper in each of the 100 
principal markets. 


The division of statistics in each 
county, giving a separation between 
towns of 1,000 population or more 
and “All Others or Rural” in the 
county, is an original and valuable 
feature in a compilation such as this 
book contains. The county arrange- 
ment of statistics fits in with many 
other analyses and may be applied 
to a study of the comparative values 
of every type of advertising medium 
or to the solution of sales problems. 


One hundred specially drawn mar- 
keting maps are included in the 
book, along with a complete set of 
forty-eight state maps and specially 
drawn market map of the United 
States, printed in three colors, meas- 
uring 44 by 67 inches. 


Inquiries for copies of the book should be written on 
business stationery, enclosing $1.00 to cover the cost 
of postage and packing, and directed to 


THE 100,000 GROUP of AMERICAN CITIES 


400 W. Madison St., Chicago 
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THE GRAND CENTRAL 
STATION, NEW YORK 


Photo by Galloway 


PICTURES AND PROGRESS 


It is estimated that about five hundred million people 
travel in and out of New York City annually. Statistics 
reveal that the great growth and development in 
converting natural forces and energies to the use of 
man through mechanical agencies has followed 
closely upon the remarkable progress made in the 
perfecting of the processes of pictorial reproduction 
and the extended uses of pictures. Sterling has wit- 
nessed and taken a part in the activities of this period 


of expansion. Photo-engravings in all processes. 


> 


STERLING ENGRAVING COMPANY, NEW YORK CITY 
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HIS book—Sales Management’s sixth annual Reference Number—is addressed to every 
| oue engaged in the production, distribution, and sale of goods. 

It is intended for busy executives and their staffs. Therefore, its contents are not 
unduly bulky. They are of this age. No tolerance has been given to mere routine statistics 
of little value as business guides, however imposing in appearance or sanctioned by usage. 
In design, natural lines are followed. Business men nowadays think first of markets, con- 
sumer and industrial. Production projects come next in order. Distribution of goods fol- 
lows. Then comes promotion of sales and selling effort. These steps lead to means of 
getting attention of market places—agencies expert in that job, the media through which it 
can best be done in particular cases, and the materials for the work. This order of events 
governs the arrangement of the book. 


Buying power of the people by county units is here for the first time shown definitely in 
estimates of their spendable income from all sources, rather than by such more or less 
unrelated indices as telephone users, wired homes, bank deposits, value added to raw 
inaterial by factories, number, of selling outlets, and the like. Incomes above $1,000—that 
can be spent and not only that part of them which is subject to tax—are broken down into 
two main groups. And, as a major item in evidence of buying habits, automobile registra- 
tions are given by price classes instead of the outgrown division into Fords and non-Fords. 
This treatment also ensures freedom from the taint of statistical staleness, since few of 
the ordinary data available by counties are anything like contemporaneous. 


Many hard-headed business men have ridiculed statistics for many years past. And not 
without reason. The science of statistics is still in an evolutionary stage, but it is making 
fast progress. Today business men are themselves measured to no small extent by their 
ability to comprehend and utilize statistics. 


Accuracy has become a watchword. Timeliness is no longer neglected. Ease of under- 
standing is now sought. In short, the challenges to the value of statistics have been respon- 
sible for their change in form and character. 


And so in preparing this book we have tried to profit by the lessons of advanced statistical 
engineering, and at. the same time have put ourselves in the shoes of the executives in 
charge of marketing. In a sense it is our publishing rdle to interpret statistical sophistica- 
tion by putting its handiwork in a form usable by practical business men. 


We have found company executives insistent in their demand for statistics that are of today. 
Old figures force them to make their own current estimates, and they are often not qualified 
to do this on sound lines. We have, therefore, as far as practicable, reduced everything to 
the basis of 1928, the most recent calendar year. We have resorted to estimates where 
necessary, arriving at them by methods subject to only a small percentage of error. These 
estimates, needless to add, are far more reliable and usable than any statistics, official or 
otherwise, that are already several years old. In other words, we have brought you up 
to date—where you would have had to bring yourself if we had not engaged experts to 
do this tedious and highly technical job for you. 


For the rest it is enough to say that in a single handy volume, arranged with a view to ease 
of consultation, we have here an epitome of all the books and reports bearing on the subject 
with which it is concerned—enough to fill a well-stocked business library. 
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Newark, New Jersey, conceded to house 
the greatest concentration of population 
in the country, is the Metropolis of 
Northern New Jersey and the most rap- 
idly expanding section of the Metropoli- 
tan area. It is the axle of a million and 
a half people who daily revolve around 
its social and commercial interests. 


These people have money to spend. Income Tax 
Statistics prove it conclusively. They are your audi- 
ence. They need all those commodities vital to 
existence. They have money for luxuries as well. 
They are receptive and generously responsive to your 
advertising messages. 


Talk to this audience directly. Use the medium 
which dominates this rich, fertile territory . . . the 


Newark Evening News 


It’s the home newspaper in the Newark Market. And 
because it is 90% home delivered is one reason for 
its powerful influence upon those people who are the 
Newark Market. 


Circulation in 


excess of 
140,000 Eugene W. Farrell 
copies daily Business and Advertising Manager 


215-221 Market Street, Newark, New Jersey 


O’MARA & ORMSBEE, Inc. 


General Advertising Representatives 
New YorK CuicaGo Detroir Los ANGELES SAN FRANCISCO 
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WHAT THIS BOOK CONTAINS 


Before entering upon any detailed description of the contents 
of this book it seems proper to call particular attention to some 
of its features which in the judgment of the editors possess 
intrinsic merits of high practical value, apart from their quality 
of rather striking originality. These may be briefly summarized 
as follows: 


1. An original table compiled by Sates ManaGEMENT which shows 
where people live and how much in dollars and cents they have 
to spend—the two most important factors needed in preparing 
workable sales and advertising campaigns. This table gives by 
counties for the latest calendar year, 1928. 

(a) Total spendable incomes of all the people in this country 
by es and farm populations as well as by per capita 
totals; 

(b) Number of spendable, as distinguished from taxable, in- 
comes of $1,000 or more by two main classes—those of 
$1,000 to $5,000 and those over $5,000; 

(c) Automobile registrations ‘by price classes—those of cars 
costing less than $1,000 and those costing more than $1,000. 

2. A summary of domestic business of the United States from 1922 
to 1928, the current period of prosperity, down to the latest 
calendar year, as shown by index numbers of production, dis- 
tribution, and prices of goods together with employment and 
payrolls in leading industries; 

3. Figures indicating the extent of total retail sales in the country 
and by 50 different lines of trade; 

4. Figures indicating possibilities of all chain-store sales; also in 
44 different lines of trade; 

5. Total lineage taken by each of 2,364 national advertisers in the 
newspapers of the 77 largest cities of the country, classified by 
industries—first publication of any comprehensive count and 
analysis of national advertising in American newspapers; 

6. Income statement of United States trade with the rest of the 
world in 1928. 


The items mentioned under (1) comprise the count and 
atialysis of consumer markets, generally referred to as county 
buying power. ‘This extensive compilation, consulted in con- 
nection with the index numbers of domestic business of the 
country, mentioned under (2), and the analysis of all retail 
trade (3), furnish with unusual fulness underlying facts which 
should be prerequisite to merchandising planning, whether on 
a large or a moderate scale. The section devoted to advertis- 
ing promotion, enriched by the count and analysis of national 
advertising in the big newspapers (5)- puts a finishing touch 
on these preliminaries, setting forth as it does how the adver- 
tising dollar is apportioned among the various media by leading 
industries, and how space is taken in the newspapers and dol- 
lars spent in the magazines together with similar records of 
the other media. 

The data concerning the industrial markets are taken largely 
from the Census of Manufacturers for 1927, the latest report. 
The complete schedules had not yet come out of the Public 
Printer’s Office when this book went to press, but preliminary 
sheets furnished by the Bureau of Census enable us to sum- 
marize most of the statistics which appear in the complete 
volume. Other records in this section are made up for the 
most part of reliable trade and business paper estimates which 
are as nearly current as possible. The sharp demarcation 
between consumer and industrial markets, which has been made 
in this book, permits a careful segregation and avoids futile 
attempts to break down industrial market data that are fresh 
enough to possess useful properties. 

In the section dealing with distribution of goods, consider- 
able space has been given up to an original abstract of the 
Census of Distribution in 11 cities. This has been done for 
several reasons. The government report has not been widely 
circulated. There are so many figures that for a busy man 
selection of what he requires for guidance is not easy. And, in 
view of the forthcoming national Census of Distribution, likely 
to be published in 1932, familiarity with Census methods is 
highly desirable. In presenting lists of outlets, wholesale and 
retail, preference has been given to those with commercial 
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ratings. Most lists include every dealer; regardless of size 
or financial stability. For the guidance of marketing execu- 
tives a reasonable sifting has seemed to be desirable. The 
subdivision showing seasonal variation in production and dis- 
tribution is based on Department of Commerce reports. 


The advertising agency section is made up of lists and sketches 
of dependable concerns that have passed competent scrutiny. 
For handy reference by merchaidisers in need of expert as- 
sistance in advertising campaigns these lists contribute a veri- 
table guide. Published here they have a much wider circula- 
tion than is given to them in their original form. 

Media circulation and rates are gathered into a highly con- 
venient, condensed form which in orderly arrangement, gives 
all essential facts required for broad planning of campaigns. 


The concluding section of the domestic division of the book 
assembles much practical data about materials used in adver- 
tising. The whole subject of direct-mail has been treated here 
because its paraphernalia are not readily separable from their 
use. As a concrete way of helping those requiring paper and 
engraving, etc.,° we have asked users of these materials to 
indicate where they have found satisfactory service. 

The foreign division, summarized in the unique and striking 
income statement of the United States in trade with the rest 
of the world (6) attempts no more than an outline of the 
markets with which our export business is most concerned, 
reinforced by useful hints as to the most profitable and approved 
practices in developing foreign trade. 

For cooperation by helpful suggestion and material we are 
indebted to so many organizations and individuals that acknowl- 
edgment of them all here is impossible. In mentioning a few 
of these there is no intention, it should be added, to share with 
others responsibility for anything that appears in the pages 
following, but merely to express appreciation of interest shown 
and advice given. We are particularly indebted in this way 
to many members of the staff of the Department of Commerce, 
including Dr. Frank M. Surface, Assistant Director in charge 
of Domestic Commerce; Paul W. Stewart, Author of Countrv 
Market Data Book; Eric T. King, Chief Specialties Division; 
Marshall T. Jones, Chief Electrical Division; Gorton James, 
Domestic Commerce Division; Grosvenor M. Jones, Finance 
and Investment; A. L. Bush, Chief Special Inquiry Section; 
E. D. Borden, Manager, Domestic Distribution; W. M. Steuart, 
Director of the Census; E. K. Ellsworth, Field Division; 
Robert J. McFall, Chief Statistician for Distribution, Census 
Bureau; Dr. C. M. Hill, Chief Statistician, Census Bureau; 
LaVerne Beales, Statistician, Census Bureau, and C. E. Bat- 
schelet, Geographic Division, Census Bureau. We owe much 
also to Dr. Willford I. King, of the National Bureau of Eco- 
nomic Research; Gordon G. Corbaly, of the Food Institute; 
Dr. Daniel Starch, of the American Association of Advertis- 
ing Agencies; associates of J. Walter Thompson Co.; of Bat- 
ten, Barton, Durstine & Osborn; William H. Rankin Co.; Mc- 
Graw-Hill Publishing Co., Inc. : Butterick Publishing Co.; 
Curtis Publishing Co.; Crowell Publishing Co.; Simmons 
Boardman Publishing Co.; Chain Store Age; The Iron Age; 
Electrical Record; Dodge Publishing Co.; New York Tele- 
phone Co.; Arthur H. Ogle, former manager of Association 
of National Advertisers; Earl Whitehorne, Assistant Vice- 
President McGraw-Hill Co.; Keith S. McHugh, Vice-Presi- 
dent of the New York Telephone Co.; A. Heath Onthank, 
formerly of the Department of Commerce : Rudolph Mosse, 
Inc., Irving National Bank, New York; as well as to com- 
mercial attachés and trade commissioners in various foreign 
countries, and in Canada to the Department of Trade and 
Commerce, the Dominion Bureau of Statistics, the Vancouver 

Sun, and MacLean’s Magazine. 
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BUCKET-BRIGADE 


_—— has always been a factor in 
commercial success, but not the kind of delivery your 
trade now expects, demands and gets! The old “twelfth 
of a dozen, assorted” joke has almost come true, has 
become a normal—and perfectly rational—trade 
practice. 

Backed and advised by his banker, the retailer has 
refused definitely and permanently to carry the load. 
The wholesaler, for the most part, has ceased to be a 
reservoir. The whole chain of distribution is a bucket- 
brigade, the buckets are passed rapidly from hand to 
hand... and nobody holds on. 

It is up to the manufacturer to produce as close to 
his market as possible, to warehouse within quick de- 
livery range of his trade in each major territory—and 
to speed up his service all along the line. 

In the South there is a dual advantage to this pro- 
gram. The rich Southern market is spending its new- 
found wealth with those who serve it best. The manu- 
facturing economies of the South are bringing a better 
margin of profit to those who establish branch factories 
here from which to serve the market better, 


ATLANTA 


4ndustrial Headquarters of the South_— 


BUSINESS 


Thus when you consider plac- 
ing a branch factory in Georgia 
and a factory branch in Atlanta 
you are planning for a double 
profit. One from the profitable 
sale of the additional volume to 
be had only by serving the South 
from its natural economic center. 
The other from the broader mar- 
gin of profit, due to Georgia’s 
manufacturing advantages, 

Smooth, uninterrupted opera- 
tion is one of the major advan- 
tages. Efficient, willing, interested 
Anglo-Saxon labor speeds pro- 
duction, cuts costs. Taxes are 
low. Diversified, plentiful and 
cheap raw materials are within easy haul. Power 
rates compare with the lowest in America. Buildings 
cost 20% to 35% less than elsewhere. 

And from Atlanta the goods made under these fav- 
orable conditions may be most effectively distributed. 
Fifteen main lines of eight railroad systems radiate 
from Atlanta, reaching eighteen million prosperous 
people overnight. Air mail links Atlanta— North, 
South, East and West—with the rest of the country, 
keeps Distribution City in close touch with branches 
and home offices in other sections. 

It may be that yours is the exceptional business that 
cannot profit by Atlanta location—but neither you nor 
we can be sure of that without a careful investigation. 
The Atlanta Industrial Bureau stands ready to under- 
take a survey, to gather all the facts first hand, and to 
lay on your desk a thorough and authoritative report 
of the actual conditions here as they relate to your 
business. 

A note from you will start this work, which will be 
carried on in the utmost confidence—and without 


-charge or obligation, of course. Write 


INDUSTRIAL BUREAU, CHAMBER OF COMMERCE 
9386 Chamber of Commerce Building 


Send for this Booklet! 


It contains the fundamental 
facts about Atlanta as a loca- 
tion for your Southern branch 


wow wwe ee 


we "t wee 


U. S. COMMERCE 


1928 


BUSINESS AT ITS HIGHEST LEVEL 


Barometrical Indices of Production, Distribution, and Prices of Goods, 
As Well As of Employment 


HERE is no better summary of the domestic business of 
T the country than that to be found in the Commerce Year 

Book for 1929. From its pages, therefore, these outstand- 
ing paragraphs are here quoted as a suitable prelude to the mass 
of detailed information that follows. 

The business of the United States in 1928 was on the highest 
level ever attained, continuing the prosperity characteristic of 
every year since 1921, and reflecting the steadily increasing 
efficiency of both industry and trade. The slight recession in 
activity which appeared toward the close of 1927 was promptly 
recovered after the turn of the year and business continued 
very active throughout the remainder of 1928. 

Manufacturing output, the most comprehensive measure of 
economic activity, was 3 per cent above the previous peak of 
1926. Mineral output, chiefly because of smaller coal pro- 
duction, was slightly less than in 1926 or 1927. Tonnage of 
railway traffic increased slightly, and on account of reduced 


operating expenses the net operating income of the railways 


was 10 per cent greater than in 1927. Wholesale prices in 
domestic markets averaged a little higher than in 1927, mainly 
because of advance in farm products, but the declines in that 
class of commodities after the harvest brought the general 
price index for December, 1928, to the same level as it was 
12 months before. 


Manufacturing, Mining and Construction 


Manufacturing production in 1928 was the largest ever 
reached, being 5 per cent above that in 1927, and 66 per cent 
above that of the depression year of 1921. Of the 12 groups 
ot manufacturing industries distinguished, 9 showed increases 
In output compared with 1927. The greatest relative gains 
were in the iron and steel, automotive, rubber tire, and petro- 
leum refining groups; other groups showing increased output 
were food products, paper and printing, cement, brick and 
glass, nonferrous metals, and tobacco manufactures. There 
was an insignificant decline in the leather and shoe group, 
while production of textiles and lumber was from 5 to 6 per 


cent less than in 1927. In most groups activity was higher 
during the latter part of the year than at the corresponding 
time of 1927. 

Mineral production last year continued on a high level, 
although, because of a decrease of 4 per cent in coal output, 
the general index was about 1 per cent lower than in 1927 
and 2 per cent below the peak of 1926. The more or less 
stationary position of the coal industry in recent years has 
been due partly to the competition of petroleum and water 
power and partly to the improved efficiency with which fuel 
is burned. Production of petroleum in 1928 continued at the 
high level of the preceding year, while that of copper was 
the greatest ever reported, and iron ore shipments were much 
larger than in 1927. 


Agriculture 


Agricultural production has increased considerably in recent 
years despite the decline in workers on farms. The output in 
1927 is estimated at about 19 per cent more than in 1919, while 
the amount produced per worker has risen nearly 30 per cent. 
There was a further expansion of production in 1928. 

The acreage planted to crops during 1928 was slightly larger 
than in any post-war year. As compared with 1927 a decided 
increase occurred in the area planted to tobacco, cotton and 
potatoes, and especially barley. Cotton acreage remained below 
the peak figures of 1925 and 1926. In general yields per 
acre were somewhat higher than in immediately preceding 
years. 

The general irdex of quantity of major crops was about 
5 per cent higher than in 1927. The weighted index of prices 
of farm products on the farm, compiled by the Department of 
Agriculture, averaged for the calendar year 1928 about 6 per 
cent higher than in 1927, and higher than in any other year 
since 1920 except 1925. : 

The output of animal products, as indicated by the market- 
ings of leading centers, was apparently about 2 per cent greater 
than in 1927, although less than the peak figures of 1923 and 
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as Well as Employment and Payroll—(Continued) 


1924. The quantity of meat produced was about the same as 
in the three preceding years, although considerably less than 
in 1923 and 1924. The marked increase in pork over 1927 was 
substantially balanced by reduced output of beef. 


Trade 


Fundamental changes in our distribution system have been 
taking place gradually. Manufacturers tend more to sell 
directly to large retail organizations such as chain stores, mail- 
order houses, and department stores, and even to sell to con- 
sumers. For this reason there is some downward tendency 
in the sales by wholesale merchants, contrasting with an in- 
crease in production of commodities and in retail trade. The 
value of sales reported by wholesale dealers in 1928 was about 
1 per cent less than the year before, despite some slight in- 
crease in price levels. This is the third successive year in 
which this index has declined. There were, however, increases 
in sales of drugs, meats, and groceries over 1927 figures. 

Sales of department stores, chain stores, and mail-order 
houses have increased every year since 1921 and in 1928 made 


record totals. Department store sales were 24 per cent greater 
than in 1921, and those of mail-order houses 105 per cent 
greater, while several of the classes of chain stores have also 
more than doubled their sales. These three forms of retail 
distribution, however, owe part of their gain to the shift in 
favor of other classes of stores for which there are no statis- 
tical data. Sales of department stores in 1928 were about 1 
per cent greater than the year before, those of mail-order con- 
cerns about 14 per cent greater (partly as the result of estab- 
lishment of retail stores in a number of cities), while those 
of several classes of chain stores showed for the most part 
increases ranging from 5 per cent to 20 per cent, though 
there was a slight decline in the sales of cigarette chains as 
a result of reduction in prices. 

In the following table has been compiled from the Depart- 
ment of Commerce records index numbers over a period of 
years showing high spots in the progress of industry and trade 
of the country. It is a comprehensive statistical abstract of 
business in the United States from 1922 to 1928, the period of 
our present prosperity. ‘ 


Production , 
(Monthly Average, 1923-1925 = 100) 


1922 | 1923 | 1924 | 1925 | 1926 | 1927 | 1928 


Raw Materials Textiles 
Mass of crop production.... 99 99 100 101 103 104 108 ||Cotton consumption....... A 99 106 90 104 109 121 107 
Wool machinery activities... 98 113 93 94 87 87 85 
I RMRIMIREID 5s 5 6 :a ls 0's 0:50 74 105 96 99 108 107 106 ||Carpet and rug loom activi- 
Bituminous coal..........++ 78 108 92 100 110 99 BRIO aide gsa.sin cance dors aw tse 104 112 90 98 87 88 89 
PNUD 6 6 ss0r.v 0 6 oie 6's 5 ie 65 115 108 77 105 99 SSIS COLIVERIES 5.5 6.5 00:5. 0105s niet 90 88 90 123 123 135 140 
Crude petroleum.... ss 75 100 97 103 104 121 122 ||\Silk loom activities......... 76 95 92 113 109 111 119 
Iron ore shipments......... 82 114 82 104 113 95 104 
OE 83 105 88 106 113 104 119 Leather 
Copper, mine production... . 62 93 100 106 110 105 B15 BSO1e leather ac. 65.6 coi cio vce 109 £17 91 92 85 98 100 
68 96 97 107 116 111 112 || Upper leather, cattle..... 103 117 87 96 87 84 72 
77 88 102 111 114 112 106 ||Upper leather, calf... Seis 96 113 102 86 93 101 94 
87 102 100 98 95 93 S00b ONG MGs. 6 asks. ocavsee 118 114 85 101 119 122 130 
90 99 97 104 98 93 BOOTS AMG BROCB ..6 6:00 0%. 40.0 oe 98 107 95 98 99 104 105 
Finished Products Building Material 
Manufactures...........+:. 87 101 94 105 109 106 MTOR Ss cos. cpa-0.s 05a 90 99 96 104 98 93 86 
Oak and maple flooring..... 75 91 95 114 119 103 114 
Automotive Oso | en a eae a 76 92 100 108 110 115 118 
BUEOMIODHEB... osc cicsccees 66 102 90 107 111 88 BUS POCO MEE i6os 05 o-ocrs cesses 85 100 96 104 104 107 105 
Tires—Pneumatic.......... 78 86 98 116 117 123 PEP PAVING TICE. oi.0 ss cc cke 0a calisewne's 111 89 100 81 2 eee 
ee Ee re 72 85 99 116 108 99 BS Rete IMGs ai56cas heieaicateslee seas 90 92 118 130 £32 132 
[oS eee eras ee 68 83 98 119 134 152 173 
Latbricating oll... ........05 83 93 98 110 115 112 123 || Paper and Paper Products 
IIBWBDIIIGS 5 055.5005 cre cies Aare 97 100 98 102 112 99 94 
Food products.......... 94 99 103 98 97 96 RS OOM MIA TOOE 52075. <:6:9.5.0 b's -oiec 618 81 93 102 106 111 110 124 
Slaughtering, hogs.......... 87 107 106 86 82 88 100 || Wrapping paper............ 80 98 98 104 103 105 108 
Slaughtering, cattle......... 91 96 101 103 107 100 PONG DEPOT vice cc ccccn seed 91 94 93 113 115 112 115 
Slaughtering, calves........ 85 91 100 109 105 99 Oa Cos Oa 83 95 100 106 118 112 121 
Slaughtering, sheep......... 92 97 101 101 109 109 114 || Wood pulp—mechanical..... 89 94 105 101 ott 95 96 
WGA BOUT. 50006065 esse 98 98 104 98 100 97 100 | Wood pulp—chemical....... 84 94 101 104 114 110 109 
Sugar meltings............. 112 90 99 111 112 106 TOS PPADES DOREB i666 0c. voces ees Seen 92 97 111 128 124 132 
Tobacco Products Fuel Other than Gasoline 
rete 75 90 99 111 125 136 PAR OTOSONIOS 6 65-5 d-0.3:04 6.65.6 50s 94 95 102 102 105 96 103 
ES Sea eet ee 104 104 100 96 97 97 PPR sora sss ecto pke ob wee 79 89 99 112 113 121 131 
Manufactured tobacco and By-product coke............ ris 101 91 108 120 118 130 
i SS ee ee 102 100 100 100 100 96 BGC-NIVE COKE... cc sees os 63 141 76 83 98 57 34 
Distribution 


(Monthly Average, 1923-1925 = 100) 


1927 


Agricultural Product 


Marketings 
OO EE eer er aa 99 92 104 104 109 113 117 
SM iin ne Suh haei nia’ ba oO 117 98 114 88 89 103 120 
MEIN 555s 65%:.0in'e ao 9'0.6's 103 97 101 102 102 113 111 
Se er 88 101 101 99 113 103 112 
Cotton products............ 87 82 99 119 125 120 118 
Miscellaneous...........+.. 96 98 107 116 132 113 


Animal Product Marketings 


__ LS AOR Fee ees ae at 120 91 126 83 106 138 132 
Livestock........ eee 92 103 104 93 90 89 

Poultry and eggs........... 94 103 101 96 102 102 103 
SRLS ia oo, 6) 5.8.0.8 ie Seek Oh 84 92 96 112 124 136 139 
Dairy products....... 103 101 101 103 102 


Wholesale trade, value of sales 89 100 98 102 101 97 


ee eee 93 100 101 99 98 94 
RRM a ch mcitis ss cca bsp Sls 83 94 96 110 115 108 113 
ee en eee 89 103 97 100 94 89 


Men's Glothing.............. 80 99 98 103 95 96 


*Chain Stores, value of sales 


Boots and shoes............ 97 104 98 98 101 104 98 
PIDTGWATC: 5 5c 6 550 nceses burs 86 102 97 101 100 95 93 
SSSR ree snare snorc 87 97 99 104 107 108 113 
MPT TIBULO s 5.6650 oa eaiears aiecs 85 102 93 105 102 100 98 


ORRIN ean yigias cs Mioadiewers 69 85 97 118 143 174 208 
DAN A0ICeNE. «06s siw ss 74 88 99 113 125 138 156 
Wearing apparel.......... m 64 83 98 | 119 149 | 189 | 225 
D PSAP CS 6 RUIS MwAste eee 82 93 98 109 126 143 166 


*Increases after 1925 due largely to opening of retail stores by Sears, Roebuck & Co. and Montgomery, Ward & Co. 


SALE S MANAGEMENT 19 


Barometrical Indices of Production, Distribution, and Prices of Goods, as well as 
Employment and Payroll—(Continued ) 


Distribution (Continued) 


*Average Number of Stores ‘ 
1922 1923 1924 1925 1926 1927 1928 ||: 1922 1923 1924 1925 1926 1927 1928 
0 aoe Pere re 435 534 581 618 724 861 1,007 
CHOROET oxic ccecceus 11,933 | 16,028 | 19,019 | 23,991 | 26,296 | 28,521 | 29,317 iCigar.............. 2,518 | 2,760 2,797 | 3,040) 3,349) 3,439] 3,543 
5 and 10 cent. ce eos 1,844 2,067 2,231 2,387 2,558 ph RR eee ere 305 345 409 490 553 600 661 
. Wearing apparel.. 381 497 616 720 833 986 PSM NOMMOG Ss odxceccecss 102 175 189 219 255 264 299 


*Increases after 1925 due largely to opening of retail stores by Sears, Roebuck & Co. and Montgomery, Ward & Co. 


Prices— Wholesale 


(1926 = 100) 
1922 | 1923 | 1924 | 1925 | 1926 | 1927 | 1928 1922 | 1923 | 1924 | 1925 | 1926 | 1927 | 1928 } 
Farm Products . 
CO GE errr 85.0 | 88.0 {100.6 {118.3 |100.0 {100.9 |107.3 Agricultural implements.....| 88.2 | 98.8 |105.7 |100.4 |100.0 | 99.2 | 98.8 
Live stock and poultry...... 83.2 | 77.7 | 79.3 | 98.9 |100.0 | 98.9 |105.4 Other metal products....... 94.7 |103.3 |101.7 |100.5 |100.0 |100.2 | 97.2 
Other farm products........ 103.4 |116 114.2 |114.5 |100.0 | 99.2 |105.8 
Automotive J 
Foods SOMIODNEDS 5... occ ce ccces 116.6 |108.7 |107.5 |105.3 |100.0 {102.5 |106.9 
Meats.. rie Pe eee eS Pe A es a” Seer 115.4 |109.5 | 92.6 | 98.6 {100.0 | 96.3 | 64.4 
Butter, cheese and 1 milk. . ee 91.4 |103.4 | 94.5 |101.1 |100.0 |104.0 |105.6 
Other foods. < ....| 93.6 | 99.6 }100.0 |104.5 |100.0 | 96.2 | 95.5 Building Materials 
DEEN i acetatnccaskaeds 99.1 |111.8 | 99.3 |100.6 |100.0 | 92.5 | 90.1 
Leather MM tii cc atandsaanecke aes 99.4 |103.6 |103.4 |100.1 {100.0 | 93.2 | 92.7 
Hides and skins............ 115.8 {117.6 |110.2 {118.7 |100.0 |120.4 |148.6 ||/Portland cement........... 103.5 |107.9 |105.7 |102.6 |100.0 | 96.7 | 95.9 
MN RIMIR oye rar ono uielo ers ccsia's/a-8 105.2 |104.1 | 99.8 |104.8 {100.0 |109.2 {126.3 ||Structural steel............. 88.5 |123.7 |114.2 |102.2 |100.0 | 94.7 | 95.2 
Boots and shoes............ 98.1 | 99.1 | 98.4 |100.5 |100.0 |102.5 |109.9 ||Paint materials. .... rere’ 93.8 {101.3 | 99.7 |109.3 |100 91.0 | 86.6 
Other leather products ..... 113.5 |103.7 |103.7 |102.8 |100.0 {104.1 |108.5 Other building materials....} 95.3 |105.5 {104.0 {100.4 /1 94.1 |101.3 
Textiles Chemicals 
CORSO OUI on oe os See des 104.3 |116.9 |114.7 |110.0 |100.0 | 97.9 |101.2 ||\Chemicals............ Reesee 97.2 |100.6 |102.2 |104.1 /|1 100.0 |101.3 
Silks and rayon...........- 121.0 |129.5 {103.1 |104.5 |100.0 | 88.1 | 83.6 ||Drugs and pharmaceuticals..} 93.3 | 95.7 | 95.8 | 97.7 {100.0 | 87.3 | 70.8 
Woolen and worsted goods. .} 95.7 |107.5 |106.8 |110.2 |100.0 | 97.6 |100.4 ||Fertilizer materials......... 102.3 {102.5 | 92.6 | 98.8 |100.0 | 96.2 | 94.6 
Other textile products.......} 70.8 | 77.4 | 87.1 |104.1 |100.0 | 95.4 | 86.9 ||Mixed fertilizers............ 119.0 |107.4-| 95.9 |100.4 93.0 | 97.3 
Fuel -aamenenes 
Anthracite. . weeeeeses| 95.3 [100.8 | 98.6 | 99.7 |100.0 | 96.3 | 91.7 | Furniture... o wees {114.6 [116.7 |107.9 |104.6 |100.0 | 97.6 | 97.2 
Bituminous coal............|113.1 {113.4 | 99.7 | 96.5 100.0 |100.4 | 93.6 Furnishings. Cea caxewieuewens 97.0 |104.8 {103.4 |102.2 |100.0 | 98.6 | 97.5 
ORE EE ee 119.1 |118.8 | 97.2 | 97.7 |100.0 | 94.4 | 84.6 | 
Manufactured gas.......... 110.3 {104.8 |102.9 |101.9 {100.0 | 97.9 | 94.9 
Petroleum and petr. products}102.9 | 82.6 | 83.5 | 95.0 {100.0 | 72.7 | 72.0 RETAIL 
Metal (1923-1925 Equals 100) 
RGD BO MUBOR . ccs as. bead 98.1 |117.3 |109.4 |102.2 |100.0 | 95.9 | 94.9 
Non-ferrous. oc nsiacesecicl Ged | Stew | Se. 108.4 ian. 91.8 | 93.3 Food iewedses waeaent wedaes 94.5 | 97.6 | 97.4 |105.1 j1or.2 j10s.7 [103.0 
Employment 
FACTORY EMPLOYMENT AND PAYROLL 
(1923 = 100) 
Pa - ine a TD ses aos 
1922 | 1923 | 1924 | 1925 | 1926 | 1927 | 1928 1922 | 1923 | 1924 | 1925 1926 | 1927 | 1928 
All industries nei ae 85.4 {100.0 | 92.5 | 95.5 | 97.4 | 95.2 | 94.1 Paper & panting. weeeeiens Mere 100.0 |101.0 |102.0 |105.0 |105.0 |104.0 
Payroll. . " ...-| 77.2 {100.0 | 92.5 | 97.5 |100.9 | 98.6 | 98.0 Payroll.. Wiceues 100.0 {105.0 |108.5 |115.5 {115.5 {114.5 
: Food products, employed....}...... 100.0 | 99,5 | 98.5 | 98.5 | 99.5 |100.0 |iChemicals, employed.......]...... 100.0 | 94.0 | 99.0 {104.5 {102.5 |101.0 
POGIN SS oc oa to carcoveles xen 100.0 {101.5 |100.5 {102.0 |103.5 {104.5 POR Rides wilecesacalawnaes 100.0 | 95.0 |101.0 |109.0 |106.5 |107.0 
Textiles, employed..........|...... 100.0 | 99.5 | 98.5 | 98.5 | 99.5 {100.0 Stone, clay & om, ewe | Eee 100.0 | 98.0 {100.5 {101.0 | 99.5 | 96.0 
ONDINE 5 ardcn’h J 2:30s ceed eg eats 100.0 |101.5 |100.5 |102.0 |103.5 |104.5 Payroll.. +4 ebiaesae 100.0 |100.0 |103.0 |107.0 |102.5 | 98.5 
Iron, steel & mach. aes i oe 100.0 | 90.0 | 95.0 |101.0 | 95.5 | 95.0 Tobacco, employed........./...... 100.0 | 93.0 | 90.5 | 87.0 | 88.5 | 89.5 
= Payroll... re Reh Pa ee 100.0 | 92.5 | 97.5 |105.2 | 99.0 |101.5 POPNONE i civuccaxddaduakincas 100.0 | 95.5 | 92.5 | 88.5 | 87.5 | 87.0 
J Other metals, henmeiuen satan etG 100.0 | 90.5 | 92.5 | 96.0 | 91.0 | 93.5 ||\Veh. & rlwy. shops, employ’d}...... 100.0 | 88.0 | 90.0 | 90.0 | 81.5 | 86.0 
Payroll...... PEN oe ae 100.0 | 91.0 | 96.5 |101.0 | 96.5 |105.0 PRGUstiswxe scucacaciveaess 100.0 | 86.0 | 91.0 | 90.5 | 83.5 | 90.5 
Lumber, Seat. SPEC CT, Pa eee 100.0 | 97.5 | 99.0 | 98.5 | 93.0 | 91.0 Miscellaneous, employed....]...... ji oN FE ee i | aoe | a 
Payroll. . ST See || ene 100.0 | 99.0 |101.5 |102.5 | 96.5 | 93.5 WOON Car dedocedss sca atenaxee \C ee 21 | A Ld 9 a 
Leather, Set... gaan tas ee 100.0 | 90.0 | 91.0 | 91.5 | 92.0} 89.5 
Payroll. . SP eM eC] oe cee 100.0 | 89.5 | 91.5 | 93.0 | 93.5 | 90.0 
| IL _ 
General Statistics 
) 
; —= — 
; 1922 1923 1924 1925 1926 1927 1928 
) 
: Debits to individual bank accounts 
New York City (millions)................ $239,855 | $238,396 | $263,531 | $313,373 | $339,055 | $391,558 | $500,211 
- 140 other cities (millions)................ $499,509 | $225,330 | $228,161 | $256,691 | $268,900 | $282,303 | $306,145 
Commercial failure liabilities (millions). . $ 624 | $ 539 | $ 543 | $ 444 | $ 409 | $ 520 | $ 490 
Railroad carloadings (number of cars)......... 43 ,208 49,812 48 534 51,224 53,099 51,636 $1,577 
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INDIVIDUAL INCOME RETURNS COMPARED—BY STATES 
1924 (OLD LAW) & 1926 (NEW LAW) 


As a reminder of incomes that still : say, the incomes below $5,000 net 
exist, though oe no longer pawce Showing the Large Number of Incomes Under are rer my rg — ever, in 
in the Annual Statistics of In- , ‘ spite of the fact that the Treasury 
come, the subjoined table has been $5,000 Which Must Be Included In Any Esti- te apiomee now lets so many of 
compiled, giving by states the : : them go untagged. 
number of returns and amount of mate of Buying Power But Upon Which The For actual conditions in states 
net income, separated into two Treasury Department No Longer Reports. and counties, see Sales Management 
major classes, for 1924 and 1926. Measure of Buying Power—Pages 


Data printed on Page 22 explain 23 to 61. This gives the figures for 
the changes in the law which caused this apparently devastating 1928, adjusted in accordance with facts derivable from the records 
reduction in the number of incomes under $5,000. Needless to as explained in Page 22. 


AMOUNT OF NET INCOME 


R 
; NUMBER OF RETURNS STATES (In Thousands of Dollars) 
$5,000 or Less Over $5,000 | Total Total $5,000 or Less Over $5,000 
1924 1926 1924 1926 1924 1926 1924 1926 1924 1926 1924 1926 
42,881 21,932 4,710 6,608 47,591 28,540 |. .Alabama....... $ 159,919 |$ 136,523 |$ 104,621 |$ 61,030 |$ 55,298 |$ 75,493 
20,008 8,480 1,293 2,029 21,301 10,509 |. /Arizona........ $8,273 41,717 46,040 22,610 12,233 19,107 
32,584 15,634 2,900 3,729 35,484 19,363 |..Arkansas....... 110,225 84,661 77,922 43,564 $2,333 41,097 
462,430 251,879 48,788 63,465 511,218 315,344 |. .California...... 1,741,064 | 1,571,674 || 1,101,696 660,343 639 ,368 911,331 
68 ,682 28,696 4,668 6,414 73,350 35,2101... “Coloradse:......... 205 ,088 154,805 147,752 76,899 57,336 77,906 
130,773 64,395 12,633 17,054 143,406 81,449 |. .Connecticut..... 478,174 433,777 287 ,647 166,517 190,527 267 ,260 
17,439 7,246 1,453 2,055 18,892 9,301 |.. Delaware....... : 64,180 70,544 37,590 18,655 26,590 51,889 
70,761 31,348 7,075 8,676 77 ,836 40,024 |..D. of Columbia. 253,312 198,056 164,204 83,244 89,108 114,812 
56,592 41,492 7,714 14,617 64,306 56,109 |. .Florida......... 250,964 322,601 139,376 115,151 111,588 207 ,450 
56,784 29,027 5,867 7417 62,651 36,744 |..Georgia........ 210,908 171,146 141,663 80,342 69,245 90,804 
20,511 10,074 925 1,543 21,436 AAGG17 | SEABROOK 6 5 os sc 52,301 39,888 44,825 27,813 7,476 12,075 
584,672 291 448 67 ,829 83,277 652,501 Ra Eee a ee bo rr 2,413,605 | 1,995,011 } 1,475,166 784,486 938,439 | 1,210,525 
144,964 63,057 11,881 14,069 156,845 77.ae20 |. oln@iena:. «5... 461,717 358,625 324,269 164,415 137,448 194,210 
103,191 40,883 7,213 8,593 110,404 ee ae 298,734 203,015 222,283 108 ,867 76,451 94,148 
79,033 25,024 5,047 7,708 84,080 cy RY ER oc 203,035 153,673 153,462 71,370 49,573 82,303 
65 ,080 24,480 7,039 8,341 72,119 32,821 |..Kentucky...... 238,094 169,101 154,748 69 ,829 83,346 99,272 
60,381 29,506 7.277 9,490 67,658 38,996 |. .Louisiana....... 221,133 185,479 142,811 82,937 78,322 102 ,542 
35,729 14,919 3,888 4,790 42,254 995709). M@ine «5... 5.5.65: 135,221 107,979 75,209 39 623 60,012 68,356 
99,150 50,244 13,546 16,916 126,226 67,160 }..Maryland...... 467 ,226 374,759 226,258 141,075 240,968 233,684 


341,401 180,544 36,648 43 ,498 378,049 224,042 |.. Massachusetts. .| 1,320,157 | 1,147,576 754,382 457,954 565,775 689 ,622 


300,877 | 142,881 22.856 33,923 | 323,733 | 176,804]..Michigan....... 1,045,850 | 905,815] 699,137] 374,088] 346,713] 531,727 
119,737 51,645 8,500 12,582} 128,237 64,227 |.. Minnesota...... 375,589 | 296,414} 264,978] 134,930] 110,611] 161,484 
25,083 14,483 2,130) * 2,713 27,213 17,196 |. . Mississippi...... 82,653 64,860 58,331 37,298 24,322 27,562 
168,261 77,578 18,523 21,931 186,784 99,509 |..Missouri........| 632,533] 512,801{ 397,809) 210,446] 234,724] 302,355 
42,720 13,846 1,291 2,345 44,011 16,191 |..Montana....... 107,242 59,290 93,765 36,659 13,477 22,631 
61,582 27,610 4,930 5,922 66,512 33,532 |..Nebraska....... 189,372 | 134,154) 140,695 76,034 48,677 58,120 
10,176 4,072 488 725 10,664 4,797 |..Nevada........ 27,534 16,796 23,352 10,211 4,182} ' 6,585 
28,941 12,383 2,591 2,893 31,532 15,276 |..New Hampshire.| 94,133 66,744 63,748 31,498 30,385 35,246 
261,666 | 127,745 38,238 48,575 | 299,904 | 176,320]..New Jersey..... 1,177,425 | 1,032,298 681,523 | 363,349] 495,898] 668,949 
10,873 5,374 722 1,139 11,595 6,513 |.. New Mexico.... 31,951 24,632 25,477 14,303 6,474 10,329 


1,069,001 | 562.561} 146.639| 190,483 1,215,640 | 753,044 |. .New York...'... 5,144,766 | 4,984,020 || 2,654,420 | 1,552,301 | 2,490,346 | 3,431,719 
58,846 | 29,276 5,018 6,056 |} 63,864 | 35,332 |..North Carolina..| 200,889] 153,232|) 132,122 74,658 68,767 78,574 
18,215 8,565 945 1,316 19,160 9,881 |..North Dakota...| 48,690 33,169 40,683 21,685 8,007 11,484 
379,941 185,497 38,107 45,699 || 418,048 231,496 |. LOWIO: <.-<:6::0:00%6 1,403,749 | 1,146,496 | 893,522] 486,112] 510,227} 660,384 
57,354 27,254 6,003 10,243 63,357 37,497 |..Oklahoma...... 211,272 | 223,037|| 140,337 81,351 70,935 | 141,686 
61,874 24,884 4,795 6,071 66,669 30,955 |..Oregon......... 189,884 | 135,030] 138,992 67,541 50,892 67,489 
648,268 | 317,972 65,159 79,603 | 713,427] 397,575 |. Pennsylvania, . .| 2,548,133 | 2,138,169] 1,571,565 | 864,821] 976,568 | 1,273,348 
43,858 20,102 4,934 6,260 48,792 26,362 |..Rhode Island...| 191,556] 155,051]} 110,157 55,001 81,399 | 100,050 
25,978 11,641 2,112 2,168 28,090 13,809 |. .South Carolina.. 79,614 53,060 58,101 31,773 21,513 21,287 
25,472 11,252 1,034 1,162 26,506 12,414 |. .South Dakota... 66,124 38,153 57,213 27,565 8,911 10,588 
60,115 27,386 6,866 8,109 66,981 35,495 |.. Tennessee...... 224,184 175,714 144,827 75,645 79,357 100 ,069 
173,371 84,561 19,364 26,877 || 192,735| 111,438 |..Texas.......... 638,109 | 547,563} 436,032] 238,984] 202,077] 308,579 
26,753 11,175 1,932 2,393 28,685 13,560 |..Utah...........] 82,088 53,832 62,802 28,417 19,286 25,415 
18,906 6.581 1,712 | 2,065 20,618 8,646 |..Vermont....... 63,631 42,209 43,541 18,224 20,090 23,985 
65,046 30,196 6,551 7,601 71,597 7,797 |..Virginia........ 231,056| 176,025]) 157,191 83,004 73,865 93,021 
129,751 50,944 8,430 11,006 | 138,181 61,950 |.*Washington..... 393,962 | 245,592] 315,478 | 140,656 78,484| 104,936 
70,072 26,478 4,965 6,066 75,037 32,544 |.. West Virginia...| 227,000} 141,397} 167,295 70,948 59,705 | 70, 449 
167,684 83,926 11,591 15,325 || 179,275 99,251 |.. Wisconsin....... 496,660 | 407,643) 354,639} 208,220| 142,021 | 199,423 
21,985 7,638 962 1,292 22,947 8,930 |..Wyoming.......| 60,752 31,751 51,300 19,590 9,452 12,161 

6,645,452 | 3,235,814| 695,782| 893,132] 7,357,401 | 4,128,946 |.. TOTAL ...... 25,609,758 |21,915,556 |15,800,956 | 8,712,049 | 9,808,801 |13,203 506 


*Includes Alaska 
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SALES MANAGEMENT 
MEASURE. OF 
BUYING POWER 


TOTAL SPENDABLE MONEY INCOME FROM ALL 
SOURCES IN 1928—BY COUNTIES 


N preparing its annual table of 

County Buying Power for this 

year’s Reference Book, SALES 
MANAGEMENT decided on a radical 
common practice. 
“Buying Power,” in a word, was 
read literally instead of symbol- 
ically. As a result this book, un- 
like all others of its kind, does not 
offer mere indices of buying power, 
which at best are but hints and 
symptoms more or less congruous 
and pertinent. In their place it 
presents estimates of actual cur- 
rent income from all sources received by urban and farm 
populations in 1928. The per capita average obtained from the 
total is Sates MANAGEMENT’S measure of consumer buying 
power. 

To know how many potential customers any market con- 
tains and the average amount each has to spend is to know 
the iundamentals of sales possibilities. When to this informa- 
tion we add a breakdown of spendable incomes above $1,000 
and automobile registration by definite price classes, as is done 
here, we have essentials indispensable to safe sales planning. 

Use and wont have too long sanctioned a very liberal in- 
terpretation of the phrase buying power. Factors of income 
have been lumped with factors of wealth, distribution of goods, 
standards of living or buying habits. In some cases these 
rather heterogeneous data have been weighted for a general 
index of buying power. More often they have been left in the 
taw for such combination and inference as suited the purpose 
ot each reader. 

_ In the tables following all factors which do not show current 
income, with the single exception of automobile registrations. 
lave been thrown out. Not that the others are regarded as 


income. 


automobile 


negligible by any means, but because here they are out of 
Place, or else so stale as available for counties, as to have 
but historic value. 


little Many of them will be found in the 


Sales Management Measure of Buying Power 
includes, under Spendable Money Income:-—- 
breakdown of total income by farm and 
urban populations, and average per capita 
In addition it gives number of in- 
comes of $1,000 or more by two classes and 


registration by price 


Industrial Market section of this 
book where they belong and can be 
presented in a form that permits 
reasonably close association with 
current conditions. 


How Income Is Estimated 


County buying power table col- 
umns take account, as has been 
said, of income from all sources— 
wages, salaries, fees and commis- 
sions of every sort; business profits, 
and all the miscellaneous items of 
income. In thus treating and com- 
puting income the methods and findings of the National Bureau 
of Economic Research have been relied on and followed for these 
reasons: first, these methods and findings are comprehensive, 
and second, the bureau’s findings have been generally accepted 
by economists as reasonably accurate, the margin of error al- 
lowed for in them being extraordinarily small. 

But the bureau’s findings and methods are open to two ob- 
jections: (1) The findings have not been available in any 
degree of breakdown since they were published by states for 
1919, 1920, and 1921; (2) The computations and knowledge 
of sources employed are not easily mastered, requiring an 
amount of experience in this field as well as painstaking study, 
to say nothing of special aptitude, that constitute an almost 
insuperable obstacle to their adoption for the purposes of 
anything like contemporaneous information about county in- 
comes. 

This obstacle SALES MANAGEMENT has been able to overcome 
by the assistance of trained statisticians and economists of 
established authority, one of whom, Ray Prescott, possesses the 
additional great advantage of thorough familiarity with the 
bureau’s methods. They have checked the bureau’s latest 
national findings, those of 1927. From these, pursuing the 
methods of the bureau, they have worked out the total national 
money income for 1928. They have broken down this sum by 


classes. 
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states, as the bureau did nine years ago. And finally, still 
adhering closely to the bureau’s methods, they have figured the 
1928 state findings by counties for urban, farm, and total popu- 
lations, thereby arriving at the master figure of per capita 
income. 

The phrase “money income,” it should be explained, means 
income received in dollars, as distinguished from income for 
services of an individual or members of his family to himself 
for which there is no money consideration. It does not take ac- 
count either of inventory gains or surpluses which most eco- 
nomists omit from spendable income. Inclusion of these omitted 
items would make the national income much higher than the 
amount here dealt with—84 billion dollars. This explains why 
our estimate falls below the generally used estimate which puts 
the national income at something less than 90 billion dollars. 
Exclusion of “service income” is the reason, furthermore, for 
the relatively low per capita incomes in southern agricultural 
states and agricultural counties in other parts of the country. 


Number of Incomes 


In the analysis here presented, reportable incomes, which are 
whittled down by the Collector of Internal Revenue in Statis- 
tics of Income for taxation purposes only, are restored, in 
totals at least, to their full strength in buying power. Sta- 
tistics of Income sets them out in attenuated form primarily 
as bases for the tax collector’s tithe. 

The difference is vital. Take, for example, the phrase “net 
income,” which figures prominently throughout the Govern- 
ment report. From the business man’s point of view net income 
is what is left to him after all expenses are deducted, includ- 
ing taxes and depreciation as well as all costs of doing busi- 
ness. In the case of wages and salary, net and gross are the 
same. But in Statistics of Income this residuum from total 
receipts is labeled ‘‘gross income.” What remains after exemp- 
tions and allowances is there known as “net income.” The 
owner, of course, keeps the part that goes scot free, as well 
as everything the Treasury does not get. 

The same rule applies to statistics of corporation incomes, 
and that is why so large a part of our corporations appear 
to be in “red ink”—red only in the eyes of the Collector of 
Taxes. 

For this reason Statistics of Income, though widely used 
as a compendium of buying power, is, on its face, valuable 
solely as a clue to the sum of incomes reportable for taxation 
and as a guide to income classes. And even this limited value 
has been further cut down since 1924 by a change in the law 
governing returns. This change, raising the minimum net 
income which must be reported and at the.same time increasing 
i the personal exemptions, had the effect of withholding from 
the records more than 40 per cent of the incomes reported 
in 1924. The banished incomes, needless to say, remained in- 
tact. As a matter of fact they were of greater service than 
ever in the market place, from being wholly outside the tax 
gatherer’s clutch. An abstract of the changes should enlighten 
the reader. 


Smallest reportable spendable incomes: 


1921 to 1925 to 
1923 1924 1928 
bi. Heads of families .......... $2,001 $2,501 $3,501 
: * Single individuals. o...i...00.% 1,001 1,001 1,501 


Yet, because of habit, presumably, even the depleted figures 


of 1925 and 1926, a little hoar at that, are still used as a fair 
measuring stick of market ability to buy goods. 


Restoration of “Lost” Incomes 


Here two restorations are attempted and one operation of 
juvenescence. 


(1) The record of incomes of 1925 and 1926 is adjusted 
to the conditions of 1924. ‘That is to say, by logical deductions 
irom well-known facts and the income tax figures covering a 
period of four years, the number and amount of incomes that 
would have been heard from in 1925 and 1926, if the law of 
1924 had been in force in the two former years, are evoked 
from the obscurity of tax law obsolescence and put under 
observation. The conditions of 1924 are reverted to because 
they immediately precede the radical change and give us a 
minimum starting point for class incomes well above the level 
of mass incomes, but not too far over the heads of the crowd. 

(2) Although, for the purpose of classification by major 
groups of incomes, it has been necessary to adhere to incomes 
shorn of exemptions and allowances, the full amount at the 
disposal of the owner is given due prominence in the last column 
of the appended table under the title “spendable income.” 
This column, it should be hardly necessary to point out, is the 
most important. It tabulates actual buying power of some 20 
million of persons, if we take account of all the families rep- 
resented. 

What this means, compared with the total of “net income” 
which is the basis of all individual income analyses in Statistics 
of Income, is shown by a reference to the projected figures 
for 1928, namely: 

“Net income” (here “income after allowances 
and exemptions”) .......scccscees Aimnkanke $31,500,000,000 
AIG SIU in. 56k hers cracickincexeees 35,100,000,000 

What has been termed the operation of juvenescence is 
nothing more formidable than bringing the 1926 figures down 
to date, the calendar year 1928. Statistics of Income of that 
year, which will not appear for nearly two years, will neither 
confirm nor throw doubt on these figures, since the report will 
deal only with the relatively few incomes that are now subject 
to taxation. The estimates of current incomes of wider range 
are put out with confidence in their substantial accuracy, how- 
ever, for reasons explained below. 

The law, as noted, requires reports in general of any income 
which exceeds the exemptions allowed. This is why there is 
a record of “net” incomes of less than $1,000, which means 
spendable incomes of part of $1,000 plus $1,000 to $1,500 for 
single individuals or $2,000 to $3,500 for heads of families. 
The number in 1924 was 344,876—4.68 per cent of all incomes 
reported. The amount of net income in this class was only 
$235,451,546, 0.1 per cent of the total. For most practical 
purposes, therefore, these statistics are concerned with spendable 
incomes of $2,000 or more for single individuals and $3,500 
or more for heads of families. The latter class in 1924 con- 
stituted 61.59 per cent of the entire number and had 71.6 per 
cent of all net income. To go a step farther in analysis, if 
we segregate the spendable incomes of between $2,000 and 
$6,000 (including heads of families with $7,500) we account 
for 85.86 per cent of all reportable incomes and 61.07 per cent 
of their amount. 

The table below compares Government figures for 1921-1924 
with SALES MANAGEMENT’S 1925-1928 totals after “restoration 
and juvenescence.” 


TOTAL SPENDABLE INCOME IN THE UNITED STATES (1921-1928) 


$5,000 
$5,000 $5,000 | (In Dollars) | (In Dollars) 


NUMBER OF RETURNS INCOME AFTER EXEMPTION AND ALLOWANCES 
: POPU 7 " TOTAI 
< - xemptions F 
& | LATION | Under Over — and TAX ||SPENDABLE 
ms | Total Under Over | Total Allowances INCOME 


$5,000 emcees niin speaeaiataeas 
(In Dollars) Under | Over 
$5,000 | $5,000 


U.S. GOVERNM 


ENT FIGURES 


1921} 108,400,000 6,650,695] 6,126,237] 524,458 19,600,000 ,000}13 ,200,000,000 
1922] 109,900,000} 6,776,244] 6,182,833] 592,962 }121,300,000,000/ 13,500,000 ,000 
1923) 111,700,000}| 7,686,900) 7,061,254) 613,154 ||24,800,000,000} 16 ,500,000,000 
1924) 113,700,000 || 7,357,401] 6,661,502) 695,782 ||25,700,000,000 15,900,000 ,000 


6,400,000 ,000} $2,151 | $12,176 $23 300,000,000] $719,000,000]$22 600,000,000 
7,800,000,000] 2,180} 13,131 | 24,900,000,000] 861,000,000] 24,000,000,000 
8,300,000,000} 2,329} 13,509 || 29,200,000,000} 662,000,000} 28,500,000,000 
9,400,000,000} 2,387 14,080 || 29,600,000,000] 704,000,000} 28 ,900,000,000 


SALES MANAGEMENT ESTIMATES AFTER ‘‘RESTORATION AND JUVENESCENCE” 


——e 


1925} *115,400,000] 7,601 ,000] 6,772,000] *829 420 29 000,000,000} 16,200,000 ,000 
1926] *117,100 000} 7 692,000] 6,799 000} *893 ,132 129,500,000 ,000]16,300,000,000 
1927} *118,600 ,000)| 7,741,000} 6,816,000} 925,000 |29,800,000,000} 16,300,000,000 
1928] *120,000 ,000)| 7,812,000) 6,841 ,000|1,971,000 31,500,000 ,000] 16 500,000,000 


*12,800,000,000] 2,392 | *15,440 || 33,400,000,000} *735,000,000} 32,700,000,000 
*13,200,000,000] 2,397 | *14,770 | 34,000,000,000] *732,000,000] 33,300,000,000 
13,500,000,000} 2,391 | 14,600 || 34,300,000,000] 739,000,000] 33,600,000 ,000 
15,000,000,000| 2,415 | 15,450 || 36,000,000,000| 940,000,000} 35,100,000 ,000 


*Government figures. 


and 
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0,000 
0 ,000 
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How Estimates Were Made 


Estimates were arrived at in the following manner: 

Total number of income returns for continental United 
States—Based on the percentage of population filing returns 
in 1924 and taking account of business conditions as well as 
population increases, both interpreted in the light of their effect 
on returns of preceding years over a long period, going as far 
back as 1920. 

Number of returns in class above $5,000 net—As these were 
not affected by the change in the law after 1924, we have 
official data on them up to 1926. They gained notably in 1925 
over 1924. In 1926 the increase was 7.7, considerably under 
half as much, Allowing for the partial recession in business 
in 1927 and paying due heed to the steadily rising trend in this 
class since 1921, we find the rate of gain in 1927 over 1926 
only half that of 1926 over 1925. By the same sort of reason- 
ing and computation the rate of increase in 1928 over 1927 
was seen to have been a little less than it was in 1926 over 
1925. 

The difference between the number of returns in the class of 
larger incomes and the total gives us the number in the class 
of incomes in the lower brackets. 

Estimates of amount of net income were obtained by similar 
deductions, the basis in this case being the average net incomes 
in the two classes computed from Statistics of Income for 
1921 to 1924. 

Wherever the factors considered were uncertain in any degree 
the benefit of doubt was awarded to conservative estimates. 

The essential figures showing number of returns by classes 
for 1928 in the last line of the table below were broken down 
by states and counties in the record of County Buying Power, 
pages 23 to 39. This task, tedious though it is, is less difficult 
and less prone to error than might seem in view of the county 
record by income classes in Statistics of Income for 1924 and 
the record of all returns by counties and cities in the report 
for 1926. 

Population Figures 


Populations are given as a matter of course, since numbers 
of persons to be fed, clothed, housed, and served generally con- 
stitute the corner stone of all consumer demand. The bases 
used are the Census Bureau’s estimates of January 1, 1929. 
Numbers of families can be figured with approximate accuracy 


by dividing numbers of individuals by 4.3. 


Automobile Registration 


Automobile registration figures are added in a new form. 
The practice has been to show them as Fords and non-Fords. 
This division has lost significance since Chevrolets, Whippets 
and other low-price cars have entered the field in large num- 
bers. For this reason SALES MANAGEMENT has preferred to 
use more inclusive price distinctions—registrations by cars of 
$1,000 or less and those costing more than that maximum. 

The rule shutting out from measures of actual buying power 
mere indices of buying habits is broken in this case because 
automobile registrations as here given add weight to the income 
class figures, and because a car represents the largest lump 
sum of money spent by the average consumer of ordinary 
goods and so reflects differences in buying habits better than 
any single item of its kind. 


Factors Excluded 


We do not put telephone users among measures of buying 
power because the only lists extant are of the vintage of 1927, 
and the information they contain is. insignificant for our pur- 
poses when compared with the facts supplied concerning actual 
buying power as here defined. The same objections apply to 
wired-home lists by counties, which, besides, change so rapidly 
that the three-year old lists, the only ones made up, are super- 
annuated. 

Factors of wealth, such as crops and other raw materials; 
value of manufactured products, bank deposits, and all items 
of like character are not included partly for the reasons men- 
tioned above and partly because they are not directly relevant 
to the matter in hand. 

Outlets for sales and circulations of publications, whether 
of newspapers or of magazines, are relegated to sections of 
which they are vital parts in the interest of consistency and 
because they also are miscast as elements of buying power, es- 
pecially where there is far more concrete evidence of its 
existence. 

To put the whole thing in a nut shell, the regular actors 
having at length been brought upon the stage, their under- 
studies, who have long carried the burden of the show, are 
allowed to retire to their proper and highly useful places. 


ALABAMA 


AUTOMOBILE NUMBER OF INCOMES O ALL SPENDABLE MONEY 
Sa $1,000 OR MORE (1928) a INCOME (1928) 
i 
Counties Poy (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5, $5,000 Urban Farm Total 
bo ee ee eee Cee 19,866 1,054 185 18 109 $2,108 $1,760 $3,868 $195 
Lo ee eect 21,801 2,786 662 23 163 3,431 1,633 ( 232 
OS ee rere 33,725 1,280 271 34 223 4,034 2,122 6,156 183 
: | | Re EG eS ere 24,340 1,436 333 26 177 3,070 747 3,817 157 
PME So i oin'cXs circa o Ra waeiveee 26,858 1,608 173 6 43 1,746 2,033 3,779 141 
MNES. once afi Wiars aan tee 26,643 754 119 14 79 1,867 1,248 3,115 117 
| er 31,058 1,717 331 40 208 3,672 1,992 H 182 
Oo a rr 50,294 4,496 984 177 1,020 ,605 1,584 15,189 302 
CRA Sy ices 5 nea aie 43 331 2,293 396 35 17 3,913 3,306 7,219 167 
WRONG 6 oisfe ce ora wae nie 21,938 1,302 142 a 36 1,506 2,033 3,539 161 
MONE ahve. bk cad wale as neleues 23,947 1,670 232 18 99 2,348 1,816 4,164 174 
CS re ere 21,826 1,253 212 4 42 1,565 837 2,402 110 
MENS foci temas emacs 27,774 1,587 314 24 138 2,950 1,079 4,029 145 
Re Nes, cdc ic cata Wend aac ei 23,816 1,192 107 3 26 1,445 1,343 2,788 117 
CPE soi tb oes ciceeees 14,051 746 87 4 29 1,072 2,035 145 
Ca a 32 3 cote ons ada Soy ae 31,625 2,412 265 20 82 2,528 4,170 6,698 212 
0 TS Aeterna rs 33,651 2,915 763 618 8,368 1,700 0, 299 
20 ee se tear 25 864 1,493 165 30 124 2,648 1,579 4,227 163 
AORN SN weiss waaretd std eres ; 800 102 28 1,084 743 1,827 117 
WOMENS 5 pticorecice nic hnwere es 40,073 2,020 421 39 275 4,996 2,794 7,790 194 
SL Ee ee ee 24,207 1,380 180 10 52 1,866 2,359 4,225 175 
RE aes ea at 34,742 2,575 503 30 167 3,853 3,576 7,429 214 
PMO Se i icornrt Gms ain aera 23,885 1,947 269 16 83 2,407 2,151 4,558 191 
DUM Soa 05 eters Ges o8 57,525 3,039 1,045 1 208 1,406 16,675 rH 19,343 336 
BOMELIOAG oats cre wis tocar daeree 36,206 2,449 320 20 3,070 3,674 ,744 186 
Elmore.. EPO AR Teee Pea 29,537 2,517 400 30 172 3,492 3,077 6,569 222 
LD a eee a 23,625 1,937 365 45 260 4,154 1,312 : 231 
VAAN et hh asad tees kaa 49,719 4,311 1,193 103 857 11,920 1,998 13,918 280 
Fayette Sel ekel Givi arsenite eralucera-dl oars 19,314 1,272 213 21 96 ,0: 1,229 3,275 170 
IOUS he aes ci cartes 23,147 1,507 243 16 82 2,287 1,457 744 162 
a re ere 30,831 2,097 208 3 103 2,889 3,451 6,340 206 
Greene winaEeuseaka 19,070 812 121 18 62 1,506 1,577 3,083 162 
Ae RRR CGF Seay tie 25,545 1,291 270 26 126 2,589 1, 4,489 176 
—, Se teeraros 22,661 1,691 217 18 53 1,866 2,794 4,660 206 
| en aE 39,264 3,2 736 66 382 6,442 3,367 9,809 250 
ities acca ak son nies 37,718 1,827 273 98 1 110 3,131 3,035 6,166 164 
efferson (Birmingham)...... 390,567 43,129 | 15,703 22,179 3,202 25,381 247 ,303 1,995 249,298 638 
Le SS ie eee ee 9,087 1,273 146 44 1,6 891 
Ketel Ged Gan wear a sd 8 
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AUTOMOBILE I ALL SPENDABLE MONEY 
REGISTRATIONS | NUMBER OF ORE doze) INCOME (1928) 
Counties Population (1928) 
(Cities in Parentheses) (8928) (In Thousands of Dollars) 
$1,000 to 

$5,000 Urban 


$5,659 


Per Capita 


Mobile (Mobile) 
Monroe 30,377 


117,237 
42,274 
26,685 
26,664 
33,266 


28 ,464 
28 ,867 
24,592 
28,498 
26,891 


Talladega 43,125 
Tallapoosa 31,282 
Tuscaloosa 56,455 
53,209 
15,017 


32,687 
WENN. 5 Ks cues cred eweiner a5,021 


2,573,000 188,637 | | 50,061 | 601,998 137,900 739,898 


18,726 
65,938 
14,165 
36,440 
14,401 


Greenlee | 21,800 
Maricopa (Phoenix) 127.447 
ESS OTRO ee rs | , 

22,815 
49,214 


22,890 
18,007 
34,081 
21,150 


474,000 Bed : 0: sols 201.001 F 243 ,602 


23,025 | 50 | $13,320 
25,091 7 


10,950 
38,856 
17,244 


17,117 | 
12/655 | 
19,063 | 
23,311 | 
27,472 | 


29,234 
cag wine 13,608 
ee ; 13,140 || 
Columbia mre ere. 29,657 || 
Conway : cent 24,199 


Craighead ; 4 40,236 || 
ON See ere 27,587 |) 
Crittenden... Lote Samet 31,413 | 
oT eee Kom siete! 19,913 || 
Dallas . - 15,460 || 


21,754 | 
23,389 |) 
29,668 || 
20,764 | 
11,985 || 


27 ,636 | 

11,479 || 

: i bila ol 27,979 

Hempstead.... errs 33,871 
NEC e Ore, 19,061 


Howard bwis iw eee ars wie 19,898 
Independence : 25,697 | 

; lela 14,867 
j ; ‘ ‘ ees 27,273 
Jefferson i cae 75,895 


MANAGEMENT 


oA’ L E'S 


ARK ANS A S—(Continued) 


" AUTOMOBILE J J ALL SPENDABLE MONEY 
: REGISTRATIONS Nos Oh Monk Ga) INCOME (1928) 
_, Counties Population (1928) 
: (Cities in Parentheses) (1928 (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
ON chm anemia kee Gwle 5 22,574 1,325 197 180 24 204 $2,477 $3,504 $5,981 $265 
- DAIMNOU 66s « ews ave sisiles 16,636 1,246 212 153 20 173 1 ,851 2,454 4,305 259 
OM i658. cw ce eled ewes 23,685 1,631 255 310 29 339 3,236 4,660 7,896 333 
| 1 EROB Pe Pier cr eer ee a 30,924 1,023 172 242 25 267 2,716 4,176 6,892 223 
ONIN eee. 510.ka Fete ew wees ee 20,122 704 74 66 4 70 1,402 2,762 4,164 207 
ACMI PROOE oa ceil a nile ees as 17,471 934 162 156 7 163 1,850 2,670 4,520 259 
Te OE COTTE ee 27,723 2,302 318 193 22 205 3,134 4,731 7,865 284 
Sie iia ae 35,798 2.498 297 288 49 337 3.880 8,500 12,380 346 
MMR DG. oo Criss at's Hata ahaa ech ae 15,989 671 81 16 1 17 1,074 1,815 2,889 181 
pT a ee ee 10,883 399 67 14 1 15 657 1,321 1,978 182 
ON iinet is eke enw 25,746 2,469 682 835 156 991 6,804 2,458 9,262 360 
RMIIR 3.5. a sei sewn KE erw'e ak 59,529 4,054 828 1,095 124 1,219 9,610 13,713 23,323 392 
RINNE ois 5 0 sa. Been aie Oo 8's 23,152 1,052 177 258 28 286 2,626 2,831 5,457 236 
MIGURGOINOEY «oie 665 on ieee es 11,910 688 121 48 y 50 955 1,335 2,290 192 
IPCUTN Dk ioscoerkvs Oe easy eek 23,509 1,646 249 164 20 184 2,298 2,317 4,615 196 
[0 Ee eee ee ee 12,003 283 34 1 657 1,132 1,789 149 
CHRON nse oxo bey eee nee 22,118 3,779 833 677 149 826 6,059 1,236 7,295 330 
er. eee rae eae 10,616 453 49 7 | eee 17 747 1,342 2,089 197 
PIONS 96 os wie nce dae ews 56,019 2,893 739 1,288 105 1,393 9,013 4,967 13,980 250 
Ae as5a os a4. bp ocene'a wane tLe 13,287 867 145 3 1,134 1,914 3,048 229 
Poinsett 22,345 4,777 294 505 11 516 4,118 3,736 7,854 351 
|G ary are oor we era 17,590 1,301 274 95 9 104 1,701 1,510 3,211 183 
POPt. cers ccerccerescccces 29,103 2,057 327 277 37 314 3,433 4,895 8,328 286 
Lic ere es eee te ee 18,700 1,040 136 158 8 166 1,940 3,850 5,790 310 
Pulaski (Little Rock).. uss 144,492 17,716 4,968 8 ,066 1,078 9,144 47,722 5,289 53,011 367 
RSAC) ee eee 18,985 817 135 75 9 84 1,642 3,693 5,335 281 
Sy OS ee re ere 30,423 1,674 254 331 35 366 3,521 5,035 8,556 281 
saw occurs ek Wale eno Reime 17,986 1,262 146 174 14 188 1,880 1,124 3,004 167 
EE Saal ye Or ae 14,182 - §32 77 34 7 41 895 2,133 3,028 214 
% ONO ce ci cuce a geree nee os 15,638 421 80 22 6 28 1,045 1,712 2,757 176 
SeNAStIAN 656.8 c:05-573 Potusen 71,378 7,717 1,988 2,331 336 2,667 15,937 3,537 19,474 273 
MEER bo areuia eae areca ara eae 19,615 1,358 255 241 23 264 2,448 1,686 4,134 211 
SHAN nb hak sce. coe bles eaieecel 11,931 634 6t 20 4 24 1,015 1,919 2,934 246 
MN cakca cate y 6 ova eee 9,409 255 47 11 6 17 567 1,061 1,628 173 
MOE sc bin cs 6 aba tne seks 31,823 10,689 2,828 3,052 337 3,429 19,370 1,584 20,954 658 
; Wer ties oie deck iid er bs 14,647 346 33 9 4 13 835 1,964 2,799 191 ’ 
} WASIINGUON, 662066 coe bec ees 38,015 4,461 1,001 485 70 553 5,850 4,766 10,616 279 
) eer rere 37 ,Q87 2,452 404 353 31 384 4,477 5,164 9,641 260 
W or Galen Wee acdc 23,094 1,297 162 239 28 267 2,567 * 3,844 6,411 278 
} UL Speer heer ete eae 27,497 1,496 189 138 19 157 2,358 5,226 7,584 276 
(OT Ce el 1,944,000 150,718 30,556 33,968 4.138 38.106 || 298 ,399 249.398 547.797 282 
) 
) 
: CALIFORNIA 
; 
| | | 
1 Alameda (Oakland-Berkeley). 480,179 | 67 ,845 54,229 | 45 ,365 6,146 51,511 $374,891 $8,419 $383,310 $798 
NOUN sale st coat eG ee WOE er a-wia as 280 22 18 2 7 9 428 153 291 1,040 
) EOMATINENS a cis. 6. 0.658 ROR 8S 8,975 1,226 732 395 19 414 5,998 709 6,707 747 
4 ME ce died eG ext atghees 34,587 7,474 4,756 2,106 182 2,288 27,829 9,535 37 364 1,080 
Rs CUINCOE EB ca io cieace eerie ee eae 7,122 1,206 609 348 32 380 4,713 677 5,390 757 
: CAO. seaens 64 baw aneales 10,700 2,471 1,464 767 107 874 9,855 10,758 20,613 1,926 
Contra CORGR. o6c6 ccc wcw es 76,591 10,944 8,295 7,742 279 8,021 60,839 8,881 69,720 910: 
PIUEINOMEO Foro oidina sas ied ove eG SAG7 2 441 342 24 66 2,999 1,132 4,131 1,300 
iG SEES 6 Sete RRR AS Res oe 7,401 1,240 855 487 30 517 5,998 783 6,781 916 
Fresno (Fresno) .......25 6.0. 207 ,815 32,527 19,386 15,853 762 16,615 132,819 16,947 149,766 721 
Glenn.. aie whan OCS ee ees 13,652 2,721 1,477 725 82 807 10,711 8,619 19,330 1,416 
Humboldt. . Pi wceed was 43,091 7,770 5,146 4,561 270 4,831 37,703 7,052 44,755 1,039 
RIRRRGRR Eo Moo AN gtr g'cPe aH 50,048 11,944 5,230 |j « 2,395 293 2,688 41,131 20,308 61,439 1,228 
) DS ater icc Coord 8.098 1/680 | 1,059 547 43 590 5.998 2,024 8,022 991 
; LOT SEE een ean ete 63,166 19,873 11,747 8,727 555 9,282 69,838 14,115 83,953 1,329 
; WO ous pies wareten Saray 25,374 5,316 2,846 1,096 142 1,238 18,852 12,163 31,015 1,222 
; 121 CS SRR Rebel eines A 6,222 1,530 875 283 38 321 bs 1,240 6,810 1,094 
2 eee ee ee 9,798 2,193 1,479 1,433 40 1,473 9,855 2,137 11,992 1,224 
4 Los Angeles (Los sh, deat eee 
+ Beach, Pasadena).. 1,316,338 379,341 | 241,675 194,500 | 31,860 226,360 1,568,976 33,359 1,602,335 1,217 
3 DUM et reeds Foote ous 14,055 3,176 1,813 844 40 884 11,569 4,763 16,332 1,162 
4 1 EU a? a PEP 31,491 5,038 3,867 3,903 422 4,325 27,849 7,977 35,826 1,138 
> Mariposa. Cre ee Ree 3,196 543 343 289 12 301 2,571 219 2,790 873 
L Mendocino................. 27,776 3,979 2,586 1,958 89 2,047 19,709 4,340 24,049 866 
yi SRE org iiss i vad cc ewes 28,330 6,728 3,491 2,347 89 2,406 24,850 15,046 39,896 1,408 
SRO einen meitet 6,248 1,084 590 305 12 317 4,284 3,856 8,140 1,303 
4 RB Oiein anc alan sae ae eeraee 1,106 197 130 30 2 32 857 630 1,487 1,344 
Monterey eee ee ee 32,226 7,397 5,110 2,780 313 3,093 30,849 14,992 45,841 1,422 
: None Ee ee ee eee 23,816 3,859 2,663 1,223 132 1,355 16,709 2,848 19,555 821 
; C MVE a dicks ds x Sate vhcee 12,496 1,603 1,097 1,184 a 1,238 9,426 569 9,995 800 
1) (11 ee eg a aes 70,689 25,055 15,789 12,143 1,183 13,328 95,115 7,413 102,528 1,450 
: Pieer De cer aouae can atrare oes 21,405 4,807 2,796 2,483 99 2,582 20,137 3,553 23,690 1,107 
5 Plumas... .- se esses cece ees 6,543 1,087 $89 19 908 5,998 9 6,791 1,038 
5 S iverside. . . r 53,930 13,961 9,140 3,682 515 4,197 53,127 15,114 68,241 1,265 
6 acrame nto (Sacramento)... 124,547 22,608 16,247 13,171 1,176 14,347 104,542 13,968 118,510 952 
7 0 MMR aa ics vu dae nas 10,360 2.375 | 1,494 652 78 730 8,997 1,928 10,925 1,055 
1 aon Bernardino... « .s....<'s’<s'. 81,541 21,483 14,408 6,969 642 7,611 79,691 10,149 89,840 1,102 
; an Diego (San Die eee 224,900 36,001 26,092 10,878 1.752 12,635 144,386 10,073 154,459 687 
8 an Francisco (San ~ aa 636,276 69,957 | 59,016 90,488 | 15,449 105,937 565,123 565,321 890 
i San Joaquin (Stockton).. 101,128 18,894 | 12,476 9,642 910 10,552 82,262 32,802 115,064 1,138 
an Luis COI scence. 25,216 5,640 3,222 1,600 165 1,765 21,851 5,746 27,597 1,094 
on NEAT a NG Fig ne 42,363 9,829 7,639 5,518 835 6,353 46,700 3,466 50,166 1,184 
; sew IOS UETGS 652 ooh aoc e, 47 ,334 10,965 7,657 4,907 834 5,741 51,413 5,852 57,265 1,210 
; — & Clara (San JOGB). cse% 133,546 26,004 18,591 10,026 1,498 11,524 109,682 . 8,513 118,195 885 
" rahe CU facie <n es alae 30,256 7,334 5,046 2,230 262 2,492 29,991 11,846 41,837 1,383 
= nese eo: OER COS ee 15,389 | 2,806 1,618 1,644 85 1,729 13,283 2,356 15,639 1,016 
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CALIFOR NI A—(Continued) 


_, Counties 
(Cities in Parentheses) 


Population 
1928) 


AUTOMOBILE 
REGISTRATIONS 
(1928) 


NUMBER OF INCOMES OF 
$1,000 OR MORE (1928) 


ALL SPENDABLE MONEY 


INCOME (1928) 


$1,000 to 


(In Thousands of Dollars) 


Total 


Per Capita 


Oe css ia, vermin temas x 
Siskiyou 
Solano-...... 


III Soin ionic bo did ecole cose Wis 
AMON cdc 46 <6 S016 > Ae ORAS 
INL Sine oa hoe areata aera pee aie 


J ere 


2,053 
21,360 
46,764 
59,996 
50,167 


11,140 


$2,539 
23,623 


22,432 
13,561 


$1,237 
1,106 
1,003 
1,374 
1,290 


1,688 
1,068 
695 
824 
1,032 


854 
830 
946 


69 ,983 


578,511 


4,278,010 


4,742,140 


1,043 


RA 


= 


Arapahoe 
Archuleta. 


Cheyenne 
Clear Creek 


Conejos 
Castilla 


El Paso (Colorado Springs). . 
Fremont 


Gunnison 
Hinsdale 


Las Animas 
incoln 


294,195 
1,482 
4,194 
4,037 
8,324 


49,738 


1,090 ,000 


192,345 


68,550 


4,517 
15,057 


$10,574 
4,837 


71,648 6,861 


180,499 


759,599 


CONNECTI 


Fairfield (Stamford, Bridge- 


389,775 


425,429 


35,997 
34,726 


32,228 
33,347 


30,399 
42,532 


4,456 
5,704 


34,855 
48 236 


$293,056 
360 646 


$295,595 
368,034 
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CONNECTICU T—(Continued) 


AUTOMOBILE BER ALL SPENDABLE MONEY 
REGISTRATIONS | N§MRG OR MORE noe INCOME (1928) 
Counties Population (1928) 

(Cities in Parentheses) * (1928) (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 A $5,000 Urban Farm Total 

WitahGaltecckacdctisecieees 90,822 8,841 7,161 5,588 902 6,490 $56,557 $3,994 $60,551 $667 
WHARIIOK 6 oct ccdis cddccsacs 54,369 5,087 | 4,082 3,764 602 4,366 37,029 1,243 38,272 704 
New Haven (New Haven, 

Meriden, Waterbury)...... 485,987 35,731 | 31,374 39,608 | 5,060 44,668 380,683 2,802 383,485 789 
New EGNdOn... sccccccece. 131,094 9,959 | 8,210 9,080 | 1,029 10,109 82,172 2,265 84,437 644 
DOLE a Cte 28,553 3,139 | 2,201 2,032 263 2,295 19,529 1,665 21,194 742 
NEHA oss, cre-ss c's sace-vcwcures 61,054 5,167 | 3,842 4,187 398 4,585 38,423 1,603 40,026 656 

DOS 1 ey: 1,667,000 138,647 | 122,445 137,190 | 18,414 155,604 1,268,095 23,499 1,291,594 775 
| 
1 CCE ER CCT ee 30,185 5,260 | 1,448 2,214 110 2,324 $21,527 $8,734 $30,261 $1,003 
New Castle (Wilmington) 172,906 14,955 | 8,325 13,216 | 1,873 15,089 128,948 : 135,569 ke, 784 
FTC's, SR eel LPL 42,395 8,910 | 2,296 2,510 195 2,705 828,024 10,045 38,069 898 
RPA easccs aweeccns 245,000 19,125 | 12,069 17,940 | 2,178 20,118 178,499 25,400 203,899 832 
¢ | 
Washington (Washington).... 552,696 64,380 | 48,125 | 76,709 | 9,603 86,312 7s ee $734,000 $1,328 
| 

MigORUB os 6c6ceeeeains oa ts 44,216 | 4,358 1,052 735 75 810 $7,142 $2,368 $9,510 $215 
Meee ea era ee tae 7,844 | 439 97 37 2 » 39 578 211 789 101 
Pb wtegas conode a wteie cre 15,916 1,190 333 147 6 153 1,995 194 2,189 138 
BiilONGs secs ooiccee ve naee: 17,445 869 124 61 10 71 893 474 1,367 78 
TEV GSO iiss vis w cic vsieiniscercre ne 11,791 2,523 1,157 531 225 756 5,777 361 6,138 521 
ER UMER oes eke ore erin e ee 7,164 4,203 2,258 453 182 635 5,830 118 5,948 830 
Rant ac ee Cowes 12,244 609 49 38 7 45 999 658 1,657 135 
GUATIORNO : so oe ke skies os 8,000 730 249 88 11 99 1,050 64 1,114 139 
OSB coco osc. t has es ar 7,283 719 205 69 22 91 999 180 1,179 162 
Clay 7,843 674 267 75 20 95 945 392 1,337 170 
COTES eee RR 1,900 159 82 . 1 10 158 13 171 90 
Carnie, oc. caso euckderees 11,528 1,399 396 206 28 234 2,364 1,101 3,465 301 
Dade (Miami).............. 165,026 26,618 | 15,995 11,017 | 2,848 13,865 165,063 1,613 166,676 1,010 
eR RTRs 5 acs 21a sia sie caw abe S 35,488 1,678 494 217 46 263 2,364 457 2,821 79 
1 ONS Seay 1,700 340 46 5 3 8 315 117 432 254 
Duval (Jacksonville)......... 172,577 19,835 | 8,653 13,691 1,560 15,251 105,891 1,946 107 ,837 624 
Escambia (Pensacola)........ 70,964 4,621 1,845 1,816 264 2,080 23,208 1,585 24,888 351 
1 SR ORE 3,407 412 137 30 3 33 421 703 1,124 330 
loi, rae S 7,420 387 123 61 15 76 840 12 852 115 
OTs 1 ann a eR ies 32,844 2,126 363 221 61 282 3,151 3,737 6,888 210 
red coc nae earn on 14,000 254 71 17 7 24 368 230 598 427 
BUEN cic cc once ices aes 13,776 571 136 55 6 61 999 962 1,961 142 
ARH OG a ce ee peebee 29,000 2,006 439 157 8 165 1,943 844 2,787 961 
NARUC 6h cacr os ces sn eee’ 1,500 442 122 4 2 6 210 60 270 180 
CR ANAO brs So wcrc has 6,346 973 278 76 10 86 945 259 1,204 190 
NM ANE 9 cracker ore Raccieeees 25,000 1,908 641 126 23 149 1,785 106 1,891 756 

Hillsborough (Tampa, St. 
PEtGKSDUNE) «5 cc0sc5c.c8c sce 150,331 22,535 | 9,948 8,890 1,505 10,395 74,158 2,895 77,053 513 
OE Re Ree Seater Gee, 17,930 677 64 30 3 33 893 1,893 2,786 155 
ee 1 oe Ee 44,566 1,611 272 124 28 152 2,942 5,850 8,792 197 
EROYOOH oor. 25. 65:5 x spel we'ses 18,552 872 173 31 19 50 1,155 1,338 2,493 134 
EN es 8,710 442 41 13 2 15 368 311 679 78 
12 OAS en AC Ne 17,782 4,413 1,754 577 149 726 6,302 463 6,765 380 
[iat Sian 14,311 3,158 | 1,115 277 167 444 3,887 598 4,485 313 
WeMR a See 5 om Reread 26,198 2,460 651 267 56 323 3,204 1,685 4,889 187 
Raunt ga tance Cerone: 14,843 1,139 308 110 12 122 1,524 676 2,200 148 
OR oso: cS wrnkinascenenes 6,984 233 37 18 2 20 368 167 535 77 
NRE. 605 orci -to wrarslorn aoe 24,044 1,068 208 70 18 88 1,470 1,715 3,185 132 
WRN OE 305 o Gc ween vee 26,109 4,456 1,650 387 334 721 6,460 4 6,920 265 
WRI to ase kee 34,443 3,602 | 1,044 487 94 581 5,515 1,415 6,930 201 
LO ee es 28,278 982 323 729 64 793 5,673 5,676 201 
ERR sia acts ten cede ees 15,823 749 163 167 23 190 1,733 620 2,353 149 
CURAIGORE Ss os. 6 wis'sinicse noose 13,060 879 124 38 10 48 945 718 1,663 127 
Okeechobee.:..6cs00.00ces ee. 2,975 984 279 157 14 171 1,470 130 1,600 538 
SE 8S t na, ats en 28,753 9,875 5,102 1,506 525 2,031 17,174 503 17,677 615 
a, NITES 10,039 1,712 594 177 24 201 2,258 | 223 2,481 247 
Mate Heaehins cc cc Saacung 28,028 10,263 | 5,488 2,090 | 1,043 3,133 24,421 1,180 25,601 913 
[1 See ee een 12,282 1,722 669 161 16 177 1,943 387 2,330 190 
DNR Sinclar ah aan martes 47,030 13,063 | 7,792° 2,447.] 1,865 4,312 33,035 583 33,618 715 
ROHN Ox. ae ok aw eee 57,811 11,751 | 5,029 1,864 520 2,384 21,165 1,444 2,609 391 
Putnam 20,327 2,135 758 423 101 524 4,412 1,548 5,960 293 
St. Johns........ 18,224 2,148 1,227 766 191 957 7,300 3,637 10,937 600 
BE BGR Boot cerels sv tne acatecoes 11,003 1,714 618 1,015 96 1,111 7,616 483 8,099 736 
SOOCESD 5. aa eee 19,074 1,103 136 68 37 105 1,470 1,355 2,825 148 
ECC a ae eae he 30,000 3,225 | 1,646 203 291 494 4,359 54 4,413 147 
COLT 5) ae Se a NG 15,329 2,922 1,276 579 151 730 5,777 278 6,055 395 
PINTER Ore ste Sendai alurs osat axe 10,954 1,238 345 65 10 75 1,103 437 1,540 141 
BUWANNAE SS: casas oonu eosan 27,612 1,337 263 143 26 169 1,943 1,271 3,214 116 
MAVOO scsi va ss ee ohe oaks 15,654 1,174 235 140 34 174 1,839 273 2,112 135 
MEMO eres. cies ovaries cb ass dicate 11, 420 60 | Sees 23 421 783 1,204 1,094 
UCIT a ae ee ae 33,614 6,887 | 3,880 1,634 624 2,258 17,751 1,043 18,794 559 
VATS Re ES Se Rea alee ae Se 7,156 309 53 2 a 9 368 286 654 91 
icles enenprwktex tod 16,909 1,030 152 89 41 130 1,576 931 2,507 148 
Washington................ 16,503 878 143 56 12 68 1,050 997 2,047 124 
TOPAE oocss ccec cnn. Seon 205,209 | 89,232 55,761 | 13,563 69.324 611,276 57,398 668,674 437 
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18 


TIS “cha a 


27 31 $1,700 
467 


ms 


as EA ae 


—_ 


orn un me Ue Ow 


Calhoun 
NS eee ee 


RN Wee 


ns os ct ocevaninwts 
Charlton 


Chatham (Savannah)........ 
Chattahooche 
Chattanooga 


19,766 


Colquitt 31.233 
Columbia 


wn 


awn Mawr 


4,400 
13,791 


NORD TE a at a seas Ta, 


Fulton (Atlanta) 288,995 
SS eer 3 

Glascock 4,464 
20,625 
18,885 


3 mR EARS 8, SABRI 


21,622 
20,201 
32,292 
11,425 
28,560 


19,547 
15,376 
16,797 
19,107 
11,847 


21,743 
23,387 
13,491 
adeeb 26,252 
Jasper 17,422 


1 


Pe A Ce MAUMEE. 


NS 


Jeff Davis......... 7,796 

Cat ieee 24,067 
15,256 
14,424 
14,129 
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AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS | N§MG0 OR MORE (1928) INCOME (1928) 
Counties Population (1928) 
(Cities in Parentheses) (1928) (In Thousands of Dollars) , 
Under Over $1,000 to Over Total Per Capita 
1,000 $1,000 $5,000 $5,000 Urban Farm Total 

BMC es ies certs Sie ce OS 10,370 581 65 10 5 15 $589 $964 $1,553 $150 
[Sl ee a eA i 218 43 | Sree 262 304 566 63 
PEE, ee ae. 28,240 2,757 924 416 55 471 5,626 1,905 7,531 267 
Lumpkin...... aoa Roan 5,580 264 Co | ae || re 262 469 731 131 
WRORR EN sige os cc nsec oes 12,255 592 131 23 12 35 850 1,356 2,206 180 
NR PIIR eo. oid veces 5,451 349 85 25 1 26 458 99 557 102 
Macon 18,812 1,269 260 94 9 103 1,767 5,976 7,743 412 
Wert Saino os ce cas 20,021 19 102 34 5 39 1,047 2,850 3,897 195 
We MNDE 2, co oust .oneck 4 8,097 484 85 17 4 21 523 1,161 1,684 208 
Meriwether................. 27,864 1,270 241 119 9 128 2,224 3,726 5,950 214 
eee oth soos ees 10,185 305 68 | ee 13 458 1,300 1,758 173 
Milton. 7,331 579 28 2 1 3 328 1,540 1,868 255 
Wirtenelbee oa ct. ones occ wnier 27,246 1,378 238 102 5 107 2,028 4,760 6,788 249 
WH ey cen oo vr > une 21,443 33 182 52 15 67 1,308 1,345 2,653 124 
Montgomery............... 9,761 549 93 14 1 15 589 1,543 2,132 218 
ORR ace oon oy anew 21,448 609 155 120 8 128 1,767 1,612 3,379 158 
MINED Oho pire oriole ores, 10,105 473 68 8 3 11 589 1,594 2,183 216 
Muscagee (Columbus)....... 66,164 5,646 2,267 2,159 351 2,510 22,898 544 23,442 354 
WEUIEic nig os sev rac nowes 23,085 1,086 307 47 15 162 2,224 1,750 974 172 
CRON is ceca a 1 eR 11,784 459 76 mn sl Bese 11 523 1,409 1,932 164 
Oglethorpe................. 21,602 756 99 23 1 24 981 2,296 3,277 152 
1G | a ai Pee 14,934 592 68 ; | ee 15 523 1,685 2,208 148 
6 Ca aR A Rie tak tty 5755 815 200 30 8 38 850 774 1,624 185 
[co a ee ee ee peace 12,707 856 193 38 12 50 850 1,778 2.628 207 
Nod ateea niet a Sirs 22,587 754 114 64 8 72 1,112 2,348 3,460 153 
WOM re fer os oe io an os 21,676 1,523 411 245 29 274 3,401 2,284 5,685 262 
Lo eer Gin irae 12,338 518 130 31 8 39 850 1,647 2,497 202 
Putnam 16,133 500 98 42 1 43 916 820 1,736 108 
oS a ee eee 3,638 177 29 8 Ere 4 197 592 789 217 
L161 a 6,118 386 96 39 9 48 719 506 1,225 200 
aOR e cass cwancece oe xan 17,805 1,095 183 85 8 93 1,636 3,154 4,790 269 
Richmond (Augusta). Mea toees 68,724 6,381 2,785 3,707 401 4,108 36,244 1,788 38,032 553 
Rockdale. . rab, 10,138 453 72 = eee 655 838 1,493 147 
1 Sea ea le meet 5,583 410 76 15 1 16 328 893 1,221 219 
Schreven.. re ere 25,078 1,165 278 49 3 52 1,570 3,593 5,163 206 
MEME oso ane 35.5 eS 11,000 37 95 33 1 34 655 1,136 1,791 163 
SANE 87. oie expo ea 23,328 1,974 596 302 51 353 4,186 1,986 6,172 265 
Stephens. . eee a eee 11,942 748 159 85 4 89 1,439 1,415 2,854 239 
Miewalbses coc nies 12,872 587 128 34 7 41 916 1,299 2,215 172 
COTTE ne ae ne eer 31,567 1,924 620 407 25 432 5,168 4,375 9,543 302 
Talbot.. EeRtrIR DS nce ore’ 11,881 594 91 41 4 45 916 840 1,756 148 
Teele... ....-.+200ee 9,414 355 53 20 1 21 523 804 1,327 141 
Tattnall. . ey ee 15,442 971 149 37 1 38 1,047 2,462 3,509 227 
RAGE valcic ccsickos en koes He 12,216 825 160 26 8 34 981 2,039 3,020 247 
CHAI aie os ae rss eos 16,282 831 258 52 8 60 1,308 1,865 3,173 195 
Co Se ain oe 20,871 1,192 250 88 5 93 1,767 3,562 5,329 255 
MMR OINGR gains Saas soe aes 40,535 2,569 850 302 65 367 4,972 1,978 6,950 171 
1 a an Ce en be ere 15,432 | 1,221 333 118 11 129 1,963 1,682 3,645 236 
Toombs 14,798 | 825 211 79 8 87 1,439 2,140 3,579 242 
REWER act oh ca oatiaecaen 4,192 140 15 | Sees 2 197 573 770 184 
Treutless 8,161 347 51 4 a 7 327 1,451 1,778 218 
WUUBrs 685.5 22 ood ween 44,280 2,509 760 458 81 539 6,542 3,062 9,604 217 
Turner 13,274 682 119 40 3 43 981 1,793 2,774 209 
Twiggs 11,081 416 60 10 3 15 523 909 1,432 129 
(151 Se ae ree ay ase 6,873 137 | Seer 1 1 262 678 940 137 
NIRS Svs fo:ccesaceii visi he Siseie 208 15,744 1,519 283 215 27 242 3,010 1,758 4,768 303 
\ cE ee Seen ea 24,884 2,179 575 170 27 197 3,140 1,874 5,014 201 
1 a ISS Cer erat rea orem 25,785 1,167 314 126 25 151 2,290 3,447 5,737 222 
Weat@ricsicrronc tence or aan 30,199 2,436 777 691 70 761 7,720 809 8,529 282 
VCS eT 12,594 579 119 64 16 80 1,178 1,626 2,804 223 
ete. Reaexeeeenns 29,971 1,162 354 134 22 156 2,551 3,566 6,117 204 
Jayne. 15,313 902 202 86 1 87 1,308 1,114 2,422 158 
Webster. . ae naeeeeermes, 5,688 227 40 3 1 4 262 673 935 164 
Mocs. sonics cusaes 10,453 526 81 iC: eet 10 523 1,517 2,040 195 
1 7 ee a 6,501 366 Ls| eee 8 458 521 979 151 
Whitefield. . 17,992 1,376 439 168 59 227 3,075 1,791 4,866 270 
Tilcox.. 16,516 6 128 24 9 33 916 2,280 3,196 194 
WIM OR cot atts htoncy inc eek 25,779 1,044 236 136 9 145 2,028 2,130 4,158 161 
WENGER RON 550/050 56. teen Kosta wert 12,113 643 132 46 16 62 916 849 1,765 146 
Worth. th ol veer sade 25,409 1,015 149 61 10 71 1,374 3,071 4,445 175 
TOTAL 3,254,000 212,412 | 64,752 56,653 8,554 65,207 654,139 295 ,404 949,543 292 
1 OC ee ae ee ee 44,608 7,052 3,125 2,961 268 3,229 $15,674 $6,926 $22,600 $507 
Adams 3,767 380 60 62 543 1,651 2,194 582 
AUNOON Aah 2a a se Sweet 34,878 3,630 1,561 3,031 128 3,159 14,734 5,850 20,584 590 
Bear Lake 11,126 44 33 00 10 310 1,934 2,155 4,089 368 
RNOWHE 66k oss s ctecatint 8,838 942 445 520 30 550 2,716 1,265 3.981 450 
C17) en re ee 23,195 2,891 950 379 30 409 3,352 9,150 12,502 539 
Blaine PEE Coie aer 5,666 676 206 176 7 183 1,219 1,120 2,339 413 
Boise REE i eat ave 2,308 160 76 224 7 231 1,020 259 1,279 554 
: eee 16,412 1,930 695 635 55 690 3,975 1,334 5,309 323 
onneville 22,170 3,150 1,239 623 71 694 4, 8,384 12/850 580 
ROUNGAE cee 5 op sce. a eekin 5,668 698 299 274 15 289 1,550 651 2,201 388 
nang Bee 3,724 474 117 36 5 41 450 1,426 1,876 504 
amas. 2,192 33 69 102 1 103 569 741 1,310 598 
lhe a aR aa Se 34,117 5,777 1,819 1,115 46 1,161 7,500 11,127 18,627 546 
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_, Counties 
(Cities in Parentheses) 


Population | 
(1928) 


AUTOMOBILE 
REGISTRATIONS 
(1928) 


NUMBER OF INCOMES OF 
$1,000 OR MORE (1928) 


ALL SPENDABLE MONEY 
INOOME (1928) 


$1,000 to 


(In Thousands of Dollars) 


Urban Total 


Per Capita 


Gooding, 
BOM eS isn Ai scuaeasaanee 


Jefferson 


he owet 
ootenal. 


PRMMMIOIEG 5.5. ck ccc acnscee 
Nez Perce 


PINE oy ste bies crs 4a Sos wa 


UN sie ticiecian sietione 84. «6 6: eed 


Twin Falls 
CO a ene 
Washington 


(i. a ee a 


11,938 


$2,597 $8,055 
477 791 
1,418 
861 
3,339 
1,219 


4,961 
10,598 


546,000 


132.496 


Adams (Quincy) 
Alexander 


NOSE EEE white Meuwreie ois ae pte 
SCUMMINIOR 656.6 S% S00 serie’ 


CO 


Cook (Cicero, Chicago, Evan- 
ston and Oak Park) 

fo ce 

Cumberland 


PMID is, b 5 6S Sp Kin are th ARSON 


tore 


— 
ersey 
Jo Daviess 
oe ee ere 
ne (Elgin and Aurora) 
Kankakee.. 
Kendall 


Livingston 
Logan 
McDonaugh 
McHenry 


63,245 
23,677 
15,842 
15,129 

9,218 


42,110 

8,141 
19,102 
17,670 
56,240 


37,973 
20,898 
17,461 
22,657 
34,665 


3,817,756 
22,484 
12,696 


19,309 
25,857 


43,929 
9,947 
46,138 
86,096 
102,700 


21,110 
27,650 
38,577 
29,189 
26,733 
32,746 


3,728 
6,071 
6,870 
4,522 
5,070 


Py: 


12,553 
2,238 
286 


$34,831 
11,817 


4,839 
17,252 


26,541 


4,196,529 
9,329 


’ 


4,205 ,978 
97 


2,488 
110,089 


82,944 
79,168 
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AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS ad y= oe MORE (1928) INCOME (1928) 
Counties Population (1928) In Th ds of Doll 
(Cities in Parentheses) (1928) (In Thousands of Dollars) 
Under Over $1,000 to Over Total 
$1,000 $1,000 $5,000 $5,000 Urban Total 
McLean. . ee Tea 81,254 12,639 5,400 3,830 385 4,215 $47,270 $68,770 
Macon (Decatur). coerce cene 84,929 11,799 5,887 4,839 645 5,484 52,246 62,578 
WAG oo i'n 6 heecene wv ess 56,551 7,087 2,964 2,736 75 2,811 32,343 39,984 
1 OS NE re ere 118,891 18 084 8,225 7,199 461 7,660 82,101 89,186 
Be 
pO eee eer ec ce 37,024 5,524 2,462 1,290 68 1,358 17,415 20,449 
as gees 14,574 2'110 6 37 51597 11,083 
MN. os Wits aes eee Ee 16,424 3,190 1,002 472 53 525 8,085 14,802 
0 ee ere 13,388 1,332 541 186 14 200 3,732 5,0. 
| ON, Serre 11,547 1,758 732 281 27 308 4,976 9,524 
EEE CT Te Pee 18,563 3,453 1,169 459 33 492 8,085 13,639 
[EMS Eee rar rere gare 12,677 1,991 279 18 297 4,976 8,762 
Montgomery... . 6. cccasccs 40,881 5,495 2,039 1,188 64 1,252 18,037 24,502 
ER icin eee cen Ses 33,143 4,728 1,988 1,089 133 1,222 15,549 24,118 
SC re perce 14,652 2,186 705 254 30 284 4,976 10,928 
1,1 SRP ee Pe er eee ee 26,491 5,748 2,450 934 55 989 13,684 23,682 
Peoria (Peoria)........0...+- 118,998 17,255 | 10,315 8,637 1,202 9,839 100,296 108 ,286 
DO errs crn 22,612 3,047 1,091 603 40 9,330 ‘ 
EE. cos Cirg.gteG etna aed 15,516 3,131 1,068 476 70 546 3,464 12,751 
ST Pere TTS re 26,527 4.046 1,051 339 43 382 8,085 16,531 
De RE EE OMT 9,504 686 180 25 1 26 1,866 3,264 
MND nig. phe alee a pee sla we 14,445 1,468 465 394 12 406 5,597 7,040 
DE cnc ore ences wes 7,483 924 350 128 5 133 2,488 4,522 
ANGI 66.6.6 wire sede snus ds 28,742 4,013 1,405 709 38 747 11,196 15,624 
MARINE, icv ies se maesls cees 13,867 2,593 183 20 203 4,354 6,977 
Rock Longs (Rock Island, 
es caus vad oo ees 104,640 13,519 6,999 6,106 509 6,615 65 ,307 69 ,936 
St. Clair (East St. sauna 151,305 18,781 9,268 9,170 669 9,839 96,406 102,721 
Saline. 37 869 4,400 1,897 1,415 72 1,487 18,037 20,513 
Sangamore '(Springfield).. 113,837 13,947 7,258 8,367 963 9,330 85,210 98 498 
Schuyler...........+eeeeee- 13,117 1,853 591 165 21 186 3,732 7,656 
SIEM Fe. reco inta ts Ae AOR aor 9,369 1,599 416 216 23 239 3,732 7,234 
MMR oc Ca DEAD Frise an Oe 29,227 4,462 1,370 381 18 399 8,085 17,296 
Serena rare 9,571 2,009 258 11 269 4,354 8,444 
PIO RU ONO ice o vos se adine ae 37,267 6,962 3,538 1,705 185 1,890 22,391 31,826 
| | Serer ern 38,054 5,929 2,897 1,842 178 2,020 23,012 32,927 
ee ee eee eee 19,994 2,403 699 248 52 300 5,597 8,998 
Vermilion Lnennee pena cias 98,974 13,024 5,867 5,319 504 5,823 57,221 ,009 
Wabash. . wereenels 13,857 1,924 416 34 450 9 8,178 
Rib aca ne 6 ad oew nd awe 21,217 4,533 1,594 744 103 847 11,196 18,792 
WME 65-5 sx Cameo els 17,807 2,366 209 25 234 4,976 ‘ 
Wayne 22,485 2,623 558 141 13 154 4,354 9,335 
1 Oger srarcarc erence er 19,827 2,670 674 186 35 221 4,976 10,062 
yee rar rrr es a 35,718 8,248 3,042 1,461 148 1,609 20,524 31,097 
WEE CHORE as. scene evogaas 101,264 14,021 8,150 7,150 653 7,803 72,527 84,401 
WRIT 66d we. ckccaeiveanees 60,321 7,975 3,621 2,432 122 2,554 31,099 33,563 
Winnebago (Rockford)....... 114,680 16,833 8,759 7,330 875 8,205 77,747 84,074 
LO OO, a Berar 19,096 3,768 1,476 79 6 6,573 15,927 
TRONO MD 6d sis wh caein cele 7,396,000 844,824 | 469,183 584,915 79,585 673,222 6,215,210 6,899,512 
[SE Se ee ee eee ae a ee 18,020 3,563 966 441 50 491 $4,986 $9,469 
Allen (Fort Wayne)......... 139,061 21,487 9,483 11,942 1,154 13,096 99,180 107,419 
BOSEHOIOINEW kisi. bs ce ccccecwee 20,994 3,892 1,194 74 6,199 11,469 
TEE 6 5.15,0 09 éebig we meee se « 10,328 2,684 647 265 23 288 3,234 10,434 
12,378 2,521 761 406 $2 458 4,312 5,994 
20,720 4,253 984 353 30 383 4,717 10,195 
6,169 438 72 yl Sere 20 539 1,563 
14,339 2,761 920 186 11 197 2,830 8,771 
48,150 6,218 2,182 1,433 110 1,543 13,746 19,278 
25,823 3,913 1,290 954 50 1,004 9,164 12.341 
25,881 4,546 1,193 729 64 783 7,816 11,661 
24,378 5,426 1,914 843 85 928 8,894 15,665 
9,848 1,145 240 83 - 88 1,348 3,150 
22,725 3,716 1,040 636 44 680 6,468 11,584 
17, ‘607 3,168 850 441 62 503 5,256 8,786 
15,656 3,327 901 362 a5 387 4,312 8,464 
22,500 4,802 1,461 848 54 902 8,220 13,323 
Delaware hcneeeueih 72,236 9,797 4,002 2,153 304 2,457 21,696 27,158 
ubois. a a eacbae Stes 17,503 3,038 819 98 30 8 3,908 7,676 
MOtAeE. a eae ok caw v cosoie 70,824 12,468 5,588 3,807 376 4,183 32,881 39,322 
Payette. Sisncetanctannewane sn 15,066 3,378 1,188 838 109 947 8,086 11,920 
Floyd.. , dia vege ere eee acu 38,513 4,872 1,704 1,567 167 1,732 14,419 16,158 
Fountain... ita cahl ie Sicwae ea 16,544 3,614 791 24 4,582 8,972 
MRMMD Pia ocwes o devia iawn ree 13,013 1,959 528 138 17 155 2,291 7,189 
REN a clea cites aitantoe wees 14,483 3,285 922 220 37 257 3,369 7,565 
Mei ah ates oak ucthacd aati 25,665 S475 1,329 818 34 852 8,490 15,040 
OL a et eae 64,505 8,432 2,658 1,354 200 1,554 14,959 20,953 
Greene....... ree Te oe 46,187 5,427 1,505 84 45 89 9,029 i 
PATON 5 «: < x:5:6: oc. sare oe wiowes 21,289 4,971 1,453 455 40 495 5,795 11,902 
BERTONE. cc ook cx aire SSeS 15,126 3,614 960 374 29 403 4,447 9,803 
RRM 0 ci ocucvscalarsnercreets 16,397 2,435 548 91 9 100 2,021 5,687 
CEs 2 Ana i ee 17,834 3,696 831 286 24 310 4,043 10,248 
Sy DRE ei ee 43,564 5,962 2,451 796 90 886 9,298 15,318 
Howard (Kokomo).......... 59,071 7,667 2,645 1,632 203 1,835 16,306 20,996 
MOVINOROND 6 i aosicc0e sare waren 27 ,836 6,109 2,358 1,156 103 1,259 11,320 J 
1G ne 21,294 3,643 890 487 46 533 5,660 10,726 
ES eta cieahy when Seta tie ica 12,270 2,543 193 30 223 2,830 41 
ae 20,494 3,916 1,069 365 36 401 4,851 8.871 
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AUTOMOBILE NUMBER OF INCOMES OF ALL SPENDABLE MONEY 
REGISTRATIONS $1,000 OR MORE (1928) INCOME (1928) 
Counties Population (1928) . 
(Cities in Parentheses) 1928) (in Thousands of Dollars) 
Under Over $1,000 to Over Total 
$1,000 $1,000 $5,000 $5,000 Urban Total 


18,201 3 ,161 806 ’ 
11,672 1,674 282 $7,693 


Per Capita 


18,228 3,967 | 1,346 
eee eee 40,601 1,658 ret 
Kosciusko 23,836 5,496 13°700 
Ss ag ae 
ake ( Chicago, “Hammond, | 


12,313 2,681 6,906 
277,023 28,219 7 : 72, 177,726 


ee ; 63,631 
pe yrence | 24,810 reed 
Madison | 86,860 , 29:928 
Marion (Indianapolis). cue 421,189 360700 
Marshall ; Soci 20,869 68 7647 yes] 


10,428 

25,196 3,043 
. is ved 21,550 wt 
Montgomery sola g 25,040 14°266 
Morgan. . ie 17,587 “ ; 4,266 


Newton.... er 8,916 : 
Noble. singe ane . 19,749 ~ 19439 
Ohio..... : : 3,537 
Orange. sis : 14,918 

se 11,215 


16,589 
14,671 
16,421 
17 ,803 
16,993 


10,885 
17/473 
23°27 
16,430 
16,911 12/114 


St. Joseph (South Bend). 125,297 7 , 

— a te ; 6,525 3 69 8 7 110,650 
Shelby... . Srioh Espa wlciark 

Spencer... 
Starke. 


Snow 
— Oe OF 
Annes 


cemaes 
co 


Sogo (Evansville) 
Vermilion 

Vigo (Terre Haute) 
Wabash 


Warren. . 
Warrick. . 
Washington 
IE ois Sits were Vase 
65.4 oo Sake OSS 18 ‘025 


i Sng aterdle io SOs 15,250 3,397 299 
WILY vies oss onan 13,764 381 


3,176,000 ,957 |179,754 f : 163,762 | 


Appanoose... ‘ : 
Audubon lesiees 12; "212 


Benton é 23,488 
Black Hawk (W ennui 60,100 
Boone. : - 31,892 
Bremer. sem ee 16,316 
Buchanan... gh hao ESE 19,401 


18,100 
17,406 
17,346 
21,019 
17,968 


aan & 17,128 
Cerro Gordo és , 36,995 
Cherokee...... ; 17,323 
Chickasaw 15,050 
Clarke 10,248 


6: . 15,275 
Clayton. ssh Glo cs 24,416 
Clinton. re 46,273 
Crawford... ; are 20,107 
Dallas.. ; iis 24,502 


Davis...... ee 12,577 || 
Decatur.... 16,566 | 
Delware.... ‘ 18,183 | 
Des Moines 35,520 | 
Dickinson... ee eee ee 10,241 | 


Oh Bw 
je Goshen 
| Oo tS NS W100 


S 


ALES 
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Ae tia cane onl 


NEY 
NDABLE MON 
ALL Cone nan 
YUMBER OF ht Gea f Dollars) . 
AUTOMOBILE a ,000 OR MORE ( (In Thousands o Per Capita 
REGISTRATIONS Total ae 
(1928) Cae Total Urban Farm 631 | —«$990 
Population : $1,000 to 13 $57, 457 
Counties (1928) Under Over 5,000 | $5,000 $50,718 ig 75 350 
: theses) $1,000 5,670 458 5, 10,207 353 
- acai, a | 421 1,241 ry 6,654 526 
321 3,457 382 1,215 604 6, 8,318 sh 
58,262 3/076 bs 1,161 ot 22 425 ‘— 486 
— buque) seeceoce 12,627 6.521 1,908 471 18 343 79 7,495 570 
ee oe? «-.- + xs 29'251 4283 | 1'319 . 325 516 oar 9,397 532 
| ema i la ee a 18,866 31927 _ 38 = 514 yr 7,668 398 
3 Fayette...... 15.807 i 421 36 4 414 7, 7,004 532 
os le ela ee 3,522 721 414 = 352 481 — 10,383 
4 Franklin....... rye 3,744 009 369 15 639 7 vis 8,804 yt 
_ ere 16, 8 2 ' 3 
: Fremont....... 14,426 eon 924 605 ” 391 8,413 9,384 400 
L ) ooo Sg a lake a 17,596 4.633 1,232 5 314 906 8,478 9,784 333 
+ a lg a ae aa a 19,531 : 309 53 818 682 9,102 6,076 334 
2 Guthrie........... tonnes 3 3,565 839 - 765 38 phe 581 or 5.256 . 
amilton.......... 72 te 534 : b 4, é 
) ee ee 33°397 bytes 1,240 470 be 216 _ 6,872 on 
? Hancock......... Bee 24.488 4.144 | 1,039 193 2 447 6,425 6.757 400 
¥ Hardin........... paasaeeoes 18,298 3.209 832 14 394 637 6,120 7,429 334 
5 0 ggg ae ae aa 13,705 : pee 380 8 pir 514 py 6,418 385 
2 Ce er 3.133 787 619 2 427 548 5,870 10.724 . 
Howard......... 12,951 3,003 SS rer 26 1 Seo 1,118 9,608 ' 5 321 
2 eae 11,689 017 b 41 ‘ ’ 5,28 345 
0 gala ci aang 18,600 2391 1,121 972 7 503 4,782 9,106 3a 
D acid cig ic ase megane 19,331 7,397 | 2,051 53 ber 1,196 7,910 7,160 350 
D ee harrier reer cess seed 27,855 : 389 58 1,175 525 6,635 7°327 598 
> Jackson. en tee eae 95 883 1,017 15 454 559 6,768 14,974 
Jasper oe 16,440 rey 1,804 409 45 433 771 14,203 192 
2 aes 26,462 4,019 | 1,089 | 398 = 671 7,777 ‘0 
6 2a aa wees 18,607 4.413 1,150 | 633 1,990 5,787 47,947 448 
0 onan vette tees. 20,983 5,676 | 1,367 | 37 227 6.237 39,679 S181 a'502 293 
4 te ieee la ean ,082 , | 1,837 1237 "302 , 4,5 5 
8 Keoki. ee ne = 7,117 eer | 5,629 be oe oan Peo 8,437 —_ 
po eee 676 : 5, 208 4 9 ’ 5 
- et Py 9 588 | 469 26 517 ne 6,616 6,974 = 
6 Lee€.......--.-+, SABE 12,179 "187 / | 495 358 8,81 6 
8 Linn (Cedar Rapids). °--°* 15,686 31296 | 843 o 26 7” 865 3373 7.633 = 
0 gid a elas 5,4 ; 255 rs tJ 60 , 0,6 
2 — Sn a een: ’ 3.635 625 659 74 659 1 by 8,827 1890 “ 
2 Se NS: 15,020 5188 1,421 603 56 1,914 "447 6,443 426 
7 eee 26,270 5,487 | 1,362 1,758 156 384 5,919 538 
1 can a ee epee 24.957 6,946 | 21156 358 26 ‘ 458 5,461 9,241 178 
2 Mahaska.......... ihe. Saree 32.630 3'252 710 387 481 8,760 4,165 417 
2 Bags ark sees sacte ears 15,422 s 353 34 401 637 3,528 7,082 242 
5 MARAD «ssn exe vnnne. | 7 38 = 749 otra 7/013 242 
WB occ tiene ae 13,921 4 6 572 ( 97 5, - 
: a 17,125 3041 691 674 = 1,265 1,2 8,876 $80 
3 hla lea ae 23,467 4.030 | 1,157 1,124 14 813 8,063 5,927 368 
2 nh daa ee 17,048 || 6,600 | 2,085 2 = 347 — 8,884 531 
0 Monroe... rie ws AAS Ne eg 29,042 7 723 7" 298 816 8,068 8,204 537 
2 Montgomery...... 4,591 -~ 283 Bs por 414 Let. 12,626 i 
scatine...... 51 ¢ 39 11, 
6 Cn eagles 10°23 goer | 1,525 298 16 973 — 9,198 = 
: —. Aa ata ekndee 24,137 31513 ‘ 2 901 72 ons 5 by 143,841 
Osceola.... 5,486 5,575 ae 49 ‘ 
2 Sng Oa a ea 23°584 _ : 503 ii 18,140] = 135.1 38,907 $80 
5 Palo Alto..........2....0. 3,944 987 16,429 | 1,71 24,656 14,251 7,563 356 
: Plymouth......... | 15,602 29,670 | 10,597 di 3,898 648 — 4,604 
4 pageeaass 4,029 ; 3,582 5 12 , 3 
8 Pocohontas. . .. OES ‘| - 13,311 | 3,343 548 “ 119 . 8,979 908 
6 Polk (Des yao 61,550 4.284 | 1,198 115 4 771 8,208 68.417 535 
‘eben | a8) Ea) MB) 8 ‘s| “a | 2 = 
3 uffs)...... en 2/9 6 548 _—. 13, 0 
‘ eto * gill ea de | " | ie 6,050 = 487 961 a 10,702 ” 
Ringgold........ 17,50 14,122 ’ 445 1,118 ’ 444 
2 eo eceetect 73.952 068 840. 810 62 1,014 ’ 9,726 85 
2 sages tne | 162065 6227 | 1,496 915 99 827 8,899 5,981 362 
15 0 A aaiaaaetunaiaaenaa | 458 890 | 2,048 739 3 5,668 4,494 7 
1 ese Ee | pigs 7“ | 697 42 199 = 3,790 5,184 Pe 
‘ Source | nae | soto | aie 7¢| 33 “ ws | $880 | Gass 7 
& Story 1,86 519 a 27 1 5 ’ 
4 | Hae 3766 977 186 : 1,802 — 1 aoe 372 
— on ln ae el dee 17,268 3'099 676 1,568 234 447 7,31 7,598 327 
31 Taylor te ee AO, Se 14,060 6.414 2,159 321 671 ran 5,014 346 
+ Gea ety ee 37,937 . 307 14 597 313 he 13,066 450 
Van a. FAS BC ‘ 4.303 ’ ” 544 = 202 2.225 re 6,065 
Wapello.......... 8,04 : , 185 2,36 "347 , 
‘ni ae 201421 3170 pe 2,163 se 267 ” - 8,756 76 
0 Warren.. 2 Sa Soe hae 15,378 806 2,88 246 2 6 8,1 701552 481 
1 Washington. . . Siok Crater 37,611 3439 823 554 60 674 re 5,580 464 
: eas ey 13,489 1,152 319 | 668 1902 335 3/549 be 89 
“ Wmnebago..............- 22,091 oraae 5,699 “a ro 836 850 eo 1.188.293 | 4 
wane, ween 11630 oboe | 1292 hi 3,432 || 470,797 717, 
~ Woodbury (Sioux Ci Y)..- ae eee 4,803 . 103.928 9.504 11 Die 
/ i, baa a Re , A . 
03 Worth....... 4,226 | 148,218 
nd Wirtghts....0. | 524, - 37 
71 ee ae | 2,428,000 ANSAS 60 | $9,819 | = 
77 Li eee K $4,759 aaa | 6,652 687 
" _ 2 a 643 2'109 Sane yo 851 
ny 21 | 1,143 | ri 14 1.763 ay oe 4,813 BA 830 
A omaha 22,463 by | esi 1.645 118 418 er 10,160 pa 
- 2) , c po e 
Cae pee ryt 22,369 547 3 875 5.355 "533 13, 365 
Anderson...... 962 25 1,355 || 771 "598 8,53 20,895 91 
69 Atchison yon 4,610 when! 92 652 4,59 7'372 or 6 
81 arber...-.. 17,60 | 679 38 : 13,523 3'093 4, 401 
oe — ‘anal sci 4.442 | 1,019 , $14 188 ae 1,623 2'438 4,439 we 
7 Las 20,017 0'780 | 2376 17 14 265 7 ‘iis 11.351 975 
10 Bourbon. , ree 57,310 1'438 324 256 7.518 3, 6 5,206 551 
laa a he 6,826 232 427 1,052 1/260 3,74 2,630 724 
e Butler... . ele 11/082 2,232 ar) 911 218 074 eo 9,935 682 
52 row aa rerroeer: 6,748 | 1,759 199 = 139 3,499 gr 11,541 | 
61 aes 32,113 1391 365 117 - 471 4436 7.4 83: 
5 , ° ° ® * 
362 Cherokee....... sae 1,219 po 419 33 641 0: 
i Saaneieeneeneaeneeeae he 3,330 953 | 55 
358 Beek rn epee wanes 13, 3,925 7 
75 ie eS 16,926 
122 Clo Ce ae OP ot te 13,620 
e Coffey. |. 


S ALES MANAGEMENT 


K AN S A S—(Continued) 


ALL SPENDABLE MONEY 


AUTOMOBILE 
INCOME (1928) 


REGISTRATIONS NUMBER OF INCOMES OF 


$1,000 OR MORE (1928) 


Counties ' 
(Cities in Parentheses) 


Population 
(1928) 


(1928) 


Under 
$1,000 


Over 
$1,000 


$1,000 to 
$ 


Over 
$5,000 


Total 


(In Thousands of Dollars) 


Urban 


Total 


Per Capita 


TN 55 stNis 6 Cone cles ale 


OSS SE eae ere er 
es ee 


Dickinson 
Doniphan... 


Greenwood 
Hamilton 


Montgomery 
DE bes 60S ko sk wales 
Morton 


Pottawattamie........ 


Pratt... 
MEIN. 6 50-x0b\6 ts, Sarah eare ete 


Seward 
Shawnee (Topeka) 
Sheridan. 


Sherman....... 
CS ee 
Stafford....... 
Stanton.... 
Stevens. . 


Sumner... 


Re REa EN 
Wyandotte (Kansas City)... 


cicly ee 


5,066 
33,591 
76,688 

4,713 


24,630 


14,093 
15,518 


14,172 


19,731 
9,522 
7,988 

10,269 

23,986 


2,982 
110,643 
43 


84,378 
51240 


5,343 
14,318 
11,045 

9 467 

3,768 


27,913 
5,272 


8,584 
130,577 


1,197 
9,388 
9 684 
1,929 


5,940 
2,766 
5,270 
1,946 
2,001 


2,212 


1,669 
20,752 


268 


138 
1,797 
3,046 

251 


1,362 
27 


$1,190 


1,298 
10,277 


1,298 
94,216 


9,533 
13,521 


4,352 
15,016 


198 
14,321 
7 


11,823 
11,976 


9,845 
7,293 


4,376 
96,347 


1.225 ANH 


372,560 


612,081 


516,391 


1,128,472 


ea Ss ~~” 


we we we w'\ ww 


COre Go FON SLS SY e™N e~ 


SAR S.S 


MANAGEMENT 


KENTUCKY 


AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS Nae O% MORE Gone INCOME (1928) 
Counties Population (1928) 
(Cities in Parentheses) 1928) (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 : $5,000 Urban Farm Total 
LO: SECT OIE TTR CET 18,117 767 95 Ye] BAe 17 $1,070 $2,586 $3,656 $202 
MUG ci cies kOe KEee Re eees 17,564 1,201 175 57 ae 61 385 2,401 3,786 216 
POCO sc cisas ck vind cw vies nee 10,460 974 184 82 8 90 1,196 1,909 3,105 297 
INE ccc l calckcwha ceancan 12,622 907 120 34 1 35 1,008 2,554 3,562 282 
AIO olde e-o.sdelei-beenieen s 26,571 2,115 405 175 23 198 2,960 4,533 7,493 282 
WAGs cscaascd ens ou naneealed 12,571 719 119 50 2 52 945 3,471 4,416 351 
TONs aio a Korsa/e GaeeebkdleCawas 35,616 1,618 797 751 72 823 7,243 758 8,001 225 
NN sis 6 a8 Re OER sedus 10,030 1,517 283 88 13 101 1,511 2,978 4,489 448 
OU NMs iaras-a'daree ck ees 19,200 2,415 747 769 57 826 6,739 5,405 12,144 633 
OMG aero 50 sie Sas w noaredleaers 31,632 4,759 2,050 1,853 251 2,104 16,249 675 16,924 535 
OOM cucavcccwunaweteree ees 15,715 2,134 610 560 70 630 5,102 2,747 7,849 499 
Bracken. PE Te COREE La 10,699 1,479 274 94 6 100 1,511 2983 4,494 420 
Breathitt. eT Te ee eT CTE COE 21,601 86 32 107 7 114 1,637 1,611 3,248 150 
BTCCRENTIIBE 6 6:55 0.0 secs siees 20,593 1,437 217 107 4 111 1,952 3,438 5,390 262 
Ba ae eee te 9,775 946 138 125 6 131 1,449 1,722 3,171 324 
QRBO Ss ccascece nieces Perce 15,925 382 36 De Evacsweas 15 812 2,165 2,977 187 
CR WEE oiic- ce eisai tvieae weed 14,644 981 245 255 7 262 2,393 2,090 4,483 306 
CREME oiaicitiel ae cave nncncetsia. wei 21,798 1,528 261 90 8 98 1,764 3,731 5,495 252 
CRM D NEU «cite s'e.sin eeeis.ceelee 68 ,836 7,890 3,630 5,891 542 6,433 44,590 2,233 46,823 680 
CARMI eaicetieesrewnneacwees 8,625 563 8 27 a 2 567 1,907 2,474 287 
OO: Sg ee ee 8,746 984 190 131 11 142 1,637 1,645 3,282 375 
Carter... << CeuereeKe ewennes 23,551 789 291 109 11 120 1,952 1,961 3,913 166 
AREY aincwsiaine's Sea wisle inacleie 18,038 500 53 5 1 6 881 2,595 3,476 193 
Oe er ae 37,602 2,786 614 683 63 746 6,928 6,721 13,649 363 
Clit Sis xto<c ae Rcee a Re eeA 18,758 2,436 880 620 90 710 6,235 3,542 9,777 521 
CLAY rae vle cro areatie siorsias ce aoe 20,743 43 12 / 18 4 22 1,008 2,158 3,166 153 
CEO Mais ecare ws wreiieanewre waren 4 160 29 Sitsdeavece 4 441 1,066 1,507 167 
RAMONE G2 os oie ous noncers 13,754 950 202 53 8 61 1,070 2,091 3,161 230 
CoMDEFANE 5606. cin wcec ccs 11,158 427 58 9 3 12 630 1,739 2,309 212 
DAVIODE ce cestode xenaee veces 42,684 4,686 1,330 929 123 1,052 9,636 6,531 16,167 379 
POMOMEN sna shies Wee ce lecma 11,416 507 91 19 4 23 693 1,448 2,141 188 
DOE sciereree- os et Sa aieaca-e <5 9,313 11 1 | ee 1 378 1,383 1,761 189 
MU « « <.c.0'6% CORE CORE 16,315 977 324 534 5 539 4,408 1,524 5,932 364 
Fayette (Lexington)......... 64,094 8,148 3,655 3,390 745 4,135 30,671 5,375 36,046 562 
PE OREIRIION ora. slo: aress'cedace’d bee's 0% 16,362 1,235 201 54 6 60 1,449 4,343 5,792 354 
GUO acrdcn ace keaselne wees 28,741 570 163 294 20 314 3,653 1,982 5,635 196 
Upc cr ee en eae “s 20,284 2,107 610 550 79 629 5,417 2,670 8,087 399 
BUNS O Maco: s:0's' «0.0 waseinie dfs Sevens 15,925 1,391 351 374 28 402 3,716 2,900 6,616 415 
FA ca veces ace ena nese es 4,887 463 98 28 4 32 566 1,127 \ 1,693 346 
CAMA asccicwvesvawncncens 13,102 1,185 202 97 eS 101 1,449 4,087 5,536 423 
Cte iic ii wawacnds.cwere 10,935 1,338 301 101 2 103 1,512 2,591 4,103 375 
ON ER eo ecencs ead wesleCee sar 34,039 3,073 538 314 60 374 4,282 6,500 10,782 317 
RUB oo. oe cs.ce ea wesaw es 20,882 746 94 65 16 81 1,512 3,008 4,520 216 
NIUOOR tire caccrecwacdclaweecne 11,937 603 62 9 3 12 693 2,445 3,138 263 
CHOMDO ainerevinsarexmsawed 21,023 1,703 442 546 7 553 4,661 1,557 6,218 296 
Hancock SL 7,278 671 83 32 5 37 693 1,601 2,294 315 
LN ee Bare 25,450 2,285 .380 195 13 208 2,960 4,020 6,980 274 
Harlan CERES ERNE Sieiauses 34,079 2,838 1,252 1,439 76 1,515 12,155 556 12,711 373 
2 eee re eee 16,555 2,401 491 266 23 289 3,149 3,980 7,129 431 
SR ee re eee eee Be 19,432 1,067 116 23 3 26 1,196 3,663 4,859 250 
PROB OCROORN cic: ae: sleidin watecalals 28,931 2,710 649 509 74 583 5,542 6,171 11,713 405 
Tenry ATE CE eee 14,053 1,550 240 97 7 104 1,764 3,917 5,681 404 
Hickman Wetbewaw Cmuew ae eele 10,735 592 81 21 2 23 630 2,925 3,555 331 
LOR EIB aa p2's' career cea erecta 35,768 3,882 950 759 84 843 7,684 3,507 11,191 313 
ROUMOD eiiere<Warelnedewee es 12,247 26 BOrlvetusece 10 504 1,512 2,016 165 
Jefferson (Louisville)........ 315,305 42,985 | 15,041 22,230 4,879 27,109 237,255 5,162 242,417 768 
OMRIING 55.55 ca cabowoxs aos 12,790 1,421 354 145 13 158 1,952 3,390 5,34 418 
eR tar dt te te 20,562 606 279 220 21 241 2,645 1,344 3,989 194 
77 ,862 8,784 3,762 7,660 610 8,270 56,871 2,166 59,037 758 
12,213 43 18 21 2 23 630 1,156 1,786 146 
25,330 553 212 105 21 126 2,078 1,665 3,743 148 
10,483 925 142 39 3 42 881 2,172 3,053 291 
20,763 542 158 63 5 68 1,449 2,554 4,003 193 
18,488 578 157 134 19 153 1,952 1,672 3,624 196 
12,489 323 97 82 9 91 1,260 762 2,022 162 
10,581 1 | ee 8 ocr re 4 504 1,017 1,521 144 
25,639 1,341 619 418 21 439 4,346 964 5,310 207 
16,578 80 209 57 4 61 1,196 2,996 4,192 253 
17,270 1,280 235 87 11 98 1,764 3,010 4,774 276 
10,198 22 62 io Sterne 15 630 1,942 2,572 252 
24,765 1,999 294 225 15 240 2,960 5,587 8,547 345 
9,216 412 54 45 3 48 756 1,513 2,269 246 
40,237 5,697 1,587 1,712 183 1,895 15,178 2,988 18,166 451 
12,235 428 129 61 4 65 1,008 489 1,497 122 
13,101 676 83 38 7 45 944 2,627 3,571 273 
27,543 2,783 745 345 48 393 4,408 5,415 9,823 357 
14,523 97 60 55 8 63 1,070 1,378 2,448 169 
16,271 1,399 331 140 16 156 2,016 2,632 4,648 286 
15,944 944 111 Lt ee 59 1,196 2,730 3,926 246 
8,021 94 27 51 2 53 630 517 1,147 143 
18,611 1,886 588 352 63 415 4,029 4,142 8,171 439 
9,894 936 99 18 2 20 693 2,037 2,730 276 
6,056 114 23 1 1 2 252 614 866 143 
arte! eaenes Ce ecceccccccececs 15,504 1,672 376 211 23 234 2,582 3,567 6,149 397 
MCCA CS sc oc cece vc ceacowe 10,558 446 53 tl Pere 1 504 1,840 2,344 222 
Monroe cieeune beedeewiwavos 14,895 520 60 11 1 12 693 2,034 2,727 183 
Ontgomery..... éKGeeRenccwe 12,832 1,311 323 201 38 239 2,393 2,917 5,310 414 
Ofgan... rere TT ee 17,309 1,169 59 22 1 23 1,008 1,912 2,920 169 
uhlenburg. reece ere ree 34,951 3,297 657 461 46 507 5,532 2,478 8,020 229 
npion. Tee ee eters 16,910 1,775 446 175 19 194 2,393 3,802 6,195 366 
SOAR eee ce acaies 
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K EN T U C K Y—(Continued) 


: Counties 
(Cities in Parentheses) 


Population 
(1928) 


ALL SPENDABLE MONEY 
INCOME (1928) 


(In Thousands of Dollars) 


AUTOMOBILE NUMBER OF INCOMES OF 
REGISTRATIONS $1,000 OR MORE (1928) 
(1928) 
Under Over $1,000 to Over Total 
$1,000 | $1,000 } $5,000 | $5,000 


Urban 


Total 


Per Capita 


eee eee ees e eee eeeeeeees 


ee ee ee oe 


Ce ne errr TT 


PMN Saiceexanacsassuaes 
RNIN 5 tel sislalo-a sed Sie 
SS SS eter ate 


eee rere rere rersseree 
eee 


NN i's 5G bsp sieulas 958 ines 
EMBs esibe as hove cals os 
PMN 2c wkonaeaseinseaeenis 
re tre 


eee ree seer rereeeres 
eer ee rere rer aeereses 


4,056 
16,144 

9,920 
12,422 
16,052 


14,889 

6,299 
18,904 
32,336 
15,481 


499 113 
397 101 
363 49 


434 66 
2,176 386 
4,069 1,010 


eee eeeee 


ee ereeee 


eee resae 


$2,267 


1,385 2,038 
944 966 
630 1,640 


991,491 


A ee rrr eerie 
INN aoc 6 is 15 e161, Gaere 
PERIOUOD, . osisiccisicccases 
PU RUPUOR 55 65555600ls 6 0s.0sare 


eer 
er nee free 
are ee 
Caddo (Shreveport).......... 
RPNORION 5's nee das 0% ee 


TS RE re er 
OO ET ee 
Se eee ae 
IDS cbse tesweecen’s 
RINNE ss 50d sins 66 ldlersins 


East Baton Rouge.......... 
RUNG MOEMOO NL isis 5:5: oie o.0's'b.0 9% 
E. Feliciana.........seses0- 
eS eee erie i 


ASIANS 55505506 esa sinnsip oes 
LS RR er re rr 
Iberville.. 
ee er er ree 


Lincoln...... Lccaeenekete 
Livingston.. bis 
Madison..... as 
Morehouse......... wae eiee 
Natchitoches..... Sekea vem 


Orleans (New Orleans)....... 
Ouchita......sseccccceses oe 
PISGUEDNDOD. 6000000000004 na 
P’te Coupee... ..ceeccescees 
Rapides..... ss Shan Scenes ae 


Red River...... paneeekuesaw 


St. James. .......scccececes 
St. John the Baptist ........ 
andry..... conse Ssae ees 


Ree eee eee 
150) SORDIDENY 65.0.5 0ci0 4000 0'se's 
ee SE a ere 
2 OS ee ore eer re 


18/225 
24:476 


25,117 


25,739 
66,738 


15,947 
21,740 
21,587 
5,778 
8,948 


8,783 
22,124 
12,398 
53,879 
22,918 


32,052 
21,516 
32,767 
12,595 
28,112 


20,449 


1,769 402 
16,566 7,400 
5,234 1,766 
854 192 
162 6 
733 134 
3,080 902 
701 


796 131 
1,449 189 
1,582 265 
1,641 324 
2,031 603 
1,630 462 

833 208 
1,577 572 
1,°12 446 
2,609 764 
1,728 367 
1,446 426 
2,169 479 
1,207 183 

709 244 
1,945 522 
2,162 $27 

38,893 | 19,136 
5,434 2,251 

419 113 
1,106 182 
6,483 1,879 

991 217 
1,556 392 
1,316 311 

572 189 

674 235 

320 36 

777 240 

694 235 
3,610 807 

917 196 
1,660 585 
1,713 413 
3,361 689 

731 131 
1,606 432 


, ‘ , 3 
3,340 1,894 
2,994 2,485 
5,703 4,165 


3,975 3,298 
66,307 6,966 
14,573 3,202 

1,785 522 

518 813 

1,555 1,110 

8,467 2,639 


30 
2,189 1,586 
3,514 3,710 
4,032 3,520 
2,765 1,023 
6,451 1,936 
5,529 2,382 
1,900 783 
5,760 728 
4,551 5,168 
7,718 4,519 
5,587 3,647 
2,131 264 
4,032 1,615 
2,074 444 
2,074 2,342 
3,860 2,586 
6,0 3,713 
269,476 654 
14,343 1,568 
1,613 454 
3,086 3,035 
18,720 4,068 
2,592 2,147 
3,744 3,126 
2,823 1,493 
1,207 69 
2,362 525 
806 703 
3,283 1,569 
2,189 904 
9,274 8,159 
2,765 3,851 
6,797 2,098 
4,666 446 
8,006 1,393 
2,074 2,391 
4,666 2,041 


$15,462 


asta wIrTmrnree 
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MANAGEMENT 


LOUISTIAN A—(Continued) 


AUTOMOBILE OMES ALL SPENDABLE MONEY 
eAUQHORs | NYMBBS OF AvcouRs oP INCSRAP oat _ 
Counties Population (1928) (In Th ds of Dollars) 

(Cities in Parentheses) (1928) n Thousands of Dollars 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 ,000 $5,000 Urban Farm Total 

WEPOENOE. 6.6 ssh cetiie wren snes 27,600 2,143 368 265 43 308 $4,838 $7,127 $11,965 $434 
NCR Oicisuc veniee el essi6 tdarelews 21,358 2,201 466 450 41 491 12 fl ,202 ' 290 
WAMIIONN ie a 6:6 6s. in, 6 Roles 25,184 2,980 797 442 54 496 6,278 1,774 8,052 320 
NUGIIIN 6 6a Weide e we non aaa 25,750 3,196 688 536 82 618 6,682 1,586 8,268 321 
W. Baton Rouge............ 11,560 557 135 306 3 209 2,074 925 2,999 259 
Welt WONNONs 6 655 Ceticacsewns 9,231 675 149 62 1 63 1,555 1,025 2,580 279 
W. Feliciana..... elas 12,822 311 104 | DT See 84 1,325 987 2,312 180 
We iotcaccc. hele ceve oa eweree 16,799 1,040 211 221 11 232 2,765 963 3,728 221 
NGO Oo bei aariia cw od 1,950,000 167,332 56,108 61,186 9,494 70,680 632,999 143,904 776,903 393 
Androscoggin (Lewiston)..... 75,744 6,636 4,075 4,761 697 5,458 $49 322 $4,101 $53,423 $705 
NOOO 666i. o + 60d o.881i se 79,726 8,583 4,994 1,376 109 1,485 27,583 25,931 53,514 671 
Cumberland (Portland)...... 141,117 15,089 9,070 9,818 2,332 12,150 108 ,553 4,531 113,084 801 
PARNER 9.6. aig. 6:49 Se 6-0 acsw 4 aes 18,878 2,921 1,402 703 58 761 ,818 2,594 12,412 657 
ios S38 8-468. 29,617 3,812 1,859 826 139 965 14,819 2,052 16,871 570 
a a, 9 62,280 7,772 4,322 4,019 361 4,380 42,168 6,247 48,415 777 
De es KeR aad ee eeleedeawe 25,602 3,243 1,684 1,213 123 1,336 15,427 2,305 17,732 693 
CO) See ae eae ep 15,585 1,913 826 333 47 380 6,825 2,664 9,489 609 
EMIS sare art &0's Be aco tens 36,776 5,905 2,699 1,852 134 1,986 23,750 4,465 28,215 767 
MONIES ortad eu naactes 99,942 9,330 6,006 4,870 513 5,383 55,212 8,035 63,247 633 
PIMCSEGGNIB. 6. i, 5:c:6.0 Med ees eces 20,050 2,425 1,174 957 62 1,019 11,080 2,522 13,602 678 
ROGRUMNOGs cccacescekecedee 22,457 1,606 1,012 734 93 827 10,846 1,314 12,160 541 
MNCRGUGs divt-cii.s 0 acs eeneetins 36,260 4,787 2,343 1,590 109 1,699 19,916 5,250 25,166 694 
OSC Sr tree a 20,805 2,649 1,170 497 70 567 8,836 4,859 13,695 658 
WHSIININION . i.6 ek ie-edvaie haus 40,687 3,774 1,767 982 105 1,087 16,222 2,188 18,410 452 
MOMs sitcoriceutsewecnaees 68 ,964 9,659 4,956 4,185 353 4,538 47,125 4,642 51,767 751 
WOURE ccd wictokicce wid 795,000 90,104 | 49,359 38,715 5,306 44,021 467 ,502 83,700 $51,202 693 
PE IRRN are ra.s Gib ht Aiea: 6 ocaite 86,867 8,373 5,652 6,470 437 6,907 $47,881 $897 $48,778 $662 
Amme ATundel. uvcccccscccses 47,059 5,820 2,955 2,468 358 2,826 22,394 3,015 25,409 540 
Baltimore (Baltimore)....... 932,196 83,963 | 50,171 80,390 15,285 95,674 776,230 6,731 782,961 840 
errr e 10,563 1,383 339 72 32 10 ,026 2,010 4,036 384 
OAUINIIG so siGiiia 65.0'4:06-0,5 0:5.0-008 20,221 3,413 942 354 58 412 5,653 3,397 9,050 448 
Carroll 37,125 7,907 3,806 1,165 97 1,262 14,076 8,707 22,783 614 
CRN eae Saeeie aia 6 baa pe eee ie wit 25,598 4,583 1,902 1,169 69 1,238 11,198 4,140 15,338 599 
NES OB eee 5 ia ewes morwenes 19,194 2,285 484 227 68 295 4,159 3,468 7,627 397 
BIGUONOSEOR Ns 5 6 Ke uw sins woe 30,241 3,463 1,120 522 61 583 7,464 2,508 9,972 330 
PROROTIOM a5 c's's dobar oeuee cals 56,960 7,629 3,656 1,907 220 2,127 20,155 11,521 31,676 556 
RON ce hasan vec dewaks 21,333 2,399 961 286 80 366 4,799 2,339 7,138 335 
IDOE eos viens 6:0.0 0% oce's 6:0 be 31,754 5,588 2,441 1,257 197 1,454 13,011 5,991 19,002 598 
RETR crs calet cr oscarecace ave Pures 17,157 2,292 1,116 488 99 587 5,653 3,188 8,841 $15 
Nero) con aie ae: oP brow ssiee oe bie 16,290 2,530 764 275 74 349 4,905 3,539 8,444 518 
MOMtQOMOFY sce ciccces neces es 37,858 7,512 3,443 4,153 452 4,605 30,605 6,813 37,418 988 
Prince Georges 46,992 7,031 2,671 3,864 225 4,089 28 ,900 4,259 33,159 706 
Queen Anne........ 17,347 2,045 456 206 64 270 3,945 4,161 8,106 467 
ES ee 17 ,467 1,709 501 61 66 127 2,879 3,318 6,197 355 
OR oaks Mn Bae Meceh oats 26,671 2,700 777 267 82 349 5,972 2,301 8,273 310 
AW OU Go orsrtin yk 6-8 ure Reise meres 19,400 3,296 1,170 471 109 580 6,719 3,137 9,856 508 
Washington iene seeteveens 64,714 9,002 $,335 3,543 379 3,922 31,886 6,083 37 ,969 587 
MOTO aig io dicvn Caccemeween 30,534 4,310 1,573 740 133 873 9,597 3,106 12,703 416 
NW ORCESECB es ocak s:ecenieaeaer re 24,185 3,050 89 410 66 476 6,292 3,672 9,964 412 
WOUM cb dix cuales 1,616,000 182,283 | 92,933 110,763 | 18,711 129,474 1,066,399 98,301 1,164,700 721 
Barnstable neste wie acide wid aie:a 29 684 6,478 2,838 915 240 1,155 $25,275 $137 $25,412 $856 
Berkshire (Pittsfield)........ 125,806 10,964 8,511 7,195 1,022 8,217 103 ,243 1,093 104,336 829 
Bristol (New Bedford, Taun- 
ton, Fall Rivet)....0.0<¢ 399,573 30,276 | 17,993 23,517 2,392 25,910 320,014 1,178 321,192 804 
MONS cars, gaciee seek exe wt 4,566 871 424 138 at 179 y 26 3,882 798 
Essex (Haverhill, Lawrence, 
Lynn, a re 536,640 44,438 | 28,569 41,367 4,630 45,997 512,365 828 513,193 956 
MRAM oe. ache waco sauce 54,939 6,700 3,564 3,599 242 3,841 44,553 1,107 45 ,660 831 
ampden ee saaw a eacwaste 334,239 31,489 | 21,002 30,440 2,304 32,744 330,724 902 331,626 992 
Hampshire (Chicopee Holyoke 
Springfield) ...ceccessssees 77 ,464 7,951 4,422 2,503 531 3,034 49,266 1,435 50,701 655 
Middlesex, (Cambridge, 
Everett, Lowell, Newton, 
Somerville, Malden, Med- 
ford, Waltham)........... 866,306 88,825 | 55,021 71,157 | 12,763 83,920 899 637 1,656 901 ,293 1,040 
BOUUCUNOE Ss ics ceaecow aso ewie 113 408 222 172 46 218 2,999 18 3,017 969 
Norfolk, (Brookline, Quincy) 243 837 36,230 | 22,232 23,024 7,246 30,270 311,017 500 311,517 1,278 
Plymouth, (Brockton)....... 174,705 22,779 11,217 14,876 1,491 16,367 176,928 696 177 ,624 1,017 
Suffolk, (Boston, Chelsea - 
Revere)... . Sele cnigia ue'e/Warne 929,936 62,820 | 38,358 90,336 | 11,456 101,792 1,028,156 1 1,028,157 1,106 
orcestcr, (Fitchburg, 
NCOMUEIN Go fo5sryn'eis'sa'oarsee 506,565 45,738 | 26,813 39 687 3,809 43 ,496 475,951 2,423 478,374 944 
ROPER E oc vielia akc etetar 4,290,000 395,967 | 241,186 348,927 | 48,213 397,140 4,283 ,984 12,000 4,295 ,984 1,001 


RANA G&G 2 HE RT 


MICHIGAN 


AUTOMOBILE . ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF INCOMES OF INCOME (1928) 
Counties (1928) $1,000 OR MORE (1928) 
Population 
(Cities in Parentheses) (1928) (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
PNR e's. 25 Whar aun sto etnisianata 8,018 831 272 72 , 73 $ 1,092 $ 1,017 $ 2,109 $ 263 
RD os ste ase ha wee ees 13,540 1,259 471 330 17 347 3,278 531 3,809 282 
UN. ci Sasicde eis Saige bans 50,916 7,290 2,267 974 68 1,042 11,200 10,595 21,795 429 
rey re ree 24,236 2,673 1,109 808 66 874 7,102 1,463 8,565 353 
IE Sc eNeincacns eens seas 15,656 1,464 504 220 3 223 2,732 1,613 4,345 360 
mee nepanivn ess ssn sexne 12,831 1,332 375 116 2 118 1,639 1,769 3,408 266 
Baraga.. = 10,392 1,264 489 332 15 347 3,005 696 3,701 357 
Barry.. sh lst dean aon ek 29,002 4,260 1,430 556 40 596 6,556 5,464 12,020 414 
Bay (Bay City). BS ca seas ae brie 67,538 8,497 4,556 3,212 362 3,574 30,867 5,413 36,280 538 
ON ES re rr ere ee 9,422 1,189 405 218 5 223 2,459 728 3,187 339 
OR agi rs cites diners 75,497 13,130 6,069 5,304 330 5,634 40,701 LY 46,438 613 
Branch.. 32,547 5,270 1,836 569 48 617 7,102 6,424 13,526 918 
Calhoun (Battle Greek). paakae 90,165 16,452 7,201 5,131 677 5,808 80,530 6,704 87,234 967 
RCC. ca abc ee Gh ne aaa er 27,662 3,895 1,287 746 48 794 7,376 4,428 11,804 427 
TS ie 21,413 2,206 856 292 31 323 4,097 1,441 5,538 258 
eo re 18,976 1,509 664 406 16 422 4,097 1,048 $,145 573 
SRINVIR ss ws disiich de SieleeS 452 33,661 2,786 1,398 1,002 71 1,073 8,742 3,074 11,816 351 
SR ree eee es 11,189 1,239 381 128 1 129 1,912 1,216 3,128 357 
CURGON, .....ccscesccetesnsios 31,344 5,114 1,602 453 32 485 S,737 8,693 14,430 461 
eS SOE ree Te 54,921? 595 250 145 14 159 1,366 123 1,489 272 
SR chiathen cosas enwes ecok 41,922 4,283 1,967 1,968 92 2,060 15,023 1,774 16,797 401 
ND 5 tsi bins, be ps otars eo 26,388 4,889 1,870 2,039 120 2,159 15.297 639 15,936 604 
NS EE erree er 39,844 6,752 2,720 1,192 74 1,266 11,746 8,160 19,906 501 
Emmett.. b Rigteiet ben oerg 21,211 2,614 946 611 59 670 5,137 1,233 6,970 329 
Genesee (Flint). . Solnaaubiecatatale ts 191,135 29,043 15,545 9,111 920 10,031 144,768 9,055 153,823 805 
ee ee 11,972 1,183 356 108 5 113 1,639 1,631 3,270 273 
SSM 55 > oikine 5 9356 wsae 45 ,063 3,266 1,897 3,012 91 3,103 21,034 678 21,712 481 
Gr. Traverse. eewbie se 26,472 3,425 1,378 753 41 794 7,102 2,100 9,202 347 
OE Ee ee eT ts 45 ,998 6,158 2,455 670 27 697 9,014 6,926 15,940 346 
TIRE aio renSicaisa gases 38,195 6,146 1,891 570 41 611 7,648 8,724 16,372 429 
SIO Coos Wess Swielecels 5: 86,676 4,548 2,832 257 172 2,929 23,219 2,009 25,228 291 
eee ee eae 44,468 6,199 1,832 579 44 623 8,195 9,105 17,300 388 
Ingham (Lansing) 108 ,238 23,059 10,553 6,407 782 7,189 90,003 6,184 96,187 890 
8 ORAS Se Bere er 44,876 6,999 2,639 1,568 83 1,651 13,931 8,095 22,026 590 
5 2k xs meipreis te ade 11,120 1,223 sue 250 9 259 Z:t32 917 3,649 307 
ER See eT Re eee 29 ,984 2,611 1,384 1,359 31 1,390 10,653 801 11,454 283 
BMRTUMUILY s, sp 0. AG 06:9 0¥'5 4 re 30,666 3,361 1,158 409 29 438 5,189 5,617 10,806 352 
Jackson (Jackson).. 95,519 15,698 7,159 5,716 561 6,277 80,535 6,642 87,177 915 
Kalamazoo (Kalamazoo). . 82,842 15,248 7,454 9,093 910 10,003 73,754 4,666 78,420 947 
IR no 5n'bns0 so: se seeles | 7,564 598 189 22 3 25 820 713 L360 203 
Kent, geal eee Sindee 208 ,368 40,210 | 19,697 23,289 3,274 26,563 200,949 9,960 210,909 1010 
Keweenaw.. - Rais aus 8.575 439 299 68 6 74 1,092 85 i Wy | 140 
LOS SOR ene ae hire tar 6,018 582 115 22 Ss Yas 820 613 1,433 248 
ee er eer re 34,968 5,021 1,607 539 36 575 6,556 9,607 16,163 463 
eee eee ar 12,289 1,284 374 sth 6 50 1,366 1,716 3,082 400 
Ee EE ES or 64,786 11,238 4,137 1,700 158 1,858 18,029 15,481 33,510 517 
SP GASMINADEN 5 o's'ein 9 sieve: 5 aiaie 0:0 S's 23,765 4,133 1,293 450 35 485 5,464 6,195 11,659 491 
Pe ee ee ee 8,340 797 359 148 13 161 1,639 239 1,878 236 
eT ee eee ee eee 10,886 853 463 213 10 223 2,459 624 3,083 283 
PAIS sito cesta dcx an'haramsieacns 51,679 12,409 4,868 2,857 236 3,093 24,858 9,503 34,361 665 
NII Sooo ais xe cok aus Aww silo 28,345 2,471 1,131 510 56 566 6,009 1,294 7,303 258 
PASEMIRUUG 5-0 sisa-si bine 0:60 aie 55,172 4,909 2,621 3,855 191 4,046 26,770 1,853 27,923 506 
SS ORE eee 26,897 2,963 1,290 608 38 646 6,283 pe BI 9,004 355 
Se eee 24,095 2,996 1,097 365 32 397 4,370 2,942 7,312 304 
DROCODOTMNALS 0 6.05:046644.06.4 5.018: 32,250 3,290 1,268 838 81 919 7,648 2,804 10,452 325 
JTS ae ea ee era 23,379 2,940 974 607 35 642 5,464 Z\es0 7,999 342 
WESRRBIEECE 6 5 sic nie s.c:0.0:0.0:0:0 0's 12,212 1,014 286 48 8 56 1,366 1,862 3,228 265 
OS Sere eae 50,239 8,087 3,369 1,928 125 2,053 16,663 11,530 28,193 560 
RE NRNOIINED 5 14.56. 55°S. 3 o:l9n0-0 wa.) oie. 41,287 6,271 2,288 549 47 596 7,922 6,820 14,742 357 
Montmorency.. .......005005 5,546 536 146 73 2 75 820 517 1,337 242 
Muskegon alesis ication 79,462 11,676 5,630 6,539 485 7,024 75,266 2,431 77,697 979 
Newaygo. i dion 23,578 2,576 780 252 21 2.3 4,644 3,253 7,897 335 
Oakland (Pontiac). . 102,171 32,601 15,321 8,008 1,251 9,259 87,031 10,269 97,300 951 
Lh sins Gao + Rae bears 21,160 2,650 755 263 10 273 3,551 ,200 6,751 318 
{eee eee 10,560 1,107 324 136 6 142 1,639 1,366 3,005 285 
ee ree a 16,856 1,438 623 229 19 248 3,005 1,171 4,176 247 
CO ae eee rer 20,644 2,476 909 220 16 236 3,278 2,678 5,956 289 
ON Sos Eiko a. 0 ote o-e-sins 2,418 add 63 48 1 49 547 286 833 344 
RIAD 5 sii wipers chi win ors 8,196 952 373 143 6 149 1,766 565 1,931 236 
SRNIAS 6:0is bea cnre oew.e seus 64,641 9,745 4,095 2,547 208 2,755 22 ‘671 9,118 31,789 492 
ee Mins ssnissescn's 16,453 1,823 689 347 22 369 3,551 1,235 4,786 291 
RQSCOMMON..... 20 eserseess 2,756 479 134 48 cs 55 547 136 83 248 
gare (Saginaw).......... 110,469 18,229 8,464 5,745 699 6,444 74,359 10,851 85,210 185 
Ce ea a 2 78,678 11,204 | 4,675 3,743 228 3,971 30,867 8,902 39,769 506 
St POON casa cee baiesneele 36,373 6,776 2,354 2,014 221 2Aoe 16,389 4,101 20,490 564 
RMR ies Skies ulnar 42,367 5,764 1,428 416 19 435 6,829 9,787 16,616 393 
BOMBOMIOIE. ice ccssesccees 13,532 1,182 546 359 26 385 3,278 536 3,814 282 
SPMRMNNBOD. . 6.6k.05.c 04045055 48,724 7,840 2,857 1,602 86 1,688 14,751 7,360 22,111 455 
EES it rR Gee 45,192 6,848 | 2,108 547 41 588 8,194 9,895 18,089 402 
ee 41,659 6,741 2,238 1,292 73 1,365 12 565 4,765 17,330 417 
CO ee er re 59,676 14,421 6,396 4,103 416 4,519 33,599 10,869 44,468 
Wayne (Detroit, Hamtramck, 
Highland Park)........... 1,535,100 257,465 | 125,850 165,825 | 20,866 186,691 1,641,855 6,151 1,648 ,006 1,072 
WIEN oosdcs ccacsnswen 24,694 ,909 1234 859 8 943 7,648 1,429 ,077 369 
iikeaee senses 4,591,893 749,125 | 335,487 313,202 348,248 3,183 ,606 352,401 3,536,007 
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MINNESOTA 


Counties 


(Cities in Parentheses) 


Population 
(1928) 


| REGISTRATIONS 


NUMBER OF INCOMES OF 
$1,000 OR MORE (1928) 


ALL SPENDABLE MONEY 


INCOME (1928) 


(In Thousands of Dollars) 


bes em vss oe eke 
MIEN a hia be on ees Ons eae 
Becker.....-.-eeseeeeeeeee 
(0 ee ear ere ear 
MR so Giakeuness.<cneseas 


i CONE stp eecee dos cae 
Blue Earth.. 


CHR tte Pica ces cele warde-3% 
Chippewa imme PE CP OR TC re mis 
— A re ra 


rete oes aaa ws as eee 
Cottonwood.....csccesssees 
COA WINE 6 icc cisetewveses 
BNI. aut. acein ae Sw 8.6 Raho 


DGGE. sidevecaciise tka eas 
SIIB go's wcia 5s dw dia'e.s:se ok 
ING: nla eae uae ho 84 R455 
IOC REN yaw. x cae Cech se Res 
CODA E es er acne ee scr eran 


Grant.. Ree 
Hennepin (Minneapolis). . Sees 
i eS See ee ee 


ee OE PERRO CCRT ETT 
RENN ara icuia aca e wa ose po 
ONGEUGNN a cis'ccireiee e6:60 210 olen © 
PURI cna & a5 book 0 os ee 


Koochiching. . OCT 
Lac Qui eo sins 


Marshall...-eseeesee esses: 
MOR cc déccadae eo sesied xe 
WR Sia edie d chines t wate os 
Mille Lacs. ...cccces 


ED Soc 5 inca eS 04,000 8a 
LT ee re ae ee 


Rice 


cos il bee 
Steele 


Swift 


ee ee ee ee ee 
i ee 


Wadena. Saaieatubnee:auk a 
WHSEORi ons cece ciecaleeoneun 
Washington 

yatonwan 


ee 


ee 


ee 


16,478 
17,117 
25,031 
29 ,662 
15,416 


21,241 


31, 730 


27'048 


14, "545 


26,154 
17,477 

9,953 
24,165 
11,653 


12, 1343 


20,634 
22,394 

6,788 
21,298 
23,097 


19,830 
15,533 
17,352 
31,043 
14,931 


16,470 
19,626 
16,300 
33,457 
60,692 


14, 931 


308, 071 


31,422 
18,129 


2,722,000 


$1,000 to Over Total 
$5,000 $5,000 
66 5 71 
165 11 176 
220 13 233 
347 30 377 
67 6 73 
128 17 145 
1,229 92 1,321 
471 44 
517 42 559 
192 13 205 
122 3 125 
277 13 290 
128 9 137 
698 24 722 
x eer ee 38 
4 1 
99 14 113 
891 42 933 
921 38 959 
102 9 111 
225 24 249 
610 15 625 
280 16 296 
892 52 944 
888 60 948 
84 90 
47,510 5,964 53,474 
10 
35 3 38 
49 4 53 
902 28 930 
170 15 185 
26 1 r 
564 20 584 
45 3 48 
405 10 415 
78 14 92 
707 15 722 
221 ~18 239 
57 6 63 
367 34 401 
190 20 210 
18 1 19 
97 10 107 
389 27 416 
169 il 180 
96 6 102 
384 16 400 
1,004 43 1,047 
46 9 a 
147 17 164 
296 14 310 
85 5 90 
1,715 148 . 1,863 
52 6 
200 6 206 
96 12 108 
460 14 474 
922 26 948 
104 9 113 
28 ,646 3,367 32,013 
wee neice 28 
151 26 177 
175 30 205 
919 62 981 
266 13 279 
29 5 3 
17,840 1,575 19,415 
189 11 
26 11 37 
80 9 89 
1,488 97 1,585 
4 29 497 
61 15 76 
249 10 259 
335 13 348 
41 10 51 
378 34 412 
108 16 124 
388 26 414 
570 65 635 
372 16 388 
512 16 528 
1,649 174 1,823 
401 24 425 
159 26 185 
123,515 12,870 136,385 


Urban Farm Total 
1,624 $ 2,340 $ 
1,895 2,846 
2,888 4,884 
3,761 1,729 
1,354 2,972 
1,805 5,965 
10,018 10,264 20,282 
4,783 7,591 12,374 
4,422 2,089 
2,527 6,343 
1,715 1,894 
2,888 7,336 10,224 
1,895 4,193 
5,596 8,601 14,197 
813 1,574 
271 91 
1,805 6,805 
7,040 1,747 
7,401 5,649 13,050 
1,624 5,248 
3,068 5,996 
5,325 8,676 14,001 
3,881 7,521 11,402 
7,310 9,036 16,346 
7,852 9,233 17,085 
1,354 5,011 
402,740 6,441 409,181 
4 3,718 
993 1,402 
1,264 3,862 
6,859 1,247 
2,166 6,651 
813 2,495 
4,964 7,659 12,623 
1,173 4,671 
3,340 739 
1,805 9,364 11,169 
4,332 247 
3,068 6,110 
1,264 5,581 
3,971 8,515 12,486 
2,798 7,455 10,253 
542 1,433 
1,985 7,863 
3,971 8,603 12, 574 
2,527 7,173 
1,895 2,948 
4,062 5,649 
7,943 7,054 14,997 
1,354 6,946 
1,805 5,560 
3,252 7,178 10,430 
1,624 6,424 
12,275 6,420 18,695 
7,130 15,245 22,375 
1,985 2,254 
2,166 4,460 
3,791 4,107 
7,852 13,355 21,207 
1,785 5,983 
250,205 1,256 251,461 
722 1,980 
2,798 11,038 13,836 
3,068 12,117 15,185 
7,852 6,688 14,540 
2,437 4,629 
1,173 2,814 
144,711 4,569 149,280 
’ 4,002 
903 2,624 
1,805 7,270 
13,177 12,161 25,338 
4,332 6,331 10,663 
1,354 6,243 
2,798 7,134 
3,700 7,007 10,707 
90. 5,964 
3,791 5,262 
1,624 1,862 
3,340 5,222 
5,145 4,047 
3,159 4,498 
3,611 5,993 
12,636 5,570 18,206 
4,512 8,021 12,533 
2,347 9,732 12,079 
1,069,503 484,480 1,553,983 


7 AL EG MANAGEMEN T 


MISSISSIPPI 


AUTOMOBILE NUMBER OF INCOMES OF . ALL SPENDABLE MONEY 
Gintos REGISTRATIONS $1,000 OR MORE (1928) INCOME (1928) 
Population (1928) 
(Cities in Parentheses) (1928) (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
NE acanss seu sbho turn sae 21,907 2,237 681 731 a 784 5,049 1,001 6,050 276 
EE ee 21,095 2,278 465 309 37 346 2,754 2,983 5,737 272 
EL 4s cGy hao bcs siaers 18,724 1,738 144 113 3 116 1,158 2,200 3,358 179 
NES vc 608s de cunasicwe nce 24,523 pe pi 323 136 12 148 1,574 2,669 4,243 175 
MN hs nox hes okassenes 9,729 523 47 12 z 13 306 1,251 1,557 160 
AR rE EIDE ote 64,698 3,949 363 853 49 902 6,733 14,690 21,423 331 
SS ee errr 16,614 1,872 191 25 1 26 634 2,236 2,870 173 
PUM a ssonk Gehscan asec 20,072 1,298 105 48 6 54 765 Zito 3,538 176 
SET ener re 21,936 1,842 268 183 12 195 1,792 3,293 5,085 232 
i eae sea 12,336 957 105 35 “ 39 569 1,437 2,006 163 
ee eee 12,858 871 168 54 2 56 634 1,405 2,039 159 
|, Serre ee ea 17,705 1,859 289 163 12 175 1,574 1,671 3,245 183 
ERM iskece sb stek osha aasons 17,273 1,199 194 155 19 174 1,486 2,324 3,810 221 
RIMINI ous ach'sigcs nae sao aie ote 40,996 4,463 890 963 49 1,012 7,214 10,028 17,242 421 
OO re eer 28,316 3,454 496 246 13 259 2,361 1,425 3,786 134 
ee PT ere ee 14,685 1,452 177 71 S 76 896 2,172 3,068 209 
1 ere 24,057 1,712 138 99 23 122 1,290 4,750 ‘ 6,040 251 
PE. ckshann vases suns 20,975 4,501 1,071 868 162 1,030 7,061 775 7,836 374 
Sr eRe on See 13,980 1,412 148 76 2 78 809 836 1,645 118 
ED cickacdew sso oesw acer 5,495 829 61 24 3 37 328 758 1,086 198 
MD od Sekiecuick iunscaee 10,300 1,093 69 79 6 85 809 379 1,188 115 
OS Seer 13,438 1,540 342 267 13 280 2,055 1,488 3,543 264 
Saree nate 10,251 2,420 274 170 15 185 1,377 1,522 148 
NS ree 32,448 7,539 1,939 1,119 . 93 1,212 8,525 476 9,001 277 
Hinds..... ER Py any tah etree an 57,136 9,682 3,017 2,448 533 2,981 19,892 4,290 24,182 423 
RE tik Grs'x oso bike oo 34,085 2,925 454 510 40 550 4,263 6,724 10,987 322 
SEIN sigs w'sa.4 ic awieistee 18,954 1,774 259 202 14 216 1,858 4,105 5,963 315 
RUINED 5 GaSinsak oc~caswors 7,524 362 61 a 44 437 1,376 1,813 241 
eee 15,452 1,726 124 Res Mave arreuarace 5 437 1,877 2,314 150 
Enos eee en ae 18,970 2,114 411 296 18 314 2,449 283 2;002 144 
eee ee 18,278 1,355 138 Lyi 2 53 765 2,240 3,005 164 
I ee ee 15,758 1,352 121 24 3 27 984 1,430 2,414 153 
MINS sf icwitc ont eas cae 12,597 864 105 101 3 104 394 2,376 2,770 220 
REA rscery ye eerie ea re 32,507 4,142 1,001 873 156 1,029 7,279 2,946 10,225 315 
PU bidéseca secs 6c00ee 19,376 1,639 167 81 8 89 984 2,823 3,807 196 
RON So wincu ad banscalsas 19,005 1,495 282 at eee 95 1,006 2,245 3,25 171 
eee eee 12,736 1,409 213 179 12 191 1,508 835 2,343 184 
EO TS ee eer ae 49,920 6,427 1,878 1,653 356 2,009 13,378 2,457 15,835 317 
RUNTIME S55 ins 50: 500m, Sieve iss 12,506 1,344 204 50 3 53 721 1,364 2,085 167 
ALS ree 16,762 2,055 241 19 4 23 721 2,149 2,870 171 
On ne ee 29,251 3,282 $51 361 18 379 3,388 4,521 7,909 270 
oy, OS era eae 41,275 4,509 1,075 923 207 1,130 8,044 9,520 17,564 426 
MNO Gos fo rs'n d sisted sis pa's esses 24,346 2,615 458 334 20 354 2,645 2,343 4,988 205 
BRMUUNOD sis 65s 40d sacices was 27,280 2,904 641 590 48 638 4,328 3,161 7,489 274 
PNR essai Seats ws 5 & bk ohare 28,929 2,321 444 399 16 415 3,191 3,889 7,080 245 
NN a ies (g's wii wien le keto 16,931 1,598 205 231 12 243 1,858 1,920 3,778 223 
Eee eee 25,781 1,401 166 160 9 169 1,617 3,310 4,927 191 
DE ons accchas aaukow 32,209 3,363 469 358 28 386 3,170 4,618 7,788 242 
Montgomery............+.0: 13 ,633 1,442 235 146 13 159 RY ars 1,987 3,364 247 
WER ckiwkiooonsckeaves 19,064 2,273 263 a7 15 92 1,093 2,769 3,862 203 
ee ee ee 20,469 2,256 381 126 14 140 1,508 2,644 4,152 203 
a ree gre 23,416 1,622 212 192 18 210 1,814 3,947 5,761 246 
fo ee een 16,663 1,914 333 138 9 147 ye f 2.250 3,627 218 
DER eet nics ence cae 27,500 2,163 259 277 17 294 2,449 3,700 6,149 224 
Sere 15,276 1,646 258 246 24 270 2,120 576 2,696 176 
Pe US Cer saan. had eens 8,875 950 107 63 9 72 656 671 1,327 150 
NERS SRE een te ok 28,368 3,714 765 1,340 42 1,382 8,831 2,086 10,917 385 
0 SS eee 19,714 1,568 186 57 1 58 853 2,896 3,749 190 
OE ee 17,388 1,479 ff 95 7 102 1,027 3,185 4,212 242 
SSE ry ae een ee 19,615 1,650 170 121 17 138 1,399 4,541 5,940 303 
MI forms rr Sr cede 20,020 1,783 207 73 1 74 962 1,135 2,097 105 
NM Ruse koe Ca hice mivrsiw eos 16,216 2,239 335 123 11 134 1,355 1,433 2,788 172 
DEED i ncc0cis cay ccceses vs 14,014 1,073 191 130 23 153 1,290 3,552 4,842 346 
Simpson. . ereive ae 17,884 2,301 272 84 8 92 1,136 1,839 2,975 166 
SS ae 15,978 1,605 167 28 1 29 634 2,449 3,083 193 
Stone 6,447 918 150 OS eee es 60 612 281 893 139 
Sunflower.... 45,799 4,814 782 428 36 464 4,197 13,480 17,677 386 : 
Tallahatchie. . 35,507 2,787 421 383 27 410 3,366 7,294 10,660 300 
DMR AGch basa K od bas ORKS DRS 19,393 1,207 105 88 2 90 1,027 2,795 3,822 197 
2 ON Se ee eer ee 55,227 1,719 194 58 6 64 853 2,600 3,453 227 
MMMM 6 Sc.ci060\s'o-swe'sis ac 14,904 1,313 170 42 2 44 765 1,670 2,435 163 
RCS .u esos Sindee Sh cee 20,133 1,455 170 185 18 203 1,683 5,664 7,347 365 
MIRE CL ina cme bush cgcone 19,795 2,029 269 132 18 150 1,443 3,103 4,546 230 
eee ees eee 13,288 1,252 148 56 5 61 678 2,401 3,079 232 
BINS co clo cwmin ce cae asen 32,948 3,285 1,149 1,523 301 1,824 11,783 L522 13,305 404 
UMN 5 5. oid 0% soca sc us 55,118 4,057 1,066 1,128 | 200 1,328 9,356 10,202 19,558 355 
LEE A OL 15,275 1,284 166 73 4 77 831 1,250 2,081 136 
SI cob ah cna.skntessanen 12,488 1,080 125 40 4 45 634 1,516 2,150 172 
Wilkinson...............00. 15,129 948 122 71 6 77 787 1,148 1,935 128 
1 SE eed aera 17,914 1,687 252 95 12 : 107 1,093 1,783 2,876 161 
6 SS Se 18,505 1,540 263 368 10 378 2,645 1,567 4,212 228 
MMOD rch atans Sac nceaa suis 36,688 3,037 561 440 57 497 3,891 5,799 9,690 264 
DOTS ions isdoxenn sl 1908000 182,508 | 32,251 25,268 | 3,059 28,327 218,595 241,702 460,297 257 
ES ee eer 20,154 2,809 735 534 49 583 4,701 4,520 9,221 458 
MMOGs s8h54K6 ssn cane ex 13,253 2,327 405 175 4 179 Saat 6,199 8,336 629 
Atchison........ Rea ee ees 12,248 2,588 453 329 28 357 2,993 8,025 11,017 899 
ETE AS 19,387 3,088 767 716 46 762 5,414 8,168 13,582 701 
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AUTOMOBILE NUMBER OF INCOMES OF ALL SPENDABLE MONEY 
Counties REGISTRATIONS $1,000 OR MORE (1928) INCOME (1928) 
Population (1928) 
(Cities in Parentheses) (1928) (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 ,000 $5,000 Urban Farm Total 

PME Crri tuk chose nes OCeus 22,102 2,719 536 400 8 408 3,704 4,282 7,986 $ 361 
Barton 15,893 2,412 354 189 9 198 2,422 5,775 8,197 516 
Bates.... 22,535 3,605 471 308 11 319 3,562 7,793 11,355 504 
Benton 12,230 1,601 257 56 1 57 1,283 3,929 5,212 426 
PMU «5.5 5. 5 ace Oneness 13,097 1,021 134 36 f 40 997 3,059 4,056 310 
1 Serr eee 27,939 4,438 1,412 871 80 951 7,266 6,070 13,336 477 
Buchanan (St. Joseph) ...... 94,349 12,690 4,298 7,aaa 648 7,870 68 ,936 6,911 75,847 804 
MEM Giese Wakes eee eae noe 22,698 2,384 554 474 35 509 3,990 4,004 7,994 352 
Cs oh vca a ceueeneewen 13,040 2,336 330 137 3 140 1,995 4,769 6,764 519 
Calloway 21,663 2,508 599 276 21 297 3,134 5,319 8,453 390 
ES oialoe cti6 5-0 Fe WER 9,862 656 82 5 a 9 712 1,816 2,528 256 
Cane Girardeaths 6csccscccces 28 ,096 5,005 1,046 1,110 74 1,184 8,263 6,203 14,466 515 
MUN icciccsc waecsds teu eee 19,284 3,274 364 25 389 3,704 8,649 12,353 641 
RE Ire erate re 7,045 366 65 11 2 13 570 679 1,249 155 
Cone acawnr ee ea ewws ok 20,278 3,770 665 339 25 364 3,847 9,036 12,883 635 
wes ocr wee Cane venesc 13,119 1,408 130 44 1 45 1,283 3,353 4,636 353 
COR it ceri cucs CxCKES 20,498 3,032 423 318 14 332 3,419 9,712 13,131 641 
CUNO inca Gone 2 bess 14,361 1,724 240 34 4 38 1,283 4,678 5,961 415 
Cine ic or ecw coke cae 11,181 1,853 318 130 1 131 1,852 5,346 7,198 644 
CC ever hsv ece eee a+ cen wee 19,260 4,412 940 762 55 817 6,269 5,068 11,337 589 
ee enna 13,616 2,437 489 356 33 389 3,277 5,780 9,057 665 
Carew Kee iow Wa Ra aw eres 23,239 4,214 1,368 1,072 70 1,142 7,694 3,249 10,943 471 
CONE adekidusentcabesanene 18,180 2,466 439 33 472 3,847 5,845 9,692 533 
COMMON 6 cv ee scene cennen ced 11,633 1,203 203 48 3 $1 1,139 2,341 3,489, 299 
1, nr ee er 13,345 1,606 171 35 3 38 1,283 4,249 5,53 415 
IGM a iiiRee rece eneees 11,330 1,180 114 12 1 13 2,855 2,865 3,720 328 
1) ON Ee OM OR CT 15,669 2,345 293 148 5 153 1,995 5,062 7,057 450 
1 1 eee ora rie rete 11,011 1,896 339 101 1 102 1,567 4,352 5,919 538 
MERU AG 1:65. CORE OCERO RE WENO 11,599 1,160 156 68 3 71 1,139 1,881 3,020 260 
DouglaS....scccssecscccescs 14,535 896 96 12 1 13 997 $,148 4,145 285 
PRs siéareesine veces ee'ans 30,859 2,720 476 355 38 393 4,559 12,839 17,398 564 
Wa erace uc eine Bee 26,767 4,802 1,022 571 23 5904 5,556 7,027 12,583 470 
GSARCONGNG . vcicic oss Kes keen 11,658 2,051 166 9 175 1,995 2,905 4,900 420 
Gentry..... eee censeeeeeees 14,721 2,560 381 327 5 332 2,992 4,279 7,271 494 
Greene (Springfield)......... 89,616 12,687 | 3,777 2,911 262 3,173 37,430 8,398 45,828 511 
GIN seedcccccensesscwods 16,529 2,544 478 589 7 594 4,274 3,764 8,038 486 
RUN Sisin-nce dv die ewe o-c0le 18,567 3,368 386 108 7 115 2,279 7,293 9,572 516 
OMS. ons. cob DES CREE ROR ER 23,649 3,950 625 492 38 530 4,987 6,686 11,673 494 
ee Ce Cer 6,622 754 60 OG lkaeecnas 6 570 2,214 2,784 420 
12 Sr en ee ec 13,261 2,365 484 271 23 294 2,707 7,323 10,030 756 
pO, SR eet re 13,180 2,086 362 306 7 313 2,707 4,692 7,399 561 
OEE cele Caseienue sie tas 19,870 2,277 293 159 20 179 2,422 3,496 5,918 298 
PIO so nfa'ninle's (is oo Bake ee sae 8,90 1,013 181 100 10 110 1,283 930 2,213 248 
Jackson (Kansas City)....... 443,328 64,960 | 24,687 37,385 5,091 42,476 356,036 7,606 363,642 821 
A Rr rcs 85,593 12,392 3,622 3,493 336 3,829 25,502 6,055 31,557 369 
ENN si cvaine newer ens ene 25,004 3,281 890 1,114 32 1,146 7,551 3,990 11,541 462 
oe Wee acesieteae el aac 23,445 4,167 638 274 26 300 3,704 8,365 12,069 515 
MO aig bib awit dca Bre oe RES 10,153 1,910 282 102 3 107 1,567 5,506 7,073 697 
pO a Cae eee ec 15,783 1,836 238 107 8 115 1,852 3,839 5,691 359 
er ere 28,254 4,471 1,071 770 28 798 6,412 8,865 15,277 541 
NONE cacicaravnnn semen’ 22,797 3,513 59 334 11 345 3,704 5,848 9,552 419 
RMAC tyio ay cca ane weeks 12,679 2,191 379 154 7 161 2,137 6,059 8,196 646 
Lincoln.....cccsssseceesees 15,024 2,298 458 195 11 206 2,422 5,023 7,445 496 
eae atdidla Sete aise eee eens 23,331 3,916 842 926 11 937 6,696 5,591 12,287 527 
PAVWIRALOM oi ccc vcsinniis sie neeets 17,756 2,676 562 356 27 383 3,562 4,646 8,208 462 
MGLIONGUNS SisnecrcenecKees 13,832 1,409 205 53 4 57 1,282 3,039 4,321 312 
CIR ia ies6 is'g wen cc BRR ae Rela 25,911 3,680 658 442 {2 454 4,559 7,427 11,986 463 
OE ree eine wen 10,095 821 172 71 3 74 997 1,361 2,358 234 
MO eos 6 iccaesorewees 8,945 856 121 7) | eee 22 712 2,420 3,132 350 
MGFIGH ckécccess ec sae 34,068 4,330 1,398 1,784 125 1,909 11,825 4,752 16,577 487 
MEE Cocigite tens ceannwens 10,622 1,533 120 47 4 51 997 3,858 4,855 457 
1 Oe eee er eee ae 14,658 1,567 241 129 5 134 1,709 2,733 4,442 303 
Mississippi vee 12,052 1,411 197 195 9 204 1,995 5,665 7,660 636 
PROOUONc s.6:0.5i0000 as ee + 12,742 1,839 332 264 10 274 2,422 4,250 6,672 524 
IN a on oa ha ahs ee 15,455 2,146 383 170 11 181 2,279 7,477 9,756 631 
Montgomery 14,343 2,030 444 182 4 186 2,279 4,251 6,530 455 
MN sete peace éies-wie ges 11,313 1,352 215 | re 57 1,139 2,939 4,078 360 
New Madrid.. 23,709 2,004 296 233 16 249 2,992 10,332 13,324 562 
MAW ceo horn wecaues 23 433 3,586 461 239 16 255 3,277 4,750 8,027 343 
WOUGWUR < ac su Laccseenenees 26,124 5,471 948 425 35 460 4,844 11,747 16,591 635 
cet i seccceacue eens 12,136 1,026 117 109 1 110 1,283 2,276 3,559 293 
OMAR erat ie daadadaswnees 12,767 1,472 318 60 1 61 1,425 3,539 4,964 389 
Ozark 10,475 568 33 1 1 2 570 1,784 2,354 225 
POMOC saasccebcbewenns sé 25,079 2,340 451 403 42 445 3,990 10,918 14,908 594 
1 a Aer err 13,591 1,919 319 100 3 103 1,567 5,088 6,655 490 
ORNS Sou kkin orice oR ae Rees 33,722 4,975 1,347 1,436 77 1,513 10,400 7,620 18,020 534 
BREIDG soca chanics RuKemen 14,068 1,643 357 243 15 258 2,422 2,299 4,721 336 
FRO s carck teiescunces bes 19,157 2,687 528 389 35 422 3,847 6,175 10,022 523 
IRE erin ve cucen tee eee We 13,179 2,073 405 151 9 160 1,995 7,062 9,057 687 
MO eeu at wale Caran Caden 19,163 2,300 317 139 1 140 2,279 5,483 7,762 405 
PA AGIEN Sos caver arate alacerk ae select 9,87 1,159 201 67 1 68 1,139 1,912 3,051 309 
MULAN ccs wind deseo nines 12,349 1,900 284 132 2 134 1,709 4,151 5,860 475 
ME tah ccna reuieen 9,804 1,421 278 114 3 117 1,425 5,421 6,846 698 
ROSNOO Le cre dlcis'x 6 ao ke wioe les 31,145 4,083 £387 1,401 44 1,445 9,260 4,428 13,688 439 
Ee ere ER Te TORT Ce 19,310 3,355 379 359 30 389 3,562 7,182 10,744 556 
EVES rt tecacacne.siniss waste 9,516 905 123 yl eee 47 997 1,312 2,309 243 
IE ato ds Sardis giclee wes 11,357 757 101 7 55 855 2,091 2,946 259 
Wie CHAN cesccis a eanecks ee 21,495 3,774 970 1,073 55 1,128 7,409 6,050 13,459 626 
St. Clair. eo ccececcccecocece 14,445 1,631 204 46 18 64 1,425 3,964 5,389 373 
Ns CONE UIBUG sé i caesics coe us 9,236 962 235 147 25 172 1,567 2,419 3,986 432 
A eee 35,394 5,752 1,347 1,390 78 1,478 9.973 1.992 11,875 336 
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AUTOMOBILE MBER N ES ALL SPENDABLE MONEY 
Counties REGISTRATIONS "— oD Be Me uo INCOME (1928) 
Population (1928) 
(Cities in Parentheses) (1928) (In Thousands of Dollars) 
Under Over $1,000 to Over Total « Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
St. Louis na ae Beane a 981,671 144,060 | 51,766 89,550 | 14,017 103,567 $ 840,255 $ $787 $ 846,012 $ 862 
Saline.. a bee cea 27 143 4,704 1,058 969 59 1,028 7,409 8,804 16,213 597 
Schuyler. SN ae me Oe ae 7,893 1,429 259 60 8 68 1,139 2,677 3,816 483 
0S ee eae eee 10,075 1,632 300 i ee 93 1,425 3,928 §,353 531 
SRE ete ee ar ae 22,042 3,468 631 744 35 779 5,699 ¢,552 13,251 601 
RIS 5 suns a6 x a SRS AT 11,164 568 93 9 6 15 712 1,662 2,374 213 
EN ig dO trai wile lets 12,822 2,383 429 120 9 129 1,995 5,956 7,951 620 
ES Ree era 28,017 2,866 334 195 28 223 3,134 9,555 12,689 453 
SE oe 11,244 1,130 113 120 8 128 1,283 2,457 3,740 333 
Ree eee ee 16,743 2,155 302 127 20 147 1,995 5,810 7,805 466 
UNM bts os sve BAW CASS 7,700 713 117 32 6 38 712 1,728 2,440 317 
Texas 19,348 1,661 201 51 7 58 1,567 4,071 5,638 291 
TS ee ere ree e 24,547 2,322 653 $11 44 555 4,559 7,160 11,719 477 
NNN 2 ap scacece «Ga Ghe Bisa te 7,994 1,200 284 122 6 128 1,139 2,644 3,783 473 
PURNON os asa Kedienee 12,997 1,030 188 90 8 98 1,283 1,787 3,070 236 
Wayne 12,252 946 155 128 7 139 1,283 1,939 3,222 263 
Webster 15,639 2,192 263 87 7 94 1,709 4,151 5,860 375 
ee eee 7,169 1,210 213 41 a7 58 855 3,138 3,993 557 
ne tewgess Sipibnwidesieea RAE 16,697 1,809 246 b 87 7 94 1,709 3,580 5,289 317 
(bc |) a ee ee 3,523,000 500,487 | 136,235 174,003 | 22,354 196,357 1,654,703 569 ,807 2,224,510 631 
Beaverhead.. 9,536 1,110 487 622 19 641 $1,979 $5 ,237 $7,216 $757 
Big Horn 9,078 802 271 205 8 213 C ¥ . 477 
OS SS es ere 11,722 999 265 245 12 257 1,296 4,120 5,416 462 
POOR WBUET Shc oe secc crea sens 4,191 440 147 106 3 109 484 1,480 1,964 469 
Oe eer oe 19,774 1,803 869 1,564 22 1,586 4,414 4,893 9,307 471 
0 a eer ee 5,140 447 92 43 3 46 370 1,957 2,327 453 
SER ities pig a's) evermore 6 52,688 5,470 2,592 4,992 162 5,154 13,642 5,427 19,06?) 362 
ne Rone eee 14,302 1,176 331 245 10 255 1,396 6,252 7,648 535 
SS Re ee ee 15,781 1 512 547 1,288 20 1,308 3,674 1,685 5,359 340 
0S re oe 5,000 1,060 261 187 12 199 911 6,781 7,692 1,538 
Dawson. . 5 pitts diame 11,957 1,486 436 624 13 637 2,179 4,978 7,157 599 
Deer Lodge. . Pe re a ee 19,830 1,701 785 2,693 47 2,740 6,551 654 7,205 363 
Oe errr ree 5,886 551 138 118 3 121 698 3.275 3,973 675 
RS Es 5 cine sie SE Men Ws pater 41,696 3,056 1,153 1,348 40 1,388 4,984 10,057 15,041 361 
SSS ee ee ee ee mer 28,354 3,144 1,095 1,442 42 1,484 4,841 2,767 7,608 268 
Gallatin.. Subteasteiaxk Cee 20,530 3,167 1,148 1,010 46 1,056 3,888 4,453 8,341 406 
Garfield. . SIG cove Sareea 6,947 377 107 46 3 49 456 2,191 2,647 381 
Glacier. . er 5,407 456 144 220 2 222 811 1,418 2,229 412 
Golden Valiey.. itd wiser sie tavane dares 1,500 398 87 a ge eee Dt 370 1,160 1,530 1,020 
Rey eee 5,393 372 156 242 3 245 797 846 1,643 
Nee ee ee ae 18,064 1,612 493 1,279 14 1,293 S717 5,541 9,258 $13 
OL Seer SS Slee 6,734 484 210 237 5 242 869 939 1,808 268 
— Basin.. 8 10,000 903 313 267 8 275 1.335 4,925 6,050 605 
rae eo iciees ariehata lode oo Rabe ‘i 1,224 297 “| en ane r 207 1,139 2,318 3,457 640 
fans a 24,149 3,021 1,419 2,375 116 2,491 6,778 2,116 8,894 368 
CO EEE LEC re 3,126 284 58 52 2 54 327 1,199 1,526 488 
SNOUR 5'g sc cuba 5 KS Sp weverere's 10,090 1,026 357 570 12 582 1,894 476 2,370 235 
ee eee ee are a 6,144 490 75 44 zZ 3,553 3,980 648 
SSS et ere 9,700 877 323 178 5 183 968 3303 4,321 445 
ee ee eer 3,393 385 146 180 8 188 641 1,395 2,036 600 
SS eee ere ae 3,011 277 99 | sere a 141 513 137 650 216 
Se a eres 37,188 3,447 1,299 1,739 87 1,826 5,624 1,462 7,086 191 
ES” | ee rere 15,569 1,362 450 822 9 831 2,421 1,827 4,248 466 
0 OS Se eee 15,957 1,822 739 4,12} 37 1,158 3,617 2,498 6,115 383 
ee a ae 12,000 343 96 5 (aera 126 498 2,254 2,492 229 
ee ee ee 12,050 889 206 191 13 204 1,154 3,181 4,335 360 
Pondera.. Fate Aine ates 7,430 913 284 195 3 198 954 3,717 4,671 629 
Powder River... SSwweae eas 4,345 320 99 56 4 60 356 1,246 1,602 369 
SS | SE eee tne 8,941 927 356 655 12 667 1,865 2,365 4,230 473 
eens 4,768 464 123 94 4 98 2,276 2,803 588 
_ oe ee 13,069 1,770 377 318 325 1,538 3,106 4,644 355 
Be sees aancbuss ees © 11,633 1,279 344 209 4 213 1,296 7,387 8,683 746 
I a errr 13,390 1,413 382 463 17 480 2,107 7,011 9,118 681 
ae er 10,356 1,085 333 360 6 366 1,410 2,811 4,221 408 
PEO civaw-6 5.0 Spee meee 6,345 773 230 179 3 182 840 989 1,829 288 
IR hg cis halp lastoia ips 17,920 1,658 360 294 21 315 1,552 10,108 11,660 651 
Silver Bow (Butte)..........] 65,190 6,268 3,615 13,730 1,363 15,093 46,941 507 47,448 729 
oS eee ee 9,875 1,011 375 217 8 225 1,097 3,558 4,655 471 
eC | 6,376 495 233 r6 7 123 584 2,401 2,985 468 
Teton.. PON seks edi. Se ase | 7,597 914 280 145 1 146 883 3,959 4,842 637 
INNS oc Gikta ao @ 6's wis 66 Saeco 4,820 1,290 478 316 19 335 1,324 1,358 2,682 556 
NN Seo ns oi at evens. ota fara ts | 2,576 176 73 38 7 45 242 1,232 1,474 572 
OS ES Are 14,937 1,505 434 297 * 20 317 1,509 6,728 8,237 551 
a ee eae igeie 102 223 358 7 365 1,196 1,451 2,64/ 364 
SA Sere ree ee | 4,029 435 83 Be Bea: be jae ees 55 370 2,566 2,936 729 
eae | 43,012 4,468 2,019 3,011 116 3437 9,341 8,002 17,343 403 
icc) ee Ki 715,000 75,839 28 ,392 47 ,926 2,417 50,343 162,395 182,900 345 ,295 483 
RRS ical wise dhe aati s | 26,535 | 4,626 | 1,630 1,014 107 1,121 $5,785 $7,273 $13,058 $492 
SENS 553 a ek netic bine ae 15,760 i 3,493 641 185 9 194 ||" 1,568 6,196 7,764 493 
Se oes Sean 1,460 | 254 48 6 1 7 105 559 664 455 
AE Eee eraaee 1 1,484 | 347 70 7S eee 2 70 955 1,025 691 
ree 1,838 | 325 39 14 1 15 140 547 687 374 
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AUTOMOBILE MBER O ’ E ALL SPENDABLE MONEY 
Gounties REGISTRATIONS at 000 OR A bRe 92a INCOME (1928) ‘ 
Population (1928) 

(Cities in Parentheses) (1928) (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 

HOONM Acc cise nearancneees 14,626 3,455 678 294 21 315 $ 2,126 $ 4,783 $ 6,909 $ 472 
Box Butte..... Pre eye ree 8,692 2,142 770 537 27 564 2,753 1,720 4,473 $15 
OG wkcs0. cc cbg ees vees 8,527 1,293 357 93 8 101 871 3,029 3,900 458 
i Saree cneees oes 6,978 1,155 265 111 7 118 837 1,444 2,281 327 
| eg sceesece 24,593 5,782 1,622 875 65 940 5,332 7,490 12,822 $21 
Burt..s0 iviewdtecs P 12,985 3,051 818 460 22 482 2,718 4,793 7,511 578 
jn eee er ret ee 15,101 3,315 1,030 604 35 639 3,415 7,425 10,840 718 
CaM cnkviccs cise ncedvenes 18,640 3,875 1,016 585 37 622 3,555 6,430 9,985 536 
COME, cistsceccs eeadewenwe 16,775 3,669 773 487 27 514 2,997 7,619 10,616 633 
CUM bisects ncawenesnets 5,106 1,330 278 101 17 118 801 2,449 3,250 637 
Cherry..ees cinatenkaneas reer 12,151 1,682 465 162 9 171 1,219 ,440 5,659 466 
CHOPS: 6b kcivvesccccccene 8,6 2,275 695 303 15 318 1,812 3,708 5,520 635 
1 eee Seueaereueene “eek 14,977 3,151 908 290 16 306 2,195 6,910 9,105 608 
a er epeweeeceke 12,018 2,750 862 404 20 424 2,440 4,398 6,838 569 
COIN ibis hate e ER CKRS 14,236 2,706 604 508 27 535 2,858 6,188 x 635 
COMB ici edagapence cee aes 27,302 6,143 1,238 377 20 397 3,136 10,395 13,531 496 
PN Kapeake anda Kaweweke 7,955 1,870 215 12 227 1,324 ,988 4,312 542 
DGWOR sc cccccecvccssceevece 10,504 1,903 700 518 13 531 2,753 1,200 3,953 376 
peer ee ee 16,547 4,101 1,094 400 42 442 2,823 6,082 8,905 538 
po. eee rr ere Cee 3,393 869 73 55 5 60 488 1,201 1,689 498 
Do ee suena ceawe 12,216 2,350 552 7 12 459 2,579 5,108 7,687 629 
DOGG i iavec cece uecessEnes 27,651 5,621 1,649 1,554 89 7 8,050 6,004 14,054 508 
— (Omaha)..... Sevens a ras 12,586 “a 3,398 27,978 165,463 ey ey ps. 

UNAY .cccccecccee ere bec A : 228 2,791 489 
PUMMOEOs i cccccscéxoneawecs ‘ 14,227 3,082 769 275 28 303 2,021 8,847 10,868 764 
Franklin........ peewee ree 10,408 2,188 572 238 13 251 1,603 3,856 5,459 525 
Frontier..... dticnendaaweces 8,830 1,688 320 121 8 129 976 3,967 4,943 560 
MP a teen oon ciara sedans 6 en 12,052 3,095 707 336 2 358 2,300 4,970 7,270 603 
Oe EEC re or ree 35,427 6,122 1,936 969 111 1,080 5,959 9,589 15,548 439 
CO caiNicccceccucesnces 4,727 875 188 71 6 77 557 1,962 2,519 $33 
CaM eek eedniedcapekcee 3,615 800 171 42 6 48 418 877 1,295 358 
RODE vc ccccceccecus ineews ‘ 4,827 1,013 117 56 fo 61 418 3,322 3,740 775 
Grant icetckenes ° 1,536 32 141 73 7 80 418 73 1,154 751 
A ee SP Pe ee 8,979 1,689 349 117 6 123 976 2,928 3,904 435 
pee teeaewaKneme 28,274 5,519 1,869 1,505 130 1,635 7,946 6,122 14,068 498 
PREM 6 kee acceeews 13 ,686 2,956 795 3 24 392 2,335 7,686 10,021 732 
PIGUON eset ceecce ccmawas renee 9,533 1,998 381 182 7 189 1,324 4,144 5,468 574 
Hayes Kei he emewneeees neces 3,440 845 83 10 3 13 174 2,674 2,848 828 
RECOOORMG Kee cess eeee weslk 6,250 1,662 378 96 22 118 906 3,453 4,359 697 
PED e a crete Caen « = 17,732 3,151 614 192 18 210 1,742 5,462 7,204 406 
PMR Sac aeu ce en wena 1,425 307 97 y S| Sea 25 209 275 484 340 
PIQUE ss Kilsince eo Redawceuwes 11,103 2,490 572 153 7 160 1,255 4,386 5,641 508 

OEM sini acre: oe era See Kaw es 16,687 3,784 1,183 672 57 729 3,903 6,208 10,111 
WOUMEONNs 06048s.c4K tcc tuwes we 9,243 2,172 54 171 13 184 1,324 3,447 4,771 516 
MIMO iw caw oneaadacus ware 8,874 1,946 524 211 21 232 1,464 5,558 7,022 791 
) 0, Reha cies 5,473 1,453 331 96 4 100 801 2,447 3,248 593 
Keyapaha. Aceweeeeneeeeeese 3,716 6 98 19 1 20 244 P 1,240 1,484 399 
MO NNNMNN i685 6. oi a Scare 0'¢e 4,650 938 244 88 4 92 662 1,490 2,152 463 
Lr ee eee ecvccposcece 19,535 4,279 897 388 18 2,753 7,866 10,619 544 
Lancaster (Lincoln)......... 111,148 18,298 §,369 7,183 1,056 8,239 59,917 9,980 69,897 621 
OS | eer bwiteneea 24,214 4,269 1,160 866 49 915 4,949 5,244 10,193 421 
ORME void Wisi ne<iere dace geen 1,650 504 97 34 1 35 2 840 1,084 657 
iC ee 2,012 373 42 5 2 7 105 650 755 375 
McPherson....... a aeiece 1,749 270 27 Seiliadecuas 12 105 655 760 435 
MOMMIES cas eo ea as tealn cece 26,833 5,331 1,825 1,309 64 1,373 7,040 4,947 11,987 447 
Merrick ea oie nw wlarwiwtacis ee exe 11,128 2,545 763 297 21 318 1,951 4,836 6,787 610 
ee 9,461 1,970 436 205 5 210 1,359 4,007 5,366 567 
Nance 9,007 2,083 412 155 13 168 1,185 2,943 4,128 458 
Nemaha.. 12,972 2,784 724" 307 20 327 2,056 4,836 6,892 531 
DT 1 | ne ee 13,685 2,809 668 383 23 406 2,370 5,181 7,551 552 
OtOe sc Sein 20,155 4,521 1,000 655 69 724 4,078 7,107 11,185 555 
Pawnee 9,903 2,109 633 121 9 130 1,080 3,631 4,711 476 
Perkins 4,101 1,299 307 81 8 89 697 3,340 4,037 984 
Phelps.... 10,236 2,418 59 338 26 364 2,056 4,910 6,966 681 
NOBCR Sah Ginn satiwcnicnd cas) 11,043 2,716 594 237 9 246 1,603 4,733 6,336 574 
PIUUO eh Seorescedielc staatered: 20,124 4,390 1,099 716 56 772 4,216 6,163 10,379 516 
Polk.. “PROC eed Cae nueks 11,077 2,616 648 244 15 259 1,638 4,652 6,290 568 
Red Willow ossssesices cae art 11,822 2,625 772 577 34 611 3,171 4,804 7,975 675 
IRICHBPASONN: « 6i6:0 00's s0'0s wee 19,630 4,104 1,377 608 56 664 3,799 5,738 9,537 486 
INOCM awe couilansxne eanes eae 3,829 651 7 23 1 24 279 1,187 1,466 383 
Saline DUeSevee ew eiw mse ew eae s 17,074 3,902 1,363 664 44 708 3,868 8,118 11,986 702 
WER acs cess enon ctewrces 9,688 2,040 354 194 16 210 1,290 2.420 4,015 414 
Saunders Rais iiuwnene Vaue eae 21,287 5,074 1,354 794 62 856 4,565 9,639 14,204 667 
WCOCLB EIMUN se wicsicwss.ce weeee 21,412 5,502 1,566 848 56 904 5,227 7,065 12,292 574 
WOWRIUG diane beacclspeweeueles 16,405 3,681 1,059 489 42 531 3,102 8,287 11,389 694 
Sheridan CT Cree CT eee OTe 9,951 ji 2,235 683 194 14 209 1,464 2,313 3,777 380 
WICNNNS 6 che Reb eR SSeS RECS 9,178 1,910 350 120 8 128 976 3,712 4,688 511 
OWNS 6 iis i Ce aceaN eekbcces 4,681 649 87 39 4 43 314 1,529 1,843 394 
Stanton TT Tee ee eT COTE Tee 8,019 1,742 301 148 il 159 976 3,719 4,695 585 
BONE ik 5s BN CA e eu beE 14,450 3,406 750 338 24 362 2,300 6,696 8,996 623 
Thomas SCOPE PERCE 7 1,833 266 48 LL eee c 15 140 310 450 245 
MUPSEON. eee eee e eee eee eee 9,914 1,684 374 234 17 251 1,464 3,620 5,084 513 
at CCRC eT ee oe 10,156 2,088 521 221 20 241 1,464 3,432 4,896 482 
OSUIGROD oie occ cecie cows 12,593 2,945 698 359 21 380 2,195 4,877 7,072 562 
Ce ae ee eee 10,055 y Bey 3. I. 617 399 24 423 2,230 §,155 7,385 734 

Tt 

net i Ctanatawe Kees gr = = = 13 200 a a 5,311 470 
CORECER VASES RE RCS —— tlc (il re !.h|..UlLUCLLU UCC Reet eens 18 174 81 985 376 
p's): SR an eae See nees r 47,440 3,877 1,214 408 43 451 2,858 8,673 11,531 650 
TOPAL cccices senees aes 1,408 ,000 280,375 77 ,802 61,770 6,564 68 ,334 413,498 407 ,297 820.795 583 
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AUTOMOBILE NUMBER OF INCOMES OF ALL SPENDABLE MONEY 
Counties REGISTRATIONS $1,000 OR MORE (1928) INCOME (1928) 
Population (1928) = 
(Cities in Parentheses) (1928) (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 ,000 $5,000 Urban Farm Total 
OS ARNIS ee aren ere yet 4,649 1,050 420 237 a2 269 $ 1,204 $ 4,382 $ 5,586 $ 1,202 
SORE ee a ere err 4,859 1,182 496 602 40 642 : 1,964 474 2,438 502 
Douglas 1,825 341 216 223 30 253 737 2,147 2,884 1,580 
ee 8,083 1,260 754 1,133 74 1,207 3,147 4,813 7,960 985 
Esmeralda. . 2,410 221 96 190 10 200 617 159 778 323 
Eureka.. 1,350 234 120 181 13 194 565 822 1,386 1,027 
Humboldt... 3,743 590 275 396 19 415 1,240 1,690 2,930 783 
Lander 1,484 368 168 278 15 293 795 814 1,609 1,084 
SION 6 55 6 Sine iw la WS ohw soo 4019 0° 2,287 304 153 143 1 144 559 469 1,028 449 
ee rere pee 4,078 780 354 375 13 388 1,295 2,688 3,983 977 
eee eee eee 1,848 232 128 116 6 122 445 434 879 476 
ERs cee ee tae 6,504 857 SiS 1,042 46 1,088 2,665 926 3,590 552 
Re or ee 2,453 273 161 152 12 164 613 230 843 344 
ee re 2,803 456 202 290 15 305 882 3,014 3,896 1,390 
See er 1,469 163 129 258 9 267 749 54 803 546 
Sa Pe ere 18,627 4,244 2,908 4,224 317 4,541 10,948 4,795 15,743 845 
een rer 8,935 1,331 108 1,603 91 1,691 3,876 1,988 5,864 656 
NN ceca esis eGienye 77,000 13,886 7,846 11,443 743 12,186 32,301 29,899 62,200 808 
RID S i's ie pinnees: 6 ck bss vate lasses 19,359 2,985 1,788 1,242 121 1,363 $ x 335 $ 928 $ 15,263 $ 788 
| SE ee ees reas 13,727 2,489 1.135 444 67 Sit 0. 646 451 616 
I cb Geos oes ea Ae eS 28,314 4,567 2,707 1,824 224 2,048 20° "804 1,188 21,992 777 
NR isin xivieiers 0:65 ¥10. leis! aie ie wise e 32,993 3,708 2,520 1,997 159 2,156 21,745 1,829 23,574 715 
ER Son ek wis 6 STs os pace els 44,357 5,829 3,742 2,618 268 2,886 28.457 2,429 30,886 696 
Hillsborough (Manchester)... 148,155 14,849 8,539 12,011 1,209 13,220 103,106 2,758 105 ,864 715 
ee SS. ee ,6 6,895 4,199 3,142 384 3,526 33,802 2,339 36,141 639 
PE MTIINEIN s 1s 6 0'5-6:0.6:8:4:0:9.5:0168 57,396 7,197 3,913 3,014 333 3,347 34,773 2,858 37,631 656 
SS ERS rr 35,153 4,300 2,414 2,351 190 2,541 24,691 1,189 25,880 736 
SE ee ere eT 19,125 3,083 1,733 1,309 143 1,452 14,183 1,035 15,218 796 
DOTAG (cca esp iuewes 456,000 55,902 32,690 29,952 3,098 33,050 303,701 17,199 320,900 704 
« 
Atlantic ee cht) ieee 95,226 12,459 11,397 7,994 2,105 10,099 $ 108,419 $ 926 $ 109,345 1,145 
Bergen. a6 vente 239,106 29 303 27,144 20,755 4,196 24,951 254,785 473 255,258 1,065 
Burlington. peor et eee ote Gas iets 126,621 11,998 6,809 4,827 724 3,551 63,358 2,773 66,131 524 
Camden -pemonaned 219,865 18,493 13,679 19,816 2,222 22,038 221,921 470 222,391 1,020 
Cape May. =e 30,134 4,848 3,094 1,369 223 1,592 19,989 307 20,296 675 
Gey) i a 94,997 9,367 4,946 2,632 361 2,993 38,285 2,274 40,559 428 
Essex (Newark, E. Orange, 

LN eee ere 745,012 65,633 | 64,276 62,715 19,370 82,085 820,936 371 821,307 1,101 
Gloucester. . 74,675 9,251 5,083 3,685 374 4,059 45,400 1,933 47 ,333 634 
Hudson (Jersey City, Bay: onne x 

Hoboken, Union City)..... 685,274 33,998 | 33,224 58,829 6,642 65,471 656,614 4 656,618 960 
SUCTION 50 os chinese. 05s 50,922 5,320 3,350 1,505 165 1,670 ,006 2,437 443 460 
Mercer (Trenton)........ ce 186,293 17,294 | 13,585 13,174 2,399 15,573 164,322 1,297 165,619 889 
Middlesex (New Brunswick, 

Perth Amboy)... 2 0.5005 202,041 16,935 | 13,466 10,773 1,561 12,334 141,283 1,248 142,531 706 
OS es eae erer ane ot 162,476 22,573 16,325 963 1,597 9,160 107 ,742 2,291 110,033 677 
SEG nb cab ocsh knees 128,052 23,271 10,301 6,450 1,440 7,890 85,719 723 86,442 674 
Ocean 34,307 6,078 3,102 1,402 234 1,636 20,668 510 21,178 618 
Passaic (Passaic-Paterson) 281,204 22,282 | 19,068 17,709 3,877 21,586 236,150 253 236,403 839 

DNR So sini chines seen SS 56,632 5,531 2,806 1,311 179 1,489 19,990 2,148 22,138 390 
INNA co cha Gckn ese eee 74,314 6,256 4,358 1,597 517 2,114 28,121 1,122 29,243 393 
OO Seen eee 38,565 4,370 2,947 1,142 139 1,281 16,262 2,046 18,308 475 
Union (Elizabeth)........... 227,091 23,414 | 21 546 22: 806 5,350 28,156 278,501 269 278,770 1,230 
ee ae en 69,771 5,821 4,749 3,332 200 3,532 38,625 1,724 40,349 575 

MORAL exskadcissnees 3,821,000 344,495 | 285,255 271,386 | 53,856 325,242 3,388 ,096 25,599 3,413,695 894 
MONG ok caGsabansn ewes 38 ,342 6,627 3ig5 2,733 362 3,095 $ 16,563 $ 1,236 $ 17,799 $ 464 
ERED es cas xs c alee nhs 3,100 292 113 40 1 41 433 62 i 341 
Chaves 11,706 3,860 1,223 375 160 $35 4,012 6,232 10,244 875 
SS SR eee 28,345 2,925 1,343 1,859 100 1,959 10,150 2,494 12,644 446 
OS RR Cee er 10,893 2,760 828 542 21 567 3,769 7,565 11,334 1,040 
BONN Sr Na gee ore es 3,098 445 96 30 1 31 467 478 945 305 
SSS eee eee 16,043 2,959 855 230 100 338 3,319 8,254 11,573 721 
hac cacckbeenalcn Guere 8,838 2,638 759 233 104 337 2,777 7,102 9,879 1,118 
Grant.. 28,767 3,050 1,329 1,070 40 1,110 6,430 720 7,150 249 
Guadalupe Fi sae aaa nual wet 7,770 613 130 90 4 94 917 810 1,727 222 
SN OT eee arene 4,200 533 155 24 3 27 426 1,697 2,123 505 
oii t54 055 wk mares & 4,206 513 188 117 6 123 917 372 1,289 306 
SRN Oi RAS Rie oes ees 3,439 583 77 15 2 17 418 964 1,382 402 
SS SS ones Seen 7,584 806 276 152 9 161 1,260 697 1,957 258 
CDRS 6G Fits Rad Hace Siew 11,896 875 333 203 4 207 1,793 377 2,170 182 

. ee eee Sree 13,312 1,662 840 838 35 873 4,846 1,094 5,940 446 

aes 13,490 491 128 81 4 85 917 1,195 2312 157 
ee NS he eleig us iis Gnu eeene 7,661 1,070 379 120 10 130 1,242 971 2,213 289 

MB ce sccccccvccssseceses 10,125 1,478 385 344 16 360 2,410 4,476 6,886 680 
ee eae ee 18,956 515 222 108 17 125 1,543 1,563 3,106 164 
eS ee eR 6,348 1,345 269 82 5 87 1,151 3,924 5,075 799 
SS eee eee 8,593 513 193 BTA ocwptac 67 742 834 1,576 183 
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MANAGEMEN T 


NEW MEXTI C O—(Continued) 


AUTOMOBILE NUMBER OF INCOMES OF ALL SPENDABLE MONEY 
Counties REGISTRATIONS $1,000 OR MORE (1928) INCOME (1928) 
Population . (1928) 
(Cities in Parentheses) (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
_ | OO RCE ene Po rere 8,079 1,002 323 94 6 100 $ 1,126 1,958 $ 3,084 $ 382 
NC a ear ice 22,170 1,769 749 584 37 620 4,062 1,430 5,492 248 
Cae Oi c's o Maw heels wens 14,572 2,179 1,149 474 144 618 3,912 689 4,601 316 
PG vistberavecemieeecavwe 4,478 441 121 51 8 59 651 387 1,038 232 
BET nic os ae alee el cea masts 13,632 865 278 229 3 234 1,710 895 2,605 191 
NPACEe esc veees catia es cade 12,384 507 232 76 7 83 1,067 923 1,990 161 
WOMIBURO ee eicelnk <otiewtacees 9,435 798 214 57 2 59 884 980 1,864 198 
GON occas cals hind eee ele owen 16,171 1,638 315 111 10 121 1,610 3,895 5,505 340 
Wal iircwixc- cuecewescwe 13,374 992 325 238 13 251 1,885 1,568 3,453 258 
(007 | ee eae 396,000 46,744 17,002 11,267 1,236 12,503 83,409 66,403 149,812 378 
Albany (Albany)............ 315,163 17,795 | 18,179 20,769 2,651 23,420 | $ 283,120 3,919 $ 287,039 $ 911 
RIGGED eres ce eseevareones 34,724 6,065 4,333 1,267 123 1,39 27,185 6,604 33,789 973 
PROG «cnc ccecces ces ae 951 ,900* 34,049*| 46,284* 42,368*| 6,300*| ‘ 48,668 518 ,454* 19* 518 ,473* 545 
Broome (Binghamton) 121,166 15,598 14,184 14,140 1,428 15,568 147,176 5,131 152,307 1,255 
CHEIAIOIIIORS 665565 658 cs ceo 67 ,203 10,500 ,246 4,351 411 4,762 72,351 8,490 80,841 1,203 
Cayuga (Auburn)........... 61,471 8,330 6,086 3,356 845 4,201 54,368 7,989 62,357 1,014 
Chautauqua (Jamestown)... . 108,715 16,937 12,348 8,824 1,353 10,177 136,849 9,409 146,258 1,345 
Chemung (Elmira).......... 62,084 8,144 8,282 6,308 939 7,247 71,233 2,786 74,019 1,190 
Se EE eee oe 32,958 4,999 3,960 1,323 189 1,512 27,184 7,711 34,895 1,059 
CEOS oi oes ev ethescewcn cae 41,374 5,103 3,632 1,347 203 1,550 28,694 5,412 34,106 824 
Coniniiiie ics Sica. deck Saws 36,692 5,427 4,442 2,182 310 2,492 39 266 5,084 44,350 1,209 
CCUM, oc:cs.maclnvnnunaaees 27,922 4,768 3,837 1,393 224 1,617 27,184 4,716 31,900 1,142 
RONG. ncn cee ckéenesee ss 40,314 6,166 4,446 1,009 143 1,152 25,674 12,890 38,564 957 
Dutchess Sgn. eens 86,472 11,517 9,662 5,913 1,334 7,247 97,513 6,071 103,584 1,198 
Erie (Buffalo).. ee 680,839 83,967 | 65,281 67,515 8,519 76,034 862,616 11,163 873,779 1,280 
RG itsrate.arsvqrarsleielalet ale «cin Oe 30,038 4,767 3,315 947 257 1,204 24,163 2,155 26,318 876 
NURI 2h5:'s. oad wacdh'e ain. e 8 ee 40,953 5,279 4,099 1,811 278 2,089 34,735 5,127 39,862 973 
PRO iii aie codaetaundus ae 42,344 5,810 4,919 2,594 443 3,037 43,796 2,160 45 ,956 1,085 
RENN occ tae eee weewsiaes 35,792 7,701 4,731 2,352 272 2,624 40,775 5,712 7 1,299 
GIORNO tacceeu acvened ween 24,313 4,325 3,005 900 147 1,047 19,634 3,730 23,364 961 
IAIIIROE eco e eae o eirece ewes 3,742 577 364 44 45 89 3,021 170 3,191 853 
PIQORINOE viiriccaue Os. sada see 61,227 7,748 6,143 3,989 415 4,404 64,469 6,414 70,883 1,158 
—— (Watertown)....... 77,521 11,191 9,411 72 996 ,724 81,791 11,429, 93,220 1,203 
2: a ao RRR 2,308 .500* 89,417*| 103,598* 199,374*| 30,504* 229,878} 2,492.348* 52*|  2,492.400* 1,080 
| Re ee cay gies ee 22,341 3,890 2,189 67 7 75 15. 5,483 20,585 921 
Livingston stot haley 34,712 6,791 3,854 1,842 170 2,012 31,715 5,624 37,339 1,076 
TI a cic wo ain ao kes <8 37,262 6,351 4,387 2,296 313 2,609 39,266 6,749 46,015 1,235 
Monroe (Rochester). . ea 389,707 48,644 | 39,037 42,109 6,036 48,145 371,564 9,000 480,564 1,232 
Montgomery (Amsterdam)... ; 54,597 6,360 5,629 4,523 73 5,255 66,069 4,740 70.809 1,297 
Nassati....seee ar rr eee 154,891 31,435 | 33,124 11,627 5,379 17,006 246,945 2,061 249 ,006 1,608 
New York*....... eT 1,752 ,000* 54,614*| 65,1487 409,611*| 92,625* 502,236* 4,186,705* 5%) 4,186,709* 2,400T 
Le a A ee 6,017,500 248,109 | 287,260 695,191 | 141,602 836,793 7,791,504 519 8,291,022 1,290 
Niagara (Niagara whee 142,149 18,352 14,140 11,308 1,447 12,755 165,154 8,981 174,135 1,225 
Oneida (Utica).. 212,495 23 ,636 16,989 12,627 2,237 14,864 204,469 10,198 214,667 1,010 
Onondaga (Syracuse). . 289 404 34,910 | 28,399 27,978 3,760 31,738 340,075 9,363 349,438 1,210 
Oe ae 49,625 8,855 5,675 3,261 372 3,633 54,368 6,229 60,597 1,221 
Ps (Newburgh)......... 119,760 15,483 | 13,651 10,648 1,522 12,170 138,872 8,648 147,520 1,230 
CL er ae ee es 26,973 5,542 2,906 1,199 208 ,407 24,163 6,275 30 438 1,128 
CMMGENC a vote edenaw aces 66,960 8,875 6,183 2,967 358 3,325 4,368 6,608 60,976 911 
CR eciere tc welcs diesiaien Gio 43,544 7,386 4,867 2,121 319 ,440 39,266 9,568 48,834 1,121 
Putnam Wapala wes eauee 10,181 2,113 1,561 61 169 785 12,082 1,117 13,199 1,296 
GIAO ai ccice occa ore wale'cece-vs 854,400* 60,433*| 62,239* 37,252*| 10,664* 47 ,916* 509 ,945* 287* 510,232* 597 
Rensselaer (Troy) .......... 138,242 11,848 10,351 ,00: 1,466 9,474 125,838 4,605 130,443 944 
— Ube e Ca R ER SSRI 150,700* 9,596*| 9,991* 6,299*| 1,228* 7,527* 83,052* 156* 83 ,208* 552 
Rockland. . 42,929 6,460 5,666 3,225 650 3,875 54,368 1,169 55,537 1,294 
Re EARN ao Slee seree's 83,054 11,954 8,320 3,096 377 3,473 64,509 15,390 79,899 962 
RMR Go cranicarc emcee eos 56,577 6,145 §,225 3,322 396 3,718 52,858 4,167 57,025 1,008 
Schenectady (Schenectady).. 134,964 12,785 12,372 12,784 1,729 14,513 173,024 1,474 174,498 1,293 
MH SNO. o's.erd' os. 9. cxc coors wins 20,078 3,854 2,105 505 81 586 3,591 5,996 19,587 976 
12,345 1,854 1,404 326 58 384 7,551 2,186 9,737 789 
23,313 3,307 2,292 924 130 1,054 16,612 3,701 20,313 871 
75,991 10,463 9,226 4,136 400 4,536 72,351 9,106 81,457 1,072 
113,542 22,861 | 18,926 5,511 1,967 7,478 125,838 6,758 132,596 1,168 
alli 31,256 5,875 4,282 1,193 143 1,336 27,184 4,536 1,720 1,015 
PUM Sadindc cred ce ce cceieweee 22 '820 3,394 2,795 972 133 1,105 18,122 3,953 22,075 967 
ROMDMIN Gale oi csiates c5:e ee 33,256 6,253 5,199 2,483 452 2,935 40,775 4,139 44,914 1,351 
NUR cA cece tc Sec eNme scene 70,668 10,098 8,446 3,191 §22 3,713 64,479 +763 70,242 994 
EMER et sc oleate sci waaeie A 29,852 4,260 4,155 1,936 363 2,299 31,715 1,267 32,982 1,105 
Washington acu caineie Saceia wie:ee. ote 42,307 5,445 4,301 2,100 199 2,299 34,735 6,988 41,723 986 
Vayne..... weewdaee Maxcaees 46 ‘019 8,342 5,755 1,896 281 2,177 37,848 8,254 46,102 1,002 
Westchester (Mt. Vernon, 
Yonkers, ome Rochelle)... 471,784 47,398 | 52,678 32,202 | 14,537 46,739 589,813 2,341 592,154 1,255 
WORRIED os arcs e yee aves Saws 28,571 5,054 2.874 1,09 123 1,222 21,144 7,075 28,219 988 
Rc ccacnes ages udanen 15,684 3,417 1,906 596 69 665 12,082 3,095 15,177 968 
C1) ee 11,550,000 920.513 | 840,034 1.077.528 | 210.318 1.287 846 13,492,315 337 398 13,828,713 1,119 
BURMAN ORS od alter Smaistenre ea 34,662 §.512 1,293 851 57 908 $8,011 $4,122 $12,133 $350 
POERNOGES coc cd adiciisncsaiereed 14,310 1,362 208 69 5 74 J 2,059 104 217 
Alleghany RGweb crs meweweeKes 8,069 556 59 14 2 16 1,083 1,489 185 
MAN car Facer tre twain eke 31,884 2,600 473 230 18 248 2,961 5,839 8,800 255 
Ashe... 23,891 814 193 GE aaceiwas 42 1,277 2,420 3,697 155 
BVONG cys ccatenen tedentoes 11,265 444 97 52 6 58 812 889 1,701 151 
ee Ee 34,815 3,169 780 531 23 554 5,168 5,585 10,753 309 


*Included in New York City. 


TDisproportionately high because many outside residents file return in Manhattan. 
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AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF INCOMES OF INCOME (1928) 
Counties —— (1928) $1,000 OR MORE (1928) 
1928 
(Cities in Parentheses) (In Thousands of Dollars) Per Capita 
Under Over $1,000 to Over Total 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
SE abs Cas ueyeeewe sed 27 452 2,948 306 136 12 148 $2,381 $7,545 $9,926 366 
OS eee 22,539 1,458 125 74 5 79 1,336 1,935 3,271 145 
DEIR. cs, ssbhabeus ssh 16,214 938 99 78 1 79 1,161 925 2,086 129 
Se NTIRII 5s v6 indi ech So vtince ew 88,754 12,611 5,297 4,587 432 5,019 37,565 3,458 41,023 462 
DU 65565455 cok Oe Sea 26,393 1,995 558 240 29 269 2,845 1,986 4,831 183 
re ere 37,765 5,390 1,619 693 67 760 6,910 4,671 11,581 307 
OO” ee re 22,782 2,354 595 245 24 269 2,786 1,810 4,596 202 
NS SE ny ere 5,866 575 64 25 1 26 465 1,453 1,918 327 
NN ROE OE ETE T ET 17,768 1,102 351 298 8 306 2,729 1,306 4,035 297 
45 5G s kinckad Sow ees 18,177 1,369 122 45 2 47 929 3,260 4,189 230 
Seer ere 37,884 4,912 1,291 604 61 665 6,154 4,600 10,754 284 
en er 26,957 2,686 346 117 4 121 1,974 4,053 6,027 224 
PR ss ony a eke os heels 17,312 822 254 107 4g 111 1,394 1,750 3,149 182 
Po Seccks canbe ene sihee 12,607 1,466 291 234 14 248 2,206 3,092 5,298 420 
as bn whic Wnies ane eens s,s 5,064 231 45 : ie eee 1 232 642 874 173 
(Sa erry ae 38,356 4,965 1,216 416 27 443 4,936 9,621 14,557 380 
SID ss <53r Aico pe ee we 4 33,405 2,637 348 265 9 274 3,135 3,280 6,415 188 
Se oer er Tee 32,662 2,888 962 851 25 876 7,200 3,561 10,761 329 
ES eee 39,219 4,357 1,201 1,017 70 1,087 8,999 4,832 13,831 353 
DIONE sa aos scas con cose 7,922 504 80 31 1 32 638 1,896 2,534 320 
Ee acbans ons 55546056 5,575 244 45 ah Se ee 16 348 35 383 69 
Re ere rire er 39,369 6,000 1,370 652 23 675 6,444 5,365 11,809 300 
| ERE RAE Sere re pe 14,799 1,782 299 92 8 100 1,394 20d 4,111) 278 
RR ccd dein essed oan so eS 33,943 3,418 384 262 7 269 3,193 5,169 8,362 246 
Durham (Durham).......... 58,738 6,872 2,793 3,081 355 3,436 29,023 2,365 31,388 531 
ee Seer 41,413 6,346 1,912 2,239 83 2,322 17,882 10,278 28,160 680 
Forsyth (Winston-Salem) .... 147,731 14,009 4,427 3,569 776 4,345 55,559 5,059 60,618 410 
PED 5.5. sc aslveanck eu eass 30,066 2,924 306 176 19 195 2,438 6,504 8,942 297 
SO TE ey ye 56,853 8,791 2,640 1,380 171 1,551 13,470 3,956 17,426 307 
a ence 11,485 883 109 18 3 21 697 2,515 »212 280 
SOUR. Sak csk.cb0es00 con eee 5,311 170 dd 10 1 11 174 363 537 101 
SRO cnn cas asc sas eicnsbe 30,261 2,766 539 271 51 322 3,252 5,147 8,399 278 
TN. cick bnnkacsaces'stee 18,670 1,659 224 LY § 1 58 1,104 6,645 7,749 415 
Guilford (Greenboro)........ 105,524 19,337 6,347 4,983 935 5,918 45,403 6,442 $1,845 491 
US RS Pee ears 48,104 5,442 908 776 42 818 7,664 8,802 16,466 342 
CO eR ee 30,861 4,207 653 319 19 338 3,774 7,034 10,808 350 
Haywood 26,610 1,940 728 329 25 354 3,368 2,176 §,544 208 
Henderson.... 19,890 3,328 1,079 385 48 433 4,006 2,161 6,167 310 
ON ativan 5 on %.c 0 vies ei 17,760 1,876 205 150 8 158 1,916 4,642 6,558 369 
BINT os Shear einin sas OSS 12,776 1,170 192 93 2 95 1,104 3,378 4,482 351 
PREM ic bia iiars acd 9% Sisieie a eten 9,140 540 52 Ly ee 11 406 1,068 1,474 161 
Ee i kh a dam ateane 42,371 6,079 1,464 668 81 749 7,142 5,839 12,981 306 
ee Seer 14,602 906 280 100 6 106 a 2t7 1,269 2,546 174 
OO. <'c1iaties acseceany 54,406 6,166 914 500 28 528 6,096 14,250 20,346 374 
— Cepia AE See aa ee biases 10,803 818 78 ee 26 580 2,146 2,726 252 
Re cnicts sau Ao ees tee tee 14,605 2,124 434 309 18 327 3,077 2,342 5,419 371 
ee ea ere Se $2,215 3,962 940 657 50 707 6,328 8,336 14,664 455 
SNMNEE 5's gis Kae soe we Re 19,469 2,990 576 159 10 169 2,032 3,611 5,643 290 
SS ee nara 18,271 1,422 464 224 24 248 2,381 1,031 3,412 187 
NS ere ere 14,046 801 159 41 1 42 812 1,557 2,349 167 
Ne Sore eee 21,890 987 165 64 5 69 1,161 2,474 3,635 166 
DEM cai has acta oes. bh Se 22,702 2,303 307 157 1 158 2,148 6,160 8,308 366 
Mecklenburg (Charlotte)..... 93,285 17,439 6,121 5,941 1,320 7,261 53,183 6,491 59,674 640 
LU SE ea 12,298 543 163 70 4 74 987 978 1,965 160 
Montgomery.......0....00. 15,922 1,885 359 172 rf 179 2,032 2,487 4,519 284 
MER a ch oaks Ch cwianmkine 23,313 3,814 673 457 60 517 4,819 3,220 8,039 345 
| Tee ee eee ee 44,755 5,543 497 148 47 195 3,020 13,222 16,242 363 
New Hanover (Wilmington).. 58,590 4,647 1,922 3,493 389 3,882 27,598 417 28,015 478 
NOStHAMDLON. «66.65.65 sss 5,884 2,518 299 161 8 169 822 2,419 3,241 550 
ONS. 6455 obs Rak SES 16,026 1,015 110 61 2 63 987 1,545 2,532 158 
SNES 5 c's inc asicices.o0s0 00 Se 19,505 2,322 461 279 17 296 2,845 2,795 5,640 289 
PNG 5 6.06'6ks 5 sasb ons aws 9,875 768 139 Su 2 53 812 2,149 2,961 300 
PO cig iinecsss 36% h0% 19,260 2,199 509 578 34 612 4,936 2,779 4ia8o 401 
eee dee ee 16,118 1,174 99 50 F | 53 987 1,083 2,070 128 
So) eee 12,140 1,258 173 140 8 148 1,509 2,368 3,877 319 
LS RAE Sree 20,484 2,478 204 188 13 201 2,206 4,089 6,295 307 
Ee erro: 49 669 6,292 4,222 842 39 881 8,302 13,775 22,077 444 
PS swabs a ekeshas sarees 9,627 799 21 119 8 127 1,219 1,429 2,648 275 
DRL score ames coment 33,633 4,796 593 274 22 296 3,600 4,732 8,332 248 
SS ERE rere 27,867 3,909 831 872 4i 913 7,548 3,743 11,261 404 
Se ere 77,270 5,626 937 687 36 723 7,432 8,654 16,086 208 
ROCKINGHAM | ....505 esc esses 48,122 6,063 1,099 948 45 993 8,883 5,381 14,264 296 
RR ee Ok Me ome g sh SOE S 48 ,027 8,541 2,396 1,656 85 1,741 13,992 6,153 20,145 419 
CRONE oes 5 SS ith ia pus sbee & 34,254 3,954 819 335 34 369 4,180 4,460 8,640 252 
Ne ere er 39,241 3,458 399 168 6 174 2,787 8,652 11,439 292 
oS er rarer) 17,003 2,006 454 206 16 222 2,264 3,460 5,724 337 
errr 29,897 3,465 762 384 28 412 4,296 3,626 7,922 265 
ING 6.055 5k db ve MAGS KS 22,427 2,309 293 87 3 90 1,626 5,177 6,803 303 
NN, Re Te ON a ee 35,385 3,820 735 458 54 512 5,109 5,743 10,852 307 
RN os aS Ko stsik-w ae ea RD 14,413 668 224 107 4 111 1,219 79 1,998 139 
PERDTPIVODIO..... 6 6c cese cece 10,140 1,031 297 109 12 121 1,277 822 2,099 207 
ere 5,286 381 38 A Reo oe 465 1,087 1,552 294 
NN Ga sc ssisig ir. SiS SIS aio: 6.955608 39,271 4,508 668 447 28 475 4,877 7,026 11,903 303 
CMD Go ties chicane samrn 24,850 2,476 653 535 51 586 4,994 3,153 8,147 328 
Dhak G dec wek.acaseasees 102,095 | 13,216 3,973 4,133 321 4,454 33,965 11,358 45 ,323 444 
OS en ee eee 23,536 1,874 352 238 26 264 2,613 3,638 6,251 266 
eS eee 12,457 851 173 129 8 137 1,452 1,914 3,366 270 
er eee 14,670 923 189 56 7 63 987 1,476 2,463 168 
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AUTOMOBILE ALL SPENDABLE MONEY 
ascii REGISTRATIONS tae ce toe ue INCOME (1928) 
ae 07) In Thousands of Dollars) 

(Cities in Parentheses) (1928) (In Thousands of Dollars . 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 

WONG s 55d are nnrstnlee dene 47,566 5,459 1,316 1,005 92 1,097 $9 406 $11,313 $20,719 $436 
WRU stats olor éck ine Coateae ras 35,581 2,260 414 211 15 226 2,786 ,82 6,608 186 
IEE acace. 0's ier edie s: 3 aie BOS 38,869 5,879 1,533 1,095 97 1,192 10,044 11,797 21,841 562 
a ee 17,866 Y 1,707 224 42 S 47 98 3,694 4,681 262 
ME 6b ice riwstare Rustewee et 16,451 444 124 27 7 34 755 1,531 2,286 139 

OPM owass era caceas 2,968 ,000 336,889 81,971 60,618 6,712 67,330 580,616 417,401 998,017 340 
MRO iirc ded Sec eede 4,542 975 225 BOilevcceuas 86 $418 $1,777 $2,195 $483 
PMR tineede seca e Venwccmes 17,506 3,968 957 688 33 721 2,806 ,769 9,575 547 
REE Bree Sree ere 11,975 2,222 549 190 10 200 1,010 4,744 5,754 481 
MR No cieldsls v0 ne duo cakes 3,097 258 49 SB leeecveus 12 92 847 939 303 
BS eee 13,970 3,003 577 269 18 287 1,328 5,798 7,126 510 
OUR iik acids etic ces ets 4,724 1,059 213 77 6 83 418 1,326 1,744 369 
MS iiglnd a oe stele Waa oes wee 9,423 1,893 418 244 13 257 1,069 2,532 3,601 382 
POEINLS .cca ven w desiencss 14,435 2,908 987 885 53 838 3,390 2,630 6,020 417 
MM Geci ne eiks AR an ennees 54,091 10,529 3,197 3,889 490 4,379 14,863 8,910 23,773 440 
COVGNOEP vacidenece cecanense 15,412 2,271 68 54 8 262 1,211 6,658 7,869 $511 
Se Cn ere 9,402 2,133 523 208 5 213 994 2,831 3,825 407 
ME eid ce se lb ed vere leaae 8,548 1,438 310 149 6 155 710 3,646 4,356 510 
PRUNE co cde Wei cae ode wus ecules 7,247 1,020 275 60 1 61 409 2: 3,415 441 
De eT ee 5,433 1,234 280 219 + 223 877 1,855 2,732 503 
NAB occas acess asnenee 10,184 1,899 388 105 6 111 634 4,418 5,052 496 
NN iia isis wean en cee o 5,052 1,268 293 116 6 122 585 2,291 2,876 569 
Golden Valley acc scccccecvic 4,788 653 135 83 5 88 401 1,388 1,789 374 
RL eae ree 42,527 5,799 1,846 1,970 156 2,126 7,440 6,514 13,954 328 
OS Rear ee rr 8,465 1,288 319 82 t 86 493 3,055 3,548 419 
oo A rere acre mere 6,334 1,326 301 100 6 106 535 2,810 | ° 3,345 528 
RN is Cate healers oes 6,793 1,558 332 118 5 123 609 2.762 3,371 496 
MMNION vaca x sec ewanscc sede 6,726 1,229 267 87 6 93 493 2,622 3,115 463 
Re NOs wes Hace ces ecu 10,458 2,309 594 311 9 320 1,370 3,878 5,248 502 
De errr rer eee Cr 6,652 1,167 248 70 5 75 426 2,618 3,044 458 
PO RAOED ooiaci ices ncn vaneed 14,401 3,335 576 286 30 316 1,453 5,358 6,811 473 
eo eer 7,927 1,800 449 120 7 127 676 2,901 3,577 451 
UNO iui da dalun'x cmcasies 8,456 1,227 279 53 2 55 384 3,091 3,475 411 

BEGRU cavids gen Cec vanes 16,107 3 098 649 374 19 393 1,679 6,586 8,265 513 
MRE ce ads an calne Caeawe 7,148 1,456 388 90 + 94 535 2,555 3,090 432 
MENU ion caccevedeeccdeus 17,542 3,622 1,067 775 23 798 3,006 4,073 7,079 404 
MORISROVER ccc sdeweneweee ae 11,028 2,552 507 168 11 179 943 4,092 5,035 457 
IRON coehssiesds cede sen wee 9,267 2,091 452 197 10 207 969 3,917 4,886 527 
er ee err ee 3,384 499 85 12 1 13 125 1,618 1,743 515 
PREBO cesweonsncoenaeess 14,037 2,742 711 250 6 256 1,236 4,753 5,989 427 
Pie Griciecivercevesecccnnee 8,198 1,387 226 89 14 103 543 2,952 3,495 426 
RE aos bs dinis d's aches wees 14,285 3,499 3,888 632 37 669 2,589 5,838 8,427 590 
MO rcaclcenanateanens 10,511 2.132 505 355 8 363 1,428 2,836 4,264 406 
De eee 6,704 1,403 356 87 2 89 468 3,228 3,696 551 
IRB aie cks e500 eReee es 19,787 4,113 1,125 570 20 590 2,438 6,815 9,253 468 
WME. 6.6265 Dekeens sneeexe 8,968 1,347 269 113 2 115 560 2,051 2,611 291 
Co Se ee ee eee 8,566 2,017 455 92 2 94 593 3,133 3,726 435 
Sheridan 6,862 1,127 205 70 aa 74 384 2,915 3,299 481 
oS ee ey rm ne 3,278 392 66 31 1 32 159 764 923 282 
LS errr rer re 4,895 523 91 SFO Fecccccas 130 476 1,217 1,693 346 
ers Carrere 12,417 2,356 700 503 29 539 2,037 3,297 5,334 430 
PRMD ie cen ween ce wcame we 6,333 1,327 280 124 127 568 3,483 4,051 640 
MEW UEINAN i ctncdaecive veces 23,349 4,599 1,285 1,068 103 1,171 4,300 7,638 11,938 511 
ee rents 7,250 1,362 336 145 11 15 701 4,132 4,833 667 
io) ae lite Woe aneeeN 11,098 2,701 636 265 12 277 1,244 4,553 5,797 §22 
WERE c.5 cd ete Koes enies Hanes 17,902 3,947 1,004 332 18 350 1,636 6,930 8,566 478 
MN odio ca Paiees)6 ENOTES 40,543 5,684 1,606 1,615 175 1,790 6,380 6,760 13,140 324 
VCS SS eee ree 11,838 2,915 527 20 20 340 1,444 5,645 7,089 599 
WOME: ino oro die care nes 17,815 3 522 859 443 20 463 1,970 4,483 6,453 362 

% 

OPM ve deve ccs <anees 641 ,000 122,182 | 30,777 19,582 1,455 21,037 103,505 203,299 306,804 478 
Ni iciienvinain ands 21,099 3,099 607 123 10 133 $3.697 $4,743 $8,440 $400 
fblen (Lime). .'s vices cs cveee 82,038 12,596 6,265 3,689 452 4,141 41,491 5,809 4, ,300 577 
PRUNE oo ddeaa.vieiicne wanes 23,194 5.648 2,529 655 94 74 9,859 5,369 15,228 657 
MONIGOUIRaics caved ossieers 102,578 12 ,006 4,890 4,679 207 4,886 46,009 9,046 55,055 537 
ON ag ca brain 6 own een Res 47,495 6,656 2,426 1,120 94 1,214 17,254 3,134 20,388 429 
Anglaise..... abn wiareleundes 27,809 5,021 1,668 714 60 774 11,091 7,028 18,119 652 
WONTON Seo Cialis setae es 145,847 10,917 4,643 4,209 212 4,421 45,188 6,416 51,604 354 
ROW erode icas kc catan 21,304 3,940 703 403 23 426 6,162 6,177 12,339 579 
Butler (Hamilton)........... 96,946 15,971 6,677 7,172 745 7,917 71,069 7,325 78,394 809 
CORO S.. core cen tak ov xnwnes 15,014 2,522 167 3il 22 333 ®@ 4,519 3,518 8,037 535 

DON DOIN eae ace sd case ee 23,612 4,529 1,603 557 37 594 8,216 6,509 14,725 624 
Clark (Springfield).......... 96,857 14,112 5,796 5,009 556 5,565 53.404 5,896 59,300 612 
IGP ING iae Us cu och oaaiwe sre 26,644 5,043 1,542 811 59 870 11,091 5,904 16,995 638 
OUNOB Rc a hoses ose. xen oe 21,695 4,687 1,431 724 58 782 9,859 5,588 15,447 712 
CORUM BIGNE ss ccick 6 bx ccceees 130,100 13,328 6,433 5,790 345 6,135 58,333 6,928 65,261 502 
Coshocton Wee Sreeaceeenen 27,873 4,627 2,078 673 72 745 9,859 4,890 14,749 529 
Crawford ake smc Maa ud awe 33,956 6,566 3,099 2,139 89 2,228 22,183 6,221 28,404 836 
Cuyahoga (Cleveland, 

LAKCWOOR i000 6sdx cs n6.0ore 1,172,163 155,941 83,510 67 ,088 15,565 82,653 757.102 3,315 760,417 649 
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AUTOMOBILE a ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF INCOMES OF INCOME (1928) 
Counties (1928) $1,000 OR MORE (1928) : 
Population 
(Cities in Parentheses) 1928) _(In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
0 Deny cea ee 40,414 7,659 2252 703 73 776 $11,913 $12,805 $24,718 $612 
NN 2 és se bsa as OOS on hel 22,907 4,548 1,523 514 41 555 x 6,089 13,894 607 
NIN i'n sbic.c sera ores 6s we 24,499 4,945 1,737 > 546 52 598 8,627 7,095 15,722 642 
Ns pods a de hae sveee% 37,473 6,049 3,068 2,780 216 2,996 28,345 4,063 32,408 865 
Fairfield os paieuevets 38,128 8,183 3,003 1,198 114 1,312 16,020 6,529 22,549 591 
Se a aera ye 20,266 3,856 1,104 268 54 736 8,216 5,261 13,477 665 
Franklin (Columbus)........ 355,592 59,109 | 27,279 21,020 3,627 24,647 225,117 7,683 232,800 655 
Ne Eins ale Bren dina 22,081 5,336 1,920 364 33 397 6,984 8,511 15,495 702 
RES aA res are 21,954 2,958 781 97 30 127 3,697 3,310 7,007 319 
Ne er 14,161 2,832 894 181 21 202 3,697 6,275 9,972 704 
SE a eee 29,404 5,782 1,933 1,281 93 1,374 14,789 7,163 21,952 747 
Guernsey....... 42,901 6,122 2,504 1,572 95 1,667 18,074 3,873 21,947 512 
Hamilton (Cincinnati)....... 508 ,982 68 ,831 35,054 51,903 10,575 62,478 525,411 5,812 531,223 1,044 
Arr 36,159 7,505 2,923 1,203 13 41 15,611 8,664 24,275 671 
Hardin.. 27,469 5,463 1,910 582 71 653 9,449 6,141 15,590 568 
eee dsaieeis 18,483 3,567 1,385 805 30 835 9,037 3,066 12,103 655 
BENS As 3 5isa ws wns ee atobues 22,002 5,394 1,903 567 31 598 8,627 8,889 17,516 796 
OTS Se eee eee 26,003 5,380 1,290 624 77 701 9,449 5,829 15,278 588 
PAMOIING......200005% 21,935 3,458 1,083 547 25 572 6,983 2,000 8,983 410 
I i oe hate Wie telit Rede a ake 15,978 2,724 941 563 21 584 6,162 6,195 12,357 773 
OU ane 30,537 6,575 3,044 1,936 92 2,028 20,540 6,261 26,801 878 
Oe er ee re 25,751 3,635 1,047 497 38 535 7,395 1,974 9,369 364 
een ictee eas toae tenn ee 73,065 9,894 §,343 5,470 404 5,874 54,636 2,890 57,526 787 
RR Sey eee een 27,858 6,470 2,286 807 91 89 11,503 6,257 17,760 638 
SER a's isis Sigla kbs vie wie o's wloecs 26,999 6,986 2,649 3,505 249 3,754 32,864 2,495 35,359 1,310 
Lawrence 37,239 5,078 1,996 905 81 986 12 324 3,055 15,379 413 
So Ree eer 88,307 10,840 4,454 2,143 185 2,328 26,291 7,938 34,229 388 
NN nis st r8 SG Ws wilo wie ee 28,352 5,695 2,301 937 49 986 12,324 5,933 18,257 644 
Lorain (Lorain)............. 109,088 13,741 6,299 9,016 340 9,356 82,160 7,584 89,744 823 
BAIA CPGIBGO) 60s cowiecwess 355,156 48,153 | 29,408 28 ,136 3,401 31,537 271,949 4,903 276,852 780 
OSS Re err ree 18,518 3,828 1,245 32 33 353 5,751 6,807 12,558 678 
Mahoning (Youngstown)..... 245 ,203 28 ,204 14,467 36,835 Liz 38,607 306 ,045 5,082 311,127 1,269 
NR Ln ai Se geal Wee, Sal 39,559 7,659 3,799 1,805 161 1,966 20,951 5,388 26,339 666 
PMI oo oiuleune ans we eae 24,550 5,677 2,284 1,079 74 i aos 12,736 7,262 19,998 815 
SINRIED cas sos sd wars vere os A iacevola osbsa es 24,665 8,406 1,148 519 25 544 7,395 3,332 10,727 435 
ee Se ae eee 25,308 4,872 1,367 420 34 454 7,395 6,684 14,079 556 
DEG a cdaeesaeauwae oe $8,235 9,222 4,019 2,421 197 2,618 27,103 8,176 35,279 606 
ERMC cowie wis b nko aicew oes 19,458 2.923 749 296 1 310 4,929 3,518 8,447 434 
Montgomery (Dayton)....... 253,387 41,807 20,081 19,092 2,487 21,579 190,610 9,452 200 ,062 790 
1S ORSRGERREAS SOS ere 13,708 2,191 703 146 1 160 »875 3,233 6,008 438 
MW sus cau cacccees 14,664 2,790 784 127 136 2,875 5,057 7,932 541 
DRUMENPUI ook ccc eee cces 54,606 10,824 5,032 2,870 288 3,158 32,453 5,650 38,103 698 
IG cig ticki aos wonder Sew 16,810 2,139 555 133 5 138 2,875 3,352 6,227 370 
1 SS rere are eS 20,901 4,641 2,318 1,053 69 1332 12,324 4,609 16,933 810 
a er rer 17,646 3,165 802 217 8 225 4,108 5,069 9,177 520 
a ner 33,997 5,536 2,069 777 44 821 11,091 3,000 14,091 414 
ee ee 24,287 4,370 1,525 390 43 433 6,983 7,126 14,109 580 
PE ik cal he Dan tadGtas 13,327 1,941 354 68 4 72 2,466 2,473 4,939 371 
Ae ae 34,158 6,855 2,134 2,384 144 2,528 24,648 7,153 31,801 931 
Sar errr 21,886 4,554 1,510 535 28 563 7,805 8,617 16,422 750 
OS Se re 26,136 4,955 1,707 281 31 312 6,573 8,298 14,871 569 
REM cis ors renee hacia 86,354 11,267 5,559 2,778 406 3,184 32,453 6,673 39,126 453 
es eee Te ee 39,137 6,898 2,383 1,303 108 1,411 16,020 6,375 22,395 S72 
EMI ooo alt Siac ok wines 34,949 6,893 3,021 1,383 149 1,532 16,432 7,462 23,894 684 
Scioto (Portsmouth)......... 73,572 11,945 4,188 3,187 405 3,692 35,329 3,576 38,905 529 
NN oa wing cid Sepionoae e% 67,570 8,804 4,218 2,044 138 2,182 23,005 9,207 $2,212 477 
EN i caic a eric ae acad viecars 24,414 4,571 1,701 561 48 609 8,627 6,574 15,201 623 
iatk (Canton) 25. sce ccs 237,677 33,846 17,576 14,907 1737 16,644 150,763 9,905 160,668 676 
Summit (Akron)............ 447 ,692 47,921 23,938 30,234 1,913 32,148 271 ,f27 4,881 276,008 617 
AC | SR SES Seer ree 131,335 18,794 8,548 4,744 430 5,174 53,815 7,019 60,834 463 
PUMCRTAWAB. .00scccccccceces 76,455 11,347 5537 3,038 190 3,228 34,097 5,469 39,566 518 
JE Sere ere oe 19,701 3,361 1,297 265 32 297 5,340 6,765 12,105 614 
a ee 26,568 4,765 1,747 744 53 797 9,860 6,109 15,969 601 
OS ee eee 11 372 1,346 355 124 7 131 2,466 1,524 3,990 351 
a ee 24,219 4,734 1,549 810 69 879 10,270 6,628 16.898 698 
eee 51,766 6,413 3.193 1,125 169 1,294 15,200 5,203 20,403 394 
SS errr 38,940 9,417 3,693 2,587 146 2,733 27,113 12,084 39,197 1,007 
ee 23,194 6,032 1,976 569 43 612 9,037 6,986 16,023 691 
SRE ern ee 53,983 9,020 3,706 1,390 111 1,501 18,076 12,571 30,647 568 
ee ee 18,347 3,900 1,544 462 41 503 6,573 6,189 12,762 696 
eee rs 6,826,000 996,610 | 454,392 391,012 50,688 441,700 4,107,979 528,797 4,636,776 679 
14,672 . 990 171 97 2 99 $2,009 $1,411 $3,420 $233 
17,401 3,645 772 210 16 226 3,888 9,301 13,189 758 
22,336 973 152 56 1 57 2,203 3,206 5,409 242 
15,040 2,283 332 89 1 90 2,073 7,854 9,927 660 
20,331 4,562 949 343 40 383 5,183 8,087 13,270 653 
16,797 3,608 604 191 14 205 3,693 6,120 9,813 577 
43,577 3,082 586 259 31 290 6,285 10,170 16,455 378 
36,625 7,676 cave 384 49 433 7,970 15,526 23,496 642 
23,863 4,142 906 826 “h4 883 4518 7,010 14,525 609 
55,096 8,310 2,376 2,073 173 2,246 17,752 5,457 23,209 421 
21,276 2,203 4,886 
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AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER of oe OF INCOME (1928) 
Counties Population (1928) $1,000 OR RE (1928) 
1 
(Cities in Parentheses) (In Thousands of Dollars) 
Under Over $1,000 to Over Totgl Per Capita 
$1,000 $1,000 i $5,000 Urban Farm Total 
CHOCTAW . v6ccccce S¥etwacKas 34,416 1,941 474 281 10 291 $4,924 $4,532 $9,456 $275 
Cimarron...... rreerrr rer r 3,678 768 149 1 10 519 1,632 2,151 585 
errr ere 20,759 3,453 748 336 28 364 4,665 4,829 9,494 457 
(co See eer 19,706 985 254 95 5 100 2,138 2,769 4,907 249 
COIRNONB I oo sicc's davicenene » 28,515 4,692 1,034 614 56 670 7,386 7,446 14,832 520 
CER ci nieetcns sc cbececeen 17,858 2,401 370 187 16 203 3,175 6,162 ,337 523 
CUMG ioe Coviievasecews ee 20,514 2,291 418 191 19 210 3,499 3,740 7,239 353 
COD iis ccaiticawsacsveewees 99,341 13,099 3,852 3,288 153 3,441 28,702 5,975 34,677 349 
CUO iie cry osuk ee tosioves 20,060 4,256 772 347 18 36 4,729 6,885 11,614 579 
PO MENGe coc ccs cedaenknvne 14,848 961 113 See 18 1,361 2,306 3,667 247 
DOR ai chic ccdweccs cckeens 13,312 2,138 346 57 2 59 2.138 3,813 5,951 447 
1 Are ee ee 12,498 2,039 435 88 8 96 2,138 4,013 6,151 492 
CO | Se era ner e 40,150 10,668 3,200 1,485 119 1,604 15,096 9,596 24,692 615 
MINN 50 3 oslo aps euee Ras 34,737 4,335 687 328 46 374 6,479 7,931 14,410 415 
NS ie aan dadawe kecaees 36,341 7,119 1,445 799 74 873 9,525 11,486 21,011 578 
CN edncec 06:5.5%5 esa eeenes 17,207 4,096 817 273 13 286 3.758 9,023 12,781 743 
COG claw ios iddeeeceesenee 16,956 3,114 588 198 32 230 3,499 8,358 11,857 699 
PUN hic csncre ks ce eewnes 12,057 1,808 344 126 29 155 2,138 8,679 10,817 897 
EE enrdsinesevenccncces 8,162 1,659 300 48 2 50 1,425 4,492 5,917 725 
MANO oiiea Swusiew on sister’ wae 20,768 1,308 222 89 4 93 2,332 4,178 6,510 313 
PIO sd cvieia dese aeeales es 27,886 4,420 1,232 437 105 542 6,674 5,442 12,116 434 
MRM cit acaesasvecnsevens 23,705 4,804 919 403 96 499 6,025 17,394 23,419 988 
Jefferson Braue abe wrelevsta aula wae 18,912 2,601 410 187 14 201 3,240 5,976 9,216 487 
(PH MINREN DR vaceclore ars. 0-3 da b-5'e' seca 21,547 1,411 166 72 3 75 2,592 4,107 6,699 311 
MT arate clad dn Serdacwe wie eee 49 468 14,689 4,683 2,456 322 2,778 22,613 8,146 30,759 622 
Kingfisher 16,779 3,273 a 181 12 193 3,174 7,542 10,716 639 
iowa 24,726 5,320 982 328 46 374 5,766 13,592 19,358 783 
Latimer 14,846 914 156 94 1 95 1,814 1,45 3,270 220 
Le Flore 45,788 3,818 670 404 19 423 7,062 6,876 13,938 304 
BGO ce :h8 icc ncneewouaven 35,767 6,294 1,078 344 89 433 7,321 8,541 15,862 443 
MORN fe viatirn cs ohks.o eet e oe 29,497 4,836 1,095 591 37 628 7,127 6,135 13,262 450 
UO rosis ciadivceeeae.4.0 8 eee 13,311 1,163 203 84 4 88 1,814 3,902 5,716 429 
McClain..... bar kaos eRe 20,691 2,251 302 151 12 163 3,110 6,073 9,183 444 
IRGC HROME Sites ccs, cndweacs 40,584 2,438 443 187 23 210 5,313 5,509 10,882 268 
ROP NOO ae aia sc6bs.e-e ware ee 28,270 1,800 378 161 23 184 3,693 6,511 10,204 361 
Mose har orica: «ier wa a MO AES 13,304 2,486 423 124 1 125 2,268 4,797 7,065 531 
OS | err 15,711 1,060 190 64 6 70 2,008 3,658 5,666 361 
MORN es ote cieintes-enesens 18,018 1,616 224 95 2 97 aaae 3,650 6,177 343 
WUE ot tad oc Se ak aanas vee 14,042 1,519 284 119 16 135 2,527 2,474 5,001 356 
Muskogee (Muskogee)....... 67 ,665 8,680 3,022 2,281 614 2,895 23,972 8,296 32,268 477 
IMC n ca golae astare oS a. ayes 14,454 4,048 983 496 29 52 5,756 4,339 10,095 698 
WOON rien cc ce wk siceodacns 17,022 2,216 517 251 16 267 3,433 2,250 5,683 334 
CIRSUEROG eon sinc vs betedtiaws 26,821 3,688 951 455 96 551 6,738 8,724 15,462 577 
Oklahoma (Oklahoma City). . 181,463 31,151 | 10,115 9,017 2,743 11,760 110,275 6,323 116,598 642 
CRO ora. Gale. olac bee tee 84,599 10,001 3,445 2,286 212 2,498 21,122 4,623 25,745 304 
I Rr mene a ae 52,710 9,969 3,096 2,837 187 3,024 22,741 5,084 27,825 528 
2 ere 44,013 8,439 2,256 731 111 842 11,727 2,765 14,492 329 
a ee ee eens a 20,477 4,243 1,001 583 45 628 7,127 3,755 10,882 532 
Me cto Biter weenie an 32,313 7,254 2,017 1,046 70 1,116 11,144 4,827 15,971 494 
PCH = sei vee acca ser 56,285 5,756 1,428 933 75 1,008 11,533 6,053 17,586 312 
DI RENENN S oic on c/o ors ko wre 33,136 3,690 946 459 36 495 6,544 5,564 12,108 365 
POttonattOmMie.<.ccsovecevee 49 ,280 9,575 2,282 854 88 942 10,756 7,768 18,524 376 
PUSNIIOUA DEL. oi 6.5: o.0:0.000:6 0-0 see 18,752 1,182 219 49 20 69 2,203 2,469 4,672 249 
INOQEP MMBccceiseixcawenss 11,390 1,721 243 27 1 28 1,555 3,201 4,756 418 
TRO ian Wires cx 39d ols 18,849 2,684 523 293 11 304 4,082 2,558 6,640 352 
DEMON Eas ciatrctac ben osasee <a 25,491 7,858 1,997 454 84 538 6,220 4,810 11,030 433 
ONO DE ous x.cieicna wioare oe 28,679 1,510 215 92 9 101 2,916 4,079 6,995 244 
MICO NOHNG viaccs v'cc'nndeuveKes 26,437 6,598 1,532 658 76 734 8,229 7,616 15,845 599 
MPEGeGe decisis cecsweeeeewes 14,962 2,957 775 136 26 162 2,851 7,743 10,594 708 
RIMM cl aes terres one es 24,018 4,457 802 4 119 519 6,285 17,614 23,899 995 
2) eee 202 ,894 33,004 13,132 9,726 4,109 13,835 123,168 4,020 127,188 626 
WIREORIEE cos cic occ caer eradee 22,882 1,724 329 168 18 186 3,110 4,858 A 348 
WHABMIENOIN 5 3 Sarcncd wees osi0<e 43,737 6,195 2,289 1,905 196 2,101 14,838 1,298 16,136 369 
WEBI Ja cvale cco cenaeener 23,808 4,795 779 251 41 292 6 14,369 18,969 797 
WORGM se owtel tas eatodta 17,066 3,622 768 328 24 352 4,276 6,887 11,163 654 
WQMNE WEEE sia eacovatevo ela ure-er 15,699 2,905 632 268 12 280 3,628 4,298 7,926 505 
RON May chat dsc wie ¥wiaara 2,426,000 370,061 95,487 56,910 10,920 67 ,830 707 ,897 472,702 1,180,599 487 
Me Soe ae eae on aa ad 20,669 2,567 1,148 1,078 55 1,133 $9,555 $4,666 $14,221 $688 
Benton Gia ees Ceeweeeekewees 15,844 3,012 1,160 487 48 535 ‘ae 838 11,137 703 
Clackamas Wkchietawececewens 43,424 7,789 2,575 1,962 83 2,045 21,336 7,015 28,351 653 
Clatsap. Bae Rata we boa READ 26,549 3,137 1,553 1,614 88 1,702 14,061 1,198 15,259 575 
COMME cet cek elewat 16,093 2,983 1,169 854 36 890 9,337 1,911 11,248 699 
RM abner ab ae uate ed 25,658 4,930 1,934 1,933 129 2,062 16,558 2,961 19,519 761 
Croak 3,947 637 191 105 2 107 1,737 1,244 2,981 755 
A 3 CRS Sees A 3,487 413 134 135 3 138 1,737 790 2,527 725 
PIOHONULOB Sc o5.c ices ooaww Os 11,092 3,106 1,167 1,083 63 1,146 8,632 1,515 10,147 915 
WARE ordie Scre ane Ara ie ene 24,592 4,029 4372 1,060 48 1,108 12,759 3,710 16,469 670 
OO ES ee ee ee 4,565 614 212 201 6 207 2,226 2,169 4,395 963 
ER ae 6,336 908 318 170 11 181 2,715 1,680 4,395 694 
EE ee ee aca . 4,602 682 200 112 14 126 2,009 1,567 3,576 777 
RIOOGE IIWVEE Ls ccccdeleeseed sav 9,586 1,810 779 431 39 470 5,158 8,684 13,842 1,444 
MNS gs oc cetcion Ceo 23,523 855 
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AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF INCOMES OF INCOME (1928) 
Counties Population (1928) $1,000 OR MORE (1928) = 
1928 
(Cities in Parentheses) , , (In Thousands of Dollars) 
Under ver $1,000 to Over Total Per Capita 
$1,000 1,000 $5,000 $5,000 Urban Farm Total 
BOON ius Cia as emieaar as 3,702 397 104 62 6 68 $1,358 $931 $2,289 $618 
EERIE 5s pw g's» 5,016.0 0a #187 8,825 2,168 746 306 32 338 5,32 1,164 6,484 735 

SRERTENG sisson ek paces as Ses 13,157 4,701 2,079 1,170 215 1,285 11,021 2,815 13 836 1,052 
CS ae Kieu tod swee 8 4,601 714 250 200 17 217 2,226 1,392 3,618 786 
SEBS SduabawG a. onba weetirab 41,660 10,225 3,659 1,776 175 | 24,702 6,101 30,803 739 
BENIN on vlan scan blots 7,014 1,377 506 310 13 323 4,180 954 5,134 641 
REA cs cu all diab eneawn eer sins 28,301 4,668 1,629 606 36 642 12,595 7,355 19,950 705 
ee ee ee ee ere: 12,574 1,552 356 269 13 282 4,614 5,356 9,970 793 
TT RE es Peer Senter a 54,355 11,421 4,440 2,275 168 2,383 30,349 8,589 38,938 716 
OC Re ra 6,475 844 278 177 7 184 2,872 3,001 6,248 965 
Nultnoma (Portland)........ 317,807 55,254 | 24,666 39,571 4,907 44,478 282,525 3,294 285,819 900 
a EE rr er: 16,348 2,695 852 398 21 419 6,89 4,040 10,935 669 
OUEIIT os 5 55's o:5.0-010's'b 05 ves 4,411 533 288 215 10 225 2 A417 Soe 5,454 1,236 
fe a 10,156 2,241 741 538 25 563 6,407 2,396 8,803 867 
I 65 64 vcresiwn sees. ces 29,911 4,718 1,737 1,674 176 1,850 15,635 15,609 31,244 1,045 
SMM dc Csb seas see heusssane 19,178 3,014 1,136 1,144 89 1,233 9,772 4,584 14,356 749 
ON Se cere ereree ee 11,272 1,433 484 280 21 301 4,343 2,919 7,262 644 
aera eer 15,733 2,185 922 724 67 791 7,546 3,955 11,501 731 
PUBRDINBUORS 6.655 6:60,500 505% 30,406 5,042 1,985 1,082 70 1,152 14,712 8,083 22,795 750 
UMNO, 655 627560 .4-dro ww ROR 3,217 262 131 45 7 52 1,194 1,074 2,268 705 
WOME So daeen sb aeusddastsx 23,666 4,344 1,330 569. 44 613 10,967 5,443 16,410 693 

DOUAE ciicSSaSisades 902,000 162,670 | 64,737 65,728 6,732 72,460 592,901 139,396 732,297 ~813 
Adams...... so eresesececsee 35,371 5,335 23413 552 82 634 $14,019 $6,752 $20,771 $587 
Allegheny (Pittsburgh, 

A ee 1,597 ,283 98,365 | 68,116 166,337 | 19,498 185,835 1,793,621 5371 1,798,992 1,126 
PONE 5 65 50:00 08005564500 77,291 8.778 4,774 4,019 199 4,218 : 4,566 343 742 
ES ere 135,566 12,491 7,985 12,125 591 12,716 136,892 3,229 140,121 1,034 
ee ee a en 39,150 5,416 2.445 446 69 515 12,370 4,819 @7,189 439 
Berks (Reading)............ 213,910 24,936 15,955 14,145 2,059 16,204 182,248 13,556 195,804 915 
BIRT CAIEOORA) os vos osan0s 147,584 12,492 9,225 10,924 735 11,659 125,348 3,190 128,538 871 
OS Se a ee 54,378 6,797 3,864 2,086 114 2,200 30,512 10,731 41,243 758 
re er ee 84,356 13,235 6,912 2,908 389 3,297 49,479 12,177 61,656 731 
Ee ery reer ee 79 032 10, 443 5,919 4,240 350 4,590 57,726 6,059 63,785 807 
Cambria (Johnstown)........ 216,555 16,295 11,421 12,060 980 13,040 147,613 3,578 151,191 698 
OS Rr eee ee 6,441 503 406 302 13 315 ,298 168 ‘ 538 
OO. niece te kee ae aeas 64,085 4,740 3,690 5,481 140 5,621 62,674 1,475 64,149 1,001 
ES Sree rere 45,314 5,862 3,388 2,207 119 2,326 30,512 5,010 35,522 784 
SMO Sadak easencciee t 117,745 16,081 8,989 5,052 698 5,750 77,518 15,828 93,346 793 
ere ee ee ee 36,995 6,313 2,818 1,548 111 1,659 23,915 3,854 27,769 751 
Clearfield....... paeoewn cena 105,590 9,326 5,206 3,421 281 3,702 51,953 3,108 55,061 521 
OD css kan an Si Peers 34,320 3,198 2,162 1.989 108 2,097 25,563 1,897 27,460 801 
occa pavmasssw ces 49,451 6,105 3,380 1,541 121 1,662 24,740 5,055 29,795 603 
TION. |. oc aatee dene ones 62,050 9,136 4,985 3,592 256 3,848 48,654 9,504 58,158 937 
Cumberland............000- 59,914 8,563 5,403 2.365 249 2,604 39,583 7,970 47,553 794 
Dauphin (Harrisburg)....... 175,257 17,027 11,427 10,700 1,362 12,062 136,892 5,705 142,597 814 
Delaware (Chester).......... 221,305 22,779 15,804 14,909 3,883 18,792 197,917 2,077 199 994 904 
SE ee ee 35,779 3,420 1,851 2.143 158 2,301 27,213 974 28,187 788 
BE AMEE) kv ass ce cniencare 174,524 22,768 | 12,861 11,671 1,484 13,155 147,613 8,306 155,919 893 
POE 6 si Nin stbaed onan 192,393 19,647 10,286 11,239 666 11,905 144,315 3,696 148,011 769 
Se ee eee ,647 752 314 146 12 158 2,47 356 2,83 370 
Franklin 63,695 7,307 4,258 1,620 230 1,850 30,512 9,666 40,178 631 
Se ea 9,836 1,191 475 33 2 35 1,650 1,716 3,366 342 
PR ccc esha sone uickdwe 31,506 5,382 2,370 1,468 107 1,579 21,441 3,271 24,712 784 
PIMOS 55s 5 Gaines sass 40,757 4,879 2,605 900 114 1,014 18,143 3,314 21,457 526 
ee TT eee rere 82,755 9,556 4,810 2,866 190 3,056 44,281 5,204 49,485 598 
Je CTSON.... cecesecereccves 63,520 6,193 3,394 2,236 143 2,379 32,986 3,697 36,683 578 
PMR ei so acdane es bisa koe 14,794 2,240 875 205 22 227 4,948 3,135 8,083 546 
Lackawanna (Scranton)...... 300,684 22,788 14,733 25,529 2,294 27,823 290,278 2,913 293,191 975 
Lancaster (Lancaster)........ 190,621 24,528 14,822 9,367 1,545 10,912 132,769 31,891 164,660 864 
Lawrence (New Castle)...... 87,495 11,934 6,808 8,282 674 8,956 96,484 3,793 100,277 1,146 
OGIO os 61,6 20.9.0 650s aaa’ 64,592 7,844 5,229 2,653 287 2,940 41,233 6,505 47,738 739 
Lehigh (Allentown).......... 193,672 14,662 11,320 8,710 1,454 10,164 117,926 6,133 124,059 641 
Luzerne (Wilkes-Barre, 

re ewe 486,666 30,910 | 21,232 27,879 2,302 30,181 336,458 4,075 340,533 700 
Lycoming (Williamsport).. 84,995 10,031 7,565 6,783 735 7,518 84,105 6,137 90,242 1,062 
oe OS Sr are 50,050 6,088 4,580 3,968 439 4,407 51,130 1,435 52,565 1,050 
a SEE ERE 95,926 12,202 6,783 4,987 408 5,395 69,271 6,319 75,590 788 
DURNMRERD 5-5 3\tscaibwiG sso 05 chase cere lane 32,156 3,961 2,739 1,415 77 1,492 21,441 2,942 24,383 758 
PRQUDD ss5 cane ck bass bien 24,849 4,349 2,524 626 109 735 13,194 1,915 15,109 608 
Montgomery (Morristown) 223,227 31,147 20,935 16,435 5,808 22,243 239,149 9,282 248 431 1,113 
ee SER ee ee a ae 14,401 1,238 802 274 44 318 4,948 2,118 7,066 491 
Northampton (Easton- 

Bethlehem)............00. 184,975 17,219 | 12,598 11,351 1,286 12,637 143,490 6,682 150,172 812 
Northumberland............ 124,862 10,892 7,561 8,506 $23 9,029 105,556 5,620 111,176 890 
RN Reet irate eh 23,397 3,130 1,207 392 18 410 9,071 3,802 12,873 550 
Philadelphia ciepepsiniatalie 2,064,153 111,683 | 83,332 138,007 | 29,536 167,543 1,779,601 $13 1,780,114 862 
RAE ne 6,973 1,058 649 160 23 18 298 670 968 569 
ee ey es 21,570 2,538 1,167 555 18 573 9,071 2,718 11,789 547 
MEL nos pine sia Ss kedielewens 222,729 17,544 12,173 11,338 731 12,069 150,087 5,019 155,106 696 
RT oe 17,520 2,521 1,034 203 19 222 ae 3,625 139. 536 
NG Cin assiasaus oka eoaee 83,984 10,486 4,678 2,559 150 2,703 40,408 6,930 47 338 564 
ORI a sci n hae soaeap seine 9,737 1,070 502 32 27 349 4,948 1,046 3 et 616 
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AUTOMOBILE ? ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF INCOMES OF INCOME (1928) 
Counties Population (1928) $1,000 OR MORE (1928) 
1928 
(Cities in Parentheses) ¢ ) (In Thousands of Dollars) ' 
: Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 x $5,000 Urban Farm Total 
Sees Usemekeess ji 37 ,964 4,632 2,253 1,132 61 1,193 $ 18,143 $ 6,726 $ 24,869 $655 
REE Kc cuwctuesrse coe anus 16,211 2,805 1,356 381 52 433 8,247 3,405 11,652 719 
WOMEN ein kac. ec ahnk a nwiaa vies 60,533 9,201 4,992 4,329 467 4,796 56,077 2,443 58,520 967 
ME Nacveeiercuk exdewee 40,937 5,132 3,214 1,895 273 2,168 28,854 3,110 31,964 781 
WWMM IMO since ccccc cecese 193,301 20,711 9,998 15,596 763 16,359 183,898 7,680 191,578 991 
LO are eveuews 28,061 4,002 1,822 632 98 73 13,194 6,039 19,233 685 
Westmoreland ....0.cciceces'es 310,965 27,741 15,060 22,132 1,138 23,270 258,941 8,553 267 ,494 860 
WN EIREIIEN Gd dicate weitere ewes 14,423 2,766 1,202 269 34 303 6,597 2,798 9,395 651 
WOR EV OPED feikccccececats 151,776 21,485 13,506 5,949 1,210 7,159 96,484 17,275 113,759 750 
OUMR det ccsscwasear 9,854,000 869,821 |551,138 662,078 | 88,209 750,287 8,247 ,088 366,906 8,613,994 874 
POG" ea ee pues once 37,519 1,648 1,179 1,249 142 1,391 $20,069 $97 $20,166 $537 
Mec aiscun weds oncwaecee as 61,465 5,047 2,875 2,597 181 2,778 40,279 219 40,498 659 
Newport (Newport)......... 69,771 4,407 3,236 2,232 496 2,720 40,768 $13 41,281 592 
Providence (Cranston, Paw- 
tucket, Providence, Woon- 

MIGNEE es ccncvicrvceeceyces 507,218 45,790 | 35,086 37 ,336 5,890 43,226 369,081 844 369,925 728 
WRAIOE 6 kiecicéacsicaes 40,393 4,181 2,706 1,764 218 1,982 31,507 328 31,835 788 
OUMeekiwainds oe ¥ie 716,000 61,073 | 45,082 45,177 | 6,930 52,107 501,704 2,001 503,705 704 
RI Gi ivicieiucseaecd ies 29,487 1,939 315 387 3 390 $5,380 $3,924 $9,304 $316 
MM once aoa cekse wa cee eas 48,516 4,115 871 342 33 375 531 617 13,148 271 
fo eee eer re 17,490 1.206 188 Misiaecece 76 1,683 2,223 3,606 223 
PII cubindxe ile Kok cee 81,953 8,316 1,250 1,062 103 1,165 16,921 11,957 28,878 352 
pe aoe rrr 22,775 1,621 309 16 8 176 3,039 2,458 §,497 241 
| Eee ere a aed 25,078 1,999 339 117 13 130 2,670 3,635 6.305 251 
NU are, eR o 8 0808 Re 24,195 1,434 295 230 10 240 3,532 2,374 5,906 244 
iL eee rere 24,509 1,114 145 74 3 77 1,683 1,329 3,012 123 
OC) OS a eee 19,974 1,138 269 97 4 101 1,930 2,207 4,137 207 
Charleston (Charleston)...... 125,117 8,358 3,251 §,312 308 5,620 67 ,026 3,800 70,826 566 
CHOGGRGG svc ccsdsccesdceeses 29,955 2,745 630 257 27 284 4,643 4,120 8,763 293 
CAMBER  ewaldcs Ken elecudalne es 36,277 3,097 663 440 29 469 6,982 3,959 10,941 302 
CHOMCTEOIG. < dicccececeseuss 34.734 3,428 518 214 20 234 4,600 5,344 9,944 286 
COMNOR icickancectvwcees 37,895 = 2,090 269 142 10 152 3,121 3,191 6,312 167 
CUMIN ia ceaubueese K Bsa es 32,483 2,042 279 114 5 119 2,587 2, 5,050 155 
DARNNGEON  oisic cies ss ees 41,510 3,235 848 568 41 609 8,871 5,287 14,158 341 
PS Casa Coe ka aioe ¥Rd eos 27,465 1,832 352 270 16 286 4,517 4,330 8,847 322 
ERMONOMNOD. ica coe cccnasewee 21,142 1,698 315 205 17 222 3,450 1,489 4,939 234 
Edgefield EEE CRE rer 25,998 1,868 287 132 + 136 2,629 3,213 5,842 225 
PGMUGNEsccuicccins cecownee 29,508 1,725 270 168 9 177 3,204 2,622 5,826 197 
a. ae 53,766 6,025 1,440 1,388 45 1,433 19,098 5,825 24,923 464 
Georgetown Eee nes: wECawae 23,594 1,457 343 365 15 38 5,093 776 5,869 249 
CHORROWVING cic cece dcocecs 109,127 13,661 3,878 2,840 375 3,215 41,553 9,527 51,080 468 
CRRCN WOE 6655 655k eee s eee 38 887 3,725 777 468 52 520 7,762 3,173 10,935 281 
FIAMOLON 6. ccs cs écuenwene 21,241 1,847 221 118 6 124 2,341 2,100 4,441 209 
WN ct Pe Suc rocaaednanwes 34,852 2,192 344 116 11 127 2,875 3,629 6,504 187 
(paper VEMECCee hewarKenceeee 10,722 689 98 43 3 46 945 762 1.707 159 
i SE CTE 31,941 2,743 632 308 21 329 5,463 3,908 9,371 293 
MERON ocksccuseeees ° 31,104 2,155 327 124 23 147 2,875 3,170 6,045 194 
PMU ocak dewcnéve newer 45,241 3,565 674 434 39 473 7,187 6,476 13,663 302 
Lee. amt baad Wa wae bieidal a Sea 29,148 1,884 294 92 9 101 2,424 4,009 6,433 221 
Lexington ee eT eee ree 38,762 4,461 730 246 7 253 5,339 4,192 9,531 246 
McCormick EG ERE PLOT oe 17 ,866 802 114 56 “a 63 1,397 1,627 3,024 169 
WEMOUME So occ vce o<tacéuidce cus 25,773 2,390 428 272 29 301 4,805 2,809 7.614 295 
Marlboro..... 36,050 2,951 587 469 29 498 7,146 5,363 12,509 347 
NG WOUND ion do acetone ceeds 37,627 3,256 882 342 30 372 6,202 4,062 10,264 273 
CRI fares Caw Uig laid celal waceery 32,722 2,723 428 166 21 187 3,655 4.459 8,114 248 
Orangeburg Se et eee ee 69,521 5,883 1,439 580 67 647 10,760 8,095 18,855 271 
Pickens eae aan ea ae Secesseese 30,779 3,497 518 215 25 240 4,312 4,427 8,739 284 
Richland (Columbia)........ 108 ,340 10,330 3,627 3,786 286 * 4,072 49 448 2,350 51,798 478 
SMITE ouics doers, enialwckic/e'eb oe 23,999 1,511 187 43 9 52 1,520 2,940 4,460 186 
Spartanburg RASHES tiie ee abe 100,419 12,109 3,264 1,950 268 2,218 30,146 12,714 42,860 427 
Sumter eee Te re OO 46,763 3,662 1,056 728 59 787 10,924 4,293 15,217 325 
Union SCE OEE CTO Re 32,999 2,253 528 285 24 309 4,764 2,818 7,582 230 
Wealliamabare. on ccisc si sec css 41,873 1,856 282 132 15 147 3,039 3,927 6,966 166 
MOM yishacth venice: 53,907 5,602 1,277 1,012 68 1,080 14.621 5.924 20,545 381 
BOGAE isuciiukwcceus 1,864,000 158,229 | 36,038 26,953 2,206 29,159 410,693 189,897 600,590 322 
POLL, OE ETE EE 7,028 1,496 339 165 + 169 $1,922 $1,380 $ 3,302 $470 
NMC aor 50 Alaa asa dante 26,333 4,581 1,427 1,213 81 1,294 11,861 3,773 15,634 594 
CO | ee ae See ee 2,132 342 51 Ritaeeaeads 1 189 392 S81 273 
Bon ERONB ac salts: talcs cera 12,228 2,529 759 236 6 242 3,005 2,373 5,378 440 
WUOOUINN co eoc tele donc eaces 16,858 3,766 1,060 394 12 406 4,631 3,122 7,753 460 
i 6, dors eens 37,664 6,628 | 2,318 3,230 172 3,402 28,922 5,299 34,221 909 
WEOIGS carsiacaccute poeew ese eer 7,912 1,491 387 256 18 274 3,703 468 
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AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF INCOMES OF INCOME (1928) 
Counties (1928) $1,000 OR MORE (1928) 
Population 
(Cities in Parentheses) (1928) (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 : $5,000 Urban Farm Total 
OO SR ees eters ee 1,900 262 30 er 9 $ 190 $ 334 $ 524 $ 276 
I oe eb USSk Ge eas ee 7,020 1,281 416 241 10 251 2,491 717 3,208 425 
ee er rere 5,877 1,116 197 102 4 1 1,219 1,781 X 510 
OS ee 17,010 3,198 777 587 9 596 5,958 3,532 9,490 558 
1 SRS ee Sete 11,338 2,380 630 242 9 251 2,952 3,345 6,297 555 
Clay.. 9,696 2,345 721 292 19 311 3,031 2,282 5.613 579 
CS a eee 23,318 3,577 1,343 1,180 92 1,272 11,428 2,410 13,838 593 
SNR Cis baeas oahu aks-aaee ,031 1,071 286 146 9 155 1,841 1,707 948 442 
0 Ee ey oe ee ee 4,329 756 257 iD eee 174 1,679 243 1,922 444 
MUMS Sgn Dia ce ses onbke 14,665 3,429 1.322 1,037 40 1,077 9,641 1,394 11,035 752 
| PERSE eres earth 15,833 2,959 703 307 12 319 3,818 3,477 7,295 461 
1 nara reyes 9,704 1,804 417 139 1 140 1,869 2,070 3,939 406 
SN 5 ons Conlskiexaacenee 5,320 900 245 97 5 102 1,300 604 1,904 358 
Ee Oe eee 7,748 1.727 479 169 10 179 2,085 1,783 3,868 499 
NI ooo n hse id epee 9,235 1,662 419 142 9 132 1,869 2,131 4,000 433 
CE o> ckiwacadowsinh ee 7,739 1,358 473 562 5 567 4,956 319 §,275 682 
REI gees eee pert ke 7,015 1,714 450 132 8 140 1,841 2,057 3,898 548 
MIN on giniswices sau ekW bakers 11,054 2,291 689 286 11 297 3,277 2,287 5,564 503 
SRE onsdieo sigs nceue amare 13,070 2,023 468 191 9 200 2,681 2,423 5,104 391 
OS SR rere tare ae 4,992 877 191 84 1 85 1,137 594 1,731 347 
RS IS a ere 8,923 1,800 443 151 7 158 2,031 1,983 4,014 450 
SRM 66605595506 eee be oes 9,725 1,829 363 154 7 161 1,923 3,154 5,077 §22 
PMN act abu cadena 6,871 1,303 388 93 1 94 1,273 1,517 2,790 406 
SN cies vie kaGeS Kis 4,380 599 121 34 4 38 542 704 1,246 284 
SS ee ee ree 6,327 1,457 427 356 23 379 3,575 625 4,200 664 
EMUAIMUD, 6 ccs 0eu oy onee0ses 13,929 3,134 1,022 251 12 263 3,277 3,197 6,474 465 
1” SO ae ree 3,673 800 181 83 2 85 1,029 852 1,881 512 
PND bs soc ck es 6aoee 2,739 540 125 37 1 38 596 252 848 310 
ON sie watetea tans soe 7,022 1,292 388 74 2 76 1,164 1,165 2,329 332 
—_ EOL Mel keg en sakes 3,328 99 155 80 2 82 921 459 1,380 415 
ee EE ee 13,183 3,081 848 298 3 301 3,710 3,243 6,933 526 
MME GG isin xinlslacdrs Sie akon o Seas 12,580 2,765 852 447 22 469 4,793 2,228 7,021 558 
ee EE eee eee 13,435 2,224 967 1,884 62 1,946 16,113 340 16,453 1 225 
RNR oc cscGhokossaksene 14,392 2,815 857 398 28 426 4,468 2,454 6,922 481 
SRN so wh Di Cie ween om 7,302 1,326 221 61 1 62 1,056 1,038 2,094 287 
SON 5. vse cae sa Sees 10,068 2,070 467 160 11 171 2,274 2,165 4,439 441 
Oe a er ere 7,536 1,594 297 SS re 103 1,462 2,778 4,240 563 
ME a Scare cxsconeas 9,631 1,853 470 145 4 145 2,031 2,002 4,033 419 
EMER 6 hdn ald Siew, diaiectera eens 10,378 1,661 473 176 10 186 2,139 972 3,111 300 
J ree eee eae 4,265 08 63 22 1 23 433 523 956 224 
DU ee Se ia Kaw alcawwae 9,417 1,572 509 116 5 121 1,706 1,986 3,692 392 
LS rere 51,933 9,399 3,747 4,665 318 4,983 42,706 3,610 46,316 892 
Moody....... 10,793 1,928 58' 167 11 178 2,194 2,042 4,236 392 
RE Oe ee er 13,092 2,593 1,070 1,084 35 1,119 9,749 628 10,377 793 
NES i cea ews Kou niswiees 8,855 1,293 303 127 11 138 41,625 1,120 2,745 310 
4,855 1,301 368 101 6 107 1,381 1,396 2,777 572 
18,296 2,997 683 204 12 216 3,087 4,288 7,375 403 
8,727 1,404 409 £57 1 158 1,869 1,643 3,512 402 
2,219 124 33 10 3 13 190 67 257 116 
17,469 3,132 942 653 28 681 6,635 5,702 12,367 708 
Ke a a 4 12 112 57 s 62 677 231 90: 282 
3,136 782 169 132 5 137 1,273 1,127 2,400 765 
3,084 170 63 < e | e pave 30 460 262 722 234 
13,262 2,301 456 259 8 267 3,060 2,677 5,737 433 
16,476 3,03) 1,053 395 17 412 4,604 3,152 7,756 471 
12,297 2,739 1,027 278 12 290 3,385 2,470 5,855 476 
9,358 1,720 532 597 17 614 5,362 1,518 6,880 735 
1,292 55 is Dr Nesp crete ate 3 108 164 272 211 
1,685 27 1 3 4 108 41 149 88 
eee ere oe 16,877 3,050 873 673 41 714 6,581 2,382 8,963 531 
SS Ee ea ee re 4,119 428 58 ae 40 379 46 840 204 
BO CAL cisnarcceeen tsk 704,000 132,075 | 38,988 26,366 1,287 27,653 270,804 121,398 392,202 557 
nL Oe ee 18,593 1,086 222 162 9 171 $2,107 $1,489 $3,596 $193 
cc sc Gas abaescacee 22,087 1,978 407 160 19 179 ,682 91 7,073 320 
NS ne o's cg alae ss 12,240 770 102 OB ee or 28 958 2,011 2,969 243 
nS SE et eee 7,334 339 87 15 M 17 447 995 1,442 197 
SOME s5505h5Ku Saas eaSSaES 29,264 2,674 639 406 16 422 4,725 3,015 +740 264 
ERECT Te Lee 18,952 2,182 557 268 46 314 3,448 2,168 5,616 296 
ONS ES RRs ee Oe 28,720 1,509 384 324 38 362 4,023 1,600 5,623 196 
PAY itches snuanuk ene 10,406 374 71 i eae 6 575 1,881 2,456 236 
PRESS kc5.sN Gace awe 24,753 A yf 300 198 14 212 3,193 5,193 8,386 339 
ERNE Kissa cade Sune eeeber 21,834 1,399 354 91 i 96 1,788 2,113 3,901 179 
ON SEER Te ee 10,201 780 139 27 1 28 830 2,463 3,293 323 
Oe Sr ee 9,825 850 71 4G ee 65 1,022 2,453 3,475 354 
en er 23,661 932 233 140 7 147 2,362 2,639 5,001 211 
NS RR rn re ness 9,341 291 44 s 3 6 447 1,398 1,845 197 
Eee rere erate 21,117 1,386 282 144 22 166 2,362 2,962 5,324 252 
Se a eee re eee ae 17 ,623 1,074 235 194 22 216 2,490 2,581 5,071 288 
Serre ere 17,719 1,498 166 78 9 87 1,723 5,310 7,033 397 
SN MORU IONE a's o'sin rast 418 616 0 10,257 503 126 55 6 61 958 1,089 2,047 200 
Davidson (Nashville)........ 102,955 23,867 8,912 12,325 1,938 14,263 72,010 §,345 78,355 768 
ES RRO ee ba 57 b 4 1 4 5 
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AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF INCOMES OF INCOME (1928) 
Counties Siete (1928) $1,000 OR MORE (1928) 
‘opulation 
(Cities in Parentheses) (1928) (In Thousands of Dollars) : 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5 ,000 $5,000 Urban Farm Total 

ME ea Deidre ie Bre 15,617 654 90 yg eT 22 $ 958 $2,713 $ 3,671 $235 
Dickson 19 653 1,538 294 155 12 167 2,362 ,360 722 291 
BR ab ic 'ncaie ScCanb en wees 30,466 2,818 542 366 $1 417 4,917 7,882 12,799 420 
RMU ac ecs ssa eke wae 32,006 1,116 133 138 8 146 2,362 5,681 8,043 251 
TO oic Oa, Seiwa cae os a ae 10,603 467 148 45 5 50 958 760 1,718 162 
RE iat ade eetnes.d Dewees 20,973 1,610 368 347 30 377 3,768 3,016 6,784 323 
CRN 6 iia Sicknieles aemen oa 44,087 4,234 591 314 46 360 §,045 11,124 16,169 367 
Rice cses cca tks teres 31,446 2,359 549 197 10 207 3,257 73 8,995 286 
SR ee re ere 13,584 694 112 32 7 39 958 2,387 3,345 246 
GMI a cone hwesacas nie cen 33,352 3,496 484 230 41 271 4,151 8,908 13,059 392 
CRN eis 5 FSS ha dsc ce 9,910 471 130 70 8 78 1,022 517 1,539 155 
ae ee ere 15,298 1,829 438 254 24 278 3,065 2,408 5,473 358 
Hamilton (Chattanooga)..... 152,180 17,912 7,388 8,427 1,331 9,758 77,526 2,755 80,281 528 
NEES 6655-0 bho one eiloacou ae 10,622 203 19 Milvcaccuas 3 4407 1,319 766 166 
pe ere a 22,637 1,330 207 106 5 111 2,107 3,562 5,669 250 
UG) CR Ca REE Eee 17,569 855 119 25 y 27 1,086 3,425 4,511 257 
PEER oo sale area's) Mercere 23,287 1,728 310 168 19 187 2,682 3,756 6,438 276 
RG ROI Se o.00 6.0.5 Ske wooo 25,795 1,735 221 203 24 227 2,810 6,111 8,921 346 
TNE cic Pass aicrele whale ace 18,733 1,057 148 83 2 85 1,724 4,476 6,200 331 
1. ORR ee areca ere are 27,588 2,521 504 488 34 522 5,237 5,519 10,756 390 
PG MIEN vies 'sieec cc diele ec oles 16,477 1,001 169 51 2 53 1,214 2,473 3,687 224 
Meas s cccsicccwagednce es 6,312 312 43 e | ere 4 38 1,029 1,413 224 
EON 5k. 6k 6 DRS sle ee ees 13,699 994 149 74 8 82 1,277 3,0 0 4,347 317 
MORNE erat oreid al area eb Gt WER 15,196 718 76 17 2 19 703 2,584 3,287 216 
TOMOUO sai oc Seca cece ewes 17,962 1,179 254 80 6 86 1,533 3,866 5,399 301 
Johnson..... ie eelé'e es sie hes. o0 12,427 594 116 25 28 830 1,428 2,258 182 
Knox (Knoxville)........... 57,947 15,738 5,492 6,719 1,084 7,803 62,519 5,142 67 ,661 428 
Maroy odd o ecko e Raters 9,221 807 145 83 16 99 41 4,174 5,515 598 
pa, rare 21,840 1,918 303 249 28 277 2,938 5,917 8,855 405 
PAEAPONNONs aicics:saicwc ars vcales 23,973 2,047 277 137 9 146 2,764 4,775 7,539 314 
Lewis wid hastened aeewkay eee 5,799 475 64 Belacccauas 18 447 559 1,006 173 
RS a sora oreo ihe d RE CRES 26,201 2,153 459 219 14 233 3,257 5 ,063 8,320 318 
London P6Gh as aeenagenae ees 16,537 1,560 439 150 8 158 2,299 1,882 4,181 253 
Wee WR ds ors « Sines a. aero 3/0" 25,538 2,287 679 593 30 623 5,939 2,916 8,855 347 
PRCINSs cabs eaeR Re Cae 18,645 865 130 $1 2 53 1,469 3,484 4,953 266 
1 CoS CASAC erE t ecr ee 15,162 910 74 4 3 766 2,246 3,012 199 
M adison aewite Pkebe wn Kee eu 44,540 5,025 1,466 1,570 121 1,691 14,560 , 2:926 20,486 460 
UMMM Snae Gites es acnn ee 17 ,682 1,221 264 255 16 271 2,746 1,820 4,566 258 
(eS a ee ee 17,655 1,815 326 145 12 157 2,107 3,890 5,997 340 
TANI oc bei lekiciéed ches 35,973 2,841 727 674 74 748 7,216 5,205 12,421 345 
Meigs 6,175 327 | ee | Sere 4 384 1,296 1,680 272 
Monroe 22,415 1,230 323 153 10 163 2,299 2,655 4,954 221 
Montgomery 32,784 2,168 574 533 124 657 6,259 6,848 13,107 400 
Moore 4,563 294 21 Wiiseecaens 3 255 787 1,042 228 
Morgan 13,499 553 138 145 8 153 1,596 826 2,422 179 
Le ee RC 28,850 2,906 519 257 36 293 3,640 8,102 11,742 407 
Civennele Parise cccoalemeweaats 17,901 599 149 56 1 57 1,277 1,946 3,223 180 
IN OEOD ne Glelas o oie seta hassle cere td 7,890 341 53 16 1 17 $11 1,868 2,379 302 
WRN g oie wes KR 6 wk HESS HOS 5,289 87 14 Beene ee 3 255 729 984 186 
Med Gir SRE obser k EE Rea aee 14,472 1,301 416 228 13 241 2,491 1,150 3,641 252 
RET a ciara aside athe wrenbie aed 22,589 1,225 347 177 12 189 2,682 2,536 5,218 231 
1 re ne ae 14,034 946 190 89 12 101 1,469 1,765 3,234 230 
LO Se en ee. 25,020 2,133 548 472 41 513 5,172 2,149 7,321 293 
Pe OCR UMaara Kain. tres. Caster wets 26,033 3,305 655 323 43 367 4,471 9,544 14,015 538 
OC eC: a ae ise tae 33,591 3,667 699 394 70 464 5,364 7,733 13,097 390 
Scott... CO CERT CR oer 13,627 642 202 117 15 132 1,596 778 2,374 174 
Sequatchie Se re ee eee 3,690 200 48 5 2 7 255 578 833 226 
seviet......... Walaa ah ecaha card 22,744 1,060 235 19 8 27 1,277 3,420 4,697 207 
Shelby (Memphis).......... 243 ,068 39,700 | 12,599 16,706 2,911 19,597 154,477 8,421 162,898 670 
SS 1 Sa eee ae ae ear 17,410 1,318 221 32 11 4 1,406 3,887 1293 304 
Stewart Uw Bi Ore erk ed maiwialeeaedla 14,900 655 71 y | | pay 20 958 3,183 4,141 278 
RNR OMN occ s Sis. wia Sido sia fetwats 36,843 6,093 1,700 978 115 1,093 10,601 4,142 14,743 400 
Summer See Cas ee ee 28,154 2,874 460 209 20 229 3,513 5,482 8,995 319 
WAR ie iaicinic's, oasis & oltecsteka 30,745 1,569 213 196 21 217 2,938 5,542 8,480 276 
A FOUMEM MES cit cic dre cieceall 6,093 704 87 22 1 23 1,660 1,326 2,986 477 
Unicoi CEEMURET Eee eke Saiios 10,283 892 299 449 19 468 3,768 444 4,212 410 
WM erat oss cra crese eietaen 11,802 517 61 1 3 4 639 1,829 2,468 209 
Van Lo A aelei es Pe S 2,666 130 27 Bite wes caws 2 128 326 454 170 
Warren Dalal de ee aoe wee ead 17,585 1,333 301 119 32 151 2,107 2,649 4,756 270 
\WaeueinO to. Se sere e acas 34,610 4,357 1,344 997 129 1,126 10,345 4,682 15,027 434 
Wayne SCE CLE Ree ee OT 13,084 748 113 27 1 28 895 1,608 2,503 191 
W CMM ec cicceee nals wie eeaes 31,553 2,801 393 210 24 234 3,449 8,396 11,845 375 
White ene See eee eee 15,954 853 244 119 3 122 1,660 1,853 3,513 220 
WHHAIMNOR 6 o'9-5%5 05.0 eescus 23,786 2,409 492 329 37 366 3,832 5,575 9,407 395 
WHIMS siete crs areaaerore keene 26,663 2,927 476 172 27 199 3,129 5,761 8,890 333 
iisiesicicnss 2,502,000 232,194 | 62,113 61,107 | 9,009 70,116 638,617 327,299 965,916 386 
POON 6 aint Serer toe et 34,110 3,347 605 879 70 949 $11,536 $1,947 $13,483 $ 395 
PUNO WI io eu ca bo heaineoes 348 7 15 Milcecs cass 3 222 56 278 799 
1 eee rae re: 22,146 3,457 738 495 73 568 7,765 1,155 8,920 403 
PEREREM CS ce ds aesicc aoa 2,043 349 46 38 8 46 666 30 696 341 
yo a meet 5,213 2,220 584 305 60 365 4,215 1,702 5,917 1,126 
PEPREIONEES 5.6 6.6 5.6 oosd cece. 2,790 665 138 . Gee 55 1,109 1,377 2,486 891 
PEOANCOND Sie ieo'kcce Gace vcedce. 12,613 2,017 276 175 18 193 3,772 2,981 6,753 535 
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AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF INCOMES OF INCOME (1928) 
Counties Population (1928) $1,000 OR MORE (1928) 
1928 
(Cities in Parentheses) — (In Thousands of Dollars) F 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
Ne ere Peer 18,748 3,059 479 324. 25 349 $ 5,990 $ 4,727 $ 10,717 $ 572 
PO cccacaccevds eaten sees 505 466 94 6 4 10 144 228 372 735 
Se ere 3,959 629 cere 9 9 887 850 1,737 439 
PRRRIOD (i 5ccGusien sewed venee 26,312 2,926 460 611 53 664 8,652 4,944 13,596 517 
DRI oa Xess ka cceustauen 6,985 1,603 270 137 16 153 2,662 3,367 6,029 863 
12,062 2,049 386 195 34 229 3,993 2,746 6,739 559 
46,129 7,779 1,598 1,450 169 1,619 16,523 11,149 27 672 600 
293,113 41,227 | 13,682 13,624 | 2,365 15,989 196,222 8,833 205,055 701 
4,029 606 50 16 7 . 887 1,157 2,044 507 
951 153 14 2 1 3 122 418 540 566 
17,911 2,652 342 184 12 . 196 4,659 5,144 9,803 547 
39,205 5,165 1,313 1,084 103 1,187 15,530 4,982 20.512 523 
20,464 $,277 658 536 26 562 7,765 2,736 10,501 513 
21,815 2,812 658 403 99 502 6,878 3,255 10,133 464 
4,773 229 121 23 144 1,775 1,876 393 
2.910 765 125 8 13 21 387 1,652 2,039 696 
4,512 650 137 68 9 77 1,331 738 2,089 459 
21,534 5,665 1,370 592 61 653 9,318 4,667 13,985 649 
16,739 1,852 331 222 29 251 4,215 3,936 8,151 487 
OS ee ea re ae 9,430 1,577 132 59 13 72 2,440 3,100 5,540 587 
I ee rn ae ee 24,990 3,683 948 871 204 1,075 11,314 7,446 18,760 751 
EMNOUN vials cae vase ieee ene _ 4,651 651 111 58 7 65 1,331 1,016 2,347 505 
OS ae ee 11,739 3,437 819 227 30 257 4,659 3,483 8,142 694 
Se ee ee 36,410 8,642 2,463 1,425 203 1,628 18,858 5,758 24,616 676 
BOOS 5 555s ee ohawa cence sne 11,002 1,056 88 10 9 2,440 1,170 3,610 328 
Serr 3,030 3,865 907 147 12 159 1,240 896 2,136 701 
WE. 5hG Dek cce ie souls 29,829 2,442 329 147 17 164 5,325 3,654 8,979 301 
ND xoico ssa sekonss caus 1,906 421 105 Ce Seen 11 66 1,810 2,476 1,299 
Cw Oa eee 4,106 565 52 37 10 47 887 991 1,878 457 
PBR cckinnsmannuia ence 36,452 3,964 608 464 44 508 9,762 3,785 13,547 372 
MER Sidaséus saaSkwcas 10,842 2,660 567 398 49 447 5,546 6,269 11,815 1,090 
IPR ahGen berekesnauneaans 16,737 2,576 377 284 29 313 5,103 6,186 11,289 674 
RMB cies oat dawiée sbanen aslo 4,507 987 98 90 8 98 1,775 1,373 3,148 698 
NOR bcikudkswxusas vee 18,666 4,389 714 360 59 419 7,099 7,555 14,654 785 
SOBER os Coc araslacioaees ces 49 283 6,689 1,018 1,055 142 1,197 17,305 16.003 33,308 676 
Collingsworth 9,076 2.367 357 250 53 303 2.215 4,548 6,763 743 
Colorado » 18,872 3,114 464 387 47 434 6,434 4,642 11,076 587 
TES een eee »749 2,812 675 428 a7 505 5,546 1,486 7,032 804 
PMBNONA SS vacle Sines 25,564 3,049 403 259 13 272 5,990 4,580 10,570 413 
MAR. iw Soak names wos 5,789 1,366 183 66 16 82 1,775 2.092 4,327 747 
PERMA, ous ssican ie badca cee 25.483 3,986 813 532 79 611 8,387 7,726 16,113 632 
POM 6 cca ceucehsckassaxs 20,447 2,665 357 195 25 220 5,325 7,374 12,699 621 
LANES 6 i evnins sch oven ea wane 6,826 WB eg 262 62 47 109 2,440 4,606 7,046 1,032 
See ee rere 1,491 590 165 17 40 57 666 920 1,586 1,064 
EE. « cnvinwkabhacka rea 6,046 1,914 380 195 26 221 1,328 3,982 5,310 
SOI oso sinicsiesecshwas's 905 227 41 16 5 21 444 13 457 505 
WBN 26 Snclocisdnasawe 4,501 Lat 299 443 14 457 3,993 999 4,992 1,109 
Patines (Daas)... 6o.o6.0:00000-< 308,455 55,244 | 17,725 25,798 | 4,719 30,517 234,723 13,465 248,188 805 
RRO, ina 6 ie. 0:6:0 5416.86 3 Nis ielere 4,284 1,965 437 271 68 339 1,437 3,192 4,629 1,076 
DDPAE IDIUN «5 nn esc cinvae cies 3,725 1,099 288 202 O° 211 2,219 1,575 3,794 1,019 
_ SS eee ms Se eee on 15,797 1,723 193 282 11 293 4,659 3,913 8,572 543 
ON Sxcichitinnsesceaxwese 35,140 5,300 942 692 94 786 12,423 10,518 22,941 653 
SRS NVA iiss 6G solsakeSeh's ses 27,805 5,020 791 430. 113 543 8,430 8,537 16,967 610 
ee oe 5,840 1,526 286 86 27 113 2,440 4,411 6,851 1,194 
ee ee 5,264 1,306 217 50 17 67 1,553 1,809 344 
Ce eee 7,985 1,891 412 263 30 293 3,993 2,995 6,988 875 
7 eae ee 8,200 929 134 86 14 100 1,997 1,247 3,214 392 
PMPIRENN Sk eis k sea nunc 89,679 10,289 2,669 1,480 133 1,613 22,629 3,002 25,631 286 
AN rhs Goin tyinptave we. Cold 755 734 135 BE, Ne accleneats 17 444 64 508 673 
RID cose Sc onauw ned 2,269 586 99 72 9 81 1,109 1,616 2.725 1,201 
0 USERS RS at ER ea 85,858 7,841 1,710 1,481 199 1,680 42,520 18,267 60,787 108 
El] Paso (El Paso)........... 126,731 12,104 | 4,197 6,095 934 7,029 81,565 5,503 87 068 690 
TE SRC eee eae oe 28,206 3,547 544 293 20 313 6,877 4,729 11,606 411 
WRB ents sd Seceaw seek 35,988 4,162 562 597 125 722 10,204 11,629 21,833 607 
ES ee ee eee 47,891 5,091 717 521 90 611 12,423 12,226 24,649 $15 
OE Sern: 29,776 5,435 846 490 104 594 9,983 7,904 17,887 601 
ES eer see. 10,939 2,097 355 187 13 200 3,550 4,922 8,472 774 
Etre eee 9,698 2,318 466 163 48 211 3,993 6,920 10,913 1,125 
PO iis askKiatbaccneoacae’ 4,718 1,253 266 110 18 128 2,219 3,371 5,590 1,185 
Ae OS. eae 22,786 3,726 609 420 40 460 7,099 6,692 13,791 605 
MMSIEUEIAS fois. oc aseraghee arora 9,248 829 51 38 1 39 1,553 1,470 3,023 327 
PERBEGOTE oc cin'e:b05isin:d-0 ire 23,106 2,702 440 419 100 519 7,321 3,295 10,616 459 
PON Sis Ga Sakeeaceeaysindwrs 9,228 1,254 170 100 20 120 2,440 2,014 4,454 483 
Oe Se ee ere 1,001 373 56 i a ie 4 oF 366 387 753 753 
Galveston (Galveston)....... 60,766 9,903 2,837 5,531 867 6,398 46,611 595 47 206 777 
PREPAY fics sacetedasnGiosiewae< 4,227 1,299 215 37 30 67 1,997 2,175 4,172 987 
SNR esas oa Sec bra Sa Wiese 9,951 2,410 407 212 14 226 3,771 3,224 6,995 703 
RRRROOONE 65k. so 0cesaba son 551 147 23 | eee 7 222 226 448 813 
Se eee eee 9,291 1,392 229 105 18 123 2,440 3,527 5,967 642 
SUIEN 5055s ORG onbaa'ck eee 28,251 3,940 543 390 94 484 7,987 7,525 15,512 549 
BUTI ON clu vera ie wi Siave, aera 4,626 3,505 998 223 39 262 2,884 2,645 5,529 1,195 
PINNED Steers osacucete 111,008 9,754 2,333 2,791 230 3,021 33,053 13,078 46,131 416 
DE kiivtivnethinsieacuee 16.653 2,360 387 377 29 406 5,768 1,291 7,059 424 
TR CE OTe 22,955 2,260 269 314 42 356 5,990 3,380 9,370 408 
CoE a ea 27,546 4,248 785 452 96 548 7,987 9,228 17,215 625 
I ad eteaie ss ci ice care 10.041 3.673 964 234 90 324 3.768 4,231 7,999 785 
EER a vnawihocburernmcc dex ; 9,683 874 
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AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS | NUMBER OF TiCOMES Of INCOME (1928) 
Counties Peas (1928) $1,000 OR MORE (1928) 
ities in Parentheses (In Thousands of Dollars) 
(c ) Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
[2c 3.) een ier eee 14,584 2,524 365 184 8 192 3,993 | $ 4,257] $ 8,250] $ 566 
Piston eucieedeisvccooees 1,338 683 190 12 4 16 266 568 834 625 
HatGeIG ca ccciccsvecceccss 12,409 2,839 468 417 92 509 5,990 6,028 12,018 968 
re ce area cccn 15,884 2,369 398 446 55 501 5,768 202 5,970 376 
Harris (Houston)............ 274,147 54,145 | 15,388 22,004 | 3,897 25,901 195,007 3,829 198,836 725 
FIGGHBON oy coins cere wide nnees 43,306 4,294 960 1,10 9 1,202 14,420 2,975 17,395 402 
PANG ioiiwie wo ncevncesns 1,101 259 71 11 3 14 444 572 1,016 923 
PAE eT See ae ee 14,103 2,843 445 230 42 272 5,103 8,198 13,301 943 
PAS SS a ae ee ea 15,818 2,431 548 432 62 494 6,212 3,268 9,480 599 
TOM ci dacaidecee's scans 4,242 9 234 168 10 178 1,997 602 2,599 613 
PCHASERO IE cao ctcied osihoo.< sins 28,148 2,639 333 237 35 272 6,656 3,891 10,547 375 
PMO ass sce cdesewaden<es 37,863 10,252 | 2,662 757 141 898 15,751 7,509 23,260 614 
EME arcuate varela haat 43,066 5,856 910 813 105 918 14,420 15,305 29,725 690 
IACI Veo caceaae Cocccees 136 754 118 8 3 11 42 56 98 725 
BOM ee Bare ieee eC Kai Se Es 8,706 1,075 137 37 4 41 1,775 1,665 3,440 395 
IG OMINM ecu o Sala x ceies's Sea 34,580 2,933 381 316 23 339 7,765 5,064 12,829 371 
LC: Be oe se 28,430 2,089 283 203 49 252 5,768 4,570 10,338 364 
OCs ees See! 6,919 2,450 513 430 48 478 4,881 3,245 8,126 1,174 
Hadenetlty. ove <tcascenccves 956 298 60 48 5 53 266 346 612 642 
1s | eS er 78,572 6,989 | 1,245 1,116 133 1,249 17,969 10,117 28 ,086 357 
MMteninAOil caisce vdieen.n cs ce's 7,160 549 190 3 22 538 76 106 
PERV S cb ked ices wuckie ax deck 1,601 438 94 18 7 25 666 389 1,055 659 
Wetec av cccteae ieee wneoes 9,849 1,718 215 113 1 114 2,884 2,069 4,953 503 
HQC S Sela arcra ses aera eaces 11,183 1,347 172 101 13 114 2,884 2,186 5,070 553 
WANE Gano cada Gacis wes eee 15,481 2,310 270 189 20 209 3,993 413 4, 285 
NOME IAUID do cic'sialieUokeiane ats 1,446 232 64 45 1 46 666 75 741 512 
111,842 18,195 | 5,676 7,200 919 8,118 69,668 1,542 71,210 635 
912 958 171 55 10 65 887 398 1,285 672 
6,555 1,628 279 99 25 124 2,219 1,593 3,812 582 
37 ,068 5,983 | 1,069 1,003 66 1,069 14,199 8,172 22,371 603 
22,199 4,941 975 65 57 622 9,318 7,762 17,080 769 
18,940 3,151 474 308 95 403 6,434 7,645 14,079 743 
41,032 4,553 740 896 121 1,017 13,755 9,771 23,526 573 
4,749 1,309 214 128 17 145 2,219 1,233 3,452 727 
340 64 22 14 12 26 222 38 260 765 
3,315 672 104 25 3 28 887 1,217 2,104 635 
5,807 1,831 386 271 51 322 3,550 1,498 5,048 869 
3,559 836 167 46 8 54 1,331 1,248 2,579 725 
651 155 20 3 1 4 122 263 385 593 
3,723 507 60 93 13 106 1,331 546 1,877 504 
7,790 2,119 504 392 47 439 4,437 868 5,305 681 
9,184 2,093 391 188 33 221 3,993 6,042 10,035 1,093 
85,915 5,652 | 1,289 1,152 148 1,300 17,748 11,087 28,835 336 
1,168 1,531 332 26 10 36 49 199 696 596 
PGMIGGSEE  oieic:s woxicnite scien’ 8,748 2,064 267 167 20 187 3,328 2.212 5,540 633 
EG OAUES siudieeseacwumeemnns 4,793 951 157 87 8 95 1,775 1,072 2,847 594 
| ee 28,784 4,479 | 1,064 902 79 981 12,202 6,770 18,972 659 
PO aS aie dils Suis aeareeenn eet 13,928 1,662 249 96 5 101 2,884 2,139 5,023 361 
Meee grain doris, co eisincieaolee ms 18,173 1,389 162 84 12 96 3,771 3,144 6,915 381 
BIRCRE os dh chareeccioeu es 14,545 2,900 490 518 52 570 6,877 1,557 8,434 580 
PAMOON OS io cld a's i06/cck a 33,081 5,670 | 1,215 1,163 184 1,347 15,308 10,352 25,660 776 
WipeeOt ll yisc. v-ssievisisleck:ss- ower 3,661 1,020 220 35 4 39 1,553 1,900 3,453 943 
PING Odlevicivecccwiascascners 4,145 968 139 39 7 46 1,331 1,666 2,997 723 
lances aac nceculeuer eases 5,327 1,185 126 99 10 109 1,997 645 2,642 496 
PUNHOOM Gute c cedex cas varus 11,034 6,467 | 1,639 717 126 843 5,536 2,857 8,393 758 
Ea ica cut. ocancdascx6d 4,720 1,864 303 72 29 101 863 1,860 2,723 576 
MeCalloehiy csc ivccsiec ccc bce 10,948 2,756 501 180 42 222 4,215 4,700 8,915 814 
McLennan (Waco).......... 110,359 16,224 | 3,636 3,970 844 4,814 46,589 17,013 63,602 576 
MG MUNG 5 cosa c.ccecceccs te 94 19 20 5 1 22 200 422 446 
WIREIAON ss cnc dnc Ceaeecanwau 11,880 1,051 113 43 9 52 2,219 2,269 4,488 378 
DOMME gs craks ca eS cate 10,817 910 138 77 7 84 2,219 690 2,909 269 
ERRORS oes sides elwni oie, 2 xls: x x tac 1,139 + 606 82 35 12 47 266 526 792 696 
MGSGH caiass cc 5a clare cw cikae eis 4,794 1,210 173 45 7 52 1,553 1,163 2,716 567 
WSRAGOROR oo sac xicisio wo eared ‘16,494 2,779 536 477 48 525 6,656 5,938 12,594 764 
VL SC 7,372 773 179 240 43 283 2,884 83 2,967 402 
Wt craicicitie Wala eave ase 11,623 2,040 379 211 27 238 3,771 3,893 7,664 659 
RCN eh sis/a1 c's sodas vcicis oe 3,143 896 171 42 18 60 1,331 823 2,154 685 
2,433 1,245 306 123 13 136 1,553 593 2,146 571 
37,863 4,947 709 678 103 781 11,314 10,261 21,575 570 
8,945 1,512 206 57 9 66 2,219 2,568 4,787 535 
7,462 2,885 666 295 44 339 2,059 2,230 4,289 575 
22,050 3,800 718 294 30 324 6,434 5,517 11,951 542 
17,216 1,824 253 239 14 253 4,215 1,074 5,289 307 
556 229 41 18 1 19 22 297 319 595 
10,212 1,027 141 63 3 66 2,219 1,367 3,586 351 
4,071 1,080 207 72 18 90 1,997 2,681 4,678 1,149 
28,276 3,120 588 333 40 373 7,321 2,467 9,788 346 
78,945 8,160 | 1,771 1,751 520 2,271 25,291 13,020 38,311 485 
12,120 1,110 139 69 7 76 2,219 299 2,518 208 
10,739 3,424 744 442 36 478 6,212 3,344 9,556 890 
22,670 7,215 | 1,893 1,072 263 1,335 16,639 9,265 25,904 1,143 
faddece seas anahoty 2,315 971 206 24 9 33 309 1,184 1,493 645 
ENGIN A eee cerele 60 sive cine oie 703 276 79 9 | Ree 12 244 239 483 690 
Orange. 15,290 2,637 614 787 76 863 8,874 323 9,187 602 
PANE escesansceaice ont 23,292 3,562 827 558 57 615 8,653 1,622 10,275 441 
MORMON Se oc aae a each 21,626 1,823 156 82 7 89 3,771 2,561 6,332 293 
econo act ewesenos 23,243 10,502 
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AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF INCOMES OF INCOME (1928) 
Counties Population (1928) $1,000 OR MORE (1928) : 
(Cities in Parentheses) (1928) (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
Eee ee 1,687 834 147 MR ie iia skieme 18 $ 387 $ 646 $ 1,033 $ 614 h 
ee re 3,833 1,012 256 106 17 123 1,775 1,012 2,787 727 h 
aa ais eee wise tals € 16,678 1,743 228 192 21 213 3,771 1,601 5,372 322 
Potter (Amarillo)........... 45,764 12,163 4,777 2,343 256 2,599 21,520 863 22,383 490 P 
NGS nscececeenecaes 12,124 851 286 216 22 238 3,328 451 3,779 312 : 
“SSG ERs Ri hae g 31049 702 48 14 1 15 1,331 1,176 2,507 311 : 
EM n5 i 6 ido in esi bcs ans we 3,653 1,154 241 87 12 99 1,553 2,081 3,634 995 S 
NN Gis oon secacomeinnisneee 374 1,353 443 30 9 39 361 391 270 
EN Se I ee ee oe 1,452 349 51 14 if 15 666 530 1,196 824 S 
Red River....... 35,601 2,760 419 273 30 303 7,765 7,191 14,956 420 
Reeves..... 4,428 209 86 5 91 1,775 60 : 538 U 
Refugio ..........-.seeeeee 4,025 1,153 198 76 10 86 1,553 1,580 3,133 778 U 
NE i a's axmatins ones 1,460 79 93 4 97 37 64 1,278 877 
icin cds hann0k’ 27°755 2,456 375 237 48 285 5,990 5,308 11,298 407 : 
ERE TET OE 8,537 1,813 141 156 18 174 2,884 3,201 6,085 713 . 
Runnells.........+0-+,20055 16,966 4,689 844 455 74 529 6,009 6,454 12,463 735 . 
Mle s sown seincene seaeeee 31,487 2,658 334 175 14 189 5,768 3,960 9,728 309 
Sabine..... gaialee ww ligieaisiaie's 12,221 1,413 157 106 7 113 2,662 560 3,222 264 
San Augustine.............. 13,649 1,144 134 96 5 101 2,440 948 3,388 248 
RE TRCN. 5:65 5icivobs 0.500101 9,805 543 71 22 1 23 1,331 926 2,257 230 
OS eee eee 11,314 2,751 461 368 S1 419 5,324 4,299 9,623 851 
ee eee 9,981 1,555 204 72 16 88 2,440 2,860 5,300 531 
NS a ee 1,839 576 101 25 10 35 487 736 1,223 663 a 
OS ae eee 8.946 1,936 428 45 14 59 3,106 4,443 7,549 844 A 
Shackelford........ 4,928 2115 484 229 23 252 3,106 1,238 4,344 881 B 
ERE, oe ere N 27,289 2,983 424 222 22 244 5,990 2,505 8,495 311 C 
ee ee 1,463 401 79 10 3 13 444 1,048 1,492 1,020 C 
Smith..............0.-.e0es 46,472 5,384 | 1,167 1,226 72 1,298 16,195 4,306 20,501 441 E 
Oe | an ar 3,540 475 35 16 7 23 666 667 1,335 377 F 
, 
MM ics cea swiss ouinaawaw'e 11,019 662 91 62 10 72 1,997 621 2,618 238 G 
SS ee ere 15,305 5,945 | 1,501 1,113 105 1,218 11,980 1,304 13,284 868 Li 
ey ree 1,046 442 69 57 12 69 666 324 990 946 
Stonewall.............-.--. 4,060 963 123 63 3 66 1,331 1,573 2,904 715 0 
RUUD ania scan yannalenawat 1,588 548 110 56 57 113 609 801 1,410 883 R 
ee Tn a eT ne 4,360 1,564 396 87 14 101 1,497 1,615 3,112 745 W 
Tarrant (Fort Worth)....... 203,708 33,550 | 10,417 11,583 | 1,637 13,230 157,479 8,404 165,883 817 W 
Taylor.......ssssececeecees 23,928 9,392 | 2,837 1,350 7 1,577 17,97 7,605 25,575 1,069 W 
ae Reeser oe 1,585 469 109 99 17 116 1,109 415 1,524 962 
Terry 2,222 1,108 200 31 14 45 331 503 834 376 
Throckmorton.............. 3,566 1,202 171 39 10 49 1,331 - 1,759 3,090 867 
1 RR eee 18,013 1,407 188 137 12 149 3,993 2,596 6,589 366 
Zom Green.....<.... si 15,113 6,327 1,596 805 155 960 11,093 2,690 13,783 912 
AOAVIB GAUBIN) «6 56s 5 00:cis cise 84,555 11,364 3,346 2,754 575 3,329 31,724 8,351 40,075 474 _ 
MEME a5 Sinie 919 9:66.48 0; 006:40'8% 13,537 1,255 182 124 13 137 2,884 1,012 3,896 288 
Ac 
OC eee er ee 10,349 1,170 143 103 22 125 2,219 433 2,652 256 Al 
LS en re ere 22,329 1,970 204 167 3 170 4,659 2,493 7,152 320 Al 
SRL Siicine cok ewe Kea 252 1,555 489 4 1 5 222 af 249 988 Ar 
Uvalde...... 10,701 2,106 424 276 48 324 4,215 2,583 6,798 635 A 
WOAWRUBs 050s skis csweave 12,625 2,329 447 416 107 523 5,546 1,319 6,865 544 
A 
Van Zandt................: 30,678 2,812 303 260 12 272 6,877 5,475 12,352 403 P 
Victoria..... 18,155 3,138 645 525 78 603 7,321 3,629 10,950 603 At 
ee ree 18,438 1,437 239 155 34 189 3,993 1,409 5,402 293 ¢ 
MN sins Seis toh siaenner 10,227 12738 96 109 20 129 2,662 2,015 4,677 457 Be 
DUO rs iwaeSiinbleneasuiegcane 2,598 461 76 27 4 31 666 742 1,408 542 ‘ 
1 
MPRSDBOON s\sieis Sissies wisieie 26,455 3,493 635 457 62 519 7,765 4,873 12,638 478 Bc 
| emer re 28,966 3,859 1,224 976 210 1,186 12,424 546 12,970 448 Br 
DMEM 5c cnn co GN Gaia evn 24,133 4,182 652 433 79 512 7,987 8,013 16,000 663 Bi 
MME 55 onscgessdase ina’ oe 2,290 457 118 41 159 3,092 3,791 6,883 936 Bu 
Wichita (Wichita Falls)...... 89,268 18,977 6,419 4,812 1,141 5,953 55,135 3,102 58 ,237 654 é 
NE So Vs Rls neces 15,016 4,832 1217 598 168 766 5,096 4,366 9,462 632 Ce 
SUE okie k <eniaacaneute 1,026 1,136 231 57 13 |, 70 431 318 749 730 Ca 
OS ere 42,661 7,551 1,327 1,135 149 1,284 16,860 17,151 34,011 797 CI 
PMA chen seeks ceca accaaws 17,179 2,441 296 197 25 222 ' 4,215 4,825 9,040 526 Ct 
DE. cnaeaeh xikis s604S-+50% 23,115 2,808 338 222 41 262 5,768 5,199 10,967 474 f es 
NN isd spicy daeatk weal 27.531 2,117 284 272 5 277 6,434 2,972 9,406 342 Cl; 
NNR. oa aigle sa eslors aisle 0 A Rt Serer 222 463 924 Cr 
MATIN ain os 0nW wri Seri rcioumiciane 13,294 4,726 1,186 701 147 848 9,761 3,365 13,126 987 Cu 
SS re inswanehs 2,912 al PRRs 2 - 444 6 660 227 Cu 
RERS ovis Rak GRE Rieke a eS 3,088 1,067 170 51 3 54 1,109 264 1,373 445 
MPA acca cnbewe<es 5,487,000 859,618 | 200,142 177,642 | 28,611 206,253 2,302,558 849,447 3,152,005 575 
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AUTOMOBILE ‘ ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF ee eto OF INCOME (1928) 
Counties —— (1928) $1,000 OR MO (1928) 
1928 
(Cities in Parentheses) (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
WOR PR RMI gor 0. 05s: fuses coaloce ao sole 11,503 1,362 503 187 10 197 $ 2,846 $ 4,108} $ 6,954] $ 605 
IONENS 0055s edn caveeics ,028 358 116 66 3 69 745 705 1,450 479 
Oeil Nels Sa ee aiken 3,299 163 72 10 5 15 452 593 1,045 317 
WRN ao dhe Wane We eis wk wéiee's 2,251 166 65 19 21 362 1,275 1,637 727 
Salt Lake (Salt Lake).. ae? 186,105 23,786 | 12,449 16,193 1,862 18,055 135,345 5,941 141,286 760 
Bete UMN oceincceseccoces cece 4,024 87 48 16 2 18 406 664 ,07 266 
EE eer ee 20,848 1,481 514 262 35 297 4,022 4,499 8,521 409 
Oe ars oils ute res vielen es 13 436 1,290 469 162 18 180 2,710 4,395 7,105 529 
Summit.. 9,364 1,055 572 505 19 524 3,818 1,664 5,482 585 
Mo Saris a cine winx oe sees 9,486 1,048 462 529 27 556 3,886 1,565 5,451 575 
RN cc on0% ohcciecee eee chee 10,088 677 329 141 28 169 1,942 2,427 4,369 433 
aca ley vse whales cee FeO 48,583 5,230 2,000 1,103 85 1,188 13,305 8,815 22,120 455 
A See rete rere 5,513 525 205 106 21 127 1,378 1,481 2,859 519 
oe el otarere als. we 'bcke% 8,063 448 157 | eee 40 1,130 1,102 2,232 277 
ease ia a(dva wareieb el on as ares 2,500 109 79 25 1 26 317 780 1,097 439 
Waar (2,70 1) a ere 51,804 6,375 3,212 4,019 293 4,312 28,713 4,555 33,268 642 
MOUAR caccceve onvets 531,000 57,118 | 27,099 28,585 2,653 31,238 245,901 76,605 322,506 607 
VERMONT 
| 
Addison. . 20,533 3,135 1,413 373 41 414 $ 7,650 $ 4,769 $ 12,419] ¢ 605 
Bennington. . Ba weal ens 23,735 3,331 1,713 1,425 232 1,657 16,412 1,618 18,030 760 
OS, ere 28,338 3,479 2,165 1,190 162 1,352 15,459 3,324 18,783 663 
CHUA 65s occ sce cc caws 48,079 5,875 3,033 3,258 392 3,650 34,936 3,934 38,870 808 
er er era 8,100 834 450 338 9 347 3,882 1,057 4,939 610 
ee ee 33,029 3,822 2,239 1,460 104 1,564 17,616 5,266 22,882 693 
oo ee 4,162 601 204 88 8 96 1,531 729 2,260 543 
ee 13,045 1,599 825 216 37 253 4,653 2,215 6,868 526 
Jo See een 19,007 2,405 1,094 434 52 486 7,309 3,357 10,666 561 
CM eiiein ck coda vk uns 26,304 3,148 1,718 921 89 1,010 12,575 4,710 17,285 675 
Lo Sr eee 50,834 7,585 3,892 3,040 387 3,427 34,255 4,831 39,086 769 
WRSMINBUOR 6.0.5 6-06 5-5 655 6 42,813 6,017 3,347 2,598 332 2,930 29,397 3,401 32,798 766 
SW IMERREINNS 5 6c nae: 5;0:ar wu wialars 29,010 3,974 2,375 1,542 + 182 1,724 18,455 2,011 20,466 705 
WUMROIOE os/ardlocs vos vb R Raa eae 40,682 5,182 3,234 1,684 250 1,934 22,882 3,578 26,460 650 
Lo: | ae 352,000 50,987 27,702 18,567 2,277 20,844 227 ,012 44,800 271,812 772 
BO EMM a oaks "ool 9-9 Oe Seles 35,435 5,157 886 451 28 479 $ 6,817 $ 16,603 $ 23,420 $ 661 
PuUNINOS oc 5- 5c are stbise erkecwr a 37 ,368 5,441 1,442 2,522 175 2,697 22,698 ,036 27,734 742 
J ee eee eee 21,892 2,700 899 1,773 81 1,857 15,157 716 15,873 725 
PRM ol cigs ares He-<kia Waress 9,980 794 109 58 6 64 1,088 2,059 3,147 315 
ERE Leis nena aye erie 20,135 1,311 329 140 9 149 2,176 3,340 5,516 274 
BDPOMIAtOR scsi cs ice cxeees 9,425 947 213 78 7 85 1,306 1,804 3,110 330 
MINIT So. 3/6: clelottrace ate aceite 34,727 5,974 1,210 1,734 176 1,910 17,115 89 17,204 495 
Augusta... 35,309 6,104 1,403 1,106 136 1,242 12,754 9,132 21,886 620 
BING. cia maces Qo rcedtie kad 6,507 986 244 156 16 175 1,813 852 2,665 410 
Bedford 31,233 2,382 564 228 26 254 3,699 5,390 9,089 291 
MBN id Gilda cieh eww ei 6:0 wid aes 5,696 350 56 9 1 10 435 897 1,332 234 
OT ae ee 16,862 1,712 375 116 11 127 2,103 2,696 4,799 285 
ROMER 5s CVSea's Gectalcneees 21,412 1,768 232 404 15 419 4,351 3,517 7,868 367 
NANG HARING of crs! eine phates cc noral ea 15,725 286 110 42 6 48 1,088 1,149 2,237 142 
Buckingham 19,232 839 119 35 7 42 1,161 2,472 3,633 189 
Campbell (Lynchburg)....... 75,339 6,750 2,445 2,387 536 2,923 26,325 3,481 29,806 396 
CHSOIIG sofa osc cante-ninete 16,248 1,610 233 86 13 96 1,885 2,585 4,470 275 
ORION re me arco circre s.scecste ware’ 21,675 734 154 16 L, 21 1,233 2,283 3,516 162 
Charles City.. 4,881 457 57 14 4 18 435 518 953 195 
CHIME Cle ocho cdsvacaasie ston 17,863 1,740 240 122 $ 127 2,103 3,529 5,632 315 
Chest eRGOlE o. 5-65 sic:00<0-v eos 20,873 1,702 261 242 18 260 2,901 1,825 4,726 226 
MORNE Ce Sere eancclala a Se otk a8 7,297 963 212 60 13 73 1,161 2,010 3,171 435 
MRS hee COR Re ee v0 ORS: 4,175 447 74 11 13 363 597 960 230 
CUNONER  ecens sc av ees ee 13,537 1,722 333 192 19 211 2,538 2,774 5,312 392 
Cutnberland). oo .066.0.6 6 6500's 9,279 586 69 pf eee aa 18 580 1,788 2,368 255 
PLOMMNIBCNE isis St bie ard 13,791 390 169 114 6 120 1,740 883 2,623 190 
Dinwjddie ee: rere 49,862 4,487 1,028 1,516 201 1,717 16,389 2,707 19,096 383 
lizabeth City.. 25,714 3,016 1,105 1,045 85 1,133 10,153 551 10,704 416 
1 REO ORS 8,699 716 132 16 4 20 1,306 1,582 2,888 332 
1 1 5 SaaS: 22,347 2,402 702 402 39 441 4,931 3,586 8,517 381 
MAUMEE Cee Ou craic siceielee 22,271 2,806 570 323 49 372 4,351 4,529 8,880 399 
MMe be sc sleverdieis cre Reet raia 13,356 942 175 10 2 12 871 1,928 2,799 210 
WI WRNG 3 croierus tenses 8,704 743 123 39 4 41 871 913 1,784 205 
115 60.11 ER ale es oy 26,767 1,888 281 109 8 117 2,321 4,726 7,047 263 
PROGUO is Sect earl c cease Sats 19,700 3,132 1,118 531 74 605 6,381 4,019 10, 528 
Giles peiatn eee Wiele aire ha eevee 12,120 1,041 287 163 9 172 2,103 1,170 3,273 270 
12,021 1,159 287 46 7 53 1,306 1,208 2,514 209 
9,026 776 103 43 5 48 943 1,106 2,049 227 
20,181 1,364 330 77 6 83 1,885 2,565 4,450 221 
6,486 423 50 5 2 7 435 975 1,410 217 
11,820 958 198 214 22 240 2,611 2,049 4, 394 
42,135 3,627 429 401 40 441 5,657 7,466 13,123 311 
18,421 2,332 415 311 29 340 3,844 2,580 6.424 349 
245,826 26,432 8,609 15,944 2,671 18,304 153,453 2,445 155,898 634 
20,610 3 35 4,1 314 
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AUTOMOBILE 3 ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF INCOMES OF INCOME (1928) 
Counties —" (1928) $1,000 OR MORE (1928) 
1928 
(Cities in Parentheses) (In Thousands of Dollars) Per Capita 
Under Over $1,000 to Over Total 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
SS EE Ee pares See § ,022 500 101 ok eee S 4 $ 435 $ 762 $ 1,197 $ 238 
Isle of Wight.... oes 14,699 1,652 178 57 11 68 1,523 2,309 3,832 261 
— an ae 6,251 943 206 137 11 148 1,595 777 2,372 379 

Me ONG UCN. i... oes sae 9,330 ELS 90 LOS ere 19 798 1,216 2,014 216 
ee ee ee ee 5,776 872 128 Oo esaisieewe 32 652 1,041 1,693 293 
SSO URIBE 650 55s ses sine 8,900 942 134 114 16 130 1,595 964 2,559 656 
INE 5.54 vie bene a es aise 9,937 1,139 205 58 6 64 1,306 863 2,169 218 
Se ee eee ae 25,758 1,667 433 118 9 127 2,611 2,382 4,993 194 
NN CE eT ee 20,956 2,879 721 239 48 287 3,917 5,901 9,818 469 
Deans Save Sidsbintokuk sts 17,403 1,417 201 77 8 85 1,740 1,712 3,452 198 
eae 15,541 1,385 207 45 19 64 1,450 2,998 4,448 286 
MR ign gs ching a waues snis 9,772 1,006 161 31 11 42 943 2,000 2,943 301 
NE 55 ck cb mie sictea ls sk whe 8,602 1,022 284 70 4 74 1,306 889 2,195 255 
ee 31,782 2,876 411 350 40 390 5,004 6,121 11,125 350, 
OS eee 8,307 858 232 40 = 42 1,016 1,054 ,07 249 
Montgomery............06- 23,649 2,679 787 514 33 547 5,947 2,566 8,513 360 
rye 29,862 3,072 712 598 113 711 7,470 4,261 11,731 393 

ree 17,595 1,707 310 194 13 207 2,756 3,075 5,831 331 
SAS ee ere 4,625 480 68 21 1 22 507 570 1,077 233 
Norfolk (Portsmouth-Nor- 

DD Shan csncsccursendurs 304,164 19,674 7,003 13,448 1,417 14,865 155,606 3,153 158,759 522 
NOrChaMptOn ..0.6. 666.6 cess 18,180 2,471 481 574 38 552 5,657 10,878 16,535 910 
Northumberland............ 11,730 1,721 224 49 17 66 1,523 1,304 ,827 241 
PMOWRY sic oaib baie obvi s.e%e 14,422 1,758 400 449 39 488 4,714 1,747 6,461 448 
Orange 13,565 1,529 323 178 31 209 2'538 1,980 41518 333 
ea ere 15,042 1,339 276 226 18 244 2,756 1,753 +o 300 
CN ws me ace Shek e 17,160 769 130 61 8 69 1,306 3,102 4,408 257 
PPAR Gos cases esau 109 460 8,549 1,689 1,739 241 1,980 20,016 10,984 i 283 
RU MIPRIUINNN 556.0 0:5:5:4 ve hs'eee's' eis 673 665 74 24 5 29 580 1,471 2,051 307 
ye Yl Sr 15,039 1,289 361 184 33 217 2,538 2,259 4,797 319 
Prince George...........+:+ 14,575 1,681 392 218 84 302 3,408 1,079 4,487 308 
Princess Anne............-. 13,877 1,611 316 278 14 292 3,408 1,958 5,366 387 
Prince William .....0..00.s0. 13,911 2,055 512 127 27 154 2,103 2,925 5,028 361 
TR eer re 17,426 1,656 536 307 27 334 3,626 1,499 5,125 294 
PADORRANNOCK 6:0.0.000600 55000 8,218 624 117 25 1 26 580 1,884 2,464 300 
NS a 7,571 796 120 36 1 37 798 1,190 1,988 263 
Roanoke (Roanoke)......... 102,046 11,444 4,539 §,323 685 6,008 51,635 2,402 54,037 530 
a 24,968 3,043 682 374 66 440 5,076 3,367 8,443 338 
PONOTN. 66s 5 csc ceess 36,583 5,540 1,326 588 -70 658 7,832 7,939 45,771 431 
LSS re 27,279 1,474 369 141 23 164 2,683 2,446 5,129 188 
OGG vse hbcawa bs oe aaewiee 25,232 950 178 62 7 69 1,740 3,098 4,838 192 
BMRRNADAN «is ckcsvesacnes 21,191 2,690 596 193 19 252 3,263 4,824 8,087 382 
NR oe Ree ach eo mie euleis 22,532 2,083 443 166 41 207 3,046 1,428 4,474 195 
HOULNRIMPUON...0.0.000cccc cece 28,062 2,744 383 222 38 260 3,844 854 9,698 346 
Spotsylvania..............00- 16,756 2,109 563 513 23 536 5,439 1,745 7,184 429 
LS, ae err 8,253 554 94 22 1 23 580 1,864 2,444 296 

9,476 982 88 50 13 63 1,088 1,234 2,322 245 
13,070 1,499 141 88 20 108 1,813 2547 4,330 331 
28,352 2,822 681 710 75 785 7,687 1,845 9,532 336 
9,015 924 264 110 6 116 1,522 1,570 3,092 343 
Warwick (Newport News)... 80,378 4,253 1,661 1,847 141 1,988 32,275 383 32,658 407 
fn. a rr 39,825 3,200 866 831 os” 926 9,210 4,896 14,106 354 
WVRBUINOPEIBNT 6 oc knew sciees 10,428 967 143 36 7 43 1,088 1,547 2,635 253 

ise ee 47,356 4,377 1,274 1,202 94 1,296 12,619 1,303 13,922 294 
NE a ccs sous cou eis oars 20,589 1,576 457 231 24 285 3,191 2°Tis 5,966 290 
WM  c5sGb bNGANKGR ARS Ow ES 8,194 912 152 i 47 871 624 1,495 182 

BONG 65566 2GS BERN 2,575,000 244,450 | 62,465 66,658 8,415 75,073 769 ,200 270,598 1,039,798 400 
EN anin.c eemeeanes Gaels 10,404 1.315 390 352 15 367 $ 4,439 $ 3,376 $ 7,815 $ 751 
DE 5% ccevenaskmiaebaes 7,750 1,040 488 195 3 198 3,699 838 4,537 585 
OA iicbs6e 6b S Sosa dS 12,914 1,861 614 436 15 451 6,871 3,406 10,277 796 
ON a er ee ee 23,770 6,322 2,447 2,248 223 2,471 19,448 $2,712 32,160 1,353 
8 ed basGwesiunsws 13,475 2,879 1,202 985 55 1,040 9,830 a 11,390 845 
Ne eee eet 36,874 6,684 2,407 1,614 57 1,671 19,131 4,578 23,709 643 
SID ce vin ects Garek 6s mr 7222 850 344 384 25 409 3,700 4,040 7,740 1,072 
SUB ds va.sicowasehisancen 12,976 4,798 1,935 1,411 92 1,503 15,750 1,744 17,494 1,348 
SRM cisesheenennch<Ky 11,131 722 251 230 10 240 3,593 4,195 788 700 
ere ne ot 6,095 456 161 155 1 156 2,536 708 3,244 532 
PR heck LAoeekkweans 6,965 982 369 778 10 788 4,545 1,063 5,608 805 
RRM iin pissin eis nile aioeio's 6 4,593 643 312 430 42 472 2,854 2,824 5,678 1,236 
ce ree eee 9,149 1,216 307 265 7 272 4,228 2,452 6,380 697 
CPOE 50,025 9,598 4,275 6,758 428 7,186 43,653 2,047 45,700 914 
| SINE CSR RPL E NE, - pan aen 6,504 1,061 254 111 3 114 2,749 1,700 4,449 684 

Mcnseh Aahaiesw eka ks YB Ak | 971 405 399 10 409 3,911 486 4,397 566 

ES ere 477,500 69,509 | 30,294 48,955 6,355 55,300 383,555 8,380 346,935 727 

Re oka ld Bean diaainie ee 37,296 4,550 1,911 2,137 81 2,218 20,718 2,184 22,902 614 
CED is'6-s ase ee ssw Ch%SS 20,020 2,539 1,081 1,493 52 1,545 12,684 3,453 16,137 799 
ee ee re 10,981 1,627 549 366 22 388 5,391 Shae 9,118 830 
DRE bkesevneckacieewalsin 41,653 7,512 2,545 2,543 117 2,660 28,116 4,921 33,037 793 
SR Con AG teh aeee ears 17,934 2,490 816 659 44 703 8,456 6,767 15,223 849 
| SE ete ore new es 5,817 1,518 625 614 ai 482 3,911 569 4,480 770 
NS RE Sree terry 19,237 2,429 862 519 22 541 9,196 5,343 14,539 756 
PSs vba esos 0.0 eeawee 16,627 “ 876 2.235 63 1,298 800 12,004 722 
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AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF INCOMES OF INCOME (1928) 
Counties —— (1928) $1,000 OR MORE (1928) 
192 
Cities in Parentheses) (In Thousands of Dollars) Per Capita 
Under Over $1,000 to Over Total 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 
Poti: Cents ics cee cevdc wes 7,541 828 397 444 12 456 $ 4,334 $ 417 4,751 $ 630 
Pierce (Tacoma).........0¢ 169 ,233 24,743 10,338 15,951 1,388 17,339 114,578 5,595 120,173 710 
ER rer er 4,272 581 117 154 7 161 1,798 785 ,583 605 
C1 Sa eee ree 36,546 5,641 2,146 2,104 119 2,223 22,302 6,050 28,352 776 
CE SE es aeons 2,79. 464 179 52 16 1,480 410 1,890 677 
Gila ete se occ os Ca olee 83,906 12,154 §,222 4,016 333 4,349 47,776 6,717 54,493 649 
Spokane (Spokane).......... 152,590 22,369 9,906 22,561 1,451 24,012 127,326 10,279 137,605 898 
eS rrr 24,598 2,622 943 594 30 624 10,570 3,398 13,968 568 
op Ee rere wee 25,500 5,976 2,249 2,039 142 2,181 18,604 2,104 20,708 812 
WO MNTNAINE 6 556:00%< (40.6 bieicins wa 4,115 328 151 238 19 257 1,586 701 2,287 556 
WAllh WARES 66 0se.c ieee sci 32,631 4,859 2,122 2,250 225 2,476 20,188 8,762 28,950 887 
WOR go ease acres ea.ceate aus 55,984 9,790 ,666 2,818 247 3,065 39,638 7,423 47,061 841 
Whitman...... 37,215 5,102 ,167 1,697 106 1,803 19,660 16,895 36,555 985 
Bo Se ee eee 74,267 13,277 5,158 3,802 310 4,118 47,987 25,889 73,876 995 
oR “se 1,587,000 244,497 | 100,481 133,932 12,177 146,109 1,066,995 178,998 1,245,993 785 
WNMER cca sida ce cccewe es 18,965 1,978 659 378 14 392 $ 4,928 $ 2,539 $ 7,467 $ 394 
OL ee eee rie 26,185 3,404 1,391 987 47 1,034 10,582 4,073 14,655 560 
De carer ee 15,966 1,453 675 438 17 455 5,073 951 6,024 377 
MIRE Ei vents o aes a% aoe 25,542 904 295 336 7 343 4,565 3,199 7,764 304 
PIQUR Oe hecite is nak wncends 17,292 1,866 972 1,541 73 1,614 13,119 1,290 14,409 833 
Cabell (Huntington)......... 97,881 10,626 §,532 §,521 1,120 6,641 57,187 3,110 60,297 616 
Ile oversea cre 6 ok ec cae pare 10,374 55 226 96 6 102 1,668 2,107 3,775 364 
Clay. 11,723 391 196 110 5 115 1,812 1,328 3,140 268 
Dodd 12,265 850 244 189 10 199 2,464 1,243 3,707 302 
Fayette....... 91,248 4,950 2,554 Zita 135 2,888 26,021 1,758 27,779 304 
WN ds so aes Wes vias 10,817 734 207 cg eee 150 2,102 1,971 4,073 377 
WEBO@r sci Cacs rece ees ats 9,955 908 237 71 1 72 1,450 1,307 2,757 277 
GrcCnGls.. 6 cise cet nceceas 28,043 3,138 1,147 579 52 631 7,538 4,209 11,747 419 
PIOTHUOIIIO bis cass kc as neler 11,963 1,478 305 69 6 75 1,885 3,002 4,887 409 
WIGHOOON sone ice oie 140 oe See RE 21,110 2,511 1,280 2,006 50 2,056 16,816 894 17,710 839 
OG ee ieee ema when 10,619 994 173 38 3 41 1,232 2,000 3,232 304 
RNa 6.eaKcealer mwas aes 80,785 8,092 3,627 4,209 267 4,476 40,444 2,799 43,243 535 
De nee Pee ee 19,641 1,186 312 112 12 12 2,537 4,561 ,09: 361 
OO err er re rere 16,399 2,062 741 303 41 344 4,493 4,415 8,908 543 
anaroha (Charleston)...... 174,744 13,043 6,955 7,878 1,135 9,013 103,279 4,159 107 ,438 615 
AWN ie 6 kicis ie Mawiawee eee 21,648 1,858 831 804 41 845 8,263 2,441 10,704 495 
ee Re tee ars oy ree 20,459 637 291 128 13 141 2,464 2,614 5,078 248 
Sie css Wines cs pelade wanes 43,401 4,586 2,286 2,589 120 2,709 23,483 649 24,132 556 
McDowell....... re pa 102,546 6,181 2,441 4,179 169 4,348 36,096 1,159 37,255 363 
WRUNG a a careien s accnmew wed 59,406 7,171 3,513 4,824 230 5,054 42,111 2,618 44,729 753 
RRB PO DUE os sis aro wo 5 Beco Bes 36,286 3,661 1,692 1,868 127 1,995 17,758 3,815 21,573 595 
RO i.k6 onside 6 ob oelen ees 22,760 1,535 488 306 15 321 4,349 4,102 8,451 371 
Mercer.... 53,859 5,228 2,380 3,765 304 4,069 33,994 2,503 36,497 678 
WINGER co vdsivc dase «sca ne ee 20,970 2,179 910 1,019 34 1,053 9,639 1,279 10,918 521 
WMO 65 dine eos <4s.0 we ea 28,189 1,828 892 1,781 83 1,864 15,511 945 16,456 584 
MORGNGRNE feck occ ce aes ae 36,216 §,152 2,406 2,579 162 2,741 24,064 2,782 26,846 741 
CNAs ¢ Gin bio Ke aoe co he 13,544 1,314 300 105 112 2,102 3,011 5,113 378 
MORN Gar oS alias oa xe eo ties 9,241 898 359 231 10 241 2,681 1,170 3,851 417 
INTO NON NMS a ra olcy are Ge. 8.6 0 emcees 21,927 1,279 448 348 27 375 4,639 1,966 6,605 301 
Ohio (Wheeling)............ 94,715 8,388 4,595 8,420 1,547 9,967 78,278 1,490 79,768 842 
BORGIBCO UE xaeb tae eiact ew ne 075% 10,684 888 170 18 1 19 1,015 2,090 3,105 291 
PICHBRHIG i oc cxceie ce vs ae sees 8,168 744 202 222 8 230 2,392 967 3,359 411 
OOH NION sole wioig. 6:6. 0:605550 2 0 15,605 1,426 439 214 17 231 3,189 1,920 5,109 328 
Meese cs cence steewes 28,986 3,634 1,163 623 9 632 7,829 4,135 11,964 413 
MUN: eNorceuiac cae gka 18,404 £,155 383 250 7 257 3,334 2,878 6,212 338 
MGs te cus es «ne sneee 44,025 4,158 2,455 2,052 104 2,156 19,570 1,855 21,425 487 
MON icc ¢'s oasis os 6k 5 x ecmrele 29,665 2,267 1,006 697 56 753 7,973 2,390 10,363 349 
PO ike taeda cares 18,268 2,111 577 463 8 471 5,292 1,718 7,010 384 
MMMERT Rd lace cides where waa 22,277 1,405 610 243 22 265 3,697 3,169 6,866 308 
Summers..... 21,119 1,185 578 747 19 766 6,958 2,096 9,054 429 
MU. hence cae Sadia wae 20,732 1,962 938 1,189 21 1,210 10,729 1,291 12,020 580 
Tucker 18,572 977 419 413 10 423 4,349 1,074 5,423 292 
RP ed oicecoielaie Xe ¥:4660-4 SRE 15,689 1,380 438 375 69 444 4,566 1,432 5,998 382 
Oe es eee 19,746 1,550 683 303 38 341 4,266 2,249 6,515 330 
Wayne ‘ 28,787 1,311 456 393 29 422 5,146 2,592 7,738 269 
Webster 12,784 443 229 107 5 112 1,739 1,077 2,816 220 
etzel 25,528 2,255 860 566 63 629 6,928 2,372 9,330 365 
‘| SE ee ere ere ere 8,329 433 115 ka eee ee 37 870 1,481 2,351 282 
ROCs a celtets sharate sic « Sacre 46,817 5,484 3,121 3,141 329 3,470 29,717 3,641 33,358 713 
AQUI cb cocina sis cheee 16,788 1,042 567 73 26 599 5,580 1,317 6,897 411 
Oi a wnice's we aektors 1,724,000 148,823 | 66,969 73,335 6,732 80,067 749 ,796 125,203 874,999 508 
i 
ee oe ee 9,749 1,244 271 ger 224) $ 1,682] $ 2,143] $ 3,825} $ 392 
RUNES su ae a a fares rece eee 25,758 2,610 1,118 1,024 52 1,076 7,175 1,321 8,496 330 
ee RCE ae 35,986 6,183 1,811 655 26 681 6,278 8,278 14,556 404 
MAVEN cet euscas oh det ace 18,047 1,847 516 193 201 2,243 1,988 4,231 234 


ee 


72,026 


5,156 
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AUTOMOBILE : ALL SPENDABLE MONEY 
REGISTRATIONS NUMBER OF INCOMES OF INCOME (1928) 
Counties —_ (1928) $1,000 OR MORE (1928) 
1928) 
(Cities in Parentheses) (In Thousands of Dollars) Per Capita 
Under Over $1,000 to Over Total 
$1,000 $1,000 : $5,000 Urban Farm Total 
Mn. Scu.tAa Punkin beers 16,393 2,992 1,170 363 11 37411 $ 3,140 5,821 | $ 8,961 547 
“ENE SES SS 11,269 1,663 315 93 6 99 1,233 2,340 3,573 317 
a ee ae nay 18,087 3,426] 1,501 582 21 603 4,485 5,537 10,022 554 
PRINENNES 3) sccuuies <onses 38,289 6,357 | 2,099 1,074 77 1,151 8,632 7,593 16,225 424 
3 ERAGE 36,859 6,171 1,768 618 32 650 6,054 10,468 16,522 448 
COD cn Waa b oie.ctsisu 31,995 6,585 | 2,536 1,195 80 1,275 9,305 8,544 17,849 558 
CTS Pa re 17,617 2,834 849 291 18 309 2,914 4,015 ,929 393 
Dane (Madison)..........-. 117,675 20,527 | 8,912 7,905 849 8,754 75,649 18,424 94,073 797 
TRC RS ae ee SS 53,242 8,913 | 2,985 1,801 109 1,910 13,239 16,062 29,301 550 
RR rt a chr ocia kiMe aig 20,003 3,265 | 1,169 287 11 298 3,027 4,111 7,138 356 
Douglas (Superior).......... 59,461 5,146 | 2,562 3,264 220 3,484 20,068 1,807 21,875 368 
ROSIE 28,312 5,008 | 1,590 480 26 50 4,821 8,437 13,258 468 
ER OWIND sca scicn oar 0 8% 37,541 5,836 | 2,509 2,033 139 2,172 13,454 4,676 18,130 483 
oS Sarre 3,769 483 123 93 5 98 784 482 1,266 336 
oni TRC so: ade ses wes 67,045 11,121] 5,170 3,123 258 3,381 21,974 11,907 33,881 505 
ee ere 10,341 1,364 498 183 14 197 1,793 524 2,317 224 
PAPRNG cians chs ate esd one eae 40,988 8,475 | 2,877 1,028 39 1,067 8,857 11,151 20,008 488 
CR ae ee eee 22,630 4,904 | 2,043 1,076 37 1,113 7,399 10,103 17,502 773 
CAE, ee nty 15,604 3,088 | 1,106 380 42 423 3,588 641 7,229 463 
RWWA Soak koa senseusteees 22,553 3,854] 1,175 640 23 664 4,933 6,736 11,669 517 
1 Sen Es 10,749 997 561 305 13 318 2,354 423 2,777 258 
een RAGIN SO ee 18,608 2,959 721 255 6 261 2,691 5,200 7,891 424 
PAINS occ ccec tia seeee 36,743 7,841 | 3,126 1,749 121 1,870 12,669 10,673 23,342 635 
Juneau Rip inin ale veneer 20,144 3,050 | 1,063 415 5 420 3,588 3,864 7,452 370 
enosha (Kenosha)......... 71,592 7,897 | 4,355 4,970 469 5,459 30,382 4,201 34,583 483 
ee ee Te 16,882 2,906 1,225 266 29 295 2,914 4,854 7,768 460 
La Crosse (La Crosse)....... 44,324 7,630 | 3,714 2,653 442 3,095 18,722 4,440 23,162 523 
Te Pagethe....sc.cciacscces 20,987 3,749 | 1,215 504 15 519 4,260 6,993 11,253 536 
TSN, ETE 8 22,529 3,217 1,247 770 42 812 5,718 2.628 8,346 370 
MMOS iis icicies ouicaor asusteete 22,123 3,418 | 1,401 735 58 793 5,830 2,133 7,963 360 
Manitowoc..........0..0005 61,699 9,100 | 4,612 2,555 224 2,779 18,162 9,877 28,039 454 
DRM 5.6 ec Gck wadcee 70,529 10,447 | 4,105 2,140 252 2,392 17.397 10/943 28,320 402 
7S a 36.081 4,813 | 1,809 1,141 99 1,240 8,632 3536 12,168 337 
Oe eer 10,961 2,101 574 144 2 146 1,682 2'546 4,228 386 
Milwaukee (Milwaukee)..... 642,160 81,450 | 45,217 78,291 | 8,762 87,053 592,407 3.128 595,535 927 
ETS 30,106 5,052 | 1,653 730 21 751 6,054 8,072 14,126 469 
PORE icccaone seeds cere 28,465 4,098 | 1,223 537 19 556 4,933 4.619 1552 336 
eA Tete. 14,703 2,472 1,014 609 73 682 4,821 859 5,680 366 
OtRPATIIG «66:00 0 6c. we eee 65,844 9,308 | 4,032 3,009 276 3,285 20,740 8,427 29,167 443 
FPR ick: AO 655.6 068 17,160 3,134 | 1,452 732 45 777 27 4.249 9,519 555 
PRN Coc avosesnsiea Senet 7,865 1,585 510 154 6 160 1,569 2,343 3,912 497 
EN lagna tnt eetasnind se 22,784 4,483 | 1,635 552 15 567 4,821 7,059 11,880 521 
Polk..... 28,251 5,375 | 1,411 370 15 385 4,372 7'867 12,239 433 
Portage 35,378 5,056 | 1,651 1,030 59 1,089 7,960 5'280 13,240 374 
BMBRR coor a od eration nace 19,481 2,505 756 511 35 546 4,148 1/902 6,050 311 
Racine (Racine)............ 100,257 12,181 | 6,620 7,309 643 7,952 66,708 5,967 72,675 724 
OT ORR Pater 20,822 3,711 1,063 362 18 380 3,475 6,119 9,594 461 
“TSS RN Rane eee = 71,455 13,730 | 6,306 4,646 391 5,037 30,606 10,049 40,655 569 
RN ed i Ron Bes ag Bia 17,221 2,224 602 327 12 339 2,914 2°32 5,235 304 
SE MORES vw dicd kisi swears 27,397 4,715-] 1,374 601 39 640 5,381 81635 14,016 512 
gobs t sacar ain oh ete 38,885 6,196 | 2,632 1,246 80 1,326 9,305 9,148 18,453 475 
OS ee a eee ee 8,655 1,259 306 105 10 115 1,233 943 2,176 251 
RMU Sa Sate hoc rksicres 35,667 5,728 | 1,764 493 37 530 5,381 7,012 12,393 347 
Sheboygan (Sheboygan)...... 67,935 11,343 | 5,853 4,585 530 5,115 29,821 9,785 39,606 583 
MUDEOE ig tii 8 chsen.cscees 18,955 2,513 662 182 25 207 2,466 3,172 5,638 297 
Trempealeau............00. 25,737 5,182 | 1,665 580 17 597 5,157 7,991 13,148 511 
WRN cot akatic cies amen 30,720 5,439 | 1,735 534 21 555 5,157 8,184 13,341 434 
RRS Soin cea eactulnsasae 5,931 1,323 392 202 24 221 1,569 324 1,893 319 
Walworth... 30,799 6,657 | 2,684 1,459 132 1,591 10,650 9,747 20,397 662 
Washburn.......... 11,943 1,605 434 315 14 32 2,354 1,746 4,100 343 
Washington................ 26,993 S471 | 2232 992 68 1,060 7,512 8,053 15,565 577 
SV MUABND oie <6 sucsueoee 59,909 9,205 | 3,950 2,377 203 2,580 16,816 11,147 27,963 467 
READIN occ hses nin dbs 36,914 7.272 | 2,307 1,197 58 1,255 9,305 7,181 16,486 447 
WUAMBHDER 6550-5. 0%: 6 s,0:0-4:0.8.0:6 0 17,555 3,182 758 145 8 153 2,018 4,159 6,177 352 
Winnebago (Oshkosh)....... 63,967 10,005 | 5,092 4,157 661 4,818 28,140 7,044 35,184 550 
WOR vc ocksancdiuiideoasete 37,369 6,668 | 2,487 1,624 131 1,755 11,659 5,375 17,034 456 
WOUA ksaidis<eincns 2,953,000 453,702 | 193,048 170,561 | 16,731 187 ,292 1,279,214 423,905 1,703,119 570 
12,563 1,934 881 1,743 112 1,855 | $ 7,167 2,284} $ 9,451 752 
15,487 1,432 508 935 12 948 4,291 3,323 7,614 492 
6,694 667 213 116 7 123 1,079 2,707 3,786 566 
12,183 1,870 772 1,930 117 2,047 7,505 6,197 13,702 9,125 
10,067 1,340 362 502 19 521 2,791 2,592 138 535 
CN ee 7,066 588 205 75 3 78 888 2,452 3,340 473 
Fremont.... 15,113 1,222 573 697 40 737 3,510 3,658 7,168 474 
Goshen..... 10,315 1,535 390 149 4 153 1,713 6,021 7,734 750 
Hot Springs 6,605 848 426 629 41 670 2,727 1,216 3,943 597 
CERES 5 ES aR ai ry Se 5,906 683 245 182 14 196. 1,237 2,687 3,924 664 
See eT er 26,352 
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‘ AUTOMOBILE ALL SPENDABLE MONEY 
REGISTRATIONS | NUMSER OF DX 4an INCOME (1928) 
Counties Population (1928) $1,000 O O (1928) 
(Cities in Parentheses) (1928) (In Thousands of Dollars) 
Under Over $1,000 to Over Total Per Capita 
$1,000 $1,000 $5,000 $5,000 Urban Farm Total 

iGO se Societe Citusoteca e's 15,976 1,396 684 1,234 26 1,260 $ §,021 $ 3,702 $ 8,723 $ 546 
RENO 66.0 sens acd tec eee 18,632 6,988 3,084 6,212 498 6,710 21,304 2,270 23,574 1,267 
pi Oe erica iar 8,084 689 144 131 3 134 1,057 1,247 2,304 285 
WANE cee cessucens ene caceies 9,334 1,147 491 292 29 321 2,051 4,142 6,193 663 
Cj I ee I ee 9,491 1,507 485 357 7 364 2,409 3,928 6,337 668 
Ee ee errr ere 23,148 2,478 1,270 1,829 68 1,897 8,202 4,291 12,493 540 
ENON aoietencesséacueewe 3,300 227 105 101 3 104 560 2,019 pho | ere 
ORONO COE oa tisveleares ceed cass 17,449 2,096 1,093 3,146 130 3,276 11,215 2,105 13,320 763 
OR ONvias c Ride cee tenewuwe Cas 1,600 139 36 27 8 35 2,473 3,923 CS | reer re 
Gini cay S ne cede uwe-ecniaas 8,455 572 254 571 22 593 994 992 1,986 235 
WHRNMMIO. deccéwics caves ene 3,972 619 229 147 12 159 1,300 1,956 3,256 820 
NE MEEEGs cavcsovscandecnees 5,923 572 202 235 9 244 31 2,511 2,542 429 
VOOR iios hv cdicecntivies 211 35 Seeibasacadauses 1 1 339 1,055 1,394 661 
Ag | SR aa 247,000 34,543 14,215 24,123 1,390 25,514 105,702 70,900 176,602 715 


Make Extra Copies of This Book 


Boost Your Sales 
Through Your District Managers 


¢ 


; 

7 OU can put a copy of this Annual __ letter containing a list of three or more of 

i Reference Number into the hands of — your district managers or home office ex- 

| ‘each of your branch managers or home of- _ecutives and referring to this advertisement. 

fice executives: This is one of the better ways to “sell” 

| he district manager on the sales possibilities 

7 ee 7 P 

. SALES MANAGEMENT hes -teerved = baht leveusina Gite SANA 

500 extra copies of the Reference Number. ; , 

eden é MENT’S Annual Reference Number availa- 

One of these copies will be sent in connec- 


: ; ble tohim, you are quite sure to boost your 
tion with each of three or more subscrip- si q y 


. company’s sales in his territ for 1 ; 
tions at the regular rate of four dollars. pay pine aa weinieige nbiie ps sip 
7 The other sales stimulants found in the 


i To accept this special offer, send us a magazine itself further insure this result. 


: 3 SALES MANAGEMENT, INC. 


420 Lexington Avenue New York, N. Y. 


Ss ALES 


MANAGEMENT 


United States are large in proportion to 
number of inhabitants, because shipments 
are free of customs duties. 

In addition to the four principal terri- 
tories detailed below, there are: 


MARKET DATA ON U. S. TERRITORIES 


United States territories are an 
portant market for the home country: 
Imports of these territories from the 


im- Area Popu- 
(Sg. Mi.) lation 

American Samoa...... 77 8,056 

Guam.. , wan 13,275 
Panama Canal Zone... S27 — 27,151 

Virgin Islands.,....... 132 =.26,051 


Merchandising figures below are from 
U.S. Commerce Year Book and Honolulu 
Star Bulletin. 


(with 1928 
production) 


Principal industries.... 


(gagmen , canned 
$45,384,000 


Packed 8,633,000 


Pineapple, cases } pred cane sugar 


production 
477 000,000 Ibs. 


Alaska . Hawaii Philippine Islands Porto Rico 

Area, square miles..... 590,884 6,449 114,400 3,435 
Population. 

1920 Census....... 55,036 255,912 10,314,300 1,299,809 

Latest estimate-1928| ...........00050- 348,767 DR ORE  isi5.5 sbi creere'ca eerie 

Principal cities....... uneau..... 3,058 | Honolulu.113,000 | Manila. ..336,500 | San Juan. .71,443 

(with population) etchikan. .2,458 | Hilo....... 12,850 | Cebu...... 65,502 | Ponce..... 41,912 

Legaspo. . .52,756 | Mayaguez .19,124 

Telephones—1i928.... 2,300 22,033 19,850 13,374 


production 


} pred cane sugar 
749,000 short tons 


(eon & skins shpd.|(Raw cane sugar fap Cigars—No. mfd. 
$4,650,000,000 production ¥ of all trade 207 ,800 ,000 
: 825,000 short tons 
Gold, silver and { Sipeseates No. mfd] {Cigarettes No. mfd 
copper mined 5,110,000,000 390,200,000 
$17,700,000 
(Serr No. mfd. Needle workers 
332,000,000 employed— 
40,009 women and 
Copra, Ibs. girls. 
1,168 ,000,000 
Principal Imports.....}| Total..... $32,037 | Total..... $77,824 | Total..... $83,858 | Total..... $81,981 
from U.S. 1928 | Meats..... $1,920 | Meats..... $1,97 Cotton \s1 658 Cotton \g4 658 
(with 1928 value in | Butter..... $1,302 ilk \s711 Clothing D Clothing. . { A 
thousands of dollars)} Eggs........ $745 | Condensed Autos. ....$4,243 | Grains....$11,658 
ASPAINS.......'- $874 | Fish........ $981 | Gasoline... .$3,165 | Meats..... $3,984 
Petr. prod. $1,950 | Cigarettes..$1,431 ilk, $2,728 Autos -$3,554 
Wood..... $1,418 | Clothing. ..$2,092 | Evapor’d ° Gasoline. . .$1,301 
Iron & St. .$7,827 | Shoes....... $832 ey $3,128 
Elec. mach. .$619 | Elec. mach. si 708 Tron & $5,387 
Steel J 
COUNT OF WHOLESALERS AND RETAILERS IN HAWAII 
WHOLESALERS RETAILERS 
> 
9 
< 
n 
8/1 g/2/ 8/8] s ‘ 
COUNTY alo|/ S| sie] o Bia 
SiSlalsole] B 2 a 3 a] & 
al. B/2i¢ Sigie2)8 2) ai a 8/8 
2 RS | ie Oo; 2) sa] Sin lS =a |e =y o/Bla 
eis) eo] a Olald| Ble 8 Sl oln]/ Si aie] elo 
o|4)]-8/81¢ . | oo Situ] Bia} 8/2] 335 1 ee | sae 
a g Ss aiais ° a 
B/S SiS sls ele] els] sis] si Sl Si sl4i1s] se] e] 2 
AIMINIO/JOI/AIASAIOIBIASOLOISlAO] alalmldliala 
fo ea 4} 3 {24} 4 {61 | 3 | 6 |13 |10 {10 | 6 |19 }15 | 4 | 1 19 123 |257] gol 1 161 
oS eee op oblea cle seh'es ah O Apwaltssd-nectt Stare Tan dows b lose 8 420-4 gop 201 2190 
RMRMRL ss Sata acs xiilorns aver 1 Rs, | es! | se 11 | 3 | 39} 18)...] 6 
Kauai paws are ees, . 9 1S 4-20) A3ic.et S 
MOPAL. 6.53%: 3 |24 | 4 167 | 3 | 6 113 |16 12 | 7 |19 ]18 | 5 | 1 147 |44 13911130] 3 |92 
RETAILERS—(Continued) 
00 
- & 
g\s 2 3 3 
; . rs 2 1s a a 
COUNTY g . o| 2 ‘s “1% 7 3 ™ 5 3) 
& ° 6 n 3 n 
oon a) 3 Px) ail silois/O;le]a] sg] i] e bo : 
OE] a]s n 3 elk * hve: Le he Pe eae 5 &] 2] § 
a =a > 18/9/91 8le/81.2)8) 9/83] 2] e/8] 8] 2 
PI S)/5)] § [Sl SlelSiSlS1S/S/81Sl 3] si bia] § 
AlHjmle}] o [S|a/S(slelsl2zislaleizlaleléis 
Honolulu............]76 | 7 |47 |55 645 |186|21 |22 |53 {15 }12 | 518] 8 |25] 4 
Hawaii 15} 2 {10} 3] 358] 20:6] 3]20/1/3}1/1/119 eae ns 7 
Maui tin ae Se as nek AEZES £: 259°) 32) -S 1-2:906 |... 5. tt a} ei. I 31 
Kauai 7/3/1111] 120] 5|5|...] 5 [ee be 19]. 
TOTAL -{150)15 |60 [61 | 1,276 |223)35 |27 |94 116 {15 | 6 |12 110 |41 4 |24 | 5 |217) 7 


Extensive surveys covering retail sales, outlets, etc., in 86 lines of business are obtainable from the Hono- 
lulu Star Bulletin. Above table courtesy of that paper. 


America’s 


Golden Market 


Three hundred seventy-one 

national advertisers found 

a profitable market in 
Hawaii last year. 


They found a prosperous Amer- 


‘ican community —a community 


with a good standard of living, 
American in thought, American in 
business, American in buying 
habits. 


Hawaii 


Paid a total tax of $5,606,513.83 into 
the national treasury for the fiscal year 
ending June 30, 1928. This exceeds the 
taxes paid by each one of 14 states. 


Led 29 states in the average net in- 
come, this average being $4,696.07. 

Led 35 states in the a —— income 
tax, the figure being $20.0 

Led the entire United _ ee in the 
percentage of corporations doing busi. 
ness at a profit. 

Bought $77,825,643 worth of goods from 
mainland United State8 and $10,361,210 
from foreign countries. 

Sold $116,956,090 worth of goods to main- 
land United States and $2,523,745 to for- 
eign countries. 

Bought $18,170,933 worth of home con- 
sumption products. 

Bought $6,344,337 worth of automobiles. 

Spent $5,981,610 on road construction in 
two years. 

Had an aggregate commerce of $207,- 
Hawaii is a part of the United States. 
You pay no duties on goods shipped to 

Hawaii. 


At Your Service— 


Last year 339 national advertisers used 
The Honolulu Star-Bulletin, Hawaii's 
greatest newspaper; 134 of them used 
The Star-Bulletin exclusively. 

You are interested in this profitable 
field. Comprehensive surveys (covering 
30 classifications) will be sent on your 
request. 


HONOLULU 
STAR-BULLETIN 


MEMBER OF THE A. B. C. 


New York—Franklin P. Alcorn Co., Inc.— 
270 Madison Ave. 

Chicago—Franklin P. 
410 S. Michigan Ave. 

San Francisco—R. J. Bidwell Co.—742 Mar- 
ket St. 
Los Angeles—R. J. Bidwell Co.—Times Build- 
ing. 

Seattle—R. J. 
Stuart Building. 


Alcorn Co., Ince.— 


Bidwell Co.—White-Henry- 


Gm feed ped fed feed bed 


MACON? 2G. Ey eee NE 


Il 


INDUSTRIAL 
MARKETS 


A STATISTICAL SUMMARY OF INDUSTRIAL AMERICA 
Showing Census of Plants With Indices of Their Buying Power 


Selling a specific commodity, or set of commodities, to a given and value of products, with divisions into industry groups and 
group of industrial buyers usually confines the sales executive’s by states, and other indices of buying power. 


attention and study of markets to just his own commodity and , Se: 
the interested or prospective buying industries. This is as it With this in mind, we have prepared and arranged the material 


dnb tin in this section to serve as a quick reference index for sales execu- 
: tives interested in industrial selling. 
But, every sales executive wants to know just how important 


his own industry and selling problems are in comparison to all Below and on the pages immediately following are important 


general indices and market data relating to the manufacturing 


industry. industries. Also for those executives who sell to the service in- 
Therefore, he wants to know how big all industry is—total dustries, there are statistical summaries of the transportation, 
number of plants, wage earners, wages, horsepower, value added, building, engineering, mining, and institutional fields. 


INDEX TO THE IMPORTANCE OF THE MANUFACTURING MARKETS 


1927 Ranking of Industries. Based on Percentage Each is of all Industry* 


RANKING BY RELATED GROUPS RANKING BY INDIVIDUAL INDUSTRIES t NG BY DIVISIONS AND STATES 
Value of Value of Geographic States % States % 
No. of | Products| % No.of | Products} % Divisions 

Plants | (In mil- | of the Plants | (In mil- | of the ; -—_— 
lions of $)} whole lions of $) | whole || 1. M. Atl.. . Wisc... .} 3.19390. Okla....] .6 
2 E.N.Cnt io Ges. «8 Bee ae C.ceck 68 
— 3. N. Eng . Conm...| 2.1892. Ove.....1 .5 
; 4. W.N.Ct v. 1.9933. N.H...] .5 
| Ne BOON ae etre ehecs 49,787 11,016 | 17.5 1. Auto. industry..... 1,477 4,000 6.4 |] 5. S. Atl... Texas 1.9134. Colo a 
| 2. BOMMUOB. 6c cec cece < 26,843 8,950 | 14.2 2. Slaughtering....... 1,250 3,057 4.9 |i 6. Pacific. . . Minn 1.7135. Fla. aa 
| 3. Chemicals, etc..... 8,959 6,405 | 10.2 |} 3. Iron and Steel..... 486 2,780 4.4 || 7. W.S.Ct. Md... 1.5136. Mont “a 
4. Iron and Steel..... 6,363 6,199 9.9 || 4. Printing & Publ’g..| 22,541 2,507 4.0 || 8. E.S. Ct. - Iowa. 1.2437. Miss ca 
5. Machinery........ 12,376 5,368 | 8.6 || 5. Foundry etc....... 8,318 2,260 | 3.6 || 9. Mount . Kans...} 1.1]38. Ark 3 
6. Transp. equip..... 2,537 4,694} 7.5 || 6. Petroleum refining. 354 2,143 | 3.4 ||——————— . Wash. 1.1439. Utah “a 
7. Paper print., etc...} 28,405 4,646 | 7.4 |] 7. Electrical......... 1,777 1,637 | 2.6 || STATE 4 = 1.1]40. Vt.. .2 
8. Lumber and allied.| 20,163 3,457 5.5 || 8. Newsp. & Period...} 10,973 1,585 2.9 Eta Wi a 1.0841. Del e 
D: MAONGsncis weeicn da 6,641 2,669 4.3 |} 9. Cotton Goods..... 1,347 1,567 ye | a Tenn...| 1.0942. Ariz an 
10. Leather wees 4,265 1,869 3.0 ||10. Clothing, women’s. 7,588 1,494 ED eS | ee . Ga.....} 1.0143. D.C am 
11. Stone, clay, etc.... 8,673 1,613 2.6 }|11. Bread and bakery.. 18,129 1,395 2.2 || 4. Ohio se oe -9144, Ida. a 
12. R. R. repair shops. 2,309 1,290 2.1 |}12. Lumber and timber 7,510 1,215 1.9 || 5. Mich oy) 9145. Wyo t 
13. Rubber products... 515 1,225 1.9 |/13. Car & R. R. Rep.. 1,794 1,205 1.9 |} 6.N.J . W. Va. -7446. S. D as 
14, Tobacco, mine ee ed 2,156 1,164 1.8 [i84. Biot, G0Gs......... 43,730 1,149 1.8 || 7. Mass a vaads 7147. N.D al 
15. Musical instr...... 431 226 «4 WAES.. Bititer. Chess ccc 6,721 1,058 1.7 || 8. Colo . Nebr oT ee 4 

16. All Others......... 11,442 1,927 3.1 |/16. All Others......... 58,005 33,669 | 53.8 9. Ind. Me.. 1Giweenceweeedia 


*Total all U. S. Industries. Number plants, 191,866; Value products $62,718,347 ,289. 
tShowing percentage of goods produced geographically based on Value of Products 1927 Census Reports. 


SALES M A 


NAGEMEN T 


In the tables following will be found abstracts of the industrial 
statistics that will appear in the Census of Manufacturers for 


This tabulation shows, over a series of years ended 1927, the 
number of manufacturing establishments in the country, the 
number of men employees, the dollar value of payrolls, the raw 
material fabricated, the horse power used, the value added by 
manufacture, and the value of total products. There has been 
no growth in number of establishments since 1923, in employ- 


FACTORIES AND THEIR OUTPUT 


1927, which had not been published when this hook went to 
press. 


- 


All National Factories (1914-1927) 


ment or in wages. Value of material has gained slightly and 
horse power substantially. There has been advance also in value 
added by manufacture and in value of products. Comparison 
does not take account of radical changes in the purchasing power 
of the dollar during the period. 


No. of Wage Cost Value Value No. of Wage Cost Value Value 
Cen-| Estab- | Earners | Wages of Horse | Added by of Cen-| Estab- | Earners | Wages of Horse | Added by of 
Jsus lish- { (Average Mate- Power Manu- | Products} sus lish- | (Average Mate- Power Manu- | Products 
Year | ments No.) rials facture Year | ments No.) Tials facture 

(In din (In (In (In (In (In | (In (In (In (In (In (In (In 

thous- thous- | millions | millions |thousands} millions | millions thous- thous- | millions | millions |thousands| millions | millions 

ands) ands) of $) of $) of H.P.) of $) of $) ands) ands) of $) of $) of H.P.) of $) of $) 
1927. 192 8,353 | 10,849 | 35,136 | 39,035 | 27,585 | 62,721 || 1921. 196 6,944 8,200 | 25,292 t 18,327 | 43,619 

*1925. 187 8,382 10,727 35,897 35,767 26,771 62,668 || 1919. 214 8,998 10,460 | 37,197 29,324 24,803 62,000 

1923. 196 8,777 11,008 34,684 33,092 25,846 60,530 }) 1914. 177 6,895 4,067 14,267 22,289 9,708 23,975 


*Excludes data for the ‘Coffee and Spice, roasting and grinding”’ industry. 


TtNot called for in 1921 schedule. 


Output By Groups of Related Industries (1914-1927) 


No. of Cost of Value | Value 
Industry | Census| Estab- | Wage | Wages | Mate- | Horse | Added of 
,.Group Year | lish- |Earners rials | Power by Prod- 
ments Manu-| ucts 
facture 


No. of Cost of Value | Value 
Industry | Census} Estab- | Wage | Wages} Mate- | Horse | Added of 
Group Year lish- |Earners rials | Power by Prod- 
ments Manu-| ucts 
facture 


Food and 1927 | 49,787 680 823 | 8,113] 4,135 | 2,902 | 11,016 
kindred 1925 | 48,113 662 791) 7,710} 3,876] 2,663 | 10,373 
products 1923 | 51,118 681 794) 6,969] 3,721] 2,529} 9,498 

19211) 51,401 624 744 | 6,094 1 2,139 | 8,232 


1914 | 66,704 535 303 | 3,896] 2,502} 1,069] 4,965 


Textiles 1927 | 26,843 | 1,694] 1,760; 4,923] 4,173] 4,028] 8,950 
and their 1925 | 24,433] 1,628] 1,655} 5,350] 3,987] 3,776] 9,126 
products 1923 | 26,767} 1,715] 1,744} 5,394] 3,783] 4,068] 9,462 

1921 | 25,960} 1,510} 1,472] 3,801 1 3,155 | 6,956 

1914 | 23,364] 1,506 676} 2,014} 2,717] 1,431] 3,445 


Tron and 1927 | 6,363 836] 1,264] 3,545] 8,323] 2,654] 6,199 
Steel (not 1925 6 ,068 852 1,284] 3,734] 7,519] 2,727] 6,462 
including 1923 6,358 893 Boro) £253 7,202 2,676 | 6,829 
machinery| 1921 6,255 572 731 2,140 1 1,316 | 3,456 

1914 6,331 618 422 1,316] 4,588 822} 2,138 


Lumber 1927 | 20,163 867 930} 1,634] 3,367] 1,823] 3,457 
and 1925 | 21,992 921 978} 1,725) 3,473] 1,964] 3,689 
allied 1923 | 21,674 932 963 | 1,666] 3,336] 1,967| 3,633 
products 1921 | 21,393 703 670} 1,198 i 1,259| 2,457 

1914 | 43,452 865 447 766} 3,176 851} 1,616 


Leather 1927 4,265 316 364 1,089 414 781 1,869 
and its 1925 4 s 
manufac- 1923 4,868 345 389 1,083 413 797 1,880 
tures 1921 4,813 280 314 934 1 610} 1,544 
1914 6,758 307 169 753 311 351 1,105 


Rubber 1927 $15 142 198 660 787 565} 1,225 
products 1925 498 149 191 s22 660 539] 1,261 
1923 529 138 182 501 606 457 959 


1921 496 103 124 378 1 138 , 705 

1914 342 74 44 163 199 138 301 

Paper 1927 | 28,405 553 858} 1,837] 3.383} 2,808] 4,646 
printing 1925 | 26,553 537 806} 1,614} 3,061] 2,529] 4,144 
and 1923 | 25,799 527 743 | 1,544] 2,744] 2,228) 3,772 


related 1921 | 25,377 467 637} 1,332 1 876 
industries} 1914 | 37,209 453 297 581} 2,039 876 


and 1925 | 8,871 381 506} 4,183 | 2,984] 2,252 
allied 1923 | 8,832 384 501} 3,680] 2,740] 2,026 
products 1921 8,894 314 404} 3,111 ! 1,200 


3,151 
1,457 
Chemicals 1927 | 8,959 395 535] 4,061 | 3,531] 2.344 rete 
43 
5,707 
4,595 
1914 | 13,229 349 225] 1,485] 1,920} 1,200] 2,685 


Stone, 1927 | 8,673 350 464 595 | 2,709} 1.018] 1,613 
clay, 1925 | 8,478 353 467 603 | 2,348] 1,037] 1,641 
and 1923 | 8,317 352 454 573] 1,936 990 | 1,563 
glass 1921 8,347 253 307 428 1 605 | 1,033 


products 1914 | 14,790 336 206 241 | 1,494 378 619 


Metals 1927 | 6,641 271 380} 1,780] 1,220 888 | 2,669 
and 1925 | 6,924 275 381] 1,947] 1,158 887 | 2,834 
metal 1923 | 7,433 297 394] 1,767] 1,169 867} 2,634 
products 1921 7,801 212 256 886 1 521] 1,407 


1914 | 9,708 238 154 964 549 364] 1,328 


Tobacco 1927 | 2,156 129 105 421 52 743 | 1,164 
manu- 1925 | 2,623 132 112 426 42 665} 1,091 
factures 1923 | 3,672 146 120 516 44 528} 1,044 

1921 4,372 150 121 609 1 283} 1,048 
1914 | 13,951 179 78 207 35 283 490 


Machinery 1927 | 12,376 886} 1,288] 2,063} 3,028] 3,305] 5,368 


(not 1925 | 11,807 859] 1,225] 1,985] 2,714|/ 3.035] 5,020 
transpor- | 1923 | 12,147 908 | 1,254] 1,892] 2,300] 2,836] 4,728 
tation) 1921 | 12,395 662 833| 1,361 1 1,874] 3,235 
1914 | 13,457 619 412 663 | 1,257 919} 1,582 

Musical 1927 431 43 61 90 102 136 226 
instru- 1925 461 47 63 99 97 133 232 
ments 1923 535 58 75 124 90 159 283 
1921 600 45 54 95 2 118 213 

1914 737 49 31 49 58 70 120 

Transpor- 19272] 2,537 495 803] 2,908] 2,004} 1,786} 4,694 
tation 1925 | 2.778 560 908 | 3,389] 1,889] 2,063] 5,452 
equip- 1923 | 3,873 606 964] 3,395} 1,624] 1,939] 5,333 
ment 1921 | 4,273 406 591} 1,803 1 498} 3,018 
1914 | 7,818 313 231 640 602 498 | 1,137 

Railroad 1927 | 2,309 429 649 $45] 1,111 744] 1,290 
repair 1925 | 2,363 458 668 564 942 769 | 1,333 
shops 1923 | 2,348 523 773 631 806 889] 1,£20 
1921 | 2,326 418 672 507 2 291] 1,267 


1914 | 2,011 366 253 261 479 291 553 


Miscel- 1927 | 11,442 269 365 869 696 | 1,058] 1,927 
laneous 1925 | 11,234 255 336 832 603 981] 1,813 
industries} 1923 | 11,310 272 334 794 578 890} 1,684 

1921 | 10,852 216 268 614 5 686} 1,300 


1914 | 11,958 216 120 348 362 315 663 


1—No data available for 1921. : : 
2—The decrease in the 1927 figures was due chiefly to practical ceasing of oper- 
ations of a large company for a few months of the year. 


3—No data for the coffee-roasting and spice-grinding industry were tabulated 
at the census for 1925, and therefore the statistics for the earlicr years have 
been adjusted by deducting the figures for this industry. AGaY. PA 

4—Number of Establishments of ‘Chemicals, exclusive of alcoholic liquors 

included in ‘Chemicals and Allied Products.” 


MA NA GEMsEN T 


Factory Output of Individual Industries (1925-1927) 


Wage Cost Value Added Value 
Earners Wages of Horse by r) 
No. of (Average No.) Materials Power Manufacture Products 
Establishments 
Leading Industries oad 
(In Thousands)| (In Millions (In Millions (In Thousands | (In Millions (In Millions 
of $) of $) of H. P.) of $) ° of $) 
1925 1927 1925 1927 1925 1927 1925 1927 1925 1927 1925 1927 1925 1927 
Foods 
Lys POCLO ET CER TREO CET COCR errr 3,493 | 3,519 18 21 22 26 603 637 127 146 80 102 684 739 
CAMDAMAOED DAW oe ins cde oade scien nwenmede 402 464 7 7 8 140 160 54 64 31 40 171 200 
Slaughtering and Meat Packing...........| 1,269 | 1,250 120 119 159 162 | 2,625 | 2,664 442 490 425 394 | 3,050 | 3,057 
Canning and Preserving Fruits and Vegt...| 2,403 | 2,436 86 81 67 62 355 188 190 231 217 616 572 
Piour and Grain Mills. .....6ce.sccscncns 4,413 | 4,035 s 32 30 40 38 | 1,125 973 670 642 173 176 } 1,298 1,149 
PGE G PRONOUN ews cas) 660s os:5i5 ¢<aae cee 17,684 | 18,129 160 172 220 236 693 227 284 600 702 1,268 | 1,395 
BEgaE NONCIOR . dadccsle's (ea isa cceneeecues 21 21 15 14 19 18 550 552 89 87 57 46 607 597 
POUGINEON ccs ccs Kee suet ds cerneeeekees 4,210 | 4,769 27 27 36 36 98 95 169 154 139 147 238 243 
Textiles 
Citter Geode oie. usk ceceeciiuedancdeves 1,366 | 1,347 445 468 354 381 1,077 871 2,236 | 2,359 637 696 | 1,714 | 1,567 
MOM 5 cous de disla de cle sele sna Ree ee 1,987 1,869 187 190 169 188 454 424 177 17 356 393 810 817 
Bile WANN CCUITORS co ae.skiees becee cee eae 1,659 1,648 133 128 143 140 484 445 213 221 325 305 809 750 
$Woolen Manufactures. ..........-see00- 97 891 206 195 243 225 756 336 659 648 443 420 | 1,199 1,036 
sClothing, Men’s and Women’s........... 10,127 | 11,150] 301 341 379 426 | 1,282 | 1,257 69 76 | 1,099 | 1,232 | 2.381 | 21574 
Iron and Steel (Not Machinery) 
IBAG E NNOCER ey tne 6 occa ree er neees 122 116 29 28 45 44 617 580 | 1,380 | 1,547 148 129 765 709 
Steel Works and Rolling Mills........... 473 486 371 361 615 601 1,811 1,660 | 4,764 | 5,234] 1,134 1,090 | 2,946 | 2,780 
Stoves and Warm Air Furances.......... 323 564 29 45 42 64 47 93 64 100 9 165 141 258 
(Tools and Cutlery, €€Gic<6 cece cccccwseces 663 887 51 51 66 66 21 56 156 155 171 163 242 230 
MLCT PILCINOE. Clr cis cieancccssesiaee nas 225 232 43 43 64 65 77 77 109 133 152 148 229 225 
Structural Iron and Steel Work.......... 1,136 | 1,284 48 52 77 85 238 314 212 252 183 197 421 440 
Hardware (not elsewhere classified)....... 476 485 52 48 66 61 78 72 98 100 148 136 225 208 
Lumber and Allied Products 
Lumber and Timber Products........... 9,207 | 7,510 474 418 457 413 579 494 | 2,050} 1,782 842 721 1,421 1,215 
Planine NEdh Products... .6.65 00 e000 4,761 4,561 111 97 147 126 403 321 $97 631 308 260 711 $82 
Furniture incl. office and store furniture..| 3,597 | 3,222 181 186 225 236 418 389 403 490 484 491 868 880 
Leather and Its Manufactures 
Rembnhe?  (OHAEE o.oo ciescile s iupint oslesedte 532 494 52 53 66 68 307 332 216 215 155 162 452 494 
Boots and shoes other than rubber ....... 1,460 | 1,357 207 203 226 225 482 495 140 139 444 450 925 945 
Rubbers 
SRubber Products......... we tulbiason caw 498 516 141 142 191 198 719 660 657 787 537 565 | 1,255 | 1,225 
Paper Printing and Allied Industries 
PANEL GN WOO HOU. osaceccwkscc coeur 763 929, 124 123 160 162 606 724 | 2,427 | 2,643 366 414 972 1,138 
Printing and publishing, etc............- 21,056 | 22,541 296 262 502 473 610 662 459 481 | 1,808 | 1,846 | 2,482 | 2.507 
Chemicals and Allied Products 
Chemicals (not elsewhere classified)...... 715 457 56 51 80 75 272 285 658 658 275 264 $47 549 
20) rene CeenewERecotaadencens 237 171 23 21 37 34 278 289 410 452 101 95 379 382 
MERINO Ge Ua ucanne cate ee eee ees 587 621 20 19 18 18 138 138 152 156 69 52 207 190 
Gas, Illuminating and Heating........... 919 828 47 49 67 68 178 212 428 496 277 305 456 517 
Cottonseed Oil and Cake.......0..eseeee 535 547 16 18 11 14 244 220 239 271 51 56 296 276 
POGAS NG VOPNISNER. 6 icciis oc crevivases 923 1,006 26 28 35 40 294 308 143 163 177 211 471 519 
Peroleity NGMMAG. 6cccaieccsccccevcces 359 354 65 71 105 114 1,890 | 1,753 394 553 487 390 | 2,377 | 2,143 
Riincesewedvese ck enw 6evervenewces 272 256 15 13 19 20 185 172 57 62 93 115 278 287 
Stone, Clay and Glass Products 
Marble, Granite, Slate, etc..........006. 2,356 | 1,978 37 41 60 69 67 66 240 295 126 135 193 201 
CCE ey ee Rn Ree er sre 145 161 38 36 54 53 301 126 872 1,069 187 174 301 294 
Gln ENCONOUN Sb. 3 cc eee cane neem ne 1,939 1,846 103 101 127 122 100 100 517 530 234 220 334 320 
Pottery, including porcelain ware........ 309 316 37 37 47 45 34 34 50 55 77 77 111 111 
ERE eR A Ree eye 310 269 69 66 87 81 114 110 272 318 182 173 296 282 
Meta! and Metal Products 
WOOO eau ona i cama ny ee ene eee Cree ae 26 26 16 14 23 21 573 528 327 324 92 82 665 609 
ere ne ieee eieetaewes 17 18 6 5 9 8 255 203 47 48 28 22 283 225 
Brass, Bronze and Alloys...........e+e0: 1,044 | 1,106 63 64 91 93 338 328 361 405 182 192 520 520 
Aluminum manufactures..............6- 127 139 14 15 20 21 85 80 62 72 43 t4 128 124 
Tobacco Manufactures 
Tobacco. Chewing and Smoking, Snuff... 178 159 15 13 12 11 94 85 18 17 122 113 216 198 
Cigarsand Cigarettes... ccs cccecc$ cece. 2,445 | 1,997 117 116 99 95 331 335 25 36 544 630 875 966 
Machinery (Not including Transportation) 
Agricultural Implements...............: 303 277 29 33 37 46 74 86 115 118 96 117 170 203 
Electrical RGGI O  os arc vce ce ccemecel 4,239 | 8.777 240 242 324 336 637 646 589 669 903 992 1,540 | 1,637 
Engines and Water Wheels.............. 220 215 51 54 74 85 146 165 224 242 168 203 314 368 
‘Foundries and Machine Shops........... 8,154 | 8,318 457 398 6 675 591 884 873 | 1,605 | 1,539 | 1,532 | 1,387 | 2,499 | 2,260 
Transportation Equipment 
Motor Vehicles (excluding Cycles)........ 297 264 198 188 341 322 | 2,108 | 1,889 510 702 1,090 959 | 3,198 | 2,848 
Motor Vehicles Bodies and Parts......... 1,358 | 1,213 228 182 373 291 863 641 662 552 661 510 | 1,523 1,151 
SEMOORIOMIMORG 6 ccgts a osteo een abiccces ewe 18 17 13 13 18 18 42 46 114 149 24 31 65 77 
"Cars, Steam and Electric Railroad....... 141 135 50 38 77 61 266 209 244 236 125 103 391 313 
Shipbuilding, Steel and Wooden......... 565 559 50 56 74 87 66 79 304 315 111 133 177 211 
Railroad Repair Shops 
Steam Railroad Repair Shops............| 1,842 | 1,794 425 397 620 601 534 515 935 | 1,038 715 690 | 1,249 | 1,205 


—Cereal beverages (‘near beér” and similar soft drinks), 1923, 1925 and 1927 
__included under “‘Bevcrages” for earlicr vears included in “Liquor ma!t.” 
Includes ‘Woolen Goods,” ‘Worsted Goods,” “Carpets and Rugs, Wool,” 


EF 


‘Wool or Hair Felt Goods,” and ‘Woo! Felt Hats.” 


xcludes ‘Corsets and Allied Garments and Garments made in Knitting 


Mills" and “Clothing, work (except shirts) men’s” from 1927, number of 


establishments. 


‘—1927 figures exclude Silver and Plated Cutlery and Edge Tools and Machine 


Tools, Files and Saws. 


5—Includes ‘Rubber Tires and Inner Tubes,” “‘Boots and Shoes, Rubber,” 
and ‘Rubber Goods not elsewhere classified.” 


*—Excludes Mechanical Refrigerators. 
7—-Not made in railroad repair shops. 


S AL ‘S'S 


MANAGEMENT 


FACTORIES AND THEIR OUTPUT—(Continued) 


Combined Summary Of All Industries By States (1925-1927) 


States 


No. of 
Estab- 
lish- 
ments 


Wage 
Earners 
(Average) 


Wages 


Cost 


of 
Materials 


Horse 
Power 


Value 
of 
Products 


New England Fi 
Maine.........- 1927 | 1,426 | 68,142 74,212,035 | 208,865,679 | 628,941 | 372,093,474 
1925 | 11500] 73,849 79:777.217 | 205,708,596 | 600,787 | 371,849/483 
New Hampshire. .| 1927 | 1,028 | 65,482 72'803,307 | 182:106,373 | 376,373 | 327,528,366 
1925 | 11038 | 66,658 71,725,465 | 19252531411 | 370.740 | 327/400/651 
Vermont........ 1927 880 | 26.241 32,305,433 69,957,432 | 172.762 | 134,029,978 
1925 951 27,563 32,326,006 74:38/,398 | 178,806 |  138,269'861 
Massachusetts....] 1927 | 10,037 | 578,068 | 705,929/549 | 1,678,812,411 | 2,130,503 | 3,317,851,888 
1925 | 10'027 | 591.438 | 716,155,593 | 1.773.697.884 | 2,013,017 | 3:405,672.159 
Rhode Island.....| 1927 | 5,497 | 120,009 | 138/895:884 | ‘313,107,075 | 410,181 | 592,232.647 
1925 | 1'505 | 1207346 | 138,125,781 | 345,221,110 | 395,754 | 621,919,637 
Connecticut..... 1927 | 2'877 | 240,708 | 304/503,907 | 596,014:077 | 847,395 | 1,284,738.563 
ial 1925 | 3.062 | 242/362 | 301,199'566 | 612,642,343 | 790,087 | 1,2741951,562 
1 
Atlantic States 
New York...... 1927 | 36,650 | 1,072,284 | 1,605,378,086 | 4,804,172,874 | 3,671,185 | 9,400,061,376 
1925 | 33,392 | 1,066,198 | 1,533,888,975 | 4,704,750,680 | 3,348,184 | 8,968,262.479 
New Jersey. .... 1927 | 3'312 | ‘408,093 |  '570/308:502 | 1,956,597,097 | 1,496,935 | 3.417.450.248 
1925 | 81204 | 425,377 | 576,235,826 | 2,086,855,079 | 1384,234 | 3,539,181,253 
Pennsylvania.....| 1927 | 17/314 | 987.414 | 1,315,993,319 | 3,728,061,776 | 5,800,634 | 6,715,563.455 
1925 | 17/298 | 9997460 | 1,324'481,011 | 3,890,513,639 | 5.373.972 | 6.901.762.0098 
East North Central) |. | 10,961 | 669,097 | 968,181,165 | 2,877,126,245 | 3,734,761 | 5,230,323,268 
Rees teres 1925 | 11,131 | 676,661 | 975,738,405 | 3,028,002/130 | 3,482,583 | 51345,592.745 
Indiana 1927 | 4,726 | 280.717 | 375,217,514 | 1,227,168,557 | 1,602,113 | 2.153;479.432 
seresesssel O58 | 4'762 | 280,633 | 364,789,224 | 1,254,851,691 | 1,420,496 | 2:121,382/017 
Illinois i927 | 14,711 | 623,468 | 914;102,612 | 2/921,092'107 | 2,456,997 | 51386,003,235 
anh 1905 | 14,104 | 622.127 | 897;729,057 | 2,922437,860 | 2,247,083 | 51317,635,887 
Michigan 1927 | 3,800 | 488:856 | 760,602,319 | 2,346,678,396 | 2,259,747 | 4:244'941'132 
el 1925 | 5,598 | 508,573 | 792,213,944 | 2,466,267,360 | 1,887,740 | 4,372,996,324 
— | 4027 | 7.473 | 247,722 | 322,697,105 | 1,153,327,898 | 1,048,228 | 1,973,653,261 
wr es “| 1925 7,262 247,851 314,883,011 | 1,084,747,480 | 1,009,015 | 1,859,243,930 
es) 
mnorth Central | ioo7 | 3.886 | 98,833 | 123,619,231 | 726,390,744 | 584,328 | 1,066,727,215 
eta i925 | 3,881 | 100,514] 123,655:793 | 768,798:119 | 507,928 | 1,099°687/515 
ae | 4927 | 3,061 73.692 91,246,664 | 496,939:635 | 330;702 | '769'340'610 
pepeess i925 | 3,219 74,258 91/516,909 | 489,901,039 | 306;188 | 746,329'586 
ees eee 1927 | 5.422 | 195.378 | 230:017.241 | 1,004,709!373 | 656,269 | 1,665,173.463 
4 1925 | 5,100 | 194,682 | 230,427,696 | "976,782,972 | 589.806 | 1,602,849,724 
; ’ 9 307 3, 808,122 271,002 167 47,003,022 
North Deketa....| 7077 | 320 3,201 41574,098 | ~32:306,744 | 16,711 | 44,631,516 
; 9 472 "6 "785.893 ‘619.877 4,676 83,001/163 
South Daleota....) 1207 502 5,107 6,171,739 46,324,194 21,347 62,701,600 
a ae 1927 | 1,277 | 26,110 34,296,241 | 326,917,490 | 141,506 | 420,296,190 
1025 | 1,303 | 27,108 35,936,371 | 347,444,629 | 133/303 | 442/083/752 
eee) 1927 | 1.767 | 45,368 59,925,089 | 518,141,326 | 2797426 | 681,570,334 
1925 | 1.856 | 46,078 58,690,699 | 531,198,369 | 275,831 | 698,096;115 
South Atlantic ss = 
So we ontoaggeaaeaal 1927 446 | 21,324 25,222,182 69,032,720 | 103,166 | 129,899,735 
1925 419 | 20.704 25:072,302 70,622,434 | 107,391 | 125/406,332 
a oe 1927 | 3,205 | 126,700] 141,902,797 | 564,120,437 | 579,713 | 943,410,896 
3025 | 3179 | 125,761 | 138,560,496 | 568,107,952 | 544,558 | 925,688,028 
; ‘al 1927 503 9°51 5'668.655 1098'635 | 391471 90,389,537 
tc Oe 538 91753 15/320,007 33,503,934 37,508 83,576,826 
ee 1927 | 2.432 | 114,918] 100,377,945 | 346,165,769 | 503:726 | 671.346.808 
1925 | 2.552 | 112,126 | 105:880:765 | 314,523'830 | 441,795 | 589/235/865 
West Virginia....| 1927 | 1.313 77,630 | 103,431,224 | 252,884'424 | 546,440 | 455,216,551 
1925 | 1.395 | 80,700 | 105'892'102 | 260,880/407 | 495/051 | 470821'582 
North Carolina...| 1927 2,984 204,590 158,394,434 560,819,236 986,057 | 1,154,646,612 
1925 | 2614 | 182,234 | 134,237,097 | 550,706,995 | 800,051 | 1,050,434,117 
ina...| 1927 | 1,059 8.992 4,477,866 6.772.453 | 478,245 | (358,334,205 
Stk Coion..5 el ease | ee 67,061,783 | 237,227,046 | 423'359 | 370,283'045 
Georgia..........| 1927 | 3,175 | 154,168 | 108/118,193 | 360,261,684 | 565,899 | 609,917,660 
1925 | 2.876 | 141.173 99;210,003 | 399,351,258 | 523.334 | 648,852,294 
ail 1927 | 1,912 | 61,219 56,671,574 91,715,524 | 177,580 | 218,790,152 
1925 | 1,863 | 66,204 65,780,109 | 113;:796:330 | 144/161 | 267,009/159 
East South Central 
aas...... 1927 | 1,851 74,912 83,858,607 | 250,632,957 | 318,755 | 447,764,961 
1925 | 1,860 76,562 84,939,919 | 254,933,128 | 257:965 | 453.734,042 
Tennessee...... 1927 | 2.008 | 114,968 | 101,197,846 | 351,436,325 | 473.243 | 614,040,524 
1925 | 2,157 | 107,570 95,201,301 | 356,840,677 | 447,291 | 600,026,232 
Alabama.........| 1927 | 2.355 | 119,093 | 105,488,817 | 317,493,407 | 779/156 | 550,372/126 
1925 | 2.349 | 116,599 | 101242830 | 325/684:194 | 697/008 | 552/824'044 
Mississippi... . 1927 | 1,333 | 50,569 40,734,359 | 105,559,493 | 214,232 | 196,640,742 
aaa 1925 | 1.705} 55,171 41,231,045 | 103.588;476 | 211.691 | 200/453/028 
es 
South Central - 
Aveaeees...... 1927 | 1,146] 40,032 35,288,168 | 103,815,280 | 183,041 | 182,750,871 
1925 | 1,257 | 43,977 37,538,492 | 110,664'557 | 177,011 | 195,208,015 
Louisiana...... 1927 | 1,624] 82,415 79,673,477 | 427,994'341 | 4151582 | 638/361/215 
1925 | 1,742 | 88,058 79,762,794 | 465,426,439 | 410,298 | 710,050,100 
Oklahoma. ..... 1927 | 1,373] 27,932 35,785,266 | 269,418,221 | 185.480 | 371,718,409 
1925 | 1.274 | 26,163 34,035,813 | 298,522:237 | 156,608 | 400,291'825 
Temas.......5.. 1927 | 4.065 | 116,763 | 130,408,661 | 842,927:286 | 635,455 | 1,206,579.962 - 
eatin 1925 | 3/603 | 106,772 | 116,353,580 | 844,905'509 | 572/712 | 1,237/674.838 
1 
Montana...... 1927 565 14,242 20,915,203 | 151,791,508 | 188,390 | 203,503,250 
1925 606 | 14,777 21,078,039 | 146,351,366 | 166,528 | 205.474:257 
Idaho.......... 1927 470 | 13,513 18.970,643 47,927,463 | 89/830 86,256,399 
1925 487 15,782 20,698,119 52,856,907 | 82.497 96,641,797 
Wyoming...... 1927 229 3,577 9,066,022 |  63,741:234 | 401191 | _85,368'360 
1925 224 6,333 10;526,253 76,073,349 | 28,721 | 107,984'752 
Colorado.........] 1927] 1,483 32/001 43,193,765 | 173,277,399 | 254'530 | 2782211431 
1925 | 1,414] 31,958 43,002,344 | 171:128'143 | 219'852 | 278'692'846 
New Mexico. ....| 1927 200 4,653 5,421,41 | 100,055/852 | 21.467 20/182.672 
1925 200 4°629 5,083,211 9'684.279 | 18/842 19458585 
Arizona........ 1927 300 8.967 12,132,957 77,799,198 | 100,641 | 117,624'434 
1925 294 9:127 11,506,159 92'270,550 | 102,127 | 138,7811477 
ssi nat 1927 556 13,585 16,688,574 | 120,567,348 | 112,233 | 163,118'376 
1925 517 15.077 18,199,536 | 127,543,000 | 124:735 | 177,224'538 
Nevada........ 1927 116 2:419 3,915,185 14,440,437 | 21.974 26,815,907 
Pacific 1925 102 2,670 4,473,555 12,084,423 14,604 21,626,668 
Washington......} 1927 | 3,344 | 104,468] 145,930,930 | 389,884,598 | 680,408 | 677,913,579 
1925 | 3.216 | 105,893 | 146,224,608 | 372,758,621 | 748,110 | 659/339'836 
Oregon.....-.- 1927 | 1.779] 61,401 75,716,972 | 187,771,163 | 339,511 | 342.852'371 
1925 | 1,907] 59.563 78,190,094 | 193,457,432 | 387.749 | 352.763.5905 
California...... 1927 | 10,066 | 262/816 | 378,321,461 | 1,504,655053 | 1,339.695 | 2,593.247.224 
1925 | 9'635 | 249'520 | 350,792'214 | 1.474.278.218 | 1.133.855 | 2.442'183.042 


They 
BUILD here 


Because they’re 


OU hear the clatter of active 

hammers all through Pied- 
mont Carolinas...new factories, 
new shops, new stores... office 
buildings, apartments, homes. 


Business men are putting up 
buildings for new industries that 
are locating here at the rate of 
one every 3 days. 


This industrial expansion brings 
with it the demand for all the 
other types of buildings. 


No wonder Piedmont Carolinas 
showed in dollars per capita a 
32% greater building activity 
than the nation during 1928. 


Every industry has the oppor- 
tunity to prosper here. The 
building industry has an unusual 
opportunity. Many building 
products can be madehere under 
unusually favorable conditions. 


You ought to have the facts. 
They are briefly packed into the 
pages of this book. Compressed. 


Compact. Readable. 


Your request, addressed to 
Industrial Dept., Room 2430. 
Mercantile Bldg. f/f 

Charlotte, N.C., will 
receive prompt 
and courteous at- 
tention. Write. 


DUKE POWER 
COMPANY 


SOUTHERN PUBLIC UTILITIES COMPANY 
AND OTHER ALLIED INTERESTS 
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PLAIN TALK 


FEDERATED and Affiliated Publications Comprise: 


Incorporating 50 Years of Business Paper Service 


(No. 3 of a Series) 


HERE is an absolute difference between the func- 

tioning of the media which reach the consumer 
public and media which reach the retail, wholesale and 
manufacturing executives. Advertising to the consumer 
public is and should be built around why a given product 
will best serve and satisfy its users with due recognition 
of the relation between price and value. On the other 
hand trade and industrial advertising should be built 
around the idea of why a given product or service will 
help the dealer, the wholesaler or the manufacturer de- 
velop more business and greater profit for his retail, 
wholesale or manufacturing organization through either 
increased sales or decreased cost. 


The largest users of space have proved beyond a doubt 
the importance of business paper advertising and its sup- 
plementary rather than duplicating function. 


Federated Business Publications, Inc. 


NEW YORK CHICAGO 


420 Lexington Avenue 333 N. Michigan Avenue 


The Antiquarian India Rubber World Novelty News Talking Machine World & 
Automotive Electricity Materials Handling & Rug Profits Radio-Music Merchant 
Building Investment Distribution Sales Management Tires 


Music Trade Review Soda Fountain Tire Rate Book 
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Economy in distribution is a matter of intelligent weighing of markets and intensive specialization in those 
that are found to be most profitable. The McGraw-Hill publishing program offers not only a wide and 
effective advertising coverage of industry and business but facilities and experienced help in establishing 
efficient selling programs to which advertising, to be successful and economical, must be geared. 


AMERICAN MACHINIST—A weekly publication reaching 
those executives of the metal-working industries who are 
responsible for management, production and plant operation. 
Circulation 17,512.** 


PRODUCT ENGINEERING—A new monthly publication reach- 
ing the executives of the metal-working industries who are 
directly responsible for the planning of the product from the 
viewpoint of salability, best service in use and economy in 
manufacture. Over 8,000 copies of this publication are dis- 
tributed monthly to the executives in charge of research, 
design, specification and field investigation.} 


THE BUSINESS WEEK--A new journal of business news and 
interpretation. Fast, complete coverage of the news. Published 
weekly on a newspaper schedule. Fifteen editors—all busi- 
ness specialists — provide 75,000 major executives with the 
news they need and tell them what it means.* 


SYSTEM—A monthly journal devoted to modern business man- 
agement. Covers the managerial executives in large and 
medium-sized businesses. Circulation 70,000. 


FACTORY & INDUSTRIAL MANAGEMENT— A _ monthly 
publication serving the men responsible for production and 
plant management policies in all major industries. A general 
industrial executive journal. Circulation more than 33,000.** 


INDUSTRIAL ENGINEERING—A monthly publication serving 
the plant engineering department throughout industry on the 
selection, installation and maintenance of mechanical and elec- 


trical equipment, and maintenance of plant structures. Circula- 
tion 15,000.** 


ELECTRICAL WORLD—A weekly publication reaching exec- 
utives and engineers of central stations and electrical manufac- 
turers, electrical engineers of industrial manufacturers, 
consulting engineers, etc. Circulation more than 18,500.** 


ELECTRICAL MERCHANDISING — A monthly publication 
reaching appliance departments of central stations, sales 
executives of electrical appliance manufacturers, wholesalers 
and dealers of all classes handling electrical merchandise in 
volume. Circulation more than 17,000.** 


RADIO RETAILING—A monthly publication serving retailers, 
wholesalers and manufacturers—radio, music, hardware, 
sport, department stores, etc. The only ABC-ABP paper in 
the radio or music trade field. Circulation more than 26,000.** 


ELECTRICAL WEST—A monthly publication serving central 
station executives, appliance dealers, jobbers, contractors 
and contractor-dealers, in the 11 Western and Pacific Coast 
states. Circulation nearly 6,000.** 


BUS TRANSPORTATION—A monthly publication read by 
the managing, operating and maintenance executives and 
engineers of common carrier bus operating companies through- 
out the United States. Circulation nearly 10,000.** 


ELECTRIC RAILWAY JOURNAL—A monthly publication 
reaching the managing and operating executives and engineers 
of city and inter-city transportation companies—electrified 
railways (surface, subway, elevated) and affiliated bus oper- 
ations—in the U. S., Canada and throughout the World. 
Circulation nearly 6,000.** 


CHEMICAL & METALLURGICAL ENGINEERING—A month- 
ly publication serving the chemical engineering or process 
industries—a group of approximately 20 industries closely 
related because of common production processes. Circula- 
tion more than 13,000.** 


FOOD INDUSTRIES—A monthly publication serving the manu- 
facturing and processing of food products. Written for the 
production executives and technologists of the food manufac- 
turing industries. Circulation 10,000. 


COAL AGE—A monthly engineering journal reaching the 
executives and operating heads of the bituminous and anthra- 
cite mining industry. Devoted editorially to operating, tech- 
nical and business problems. Circulation 9,383.** 


ENGINEERING & MINING JOURNAL —A weekly interna- 
tional engineering journal read by the executives and oper- 
ating heads responsible for mining, milling and smelting metal 
and non-metallic minerals. Editorially covers operating, tech- 
nical and business problems. Circulation 11,303.** 


ENGINEERING NEWS-RECORD—A weekly publication reach- 
ing the engineering executives and contractors of the civil 
engineering and construction industry. Editorially covers 
planning, designing, construction and maintenance of build- 
ings, bridges, highways, railroads, waterworks, irrigation, 
drainage and sewerage systems, etc. Circulation 30,000.** 


CONSTRUCTION METHODS —A monthly pictorial of field 
practice and equipment read by the field-minded construction 
men. Covers construction, maintenance and material handling 
methods for general construction, highways, buildings, indus- 
trial plants, public works and utilities. Circulation 32,000.** 


POWER—A weekly publication reaching those in responsible 
charge of power generation and attendant services in all 
industries. Editorially covers the functions of executive con- 
trol, installation, operation, maintenance and application of 
power wherever it is employed. Circulation 27,535.** 


AVIATION—A weekly publication serving all those engaged 
or actively interested in the development of the aeronautical 
industries . . . 20,332 copies are subscribed to by the 
business men of the aeronautical industries. The oldest 
American aeronautical magazine.* 


TEXTILE WORLD—A weekly publication serving all branches 
of textile manufacturing—cotton, wool, silk and rayon. Edited 
for the administrative and production executives. One of the 
earliest industrial publications (established — and the 
world’s accepted textile authority. Circulation nearly 9,000. ** 


** Member of Audit Bureau of Circulations and Associated Business Papers 
* Member of Audit Bureau of Circulations 
! First issue appears in January, 1930 


McGRAW-HILL PUBLISHING COMPANY, INC. 


NEW YORK CHICAGO PHILADELPHIA WASHINGTON 
DETROIT ST. LOUIS CLEVELAND BOSTON 
SAN FRANCISCO GREENVILLE LONDON 


CATIONS 
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Reaching the 


Transportation Industries 


RANSPORTATION ... by air... by rail... by 

water ... by highway ... these important indus- 
\ tries are served by nine Simmons-Boardman publica- 
\\ tions, each of which is devoted to a definite phase of 
transportation activity. 


Through these publications you can reach effectively 
the men who authorize, specify and influence purchases 
of products and equipment . . . for each one, through 
constantly maintaining an alert, practical editorial 
service, has gained intimate contact and widespread 
influence among men with buying power. 
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| Electrical Engineer | And the prestige which makes each of these publications 
the outstanding advertising medium in its field is the 
result of knowledge and experience gained through 


nearly a century of publishing transportation papers. 


All A.B.C.—A.B.P. 


Simmons-Boardman 
Publications 


105 W. Adams Street 30 Church Street 
CHICAGO NEW YORK 


Cleveland San Francisco Washington, D. C. 


S A 


Bb -Bas 


MANAG EM EN TFT 


Manufacturers interested in selling the transportation fields can get good, 
reliable data and helpful advice from these publishers: Simmons-Boardman 


Publishing Co., The House of ‘Transportation, 


(publishers of Airway Age, 


Marine Engineering and Shipping Age, Railway Age, Railway Engineering and 


Maintenance, Railway Mechanical Engineering, 


Railway Electrical Engineer- 


A GUIDE FOR SELLING THE TRANSPORTATION MARKETS 


ing, ahd Railway Signaling); Mc-Graw Hill Publishing Co. (publishers of these 


transportation papers—Bus Transportation, Electric Railway Journal, 


and 


Aviation), United Business Publishers, Inc. (publishers of Automotive Indus- 


tries and others) and Federated Business Publications, 


Tires, Tire Rate Book, Automotive Electricity). 


Inc. (publishers of 


THE AVIATION INDUSTRY 


(Courtesy of Aviation) 
PLANE PRODUCTION 


Number Value 
— (Estimated)....... 8,000 | 100,000,000 
ROIs io so cre os tees 4,346 43,812,318 
oe SGU otic erbieiete wa dies 1,995 14,504,999 
| Ea ae ee 1,186 8.871.027 
ib 2 NT agree wa ra 789 6,673,659 
NO evens 5 44.c8s 600s Tats 587 7,737 ,069 
WI oie ox 0 wae Se aes 302 4,133,108 
ps CCRT TREE CC 662 8,046,468 

ENGINE PRODUCTION 

Number Value 
pet (Estimated)....... 6,500 | 35,000,000 
caw an keinie ee meee 4,196 20,342,503 


Number of Airplane and Allied Concerns Composing 
the Aviation Industry 


WR edie aires eek awa oMincae area 900 
WG tee Data Sa ne tales oae-Via's ne Cale 6 600 
sain. Oe ee a Cae 2,000 
i. RE ee eee ee 1,400 


*Including 200 airplane manufacturers. 


country. 


THE BUS MARKET 


(Courtesy Bus Transportation) 


In 1922 a bus ride was a novelty. 1 
carry over eight million passengers daily, or three 
billion a year—24 times the total population of the 


Today buses 


Last year common carrier bus operators alone 
actually spent over $34,000,000 for replacement 
parts, $59,000,000 for gasoline and oil and more 
than $23,000,000 for tires. 


WHAT THE RAILROADS BUY 1923-28 


(Courtesy of Railway Purchases and Stores) 


Figures are in Thousands of Dollars 


Fuel, Improvement Total 
Year |Material, and| Investments} Expendi- 
Supplies tures 
1923 $1,738,703 $1,059,149 $2,797 ,852 
1924 1,343,055 874,744 2,217,799 
1925 1,392,043 748,191 2,140,234 
1926 1,559,032 885 ,086 2,444,118 
1927 1,395,928 771,552 2,167,480 
1928 1,271,341 676,665 1,948 ,006 


A STATISTICAL SUMMARY OF THE 


AIRPLANE INDUSTRY 


AUTOMOTIVE REGISTRATIONS IN 


UNITED STATES—YEARS 1914-1928 
No. per| Passenger} Motor 
1,000 | cars, taxis,|trucks and 
Year |Grand total] popula- and toad 
tion busses tractors 
1914...) 1,711,339 1 ot ee Hee! 
1916...) 3,512,996 rt aes wee & 
1918...| 6,146,617 a ery, Serr ee 
1920...| 9,231,941 87 8,225,859) 1,006,082 
1921 10,463,295 96 9 483,391 979 ,904 
1922. 12,238,375| 111 10,959,571) 1,278,804 
1923. 15,092,177} 135 13,539,608) 1,552,569 
1924, 17,593,677| 155 15,460,649) 2,133,028 
1925...) 19,937,274) 17 17,496,420) 2,440,854 
1926...| 22,001,393} 188 19,237,171) 2,764,222 
1927...] 23,133,241; 195 20,219,223) 2,914,018 
1928. 24,493,124 204 21,379,125! 3,113,999 


Agriculture. 


Source: Bureau of Public Roads, Department of 


THE ELECTRIC RAILWAY 
INDUSTRY—JAN. 1, 1929 


Item December December December |} July 1, 1929 F . 
From Air Commerce Bulletin, July 15, 1929 31, 1926 31, 1927 31, 1928 (estimated) (Courtesy Electric Railway Journal) 
Air Transport Number of Electric railway operat- 
Airplane miles _. ab D ase a 8+ ona k 4 sssoKes 4,318,087 5 ——_ 9,888 ,307 ee ing companies in the U.S....... 700 
Airplane miles flown, daily average.............. 83 16,08 F A . . : F 
MI onan cru gae cee dsssuvcees 8.404 97121 16,667 30,000 | Miles of track, including electrified 
Miles of lighted airways. . Rees 2,041 4,468 6,988 10,000 SECM TORS... ccccceccccccccce 45,000 
Passengers carried for hire. . Pin vigtana ceva r 5,782 8,679 33,414 40,000 oe Oe eee ees 90,000 
Express and freight carried (pounds). Pie Mane ee aRES 1,733,090 2,263,580 1,847 ,836 1,200,000 Bente te ee 11.200 
Total mail carried (pounds).:..........-.ecceeee 810,855 1,654,165 4,061,210 3,400,000 z Be IPS EE SESE LERESS 6 . , 
Number of transport operators. . 14 19 37 45 Paying passengers carried......... 15,300,000,000 
PUVUMIER BE GONG vnc ginnd hc Sale whe s oh tnnncns 69 128 268 400 Number of repair shops.......... 600 
Miscellaneous Number of car houses............ 1,000 
Airplane miles flown (not incl. airway operations)..| 18,746,640 | 30,000,000 ae “Serer ee an Number of Sub-stations.......... 3,000 
Pilots licensed or pending..........sesscesceece 0 242 5,60 6,8 Capital i ted ital stock 
Student pilots permits issued or pending......... 0 545 9,983 9,606 ‘a ss es oe Gagital stock and , 
Airplanes licensed or pending..................- 0 2,299 4,156 5,204 unded debt).......-..-..+++-- $5 ,500,000,000 
Airplanes identified or ee-.-- 0 = ee = Persons employed..............-. 300,000 
Private G00 COMMEFCINE BITPOFEB...... 6. os ec ccc cen fecccccvccags Salari d I es. brah 43 
Lighted intermediate fields.............. 0.0005. 92 134 210 282 n ee f el é , SASS RED AED 
Muni Od GIIDONUNy xcs cans: Sacccns cee cansinccpeosseenteaes 240 412 4206 otal gross revenue of electric rail- 
PI OUMIE SEMONMR avo Ganacg <0is+ os op cca s cases >a semeeseagaa 422 921 1,035 CECE Oe TT TOOT ee $1,110,000,000 
Radio communication stations...............+.. 17 19 29 34 Rent, Interest, Taxes, etc........ $264,000,000 
Weather Bureau airway stations................ 12 23 95 125 Net I _ : 
Value of airplanes products. . $8,871,027 | $14,504,999 | $43,812,318 |............ et Income. ‘ $78,000,000 
Total value of all air products produced. egies wea $17,694,905 | $21,161 = WOR MOEAEE Pee c scccceees Total to be out for cdma ond 
Number of concerns engaged in air industry...... 600 9 1,400 1,950 
Approved models of airplanes. . Coker 0 ya 96 | 170 reins tener . 0 Lae Gia d reer ee $229,500,000 
Approved models of airplane engines. MOSER eS ne 0 0 13 | 25 Revenue Car Miles Operated. .... 2,190,000 ,000 
Number of aeronautic schools. . 175 375 475 | 575 
9 
SALES MANAGEMENT’S INDEX OF AUTOMOTIVE RETAIL SALES 
The monthly average for the years 1924-1928 inclusive equals the base of 100. 
Price Class New England Division Middle Atlantic Division East North Central Division 
Years | Jan. Feb. Mar. Apr. May June | Jan. Feb. Mar. Apr. May June | Jan. Feb. Mar. Apr. May June 
Low Priced Group....... 1929 53 81 180 282 288 234 83 113 187 244 #217 177 108 121 214 254 268 £218 
; : 1928 36 50 86 224 188 164 45 76 133 163 170 142 61 76 116 145 177 158 
Medium Priced Group.... 1929 36 43 112 174 151 122 48 57 107 143 125 101 52 55 101 138 136 110 
. " 1928 32 44 77 199 167 146 41 68 120 147 154 128 52 64 98 123 150 134 
High Priced Group....... 1929 47 42 132 193 199 162 60 62 133 191 160 130 74 55 110 189 185 151 
1928 33 46 80 207 174 152 45 75 132 162 170 141 58 72 11 139 169 151 
Price Class West North Central Division | South Atlantic Division East South Central Division 
Years | jan. Feb. Mar. Apr. May June | Jan. Feb. Mar. Apr. May June | Jan. Feb. Mar. Apr. May June 
Low Priced Group........ 1929 74 114 179 231 215 175 106 115 159 174 168 137 119 90 136 =. 203 178 145 
‘ ? 1928 48 68 113 136 141 132 66 80 101 107 115 118 50 48 81 114 117 117 
Medium Priced Group.... 1929 60 66 85 112 99 80 95 78 107 123 109 89 105 55 93 132 111 90 
J Hs 1928 40 58 95 115 119 112 75 91 114 122 130 134 56 54 90 128 131 131 
High Priced | ae 1929 88 122 131 220 184 150 95 77 137 138 139 113 119 42 76 137 92 75 
Ps 1928 60 86 142 172 177 166 71 86 109 116 124 128 41 39 65 93 95 95 
Piles Cee West South Central Division | Mountain Division Pacific Division 
Years | Jan. Feb. Mar. Apr. May June Jan. Feb. Mar. Apr. May June Jan. Feb. Mar. Apr. May June 
Low Priced GlOUB:... i: 1929 115 112 135 198 148 120 148 107 159 213 228 185 134 133 195 189 185 151 
5 1928 73 58 71 104 98 82 79 71 96 136 £52 147 70 71 108 114 119 114 
Medium Priced Group.... 1929 126 74 88 126 94 76 152 80 106 144 162 131 88 64 107 101 94 76 
; , 1928 85 67 83 121 114 95 96 86 117 164 183 178 63 64 97 102 107 102 
High Priced Gfoup..«.... 1929 88 43 62 93 72 59 114 57 76 117 123 99 90 68 124 114 104 85 
1928 64 50 62 90 85 71 71 63 86 121 135 131 68 69 104 111 116 111 
RETAIL SALES SUMMARY United States, Retail Sales Summary (Continued) 
United States High Priced Group........ 1929 84 §=— 70139 198 180 146 
: Years Jan. Feb. Mar. Apr. May June — - p> See SR A ae ee 
Low Priced Group.... 1929 " 92 102 162 204 194 "158 Total United States 
Medi ’ 1928 48 63 06 3S 133 - 123 Years Jan. Feb. Mar. Apr. May June 
edium Priced Group..... 1929 82 76 128 168 152 124 po REM eres 89 96 154 196 185 150 
1928 78 82 128 172 175 151 See or ee 55 67 104 135 143 
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A STATISTICAL SUMMARY OF THE ENTIRE CONSTRUCTION MARKET 


*CONSTRUCTION VOLUME 
BY CLASSES 


SALES EXECUTIVES of building materials 
and machinery are interested in the entire construc- 
tion market, which includes building projects and 


*1929 ESTIMATES BY CONSTRUC- 
TION MARKET FACTORS 


engineering work as well. They, therefore, want Agenitects’ PiAO6 .coes ccce sc scetes $3,972 464,100 
Average for Years 1925-1928 statistics covering the entire market, with some Engineers’ Plans.........0++-ese+ 1,846,082 ,300 
Number idea of the relative importance of the buyers and Private Plans, Stock Plans, Build- 
CLASS Projects Cost specifiers of materials and machinery. ers’ Plans, Owners’ Plans....... 3,006 453,600 
a Bidgs. _ 924.510.200 The tables herewith are presented. , therefore, Estimated Total........... $8 ,825 000,000 
woceerreccons preacy with the above expressed purpose, but wi e General Building Contractors undertak 3 
Garages........... 7,050 are sun eon realization that there is yl sens in actual build- ticipate in: 8 a 
CS aera 2,952 399,768, ing and engineering work and consequently there Building projects planned by Archi- 
Offices and Banks 169 | este agg | ‘must be a duplication in any presentation of figures Heenan ntilemaipiinped rae $3,892,285 ,500 
ee secccceescces Hyied 93°982 800 relating to the volume of work done by the engineer- Industrial projects planned by En- 
arehouses ’ 1702, ing — oa the —— = gineers and let on General Con- 
TOTAL........ 22,850 | $974,318,600 plication OF Penro showing the volume walk Pal aa culated ‘acted «__ 262,571,700 
Educational Bldgs. y architects and building developers. TOTAL... sccscecececcece . $4,154,857,200 
Gymnasiums....... 168 $9,491,000 Ob National Real Estate Journal, te official organ 
Libraries, Museums 185 19,433,600 viously, in view of the above, it would be an of the National Association of Real Estate Boards, 
Schools and Colleges 4,389 400,691,700 unwarranted assumption on our part if we wrote estimates that about two-thirds of all residential 
a long explanation here trying to reconcile these building is done by realtors who are speculative 
2 Oe ee 4,742 | $429,616,300 tables which have been carefully prepared by lead- builders. 
ee Care i in the cig —_ =| jon - 
y : odge Corp., Engineering News-Record,and Build- 
a 247 $21,298,400 ing Investment. Hence, the tables are printed ex- PEAK BUILDING SEASONS 
Hospitals ieee a 896 129.785.700 actly as received from these reliable sources, with 
cre eg ae ma an expression herewith of our apprecation for same. Commerce Year Book 1929 
op ae ; 084, 
alue in Th ds of Doll 
geet Ee. “THE ENTIRE CONSTRUCTION enantio tBu 
Mineral Extraction. 333 $43,909 ,300 
Food Products..... 1,352 71,741,900 MARKET Residen- | Commer- | Indus- 
Chemical Industries 236 24,683,300 tial cia trial 
ES eee 53 3,792,300 
Power Plants...... 28 1 176,966,300 ESTIMATED 1929 EXPENDITURES aes iM 884.61 0 635.00 
Iron and Steel..... 0 69,936,400 : 8 : 
Vehicles.........+- 185 | 31,79,700 | M™,the Range ot Baldime $2,685 603,800 oot | gio) fae 
apc “phage Bd erry Residential Buildings. . ” nee : ; . 2:917.081 "800 ai cae ie cas pees 
‘aper an ulp. 451, . a ’ ’ A 
Printing & Binding. 210 17'076.600 Public Works and Utilities...... 1,522,314,400 288.826 91.200 37 146 
Sees eee eee 50 3,552,700 A ; ; 
oo nena 472 | 511506,300 | Low-Cost Work 228,703 | 95.697 | 31.400 
WereTiPr fas die 373 16,162,300 BEPW cio 6'-015 nice t airieimbe aie 9 Osis 850,000,000 213,705 58,911 42,607 
Non-Ferrous Metals 222 23,375,900 Remodeling and Alterations. . 850,000,000 a. Sai Ppoyet ora sp 
iscellancous...... 1,457 63,160,200 ; <ccmeaensentenctontnnatre october..... ‘ , 259 
Miscellaneous Estimated Total........... $8,825,000,000 | November....| 200.226 68.309 38,665 
lo. Seema 6,131 $631,182,100 December.... 178,323 66,773 38,248 
blic Bldgs 
nyo 142 | $10,403,500 | CONTRACT RECORDS BY STATES—Averages for Years 1925-1928 
City Halls, etc..... 475 39,323,000 *(In Thousands of Dollars) 
Fire & Police Stations 361 17,045,000 Non-Residential Residential Public Works and 
Post Offices........ 244 7,385,200 States Buildings Buildings Utilities Total 
DOTA Rc o0is ses 1,222 $74,156,700 yersiang Se Re tore aa 2 $19.300 $21,300 $70,900 
OR ec rn rare of 8,100 500 9,100 
Religious & Memorial aa eect 13'900 7'600 9600 31100 
Oe a 2,512 $136 ,546,600 WSN TEs 555 os6.0% as 4.0.9 Wine ees 91,100 95 600 43 000 229.600 
SION VEN «5:50:55 0:5)9:8'>s 118 10,297,500 OPED i oissio:ciciaele 4.5 «ivete Ha eA 18,800 20,200 8,800 47,800 
Memorial Buildings.. 124 13,253,500 ROBBEN iis 5 aor sracainieioceiare ace 48,400 47,200 9,600 105,200 
DOTAlissicc4u 2,754 $160,097 ,600 DRAW ARG os isis ay S elois eae Sites 3,400 3.600 2,400 9,400 
District of Columbia, ...5.... 20 26,100 43.800 5,500 75.400 
Social & Recreational PII iio iesck cecal ages oe 62.100 78,600 51,800 192,500 
Auditoriums & Halls 386 $27 ,268 600 RING 6 oo soad 64a Siaiew vietece 29,200 26,700 18,300 74.200 
& ve and Lodges. . 1,158 90,964,100 LO Ee Peer ent 9,000 9,700 4,200 22400 
ne. ea 89 5,824,600 MENON Bi i035 6:nisia 166.5 FtarS yore See 268,400 373,100 96,600 738,100 
Park Buildings..... 462 28,455,700 : 
Theatres. APB oko cis sage asm iene > 61,700 39,500 34,700 135,900 
Moving Picture. . 491 39,278,300 BONO BLic a csne¥si ao wore aia slbtaaseORSi OTS 23,500 9,800 20,200 53,500 
Not specified..... 285 73,357,100 eanaes. cafawiereepenliais a ooo pe 12,000 14,200 47,800 
entucky 3.60) 22,200 29,300 75,100 
BOTAL sro eslas 2,871 $265,148 ,400 a ; ipo . —_ 14,500 67 600 
DIRE cstes-ecb Cus HRS RA Gin j 90! 4,700 ,200 
Total Non-Residential. 41,713 |$2,685,603 ,800 20,2 
PTAA 5 2028s a letras ere bende 46,300 43,300 14,400 104,000 
Residential Bldgs. MMAGSACHUBELES. 64.<.<.d.caK Crease 106,400 130.800 27,600 264.800 
Apartments........ 15,646 |$1,271,358,500 PMG DUEON 5 5:3 4s dies o'r.sss:d ee bee 152,300 120,500 59,100 331,900 
Dwellings.......0.... 93,816 784,299,800 MERCNON Bi ad oa ao hk oS So Fs 27,500 29,800 10,700 68.000 
Two-Family Houses 13,903 175,312,900 MIAEBIGSHID sch 4450605 owe wae 9,800 8,500 12,800 31.100 
Housing Devel’p’ts. 15,155 467,501,100 DBS UE ii5.070-5 850% ocr tee ieee 70,200 83,900 41,700 195,800 
ot: ener 857 218,609,500 : y i , 
Oc SR ea ee ee 12,800 13,700 6,000 32,600 
Total Residential..... 139,377 |$2,917,081,800 (on gg epikaie's eS Gta wikis 6 oie ace » red 8,000 8,100 32,100 
ot ay re ee ee e 2,400 1,100 §,700 
Public Wks. & Util. New HAMPSHITC... ..060606000% 16,000 600 900 10'500 
Water-front Devlp.. 510 $47,766,200 DROW SERMON o.secb550:0% 3 x aaareel 118,300 148 ,200 56,300 322,800 
On ES eee ee 1,955 146,126,500 DNGR AT OIC én 60's 0. 0:00 6 08:8 ore 6,000 6,600 2,800 16,300 
Incinerators....... 50 4,324,600 ; 
Lighting Systems... 342 34,702 C00 POW: a oS iiieceekalsieb ew 497 ,800 762,500 190,900 1,451,200 
Railroad Const..... 135 143,236,500 North Carolina 48 ,900 28,000 23,500 100,400 
Railway Buildings.. 584 74,140,500 North Dakota 3,600 1,700 3,300 8,600 
Sewerage Systems. . 2,087 124 468.600 Ohio 168,700 157,700 109,400 435,800 
ce ne 9,619 594,936,400 Oklahoma 29,200 24,600 18,400 72,200 
Water Sply. Systems 1,045 83,246,000 Oregon 19,200 20,600 9,000 48 ,800 
cic. Sere 16,327 |$1,252,947,300 a Reseci heme kee enas glee a 99,700 561 = 
BOGS TIONG. 6.00:0.0.00:0:0.0:8:06 av ; R ,500 37,5 
Total Construction in south CAPOHNS. 6.60%. eee 13.200 5,700 14,900 33,800 
Range we Contract SE BOM IEOUR < 5.0.0 5'e.0-k 5 0:6... 'boe 3,500 1,600 3,200 8,300 
Records... 197,417 |$6,855,632,900 (oN eee 30,500 23,300 17,100 70,900 
itu. baw Oak Beak ORAS. 0000 pois haletacaierek asa yb ia Sie 92,600 83,400 39,400 215,400 
is. 
te Farm Buildings, OL EEE ETE 9,000 9,700 4,200 22,900 
— Dwellings, — Mimi ninis esis sale ae Ps - rd ci yon 
etc. ; ITZIMA. cocccccccescescvccees ‘ : 2,50 64,2 
(roughly estimated ) Oe ee nee 31,200 83.600 14,700 79,500 
2 Se eee 277.428 $971,000 ,000 WY OBEN ADIDID sig\o.s'5'0,0-0.6i8)0. 6 6.55050 28,100 8,500 18,900 55,500 
Remodeling, etc.. 815,000 815 ,000 ,000 WUNECUNEND wne'ns.bd.05 64 sabe aca 49,800 49 300 29,200 128,300 
ee tun ded CN ee eee eee ae 4,900 6,200 2,300 12,400 
' ow 
eS ne 1,289,845 |$8,641.632,900 UNITED STATES..... $2,685 600 $2.917,100 $1,252,900 $6,855,600 


*F. W. Dodge Corp. 
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A GUIDE FOR SELLING BUILDING-ENGINEERING MATERIALS AND MACHINERY 


Giving essential sales data about this $8,825,000,000 industry, such as: some items of materials and 
machinery purchased, relative importance of the buyers and specifiers; and peak seasons. 


BUILDING MATERIALS SOLD DURING 1927 conse. a me 
(1929 Commerce Year Book) Structural and ornamentalsteelandiron 440,376 
(In Thousands of Dollars) —- _— (not fabricated)....... yo 
. a GSN SEW et eicéechécne eee 9 
ible We AUB eaves cs ca wi'es be tae . $37,165 Glass. urpen , 
Boxes (except Cigar boxes) .......... 133,993 PIRES GIGEE. «oes cecscesecccccoss 43,745 = ae ' end eden 83.856 
gay ns = gg g3,ssi_ |  Obscured’ glass... “S093 | Window and door screens and weather 
Vitrified brick or block............. 11,876 nas vcatacvensdacssiees 4,377 SHIPS... 2. eee eee eee eee eee eens ‘ 
WIM sos én ecece sc, cccssee. . 45,428 es MR iaxcncccccesscncsease 21,948 Lge — and ee: nt sees 37,082 
Fancy or ornamental brick......... ‘ a sees. sg om Ra wacne: as make cantn’ ~— pow fawn irom purchased bars or 190.710 
pS Lo Rr er ee 508 eating and cooking apparatus....... ¥ seca cceeccccccece etree eset ees ’ 
Architectural terra cotta........... 19,139 Lime (or building purposes).......... 20,963 —— pipe oe made in steel works, 98.186 
Hollow building tile.............06+ 29,264 Lumber and timber products not else- OF TOUING MIMS)... eee eeereeeceee ’ 
UME Cicer dcmunsdiecoue Osedwunes 4,361 where classified.................... 1,214,646 
Ceramic mosaic tile............-00- 4,092 Paints and varnishes........... Weerre 519,010 TTIMPORTANCE OF NEW YORK 
Faience tile.......sscecesscecceees 3,295 Planing-mill products (not made in plan- 
WEEE CHO ycctucke cvccckinsnecaneuss 10,220 - ae mills a aye ge —. : 581,634 MARKET 
t i  cicwercaawecccwes aunes 95,089 efrigerators, cabinets and mechanica P 
re i... EES, SOE TREES 13,915 cae ears 154,677 Does 257% of All New Construction 
Cement, (total output)...06.ccccscces 293,565 Refrigerators, wooden...............- 58,163 Metropolitan New York is a highly concentrated 
Concrete building brick.............. 1,636 Roofing materials (not wood, slate, tile, building center. It does more building business 
Cooperage......-.0-eeseeeeeeseerere 66,947 asbest0s).....scseeececenscccecece 123,210 (new construction) annually than all states west 
Copper, tin, and sheet iron work...... 191,129 Roofing tile. .....cccccsecssecvececs 3,178 of the Mississippi put together; more than the 10 
Doors, shutters, and window sash and ee Crore Tee 22,199 northerneastern states; more than the four great 
frames, metal.........eeeeeee ener 65,280 Sanitary enameled ware (bath tubs, states around Chicago, with Kentucky added; and 
POU cc cccvseecnneecncnseweosess 103,672 Se CS) Re eT ee 76,922 considerably more than the remaining 11 states 
UNSER Goa c day Hakan ads be euse ooen ens 879,706 Steam fittings, hot water and steam in the southeastern section, including Ohio! 
Gas and electric fixtures.............. 127.802 heating annaratus. ..... +s ccesccesvcess 225,158 ‘ 


ENGINEERING CONSTRUCTION CONTRACTS—In the United States and Canada 


*Reported by Engineering News-Record for 1928—Compiled Monthly for Engineering Construction Markets 
Figures are Thousands of Dollars—000 omitted 


— BUILDINGS CONSTRUCTION 
: Drain- | Streets ; Federal : ‘ 1928 
States Water | Sewers | Bridges | age. and Indus- | Commer- | Public | Gov't. | Unclassi- | Private Public Total 
Works Irrigati’n| Roads trial cial Work fied 

WMeaitierisic/cisncrciern es lawcnetees 25 CO; 4] Sees 1,809 1,556 2,675 1,559 179 25 4,256 4,169 8,425 
Naw FidinpanitGs <cs' fac ce ccncelbssicaceiens rs, | RRA 1,397 603 2,260 723 37 75 2,938 2,485 5,423 
Vermont... 5 00%eu. LF] SER yy | ee 3,034 200 1,335 SGQMlssvexces 250 1,785 5,828 7,613 
Massachusetts...'...} 11,732 1,261 1,036 559 10,966 20,094 67,621 16,066 753 2,609 89,440 43,257 132,697 
Rhode Island....... 345 275 Ce eee 1,004 5,138 2,300 3,162 47 24 7,438 8,327 15,765 
COnNECHCUt. 406.00 clacaseaes 227 12 250 6,644 11,229 26,316 6,138 753 503 38,065 14,124 52,189 
New England....... 12,129 1,788 7,578 809 24,854 38,820 102,507 28,148 1,769 3,710 143,922 78,190 222,112 
Nags NOE. <6-oc:05.60:5 47,089 10,017 10,967 1,075 63,212 30,541 511,411 54,983 6,065 | 103,942 547,200 292,102 839,302 
New Jersey.......-. 7,136 4,500 | 14,336 836 | 31,830 | 14,255 | 138,023 | 21,401 1.524 | 11,805 | 165,657 79,989 ) 245,646 
Pennsylvania....... 3,485 4,829 9,038 644 | 42,418 33,031 91.729 23,831 4,700 5,798 133,444 86,159 219,603 
Maryland.........- 417 1,834 1,114 173 8,035 17,883 28,001 5,923 9,739 1,977 46,284 28,812 75,096 
OA eee Seceerc. Sd BOW We Piss, cata MOE Naxccswans 7380 577 77 | eee 7380 2,682 3,462 
Middle Atlantic..... 58,127 21,213 35,928 2,828 | 146,252 95,710 769,944 | 106,715 | 22,870 123,522] 893,365 489,744 | 1,383,109 
Witeinidiacsscccsceenisecusmns 87 eS al CECE 1,528 12,915 2,600 1,271 2,060 297 18,315 5,300 23,615 
West Virginia....... 176 154 1,755 200 3,739 5.165 3,125 1,667 75 1,000 10,790 6,266 17,056 
North Carolina...... 1,006 277 2,018 100 | 13,764 | 12,243 7,943 1,745 949 1,100 21,286 19,459 41,145 
South Carolina...... (0 Sepenpeeenty Gb iGs bes vos 2,165 675 ee Se BEE loeccacacs 7,425 2,808 10,233 
Cees 5 eisin se cse ca 28 150 oh OE ae 6,720 24,340 3,514 2,389 263 40 27,854 10,743 38,597 
Biome ccs os.ce me nae 99 40 958 67 6,136 3,521 628 686 676 852 4,968 9,300 14,268 
DA OT eee Arie tce 381 GAAD Fe diicae >: 10,512 4,885 3,976 1,755 349 125 8,986 19,437 28,423 
Mississippi.........- 304 381 2,140 | 2,076 7,576 678 1,771 2,090 | 2,265 10 3,459 14,832 18,291 
Pouisianhs. <c00.e%< 384 1,594 435 1,585 5,046 962 5,767 2,569 2,806 4,904 11,087 14,965 26,052 
Kentucky. ..<.e0+++ 342 1,897 yg ee ee 14,501 1,686 6,316 1,418 201 798 8,683 20,575 29,258 
Tennessee......-..- 378 560 FACTS ee 11,284 1,197 7,104 2,189 3,413 12,500 20,801 20,376 41,177 
Southam. ........0.0- 2,867 5,521 28,533 4,633 81,971 68,267 43,744 17,779 | 13,174 21,626 143,654 144,461 288,115 
Oiled cues oases 2,783 6,924 6,054 674 37,835 19,424 65,845 18,634 2,502 4,542 90,804 24,503 165,307 
WGIAD@siai<. ci cgwn ete 1,057 1,478 2,091 506 16,126 6,127 24,755 8,161 641 1,266 31,990 30,218 62,208 
MY InOlS gc 5025 cw ce 1,571 19,464 10,896 7,022 60,217 18,860 227,710 13,555 1,028 4,494 251,459 113,358 364,817 
Wisconsin: ......00- 583 3,474 3,664 102 16,176 2,546 15,994 5,529 360 6,038 24,390 30,076 54,466 
WMiehigatt << -n0cccn< 3,287 13,082 2,642 881 26,860 27,327 39,331 12,948 3,307 8,148 73,029 64,784 137,813 
Middle West...... 9,281 44,422 25,347 9,275 | 157,214 74,284 373,635 58,827 7,838 24,448 471,672 312,939 784,611 
MintesGtaeicc <os0 oe 269 503 706 151 3,697 1,337 16,083 3,425 1,784 1,162 18,550 10,567 29,117 
DU iiisasKicvensts 256 286 3,005 582 | 38,400 2,606 3,230 295 663 789 6,119 43,993 50,112 
WigsOUE iis 350 civin cee 2,266 3,253 4,472 708 14,665 15,050 68,055 5,340 4,279 15,590 97,217 36,461 133,678 
AgiABGAS scenes es 287 423 3,497 549 10,622 1,752 7,290 1,971 961 3,175 12,441 18,086 30,527 
North Dakota....... 142 157 1S 3 AR ere 902 810 675 926 ys Oe! ere 1,485 2,679 4,164 
South Dakota....... 89 23 | ee ON EURO EEE 1,175 426 182 3,000 4,175 1,718 5,893 
Nebraska......0000- 349 21 749 52 1,114 250 10,100 gp | ee 5,120 16,170 3,400 19,570 
KANSAS wise cccma macs 400 520 1,660 22 9,139 1,668 3,235 3,200 150 2,647 7.479 15,162 22,641 
Oklahoma... 2 «<+«: 2,022 2,010 1,223 60 | 11,700 1,950 9,962 1,602 139 10,566 22,173 19,061 41,234 
CC. ee 5,829 3,497 3,764 | 14,795 | 36,584 22,666 28,944 5,617 1,720 49,245 100,123 72,538 172,661 
MGitA fis. «cs: cidceers 51 438 SGP Pewe canes 2,349 195 5y4 1,525 236 2,000 2,789 4,931 ,72 

Weyomings.<s2s<ness SE cccacoxas Co | Seen 1,374 100 |--+++-.... 393 100 700 800 2,092 2,892 
COLO PRO. e.c00: 0010's" on eee | eC eeeemee 3,637 720 2,737 4,702 | 1,148 863 4,310 9,772 14,082 
eg) 1 ee Meares) Sand Aaa! (ceemreens| Cera pC tl eee Cc e eer | eee 109 1,000 1,000 2,168 3,168 
West of Mississippi 12,302 11,381 20,014 | 16,919 | 137,050 49,104 152,080 30,987 | 11,765 95,857 294,831 242,628 537,459 
LOO Oren ter eee er er rere Sie iceesdes 2,895 fecccccecs reer et ere 374 725 725 2,372 3,097 
Weaheracs cows vcantabowneescupeoeecdans BE Vecswcnne rg Re Eee | eee 12 25 25 754 779 
BONG ie caiscacaedaefocceawes 48 Co ee v7 | TOD venus 240 3,450 4,150 2,999 7,149 
NGVElie sce. sa.0 c:e.0.6's 63 WR ieee ae 650 Oe EE 2 + ie [1 o| Fees 325 1,436 1,761 
Washington......... 1,202 1,988 7,572 420 11,802 7,788 13,265 1,143 3,049 2,299 27,527 23,001 50,528 
CHB OE arc ccs: <icnoera 208 258 i ee 1,235 1,873 2,506 659 5,302 2,630 5,979 9,529 15,508 
CaltGenigc o:o.c5 de'a6 3,258 14,018 2,583 2,126 46,857 17,399 127,746 14,856 3,417 24,193 152,911 103,532 256,443 
PAP WRG nes occceccs 4.731 16,344 11,678 3,196 65,269 27,060 144,542 16,658 | 12,465 33,322 191,642 143,623 335,265 
United States (1928) | 99.437_| 100,669 | 129,078 | 37,660 | 612,610 | 353,245 | 1,586,452 | 259,114 | 69,881 | 302,525 | 2,139,086 | 1,411,585 | 3,550,671 
Canada (1928) 1,512 3,772 6,795 6,432 23,158 27,750 50,443 Ue A eee 39,241 92,849 |, 82,750 175,599 


*Copyright McGraw- Hill Publishing Co., Inc. 
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MINING AND PUBLIC UTILITY INDUSTRIES 


LIGHT AND POWER MARKET BY STATES 


Based on Generating Capacity 


Prepared and Copyrighted by Electrical World, 
January, 1929. Reprinted with permission. 


This table gives the total number of operating 
companies 500 kva. and over in size by states with 
the total installed capacity of these companits. 


No. of | Generator | Value 
State and Section Com- Rating, |ofMar- 
panies Kva. ket %* 
United States....... 1,337 | 31,582,679 |100.00 
Middle Atlantic. .. 188 7,871,149 | 24.93 
East North Central 304 7,096,165 | 22.47 
South Atlantic.... 155 3,665,392 | 11.60 
lo eee 66 3,639,756 | 11.52 
W. North Central. 234 | 2,587,760 8.19 
New England..... 171 2,563 ,856 8.13 
E. South Central. . 54 1,619,138 =43 
W. South Central.. 89 1,419,550 4.49 
Mountain........- 76 1,119,913 3.54 
NEW COTE oss 5.90.0i0 91 3,789,379 | 12.00 
Pennsylvania........ 84 3,327,481 | 10.54 
CORUOTIUM. 5 6:050 0:0:9'5: 33 2,555,259 8.09 
ROE oe iwk Sean ee 48 2,124,144 6.74 
| Re ee 82 2,111,443 6.68 
Michigan «....... 58 1,386,449 4.39 
Massachusetts....... 86 | 1,326,740 4.20 
North Carolina ..... 41 1,213,844 3.85 
oe eee 43 957 ,689 3.03 
Indiana cite boiece oe 61 816,460 2.58 
i See ee 39 796 346 2 S52 
New Jersey......--- 13 754,289 | 2.39 
Washington......... 20 686 ,398 2.17 
Minnesota........-- 48 677,742 | 2.14 
Wisconsin..........- 55 657,669 2.08 
OS ee 10 656,330 2.08 
Connecticut. . ee 22 559,095 Wed 
West Virginia. . Lb soto 12 494,217 1.56 
LO ee 22 490,041 1.55 
Tennessee..........- 19 450,787 1.43 
9 15 437,786 1.39 
Ne 53 418,462 1.33 
Maryland.....:..... 12 417,983 1.32 
SIN 5. skcinsbaeues 13 398 ,099 1.26 
oh en 29 388,481 1.23 
MGntene..«.0:s<5.5.05% g 313,270 0.99 
OES ee 12 307,972 0.97 
TANI 6a 6 2.4:010 Somes 14 291,479 0.92 
OSS eee 42 275,914 0.88 
Oklahoma........... 22 275,394 0.87 
Rhode Island....... 9 244,250 0.78 
EQUIBIADD. 66.0 0:< i000 19 243,116 0.77 
Colorado.........-.- 16 242,013 | 0.77 
OT See ey 19 221,065 0.70 
INEDIGSER.......6s0000% 31 196,719 0.62 
District of Columbia 2 185,000 0.58 
South Carolina ..-... 19 147 ,647 0.47 
ees 23 115,461 0.37 
Oe 12 111,682 0.35 
DO eo 9 104,694 0.33 
New Hampshire... .. 12 97,245 | 0.31 
cae ka suse eee 7 91,787 0.29 
Mississippi. . we 10 74,235 0.23 
South Dakota. . 10 38,956 0.12 
Delaware..........- 4 36,700 0.12 
New Mexico........ 10 23,434 0.07 
North Dakota....... 7 22,278 | 0.07 
oh. See eee 7 15,840 0.06 
eee 4 13,915 0.04 
Recapitulation 
Companies 500 kva 
ONG GVEL...6s0ss 1,337 | 31,582,679 | 99.33 
Companies less 
than 500 kva....} 2,726 214,143 0.67 
Grand Total, all 
Companies...... 4,063 | 31,796,822 {100.00 


*This column is based on per cent of total gene- 
rator rating. 


On January 1, 1929, there were 4,063 operating 
systems with a total capitalization of $10,300,000,- 
000 and an installed generating capacity of 31,796,- 
822 kva. The industry supplies 23,403,000 custo- 
mers from which in 1928 a gross revenue ‘of $1,908,- 
900,000 was received. Operating and maintenance 
expenses used $791,000,000 of this revenue. The 
capital expenditures for construction of new gene- 
rating plants and transmission and distribution 
systems during the past few years, with the esti- 
mated budget for 1929, follows. 


1922.... $324,016,000 1926.... $841,344,000 

1923 502,143,000 1927... 7¢60,353,000 

1924 692,440,000 1928.... 786,978,000 

1925.... 721,300,000 *1929.... 853,946,000 
*Budzet. 


In their normal operations the light and power 
companies generated 83,100,000,000 kw.-hr., of 
which 33,954,000,000 kw.-hr. came from hydro- 
electric plants with an installed capacity of 11,915,- 
000 hp. and 49,146,000,000 kw.-hr. from fuel 
plants with an installed capacity of 27,835,000 hp. 

Of the 4,063 operating companies in "the counti y 
2,153 were privately owned and 1,910 were owned 
by municipalities. 

The worthwhile market among the 4,063 com- 
panies consists of those companies having a rating 
of 500 kva. or greater. The following shows how 
the total market is segregated. 


THE WORTH-WHILE MARKET 


METAL MINING SALES DATA 


(Courtesy of Engineering and Mining Journal) 

This market spends about $300,000,000 yearly 
for machinery, equipment and supplies. In the 
United States alone, in 1926 the annual value of its 
products in unmanufactured form was over. $2 ,000,- 
000,000. The international importance of the 
market is indicated by the fact that at least one- 
third of its buying power originates from opcrations 
outside the United States. 

(Note—Readers are urged to get a copy of World 
Map of this industry from Engineering and Mining 
Journal.) 


METAL MINING UNITS IN 
UNITED STATES 
a 4,000; Mills 800, Smelters and Refineries 


WORLD CENSUS OF SMELTERS 
COPPER—LEAD—ZINC 


catia No. in es n 
MO SRE OE SLAUOS is 5:5:6 6: erates Samet acwerere 04 
MOEN ER cas waist tele 0 Gag ae Deve Ialy Kiera anes 20 
PIE Away 6 ae 8 DEG HVA eee 22 
DOU AINOMOA is carved descr ss Ueaies 17 
LUD ae ee ry er arerioe 144 
RR Fei cca ay Gace pretense orate biaeen OLR ee 22 
PRETI OR SS are oo ni hie Mam Sidi Ram pk owee 12 
PARED 05.3 erect eal aiasnpuis-b aw & 05.6 <ibie 8 


Rated Distributing Areas by Purchases 


Covering Metals, Mining and Equipment Supplies 
of Materials 


Below 500 Kva. : Percent-| 
500 Kva. and above Total City age Area Covered 

Total number of : ESR < e 

companies...... 2,726 1,337 4,063 Seattle...:6 6. + .3 | British Columbia and 
Number of com- ; | Alaska. 

panies generating 1,362 1,032 2,394 Chicago...... 1.3 | Contiguous territory 
Number of com- Cincinnati ... 1.3 | Contiguous territory 

panies purchas’g 1,364 305 1,669 Houston...... 2.6 | Contiguous territory 
Installedgenerating Birmingham . 3 | Contiguous territory 

capacity, kva. 214,143 31,582,679 31,796,822 Denver......- 3 | Contiguous territory 
Per cent of install- San Francisco. 4 | Far East 

ed generating ca- New York.... 7.7 | Europe, Central America 

pacity.......... 0.67 99.33 100.00 | Canada and South 

America 

Ovtr forty-seven per cent of the central station CA a 7.9 | Mexico 
market is located in the Middle Atlantic and East Los Angeles. . 10 | Mexico & South America 
North Central sections, comprising the states of utte........| 11.6 | Contiguous territory 
New York, New Jersey, Pennsylvania, Ohio, In- Salt Lake City} 12.5 | Contiguous territory 
diana, Illinois, Michigan and Wisconsin. St. Louis.....| 12.9 | Contiguous territory 

Pelt. ocs.<: 20.8 | Contiguous territory 
CENSUS OF COAL MINES BY STATES 


Classified by Annual Production 
(Courtesy of Coal Age) 


| Annual Pro- 
| Class 1, Class 2, Class 3, Class 4, duction for 
| Producing Producing Producing Producing Total 1926, Net 
States Over 100 ,000- 50,000- 10,000- No. Tons (exclud- 
200,000 200,000 100,000 50,000 of ing Product 
Net Tons Net Tons Net Tons Net Tons | Mines of Wagon 
oO. No. No. No. Mines) 
CS 21 a7 49 90 187 22,356,000 
PRAMAS 5 6 vay bcs ac Ss Reet nese (neta tina 1 1 2 Wepre Geenswans 
Arkansas. . eae a ee 1 7 28 36 1,720,000 
Cal. Idaho & ‘Oregon OS i Te ee ee CET Ioan CERT eA aK Ce 
Colorado........... 15 21 27 47 110 10,579,000 
RAEN Saige ise Sue eabAt Cinta Sree Oe heer Weedeater en Corer 
MOGIG Ss 66:6) 05 sects. 106 59 58 88 311 69,700, 000 
Indiana...........- 37 33 39 57 166 22'839,000 
MEE: Sets Gina Ausaiel 4 11 14 49 78 5,069,000 
Kansas. . A 3 7 18 48 75 4,531,000 
Kentucky. ‘Eastern. _| 46 84 92 142 364 47 ,906 ,000 
Western. .| 8 25 23 62 118 15,424,000 
Maryland.......... | ieee 4 7 37 48 3,487 ,000 
Michigan.. aes 2 1 2 3 8 649 ,000 
Missouri........... [Secret Pai artless Sat, She Tm 17 40 57 2,697 ,000 
PRORCRIO 65s. vss | 3 5 4 8 20 2,905 ,000 
New Mexico....... .| 2 11 6 7 26 2/866 ,000 
North Carolina..... [Beeeiere terse eer Nesiaisy er eae (nea tinea ame nt 2 2 owner weceeene 
North Dakota...... ice a ee: 3 3 17 23 1,156,000 
Ohio.. is Serson 43 56 59 172 330 29,150,000 
ate... «+. +4. .ceocs swacs 3 8g 45 5 2,339,000 
Penna. (Bituminous) 181 196 210 591 1,178 151,119,000 
STU So eR, ERR ae re areca, elie meine A ey mea aU een rer rete ery ere rt 
OS Se eceeeee gee 13 15 56 84 5,897 ,000 
RERDRS ouTsGrck Senin ool eens ae 1 5 31 37 1,061,000 
a ae 8 9 7 4 28 4,434,000 
Virginia. . pices 22 6 20 | 34 82 13,493,000 
Washington......... 5 5 6 | 12 28 2,548,000 
West Virginia. . ; 132 216 236 369 953 147,209,000 
WYOMUNG, ..0655..- 9 22 7 47 6,968,000 
Penna. anthracite— 
classified*. Esti- 
mated No. large 
REIEINONE is te sos as Nea leis aa ate gy tcoue oti WIS ov mate esr cies Taal aoa eter area 500 85,000,000 
Note. Total produc- H 
tion for Alaska, 
Cal., Idaho, Ore., | 
a St Oe 2 a ee, | ee eee Sor Ocoee Bods ent aes Ereccns. See eee a betas 188 ,000 
| | ee | 
Torar.......| 646 | 319 | 043 | 2,047 | 4,955 663,290,000 


~ *Operates 238 Breakers, 35 Washeries and 53 Dredges. 
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MANAGEMENT 75 


Through the courtesy of several magazines covering the institutional mar- hotels, restaurants, hospitals, schools and camps. The market buys enormous 
kets, we are enabled to print the data below. These magazines are the Insti- quantities of various kinds of supplies, equipment and furnishings, which are 
iutional Jobbers Magazine, Hotel Management, Modern Hospital, Nation's bought either directly from the trade concerned or from merchandisers of vari- 
Schools and Restaurant Management. In view of the great importance of each ous kinds, such as general hotel and restaurant outfitters; exclusive kitchen 
branch of the institutional markets, readers are urged to communicate with equipment distributors; furniture, dry goods and department store contract 
the above mentioned papers for data about a specific market. departments; specialty supply jobbers; hardware dealers; gas and electric 


There are twelve divisions to this market, the five most important being: companies; store fixture dealers, etc. 


WHAT RESTAURANTS BUY 


(Estimated Annual Market) 


jer CQUMIDMERE. ..... 2 oes coos $2,700,000 
Cooking equip. (ranges, cookers).. 11,000,000 
Cleaning supplies ENP bee tree 13,500,000 
Kitchen equipment.............. 14,000,000 
KWtCHER WCHGIE. 605 ik ce ce ees 9,000,000 
Refrigeration and ice boxes....... 19,200,000 
Silver, glassware, tableware....... 12,800,000 
- oda fountain equipment......... 6,400,000 
ables, chairs, counters, etc...... 36,000,000 


RESTAURANT HIGHLIGHTS 


Approximate number of commercial 


TOM SUISUENUN co Oise ace decades 110,000 
Approximate number of rated res- 

COUIMRED ones ciecag sere eee ees 25,000 
New restaurants opened each year. 9,000 
Number of meals served in restau- 

TANCE CACH VEEP. . 6.6 neces cece 17 ,000 ,000 ,000 
Average seating capacity of each 

TOSUAUUONE s s:0's.6'o-5 5.0 uk sco cece 53 
Average turnover per chair per day 

QUEPRIOR o creiat cnet arete- aire ats aang ators 8 
Average cost per seat of equipping 

TOREQUINIANE os oc ee cbs0' oc cecie $125-$150 
Estimated number of restaurants 

with soda fountains............ 20,000 
Percentage of restaurants operated 

DY WOM dacs vee neds mcs Kas 30% 


RESTAURANT CENSUS 


(By Types and Number Rated) 


Lunch room and coffee shops. ... . 8,200 
Table service restaurant.......... 5,700 
Sandwich shop and soda grill..... 4,400 
CICURTIOG sd Sad Waren ein kerr e eRe t's 3,200 
Specialty restaurant............. 1,450 
Tea room and motor inns......... 1,100 
RGN CORR. cia dinvea 56 scx ce ees 950 


THE SCHOOL MARKET 


A Total of $2,657,542,181 Annually 
$500,000,000 For New Construction Annually 
General construction 


MOLCTIAIR. 66. is sceekces 77 %  $385,000,000 
Heating and ventilating.. 10.7% 53,500,000 
General equipment...... 4.9% 24,500,000 
Plumbing. . alta eer mcecias 3.8% 19,000 ,000 
TAIGCUREEM oe ceo s-eriesres 3.6% 18,000,000 


Total, New Construction Es- 
POUR iis iid 5c soe and $500,000 ,000 


$2,157,542,181} For Maintenance Annually 


Per Pupil 
Cost Total Cost 
Public elementary ae ee rae $1,231,554,330 
Co i res 173.72 589,189,606 
Private wad parochial 
elementary........... 58.93 86,812,435 


Private and parochial high 173.72 44,145,553 


WOPBIUIOR Ss ois co a'e viedo 593.75 151,781,079 
Private colleges and uni- 
g NEISEOLES cre cus elec, 402.14 189,203,947 
Teachers’ colleges and 
normal schools........ 179.19 44,855,203 
ROMER a. we'd sid woe aaah $2,157 ,542,181 


SCHOOL BUILDING 
CENSUS 


Total number of school buildings...... 263,280 
(Figure includes total buildings used, 
irre Spective of individual school units, 
listed below) 


One room schools............0eeecee. 157,034 
Public high schools..........+0...... 22,500 
Consolidate MOOG is b.h dah ohn es we 14,134 
Junior high SHIRA salute cha we octets. og, 1,109 
Junior-senior high schools............. 1,949 
Parochial schools.................... 7,000 
Private high schools and academies 

(1,241 with boarding facilities)....... 2,124 

Jniversities and colleges (public, 144; 

Vi Ceo) ees nee 913 

Teachers’ colleges and normal schools... 299 


A GUIDE FOR SELLING THE INSTITUTIONAL MARKETS 


WHAT THE HOSPITALS BUY | WHAT THE HOTELS BUY 
A Partial List of Annual Purchases (In single units unless otherwise noted) 

A billion dollars is spent for maintenance. Less Bath Towels, Dozen............... 612,500 
than 10 per cent of this is for medical service. Here PMSas cahacwedeceyackawkunsns 400 ,000 
are a few estimated annual expenditures. RU a inks. 44940405. 546.00 34508 1,531,050 
EEL AD te $190,000,000 eek asessannessess: meer 
Dry Goods and Textiles............ 19,000,000 in nm eas Slade tet de $'860 000 
Kitchen Supplies................-. 8,000,000 Chaar ~% All Kind a ea anes aaa 1'463 200 
Laundry Maintenance.............. 13,000,000 Cl airs Cc mds hig Eee “*  39°455'000 
Paints and Varnishes............... 4,750,000 prey ompounds, Pounds.. ‘ 3°250 000 
Soaps and Cleansers............... 12,000,000 Di ich Ww angers. ° a 519s $420'000 

Three hundred million is spent annually for new Flo gy oo . ic ce cerccscessoece 282 000 
construction, as follows: . oor bh So Eee oe guraaee 
Masonry, Con¢rete and Hollow Tile. $58,600,000 se it my oR cal lt 2 810 000 
Cut Stone and Terra Cotta......... 14,500,000 ar Ro mp ores Bax se ee nasie 912'500'000 
Doors, Windows and ean eee 22,600,000 uest Room Soap, Cakes. oh sakik apie, 
Composition Roofing. . ie MS 9'000,000 Kitchen Cutlery... cats age ea Pace $425,000 
Lathing and Plastering. . -.seeee 16,450,000 Matchen Utensils... .. icc ecees $730,000 
Marble, Terrazzo and Tile. . iteccecce SQQOGG 1 pe eee eae aie eat my 285,000 
Metal Cases and Misc. Iron........ 15,070,000 Medicine Cabinets................. 165,000 
Carpentry, Hardware and vogue 32,459,000 Ovens (All Kinds) ................ $1,420,000 
Refrigeration. . SESS 11,400,000 Radiator Covers......... : 135,000 
Screens and Weatherstrips. . aes 3,250,000 R All Ki a. BASE SAS AeA EN $1 914 000 
Lighting Fixtures and Electric... ... 13,100,000 anges ( 1 ) Relpsinig 
Heating, Ventilating and Plumbing.. 46,700,000 POND WUORIOUE ae oleae sds caso e cna vs $365 ,000 
Elevators and Dumbwaiters........ 6,600,000 TMG RR wa cna s oisias ds cease s0'3 572,000 
Laundry Equipment............... 8,100,000 RIUO UIE oc ences dn ccceveuece $350,000 
beet Service, Conveyers and Trucks rer Oar ree : $630,000 

terilizers. 260, i 
Private Room and Ward "Furnishings 9,270,000 Fw nh rnd ay ee  Sehe ee can 
X-Ray, Laboratory and Oper. Room. 6,600,000 Toes El “anal el Redd sear $425 000 
Physiotherapy and Surgical.. 3,750,000 oasters (Electric)..............+-. ’ 
Office, Storerooms and Repair Shops. 1,800,000 Toilet Tissue, Packages Pecsnaéwseke 45,000,000 
Doctors’ and Employees’ Quarters.. 9,900,000 Udae (Al Bina). gc... cc ences $1,065,000 
Training and Social Service Quarters 930,000 | Wash Cloths, Dozen............... 2,550,000 
| 


TWO IMPORTANT INSTITUTIONAL MARKETS BY STATES 


*CENSUS OF HOSPITALS ea OF HOTELS AND OTHER 
AND BEDS BY STATES—1929 MARKET DATA BY STATES 
States 
Number Number Number Invest- 
re) of | of Hotels Rooms | Employees ment 
Hospitals | Hospital Allied (000 

Beds Beds | omitted) 

Algbemitis csc. 25 5008s | 104 9,388 2,887 241 8,750 3,110 | $26,422 
yr ere eee | 66 4,007 229 215 7,500 2,400 18,079 
ye ee ee 69 6,986 1,278 402 13,260 4,730 39,433 
cy eee 407 51,670 11,037 1,598 114,680 44,980 408 ,365 
Oo a 124 11,836 2, 38 568 27,630 9,250 72,813 
Connecticut.......... | 94 14,316 4,072 | 309 13,730 4,980 42,871 
Delaware... a 16 1,662 617 | 47 1,880 620 4,574 
District of f Columbia. .| 35 | 10,470 4,221 98 13,750 6,950 72,047 
Piorida........- mn 91 7,801 1,540 873 63,100 23,740 207,739 
eS Eee j 105 11,504 2,118 414 21.230 7.750 65.573 
C7 OS ee err 57 2,816 356 228 7,790 2.450 18,540 
UREN oo re oka x chas 368 57,173 30,593 1,476 107,750 46,760 439,716 
i) eis he 160 | 19,428 9,170 630 35,000 12,580 105,521 
Si ene 182 17,812 4,196 686 25,700 8,920 73,426 
RMN oc 6 orci. ose os: 155 12,073 4,091 535 16,730 5,320 39,526 
Kentucky............ 113 11,867 6,877 272 14,380 5,290 45,431 
Louisiana. . Aa eet 64 | 9,658 3,028 185 9,220 3,820 35,301 
WAIN oo iore hace a3 74 | 5,770 5,001 516 21,500 7,260 59,088 
Maryland............ 91 | 16,020 5,698 221 8,620 3,200 28,535 
Massachusetts........ | 328 47 ,602 11,396 700 42,850 17,390 162,377 
Miciigatt. c. 25.6222 <0] 239 33,292 7,825 952 56,650 23,560 | 219,064 
Minnesota............| 229 25,375 5,139 | 646 32,500 12,020 103,630 
Mississippi........... | 67 6,670 857 | 175 7,310 2,550 21,523 
WANTS ig oss hes xs 177 24,622 10,294 |} 659 35,770 13,820 124,774 
es phe ae 71 5,829 1,263 | 322 11,940 3,860 30,031 
Nebraska... re 108 9,448 2,785 | 389 15,160 5,250 43,175 
INGWES aoc saa 20 1,032 75 | 69 2,610 840 6,536 
New oom Rags a 52 4,627 2,020 |} 379 15,820 5,450 44,789 
New Jersey.........:. 200 30,588 8,021 | 1,142 93,250 30,900 236,303 
New Mexico..........| 56 4,261 429 || 155 4,780 1,470 10,351 
NOW Wot. ..665c5 508s | 656 117,099 58,351 || 2,146 194,540 86,320 828,154 
North Carolina....... 144 12,411 2,427 474 19,890 6,920 57 ,946 
North Dakota........ 55 4,395 _ 473 | 304 9,730 3,010 21,730 
3) 1S Seer rrr 292 41,519 27,190 | 856 56,130 23,900 225,801 
Oklahoma... «26. 60 128 8,797 1,522 | 543 24,270 8,030 61,862 
ONUAB 5 5 on eo 87 8,124 1,436 355 19,750 6,950 58,775 
Pennsylvania........ 424 74,047 30,038 | 1,627 105,310 36,20 285,655 
Rhode Island......... 31 5,393 2,238 | 108 6,550 2,410 20,862 
South Carolina........ 60 5,551 1,044 | 223 9,680 3,200 25,058 
South Dakota......... | 52 4,494 911 | 256 11,080 3,840 31,557 
"ReHNESSEE. .. occ ees 110 10,588 4,470 | 327 12,650 4,900 44,422 
RONEN code curate e ae cel 297 25,024 9,537 | 1,170 79,410 27,230 213,544 
Lo eee ee | 33 2,246 740 142 7,080 2,440 20,116 
CS ee eee | 36 2,954 _ 942 | 232 8,890 2,820 21,114 
WSNGNINR cao ais sale 35.63 114 13,554 9,454 | 384 17,990 6,490 55,839 
Washington.......... 142 14,005 3,285 | 520 35,710 12,530 104,583 
West Virginia......... | 85 8,498 1,082 | 248 11,040 4,040 35,613 
WACORSihs i. cc icscs. } 222 22,459 11,186 | 773 35,380 11,850 92,400 
Wyoming.. xedel 34 2,000 229 | 160 5,080 1, 13,416 
U. S. Possessions... ... | 191 18,254 1,198 ee ETE ee Ee fee Pete Ae eae nate 

| | | Sy wee 
Po) eee 7,115 877,075 | 309,604 | 25,950 | 1,521,000 576,000 ' 5,024,000 


*(Condensed from a survey in the 9th Edition Modern Hospital Year Book. Copyright 1929 by The 
Modern Hospital Publishing Co., Chicago.) Reprinted from ‘‘T‘he Future of the Institutional Supply House.’ 
tCompiled by Horwath & Horwath. 
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STATISTICS OF MANUFACTURING INDUSTRIES 


A’ composite statistical abstract based on 1927 Census Reports, of all Amer- 
ican manufacturing industries with indices for industrial selling appears on 
pages 63, 64,65 and 66. Because factories are so thoroughly covered elsewhere 
the attempt, here below, will be to give supplementary data on a few specific 


industries. 


are greatly indebted. 


In presenting and arranging the data in the industrial section we have re- 
ceived the most generous advice and assistance from the various Government 
officials mentioned elsewhere in this book and from Mr. Eldridge Haynes of the 
McGraw-Hill Publishing Co., Mr. L. C. Fletcher, of the Gage Publishing Co., 
The Iron Age, Machinery and many other industrial papers, to all of whom we 


A GUIDE FOR SELLING TO THE TEXTILE INDUSTRY 
Showing number of Plants and Value of Products for the Industry and by 
Subdivisions 
Based on Census Reports for 1927 and Textile World 


SUB-DIVISION DIVISION 
Division and Subdivision : 
No. Plants| Value, Products |INo. Plants| Value, Products 
erent Mree IRIE TEIN iS: « \ois ote to's Gn all Oomsn 9 wie Sicw rbd OS Ore ww Aer we LeTe 1,567 $1,632 .220,577 
a ee ee EES OMELET PSE IR 1/869 $16,620,494 

rer ere ete 672 $456,913 ,137 
EN Or Tere 285 173,423,491 
ee Ee Oe te rn 775 125,940,929 
ER. dpa ncnbele beens sos Malia 137 60,342 ,937 

Pa NOD oa 55.6 0:00.05. ws. 5 0 Winiswinie 1,648 750,123,705 
Pe POGUCUB. «5 a oioig o.5.0'.0s oes ecees 1,307 629,405,849 
Products of Throwsters, Warpers, etc.... 341 120,717,856 

Wool Manufactures ..............+++ee00e- 824 984,866,707 
Carpets and Rugs, Wool..........+.+.- 65 166,888 ,408 
Woolen Goods........... signin ee ee RCS 471 301,308,743 
Worsted Goods............. sa 288 516,669,556 

Bleaching, Dyeing and Finishing............ 795 409,505,310 
Cloth Sponging and Refinishing......... 52 3,457 ,938 
Dyeing BNE Finishing. ..s0s0c00e ese e 743 406 ,047 ,372 

MEISCOTAROOUE BANG... . cs cc scescewccece 543 339 944,836 
COPUBOe BA TWINGE: 6% 60. 60is'ssic scenes 116 89,172,495 
SSE ey ee er ar 42 27,298,159 
Felt Goods, Wool or Hair.............. 50 41,894,844 
ee os ES ere 17 9,381,645 
OO oy ee a 146 99 299 648 
OS ree 16 3,616,119 
nc asens sok seSe ok eb esp buln seer 23 23,185,997 
MR MINA I oi ods stave Wee Se oS 18 10,377,346 
Mats and Matting, Grass and Coir...... 10 1,536,567 
Flax and Hemp, Dressed.............6- 7 282,895 
MAUNA ck eab i oso. cease sas sse Same 18 14,640,401 
VAN SOIR ss. 5)5 4s's 49:09:04 0006 80 25 6,661,994 
PN DI OG Sivasics<cacansceouneses 55 12,596,726 

MMR econ Ah Kinki Ghd sets cnune oer seeare 19 109,888 ,336 

7,265 $5 ,043 169,965 


TOTAL U. S. TEXTILE INDUSTRIES 


LOCATION of TEXTILE MILLS 
By Divisions and Geographical Regions and 
RANKING OF DIVISIONS by Number of 
PLANTS and Percentage of Value of Products. 

Based on 1927 Census Reports and Textile World 


Bleach’g 
Dyeing 
& Fin- 
ishing y 
* Geographical Gg ge a} 8 
egion 9 a, ge] 4 
a oO go ie & 
3 » =n n Zu 3 
S21 %3)41386| =] 22] 2 
O|M/1a4 |EB| = |QAS| & 
%1%1%\1%|%|% 
New England. 24.2) 8.0) 6.2/50.9/20.0)32.1 as 
Mid. Atlantic.}13 .5]64.4/91 .1/33.5167 .0|28 .8|37.7 
S. Atlantic. . .]49.7] 9.2] 1.6] 4.1] 4.7|19.9] 5.5 
E. N. Central] 2.2/10.0] 0.6] 6.6] 5.5] 8.5} 8.2 
E. S. Central.| 7.6] 3.4] 0.3] 1.5] 1.1] 6.5] 1.9 
W.N. Central] 0.0} 1.3} 0.1] 0.2} .8] 1.3) 1.7 
W. S. Central} 2.2] 0.4] 0.1] 1.5} .1] 1.2] 0.6 
Mt. States. ..| 0.0] 0.5] 0.0] 0.2] .0] 0.0] 0.1 
Pacific States.| 0.2] 2.3] 0.0] 1.5] .8| 1.5] 3.5 
Total No. of 
Plants in In- 
dustry Div..|1567|1869|1648| 824] 795|1443] 543 


RAYON DIVISION 


Total U. S. Consumption. ...1928 
U.S. Production, Lbs.............. 97,700,000 


PE OUUES SOD Bis vs sic o5,6:4.0.0.6 05/01 0:0-0's. 12,000,000 
Tétal on Hand, Lb6: «......<.s ic .<0ss 109,700,000 
PUR OOLU NM 6s 5's 60.5 6550.8 ibip are Tsaelee 210,000 
Total U. S. Consumption, Lbs...... 109,490,000 


RAYON CONSUMPTION BY U. S. 


INDUSTRIES 
Underwear....... 32.0 Braids, Elastics. . 4-6 
Cotton Goods.....21.5 Other Knit G'ds.. 3.9 
SAREE a os ba Sa 18.3 Woolen & Wors’d 0.7 
Silk (SOOGB.......5.:.% 14.0 Miscellaneous.... 5.0 


THE METAL WORKING INDUSTRY 
(Courtesy of The Iron Age) 


Number of Plants...........-- 29,206 
Value of Products............. $21,169,847 ,838 
Cost of Material........... .+ $11,593 983,363 


$4,492 ,794,324 
3,028,075 
14,303 668 


Wage Payroll.......... - 
Number Wage Earners 
PAGE tis Rvs orks < 6di0,0.0:0:6:0 08 


ELECTRICAL MANUFACTURING 


Ranking of States by Value of Products 


Based on data furnished by Electrical Manufac- 
turing, Electrical Record and 1927 Census Reports 


According to the 1927 Census Reports there are 
in the United States only 1,777 manufacturers 
whose major interest and capital investment are 
electrical. These companies produce annually 
$1,637 ,307,035 worth of machinery, apparatus and 
supplies. Based on these Reports and the Bur- 
eau's breakdown by states, we show below the per- 
centage of the electrical manufacturing done by 
states. The table below does not show the entire 
market. It will prove useful, however, as a market 
guide. The entire market consists of 4,867 com- 
panies which manufacture all manner of products 
that are electrically operated or propelled by elec- 
tricity or that are lighted or heated by electrical 
energy. These 4,867 companies are listed in the 
Gage List of Electrical Buyers, the trade authority 
for 45 years, and any manufacturer desiring to sell 
to the entire electrical manufacturing market can 
get a list of all his buyers from the publisher named 
above. 


RANKING OF ELECTRICAL 
MANUFACTURING STATES 


% OF 
TOTAL U.S. VALUE THE 
AND BY |_NO. OF OF TOTAL 
STATES |PLANTS! pRODUCTS | INDUS- 
TRY 
ToTAL U. S..} 1,777 1|$1,637,307,035 | 100% 
1. Illinois... 258 261,089 ,307 16.0 
2. Penna.... 136 247 442 ,426 15.1 
3. New York 298 243,209,371 14.9 
A ORI « 5 :6-4:2 206 188,763,978 11.6 
5. N. Jersey 137 173,932,303 10.6 
Os Nieee......'s 122 139,348,725 a5 
7. Indiana 58 102,690,445 6.3 
RE Or a 70 75,926,216 4.7 
9. Wisconsin. 65 48 027 ,662 2.9 
10. Missouri.. 52 43,371,941 2.6 
11. Michigan. 60 36,623,319 7B 
12. California. 115 31,461,835 1.9 
13. R. Island. 14 13,354,654 8 
14, Minnesota 29 6,699,351 4 
15. Kentucky. 12 3,904,849 2 
16. W. Va. 10 3,222,992 Ry - 
17. Wash.. 25 1,563,850 Py 
18. Iowa..... 9 1,015,542 -06 
19. Texas. a 1,011,812 .06 
20. N. Hamp 6 886,723 -05 
21. Georgia 4 542,309 03 
22. Tennessee. kK 501,409 03 
23. Oregon... 10 404,196 02 
24. Colorado.. 8 377,432 02 
25. Virginia... 5 230,175 01 
DOIN iuisic os 6 197,249 01 
27. Louisiana. 3 131,510 -O1 
All others. 45 11,375,454 ar 


DATA ABOUT MACHINE SHOP 


According to Machinery’s records, there are 
approximately 20,000 machine shops in this country 
of varying importance as purchasers of machine 
tools and shop equipment. Of this total about 
3,500 large plants, rated at $500,000 and over, 
make up the backbone of the purchasing power in 
the entire field. 

These shops purchas € $12,000,000,000 worth of 
goods annually. 


THE PROCESS INDUSTRIES 


The Process Industries employ the unit processes 
of chemical engineering in their manufacturing op- 
erations. The similarity of operations, equipment 
and men employed, as well as the use of the pro- 
ducts of one industry as the raw material of an- 
other, make this group a closely knit unit. These 
industries are grouped according to their products— 
chemicals, ceramics, coke, explosives, fertilizers, 
glass, gelatine and glue, leather (tanned and fin- 
ished), lime and cement, manufactured gas, oils 


and greases, paints and varnishes, paper and pulp, 
petroleum refining, rayon, rubber goods, soap, 
sugar, linoleum and artificial leather. 


The Process Industries produced 18.9 per cent 
of the total for all U. S. industries, or $11,820,- 
484,000, and employed 1,142,525 wage earners, 
reported and installed horse-power of 9,702,500, 
which represents 24.9 per cent of the total for all 
industries, according to 1927 Census Reports. 


RANKING BY STATES OF PROCESS INDUSTRIES 


Percentages Showing Number of Plants in Each 
State in 1929; also Showing those States producing 


over 10 per cent or 5 per cent of Industry Total. 
Courtesy of Chemical and Metallurgical Engineering. 


States, Ranked No. | % of || States, Ranked No. | % of || States, Ranked| No. % of 
by Number of of the by Number of of the by Number of of the 
Plants Plants | Whole Plants Plants | Whole Plants Plants | Whole 
1 Penna Poe 1,683 | 11.33 18. N. Carolina. 249 1.68 |35. N. Hamp... 56 .38 
2 sNew York 1,615 | 10.87 19. Virginia..... 246 | 1.65 |36. Vermont.... 53 36 
Se 1,216 | 8.18 }120. Iowa....... 245 1.65 37. R. Island... 49 -33 
4. fIllinois 957 6.45 G21; W. Va.....: 229 1.54 38. Delaware... 35 .24 
5S. {N. Jersey 847 | 5.70 22. Tennessee... 188 | 1.26 }39. Utah....... 31 .21 
6. Georgia..... 791 5.33 23. Minnesota. . 178 1.20 40. Arizona..... 26 Py id 
7. tCalifornia. 764 | 5.14 24. Connecticut. 176 1.19 41. Montana... 21 .14 
8. {Mass...... 735 | 4.95 25. Oklahoma... 157 | 1.06 42. Wyoming... 20 13 
9. Missouri 436 2.94 1126. Kentucky... 157 1.06 43. S. Dakota... 18 242 
10. }Texas..... 423 | 2.85 127. S. Carolina.. 140 .94 |44. D. of Col 11 07 
11. Florida..... 406 2.74 128. Kansas..... 130 87 145. Idaho...... 9 06 
12. Indiana 399 | 2.69 29. Mississippi. . 126 85 46. N. Dakota 8 05 
13. Michigan 382 2.57 30. Washington. 115 .77 #47. Nevada..... 4 -03 
14. Alabama 290 1.95 31. Maines..... 88 -59 48. N. Mexico.. 4 .03 
1$. Maryland. 279 1.88 32. Nebraska... 8&4 <on 
16. Louisiana 278 | 1.87 133. Arkansas... 69 -46 | TorTaL, U.S..| 14,854 |100.00 
17. Wisconsin... 256 1.72 34. Oregon..... 65 .44 


RANKING OF TEXTILE INDUSTRY 
DIVISIONS BY VALUE OF PRODUCTS 
Based on 1927 Census Reports and Textile World 


INDUSTRY AND VALUE OF 

DIVISIONS—i927_| MILLS| propucTs 
TOTAL U.S. TEXTILE} Number 

TNIDUS TRY uc ccceoes 1265 |$5,043,169,965 
Percentage Each Division] % of % of 

Bears to the Whole Whole Whole 
1. Cotton Goods & Yarns} 21.6 32.4 
2. Bett GOOG Ss .5 6:05. <2.0 257 16.2 
3. Silk Manufacturers...] 22.7 14.9 
4. Wool Manufacturers..| 11.3 19.5 
5. Bleaching, Dyeing, 

PUBISHING. «.6.05.0.5-¢.0:<'s 11.0 8.1 

6. Miscellaneous........ 75 6.7 
(ee Ee rere 2 2.2 


FOOD INDUSTRIES 
(Courtesy of Food Industries) 


The Food Industries are processers of meat, 
grain, bakery and milk products; canning and pre- 
serving; sugar; confectionery; beverages; flavors; 
coffee; spices and nuts; and manufactured ice. 
In 1927 the food industries produced 17.8 per cent 
of the value of all products made per Census Re- 
ports. (See page 64 for food statistics.) 


*Produces over 10% of industry total. 


tProduces over 5% of industry tota! 


- 


MANAGEMENT 


DISTRIBUTION 


OF GOODS 


SALES VOLUME AND OUTLETS 


Estimates of Volume by Industries Based on the 11-City Census 


In this section is assembled the best available information 
about the distribution of goods through wholesale and retail 
channels. Reliable data on the subject are far from complete, 
and they do not satisfy the requirements of studies to curtail 
distribution wastes which are generally attributed to ignorance 
of details of the subject. These needs will be met, it is hoped, 
by the national Census of Distribution provided for by the 1929 
session of Congress, the findings of which are not likely to 
be published, however, before 1932. 


Meanwhile the character of that report can be inferred from 
the report of the trial Census of Distribution in 11 cities which 
covered the year ended 1926. It is possible, also, taking the 
ll-city census as a basis, to get a fair idea of the extent of 
sales and outlets of the country as a whole. A novel compila- 
tion of this sort will be found below. It indicates a much 
larger volume of total retail sales than many of the current 
estimates, but, as will be seen, there is highly respectable sup- 
port for the conclusions arrived at. It is interesting also for 
its detail, covering 50 lines of trade. 


Because of their usefulness along these and similar lines, 
some of the most important of the 11-city Census findings are 
given in this section. They are valuable, also, as a preparation 
for the national census. No part of them is more enlightening 
than that which contrasts chain and independent store opera- 
tions. From these data has been compiled a unique table of 
chain store sale possibilities in all lines of trade. Differences 


between these figures and the comparatively small number fur- 
nished by the trade papers in this field are due partly to 
differences in classifications of stores. 

Much light is thrown upon the condition of the independents 
by the table showing stores grouped by volume of sales. Here 
we see how disproportionately large is the number of dealers 
whose business is of very small dimensions. 


The 11 city Census figures on wholesale operations cannot 
be adapted to nation-wide inferences on account of uncertainty 
as to the territory they cover. Yet they account for more than 
a third of the entire volume at wholesale. The census enumer- 
ates 10,700 establishments employing 252,401 persons, besides 
members of firms and proprietors, and selling $9,671,680,000 
worth of goods. Dr. Willford I. King of the National Bureau 
of Economic Research put the wholesale sales of the country in 
1925 at 26% billion dollars. It is obvious, therefore, that the 
facts presented are highly significant of wholesale business in 
general. 


In the subjoined tabulation of outlets, retail and wholesale, 
preference is given to reports of outlets having commercial 
rating. The more extended lists make no discrimination and 
are far apart in their respective estimates. 

A report of production and sales in various industries by 
months affords a useful indication of seasonal variations. An 
appended list of merchandising services of the more important 
publications should also prove serviceable. 


MANAGEMENT 


VOLUME OF NATIONAL RETAIL SALES BY 50 CLASSES 


Application Of A Formula Derived From The 11 City Census of Distribution 


In the table presented herewith an attempt is made to indi- 
cate the relative extent of retail sales in 50 lines of trade 
specified by the Census Bureau. The figures are derived from 
the findings for 1926, in composite form, of the Census of 
Distribution in 11 cities. The formula adopted is simple: 
the 93,928 stores of these cities served a population including 
trading areas of something like 914 million persons, nearly 
one-thirteenth of the country’s population in 1926, 117 million. 
The sales of these stores amounted to 4% billion dollars. Sales 
in the eleven cities are multiplied, therefore by 12.6484 to 
show, primarily, how the dollar in retail trade is apportioned 
among the various kinds of goods bought, and, secondly, pos- 
sible volume of each kind. 

The 11 cities afford a fair cross section of the United 
States. On this point the Census report says: 

“Every section of the country is represented: Seattle and 
Fargo are typical in different ways of the Northwest; San 
Francisco and adjacent territory of the Pacific Coast; Denver 
of the mountain states; Kansas City, Mo., of the South Central 
Section; Chicago and Springfield, Ill., of the North Central; 
Atlanta and Baltimore of the South Atlantic; Syracuse of the 
Central Atlantic; and the Providence area of the New Eng- 
land section.” 

The territories served by the stores of these cities are pre- 
dominantly urban, and for this reason there is obvious objection 
to use of the Census figures on a percentage basis. Tested 
on practical grounds, however, as will be explained later, this 
objection is found to be less formid- 
able than at first glance it seems. 


Offsetting the absence of great HOW THE CONSUMER’S DOLLAR IS 


rural sections is the absence of such 
great metropolitan centers as New 
York, Philadelphia, Boston, Detroit, 
St. Louis, Los Angeles, Cincinnati and 
New Orleans. Furthermore, a glance 
at the per capita sales in the individ- 
ual cities covered by the Census dem- 
onstrates that the trading reach in 
some cases extends far into the coun- 
try environs of these cities. Basing 
its calculation on city populations only 
the Census finds: 


Per Capita Sales in 11 Cities 


A ET SRR en en ORE, $728.32 
PORNO: ig. srstsih-cmlsaidanven asked 456.72 
octal cas a cieiaal Maleate 650.00 
ROI oa iirc c bic as idaa a Sees 546.22 
BATgo .o.cs ssc e ssc ceeeeeceeees 747.68 
Ee ee 800.19 
PPHOVIGENCE  ......0. 0 so sees 433.44 
WESan FFANCISCO. ....66600 0% 900-4 692.39 
NE che oi Pierce cuniieaaroen a 606.70 
NE: Saciviuinia counienwn® 703.10 
BONES Gscisue sateen diestod aoe 565.10 


*Includes five adjoining small cities. 
**Ineludes Oakland, Berkeley, Alameda. 


sees ia4e 5B, 9201566 
rete ree 3,390,163 ,300 
ee et: Ao er ere 2,333,972,572 
Milk, Butter, Cheese and Eggs........ 1,271,714,405 
Confectionery, Ice Cream and Soft Drinks 1,254,956,540 


TRIE PPOOUCIB 665 base ch soe snancaces 960,415,779 
CS SS ae eee ee ‘ 392 238,268 
OL ean ae es ee 388 ,847 ,232 
Fish and Other Sea Food (Fresh)........ 129 064,274 
SRE PONE k ciw ed tasavseioass Aas saeee new ease $15,229,892 ,906 
CLOTHING 
Women's Outerwear..............00050- $2 532,829,452 
Dry Goods and Notions................ 2,110,931,951 
Clothing, Men's and Boys’............. 2,062 563,204 
Boots, Shoes and Other Footwear....... 1,632,981 ,801 
he I NINND ao ti. 5 6 sce we sin a 0.0.0.5 1,153,298 ,820 
Women's Underwear..... 606 640,031 


SPENT 


A More Complete Breakdown of the “Con- 
sumer’s Dollar” Will Be Found on 


the Opposite Page 


These figures are obviously more significant of selling range 
of the respective cities’ stores than of buying power of the 
respective cities’ inhabitants * * * notably in Atlanta, Fargo, 
Kansas City, and Springfield. 

The practical reasons for employing the formula mentioned 
above are these: 

While no official estimates of the country’s or any industry's 
retail sales have ever been made, and Mr. Hoover, when he 
was Secretary of Commerce, dismissed all private national 
estimates as likely to be wide of the mark by 10 billion dollars, 
currency has been given to some figures on the subject which 
have found wide acceptance. For example, a careful survey 
covering sales in 1926 by one of the country’s largest retail 
food distributors put total retail sales of foodstuffs of all kinds, 
including meals outside the home, at $15,563,325,000. Our 
formula finds $15,229,893,000. The survey referred to estimated 
meals outside the home at $3,478,114,000. Our formula finds 
$3,390,163,004. 

The best estimate of the country’s bill for automobile acces- 
sories, gasoline, and oil in 1926 was 6% billion dollars. Our 
formula finds 6.467 billion. 

Radio expenditures in 1926 are put by trade authorities at 
about $300,000,000. Our formula finds $286,000,000. 

And finally while Dr. Willford I. King of the Bureau of 
Economic Research is quoted in the Hoover Committee Report 
on Recent Economic Changes as estimating the nation’s retail 
sales in 1925 at 53% billion, our formula finds 53.4 billion 
in 1926. 

As a rule of thumb means of 
getting a line on sales volumes, as 
well as a means of determining rela- 
tive sales, the formula seems to have 
sufficient merit, in spite of academic 
flaws, to warrant this record of its 
application in all the Census classi- 
fications of retail trade. 

Many surveys have been undertaken 
in attempts to get a line on distribu- 
tion through various classes of out- 
lets. Most of them begin with the 
Census of Manufactures. But as 
factory values, which alone are given 
in that census, afford a rather uncer- 
tain basis, calculations that take them 
into account are often misleading. 
Worse still, Census of Manufactures 
figures are inflated by duplication to 
the extent probably of 40 per cent, 
due to use in one factory of the 
products of another. In ordinary 
trade estimates there is a tendency to 
gross exaggeration. 

All doubts on the subject should be 
resolved when the report of the na- 
tional Census of Distribution is final- 
lv published about 1932. Meanwhile 
the test census in 11 cities, as indicat- 
ed here, can be used with good effect. 


CLOTHING— (Continued) 


Millinery and Millinery Supplies........ 555,325,472 
PROT: 0 MOI ii o6ie 56:c ab a8 sr eS SECO 460 007 ,130 
PRO RSE REIS ais a3 6c ouvrai sae lasl as a's 425 ,698 345 
MME WRN Retsil beccisct aria tls s haan paiies shee 411,296,877 
Piece Goous, Comes oii s:6 so ecelenss 349 056,630 
Childrén’s and Infants’ Wear........... 302 ,662 ,299 
Hats and Caps—Men’s and Boys’....... 192,379 634 
PISCE UZOOS, WOO0ls i csnvinccceccs cess wes 96,154,402 
Piece GOOds, BRAVO. 605 6 icccssansweses 86,358,216 
MCA ISChin in osha aise ia ies wsa siete pes Sees $12,978 184,265 
AUTOMOTIVE 
Automobiles, Trucks and Tractors....... $3 446,840,781 
CSE AE ies 6 65/0:6)9) 50 Ss wo o-0 o'80 te 1,741,223 013 
Automobile Parts and Accessories....... 1,240,517 ,127 
Motorcycles and Bicycles............... 37 ,965 ,437 


$6 466,546,358 


MAN A G E-M EN T 


VOLUME OF NATIONAL RETAIL SALES BY 50 CLASSES (Continued) 


FURNITURE AND HOUSE FURNISHINGS 


Prainiitate—-HGUa so... 6c coc csdsccncces $1,951,185 ,189 
Housefurnishings ORE eee err re 1,869 ,662 ,456 
HICCHIC ADOUENCES. ...... ccc ccescaseces 529,100,280 
Household Supplies. ...... 0 seccsceses 249,525,106 
Crockery, China and Glass Ware........ 248 ,642 ,247 
Art Goods and Antiques.............64- 220,159,315 
Stoves and Ranges..... ae caencateaTnds 190,539,292 


Total Furniture and House Furnishings............ $5 258,813,884 


BUILDING MATERIAL AND HEATING RANGES 


OFFICE EQUIPMENT 


Office Equipment and Supplies......... $587 ,330,984 
Typewriters and Supplies............... 128,234,539 


Calculating Machines and Supplies...... 53,266,207 


"ROGHE CRS RIO 2 acdsee acide cccscsinnadece $768 ,831,729 


MUSICAL INSTRUMENTS AND RADIO 


Musical Instruments and Sepsis Wedinée $474,260,612 
Lumber and Planing Mill Products...... $1, an. 661,435 Radio Sets and Supplies. tee eeeeee 285,963,881 
Other Building Material.. 946,300,165 
lumbing and Heating Fixtures and Sup- Total Musical Instruments and Radio.............. $760,224,493 
Ea ra eee 462 314,198 
Paint, Varnish and Glass............+.- 262,120,382 ‘ 
P i oo Total ENE EE ee Cee ae a Wee 1,074,422 ,133 
Total Building Material and Heating Ranges....... $2 ,673 396,180 Ear — bch and Machinery................. 1,062 ,965,212 
Total Jewelry and Silverware.................2ceeeeee bo rye 
DRUGS AND TOILET GOODS Total Cigars, Cigarettes and Tobacco.................. 5 : 
Drugs, Chemicals and Prescriptions...... $1,384 ,612,759 571.552.740 
Teak Atais ont Preie...... 304°402'409 ROGER idcdicacs diviawssn de ndhadavamaden $3,571, 
Total Drugs and Toilet Goods.................... $1,779,015 ,16 CoN RON oi sos 2k weeine cednaeahes $53,428 ,221,541 
\ ae 
DISTRIBUTION OF GRAND TOTAL BY PERCENTAGES 
(See Also Pie Chart on Opposite Page) 
OMe her ca cscs Fea cin aR dwar nus 28.51 FRGWGIG Ss 6 occ cess 1.99 
CU er ciiexe seine k csp cient ecacewass 24.29 Jewelry and Silverware.. 1.69 
RUM soit ss 0.0 0.5 «Satie SeSaeae 12.10 ROidasacaacdedsc. } 1.69 
MIR iad ids ie anwcncwe wees wea 9.84 Office Equipment........... , as 1.44 
RIN BUONO Foes cn iedeewconsecas 5.00 Music and Radio...... 1.42 
Drugs and Toilet Goods.................. 3.33 PG 6.69 
COME GI VOU Gre take eres esis Seewdee 2.01 


THE 11-CITY CENSUS OF DISTRIBUTION CLARIFIED 
AND CONDENSED 


In the ensuing tables are assembled the most important findings 
of the 11-city census of both wholesale and retail trade. Volume 
of the former here analyzed is more than a third of nationa|] 
wholesale trade. For that reason it must be regarded as thor- 
oughly representative. Distribution is shown by individual 
cities as well as by the entire group of cities. Of particular in- 
terest is comparison of sales with inventories and an enumeration 
of selling forces. Significant also is the tabulation of distribu- 
tion of all commodities through the 11 jobbing centers disclosing 
the percentage of total volume in each class of goods. 

The count and analysis of retail trade are on a relatively smaller 
scale, total sales reported being only from one-tenth to one-thir- 
teenth of national sales. But for reasons explained in the head 
note’ of this section this part is a representative slice, so that the 
actual information supplied is ofhigh value and this value is greatly 


enhanced by the broader implications to be found in the figures. 

Here we have count and analysis by groups of industries, by 
kinds of stores, and by commodities and total outlets. From 
the first we learn that food takes 28.51 per cent of all retail sales, 
clothing 24.29, automobiling 12.1 per cent, and that if we add 
building material we account for three-quarters of all store sales. 
There are variations from these ratios of course in different local- 
ities—the table shows this—but there is no reason to doubt that 
retail business taken as a whole is divided broadly on these lines. 
Details of sales by stores in the various cities reveals local buy- 
ing habits, and there are instructive data in the table telling how 
commodities pass through two and a half times as many outlets 
as there are stores. 

The tables contrasting independent and chain store operations 
are comprehensive, as the subject demands. 


Wholesale Sales, Inventories and Employees 


INVENTORIES AT COST | NUMBER OF PERSONS ENGAGED 
Cities No. of Average Actual Sales Firm Mem- | Employees Per Per Cent 
Establish- Per Year Dec. 31, 1926 bers and Average Cent Non- 
ments Proprietors Number Selling Selling 
BL 2 A ee 880 $28,747,800 $33,854,300 $534,645 ,200 432 11,918 36 64 . 
Be eee 1,327 43,229,400 41,780,000 502 546,400 1,090 18,471 30 70 
EO ead cians oie he Oe 7,297 281,411,400 264,950,000 4,844,761 ,000 4,474 122,181 30 70 
ONCE orp anew ic sick cee 721 23,494,200 23,262,200 321,124,800 352 10,525 32 68 
LECT CRC CSET en ee 89 3,350,300 3,276,200 37,930,300 16 1,099 44 56 
Maen City, Mo.. 1,327 64,513,300 63 ,689 ,800 1,061 616,400 663 22,488 36 64 
PEQUVICOTIOB 6 i506 56456 snr ds, 600d 8 14,088 ,000 13,515,700 200,182,300 366 6,430 35 65 
San Francisco. . Gne (Powedtouvatsadees 154,499 300 1,534,577 ,800 2,379 40,802 35 65 
SOR os ccc. dot SUP eT TPE 3,168 39,860,000 38,398 ,000 466,837 ,200 627 12,155 34 66 
Springfield, i): SS eer 137 3,002,700 3,064,500 36,232,900 115 1,614 29 71 
STROM re wr sonst. sas 356 12,109,300 11,668,500 131,225,700 190 4,718 35 65 
$513,806 400 $651,959 300 $9,671,680 ,000 10,704 


80 


SALES 


MANAGEMENT 


VOLUME OF WHOLESALE BUSINESS IN ELEVEN CITIES 


How the Wholesale Purchasing Dollar Is Divided Up Among Commodities (With Percentages) 


Number| Amount % of Number| Amount % of 
COMMODITY fe) of Sales Total COMMODITY 0 of Sales Total 
Outlets | (In 8000) | Sales Outlets n 8000) | Sales 

Arms and Ammunition.............ccessee00% 47 11,902 12 _ not GAC SUVERWAL 65s bien se eenaieweres 502 94,332 98 
Art Goods and Ammunition................... 107 7,989 RUN ML AE RMER I search a aceycl ree Waors ere ibs ale SGasWNINS fo! OR REG PSI OOS 136 32,697 34 
Automobile Trucks & Tractors................ 300 364,431 3.47 tiv SL ssioie scarps iarecacn oie asete ota ove aw aie aeve'e 186 828,285 8.56 
Automobile Parts and Accessories.............. 1,020 | 272,895 2.82 Lumber and Planing Mill Products............. 522 | 358,917 3.71 
Agricultural Implements...............00s0005 99 25,919 vas Other Building Materials........ aie tumctsts 781 | 230,170 2.38 
ee A Ns ie 345 88,945 .92 CR Rte EY 5 5550:4 sie'05) nissan wala ey eaGin sr 6 ho 654 466,691 4.83 
Books, Magazines and Stationery.............. 236 54,763 57 Nhetire) URTIBINOBE 5 fo iyiasccesbr ren Vsidivc se 03 946s 293 58,752 .61 
Boots, Shoes and other Footwear.............. 161 57,291 .59 Millinery and Milliners’ Supplies............... 155 35,662 .37 
Calculating Machines and Supplies. . ae. 35 2,598 .03 Milk, Butter, Cheese and Eggs................ 672 | 349,662 3.61 
Can.era and Photographic Supplies............ 63 11,401 <a2 Motorcycles, Bicycles and Accessories.......... 45 1,484 #.02 
Caskets and Undertaker’s Supplies............. 17 2,292 -02 Musical Instruments and Supplies............. 121 50,344 «52 
Children and Infants’ Wear........ Weta Sees ticn 124 13,716 14 Office Equipment and Supplies................ 432 53,775 .56 
Cigars, Cigarettes and Tobacco.. 344 138,522 1.43 BORE BON sie pcates us ooh hore bale 615.6 wh eae 89 8,524 .09 
Clothing, Men’s and Boys’................00.. 267 46,785 48 Paint, Vasnieh BNO GIBES 2) 6 oc.s0s ceca ¥ sais 385 82,304 .85 
Oe Se ae Rae errr re 413 247,618 2.56 Paper BOG HARES GODEE s 5 <.icoie.ocscs:ccccbreeniee vests 427 221,593 2.29 
Confectionery, Ice Cream and Soft peake pleas 511 72,637 to Piece Goods—Cotton 280} 158,601 1.64 
Cotton and Cotton Seed Products.. ees ke 33 35,809 Ry) Piece Goods—Rayon 72 12,995 13 
OTE NE DOIN CBW occ secs dene cus csws.e 65 175,060 1.81 TOA (Cirle, | | aa eA eee reer aeeee 141 53,222 56 
Crockery, China and Glassware... 174 25,630 .26 PUECO MA OOH EWN OO 5555:5;0.6:sre5ers eva scaracela olebbls. 6 0° 171 45,553 47 
Drugs, Chemicals and Prescriptions. . 494 169,807 1.76 Plumbing and Heating Fixtures and Supplies.... 433 161 ,666 1.67 
Dry Goods and Notions...................... 622 160,889 1.66 Radio Sets and Supplies...........2.-essse00- 290 57,58 .60 
Electrical Appliances and Supplies............. 756 314,207 3.25 Rubber Goods (not incl. Tire and Tubes)....... 204 38,512 -40 
EE TEES SPER SSE ARR perc ie ie emer 90 39,979 41 Scientific Apparatus used by Professional Men. . 66 8,496 .09 
Fish and Other Sea Food (Fresh).............. 155 39,082 .40 SO NDRSIU ENTER MMISAAIR 0256509. cela a Scares sceusieia avece- olen o> 150 23,382 .24 
Flowers, Plants and Seeds............2.e+000% 236 32,999 34 Stoves and Ranges (incl. Gas, Coal & Electric).. 143 16,157 a 
anit ala tks lial a 827 257,241 2.66 Toilet Articles and Preparations and Soap...... 286 77,920 .81 
PMRIRIANE MESNEC) coisa Siew Abh SiGe SNS Rdlod se 352 80,756 83 AAT csayat ea Ward AS ATION classe abv 053. 6 Gos tecasoveie ecitiolei sieeve 123 12,378 3 
2s ET a ee rere 125 27 ,002 .28 Trumike Se Leather Goods sss. oics.s.c0 s:sie'es0000s 0.8 257 63 ,387 66 
Gasoline and other Petroleum Products......... 371 223,744 2.31 TYPSWLILETE GRE DUDDNCB e606 5 0 as vo 0esree 0006 50 3,508 .04 
Groceries and Delicatessen ...............000- 1,353 | 1,001,970 10.36 MIE 2 RS eA Patan esr reser y Cera 801 208 ,943 2.16 
Hardware, Tools and Machinery............... 1,327 417,305 4.31 AVN a tas th BS EEL oo alsin, 5 02055 bo sl6 0 Fo es avielerees 288 35,873 BS 
Harness and SS See ee een 21 2,058 .02 WIE B OMLOT WERE 5 5i5.c:c.c'cnsie eels ees 05%-ctscie's 317 63,128 .65 
Hats and Cape— ban’ s and Boys’. 62 9,360 10 WVODIER 6 CRUSE WERE 66 6:5 <5 0:4-55.0:0'-arsecieeweees's 271 31,378 32 
TERY, MAPOIIANE BOOED 6 i. 0'00:0.6. 60 ve 00s 6050 0056s 462 478,574 4.95 WVOOLGNG VALI GOW) o.0:006.cc0: cee sis 80.6.0.05-5:88R ae 42 21.189 «22 
RE IMMMAMUNEENODIR 5 3 ales uso haoe en eae ehwae 606 175,384 1.81 NUTICIBREIN OG so pics cane ewe tie g ace. Ubaw re saree wes 873 290,016 3.00 
nan PEIN. in ait ais sisatncaree te eee 194 19,892 | 

ee Pe SieS kot A's wis's\ od bie si> 3 leiea a SS ped lees 127 11,067 mi TOT AG io 6inds 0505550 Swiss snweaescekwacal Maen 1 earnest 2enLue 
ome “USS ae eee eaten rene Seen 190 296,781 3.07 


_— ANNUAL SALES (In Thousands of Dollars) 
LINE OF BUSINESS No. of | SBS 
Estab- Res Total Balti- . Kansas | *Prov- San | oon Spring- | Syra- 
lishment) "(in | Sales Atlanta| more | Chicago | Denver | City, Mo.| idence | Francisco ttle | “field cuse 
$000) 

- Art and Antique............. 72 101 ee ee 576 ON Ae RS eRe ee eer (area eee: 2,401 (0 SP eee 
PED CCOBSONY 6 05:0 0:5:6'0.5:5:5 0 713 383 273,060 | 25,749 | 19,595 102,037 | 13,756 39,170 5,224 39,709 | 15,593 1,243 6,042 
Automobile 258 | 1428 368 523 38,171 1,653 143,500 | 32,110 46,333 4,760 62,457 BG FSS becccscc00 3,707 
aS ee 295 306 90,417 10,685 13,251 20,175 5,889 17,608 6,970 7,869 1,099 1,425 3,056 
Boot and Shoe 129 436 eS ee 223 30,324 2,184 2,585 1,169 7,118 SS Dl Ree rere 
Building and Material........ 1034 558 $77,352 7 25.783 | 25,426 251,849 | 14,257 64,907 7,968 99,870 | 73,156 1,322 5,594 
Cigar and Tob ACCO.+ eee eee 254 518 bE Ca ee 18,784 42,898 9,364 15,009 5,068 29,802 By 1,204 2,331 
Clothing, Women’s.......... 441 256 112,726 3,509 46 67,811 1,471 3,710 125 26,378 PRR Ls crslevecietecates 
Clo.& Furn.Men’ ad to-wr. 356 233 83,022 3,468 6,212 38,982 2,992 3,126 273 24,508 <2 Rea Seapets 
Coal, Wood and Ice.. 411 624 256,646 1,787 19,750 182,881 9,355 15 952 Gi098 Biexscccees 2,567 2,554 | 13,958 
Confec. Ice Cr’m & Soft Dks. 336 180 60,567 -| 10,714 4,431 24,743 1,765 2,841 1,248 7,728 2,185 Ee favtiacness 
Cotton and Yarn (Raw)...... S55 13175 17605: 12935200 1.03 vasa i ae ROE: ewes See lassen iiecbaless sas Mecipuetnk bain 
ON Pee tie VTS ene 46 208 DOE iss cx since. 455 i) eh PR Pear ry Serre ei PION a, Sediwols <tsame Penns. 
Dairy and Poultry Products 380 872 331,382 3,408 8,775 215,003 9,077 15,737 6,128 41,133 | 18,278 984 5,834 
es re es ae 564 450 253,711 18,480 | 16,717 101,199 7,210 28,838 0,591 50,847 POS heise csaes 10,872 
Dry Goods and Notions...... 931 527 490 ,994 $5277 71,890 292 ,644 1,920 20,513 8,830 70,171 1G eel re S357 
Elect. Appl. and Supply...... 561 566 317,363 | 34,326 4,899 163 ,968 11,729 20,764 4,520 38,221 23 ,236 3,987 8,530 

2 ER a ee 219 156 OS eee 2,569 16,241 2,179 6,084 367 3,802 BE focks ce capekaueens 
Fruit and Vegetables......... 926 510 472,597 11,134 | 26,170 241,496 | 21,560 22,682 9,352 101,479 | 17,669 2,129 6,526 
Fur and Fur Clothing........ 117 232 OU SO Asis.cciswerivoatasws IS ee IN ass sictp in oncilio ere ote nie ialu era pmevelers ,207 S| een) ar Meanie 
Furn. and ree tanting... 1,017 280 284,937 11,619 12,266 173,010 6,720 18,161 1,844 
Gasoline and Oil............. 300 744 223,094 16,854 | 25,442 115,439 4,916 12,772 5,849 
Grocery and plicicnenes pence 1,170 879 | 1,028,314 | 39,262 46,971 319,605 28,822 $23,251 11,867 
on OO Sea a eee 1,261 384 484,811 29,752 12,081 215,741 26,927 47 ,662 4,993 
Hats and Caps, Men's & Boys’ 42 217 Oe yf UB, (Re 396 6,288 Ul a eer piezecacwtxere 
Hay, Grain and Feed......... 316 | 1645 519,881 18,411 59,633 174,015 5,712 196,272 1,092 
OE i in 175 | 1682 294,381 nk eee ve Tl eer 50 893 

8 Ee ee 441 208 91,842 1,072 2,022 59,022 545 3,046 3,204 

unk TRYOUT Ce Pe I 118 277 32,706 Oy a ees A bE eae 1,007 1,952 

SUR RMIMIES Sic cig oo weavers 179 | 4627 BER eOt Niassa wcustennenecoes 526,190 | 58,493 232 BSG Nis cccevces 
Meat, Poultry and Fish...... 599 885 530,165 12,619 | 32,398 363,191 12,319 9,863 17,726 
Millinery and Artificl. Flower. 141 244 34,458 4,178 1,293 16,195 855 3,299 184 
Musical Instr. & Sheet a 103 535 55 ,063 3,211 5,853 Ky Gl Ore 1 Ld) a 
Office Equipment.. Z ‘ 345 148 50,986 IC at rs 27,523 1,901 3,526 1,276 
SPADA ASDOGE soi oso i cscs 86 137 11,782 891 466 4,047 786 DION occas 
Paint, Oil, Varnish and Glass. 264 305 80,610 4,878 3,673 34,298 2,321 11,309 1,569 
Paper and Paper Goods....... 337 674 227,111 15,375 13,674 136,528 3,948 9,430 2,125 
Photog. Supply and Camera. . 34 306 LO Oe ORS | Se BORG Vis: ares wanes 5 eee 
Plumb.Heat.,Fix. & Supply... 385 | 413 | 159126 | 8,946] 7,440 $1,093 | 5,459 9,077 | 5,647 

BMGs wink promacesgs hie cee 131 375 rere 1,143 30,213 986 Ge be ckvenes 
Sporting Goods.............. 77 435 22,389 BTS: Misseptes 11,110 1,258 2,402 149 
Stationery, Book and Mag.. 207 274 56,809 4,542 2,069 S2:127 2,749 2,413 1,179 
Toy and Game shad enews es 43 199 ee 433 SS 2 RS Aarne: (aren 
Trunks and Leather Goods.... 206 317 65,247 1.732 3,687 45 ,734 343 825 257 
Typewriter & Calcul. Mach... 66 98 6,455 2 ee Cel eerie, Oren nee 
Wool and Yarn (Raw)........ 23 754 8 es are ES ee, ene eeerners a ereney are . 
| ES, a ae epee 848 424 359 533 34,790 17,765 186,264 8,666 28,715 5,601 70,940 | 10,766 1,276 5,499 

17,012 568 | 9,671,680 | 534,645 | 502,546 | 4,844,761 | 321,125 | 1,061 614 | 200,182 | 1,430,883 466.837 | 36,233 131,226 


*Includes 5 small adjoining cities. 


**Includes Alameda, Berkeley & Oakland. 


tIncludes Fargo (which is not listed here because it has very few Wholesale establishments) . 
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ANNUAL RETAIL SALES IN ELEVEN CITIES 


How the Consumer’s Dollar Is Divided Among Industry Groups (Including Percentages) 


ANNUAL SALES (In Thousands of Dollars) 


INDUSTRY GROUPS x ee ‘s - 
: . ansas Tovi- an pring- 
Total Atlanta | Baltimore} Chicago Denver | Fargo City dueee . | Deamanen Seattle field Syracuse 
| ee CCE Te CaP eres 1,204,096 49,876 | 116,204 561,397 43,285 4,675 64,579 59,929 191,401 69,707 14,486 28,617 
Percentage of total......... 28.51% || 28.05% | 31.49% 28.34% | 27.81% |23.79% | 21.48% | 31.17% | 29.21% | 31.28% |31.83% | 27.37% 
Clothing....... woteamasicedeues 1,026,073 35 ,453 74,751 537 ,020 36,807 3,586 72,435 44,944 | 143,138 45,255 715 23,969 
Percentage of total......... 24.29% || 19.94% | 20.26% 27.11% | 23.64% |18.25% | 24.12% | 23.38% | 21.84% | 20.31% |19.15% | 22.93% 
POURRA soc sos cee ees 511,254 24,848 35,106 193,274 24,673 4,774 35,374 27 862 107 ,897 32,228 7,958 17,259 
Percentage of total. sunenene 12.10% |} 13.98% 9.51% 9.76% | 15.85% |24.29% | 11.78% | 14.49% | 16.46% | 14.46% |17.48% | 16.51% 
Furn. and Housefurnishings..... 415,769 13,874 32,067 224,820 13,099 1,840 22,471 17,437 60,548 19,732 2,738 7,143 
Percentage of total......... 9.84% 7.80% 8.69% 11.35% 8.41% | 9.36% 7.48% 9.07% 9.24% 8.85% | 6.02% 6.83% 
Bldg. Mater’l & Heat’g Supplies} 211,362 11,451 18,761 89,369 5,913 1,089 16,523 10,387 32,815 12,042 4,264 8,748 
Percentage of total......... 5.00% 6.44% 5.08% 4.51% 3.80% | 5.54% 5.50% 5.40% 5.01% 5.41% | 9.37% 8.37% 
Drugs and Toilet Goods........ 140,651 5,918 10,623 71,966 5,207 10,965 5,525 19,543 6,016 1,342 3,072 
Percentage of total......... 3.33% 3.33% 2.88% 3.63% 3.34% | 2.24% 3.66% 2.88% 2.98% 2.70% | 2.95% 2.94% 
COGE HEE WOOO vices ccd cclnceee 84,945 4,329 10,655 41,192 4,995 721 4,787 4,909 3,700 5,093 253 4,311 
Percentage of total......... 2.01% 2.44% 2.89% 2.08% 3.24% | 3.67% 1.59% 2.55% 0.56% 2.29% | 0.55% 4.12% 
Hardware and Tools........... 84,040 5,686 7,571 38,083 1,695 5,238 4,245 13,348 ,816 62 1,594 
Percentage of total......... 1.99% 3.20% 2.05% 1.92% 1.09% | 0.80% 1.75% 2.21% 2.04% 2.61% | 1.37% 1.51% 
Jewelry and Silverware......... 71,435 2,551 6,226 31,922 2,897 245 4,204 2,889 13,869 4,044 604 2,024 
, Percentage a) ne 1.69% 1.44% 1.69% 1.61% 1.84% | 1.25% 1.40% 1.50% 2.12% 81% | 1.33% 1.94% 
Cigars, Cigarettes and Tobacco.. 71,222 3,102 5,005 31,899 2,409 98 ,693 3,020 13,781 4,528 1,141 1,332 
Percentage of total......... 1.69% 1.74% 1.36% 1.61% 1.54% | 1.51% 1.56% 1.58% 2.10% 2.03% | 2.51% 1.27% 
Musical Instruments and Radio. 60,104 3,288 4,189 30,556 2,651 38 2,265 2,888 9,061 3,030 40: 1,451 
Percentage of total......... 1.42% 1.85% 1.13% 1.54% 1.70% | 1.62% 0.76% 1.50% 1.38% 1.36% | 0.90% 1.39% 
Office Equipment.............. 60,785 5,085 436 26,241 1,852 5,114 1,375 11,00 4,021 506 642 
Percentage of total......... 42% 2.86% 1.20% 1.33% 1.19% | 2.57% 1.70% 0.71% 1.68% 1.80% | 1.11% 0.61% 
FD, i ae ear 282,372 12,321 43,434 103,371 10,236 ,00 51,723 6,838 35,241 11,331 2,472 4,403 
Percentage of total......... 6.69% 6.93% | 11.77% 5.21% 6.58% | 5.11% | 17.22% 3.56% 5.38% 5.09% | 5.43% 4.21% 
TOTAL SALES (in Thousands of $)} 4,224,109 177,783 | 369,027 | 1,981,140 | 155,673 19,653 | 300,311 192,273 655,551 222,842 | 45,513 104,544 
How the Consumer’s Dollar Is Divided Among Kinds of Stores 
Total ANNUAL SALES (In Thousands of Dollars) 
No. 
KIND OF STORE 
te Total || Atlanta} Balti- | Chicago | Denver | Fargo Hansa S| *Provi- — Seattle | Spring- | Syra- 
more (Mo.) | dence | ‘isco field cuse 
Art and Antique................- 508} 11,953 356 852 3,182 , 297 St GARR). SB iissacens 43 
PB ACOTROMN EG oc co oi s:s1u b.!eiciers. sel wre 1,018 | 205,531|} 12,993| 16,826] 106,056] 10,641 4,057 | 15,317| 18,533| 73,387] 21,162 4,939] 11,620 
Automobile Accessory............ 2,077 61,812 5,429 4,32 23,892 3,958 361 5,650 2,94 9,621 2,710 1,118 1,803 
EE coding ececsdielnvdiswecen es 2,666 63 ,964 1,703 5,640 37,517 pi. ee 1,308 2,512 8,955 2,397 729 1,828 
Boot and Shoe. ......scsescsess- 2,030} 91,547} 3,918] 5,612 44,376| 2,590 272 7,047| 4,497] 14,934] 4,420] 1,327 2,554 
Building Material................ 976| 151,985] 7,548] 14,358| 56,963) 5,041 905 | 13,135} 9,430] 25,514] 8,660} 3,148] 7,283 
Cigar, Cigarette and Tobacco..... 3,280 50,219 1,000 3,610 24,467 1,203 249 1,282 1,749} 11,364 3,528 852 913 
Clothing and Furnishing, Men’s...| 2,834] 152,488] 8,876; 9,974] 72,351 rt?” oe 10,867 | 5,562] 26,145] 8,182 1,666} 3,801 
Clothing, Women’s.............. 1,672 144,028 2,728 7,519 72,403 5,698 4,027 9,561 7,757 | 25,422 6,532 1,381 4,910 
Coal, Wood and Ice Yards........} 1,305 93,897 6,150} 12,771 45,536 4,810 564} 5,456} 4,414] 4,250| 5,228 504} 4,215 
Confectionery and Ice Cream..... 6,677 64,814 3,540 9,779 29,223 1,408 280 2,376 2,974] 10,755 2,681 655 1,144 
Oe go eae 1,600| 42,098 619| 3,806 yO dc ¢ | eee 2,050 9 5,490 1,730 219 741 
Dairy and Poultry Products...... 577 70,971 1,043] 13,656 35,456 | 3,704-| 4,751} 10,867 7)” | es 242 
Department Stores............+.- 127 | 616,490]| 18,767| 53,644]. 354,347| 25,539]........ 18,488 | 26,971] 76,418 i | ee 10,533 
PHOGUIOUNS cio Tocco dieeesiceeceet 4,397 155,892 8,526} 11,092 73,792 6,808 479 | 16,299 7,147 19,363 7,445 1,646 3,295 
Dry Goods and Notions.......... 3,290} 89,836|| 1,128] 5,355| 52,977] 3,728]........ 7,250} 4,586] 8,525) 1,946] 5,603] 2,211 
Electrical Appliance and Supply... 750 37,975 2,062 4,791 13,140 2,383 616 2,403 1,399 7,119 2,643 478 940 
PNUD cieniicme akin gc celiene ves 1,016 22,403 2,051 1,810 SOG  GIBT. .cccces 1,661 980} 3,781 1,133 292 467 
Fruit and WEGRERING. o.56ccccee se 2,706 36,188 334 4,668 14,410 ter 2,637 1,628 9,290 1,960 107 82 
Fur and Fur Clothing............ 354 DEST Bes os wax 1,167 eg a : | Reece 830 1,078 4,409 Ley | ae 248 
Furniture and Housefurnishing....} 2,844 | 205,357]) 8,278| 16,682| 100,096] 6,529 947| 12,582] 8,428| 35,382] 10,708| 1,720] 4,050 
Gasoline and Oil Stations.........] 4,135 | 137,352 6,437 | 13,181 51,909 9,934 370 | 13,246 6,328 | 22,194 8,173 1,878 3,702 
RreNGES) GUO CH so 53-60 0cc sae euss 75 4,563 834 8 ts | Oe) Ae crree 67 90 90 | 228 
Grocery and Delicatessen.........| 20,886] 488,509 || 30,842] 54,285] 193,456] 22,695 2,813 | 30,632} 28,992] 75,601] 29,906 7,682 | 12,851 
MURRAWOEGE aioe oe ue ccd sats 2,472 81,798 5,472 8,527 30,908 1,792 36 6,111 4,630| 14,354 6,705 843 2,139 
Hats and ‘Caps, Menges ccicanss 255 7,506 244 866 3,955 p\ /|| eer 455 412 1,040 Ci | Seer 157 
Hay, Grain and Feed ....... 201 12,734 445 1,981 5,941 Le ee 1,543 180 988 C1 | eee 245 
VOW os 5. 0550500 cs Ge Orr dee cae 1,370 56.863 2,262 5,353 22,269 2,351 286 3,636 3,179 | 11,660 3,624 592 1,751 
Meat, Poultry and Fish Re weeg aly §,282 169,912 4,096 | 13,443 86,611 ee 5,648 10,037 | 25,981 11,487 2,507 5,114 
Millinery and Artificial Flowers 1,107 22,138 1,236 1,124 1GSUGi «= SSE bc csccs 1,546 1,214 3,849 949 74 894 
Motorcycle and Bicycle...... SCTE 118 1,613 84 123 368 Bit iiacescus 86 169 419 | ise 88 
Musical Instr. and Sheet Music... 555 36,466 2,159 2,161 19,784 pe eee 1,047 1,171 4,798 2,073 325 921 
Office Equipment and Supply..... 439 42,177 et | 19,510 fs eee 3,579 8.065 3,516 314 329 
Optical Goods ie a Slayal @Caben asi alah sca Klee 252 8,439 1,118 956 1,579 Ce. | ee 847 23 2,000 L.A ee 55 
aint, Varnish and Glass......... 577 17,305 1,237 425 GG) 8 ‘Gee leacennes 593 745 2,419 1,398 465 | 102 
Photographic Supply and Camera. 107 ZS LY | Semeeeere| ee reer 1,043 1 (2 | Renee] STARR NG Sapementpe rere 290 iL | eee Serer ey 
Plumbing and Heating........... 719 33,615 1,871 2,347 16,911 894 379 2,213 571 4,367 2,033 665 1,364 
(i Ae A ata Rae Te ee ie leet 371 12.207 ||........ 962 6,490 iL. | ii 292 737| 2,299 i ee 127 
Restaurants Os Ee 8,350 | 269,187 6,719 12,676 144,287 10,152 1,449 14,983 6,961 46,793 16,446 | 2,321 6,402 
Sporting Goods, Toys and Games.. 232 6,418 385 BOG) - -TIGN ccecus 83 604} 1,697 8 185 | 194 
Stationery, Book, Mag. and Paper} 1,061| 37,585] 1,724] 3,902] 17,975] 1,315]........ 2,162} 1,028] 6,558] 1,382 244| 1,206 
Trunks and Leather Goods....... 320 9,789 659 3,908 : | ae 1,166 218 1,754 59 | 354 
.ypewriters and Calculators...... 149 14,305 966 779 5,727 302 263 1,400 390 3,053 912 202 310 
Vasidty Storesiccccs se scccocsces 365 56,979 3,550 5,487 19,953 yd | BAe 4,801 3,896 | 10,504 Li) | ee 2,254 
WiClnesiedn eee ON yo) os eas 1,376 | 213,452 3,788 | 30,911 100,768 1,944 971 63,979 1,314 6,621 2,806 774 835 
Total of All Stores......... 93,928 14,224,109 || 177,783 | 369,027 |1,981,140 | 155,673 19,653 | 300,311 | 192,273 | 655,351 | 222,842 | 45,513 | 104,544 


*Includes five small adjoining cities. 


tIncludes Oakland, Alameda and Berkeley. 
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RETAIL SALES IN 11 CITIES CLASSIFIED BY COMMODITIES 


Including Total Number of Outlets for Each Commodity 


It is important to distinguish between distribution by stores 
and distribution by commodities. 


Entering into the latter in 


the 11 cities are no less than 221,789 outlets compared with 
93 ,928 stores. 


TOTAL SALES (In Thousands of Dollars) 
SALES 
COMMODITY _ os, ‘ on 
oO ousan Balti- F Kansas | *Provi- an Spring- | Syra- 
Outlets 0 Atlanta reser Chicago | Denver | Fargo City dence | Fran- Seattle field pone 

Dollars) cisco 
Arms and Ammunition........... 268 667 32 114 150 Co Sa a 9 34 202 Yo) ERR er 36 
Art Goods and Antiques.......... 848 17 ,406 430 1,090 5,826 oC 4 See 590 449 6,759 898 71 194 
Automobiles, Trucks and Tractors. 1,116} 272,512) 11,956} 15,862} 100,744 9,560 3,675} 13,665] 16,501] 66,665} 18,827 4,455} 10,605 
Automobile Parts and Accessories..| 3,704] 98,077] 6,239] 5'670| 38,895] 5.105 724, 3'406| 4,906} 18,420 223} 1,580] 2,901 
Agricultural Implements.......... 106 3,520 327 1,741 I ne 73 154 481 4 228 98 
Baleery ProanCts . 5.55. 6:6.002000000% 13,728 75,932 1,950 6,593 39,613 ie) eee 2,922 3,083} 12,724 4,043 751 2,252 
Books, Magazines and Stationery. . 3,935 46,353 1,981 1,151 23,780 1,651) <0 0000s. 3,200 1,681 92 2,213 265 1,389 
Boots, Shoes and Other Footwear.. 3,249} 129,106 5,573 8,573 62,993 5,298 423) 11,644 5,723} 18,354 6,083 1,395 3,047 
Calculating Machines and Supplies cs 4,211 308 114 1,749 oe Beaks shcaee 529 Sy AEN CS 
Cameras and Photographic Supplies 1,356 4,073 116 477 2,018 GOR «0:0<is0s 40 70 614 426 67 31 
Children’s and Infants’ Wear..... 1,267 23,929) 1,421 2,356 11,054 oN) ee 2,531 1,046 3,083 702 201 509 
Cigars, Cigarettes and Tobacco.... 18,705 71,222) 3,102 5,005 31,899 2,404 298 4,693 3,040] 13,781 4,528 1,141 1,332 
Clothing—Men's and Boys’....... 3,821} 163,069 6,600} 12,363 89,660 5,908 re 9 606 6,215} 19,687 7,496 1,459 3,706 
eS Oe: ee 1,783 84,945 4,329] 10,655 41,192 4,995 793 4,787 4,909 hy 5,093 253 4,311 
Confectionery, Ice Cream and Soft 

PMG eck vss canoe y ae cose 22,199 99,219 5,777} 11,308 41,417 3,474 546 6,089 §,916] 15,511 5,676 1,206 2,297 

Crockery, China and Glassware... 1,210 19,658 856 938 10,802 Sy ot TOIT 598 932 3,519 832 103 463 

g, Chemical and Prescriptions. 4,457) 109,469 4,759 8,464 59,495 3,903 441 8,384 3,698} 12,905 4,125 1,000 2,370 
Dry Goods and Notions.......... 5,071} 166,893 4,742 9,986} 100,063 5,174 3,163 8,355 6,939} 19,659 5,307 1,295 4,577 
Electrical Appliances and Supplies. 1,835} 41,831) 2,237] 3264) 15,849] 2°448 679} 2,765} 1,815} 8,055} 3,030 514) 1,189 
Fish and Other Sea Foods (Fresh). 1,639 10,204) 543 1,101 4,332 PSS Eee . 150 725 1,671 1,247 78 169 
Flowers, Plants and Seeds........ 1,680 22,856) 2,070 1,744 9,343 hi: | Seppe 1,668 1,005 3,715 1,187 306 614 
Fruits and Nuts................+ 9,625 30,743) 307 1,888 11,439 1,904] +2 2200-. 1,891 1,961 8,572 1,787 295 431 
Furniture (House)............... 1,836) 154,263 5,512) 15,762 82,708 4,581 1,073 7,439 8,348} 18,716 7,398 894 2513 
EATEN 534| 32,518 2811 2'578| 18,994 RR 1,561, 1,653} 4,382] 1,343 119 472 
Gasoline and other Petrol. Products 5,578] 137,664 6,569} 143,448 $1,899 9,884 376} 13,219 6,276| 22,352 8,035 1,915 3,691 
Groceries and Delicatessen........ 23,850] 403,887) 23,546) 50,896] 173,836] 415,239 2,758) 20,344} 25,930} 54,435} 22,702 5,065} 10,385 
Hardware, Tools and Machinery. . 2,972 84,040) 5,686 7571 38,083 1,695 45 5,238 4,245| 13,348 5,816 625 1,574 
Harness and Saddlery............ 112 1,356 13 97 652 RE ins h0-vincs 177 8 | rr 22 66 
Hats and Caps—Men’s and Boys’. 1,490 15,210 582 1,263 7,018 646|----++-- 1,205 785 2,413 760 159 315 
Hay, Grain and Feed............ 527 13,106 561 1,959 6,295 i) Gert 1,677 171 879 564 24 249 
House Furnishings..............- 1,663} 147,818 3,940 9,071 91,800 3,734) --+s000. 9,031 4,805} 16,193 5,852 912 1,999 
Household Supplies.............. 1,396 19,728 632 573 11,116 oO ere 814 803 3,718 941 179 445 

2 Bae ree 349 7,517 937 1,486 2,867 Soteaeatee 601 86 952 231 250) 32 
Jewelry and Silverware........... 2,048 71,435 2,551 6,226 31,922 2,857 330 4,204 2,889] 13,869 4,044 604 2,024 
IRS hi6 55 obs 5G ssaGisherinwacnens 275 4,549 RA, ae 1,907 BAO swiss isa 254 47 955 469 86 216 
Lumber and Planing Mill Products. 491 79,272 2,906 8,294 29,788 7 eRe 5,882 7,396] 14,637 3,597 621 3,189 
Other Building Materials......... 1,003 74,816 5,406 6,75 30,008 1,969 649 7,320 1,581 877 5; 2,661 3,948 

SRE EELS SRA eS 9,481, 268,031 6,317; 12:944| 144,616] 10,118 1,370} 15,022 7,233) 45,696] 16,034 2277 6,404 
meent and Poultry... .<..6cicics ccs 13,400} 184,527 6,055} 14,502 3,67 B72|- +2200. 10,510 8,089} 24,965} 10,964 3,151 5,217 
Men's Furnishings............... 3,350 91,181 2,649 7,311 46,282 3,113]-------- 5,427 3,916] 14,987 4,144 1,107 1,876 
Millinery and Milliners’ Supplies. . 1,703} 143,905 2,075 2,930 20,697 1,564|---+---- 3,896 2,094 6,746 2,247 294 1,167 
Milk, Butter, Cheese and Eggs.... 11,440} 100,544 2,493| 13,737 43,085 2,495] ---000- 4,877 5,783| 20,646 5,060 1,051 1,126 
Motorcycles, Bicycles and Access. . 201 3,002 85 117 1,737 3 ee 85 179 461 1S rs: 62 
Musicai Instruments and Supplies. 905] 37,496] 2,521] 2,547] 19,052} 2,072]....--.- 1,433} 1,719] 4,602} 1,910 310} 1,024 
Office Equipment and Supplies... . 950 46,435 4,122 3,686 20,395 1,540]-----..- 3,759 984 7,976 3,095 304 332 
OO ES eee 522 5,145 463 536 1,912 BREN awie esas 304 74 1,138 243 44 89 
Paint, Varnish and Glass......... 1,892 20,724 1,268 1,235 10,696 re Saeeee 963 837 3,060 1,568 345 230 
Paper and Paper Goods.......... 452 3,160 41 9 2,038 B34] --- eee 84 71 338 421 115 4 
Piece Goods—Cotton............. 938] 27,597 586 1,820] 14,623 ee 2,611 1,448} 3,451 1,087 142 823 
Piece Goods—Rayon............. 521 6,828 371| 1,058 1060}... .... [seer eee 335 763 81 86 12 26 
Piece Goods—Silk..............- 499 33,656 951 2,780 16,351 BON sie: nis.ereiess 3,473 943 5,631 1,813 274 407 
Piece Goods—Wool.............. 424 7,602 274 409 3,786 ee 480 430 1,604 434 38 44 
Plumbing and Heating Fixtures and 

DAD UPB occ scan sew saienle 1,052 36,551 1,872 2,480 18,877 904 363 2,356 574) 5,241 1,867 638 1,380 
Radio Sets and Supplies.......... 1,079} 22,609 766] 1,642} 11,504 Rx cegas 832} 1,169} 4,459) 1,120 98 426 
Rubber Goods (not including Tires . 

RE AMON Sonscawaiaavew ence 1,584 3,475 75 171 1,743 Eger 280 119 685 196 55 45 
Scientific Apparatus.............. 206 6,994 485 445 3,038 819]-- +--+. 604 10 974 | SEDC 16 
Sepertang GSOOGE coos cco c cess 867 12,359 275 980 6,293 188)------+-- 201 450 2,794 731 144 245 
Stoves and Ranges (Coal, Electric, 

Le EC eae eae 629 15,064 268 1,369 6,720 392|- ++ ee ee 1,235 285 3,590 783 65 341 
Toilet Articles and Preparations. . 2,732} 31,182) 1,159] 2,158] 12,502) 1,304]........ 2,581] 1,831] 6,638} 1,891 342 701 
RGR MOG TIRMEB 6 ossisis scien cces 1,288 13,745 568 985 6,554 BSD accross sie 803 624 2,814 542 129 254 
Trunks and Leather Goods....... 964) 21,172 923} 1,544 9096) 2:010) 56. ).0. 1,671 793| 3,814 916 91 429 
Typewriters and Supplies......... 200 10,138 655 636 4,098 279 263 824 390 2,503 558 105 310 
DRS a eicckc nish soean ke 10,153 31,011 2,888 3,236 9,382 1,224]...----. 2,714 1,210 7,180 2,194 612 336 

oe Beles 2,382 36,369 2,068 2,365 14,994 1,515]-.--+--- 2,836 1,856 6,953 2,415 391 . 805 
Women’s Outerwear.............. 2,398} 200,249 5,918} 15,620} 103,256 F000) sc02s00s 14,092 8,639] 28,738 8,698 1,512 5,220 
Women’s Underwear............. 1,843 47 ,962 1,364 3,340 23,191 1,751|........ 4,383 2,495 7,369 2,640 Si? 9th 
SS ES ee 1,955 112,327 3,726} 31,410 23,114 2,830 1,272} 40,079 1,390 5,823 2,961 350 593 

BUA G ss aars cs ck ke eA 221,789} 4,224,109] 177,783] 369,027) 1,981,140] 155,673 19,653] 300,311] 192,273} 655,351] 222,842| 45,513] 104,544 


*Includes 5 small adjoining cities. 


**Includes Oakland, Alameda and Berkeley. 
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CHAIN STORES IN THE UNITED STATES 


Estimates of the number of systems and their units together with a computation 
based on the 11 cities Census 


There are no very comprehensive or entirely reliable statistics of chain stores 
and their operations. The number of chain systems has not been made a mat- 
ter of record, and the number of stores in most of the large ones is constantly 
changing—generally increasing. The largest chain groups are the grocery, 
general merchandise (including 5 and 10 cent stores and department stores) 
and drug, in each of which there are some half dozen'companies of national 
scope. Of sectional and local stores (a chain being defined as three or more 
stores operated together) there is no roster of any sort. 

The whole number of chain store systems at the end of 1928 was estimated 
by Chain Store Age at 5,000, having 140,000 stores. The Chain Store Review 
put the number of systems at 6,675 and the number of stores at 120,000. Ac- 
cording to Chain Store Age, the chain store sales in 1928 amounted to 7% 
billion dollars, about 18 per cent of total retail sales of the country as computed 
by Professor Paul W. Nystrom. If we accept the estimates of total retail 
sales given by the Hoover Committee on Recent Economic Changes, between 
46 and 53 billions, the chain store share was 15 per cent. The Census of Dis- 
tribution in 11 cities (named below) found that the chains in these cities had 
28.7 per cent of the 4% billion retail sales there in 1926. 

Chain Store Age lists the major groups of chains by systems and stores as 
follows: 


Number of Number of 

Chains Stores 

General Merchandise............... 1,500 16,000 
REGU ide N aeaue Ca Wena Ta cnaae a 560 5,000 
CEE?) eer Pe POE ee 820 65,000 
Apparel, Men’s and Women’s....... 930 8,820 
Automobile Accessory...........0. 60 600 
EO iiss. Os veh echoes kiacadd ues 85 1,210 
PAMRULWEG co a'ee cise aiticetwnn + see eects 50 700 
LE SR ers ee eerie Cee ee 205 1,941 
PR UMM oda nic CMI Were B0-8.410 KE OR ORS 50 500 
MN 5 owas Goto mceeeeS ees 121 1,463 
2 DR reo ee re CCE OOO 565 6,409 


The same authority credits the grocery chains with annual sales of 3)billion 


Possible Scope of All Chains Throughout the Country 


To indicate the possible range of all chains throughout the country, the sub- 
joined table has been compiled from the Census figures. For this purpose the 
population of the country in 1928 (120 million people) is divided into three 
parts: (1) people living in cities of 25,000 or more (the 11 city class); (2) 
people living in cities and villages of 2,500 to 25,000; (3) the rural population. 


It is assumed that conditions in group (1) are analagous to conditions in the 
11 cities. Therefore, since we can compute how many persons there are to 
each kind of chain store in the 11 cities containing 6.8 million souls, it is pos- 
sible to reckon the corresponding number of possible chain units of every kind 
in group (1) with 4734 million population. By similar methods of deduction, 
making allowance for the fact that chains follow the crowds and thin out as 
the stream of population dwindles, we get an idea of the possible number of 
chain stores in group (2) with 18 million population. Group (3) with 54% 
million population is omitted as a field for the chain except for the groceries 
which are to be found there to some extent. 


In such cases as bakeries, drug stores, automobile accessory, gasoline sta- 
tions, confectioneries, and groceries—which incline to follow their customers 
outside the cities—the municipal population alone is used as the basis; for chains 
dealing in the kind of goods bought mainly in city stores, trading area popula- 
tions are substituted. 


This application of a general rule ignores the fact that there is no uniformity 
in chain store development—witness the variation from 7 per cent of all stores 
in Fargo to 27 per cent in Atlanta; from 6 per cent of volume in the North 
Dakota city to 37 per cent in Chicago. 


The variation in the cities among chains is shown in this table compiled from 
the Census. 


Number of Stores Sales in Thousands 


City and Population a 
Chain Inde- Chain Inde- 


dollars, and half the metropolitan grocery business of the country; the drug pendent pendent 
store chains with sales of 475 million dollars and 30 per cent of the country’s SS iidadaadecdss . aioe 2,736 “a $123,281 
drug store business. Per CONE. sees seers eee eeee é 
The Census of Distribution in 11 cities gives us a clearer picture of all the ve <> eae i ieee : i“ 9,818 2.1 286,216 
chains in a representative group of cities, ranging in size from Fargo with Chicago—3,048,000........... 6,429 34,795 735,682 1,245,458 
26,000 population to Chicago with more than 3 million, in geographical loca- eee 15.60 37.13 
tion from Providence on the Atlantic to San Francisco on the Pacific, from Denver—285,000............. 558 3,341 30,385 125,288 
Denver in the north to Atlanta in the south. po ee eer er nre 14.34 19.52 
Fargo—26,000.......-cccecee 26 366 1,246 18,407 
Percentage of Chain Stores in All Industries Per Cent..........++++--. 6.63 6.34 
oe ; Kansas City—375,000......... 933 4,440 53,710 246,600 
The table below takes the 11 cities as a unit and shows the percentage o SGN os da 5s a HeKK Ae 17.36 17.88 
chain stores among the total number of stores in each class; likewise the per *Providence—444,000......... 567 4,310 39,511 152,761 
centage of chain store sales in the total sales of each class. Wee COMES 55 sce enecnenss 11.63 20.55 
{San Francisco—947,000....... 1,982 12,018 147,915 507,436 
% c 4 % %o B % Vo Se ee 13.44 22.57 
ota of ota: 7) 4 
No. of Total No. of Total ao Pec avedacdas saan 4,878 eg 179,286 
Units Sales Units Sales Pie ahrerae pate aetae a . : 
Art and Antique...... 4.5 6.0 | Hardware............ 14.6 9.2 Springfield—65,000........... 154 997 8,191 37,322 
Automobile........... 25.1 31.3 | Hat and Cap, Men's... 33.7 51.7 er Cent.......-.2-++00- 13.38 18.00 
Auto Accessory....... $.2 39.3 Hay, Grain and Feed... 6.5 6.6 Syracuse, N. Y.—185,000..... 249 2,079 15,510 89,035 
MMOE G fsaicicis w5.o arse: OS BE 1 TEMG ec cu tees a.8 27.2 i ne 10.70 14.84 
Boot and Shoe........ 21.0 SEs Meat, Poultry and Fish 8.6 14.2 
.Building Material..... 47.4 15.3 Mil linery eae cacion mea 20.4 36.9 11 Cities—6,793,000. ........ 14,150 79,778 $1,213,019 $3,011,090 
Cigarettes, etc........ 41.6 25.5 Motorcycle and Bicycle 3.4 4.5 i eee 15.06 28.72 
Clothing, Men’s....... 12.3 19.0 LD eee $3.7 -27.2 
Clothing, Women’s. 14.7 15.6 Office Equipment..... 8.7 13.4 
sew Wood and Ice. 11.5 28.2 | Optical be ds........ 8.7 16.7 Similarly certain kinds of chains that flourish in some communities are 
ng So Pe rar ie: = . Paint, PP scsen and 5.2 15.7 scarcely known in other communities of like character. 
eee. cere He ie Phe eraphic, Heating. My =" For these reasons the figures obtained are not put forward in the character 
ee ae cosek.. 10:8 FE9 ) eae 11.3 20.6 of estimates but only as useful checks in making or weighing estimates. It 
Mohd ‘Goods and Notions 5.7 8.2 | Restaurant. eae 12.2 33.6 will be noticed, however, that the numbers thus arrived at do not vary greatly 
pt AERO, .. .3 - , oe cao iss re in several cases from the best available estimates. In the case of groceries 
Fruit and Vegetable. . 15.2 93 Trunks and Leather... 9.4 22.0 the number here shown is substantially the same as the number found by the 
Pur and Fur Clothing.. 7.9 11.2 | Typewriter and Calcu- Curtis Publishing Company in confidential reports from all the grocery chains. 
Furniture, etc......... 6 32.8 NNN dieu dwn oda ce 3.6 6.0 £ 1 intel hai its i * chante sehen 
Gasoline and Oil...... 46.4 73.5 | Variety..............- 55.1 70.7 The large group of general merchandise chain units 1s not clearly reflected be- 
GING oars pe Saxons 14.7 29.7 Miscellaneous......... 2.4 654 cause of different classifications used in the Census. 
Grocery and Delicates- 3 ; . . 
Ts CS ae eae ane G@ 4.3 "EOWA. jcc ces 45.1 28.7 The table below gives figures for all classes of business in detail. 
e a oe e 
Possible Number of Chain Units Based on 11-City Census 
Art and Antique........... 120 Dairy and Poultry Products 450 ARN Oirc cs ed cces. dae 1,900 Plumbing and Heating..... 380 
BULOIIGDIEs «i sicie'as x ass s/s 1,320 as apenas ee 120 | Hats and Caps, Men’s..... SOU) (REQ io. owas acaeses <a. 250 
Automobile Accessory...... 1,640 PW ice Wawa waveaesiea se 5,500 Hay, Grain and Feed...... 68 Restaurant............... 5,400 
WEREOG acre oe eens ceva 1,700 Dry “Goods and Notions.. 1,350 fT O 420 | Sporting Goods........... 135 
Boot and Shoe............% 6,000 Electric Appliances........ 380 Meat, Poultry and Fish.. 4,700 Sekidian 9 
Building 1,200 y- 00 
ullding Material.......... 890 PS eee eae 350 Millinery Sdacauaseeeeenens j ‘Seite jo ionin S. aike 160 
igarette, Cigar, etc........ 3,600 Fruit and Vegetable....... 3,000 Motorcycles and Bicycles. . 22 7 Goods. 
Clothing, Men’s........... 1,460 Fur and Fur Clothing...... 150 WIMMER iad cc cece ces aneads 500 Typewriters and Calculators 32 
Clothing. Women’s......... 1,300 Furniture and Furnishing. . 2,100 Office Equipment......... 200 Variety Cerccccccccccccese 1,470 
oal, Wood and Ice........ 800 Gasoline and Oil.......... 18,900 Optical Goods. ........... 120 Miscellaneous............. 560 
onfectionery See eer 3,600 oe eee 60 Paint, Varnish and Glass. 160 —_——. 
Custom's Tailor. . 160 Grocery and Delicatessen... 49,260 Photography yawaswauarees 53 ROWER ieéusccsneen: 123,300 


*Includes Oakland and Alameda. 


tincludes 5 small adjoining cities. 


# Includes only full-fledged department stores. 
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CHAIN AND INDEPENDENT STORE SALES COMPARED 


Breakdown of Total Sales in Eleven Cities—By Cities 


SALES PERCENTAGE AVERAGE SALES 

NUMBER OF STORES (In Thousands of Dollars) OF SALES PER STORE 

POPU- (In Dollars) 
CITY LATION ; é ‘ 
Total Indepen- Chain Total Indepen- Chain Indepen- Chain Indepen- Chain 
dent dent dent dent 
Atlanta Lavéhena Dt ownne CCE 244,100 3,749 2,736 1,013 177,783 123,281 54,502 69.34 30.66 45,059 53,802 
Baltimore... eben eeeeenscawee 808 ,000 11,127 9,818 1,309 369 ,027 286,216 82,812 77.56 22.44 29,152 63,263 
Re ee eer 3,047 ,600 41,224 34,795 6,429 || 1,981,140 | 1,245,458 735,682 62.87 37.13 35,794 114,432 
MURR eih ee ai es Oh dw eeR me 85,000 3,899 3,341 558 155,673 125,288 30,385 80.48 19.52 37,500 54,453 
Fargo... wresrscccvcsvcovces 25,600 392 366 26 19,653 18,407 1,245 93 .66 6.34 50,292 47,912 
Kansas CH: MOsc cicccccave 375,000 §.343 4,440 933 300,311 246,600 53,712 82.12 17.88 55,541 57,567 
*Providence. Pedcaegea tend anes 443,600 4,877 4,310 567 192,273 152,761 39,511 79.45 20.55 35,443 69,685 
*#San Francisco...........00. 946,500 14,000 12,018 1,982 655,351 507 ,436 147,915 77 .43 22.57 42,223 74,629 
Seattle iptasracks nut ale’a. a MaKe orane Bale 367,300 5,808 4,878 930 222 842 179,286 43,556 80.45 19.55 36,754 46,834 
SYCAMORE, Blocceice sc cccc ces 64,700 1,151 99 154 45,513 37,322 8,191 82.00 18.00 37,434 53,188 
UTNE ve ccewatiesaceccseus 185,000 2,328 2,079 249 104,544 89,035 15,510 85.16 14.84 42,826 62,288 
Total of All Cities........ 6,792,700 93,928 79,778 14,150 || 4,224,109 | 3,011,090 | 1,213,019 71.28 28.72 37,743 85,726} 


Breakdown of Total Sales in Eleven Cities—By Kinds of Stores 


Dollars AVERAGE SALES 
noe, TOTAL NUMBER OF STORES SALES (In Thousands of Dollars) PER STORE 
NUMBER| SALES Independent Chain Independent Chain (In Dollars) 
KIND OF STORE OF (In 
STORES | Thousands| % of % of % of % of 
of $) Number | Total | Number | Total Sales Total Sales Total Independent Chain 
No. No. Sales Sales 

Art & Antique SPO CCCP ETS COC 508 11,953 485 | 95.5 23 4.5 11,237 | 94.0 716 6.0 23,169 $ 31,113 
Automobile EC TE CLEC R TES 1,018 295,531 762 | 74.9 256 | 25.1 203 ,004 | 68.7 92,526 | 31.3 266,410 361,431 
Automobile Accessory............ 2,077 61,812 1,907 | 91.8 170 8.2 49,892 | 80.7 11,921 | 19.3 26,163 46,591 
RMON oawiink wees tke wae se eee? 2,666 63 ,964 2,418 | 90.7 248 9.3 56,674 | 88.6 7,290 | 11.4 23,439 29,394 
Boot & Shoe.. Weer 2,030 91,547 1,475 | 72.7 555 | 27.3 44,116 | 48.2 47,430 | 51.8 29,909 85,460 
Bulag Material... 00. 0.0.00 00 976 151,985 809 | 82.9 167 | 17.1 129,078 | 84.9 22,907 | 15.1 159,552 137,169 
Cigar, Cigarette & Tobacco....... 3,280 50,219 2,900 | 88.4 380 | 11.6 32,378 | 64.5 17,841 | 35.5 11,165 46,949 
Clothing & Furnishing, Men’s..... 2,834 152,488 2,485 | 87.7 349 | 12.3 123,542 | 81.0 28,947 | 19.0 49,715 82,942 
Clothing, Women’s.....ccccccece: 1,672 144,028 1,426 | 85.3 246 | 14.7 121,548 | 84.4 22,480 | 15.6 85,237 91,382 
Coal, Wood and Ice Yards ....... 1,303 89,859 1,153 | 88.5 150 | 11.5 64,532 | 71.8 25,327 | 28.2 55,969 168 ,847 
Confectionery & Ice Cream....... 6,677 64,814 6,289 | 94.2 388 5.8 46,842 | 72.3 17,972 | 27.7 7,448 46,349 
CUBtOU EGUOR ie ccssenciocrucecs63 1,602 46,136 1,572 | 98.1 30 | 1.9 40,698 | 88.2 5,438 | 11.8 25,890 181,250 
Dairy & Poultry Products........ 577 70,971 514 | 89.1 63 | 10.9 39,745 | 56.0 31,226 | 44.0 77,325 495 652 
Department UNOR acne de cccidwes 125 616,490 108 | 86.4 17 | 13.6 412,918 | 67.0 203,572 | 33.0 3,823,317 | 11,974,794 
DEUGEIOEE dn 6.a.s:<-< eee ecccesccoes 4,397 155,892 3,876 | 88.2 521 | 11.8 109,348 | 70.1 46,544 | 29.9 28,212 89 336 
Dry Goods & Notions............ 3,292 89,836 || 3,105 | 94.4 187 Sia 82,437 | 91.8 7,398 8.2 26,550 39,563 
Electric Appliance & Supply...... 750 37,975 679 | 90.5 71 9.5 26,853 | 70.7 11,123 | 29.3 39,547 156,655 
WP MRvescucy sotcdcé te ceadacesies 1,016 22,403 950 | 93.5 66 6.5 19,390 | 86.6 3,013 | 13.4 20,411 45 ,644 
Fruit & Vegetable eer caewckwns 2,706 36,188 2,280 | 84.3 426 | 15.7 32,744 | 90.5 3,444 9.5 14,361 80,840 
Pur & Par Clothing s.ccséccecc ses 354 21,594 26 | 92.1 28 7.9 19,179 | 88.8 2,415 | 11.2 58,831 86,250 
Furniture & Housefurnishing wes 2,844 205 ,357 2,458 | 86.4 386 | 13.6 137,957 | 67.2 67,400 | 32.8 56,126 174,612 
Gasoline & Oil Stations......... 4,135 137,352 2,215 | 53.6 1,920 | 46.4 36,456 | 26.5 100,895 | 73.5 16,459 52,550 
General Stores. sSdeeaeshedseencen 75 4,563 64 | 85.3 11 | 14.7 3,209 | 70.3 1,354 | 29.7 50,144 123,045 
Grocery & Delicatessen........... 20,886 488,509 16,500 | 79.0 4,386 | 21.0 286,768 | 58.7 201,741 | 41.3 17,380 45,997 
Le EEE ACE ee ae eee: 2,472 81,798 2,111 | 85.4 361 | 14.6 74,290 | 90.8 7,508 9.2 35,192 20,799 
Hats & Caps, 1 ee 255 7,506 16 66.3 86 | 33.7 3,626 | 48.3 3,880 | 51.7 21,454 45,121 
Hay, Grain & Peed.......0:e00% 201 12,734 188 | 93.5 13 6.5 11,900 | 93.4 834 6.6 63,297 64,185 
CWO ociventane en KOCkee DEKE ST 1,370 56,863 1,291 | 92.2 79 5.8 47,065 | 82.8 9,798 | 17.2 36,456 124,028 
Meat, Poultry & Fish. OPEC CUTTER 5,712 169,912 5,222 | 91.4 490 8.6 145,709 | 85.8 24,203 | 14.2 27,903 49 ,394 
Millinery & Artificial Flowers..... 1,107 22,137 881 | 79.6 226 | 20.4 13,974 | 63.1 8,163 | 36.9 15,861 36,119 
otorcycle & Bicycle............ 118 1,613 114 | 96.6 a 3.4 1,541 | 95.5 72 4.5 13,516 17,975 
Musical Instruments & Sheet Music 555 36,466 479 | 86.3 76 | 13.7 26,530 | 72.8 9,935 | 27.2 55,387 130,729 
Office Equipment & Supply....... 439 42,177 401 | 91.3 38 8.7 36,522 | 86.6 5,655 | 13.4 91,077 148,813 
Optical Winiwanevivcinn cee cuss: 252 8,439 230 | 91.3 22 8.7 7,029 | 83.3 1,410 | 16.7 30,561 64,086 
Paint, Varnish 1 A ee sre 17,305 547 | 94.8 30 $.2 14,595 | 84.3 2,711 | 15.7 26,681 90,350 
Photographic Supply & Camera... 107 2,157 97 | 90.7 10 9.3 2,016 | 93.4 142 6.6 20,780 14,170 
Plumbing Ge FICREINDY oieiicscdd o d088 719 33,615 648 | 70.1 71 9.9 30,558 | 90.9 3,057 9.1 47,158 43,052 
| ES SE eae eee ea ramen 371 12,207 329 | 88.7 42 | 11.3 9,692 | 79.4 2,515 | 20.6 29,458 59,881 
Restaurants Rhee tle coe dames ates ae 8,350 269,187 7,328 | 87.8 1,022 | 12.2 178,641 | 66.4 90,546 | 33.6 24,378 88,597 
Sporting Goods, Toys & Games... 232 ¢ 07 | 89.2 25 | 10.8 5,236 | 81.6 1,181 | 18.4 25,296 47 ,256 
Stationery ,Book,Magazine & Paper 1,061 37,585 893 | 84.2 168 } 15.8 31,940 | 85.0 5,645 | 15.0 35,767 33,599 
trunks & Leather Goods......... 32 9,789 290 | 90.6 30 9.4 7,635 | 78.0 2,153 | 22.0 26,328 71,787 
Typewriters & Calculators........ 169 14,305 163 | 96.4 6 3.6 13,440 | 94.0 865 6.0 82,455 144,150 
MEMES WORD ic cvicccecceccce ses 365 56,979 164 | 44.9 201 | 55.1 16,686 | 29.3 40,293 | 70.7 101,745 200,464 
Unclassified.............. ee cacti 1,376 213,452 1,270 | 92.3 106 wat 201,918 |[94.6 11,535 5.4 158,990 108 ,818 
Total of All ROROR ie Nidla ccecaces 93,928 | 4,224,109 79,778 | 84.9 14,150 | 15.1 | 3,011,090 | 71. 1,213,019 | 28.7 37,743 85,728 


*Includes five small adjoining cities. 


**Includes Oakland, Alameda and Berkeley. 
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COMPOSITE TABLE OF OUTLETS BY STATES 
Retailers—Arranged Alphabetically 


(Continued on next page) 


STATES 


New Hampshire. 


* Vermont... 


Massachusetts. . 
Rhode Island... 
Connecticut..... 


Middle Atlantic 
New York...... 
New Jersey..... 
Pennsylvania... 
Delaware....... 
Maryland...... 
D. of Columbia.. 


Middle Western 


Michigan....... 
Wisconsin...... 


Nebraska....... 
North Dakota... 
South Dakota... 
Colorado....... 
Montana....... 
New Mexico.... 
Wyoming....... 
Oklahoma...... 


Pacific Coast 
California...... 


Washington..... 
AGIBONE = ..:..55 053 
MOURNE. cecaary 
ee 


Southern 
Alabama....... 
Arkansas....... 
PIOTAOB sce bee 
Georgia........ 
Kentucky...... 
Louisiana....... 
Mississippi...... 
North Carolina.. 
South Carolina.. 


Virginia........ 
West Virginia... 


TOTAL... 


a Automobiles and Accessories Department Stores 
e Rated 
S -o 
A oe g ts 
wn £ 4 S35 g > | = 
212 2 33 o & By s g Re ee 
ve aq Slig-le (3 8 etl B 3 | ‘w 5} S z 2 
slut] eiselele | eloéleole s| lsélezel gs] 3] 8 z Sl sigal |g 
</1818/8e) 2/5] § | ee] Bais = e183); S18] Bl Bled &_s| 8/88 3 
- o ~ o. aim A us|] w o n w [4 A 
2/8) 5 | @el a] Se] Sl svi sols Q Mo! ES J] .o] 1] 8 ies sei seul , 18 
Bie Si ags| DIQe) 4 |aE(|VEg{[o gael =e! & ae] whl 2] 8 s 84] Sei2al 2 | 3 
S18] €/C3/Fl 43] Sl es|eel“oal @ | sSi gs) 1] 2 | fe] Bis Ss 58] 53 | fol & | z 
Ble] 2/9315 |ee] & | Ga] SS/SE5) 4 | Sel sc] 8] S| 38] F | Slee) en] e&] Si FB 
a{/<] a jase [eS 5 |eel| dalesal mo [malas] a] O }OS| 8 | A lSslasl avlesi dla 
Sik SIA 12121818 1S he RiRia | RiSVi< | BIRR Mik Wisis 
442} 191] 81 326] 858] 332] 3509] 194 536 171 637| 4 136 385 
280) 107) 41 196] 538] 510} 700i 145 320 49 254 Oo 74 226 
259} 126} 34 113} 569] 265} 350] 88 358 46 198] oO 75 145 
1289] 467] 171 1355] 2706] 1707] 1052) 1561 1160 955 807 607 1858 
212} 74) 10 239} 498] 395] 642!) 250 310 96 206 74 338 
669} 198] 44 603} 1264] 853] 1531} 531 594 405 1357 220 779 
3749| 1512] 436 3120] 7855] 5211] 9987]| 4034 3057 3705 5687 1604 5742 
1476] 525] 163 1638] 3248] 2540] 3085} 1608 1146 1077 4277 662 1667 
3752] 1435] 501 4423] 6638] 5418] 7757]| 2005 2048 5473 7166 1046 3884 
83] .36| 27 78| 164] 128] go] 46 67 178 168 47 111 
486} 213} 84 347| 882] 596] 1030] 581 342 1055 1916 163 605 
58} 18] 9 71] 170] 129} 230) 140 85 331 274 35 189 
3249) 1277| 434 2995] 5999] 4421] 6930] 2064 1566 2035 4704 771 2408 
1601] 584] 251 917] 3222] 2861! 3500) 1010 1441 1771 1481 358 1541 
3176] 1251] 464 4145] 6118] 5202] 7047] 2561 2279 3168 4391 855 3545 
2056] 1061] 373 2751] 3745] 3369] 4308]| 1292 1278 1419 4169 620 2002 
2380] 1054] 325 1648] 3286] 3123} 3916] 1022 1233 710 1788 251 1233 
1930} 965] 353 2175| 2897) 2730) 3264] 644 1215 890 2262 184 1073 
1994] 1144] 346 1631] 3412] 2480] 3767] 620 1740 824 894) 5 174 1441 
1482] 684] 296 1674] 3120] 2277] 3628] 1284 1146 853 2188] 44 472 2319 
1594] 923] 305 1487] 2685] 2302] 3165]| 588 1263 682 956} 0 211 1167 
1341] 785] 266 1337} 1830) 1476] 2158] 390 878 401 612 4 85 906 
734| 449} 165 625} 893} 862! 1066] 136 462 93 426] 0 21 345 
791] 417] 146 980] 1001} 999] 4136] 155 450 118 419} 0 34 378 
647| 313) 107 939] 41180] 1113} 1329] 402 525 525 528] 18 104 611 
453} 265] 78 419] 660) 639] 749] 168 341 99 549] 0 37 296 
193} 82] 44 203} 359] 351] 403] 60 200 36 110} 0 27 135 
262} 129) 34 221] 379] 377] 449] 984 125 58 158] 1 26 130 
959] 558] 248 1364] 1654] 1268} 1791] 475 907 310 845] 6 330 1379 
2247| 986) 380 2417] 5793] 5224] 6797]] 1583 1512 1386 2545 567 2681 
536] 237] 94 956] 1151] 890] 1340] 251 409 350 762 78 531 
344] 199] 63 377| 481] 469] 534] 126 254 74 351 29 238 
919} 390} 143 1588] 2011] 1643} 2366] 442 666 549 1388 139 747 
209} 107] 35 179} 364) 341) 440] 75 90 44 162 46 132 
111} 58] 20 119} 150} 135} 187] 40 103 27 75 8 53 
272| 142} 46 387] 513} 476] 622I 155 231 106 424 18 174 
456] 282] 127 185} 808] 782 945] 156 542 118 386] 7 203 925 
474| 291] 142 664] 822] 6441 912] 190 418 305 3644 3 205 901 
487! 234] 117 233} 810| 669] 895} 385 382 196 457, 4 291 954 
604] 382] 191 335] 1008} 770] 1111) 160 799 580 364| 17 318 1077 
786} 407] 154 630] 1301] 1166} 1422] 403 618 412 598] 63 312 880 
411] 246] 130 142] 754] 699] g4o6l 311 350 174 4201 8 234 853 
493} 314] 153 350} 787) 758} 914] 112 386 60 938] 0 247 711 
839] 467] 189 226] 1386] 906] 1533]) 139 575 288 319} 0 282 936 
384] 214] 108 150} 631] 376] 687] 86 304 195 195] 0 207 534 
582] 331] 138 358] 1165] 780} 1292] 144 536 332 388) 4 329 876 
1987] 1100] 483 1688] 4633] 4046] 5211]) 785 1297 750 2214) 14 966 3334 
930) 471] 192 484) 1598] 1554] 1933] 239 623 345 749} 2 207 728 
803} 367} 99 626] 1344] 1081] 1579] 247 334 196 895} 3 143 475 
51471|24068/8840 50134]95334|77343)111329]30167 37501 35020 63511 14132 54605 


136 
63 
47 


— 


7940 


SALES MANAGEMENT acknowledges with thanks data from the following sources: Automobile and Accessories, Chilton Class 
Journal Co.; Department Stores, Dry Goods Economist; Druggists, Hayes Druggists Directory; Electrical Dealers and Contractors, Elec- 


trical Record, (Gage List of Electrical Buyers); All Others, W. S. Ponton & Co. 
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MANAGEMENT 


COMPOSITE TABLE OF OUTLETS BY STATES 
Retailers—Arranged Alphabetically (Continued) 


Hardware 
Radio 
g 
$ “13 4 “§ o 2 & 5 un ajv 
a 7) ot oa 2 
states | 8 | 2/83/85] of $1. | ei 8| F128 | 8/3 ic 3 Sel wel est oe| 3 3 
Ag; s/@5| 2) £] 818] S| sl Bie OE E ol el<g| 33) s2)2s16 732 
as|lezie|] 8) & 12 | wl 8) 818 | ole Ble |S] obs (78/281 gel gO 
£2 3 lo8l-3 [84] 2 leelesiwclosizel aie] 8) S] $14] S) Ba <8) ae] se] F) iss 
25/5/28) 2 |8sl & |S8\s8)Bs8|ssles] 2/2) 3) 2) 8] 8)ales| as] as1ss)e) 2 lt 
Se] eiet) & les) S$ feelesl ee) es| 33] 2)2) 218 | lel ales] ss] sei3s| 3) 3 23 
AO|}O|4S] & [OO] m@ ImalmalesleSleal a imi A] al se lole for |Oe/Osetenilale las 
$isigisig | Sis ig ia Ise |S LS lsislsisisisis 13 |F 13 lS$isls 
New England 
Maine......... 95] 87| 6} 152] 0} 27758 41] 57| 123] 75] 296] 387] 149] 228] 368] 267] 16] 113] 190) 71) 1191 389) 31) 73) 4 
New Hampshire.| 79] 62] 7] 95] O} 1298] 17] 28] 44] 38] 127) 235} 42| 117] 222] 135} 8| 82) 165) 46} 129) 367) 142) 82) 4 
Vermont....... 55] 55} 81 90] O| 826 26] 33] 60} 42] 161], 204] 38] 96] 159] 116] 4] 62] 149) 53) 96) 455) 45) 17] 3 
Massachusetts. .| 501] 108] 17] 524] 29] 13563] 228] 202 274| 239] 943] 160] 268] 976] 1022] 749) 96] 444] 980) 414) 566) 2677) 76/1063] 65 
Rhode Island... 93} 10 6} 119 3} 22928 19) 33 38 34| 124] 136] 70] 103) 174) 124) 15] So 149 83 66) 304) 42] 218 7 
Connecticut.....} 262] 42] 10] 246] 15] S681} 56) 57} 103] 115] 331) 515] 124| 295| 389] 207] 32] 190] 528} 290) 235} 629) 24) 67] 23 
Middle Atlantic 
New York...... 1969] 316] 243] 1889] 38] 18360} 931] 820] 1045] 677| 3473] 1303] 752| 2308| 2738] 2397] 218] 847] 3889) 1782) 2107) 7836) 474) 638] 201 
New Jersey..... 496] 52] 106] 425] 14] 10958} 337] 291] 326] 214] 1168) 789] 285} 568| 659] 492] 39] 390] 1215} 588} 627) 1733) 65] 157] 25 
Pennsylvania. . .| 1300} 216] 111] 1122] 31] 24303] 394] 399] 781] 875] 2449] 2480] 603] 2257| 2416] 1494] 144] 432] 2376) 1174) 1202] 4418) 123] 277) 444 
Delaware.......{ 21] 10) 2] 39) Of} 802) 10) 44] 32) 18) 71] 78] 7] 48! 60} 96) 5}! 23) 70) 24) 46) 129) of g6) 3 
Maryland...... 158} 46] 13]. 196] 3] 46944 107] 94] 142] 109) 452] 281) 82| 250} 432| 175] 39) 72] 271) 106) 165) S08) 46) 28] 95 
D. of Columbia.. 49{ 21 5} 67] 3] 14291 41] 27] 29| 27] 124 135} 28] 106) 99) 64] 21] 36) 77 45} 32) 662) 9g] 13 7 
Middle Western 
Bik cnvns<es, 728] 247] 23] 1013] 18] 15696] 340] 386] 936] 594] 2256) 1487| 335] 1216] 1711] 851] 92] 231] 2399) 1064) 1335] 3692) 54) 268] go 
Indiana........ 426| 199] 38] 630} 8| 92421 170] 179] 445] 385] 1179] 1102] 124] 724] 800] 632| 59] 216 1297) 484) 813) 2380) 52] 153] 39 
MMO os cee: 843| 290] 36] 1792] 19] 15657] 410] 180] 1073] 1063] 2826) 1973] 258] 2072] 1639] 1310} 210] 722} 2869) 1317) 1552] 5110) go] 344) 99 
Michigan....... 443| 212] 14] 805] 9] 10040] 376] 556] 654] 325] 1911] 1116] 195] 1153] 1194] 819] 73} 302] 1360) 513) 847} 3754) 57) 255] 75 
Wisconsin. ..... 420] 236 5] 610] 8] 5387] 188] 280| 640] 353) 1461] 1020] 60] 675} 751] 590] 46] 375} 1319] 437) 882] 1459) 45) 124] 4g 
Western 
Minnesota...... 305] 203] 3] 533] 7] 3691) 183] 374] 583] 408] 1548] 881] 109] 659] 746] 565] 45] 145|| 754) 264) 490) 2045) 21) 74) 24 
NOWS io cec%s 4.2 'er0r 336] 231] 1) 741] 8] 4016} 243] 364] 618] 351] 1576] 914] 63] 703} 868] 512] 38] 202] 1188} 348) 840) 2557) 25] 127] 26 
Missouri..... 285] 228] 3] 691} 12] 8855} 164] 379] 644] 368] 1555] 1363] 139] 1024] 931] 668] 76] 182] 1067; 401| 666) 2059/ 30] 193) 37 
Kansas......... 193] 200} 0} 575} 5] 3278] 139] 183} 489] 437] 1248] 672] 44] 282) 579] 394] 21| 100} 594) 272) 675) 1830) 45) 174] 42 
Nebraska....... 53) 185} 0} 487| O} 2092} 148] 171] 395] 340] 1054] 487] 51] 330] 372] 312] 19] 129] 776} 255) 521) 1169) 9/465} 9 
North Dakota...}| 59] 89] 0] 230] O} 546] 133] 101] 231] 196} 661] 165] 37] 176] 152] 121] 3] 34) 264) SO} 214) 476) 5) 21) 92 
South Dakota...| 72] 97] | 214] O} 618] 122] 92] 214) 144] 572] 188] 16] 204] 196] 135} 5} 17]) 227) 80) 147) 592) 4) 62) 6 
Colorado....... 107} 100] 2] 226] 5) 2455) 42] 45] 154] 149] 390} 396] 38] 287| 254] 170} 27) 72) 271) 95) 176) 715) 18) 53] 92 
Montana....... 54} 33] ©} 120) 2]) 812 37] 33] 90} 144] 304] 233) 32] 146] 162{ 92] 6] 34) 192) 56} 136) 436) 7) 22) 9 
New Mexico....| 21] 26] 1} 61] 2] 4949 12] 13] 21] 54! 100] 141] 5S} 52} 44 31) 4] 20) 47 9} 38] 194) 4] 7 oy 
Wyoming....... 23} 29) O|. 54) 1) 402] 22) #12) 53) 80} 167] 136] 8} 55} 65; 38] 3) 10) 58) 26) 32 170) 2) sa} 4 
Oklahoma...... 153] 127} 0] 628] 3] 5645} 113) 132] 340] 278] 863] 615) 63] 329] 458] 312] 17] Si} 583) 186} 397) 1592) 9) 40} 5 
Pacific Coast 
California......] 794] 129] 10] 796] 34] 7896] 218] 271] 524] 544] 1557] 1282] 60] 1246] 1073] 579] 92] 190] 1728] 981] 747} 3133) 116] 214] 61 
Oregon.........} 103} 70] 5] 272] 4) 1645) 43) 391) 119] 97] 298] 267| 26] 251] 246] 148] 18] 26) 312] 153} 1590] 467) 17) Sel ¢ 
Idaho..........] 41] 53] 41 110] 1{ 664] 20] 40) 94] 64] 218] 233] 20} 88] 121] 96) 7] 16) 182} 44] 138) 279) 5] 32) 4 
Washington..... 194} 89] 10) 260) 5] 3475) 113] 105} 175] 127] 520] 514] 47] 395} 405] 204] 41] 107] 551] 254} 297] 1251) 31] 48] 6 
Arizona........ 344 35] O} 55} 21 732) 10] 12] 29] 49] 100] 160] 10} 62] 106; 25] 6} 10) 74) 42} 32) 232) 8] 13) 2 
Nevada........ 17; 11) OO] 24] O} 187] 15] 8} 17) 33} 73 62] 1) 28] 44) 14] 3) 7 37 8} 20) 68} 4) al 4 
Utah...........] 39] 42] Of 88] 3) 1425] 17] 14] 421 SO} 123] 175] 18] 93] 171] 107} 12] 20) 101] 48) 53 331) 9] 21) 9 
Southern 
Alabama.......}] 70] 76| 7] 273] 7] 4428f 86] 59] 140} 139] 424] 525] 11] 185] 322+ 130] 22) 31 119) 57] 62 739) 15] 26] 3 
Arkansas....... 58} 96] 1] 194] 51 4192] Sol 57| 147] 148] 402] 671] 7| 239] 230} 162] 14] 15]) 233] 114) 1197 967) 8] 30] 4 
Plorida......... 189] 101] 3] 266] 8] 35341 90] 60} 100] 125] 375|| 412] 26] 230] 297] 239] 21] SO] 236) 116} 120) 886] 10] 28] 6 
Georgia. ....... 103] 133] 20) 375] 6] 63751 95] 52] 133] 193] 473] 910] 34] 204] 482] 304] 36] 46] 244] 90] 154] 1041] 11] 69] 45 
Kentucky. ..... 95] 116] 1] 308] 3] 5971] 62| 146] 296] 235] 739] 588] 71| 286] 411] 360] 21] 28] 325) 121) 204) 769] 6| 31] 10 
Louisiana....... 83} 65} 1] 157| 11 4532] 64] 31] 88] 113] 296] 455] 55] 67] 259] 117] 24) 28] 151) 75| 7of 518] 3] 231) 44 
Mississippi... ... 60} 1041 6] 130] 3] 2967] 32] 56} 114] 112} 314] 543} 12| 130) 163} 125} 4] 31) 124) 33) 91) 526] 1] 16) 2 
North Carolina..| 133] 111] 11] 388] 2] 4408] 75] SO] 178] 229] 532] 754] 21] 299] 361; 260} 12] 107] 213} 99) 114 467; 4) 27) 5 
South Carolina..} 65| 81] 6] 227] 31 30221 Sol 27; 52| 84] 219] 518] 18] 155] 289] 114] 13] 37] 125} 39} so] 285) 9] 21] 8 
Tennessee. ..... 105] 105] 5} 343] 41 5474] 54] 75] 192] 163] 484|| 567] 52] 253] 442] 182] 28) 52) 263} 132] 131] 871] 35] 32] 10 
i 251] 286] 3] 610} 8] 13241) 143] 65] 501] 817] 1526] 2110] 124] 710] 766] 489] 47| 1021 993] 347| 646 2619] 16] 241] 15 
Virginia........ 138} 74] 16] 372] 8 46821 77| 56} 190] 296] 619] 636] 40} 278] 478] 236] 25] 106] 226] 108] 118] 776] 15| 38] 4 
West Virginia...} 113] 71] 2] 234) 2{ 32571 So] 42] 126] 143] 361] 463} 39] 266] 299} 213] 21] 7] 239] 129) 110) 1127} 6] 27| 6 
Tora. ..|1228415586| 768]19856| 352 iam oe 6797| 13834 11993]39043]33337/4717|23194|26624/17972]1848 — 13523] 18633]}67390] 1336|5803] 1168 


SALES MANAGEMENT acknowledges with thanks data from the following sources: Electrical Dealer Contractors, Electrical 


Record (Gage List of Electrical Buyers); Hardware Outlets, Good Hardware; Oil Burner Outlets, Fuel Oil; All Others, W. S. Ponton & Co. 


S ALE §& 


MAN AGEMENT 


COMPOSITE TABLE OF OUTLETS—BY STATES 


Manufacturers and Wholesalers—Arranged Alphabetically 


STATES 


New England 


New Hampshire..........- 
Vermont... +60 eer 
Massachusetts. .........6. 
RHOAS THANG 6:6 .504i0 695500 
Connecticut..... paeateiets wets 


Middle Atlantic 


New Jersey.....ccccccsese 
Pennsylvania... ..cc.sseee 
EPR WALES cic sin hae ssees 
MRC VIN 6. i Sasddprerewws 
BD OE COMA DIG 6s 6:5'0:0 s-06 


Middle Western 


ON ee ere seer 
MNORN 5. cesarean 
PUEBCONEIN 5656s sic sewms 


eee er ernee 


Colorado. ......cecccccees 
Montana.......- bewow wines 
New Mexico....++- eens 
WYOMING. 2.0060 c0vesccsse 
Oklahoma......- Hiweaeers 


Pacific Coast 
California...... evecccrece 


Washington. ....6s0csce. 
BRIQOOR kik csincosesecgaes 


Southern 
Alabama. ......ceeeeeeeee 
Arkansas.......eeee+eeeee 
Florida.........cesesesese 
Georgia. .......eeeeeeeeee 
Kentucky. .....+eeeeeeees 
Louisiana.......+ceecceeee 
Mississippi......20+seseees 
North Carolina..........+.+- 
South Carolina............ 


WER 35 55.524 asoaeasewen 
West ViSWIR . 5 civcseccsec 


MANUFACTURERS WHOLESALERS 
7) 
2 5 3 2 
§ 9g "a g 
§ ro fa & § 
2 e | 3 . 2 | 2 p % 
A! 3 © : 5 § 8 ‘2 2 z 
Se oP a8 oe slelal# g : 3 
a na nm ida oO ro nv vo a 
g a ss) | “ t g 8 = » : 
3 8 9 a 4 | .2 E 9 A) X F e 5 
si4|a)8) 5 g/efalelelela]el ge] 2/8 
3) ss Me! be ‘S o 5 4 o D 5 o x) a) 
7 Q ra) $ 3 g cas ‘¢ ; £ g ‘a 8 3) 8 zg I oe 
bo 3 9 ° fe a | & 8 & 3 ‘a 3 2 os € 3 eo s 
< < fA Q (Q 6) 3) 6) <a | 2< —Q oO fa a ro) ie a % 
- a oo) oa 7) ve) nN 6 a S a a 6 <i w re) re re) 
7 - “4 - “ ~ “ _ ~ “ 
2 10 54 80 6 52 26 li 4 31 14 26 7 3 38 14 10 15 
2 9 78 61 5 11 5 2 3 11 9 10 4 1 16 7 1 1 
4 2 4 12 11 10 9 4 1 10 10 5 2 2 14 5 3 oe 
7 210 576 275 44 249 217 95 8 152 70 83) 18 33 161 53 61 48 
0 16 1 55 4 37 3 5 1 21 9 31 6 4 29 3 9 8 
6 102 9 298 21 116 82 15 2 72 27 45 12 19 65 16 8 20 
53 555 313 588 118 796} 1028 177 14 383 194 369 125 136 363 115 133 136 
#7 146 34 333 32 193 26 76 4 107 52 150 10 35 104 18 15 31 
33 250 141 531 94 792 279 259 20 271 167 384 84 48 292 99 105 74 
1 12 0 25 4 8 1 2 2 9 5 8 2 Z 14 1 1 2 
2 39 18 156 18 106 105 61 7 49 26 70 13 10 73 26 25 9 
0 7 0 43 7 16 3 5 1 29 12 21 5 5 11 3 6 12 
72 343 64 243 87 420 43 163 8 226 236 209 46 53 76 66 73 76 
39 148 5 141 61 94 20 61 8 113 142 170 21 20 115 22 28 25 
85 353 68 669 71] +1029 96 199 4 211 378 251 38 50 161 35 59 82 
42 303 15 201 78 272 25 68 4 111 204 188 17 28 69 KY 40 64 
43 112 76 248 29 455 51 68 4 115 99 54 20 12 71 19 20 40 
31 62 14 135 17 146 20 41 10 74 65 40 6 20 53 22 36 25 
42 41 4 118 35 186 19 33 6 106 ce 25 20 14 98 34 27 34 
17 86 62 270 45 316 48 53 9 156 102 66 25 2a 113 23 38 45 
10 23 2 94 17 46 5 13 2 66 41 22 8 7 54 12 10 10 
8 11 2 66 10 39 3 10 6 49 37 10 6 6 45 10 10 16 
0 1 0 17 1 10 0 0 2 10 9 3 1 2 18 0 2 6 
2 5 0 33}. 3 25 0 4 1 22 15 4 4 1 i? 8 0 2 
4 18 1 86 10 28 4 28) 1 43 40 18 8 12] = 22 11 17 19 
0 2 0 20 5 21 1 5 3 20 22 9 9 3 25 4 4 9 
0 1 0 25 0 2 0 1 1 5 Le 1 0 0 6 0 2 1 
0 0 0 21 2 5 0 3 0 8 10 2 1 1 6 0 0 1 
1 9 1 138 4 21 0 18 3 55 42 33 7 6 50 5 7 14 
21 111 19 347 32 249 25 107 12 257 281 53 24 47 80 19 45 56 
2 6 1 36 3 48 9 31 3 53 36 22 6 7 19 10 8 10 
0 0 0 20 2 Si 0 s 0 20 18 6 1 2 7 5 4 1 
2 12 5 94 10 38 11 64 3 101 80 23 6 15 38 16 24 25 
1 0 0 31 0 J 0 1 1 18 5 8 3 2 13 6 3 3 
0 0 0 8 0 6 0 0 0 3 2 0 2 0 5 1 i 2 
0 3 0 26 8 8 3 12 3 16 14 13 7 6 11 2 14 4 
. 
2 8 1 134 4 28 3 12 16 28 25 32 16 5 133 34 33 6 
1 3 0 100 4 9 2 10) 0 14 20 9 11 2 85 23 16 5 
2 4 0 147 8 247 0 15 15 55 19 41 10 15 104 26 10 21 
20 22 6 228 13 59 9 31 15 36 51 14 25 8 102 47 42 9 
7 31 11 205 16 65 28 21 5 38 110 40 13 7 101 15 34 12 
2 13 3 103 12 34 14 25 6 44 57 20 11 10 58 18 32 10 
3 1 0 80 5 0 a 8 9) 11 18 4 13 2 95 21 20 1 
8 10 4 186 5 14 S 19 11 42 10 36 2% 11 260 45 31 ii 
0 5 0 175 4 12 0 12 8 29 7 18 18 5 111 14 13 4 
9 8 5 122 16 23 12 36 14 45 $5 27 25 17 102 36 41 12 
4 16 5 347 23 29 14 85 18 130 103 65 26 20 168 44 54 38 
14 10 4 161 21 34 17 22 12 39 31 38 14 9 146 48 34 5 
0 4 3 85 14 42 9 6 16 41 28 25 11 12 77 32 20 12 
611} 3143} 1609) 7617) 1039) 6454] 2283] 2002 297) 3555} 3095} 2840 785 760| 3994] 1130) 1229} 1079 


SALES MANAGEMENT acknowledges with thanks data from the following sources: Electrical Jobbers, Electrical Recortl (Gage 


List of Electrical Buyers); Radio Wholesalers, Radio Retailing; All others, W. S. Ponton & Co. 
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THE OIL BURNER MARKET 


Oil has been used for heating for the past fifty years, but it was not until 1918 that the 
fully automatic burners appeared on the market, and not until 1922 that they began to be 
more widely accepted. Since then, with the impetus added by the coal strike, the oil 
burner industry has made rapid strides as shown by the tables below. Fuel Oil, by whose 
courtesy this material is printed, estimates that there is a potential market in the United 
States for 2,688,679 domestic and commercial burners, totaling about $1,750,000 in value. 
The location of this potential market by states is shown below as an index of market possi- 
bilities. Other tables show the actual production figures by years and by types (domestic 
and commercial) and manufacturers making oil burners, with their all time production 


figures. 


TOTAL NUMBER OF DOMESTIC OIL BURNERS IN USE BY YEARS—1920-1928 


Years Mechanical Draft Natural Draft Total 
De swe eS a mae REED ES ERR 5,790 8,685 14,475 
1 | cr ee reer 10,422 14,475 24,897 
i Lee Cre er ee ee ee 27,213 40,877 68 ,090 
ji Saree eo ee er ere eres 54,773 63,111 117,844 
Lee rer rrr Tr err re ic 89,903 119,274 209,177 
MN Vaceawand ce reens Rate eRe. 131,896 65 ,427 197 ,323 
2 ee ree ee ee 204,966 51,531 256,497 
7 Ee ee er eerie ree 276,762 75,501 352,263 
po A rer errr Te ree re Ce 383 ,937 105,609 489 546 


NOTE—Annual production figures can be obtained by taking differences between totals for successive 


COMMERCIAL OIL BURNERS 


years. 


POTENTIAL COMMERCIAL MARKET BY 


ACTUAL COMMERCIAL MARKET 


CLASSES BY YEARS 

fo nag Mids CHANCE oes. ciais 68 oidiscine Pag od Y No. of In- 

SINT SI RR eee ; ear . 
Department StOTeS. 20. ce wciccccesccves 28,779 stallations 
1 Sere ee Cees re 22,138 ROM a wdc adele thatinacwcveas dt heada wale 22,155 

be Houses ERE er CCC tee ay on , 

CBIR 6 00.6 6d Kes ce wee seein stews 100 TRUE Cee eee ee Te CTE CT 

co rrr errr rrr ore 6,641 25,662 
EIGN yc 'sr6 cc nS NEUTERED RR AKERS 4,428 BUMRE ds wet ceddvde avenue wdcnaraceeeee 27,970 
URE iccersctacediccantas as 221,380 RMT i Halsia ate dud wa waauecead eee ious 30,970 


THE OIL BURNER MARKETS BY 
STATES 

In indicating the possible sales for each state 

allowance has been made for unfavorable factors, 


such as nattiral gas availability, low priced coal and 
climate conditions. 


Index Possible 
States Value Sales 
BUN acute sare wsand nue oe 11.8% 319,861 
INGW WORMS eic<vlede cp eee 10.9% 286,779 
Michigan.. avewaced 9.3% 253,081 
Pennsylvania aaah coat ecw bee 7.1% 193,378 
i eee 6.4% 174,885 
Massachusetts........... 5.8% 155,580 
ee a ae 5 38 148,690 
owa ee ee re eee 4. 128,438 
1 OO rer 4.5% 122,553 
EMG MI a Ga cases. eres vce kh ade * 3.0% 83,021 
CONGUE ooo: soins s 656 603s 2.5% 68 ,642 
Washington.. 2.4% 65 ,386 
Ee ee ere 2.1% 56,622 
NEGEGINNUN. o6 cc cie's sce eet 2.1% 53,622 
ip ee er 1.9% 53,274 
i eee 1.9% 51,045 
COMNEEINOUE 5.5 icecscenss 1.7% 43,810 
COlGEROO 55.55.0055 baie ous 1.5% 40,388 
MORNE ou sae vis ae 85 1.2% 33,937 
WIR rece cisceee anaes 1.2% 33,255 
WARREN oie es vie c ve ence 1.0% 26,209 
SJL ae a ars ee 9% 25,532 
SC eae ee 9% 23,769 
North Carolina........... 9% 23,467 
Utah.. Svea weW as 8% 22,126 
New Hampshire. . neal 8% 22,029 
Rhode Island............ 1% 20,334 
WMORAMG siad citrate cia saad 7% 1/ ,787 
District of Columbia...... 6% 17,414 
south Dakota. <isesce cscs 6% 16,455 
PRO ara oes. 6 Soselele CEG 6% 16,079 
— Dakota.. 5% 14,472 
OA RSA Pe eae eee Ab, 14,093 
onl ieee eee "4%, 11,181 
DROTERON o:5. 6's 020-5, c's % x:6:0°0 4% 10,459 
South Carolina.. ae 4% 10,263 
MEERIONE I. esa ud cus 4% 9,646 
Louisiana... ET. 3% 8,570 
Kentucky. . Matteec ines ean 3% 7,017 
elaware.. 2% 6,714 
New Mexico............. 2% 5,408 
RMR eid e xd catered ior 2% 5,271 
yoming 2% 5,033 
ansas 2% 2,943 
Florida..... mee 1% 2,822 
fod Virginia. . eran 1% 1,649 
cn a Ore re . 
Oblate na eeu ee cae bee's 18 i 404 
SEURNERD cola scn Hadsra < oie 1% 332 
MOMS cig totin=ie crete tow ves 2,688 ,679 


_ BURNERS PRODUCED BY &**; 
INDIVIDUAL MANUFACTURERS 


Total Units 


Burners Listed in th 
of their 1928  baetcir a ee 
PP 8 a es 73,000 
2. Silent Automatic. ......ccecstece 21,500 
Mar NONE cS 24 cacti, ieee cee os 51,400 
ne 23,000 
Ne) OMIM ic ails eee deieceacawaes 52,600 
OR Oa sis Dea ae See Sian wadaca es 50,000 
eM PSS oka ein era oases 14,000 
eRe Ne Ce a dares wecaeain wed Saswet 15,000 
ol Me ae sca ad dete ceccekeeeee.: vane 
An NUN a srg ahaa whines: dec hats baaluals 6,100 
RNa MUNN te OS sd cep ak vecedeuencs 12,200 
EAie,  OR Or hii d cn cetxecnceecls 30,900 
ROT MRMNN Gens Es eR RS or ras Sena 13,800 
14. Fess, Holden, Morgan...........  — cceeee 
Wie. MO ern Daa Pilar ie sere abe 10,000 
16. Super Oil Heater... .<.. cece secs 7,000 
Rich RINT, erate kok dccidcexaedaens 11,000 
ite CONN ais Cantuc'aLathasswloreneees 4,200 
BWy INO NOMN bbe dded anes sencedean eee 6,568 
Sad EM a i ineire sleet Magee 
Bae” MUMMERS oie xnia'n 8s oa Sa ees 3,538 
MAE OOM ado av Es eo Lose ake wea 4,500 
ore: Ge ORIR in dio 6d exe ve weleeca ee 10,944 
FAs RON i eetE dienes adee « “aaweer 
PCCM Neu rsa do kadcatcdecdacsoue 0 \ weceds 
TR WEAN wins d wauihis hans a ew edawees 6,200 
Tea, CR Sas a aweeees  addeas 
Tig CE CIRO i ok an wascwesceee (Seed 
TG, Ms Birk is bs kia dewaweween 2,900 
ele CRN rath s fa Oe eaceaweeeae) aeuus 
Sip COMI ec deceiadeseiidadwed lewawars 
fae COMMitceadsUscstdecactaasece. 3,607 
Dee UR ad Ga Soilnccawineaccadeee saaaas 
SE CRUE oc ucavawss acaatcedmeonkes 3,000 
MECRNddareractedeccdiemcaene  eacaae 
Si I eke ciiccekeceeieuua  awaees 
Dia icons caeecisvsceneveces, “ecasas 
Gels PORN ocacedascanawdiasacwdn 700 
Gi MARU aeckcvectudiaacaedccekde | lenmun 
MR PONS eikcndweketauecdunckaden (eens 
CNIS Sidacccaveciucnwecueens 51,889 


RRM Leia weGas aeewan 489,546 


WHILE YOU 


BUILD 


VERY man worth the name hasan 

aim and ambition to build a solid 
competence—but too many ignore the 
call to live a full life while fulfilling 
life’s ambition. 


So much emphasis is laid on the in- 
dustrial possibilities of Piedmont 
Carolinas that many may not realize 
the richness and fullness of the life 
people live here. 


Nowhere in the nation are the pub- 
lic schools more uniformly high in 
character. 


Nowhere in this country are the gen- 
eral standards of living so genuinely 
sound and wholesome. 


A friendly hospitality here goes hand 
in hand with a remarkable industrial 
development. 


The mountains (highest east of the 
Rockies) beckon on one hand and the 
hunting and fishing of the coastal 
plainare onlya few hoursdistant onthe 
other. Close by you find golf courses 
that are internationally famous. 


The climate in summer is equal to 
that of southern New York in tem- 
perature with 10° to 15° less humid- 
ity. The winters are 10° to 25° warmer. 
If living is as important to you as 
business success, here you may have 
both in fullest degree. 


If you have not received “Piedmont 
Carolinas,” may we suggest you write 
for it today? It is full of pertinent 
facts for business execu- 
tives. 


Please address Indus- 
trial Dept., Room 2430, 
Mercantile Bldg., 

Charlotte, N. C. 


DUKE POWER 
COMPANY 


SOUTHERN PUBLIC UTILITIES COMPANY 
AND OTHER ALLIED INTERESTS 


Ss & LBs 
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A MARKET GUIDE FoR SELLING ELECTRICAL MERCHANDISE 


The first question an electrical merchandise sales or advertising 
executive asks about the electrical industry is where are my most 
likely buyers? The answer is wired homes, and therefore this 
information by states is given, through the courtesy of Electrical 
World, first in the tables below. The next questions are what 
volume of electrical merchandise is sold annually; what volume 


has already been sold to these customers to date; and what is the 
degree of market saturation? These questions, through the 
courtesy of Electrical Merchandising are answered fully in the 
following tables, all of which combine to form a most convenient 
and complete market guide for selling electrical merchan- 


WIRED HOMES BY 
STATES 


ELECTRICAL MERCHANDISE SALES—1927-1928 


1927 1928 
Merchandise Number Retail Number Retail 
AND GEOGRAPHICAL REGIONS Sold ed Sold Value 
UNNI SS SI Fe Ftc go ye NR AA eng et rans a 1,194,614 | $58,536,086 1,200,340 | $66,018,700 
Domestic Lighting RRO fore a Poa fea Co in SRS Prades oo atari 95 ,000 2,500, 130,000 4, ,000 
Clothes Washing Machines........2.0cccceseseees 775,661 | 110,925,000 809,884 | 108,000,000 
Cookers (660 Watts and Under).................. 200,000 1,800,000 100,000 1,000,000 
1927 1928 ROE SA Re CNSEINED iso'o co's soos o'cis5 «in. roo: sinsa'o aol arava Gis eas SIllecereuas eet eel eee ES 200,000 50,000 
Dishwashers (Household)... 6. .....ccscseccess 9,000 1,440,000 10,000 1,500,000 
Rares aa BEES iain ihe 5S Po eras SOA wal cASTS is w'iocv SF te BRS are Con ez ee 78,000 90,000 
SUXORCINETS, POGUOE-OTIVER TICAIED i.6.4 6:06 5:0's00 8 be eiea le o.oos.cbiee sivthew cae euceeers 15,000 1,875,000 
United States.......... 17,954,944 | 19,012,664 RMRIBNRE Eee sy celaicts Susals yee sw ip Kx Sine! 6 eet Ne oust esol eee era luis ere 60,000 2,655,000 
APR Una er RTRs oc sso resse Sar Seve? Srila ever hse eesti aad lies OTe ee 789 ,000 11,096,312 
New Englafid........ 1,650,458 | 1,742,578 PAPE MANS VIET UPR OITA 56.5.5: 5,5 50:5 4's 0 rslib'e'e 04-0 's'l a, Ca erolee. ae Stl a ,0 947,500 
Middle Atlantic...... 5,127,456 5,522,476 Tiwtisee { SSSA SE RENCE OIND 8 6 5.4 Se orbye ig b ers'nsaee Zine e-a see orators AO bh kia a 10 0i0-s- wee 51,000,000 
East North Central...| 4,407,500 | 4,629,950 = KSGEEMRESCION TENET 5. <.5.05 606-05 0.5.00 3 si5.o-eele-a-ccciaroree se 29000 000 Picco cctce eee 29,000,000 
West North Central..} 1,789,975 1,851,675 Washer ane ee letp eis wis: s Alo ais Duals aicmiw: SF DSA NE Rate CMTE ee TO SOU MOO |e oc ccesaens< 8,750,000 
South Atlantic....... 1,235,085 | 1,308,765 seg OT BOER IEE: £3:300-000 |< ....ccwiseane 12,635,000 
East South Central... $21,830 558 ,620 RIE OAM MINISTNS 56 is.os 6,5 asa s5le's SoC a0s lau ab A908 With Wen os 46,500 2,334,000 49,000 2,178,000 
West South Central... 881,780 954,920 PACRUCTS RAG RAUIAUOLE. 6656s ce cscs eecewceaves es 450,000 2,475,000 405 ,000 2,430,000 
eS ee 483,960 501 ,430 RN a sk srk he Sic nips ho: 8 Kalbe SOREN 470,000 2,773,844 510,000 3,009 ,000 
SEE ctesis ican 'sa wie 1,856,900 1,942,250 Hot Plates, Grills and Table Stoves............... 315,000 1,890,000 346,000 1,979,000 
NCSU SINE SENN ENN 2 2 ica, 5p a6 ie Ave iocalig eb bua Cio OaI Ee Dvees 68 ,0 10,880,000 132,500 12,920,000 
New England RNAS Ich eI ts bx ric ctor g. Sey. 6-s i ions Sia oe SRG Role 3,000, 14,250,000 3,000,000 | 13,750,000 
Incandescent Lamps. : 
DRIES 5s xiceisis isis soc 131,802 135,132 RR UEIRNNY ROBE vo o.o.5e win dacs Ww wre. sioia ase one 245,630,000 | 66,220,000 
New Hampshire...... 91,600 96,420 Commercial and Industrial Use............. 536,963,490 | 125,055,000 | 73,370,000 19,780,000 
re 59,640 62,150 MU SNONIN 6 forcast ease SoRnicsneiaye aie gAn ib ened 242,000,000 | 39,000,000 
Massachusetts....... 889,206 945 ,096 Oil Burners (Motor driven mechanical draft only)....]............]eee00- Karate 92,5007] 64,750,000 
Rhode Island........ 145 ,330 150,990 POTOOIOTE, WODDET PIRLEG 6 occ kee e cw scsennees 450,000 6,750,000 472,000 8,080,000 
Connecticut......... 332,880 352,790 dpeyce coe te AOTC Oi ae or anereneneet (ama Sarees h/t) iMaRRE ONC ORN 1,000,000 4,000,000 
Portable Lamps and Shades... ......:..0scccseees% 6,000,000 72,000,000 7,000,000 71,000,000 
Middle Atlantic ES Se ret em een Serene 110,000 17,600,000 135,000 22,175,000 
PRAT IO oa 6.56.6 5 4s so Doo Seis one sleivn’s 10,000 500,000 12,000 64,000 
NOP WOME. 66 ss sean 2,760,956 2,977 ,426 SRGISAOTB EGER, DPOTMEBIIC « 666.055: 4:5 6 6.525 0 dine aces. sc0ieia 365 ,000 82,125,000 468,000 | 128,700,000 
New Jersey.........- 807,300 72,050 Sewing Machines, Household...............2.000: 350,000 | 33,250,000 380,000 | 35,000,000 
Pennsylvania........ 1,559,200 1,673,000 CRT a FNS Hg ata a, ei Dy os SO PE AEA EE 675,000 3,550,000 785 ,000 4,260,000 
WE RY RO 2 db ice Robb Kawa cde eewaeiet 145,000 2,225,000 150,000 2,500,000 
East North Central Bee BOD a5 5 ike oe hint RA cine aioe 400 ,000 3,750,000 500,000 4,500,000 
CORRE OR ie oe 1,194,300 | 1,273,330 {Total value installed, including tanks and accessory equipment. 
ER RES Se 515,600 532,520 : 
Illinois............+. 1,451,200 | 1,501,450 ELECTRICAL APPLIANCE SALES BY YEARS—1917-1928 
URGRIION «6 cis.s 00 sis oss 814,100 866,610 
WAIsCOURIR . sos vec b aes 432,300 456,040 Vv : - 
West North Central Year Refrigerators Pe see Irons Ironers Ranges Washers 
Minnesota........... 384,750 93, BO, ue dete ba ee 468 ,000 1,200,340 3,000,000 132,000 147,000 809 884 
1 ec aR Ree as 328,200 Hy Lo ery 365 ,000 1,194,614 3,000,000 68 ,000 120,000 775,661 
Missouri............. 541,500 565.250 og SAE oe ate le 248 ,000 1,065,000 3,000,000 57,000 110,000 843,000 
aah tale. 54.225 eg 2" eeeeeeeprenasy 75,000 970,000 | 2,750,000 40,000 82.500 726,000 
South Dakota........ 53,900 SRMOR T WRPR acess icv cveess 24,000 | Reiacsse. Senin 44,500 612,000 
Nebraska............| 169,000 STEM OBB. 5650 issn cceaes eye eS pereeeee meeneneeres: 43,000 554,000 
NE as 258,400 268,600 i Eee eee 10,000 ad | Oe re 40,000 423,000 
3 er 6,000 OE Fs. e 6.6.5. s ewe aonmas newes ee = reed = ron 
antic ne See ane eee 4,000 ND Naa: sca wiele lobia lia’ a Brac soarace eae 40, : 
seeentemmeen i. Se eee ee 2,000 MMO 5 84 Giork we carsMbe a ace ne ecus 21,700 500,000 
| 26,430 28,830 5 2 | ee aaa 1,400 SHRI Dos ss secaste bas sna cee eels atbwetien ba news 240,000 
LES OO ee 233,790 251,290 | ERA eo Seyceneeen ec croc cha tuns ue acid edn ir ia ee ees Oe aal veg Bis ets Sea ecpersc es 110,000 
— of Columbia.. yi 101,595 
EN Seo acu cie 185,72 199,520 + 
West Virginia........| 121,000 130.450 ELECTRICAL APPLIANCES IN USE IN THE U. S.—1923-1929 
po Carolna....... can 171,750 — 
South Carolina....... 89,700 94,800 i , 
aes... ......c. 135/600 146.120 January January January January January January January 
Florida..............| 185,950 184.410 a; 1, 1924 1, 1925 6 t, 8987 a oer — 
Cy) Pane Ge (perenne er 8,500,000 | 10,200,000 | 10,800,000 | 12,800,000 | 15,300,000 | 17,700,000 
East South Central Cleaners........ 3,850,000 | 4,300,000 | 4,800,000 | 5,200,000 5,900,000 6,828 000 7.700.000 
eo . ERNE soso nse soot aE OAL py ossa ig i case aceon (0 iba 34) RED a eee eS 4,150,00 4,90), be A 
eee <6 +55 9+<03 ime itl waes........ 2'915,000 | 3,300,000 |...........|....ec eee. 4'250,000 | 5,000,000 | 5,735,000 
Alaham ‘eee. 126.280 136.230 Heaters.........] 1,260,000 PN IEID Si aca gisin gS Sle ek Kae 2,150,000 2,600 ,000 2,985 ,000 
Mississippi. ......... 50.150 55600 || Toasters........] 1,000,000 | 1,300,000 | 1,650,000 | 3,400,000 | 4,000,000 | 4,540,000 | 5,325,000 
2 Pees ss eats" ca < orc. Sl, a ear ringer, | eet a unemnn tMe in | rien ein ct cere 2,650,000 2,450,000 i ape a Ee 
Ee ER re, ern, ree ee ee 267 ,500 370,000 480,000 590, 4 
Went South Central Ironing Machines| 116,000 160,000 210,000 222.000 280,000 348.000 , 480,000 
Refrigerators... . 27,000 43,000 62,000 142,000 390,000 5,0! ‘ A 
a egal MM 100'400 || Waffle Irons....:| 113,000 |__ 185,000 | __-275,000 | _425,000 |_575,000 |__ 850,000 |_ 1,300,000 
0 SS ee 194,200 211,160 
aed la fon eoe | 887-159 |) ELECTRICAL APPLIANCE MARKET SATURATION—JAN. 1, 1929 
Mountain Table showing numbers and percentages of the 19,012,664 wired homes that have various 
Montana............ 67,120 71,070 || appliances and those that have not, or yet to be sold. 
PARIS 5 5c ss sis’ pa 63,500 64,180 = 
pee: sl al eee Bago Pig These Wired Homes Own These Wired Homes Do Not Own 
New Mexico......... 22,540 23,890 93 % or 17,700,000 Own Irons 7 Q%or 1,300,000 are Without Irons 
Ce 35,700 37,990 40.7% or 7,700,000 Own Cleaners 59.3% or 11,300,000 are Without Cleaners 
LS Mae ae 99,050 100,830 30.2% or 5,735,000 Own Washers 69.8% or 13,277,664 are Without Washers 
Se eee 12,350 12,390 29.5% or 5,600,000 Own Fans 70.5% or 13,400,000 are Without Fans 
28 % or 5,325,000 Own Toasters 72 % or 13,675,000 are Without Toasters 
Pacific 15.7% or 2,985,000 Own Heaters 84.3% or 16,015,000 are Without Heaters 
6.4% or 1,223,000 Own Refrigerators 93.6% or 17,777,000 are Without Refrigerators 
Washington.......... 332,600 339,700 5.5% or 1,050,000 Own Cookers 94.5% or 17,950,000 are Without Cookers 
ee Pe 197,700 204,650 3.8% or 725,000 Own Ranges 96.2% or 18,275,000 are Without Ranges 
ee 1,326,600 | 1,397,900 2.5% or 480,000 Own Ironers 


97.5% or 18,520,000 are Without Ironers - 


MAN AGEMEN T 


TOTAL RETAIL RADIO SALES—1922-1928 


IN NUMBERS AND DOLLARS 
(All Figures in Thousands) 


1922 1923 1924 1925 1926 1927 1928 
Radio Sets, factory 
WUE: Golees scien: «ace eeO 100 250 1,500 2; 1,750 1,350 2,550 
$ $5,000 | $15,000 | $100,000 | $165,000 j $168,750 | $306,000 
RediiePmenogtapls. cNO bso. occas acc ccsess Pasccevccs foctopaecs Bacddascesfacecetans 81 
Combinations Wiksecc vce Less vtbucd bisccwaums eoaceemns Reecanamaanewceamens $38,000 
Reproducers........ No. 25 500 1,500 22 ,000 ,000 7 2,460 
(excld. 841,000 in $ $750 $12,000 $30,000 $30,000 $30,000 | $28,000 | $66,400 
consoles & combinat’s) 
i ere oO. 1,000 4,500 12,000 20,000 30,000 41,200 50,200 
$6,000 $17,000 $36,090 $48,000 $58,000 | $67,300 | $110,250 
Puriitute: <..cscccesie PRO Uae cars anxin cy Paw ea </cawe Panes wedee Ledanaseaeseleuasece -eemece meas 8 
(separate) | Re Bey SAR errr Corre cree re cc *$42 000 
A-B-C (Dry) Batteries. $ $4,500 $6,000 $55,000 $66,000 $80,000 $68 ,000 $50,400 
A-B Power Units, Storage 
Batteries & Chargers.$|......... $7,000 $25,400 $30,000 $55,000 | $34,000 | $17,500 
Other accessories (1928 
does not incl. furn.) . .$ $3,750 $4,000 $11,600 $24,000 $33,000 | $38,550 $8 ,000 
Parts (does not include 
sales to manufact’rs) .$ | $40,000 $75,000 | $100,000 $65 ,000 $50,000 | $21,000 | *$12,000 
TOTALS 
Meccan Cancneea $ $5,000 $15,000 | $100,000 | $165,000 | $200,000 | $168,750 | $306,000 
Lo SORE wearer $| $40,000 $75,000 | $100,000 $65,000 $50,000 ,000 $12,000 
ACCOREOTIEB 6.06 ce cce $ 15,000 $46,000 | $158,000 | $200,000 | $256,000 | $235,850 | $332,550 
Total Sale for Year...$| $60,000 | $136,000 | $358,000 | $430,000 | $506,000 | $425,600 | $650,550 
*Subject to later revision. Copyrighted “‘Radio Retailing’’—1929. 
*TELEPHONE CENSUS BY *RADIO CENSUS BY STATES 
STATES JANUARY 1, 1929 
AND GEOGRAPHIC DIVISIONS 
Number ges ~ 
JANUARY 1, 1928 AND 1922 Zones of Sets |° Total” 
Division and State 1928 1922 Zone 1 
Massachusetts....... 371,250 4.125% 
United States Total..... 18,522,767 | 14,347,395 pg eeues Bisson gt “3386 
ew Hampshire...... ‘ d 0 
=e ee es 131.367 113,725 Rhode Island aw erae ad 40,500 .450% 
New Hampshire ma 83.065 68.874 Connecticut......... 150,750 1.675% 
Vermont i ee 60.793 54.530 WN Oe ve cccsceas 1 ,149,120 42 e 768% 
Massachusetts....... 867.888 687.700 —s sete ee eeeeee Py 3 360% 
Rhode Island... ..... 114,944 92,766 Femmeercssces~-<-| | Se ian 
Connecticut......... 290,873 205,902 CIAWAEC. voccccessse ’ ° 
, ‘ MGryland... .c<cceess 148,950 1.655% 
Middle Atlantic , District of Columbia.. 1,3 570% 
NOW POS icc oes ees 2,595 537 1,780,563 T 2.370.150 26 .335% 
New Jersey.......... 599 ,336 83,496 DEANawiciee << « a : 0 
Pennsylvania........ 1,393,338 1,085,651 ~_ 2 ;, . on 9.200% 
E ennsylvania........ i o 
— yrs , aati 1,122,036 962,837 Virginia......-..+++. 117,450 | = 1.305% 
ec. oan des 552,249 508.726 oa settee teen ees pote : ptt 
WU = sais. Sk ow a 1,685 690 1,283,449 Kon ae FEERGSE S'S 108450 1.205 
Michigan............ 711,315 508,140 entucky,.....+.--- ’ -2057% 
Wiscongin........... 518.461 | 429,949 West Virginia........ 81,630 907% 
West North Central ROWAN 604% 1,993 ,680 22.152% 
Minnesota........... 487,611 424,777 Zone 3 ’ 

WINN Soo a 0's) é. Bes 565,533 533,347 North Carolina....... 128,250 1.425% 
WRITER ore aioe in i sec 657 ,946 550,980 South Carolina....... 68,850 765% 
North Dakota....... 86,198 77,586 COO 6.6 sc cccnee 118,080 1.312% 
South Dakota........ 107 ,641 101,555 ENS Gocdasecnraes 150,030 1.667% 
NC CS eae 295 274 273,500 AlSDAMA. <2 << cece 87,480 972% 
RAMGGG ee 5 45s bic ee 393,878 354,251 —— a cra crarain eae Bang ‘ a 

S A ennessee..........- : j Do 
(oe 28,901 23,534 Arkansas..........-. 99,000 | 1.100% 

Maryland... 11.2.) 197,135 | 153,790 "gaan sae | sae 
Distri j 5 >.<: | ie os ’ ‘0 
—, | eee) «ee Oklahoma........... 150,300 |_1.670% 
West VIVOMINION: 6 6:55:6<-e 146,677 116,081 BOCA G wc. hecas 1,369,980 15.222% 
North Carolina...... 160,507 116,129 Zone 4 
South Carolina....... 64,616 54,078 South Dakota 42,030 467% 
Georgia............. 173,410 136,334 ; *iaaaieeeneniaan 231,030 | 2.567% 
Plorida..............] 162,293 79,657 BRA conc cncvicces. 698,220 | 7.758% 

East South Central Wisconsift. .. 66.606. 235,530 2.617% 

Mentuchys. s: soc 222,735 201,545 North Dakota....... 41,850 .465 
Tennessee........... 220,559 171,413 AVON Sieg siece 65's wecaora.e 215,730 2.397% 
Alabama ie tye setae eles 324-335 84,401 1 re 114,480 1.272% 
Mississippi........... 79,861 63,761 oe. Eee eaewe peg : sont 

West MISSOUTI.. cece cere: 57, 0 

oe te 99,490 Minnesota...........|___216,180 | _ 2.402% 
LOUISIANE > .6.c6es0% ws 137,610 87,354 TOPAB. Wace us 2,204,550 24.495% 
Oklahoma Pe Ceemigaes 278,912 222,889 Zone 5 

Co. SR eee ae ee 614,657 462,424 Montana............ 19,350 215% 

Mountain Wryoming.......<..0.. 6,930 077% 

MOntGN Gos 3/5. de eceeteies 59,238 55,115 Calenags 65525 cx ces 79,200 880% 

; 1G 1G Sa ee eee 54,822 48,745 New Mexico......... 16,200 180% 

Wyoming 28,049 24,949 [OO ere 15,120 168% 
Colorado awiwen ewes 183,250 150,652 i ae eee 23,130 -257% 
New Mexico......... 21,580 18,342 yr ee 18,000 200% 

TUM ieaiv ore Kuri cae 33,194 24,353 INQUMI 34-6 coco 955! 3,150 035% 
BR ccsetees er wees 63,106 53,261 Washington.......... 158,130 1.757% 
NGUailgie sr: te. wore ee 12,959 10,313 Oo eee 75,780 842% 
Pacific COOSA S65 Kccacs's 646,650 7.185% 

Washington bate cars 299,109 238,275 (co 7) eee 1,061 ,640 11.796% 
CIES OT res ik ons ares 185,171 146,847 : 
Calforiia. « occcs cs 3s 1,205 ,466 763,638 GRAND TOTAL...... 9,000,000 | 100.00 % 

- * Bureau of the Census. {| *Courtesy of Radio Retailing. 


Well Filled 


Will you toca 
Serve Them? 


USY factories in Piedmont 
Carolinas are making 
ayrolls that buy groceries. 
his section stands high in 
the value of its agricultural 
products, yet the Carolinas 
yearly import $335,000,000 
worth of foods and feedstuffs ! 


And the quality is high. One 
maker of bulk and packaged 
goods reports that his ratio of 
sales of the higher priced 
—- line here runs 42% 
above his national average. 


For four years Piedmont 
Carolinas has had record sales 
of electric ranges. Housewives 
here are interested in good 
cooking and good foods. 


The opportunities for millers 
of flour and meal, cereal 
millers, meat packers, canners, 
preservers, creameries, ice 
cream makers, confectioners 
and other processers of foods, 
are unusually favorable. 


Send for the facts. Piedmont 
Carolinas, Where Wealth 
Awaits You, is filled with 
figures and data. 
Just what you want 
to know. Please 
address Industrial 
Dept., Room 2430. 
Mercantile Bldg., / 
Charlotte, N. C. 


COMPANY 


SOUTHERN PUBLIC UTILITIES COMPANY 
AND OTHER ALLIED INTERESTS 


S ALE §& 


MANAGEMENT 


In the following table are compiled percentages of productions, 
shipments, and sales in various industries and trades for 1928 
to show seasonal variations. For this purpose use has been 
made of the Department of Commerce Current Survey of Busi- 


PEAK SEASONS IN INDUSTRY 


Production, Shipments 


and Sales by Months 


ness reports. These reports are by volume in some cases and by 
index numbers in others. Uniformity is secured here by reduc- 
ing both to ratio form. 


Jan. Feb. March April May June July Aug. Sept. Oct. Nov. Dec. 
Total Production in U.S. Industries asa Whole} 7.93 8.38 8.38 8.31 8.31 8.16 7.93 8.31 8.69 8.84 8.53 8.23 
Clothing and Allied Industries 
Pte OE IE sis 5 sno 0 5p oss 02058 soal Sad 10.67 10.04 7.02 8.00 8.43 8.47 9.06 7.10 6.92 6.71 7.79 
Men's Overalls (overall jackets, one-piece 

TS ee Oe: | ee a ae ney 8.18 8.71 9.60 7.88 8.55 8.48 8.00 9.11 8.90 9.34 7.93 6.33 
Knit Underwear—Production............ 7.76 8.59 9.22 8.73 8.71 8.45 6.69 8.33 Werk 9.84 8.76 car 
Knit Underwear—Net Shipments........ 6.86 7.80 8.94 wicae 7.63 7.47 7.05 9.47 10.49 £1.33 8.90 6.53 
Cotton Textiles—Production............ 8.35 8.43 10.05 8.03 9.80 8.08 6.23 8.49 ie 8.00 9.59 7.84 
Raw Silk Deliveries from Principal Ware- 

houses in New York City............. 9.18 8.88 9.11 7.23 8.12 8.06 TAT 8.90 8.37 8.75 8.36 7.89 
Fur Sales by Dealers, representing sales to 

garment manufacturers, retailers, etc...] 5.28 10.38 10.87 8.29 9.62 10.32 9.11 9.03 7.64 9.38 5.94 4.14 

Steel and Iron—Raw and Manufactured 
Total Pig Iron Production............+.+ 7.58 7.66 8.46 8.42 8.68 8.15 8.12 8.29 8.09 8.92 8.73 8.91 
Merchant Pig Iron Production........... 9.38 8.20 8.01 8.26 8.27 8.30 7.96 7.54 7.67 8.44 8.50 9.47 
Steel Ingots—Total U.S. Production.....} 8.00 8.11 9.04 8.63 8.43 Yi! 7.65 8.38 8.32 9.32 8.54 8.05 
Coke—Total U.S. Beehive Production...} 8.59 8.91 10.26 8.61 8.59 6.90 6.19 6.58 7.40 9.62 9.51 9.10 
Coke—Total U.S. By-product Production.| 8.17 6.78 8.52 8.23 8.59 8.30 8.20 8.37 8.30 8.84 8.64 9.05 
Fabricated Structural Steel—Computed 

total shipments...........+.+:- Sa 6.64 5.64 7.39 7.77 8.52 8.52 8.65 9.40 8.90 | 10.40 9.15 9.02 
Steel Furniture—Business Group Shipmts..| 7.74 8.30 9.04 8.75 9.17 8.59 7.18 7.32 7.86 9.01 8.14 8.89 
Steel Furniture—Shelving Shipments..... 7:31 738 8.95 7.70 8.27 7.74 7.78 8.99 7.29 10.26 9.85 8.51 
Sheets—Black, Blue, Galvanized and Full 

Finished—Total Production........... 8.02 8.37 9.27 8.31 8.85 7.89 6.78 8.34 8.08 9.35 9.08 7.65 
Steel Barrels—Total Production. ........ 6.43 7.01 8.61 9.03 9.41 9.64 8.76 9.16 8.02 8.87 7.62 7.45 
Lock Washers—Shipments............+. 7.00 7.54 9.37 8.63 9.01 9.18 8.22 9.02 8.22 8.60 8.15 7.07 
Cold Finished Steel Bars—Shipments..... 8.91 7.99 7.91 7.12 7.81 7.83 7.91 8.52 8.69 10.07 9.29 7.93 
Malleable Castings—Total Production....| 7.83 8.38 8.99 8.13 8.71 8.61 7.73 8.80 8.04 8.99 8.15 7.62 
Steel Castings—Total Production........ 7.29 8.58 9.20 8.42 9.13 8.98 7.70 8.59 7.41 8.61 8.06 8.04 
Track Work—Production............++- 6.68 8.14 10.78 9.68 10.13 9.82 8.43 7.91 7.71 6.80 5.00 6.92 

Household, Agricultural and Industrial Ma- 
chinery and Pumps ( 
Vacuum Cleaners—Shipments..........- 7.68 7.38 9.58 8.79 8.79 7.42 5.66 6.39 8.75 9.47 8.87 21.21 
Total Washing Machines—Shipments....| 6.88 7.48 9.07 8.68 8.81 7.99 7.85 9.29 9.80 9.29 8.58 6.25 
Electric Washing Machines—Ghipments. . 6.91 7.55 9.09 8.52 8.64 7.74 7.60 9.05 9.84 9.36 9.17 6.51 
Agricultural Machinery and Equipment— 

oO SONS rena yr 7.49 7.83 8.25 8.50 8.37 8.18 8.17 8.38 8.34 8.51 8.86 9.12 
Foundry Equipment—New Orders....... 6.38 5.94 6.67 5.18 16.14 Ws 4.56 13.37 8.18 8.90 9.51 8.01 
Machine Tools—Shipments............-- 6.08 7.14 8.56 8.93 8.32 7.87 7.38 8.48 8.36 9.01 9.87 9.99 
Electric Overhead Cranes—Shipments....| 6.06 8.35 9.43 9.25 7.68 8.42 6.50 7.91 6.51 £1.31 9.84 8.74 

Enameled Ware 
Baths—Shipments. ...........0seeeeee 6.37 6.84 .59 9.48 ii 10.70 9.96 9.31 7.74 5 6.17 5.24 
Lavatories—Shipments..........-+++0+: 6.80 6.91 9.06 9.81 11.19 10.41 9.54 9.02 7.47 7.85 6.27 5.66 
Sinks—Shipments............+c0+sseee: 7.04 6.89 9.09 9.53 10.92 9.73 9.32 8.85 7.73 8.49 6.79 5.59 
Miscellaneous—Shipments...........0+- 7.06 7.62 9.01 9.23 9.56 9.64 8.70 9.68 8.05 7.91 6.27 
Electrical’ Products 
Standard Electrical Porcelain—Shipments.| 7.07 6.03 4.54 5.31 6.48 6.14 9.76 + 10:24 | 10.28: | $1.75 13.94 8.46 
Special Electrical Porcelain—Shipments...| 7.43 7.14 8.45 7.50 8.60 8.27 8.55 8.36 8.34 9.59 9.43 8.36 
High Tension Elec. Porcelain—Shipments.| 6.64 7.13 7.24 8.49 8.79 8.37 | 10.37 | 10.57 8.02 8.78 8.44 7.16 
Industrial Reflectors—Sales...........+.. 8.93 7.69 8.91 7.00 1343 7.61 753 7.93 8.19 10.15 10.62 8.32 
Flexible Cords—Shipments.............. 6.65 7.07 8.04 7.18 7.84 y fe 7.08 9.68 8.32 10.43 12.09 8.45 
Electrical Porcelain Glazed Nail Knobs— 1 

PHIPMIONES 55.0050 esse winten esenss 8.19 5.94 3.16 §.37 5.29 6.32 9.93 10.54 10.26 12.80 13.03 9.17 
Electrical Porcelain Unglazed Nail Knobs 

—HBMPMORES. 50500000000 025 Sh incall 4.97 4.87 6.29 4.34 7.09 6.14 | 9.40 | 10.93 | 12.73 | 13.85 | 12.04 | 7.35 
Electrical Porcelain Tubes—Shipments...} 4.93 4.27 4.76 5.06 3.82 5.42 14.17 ee 11.79 12.29 13.62 8.74 

Miscellaneous Metal Products R 
Total Band Instruments—Shipments..... 5.87 8.54 9.24 7.63 y fof 7.16 5.52 6.75 9.29 12.02 9.74 | 10.96 
Cup-mouthpiece—Shipments (Band In- 

Se) RS AA rece 5.81 7.95 8.38 7.30 7.63 7.54 5.61 7.51 9.61 | 12.45 | 10.03 | 10.17 
Saxophones—Shipments.......... Rae 5.93 9.18 10.29 8.17 7.06 6.81 5.43 6.51 8.75 10.93 9.80 41%..13 
Woodwind Band Instruments—Shipments| 5.78 7.45 6.93 5.74 6.74 7.44 5.66 4.47 11.18 16.87 7.89 13.85 
Galvanized Sheet Metal Ware Pails and 

EU CHIOD oi ois os chs s 005 pees 6.99 9.90 9.67 11.61 9.87 7.88 6.37" TA2 8.40 8.57 7.34 6.29 
Enameled Sheet Metal Ware (Utensils hav- 

ing a vitreous coat on a steel sheet or 

iron base)—Shipments.............6.- 7.63 8.89 10.56 8.37 8.32 7.13 6.62 8.56 8.41 9.96 7.85 7.69 

Motor Vehicles D 
Total Production in U.S...........00005 5.32 7.43 9.49 9.41 9.77 9.11 9.00 | 10.59 9.53 9.1 5.90 | 5.35 
Passenger Cars—Production............+ S.on 7.61 9.72 9.54 9.82 9.32 8.85 10.47 9.38 8.88 5.68 5.36 
RYUCED—=—PTOGUCEION .«.< v.0:6-0 5-0. 0056's. 5.0:9,586 4.91 6.15 7.82 8.52 9.41 1508 10.04 11.44 10.63 10.76 7.48 5.27 
‘Domestic Electric Tractors—Shipments...} 4.72 14.15 16.98 8.49 4aa0 5.66 4.72 4.72 10.38 72 8.49 9.43 

Automobile Accessories ” \ 
Original Equipment—Shipments......... 6.83 7.83 9.68 8.92 9.01 8.38 8.50 9.64 9.13 8.38 6.83 6.87 
Replacement Parts—Shipments.......... BES f 6.89 7.32 8.13 9.85 8.07 7.97 9.47 9.96 9.90 8.02 7.05 
Accessories—Shipments.........ccessees 6.39 7.36 9.14 8.66 9.14 8.90 9.06 11.89 9.87 7.36 6.31 5.91 
Service Equipment—Shipments.......... 8.23 9.15 10.08 9.50 9.10 8.11 6.95 8.57 8.11 8.17 7.07 6.95 

Gasoline, Kerosene and Oil 16 
Gasoline—Consumption..............06- 6.42 6.48 7.37 7.88 8.38 8.89 9.80 10.16 9.10 9.38 7.98 8 
Retail Distribution in 41 States (Thou- 8.11 

RPI OE NSE) 5 is 6556 i050: 00 ve 0 6.37 6.39 7.30 7.84 7.78 8.96 8.99 10.23 9.47 9.29 8.37 3 
Lubricating Oil—Consumption........... : 8 8.35 8.80 8.54 9.28 7.63 . 
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Peak Seasons in Industry—Continued 


Aug. 


Tires and Rubber Manufactures ’ 
Pneumatic Automobile Tires—Production 


er 


Rubber Soles—Production............... 
Rubber Bands—Shipments.............. 
Rubber Flooring—Shipments............ 


Leather and Leather Goods 
SNOCE—PLOGUCHION. 0. scs cc ctaseseeceeses 


Books, Paper and Printing 

Activity of Job Printing Plants based on 

the productive hours in each department 
Paper Board Shipping Boxes—Total Pro- 

REUG IU 53a 5 oo ae sd wwe hk waa alee 
Wrapping Paper—Actual Production..... 
Writing (Fine) Paper—Actual Production.. 
All Other Grades of Paper—Production.. . 
Total Actual Paper Production.......... 


Building Construction in U. S. 
Commercial Contracts Awarded.......... 
Industrial Contracts Awarded........... 
Residential Contracts Awarded.......... 
Educational Contracts Awarded......... 
Public and Semi-Public Contracts Awarded 
Public Works & Util. Contracts Awarded. . 
Total Contracts Awarded............0.. 
Construction Volume... ........cicceccves 


Furniture 
Household Furniture—Southeastern Dis- 
CHICP"GHIDIONTB 0555s vce cesees 
Piano Benches and Stools—Value of Ship- 
po ee eee Tre mee 


Brick and Tile 
Common Brick—Shipments............. 
Floor and Wall Tile—Production........ 
Face Brick—Production................ 


China and Porcelain Plumbing Fixtures and 
Sand-Lime Brick 
Porcelain Plumbing Fixtures—Shipments. 
Vitreous China Plumbing Fixt.—Shipm’ts. 
Sand-Lime Brick—Production........... 


Illuminating Glassware—Total Product’n. 
Glass Containers—Total Production ..... 


Ethyl Alcohol—Production.............. 


Foodstuffs 

Wheat Flour—Consumption.......... eke 
Apples—Car-lot Shipments.............. 
Citrus Fruit—Car-lot Shipments......... 
White Potatoes—Car-lot Shipments...... 
Onions—Car-lot Shipments.............. 
Total Pork Products—Apparent Consump- 

Ree ee Pe Cee borer 
Beef—Apparent Consumption........... 
Canned Salmon—U. S. Shipments (includ- 

WIG IMAM GGG dav as cnccnsnseieeceeee 


Tobacco 
Manufactured Tobacco and Snuff—Con- 
WEMUNNEN poari ye Ore ci ownwkadew ces 
Large Cigars—Consumption............. 
Small Cigarettes—Consumption.......... 


Retail Sales 
Mail Order Houses—Actual Sales........ 
Grocery Chains—Actual Sales........... 
Five and Ten Chains—Actual Sales...... 
Wearing Apparel Chains—Actual Sales. . . 
Drug Chains—Actual Sales.............. 
Cigar Chains—Actual Sales............. 


Department Stores 
Value of Sales of U. S. Department Stores 
OO RWS a ciiecsacivans cecetsenona. 


Wholesale Distribution 
Total Sales—9 Lines Listed Below 
Groceries—Sales 
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SAL ES MANAGEMENT 


WHEN TO SELL TO DEPARTMENT STORES 


A table for manufacturers and wholesalers showing the per- will prove of great value to manufacturers and wholesalers in 
centage of purchases in various lines made by retail department that it will enable them to put on their sales and advertising 
stores for each month of the year. These percentages represent pressure at a time when the retailers are most actively buying. 
the average of a group of large department stores located nation- 
ally and reporting to the Dry Goods Economist through whose Table also shows percentage of store volume each line repre- 
courtesy this table is here reproduced. Obviously, this table sents. Also number of stock turnovers per year for each line. 
™ i % of g 7 
Departments Jan. | Feb. |March) April| May | June | July | Aug. | Sepc. | Oct. Nov. Tec. oe era : 
ume over 
Art Embroideries............. 6.15 10.08 | 7.30 | 8.03 | 4.21 | 4.46 | 5.64 | 7.54 11.24 |12.88 [12.64 | 9.83 | 2.19 | 2.3 
PETS. ois. os ses eesaes 6.0 | 7.46 | 5.13 | 3.66 113.30 | 3.62 | 8.36 | 4.23 | 7.20 |14.73 | 9.89 | 6.53 .51 | 4.88 | 
Beds and Bedding............ 6.2 }5.7 |6.9 | 6.6 |6.3 |}6.9 | 8.2 | 8.7 |12.3 |14.1 |10.5 | 7.6 | 1.51 | 3.54 : 
Blankets...................-.| 6.1 | g.2 | 7.12] 6.4 | 4.77 | 6.51 | 4.05 |10.83 {13.94 [10.31 |11.58 {10.19 | 1.31 | 3.04 
ES wiki Bian wi 6 34 an 6.16 | 6.93 | 7.75 | 5.62 | 4.33 | 4.17 | 4.59 | 5.75 |141.58 [15.89 115.83 |11.4 | 1.00 | 3.2 
so re 4.37 | 8.16 |13.66 | 8.51 | 6.21 | 6.61 | 3.30 |10.61 |14.00 [11.71 | 8.16 | 4.70 |] 1.65 | 2.43 | 
Chinaware..............0000. 6.63 | 7.66 |10.02 | 7.23 | 7.57 | 5.99 | 6.27 | 5.66 | 9.87 110.65 [12.42 |10.03 | 1.40 | 1.67 
Coats (Women’s)............. 4.72 | 8.79 {12.40 {11.27 | 4.55 | 1.30 | 3.72 |11.56 |11.76 [16.57 |10.52 | 2.87 | 5.50 | 6.25 ! 
kid 4 oe giv ee eee Le 6.68 | 9.86 {11.17 | 9.03 | 9.74 | 7.6 | 7.35 | 7.78 | 9.48 | 8.41 | 7.29 | 5.64 | 1.64 | 2.98 : 
EE 4.5 196 |t2.0 |9.6 183 15.4 |5.3 | 7.5 |11.6 |11.0 | 9.3 | 5.9 | 3.44 | 2.22 
Dresses (Women’s)............| 6.62 | 9,48 |10.20 | 9.64 |10.31 | 8.55 | 4.40 | 8.16 |11.80 [11.48 | 5.73 | 4.63 | 5.23 | 6.64 i 
icine <6 wine ous teed 4.61} 9.9 |t1.21 |10.16 | 9.36 | 7.68 | 6.88 | 8.63 | 6.54 |11.62-| 7.89 | 6.42] 1.6 | 2.36 
Ee ne = 7.52 | 9.71 | 9.42 | 8.00 | 6.39 | 5.10 | 8.10 | 7.65 | 9.90 | 9.10 [11.85 | 8.31 | 5.73 | 2.62 
Furs (Women’s).............. 2.37 | 1,53 | 1.72 | 2.19 | 1.02 | 1.02 |16.0 |19.9 |13.9 [16.08 |14.83 | 9.44 41.4 | 3.56 ; 
Ee cared cnanie anche 4.6 | 9,66 \10.85 | 6.72 | 3.74 | 1.88 | 1.55 | 6.56 |13.22 |15.46 |16.66 | 9.10} 1.7 | 2.63 
Handkerchiefs:...........0....... 2.5 5.53 | 7.07 | 5.34 | 3.76 | 4.97 | 3.55 | 5.62 | 8.55 |22.18 |20.69 |10.24 | 1.17 | 2.9 i 
Nas eiawhd's tirndadatxwre 5.35 | 7.77 | 8.33 | 8.42 | 7.44 | 8.40 | 7.43 | 7.14 | 8.02 [10.27 |11.32 |10.14 | 4.40 | 4.49 é 
Housefurnishings............. 4.76 | 9.05 {10.92 |10.29 | 9.75 | 7.83 | 6.63 | 6.13 | 8.00 |11.05 |10.13 | 5.46 | 3.42 | 2.38 . 
House Dresses...............-| 7.30 | 9,12 | 9.01 | 8.13 | 9.60 |10.40 | 6.19 | 6.60 | 9.13 |10.20 | 7.40 | 6.92 } 1.5 4.99 
SPs coavcesnncwes 3.83 | 8.78 {12.01 | 8.50 | 6.7. | 5.07 | 3.93 | 9.72 |12.50 |13.47 | 9.59 | 5.9 | 2.06 | 3.52 t 
Ee eee 4.02 | 8.35 | 7.35 | 7.30 | 7.29 | 5.10 | 5.70 | 5.80 | 9.14 |11.90 |15.82 [12.32 } 1.4 | 2.5 t 
Knit Underwear.............. 6.41 | 8.86 |10.17 | 6.88 | 6.36 | 6.93 | 4.39 | 8.27 111.19 | 9.91 {12.02 | 8.67 | 1.37 | 2.6 1 
Laces, Trimmings, Embroidery. 5.87 |49,80 |10.51 | 8.33 | 9.86 | 7.94 | 3.73 | 8.09 | 9.84 | 9.46 |10.92 | 4.65 J 1.14 | 1.72 " 
Renther Goods... . cos ccns es 4.23 | 7.02 | 7.80 | 6.91 | 5.71 | 6.67 | 5.57 | 5.74 {10.45 |13.10 |15.62 |11.18 } 1.59 | 3.53 : 
Linens.......................| 8.85 | 8,32 | 9.65 | 7.02 | 5.30 | 4.92 | 4.91 | 6.49 |10.60 |12.75 |10.52 |10.67 | 2.39 | 2.46 n 
ob wre, tee RRR EN 7.29 | 9.50 | 8.17 | 8.86 | 8.58 | 7.19 | 3.99 | 8.91 |11.24 |10.91 | 9.85 | 5.51 | 0.73 | 2.82 h 
DU Oe ee ae 4.36 | 6.07 | 9.33 | 6.03 | 8,67 | 6.89 | 7.66 | 9.61 |10.92 |10.27 {11.13 | 9.07 } 2.36 | 3.05 1 
Men’s Furnishings............ 4.70 | 6.78 | 9.54 | 7.49 | 6.24 | 7.22 | 5.56 | 6.60 | 9.40 111.32 |13.53 [11.62 ] 4.07 | 2.93 
EE ee 5.32 141.18 {12.23 |10.15 | 8.04 | 5.27 | 4.32 |11.63 [12.44 | 9.6 | 5.23 | 4.09 | 3.15 | 9.22 : 
Muslin Underwear............ 7.54 1 7,77 | 8.24 | 8.97 | 7.84 | 9.20 | 6.40 | 6.14 | 8.56 | 8.85 |11.41 | 9.08 | 2.30 | 3.78 r 
Perfume, Toilet Goods........ 5.94 | g.10 | 8.49 | 7.48 | 6.30 | 7.38 | 6.94 | 7.48 | 8.67 110.42 |13.62 | 9.18 }] 2.43 | 3.90 b 
Revit oes eadauctee 6.04 | 9,20 | 9.16 | 8.24 | 7.32 | 7.97 | 6.45 | 5.77 | 8.55 | 9.58 |12.59 | 9.13 | 0.61 | 2.09 S 
Rugs and Carpets.............| 6.15 | 9,25 |10.50 |10.45 | 8.46 | 7.16 | 7.26 | 5.86 | 9.49 | 9.58 | 9.60 | 6.30 | 3.17 | 1.78 
TE ee ee eT era 5.3 | 7,83 |10.5 |10.55 | 7.64 | 6.24] 4.1 | 8.76 }11.35 |13.41 | 8.67 | 5.67 | 4.12 | 2.64 ‘ 
a ere 6.62 141.68 |12.18 |11.32 | 8.98 | 8.92 | 5.37 | 7.62 | 9.52 | 8.03 | 5.32 | 4.44 | 5.55 | 3.97 ; 
NS Gee Calg ale oie be ace wil 3.87 | 7.22 | 7.16 | 5.80 | 5.62 | 5.10 | 4.5 | 6.25 |11.68 {17.09 |14.5 |11.21}0.9 | 2.64 iF 
Sch Fintan naeaa dae 7.51 114.88 |18.65 | 8.25 |42.88 |12.19 | 6.22 | 3.28 | 6.03 | 4.62 | 2.24 | 3.25 | 0.27 | 3.07 a 
stated cans wane 5.15 | 6.23 | 6.24 | 5.13 | 4.73 | 4.24 | 3.16 | 6.14 ]11.46 |16.26 |17.75 [13.51 | 0.25 | 2.78 * 
Suits (Women’s).............. 8.57 119.60 |30.02 |11.72 | 4.88 | 1.68 | 1.33 | 7.37 | 7.15 | 4.91 | 1.37 | 1.4 | 3.46 | 4.41 b 
Sweaters...................../ 7.12 | 9.07 |10.55 | 7.22 | 6.31 | 8.30 | 5.52 | 5.37 |10.64 |14.42 | 7.46 | 8.02 | 0.80 | 4.82 ‘ 
MGs inn 44 ecdad eee cae 2.09 | 9.27 | 5.21 | 3.71 | 3.08 | 2.66 | 3.70 | 5.49 }13.93 |18.35 |27.10 |12.41 ] 1.32 | 2.76 0 
Trimmings...................| 6.50 113,42 | 8.13 | 7.79 | 7.87 | 4.85 | 3.49 | 6.64 |13.84 |10.67 |11.11 | 5.69 | 1.02 | 2.05 ti 
Ns its des ice vgn. atten 3.42 | 8.11] 8.8 | 7.99 | 4.08 | 6.05 | 6.23 | 8.10 | 9.62 | 8.24 |13.73 |15.93 | 0.56 | 4.88 ; 
NE Gils Latoute a'da ney eaetee 6.06 113.71 |11.44 | 8.76 | 6.95 | 5.83 | 4.19 | 6.13 | 6.39 | 8.42 12.52 | 9.6 ]| 0.74 | 2.38 . 
Ms setiveccindunsavees 8.11 13.56 |13.86 |10.05 |11.03 | 8.08 |"5.02 | 5.19 | 8.06 | 7.67 | 6.07 | 3.30 | 0.42 | 4.05 js 
Wash Fabrics................ 9.08 |12.00 |11.76 |10.75 | 9.40 |13.07 | 5.82 | 5.11 | 6.00 | 6.74 | 5.75 | 4.52 | 2.63 | 3.88 p 
Women’s Neckwear........... 5.50 | 7.93 | 9.37 110.33 | 7.53 | 6.16 | 4.44 | 4.18 | 7.39 | 9.97 ]12.19 [15.01 | 1.38 | 4.94 b 
Woolen Fabrics............... 12.10 |12.07 10.66 | 5.17 | 2.26 | 2.8 | 2.54 |11.5 |14.56 ]13.6 | 8.34] 4.5 | 1.47 | 2.09 : 
Store Totals............| 6.25 | 9.35 |10.47 | 8.46 | 7.01 | 6.09 | 5.45 | 7.68 |10.55 |11.50 | 9.75 | 7.54 {100.0 | 3.25 é 
- ‘ 
in 
° 
What Is Your Question? : 
Vl 
See pages 109, 110, 111, 112 et 
for detailed index classified by lines of business, commodities, geographical divisions and topics, making it te 


possible to find an answer to every practical question about Markets and Media, both domestic and foreign. 


. 


iw 


a 


eo ow we VI Ww 


S ALE § 


MAN AGEMEN T 


MARKET SURVEYS MADE BY 


NEWSPAPERS 


(Arranged Alphabetically by Sales—Available Upon Request to Publishers) 


PHOENIX, ARiz. A standard market 
survey of Phoenix, the Salt River Val- 
ley and the city’s suburban trading area 
may be obtained from its publishers, the 
Phoenix Republican. Further statistical 
data about Phoenix may be gleaned from 


the Gold Bond, a handbook published by ~ 


the Chamber of Commerce. This gives 
a complete index to the buying power 
of the trading territory. 

Fort Smitu, Ark. The Times-Record 
and Southwest American have published 
a market analysis of a general nature, 
including information on area size, prox- 
imity to retail centers, buying power, in- 
come status, etc. 

BERKELEY, CAL. The Greater Berkeley 
Year Book, issued by the Gazette, will 
be available to those interested in this 
market about October 1. This: is the 
most important survey of Berkeley and 
its surrounding vicinity and will give de- 
tailed facts about industry and commerce. 
Facts about Berkeley have been issued 
in tabloid form by the Chamber of Com- 
merce, and other information is printed 
on the back of a map showing the 
Gazette circulation. 

Cuico, Cat. The Chico Record: co- 
operation extended national advertisers 
including: arranging displays, surveys 
and data compiled, interviewing mer- 
chants for new advertisers. 

GLENDALE, Cat. In addition to the 
ANPA standard market survey form, 
the Glendale News-Press offers to na- 
tional advertisers a survey of the coffee 
industry in Glendale in twenty-five retail 
outlets, and a flour survey among twenty 
retail outlets. 

Lonc Beacu, Car. A_ number of 
market surveys and special investigations 
have been made by the Long Beach Press- 
Telegram. They cover grocery and drug 
products and automobile oils and gaso- 
line. 

Los ANGELES, CAL. Facts about Los 
Angeles are given in tabloid form in a 
booklet explaining the merchandising 
services of the Los Angeles Examiner. 
The merchandising department makes 
studies of various products, including 
trade surveys, special investigations and 
market analyses and data. Portfolio route 
lists, a trade paper, and distribution of 
advertising material are among other 
services rendered. ‘Merchandising Data 
on the Los Angeles Market,” published 
by the Los Angeles Times contains data 
on the annual purchasing power, types 
of dwellings, retail outlets and propor- 
tion of persons and families to retail 
outlets. Also this data book contains in- 
formation on thirty-two classifications, 
arranged by cities and towns, of retail 
outlets for the surrounding area. A com- 
plete merchandising service is maintained 
by the paper. The Illustrated Daily 
News has available a market analysis 
which includes data on wealth factors, 
ee of population and other market 
data, 

OROVILLE, Cat. Mercury-Register: co- 
operation extended national advertisers 
including notifying trade of coming cam- 
paign, personal contact with merchants, 
market surveys and data compiled, inter- 
viewing merchants for new advertisers, 
etc, 

San Francisco, Cat. The Chronicle 
has a merchandising service department 


doing research work in conjunction with 
a sales promotion service assisting the 
retail trade in making the most of na- 
tional advertising campaigns. Special 
surveys are made when requested. The 
Chronicle contributes information to the 
100,000 Group, to be published in their 
Year Book. Surveys on toilet requisites, 
grocery products, automobiles, and drug 
products are among those which the San 
Francisco Examiner has available. A 
complete merchandising service, includ- 
ing maps and route books, calls on trade, 
dealer publicity, pictorial service, port- 
folios and market information, is main- 
tained by this paper. 

Denver, Coto. A number of surveys, 
covering various subjects, have been made 
by the Denver Post, which finds that, 
instead of printing these, it is more satis- 
factory to provide those requesting sur- 
veys with new material, covering the 
exact information desired. 


Puesio, Coto. ANPA survey contains 
useful information about the trading area 
surrounding Pueblo, from Kansas to the 
Denver area. The Pueblo Chieftain will 
also cooperate with advertisers by mail- 
ing broadsides to retailers, sending lists 
of retail firms to agencies, furnishing 
route guides, obtaining tie-ups and mak- 
ing special surveys of the local market. 

Bripceport, Conn. Times-Star has 
published a market analysis of a general 
nature, including information on area 
size, proximity to retail centers, buying 
power, income status, etc. 

WATERBURY, CONN. A_ twenty-four- 
page booklet, published by the Waterbury 
Republican and American, deals _thor- 
oughly with its market. Illustration 
makes this booklet of still greater value. 
The survey contains numerous tables, 
showing the growth of banks, growth of 
the market, in a general index to pros- 
perity. Jobbers are listed and the num- 
ber of retail outlets tabulated, with the 
note that complete lists in any classifica- 
tion will be furnished advertisers upon 
request. The survey was based on 2,626 
interviews. The three factors of im- 
portance to the merchandiser; size of 
buying group; intensity of acceptance for 
the medium and purchasing power and 
buying activity are shown in graphic 
charts. The booklet also contains a quali- 
tative analysis of the two newspapers and 
gives information on the merchandising 
cooperation offered. 

WasuHincton, D. C. Washington 
Times: Working sales maps and dealer 
data for Washington and trading area 
built on same basic plan as New York 
and Chicago working sales manuals. Per- 
manent merchandising department to lend 
assistance to advertisers who use Wash- 
ington Times. Merchandising service 
flexible to render service best fitted to 
meet local conditions pertaining to spe- 
cific manufacturers. 

JACKSONVILLE, FLA. The Times-Union 
has available a market analysis which 
includes data on wealth factors, make- 
up of population and other market data. 

Boise, IpAHo. The Idaho Statesman 
has published a market analysis of a gen- 
eral nature, including information on 
area size, proximity to retail centers, buy- 
ing power, income status, etc. 

Avrora, Int. A record of consump- 


tion is contained in a market summary 
issued by the Aurora Beacon News. This 
little summary, vest pocket size, also in- 
cludes retail outlets in and near Aurora, 
wholesale houses and a population break- 
down by nationalities, listing of indus- 
tries, employment, wealth, etc. 

BELLEVILLE, Int. The Daily Advocate 
has issued an informative booklet con- 
taining practically everything an adver- 
tiser would want to know about Belle- 
ville. This book stresses the fact that 
Belleville is the “Industrial Center of 
Centers.” 

Carro, Itt. The Cairo Evening Citizen 
has two leaflets describing Cairo with 
maps showing the rich Mississippi Val- 
ley trading area. Statistics about popu- 
lation, number of families, wired homes, 
automobiles, etc., are given. 

Cuicaco, Int. Evening American: A 
working manual for sales control of the 
Chicago market and other market areas. 
A permanent merchandising department 
in cooperation with national advertisers 
using the Evening American in dealer 
contact work, making surveys and other 
services of help to national advertisers. 

One of the most interesting statistical 
studies made public this year is an analy- 
sis of the residential population within 
the corporate limits of the City of Chi- 
cago, headed “Solving the Disappearance 
of Half a Million People.” 

This study, which was made by the 
Chicago Herald and Examiner, takes issue 
with the U. S. Census Bureau’s method 
of computing the number of families, on 
the basis that it terms as families any 
group of persons living together as one 
household (hotels, institutions, lodging 
houses, flop houses, etc.), as well as 
actual family units. This method results 
in an average “census family” of 4.1 
persons. 

Peoria, Int. The Journal-Transcript 
has available a number of surveys on 
various products, among which are gro- 
cery, drug and cigarette studies. These 
surveys show brands handled, consumer 
preference, etc. 

SPRINGFIELD, Int. The Illinois State 
Journal will make extensive surveys and 
special investigations into various fields 
for the benefit of national advertisers. 
They have available reports of studies 
on scouring cleansers, motor oil, flavor- 
ing extracts, macaroni, ginger ale, cigars, 
paper cups, etc., showing distribution and 
consumer preferences. Also a market 
study on motor oils and registrations of 
automobiles in the Journal trading area. 

EvANSVILLE, INp. A twelve-page book- 
let, published by the Evansville Couwrier- 
Journal, shows Evansville to be the center 
of a Tri-state market, embracing part of 
Indiana, Kentucky and Illinois. 

INDIANAPOLIS, IND. A _ twenty-four- 
page word picture of the seventy-five- 
mile radius surrounding Indianapolis, en- 
titled “The Indianapolis Radius,” has been 
published by the Indianapolis News. 
Among other facts it shows that Indiana 
is: Eleventh in population in the United 
States, eleventh in population density to 
the square mile; has agricultural products 
totaling $500,000,000 annually, mineral 
products of $135,000,000, manufactured 
products of $400,000,000, and a tourist 
traffic spending nearly $60,000,000 a year. 


(Continued on page 96) 
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Cepar Rapips, Ia. Besides a standard 
market survey, the Gazette and Republi- 
can issues two monthly bulletins, dis- 
tributed to druggists and grocers, show- 
ing the coming month’s national adver- 
tising schedules. 

SHENANDOAH, Iowa. A trading area 
with a population of 45,000 has been sur- 
veyed by the Shenandoah Evening Sen- 
tinel. ° 

Vinton, Iowa. The heart of the Cedar 
Valley corn belt has been analyzed by 
the Cedar Valley Daily Times, of Vin- 
ton, and the results given in a survey. 

Wicuita, Kans. The Daily Times and 
Record News issued a leaflet briefly de- 
scribing the Wichita market and its cov- 
erage by the above newspapers. 

New Or.eans, La. “The New Or- 
leans Market and the Medium,” a forty- 
five-page booklet issued by the New Or- 
leans Times-Picayune, gives detailed in- 
formation about the trading area and the 
paper. Maps augment the study and 
population and standard of living, buying 
power, employment, etc., are included. 
The market area is defined by the ABC 
and numerous authorities are given to 
prove the point. 

BALTIMorE, Mp. That the true Balti- 
more market is Baltimore city itself, is 
proven in a survey showing the value of 
concentrated circulation, made by the 
Baltimore Post. The News and Sunday 
American have sales maps and dealer 
data for Baltimore and trading area and 
a permanent merchandising department to 
lend assistance to advertisers. 

CuMBERLAND, Mp. A trading terri- 
tory with a population of 150,000 is an- 
alyzed in a market survey made by the 
Cumberland Times. 

Boston, Mass. The 1929 edition of 
“Selling Automobiles in New England” 
published annually by the Boston Globe 
is available. This booklet contains nu- 
merous charts and maps which would 
prove of great value to manufacturer, 
distributor and dealer. A key map shows 
the distribution centers of the New Eng- 
land States, and individual maps of the 
states show the populations by counties. 
Passenger car sales in six price classes 
are listed for 1928 and new commercial 
car sales are also given. These figures 
are further broken down into states. 
“Reaching Buying Power in the Boston 
Market,” also published by the Globe, 
is a market analysis of Boston and its 
trading area. For convenience, the popu- 
lation has been broken down into three 
groups, and the buying power indicated 
by car ownership. Boston American and 
Sunday Advertiser: Working sales maps 
and dealer data for Boston and trading 
area. Merchandising department. Two 
thousand five hundred newsracks dis- 
tributed throughout Boston at important 
locations. National advertisers given 
poster service on these newsracks for 
period of one week. Martha Lee, food 
and household economist service, model 
kitchen, cooking school, etc. 

CamprinceE, Mass. Evening Journal 
has published a market analysis of a gen- 
eral nature, including information on area 
size, proximity to retail centers, buying 
power, income status, etc. 

Everett, Mass. The Evening News 
has available a market analysis which in- 
cludes data on wealth factors, make-up 
of population and other market data. 


MARKET SURVEYS MADE BY NEWSPAPERS — (Continued) 


LAwRENCE, Mass. The Telegram and 
Sun has published a market analysis of 
a general nature, including information 
on area size, proximity to retail centers, 
buying power, income status, etc. 

Lynn, Mass. The Telegram-News 
has available a market analysis which 
includes data on wealth factors, make-up 
of population and other market data. 


SPRINGFIELD, Mass. The usual policy 
of the Springfield newspapers is to make 
surveys as the occasion demands. This 
organization, however, has a number of 
surveys available at present, among which 
are ones on bread, coffee, cleansers, den- 
tal creams, felt hats, ginger ale, golf 
equipment, oil burners, insecticides, malt, 
mayonnaise, spaghetti, tea and underwear. 

Detroit, Micu. Inquiries from na- 
tional advertisers, wishing detailed in- 
formation on the Detroit market, are 
welcomed by the Detroit Times, which 
maintains a merchandising department 
for the purpose of making surveys. 

Kansas City, Mo. Distribution by 
states, analysis of Kansas City circula- 
tion and distribution in the seven sur- 
rounding states is included in a book of 
circulation data compiled by the Kansas 
City Star. The Star will also furnish, 
upon request, surveys of the market, and 
special investigations. Route lists and 
portfolios are furnished as aids to sales- 
men and expert window decorators will 
install displays at a nominal cost. 

Sr. Louis, Mo. The annual issue of 
“Information about St. Louis” and a 
reader survey of the St. Louis market 
contain all salient information about this 
market. They may be obtained from the 
St. Louis Post-Dispatch, which has also 
made numerous surveys on various ar- 
ticles, among which are ones on auto- 
mobiles, radios, electrical appliances and 
drug and grocery products. Survey of 
newspaper advertising space used by de- 
partment stores in St. Louis in 1928. 
(St. Louis Post-Dispatch) 

Great FAtts, Mont. The Tribune and 
Leader has published a market analysis 
of a general nature, including informa- 
tion on area size, proximity to retail 
centers, buying power, income status, etc. 

Reno, Nev. The Nevada State Journai 
has available a market analysis which in- 
cludes data on wealth factors, make-up 
of- population and other market data. 

CaMDEN, N. J. A _ forty-four-page 
market study has been made by the Eve- 
ning Courier and Morning Post, showing 
the South Jersey market broken down 
into six zones. All the necessary infor- 
mation for each zone divides this booklet 
into six parts. 

ExizaspetH, N. J. All basic informa- 
tion on Elizabeth and the towns within 
the trading area is contained in a twenty- 
two page market study, published by the 
Elizabeth Daily Journal. The booklet 
also includes retail outlet counts, broken 
down into zones, as well as information 
on all jobbers in the territory. 

Perth Amboy, N. J. Besides general 
information, the retail trading area is 
carefully defined and a complete count of 
retailers in the primary trading zone and 
information on all jobbers is given in a 
market study, financed by the Perth Am- 
boy Evening News, and published by 
Harley’s Newspaper Markets. 


Arpany, N. Y. Albany Times-Union 


has working sales maps and dealer data. 
Permanent merchandising department to 
lend assistance to advertisers. Broadsides 
to trade. 


New York, N. Y. New York Evening 
Journal: “An exhaustive marketing vis- 
ualization of the New York selling area, 
planned and written for the actual work- 
ing use of sales and advertising execu- 
tives,” says the descriptive foreword in 
a huge volume recently completed by the 
merchandising department of the New 
York Evening Journal. Working sales 
control manual of the New York market, 
broken down into sales districts. Route 
lists that are routed according to the 
breakdown by blocks of Greater New 
York that will be furnished to any na- 
tional advertisers using the New York 
Journal. A permanent merchandising de- 
partment that is in a position to render 
adequately a comprehensive merchandis- 
ing service in dealer contacts, etc., for 
national advertisers. 

Rocuester, N. Y. Rochester Journal 
and Sunday American: Working sales 
maps and dealer data and permanent mer- 
chandising department. Newsrack serv- 
ice (similar to Boston American), 250 
distributed throughout Rochester. Posters 
on sides of delivery trucks. Monthly 
trade paper, printing of broadsides, mer- 
chandise display window. 

Scuenectapy, N. Y. The Gazette has 
available a market analysis showing 
wealth factors, make-up of population 
and other data. 

Syracuse, N. Y. Journal and Sunday 
American: Sales maps and dealer data. 
Broadsides to trade. Monthly trade paper. 


Wuirte Prains, N. Y. Merchandise 
outlets, classified according to trades, are 
listed in “Reference and Information,” 
a survey published by the White Plains 
Daily Reporter. 

Winston-SALeM, N. C. Several de- 
scriptive pamphlets, showing the impor- 
tance of Winston-Salem as an industrial 
center have been issued by the Journal 
and Sentinel, which also have available 
qualitative analyses of the newspapers. 

Canton, Onto. Market surveys and 
special investigations are made by the 
Canton Daily News upon request. 

Dover, Ou10. The Daily Reporter has 
a market survey of general information, 
including data on area, buying power, 
income status, etc. 

Lima, Onto. Facts and figures of 
Lima and northwestern Ohio have been 
compiled by the Lima News. Leading 
industries, population facts, wealth, retail 
outlets and other information has been 


‘ prepared in a convenient eight-page form. 


Totevo, Onto. The Toledo market at 
a glance is furnished in a broadside pub- 
lished by the Toledo Blade. By using 
four small maps, this broadside shows 
the telephones, electric meters, water 
meters and gas meters in the Toledo 
boundary. 

Musxocer, Oxia. A survey of the 
Muskogee market on the ANPA form 
has recently been compiled by the Mus- 
kogee Daily Phoenix and Times-Demo- 
crat. 

OxLAHoma City, Oxia. The Okla- 
homan and Times will furnish their 1928 
market book, “Oklahoma City and Its 
Market,” upon request. They also have 
an ANPA survey. 
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Tusa, Oxia. “Tulsa and Its Magic 
Empire” contains cighty-five pages of in- 
formation about this trading center. The 
book is replete with statistics depicting 
Tulsa and its tributary territory. It also 
contains a number of useful maps. Mer- 
chandising cooperation offered by the 
Tulsa World, which published the book, 
is outlined in the last chapter. Recently 
completed surveys, made by the Tulsa 
Tribune, should prove of interest to drug 
and food products advertisers. These 
surveys show the demand and distribu- 
tion of national brands of drugs and 
foods. 


PorTLAND, Ore. Vaguely reminiscent 
of the earlier pieces of newspaper pro- 
motion despite its extremely modern dress 
is the latest brochure from the Oregon 
Journal called “Portland—the Key City.” 
The absence of statistics (as such) is a 
refreshing note through which this bro- 
chure has in no way suffered. Thor- 
oughly and tastefully interlarded with 
fine supporting photographs of the Co- 
lumbia country and of Portland city, it 
tells about the five markets within a 
market that constitute Portland’s trade, it 
describes Portland’s trade channels, Port- 
land’s local retail market, its homes, its 
industrial and financial influence, all in 
this same easy reading style. And then 
it goes (for two brief pages) into the 
statistics prescribed by the Standard 
Market Survey Form of the ANPA 
Bureau of Advertising, finishing with a 
very brief and to-the-point pair of pages 
on the part the Oregon Journal has played 
and is playing in this highly important 
five-way market. 


SALEM, Ore. Statesman: Cooperation 
extended national advertisers, including 
surveys and data compiled, personal con- 
tact with merchants, notifying trade of 
coming campaign, etc. 

ALLENTOWN, Pa. A general and in- 


dustrial survey of Allentown and its 


vicinity has been compiled by the Cham- 
ber of Commerce and is presented with 
the compliments of the Allentown Chron- 
icle and News. The survey, while it 
concentrates on industrial rather than 
trading information, contains much of 
value to potential advertisers, and the 
Chamber of Commerce states that more 
detailed information can be supplied to 
those interested. 

Jounstown, Pa. The Democrat has 
available a market analysis showing 
wealth factors, make-up of population 
and other data. 


PirrssurcH, Pa. A _ comprehensive 
study of the Pittsburgh market contain- 
ing sixty-nine pages of data, has been 
published by the Pittsburgh Sun-Tele- 
graph, Detailed statistics of population, 
buying power and other economic factors 
take up one section of this large booklet. 
Retail sales volumes have been broken 
down into commodities and outlets and 
the Pittsburgh market is given four zones. 
A comparison with Chicago shows that 
Pittsburgh holds its ground as the fifth 
largest market in the United States. 

Scranton, Pa. The Sun has a market 
Strvey of general information, including 
ata on area, buying power, income 
Status, ete. 

Witxes-Barre, Pa, The Record has 
available a market analysis showing 
wealth factors, make-up of population 
and other data. 


MARKET SURVEYS MADE BY NEWSPAPERS—(Continued) 


York, Pa. ‘the Dispatch has a market 
survey of general information, including 
data on area, buying power, income status, 
etc. 

CLARKSVILLE, TENN. The Leaf Chron- 
icle has available a market analysis show- 
ing wealth factors, make-up of popula- 
tion and other data. 

NASHVILLE, TENN. The Banner has 
a market survey of general information, 
including data on area, buying power, in- 
come status, etc. 

BEAuMONT, TEX. The Beaumont En- 
terprise and Journal are among the co- 
operative newspapers making surveys for 
uational advertisers. 


Datias, TEx. Seven studies of Dallas 
and the Southwest, made by the industrial 
department of the Chamber of Commerce, 
have been bound into one volume, cover- 
ing every phase of Dallas and its sur- 
rounding territory. The volume pub- 
lished by Industrial Dallas, Inc., contains 
two studies devoted to the market, one 
on the Southwest and one on Dallas, also 
industrial data, the Texas corporation 
laws, two promotional studies of Dallas 
and ends with a large market map of the 
Southwest. “A Six Billion Dollar 
Market,” market analysis of the South- 
west states of Texas, Arkansas, Okla- 
homa and Louisiana, contains compara- 
tive material of great value to the na- 
tional advertiser. “Dallas—Distribution 
Center” contains complete analysis of re- 
tail outlets by counties, grouped accord- 
ing to distance from Dallas. . 

Ocpen, Utan. The Standard Exam- 
iner has a market survey of general in- 
formation, including data on area, buying 
power, income status, etc. 

CLarKsBurG, VA. The Exponent and 
Telegram has available for national ad- 
vertisers a circular describing its market 
and trading area and giving interesting 
and helpful data about population, buying 
power, wholesale and retail outlets, etc. 

DANVILLE, VA. Salient facts about the 
Danville market are given in a folder 
issued by the Danville Register and Bee; 
but more detailed information is included 
in an industrial survey of the city and 
county, as well as of the most important 
surrounding towns and their counties. 

FREDERICKSBURG, VA. Facts about dis- 
tribution, industries and population are 
given in a market analysis of the Valley 
of the Rappahannock made by the Fred- 
ericksburg Free Lance-Star. 

Harrisonsurc, VA. Location, popula- 
tion, buying power and retail outlets are 
outlined in a survey of the Harrisonburg 
trade area by the Harrisonburg Daily 
News Record. 

WINcHESTER, VA. Useful information 
about the Shenandoah Valley are given 
in a survey made by the Winchester 
Daily Star. 

ABERDEEN, WasH. World: Coopera- 
tion with national advertisers includes 
notifying trade of coming campaign, con- 
tact with merchants, arranging for dis- 
plays, surveys and data, assistance to ter- 
ritory men. 

Ketso, WasH. Daily Tribune: Co- 
operates by notifying trade, contacting 
merchants, arranging for displays, com- 
piling surveys and data, assisting sales. 

SEATTLE, WasH. The annual report 
of merchandising service rendered by the 
Seattle Post-Intelligencer not only shows 
just how this paper cooperates with its 
advertisers, but also gives listings of all 


trade surveys and special investigations 
made, as well as lists of individual serv- 
ices. It will show the national advertiser 
how to obtain the special services which 
he may desire. 

MitwauvkEE, Wis. Six useful surveys, 
which give a complete picture of the 
Milwaukee market and cooperation of- 
fered by the Milwaukee Journal have been 
published by that paper. An eight-page 
ANPA survey gives general information 
about the trading area. The 1929 edition 
of the “Consumer Analysis of the Greater 
Milwaukee Market” gives the merchan- 
diser a comprehensive view of buying 
habits. This exhaustive booklet gives 
the total number of units sold, percentage 
of users, number of brands, and percen- 
tage of retailers, together with the num- 
ber of brands each carries, compared with 
other years. Perhaps the most useful of 
the surveys is the exhaustive merchandis- 
ing analysis. Included in a mass of data 
on population, giving breakdown in races 
and nationalities, suburban statistics, and 
occupations of wage earners, are a num- 
ber of suggestions for advertisers plan- 
ning expansion programs in this market. 
The present economic and social condi- 
tions in the Milwaukee zone are analyzed; 
various trends in marketing are outlined 
in this report. The remaining three book- 
lets give yearly advertising volume, cir- 
culation distribution and services rendered 
to advertisers. The Wisconsin News has 
available for those interested, three book- 
lets analyzing the newspaper and its cir- 
culation and coverage of the Milwaukee 
market. In one survey can be found a 
breakdown of Milwaukee population into 
groups according to their buying power. 
Another report outlines the radio trade 
in that territory and the influence ex- 
erted by the News along radio lines. The 
third booklet is a qualitative analysis of 
the newspaper. 

Tue Necro Fietp. Information on a 
market with a buying power estimated 
at $5,000,000,000 is given in “The Negro 
Field,” issued by the W. B. Ziff Com- 
pany of New York and Chicago. The 
Negro Field is principally an advertisers’ 
handbook to publications, rates and me- 
chanical requirements, listing the leading 
of the 400 Negro publications. Detailed 
population figures are also given, show- 
ing the twenty-four cities having a Ne- 
gro population of over 30,000; listing 
the ninety-one towns and_ settlements 
dominated by Negroes, giving the total 
Negro population by states and the per- 
centage of Negro population in each 
state and further breaking down the 
population by listing, according to states, 
every town in which there are more 
than 2,000 Negros. Negro wealth is in- 
dicated by number of businesses, number 
of homes owned and number of farms 
operated, as well as Negro employment, 
insurance statistics, banks, etc. 


100,000 Group. For the past several 
years it has been the custom of the 
100,000 Group of American Cities (news- 
papers in cities of 100,000 and over popu- 
lation), to publish at $10 a book of dis- 
tribution statistics. This year’s (1929) 
edition is bound in fabrikoid and con- 
tains 606 pages. Among other data to 
be found in this book are the number of 
wholesalers and retailers in about thirty 
types of business, by towns of 1,000 and 
over in states, based on R. L. Polk & 
Company figures. 
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AERONAUTICS. Various surveys cover- 
ing the aeronautical field as it pertains 
to the sportsman and business man, the 
general public and those directly in the 
industry have been issued for distribu- 
tion among national advertisers and 
agents. 

THe American Boy. This magazine 
has on hand survey material pointing out 
the market offered by American boys for 
automobile, tooth paste, fountain pens, 
sporting goods, clothing and haberdash- 
ery, musical instruments, shoes, etc. 
“Man Size” is a booklet designed to give 
a comprehensive picture of the market 
reached by the American Boy. Also mis- 
cellaneous analyses such as incomes of 
families represented by the American 
Boy subscribers and study of duplication 
of magazine circulation. 

AMERICAN GiRL Survey. A study re- 
cently made by Anne Wilde (advertis- 
ing manager) of The American Girl 
Magazine reveals a combination of en- 
thusiastic loyalty and real influence on 
adults. 

An adroitly worded letter and ques- 
tionnaire brought better than a 44 per 
cent return (that’s loyalty), of which 
over 40 per cent answered about twenty- 
five questions intelligently and completely. 

AMERICAN Home MaGAzINeE PuBLisH- 
ERS. “Guide by Counties to Retail Out- 
lets in the United States,” a work that 
can be most effectively used similarly to 
the 100,000 Group Book by those who 
plot their sales and advertising appro- 
priations by areas made up of county 
units. The price of this book is $2. 

Fortunately, R. L. Polk data has also 
been used for this study, making it doubly 
usable with the 100,000 Group Book. 
Whereas there are half a dozen classi- 
fications omitted from the AHMP study 
that appear in the 100,000 Group tables, 
a comparison shows that those omitted 
are primarily the types of article that are 
distributed only in the big cities. 

Roy Barnagiit, Inc. From time to 
time, these college publishers’ representa- 
tives can furnish national advertisers with 
surveys made by various college papers, 
and dealing principally with the quantity 
of dollars spent by college students on 
miscellaneous things. . 

Boys’ Lire. This magazine has made 
various investigations in the market of- 
fered by the Boy Scouts to various in- 
dustries. The surveys cover the follow- 
ing fields: automobile, aviation, football, 
moving pictures and projectors, sports and 
personal health, etc. National advertisers 
can usually obtain information relative 
to the Boy Scout market in specific pam- 
phlet form for the product in question, 
or in their general book, “Boys’ Life— 
An Advertising Medium.” 

CotteceE Humor. “An Approach to 
the College Market,” which includes a 
survey of four fraternities and three 
sororities, gives valuable information on 
this market composed of 5,000,000 college 
students. This study shows how College 
Humor covers the college market, giving 
statistics on a reader questionnaire, and 
a list of colleges covered by the ques- 
tionnaire. A statistical chart of the edu- 
cational field by states is also included 
in the book. College comic magazines 
are listed, and the cost of advertising in 
these eighty-six established publications 
gives the study additional value. 


MARKET SURVEYS MADE BY MAGAZINES 


(Copies Available Upon Request to Publisher) 


CROWELL PuBLISHING Co. “By Far the 
Best from an Art Man’s Point of View.” 
The results of a survey made by the 
Bureau of Business Research, New York 
University, to determine which magazine 
in the women’s field is making the most 
effective use of modern art and typog- 
raphy. ‘‘Woman’s Influence in 418 Drug 
Stores Sales.” 

Curtis PUBLISHING COMPANY. “Lead- 
ing Advertisers—1929,” showing adver- 
tising investments of manufacturers 
spending $20,000 and over in thirty-seven 
leading national publications in 1928, ap- 
pears this year in a more condensed form. 
Slightly larger in page size than the 1928 
edition, it contains only 20U pages, as com- 
pared with nearly 400 in 1928. Much of 
the saving is apparently in the changed 
arrangement of the figures on specific 
types of product—and in the fact that the 
usual year-by-year comparison of indi- 
vidual expenditures has been eliminated. 

DousLepAy, Doran & Co., Inc. “1928 
Residential Building Construction,” com- 
piled by the Research Service Department 
of the American Home and Country Life 
from figures furnished by the F. W. 
Dodge Corporation. 

Tue HouseHoLtp MAGAZINE. National 
advertisers interested in the family 
market will find invaluable information in 
certain specific surveys conducted by this 
magazine. “A Study of Living Condi- 
tions in 428 Household Magazine Homes” 
is the result of a thorough investigation 
in 428 subscribing families. Replies to 
questionnaires have been compiled in this 
book showing the standards of living 
among readers, variety of home equip- 
ment, makes of cars in use, sewing and 
washing machines, etc. “Modern Con- 
veniences in Small Town America” is 
another booklet of great merit. In it is 
a summary of the distribution of the 
various modern conveniences in the homes 
of small midwestern towns. “An Auto- 
mobile Market Analysis” is an interest- 
ing survey resulting from investigation 
in the automobile field. Descriptive maps 
show percents of increase or decrease of 
sales in 1927 as compared to 1923, 1924 
and 1925. Other charts indicate the trend 
in sales of various makes of automobiles 
by sizes of towns. Another section of 
this book shows magazine advertising ex- 
penditures compared with automobile 
registrations. In addition to the above 
material is a very exceptional survey on 
soap, entitled “A Study of Soaps Used 
in Small Town Homes.” 

INTERNATIONAL MAGAZINE COMPANY, 
Inc. Marketing Map of the United 
States: Result of ten years’ of study into 
the determination of the 640 principal 
trading centers of the United States and 
the urban places within their respective 
trading areas without relation to political 
boundary lines. 

The Local Strength of Magazine Ad- 
vertising by Cities and Trading Areas: 
A study showing the circulation of 15 
leading magazines in 640 principal trad- 
ing centers and a total of 3,000 cities ar- 
ranged according to trading areas. 
County composition of each trading area 
is given. 

Market Atlas: Includes marketing maps 
of each state and certain statistical data 
by places, arranged by trading areas. 
State sales quotas and trading area quo- 
tas. (Issued by Cosmopolitan) 


Merchandising Atlas of the 


United 
States: A book containing a great deal 
of marketing data, sales quotas and de- 
tailed information on principal trading 
centers and urban places in their trading 


areas. (Issued by Good Housekeeping ) 

Jobbing Maps of the United States: 
Five trades—grocery, drug, hardware, 
electrical and dry goods. All of these 
maps have as a background the 640 prin- 
cipal trading centers of the country and 
among these are indicated the places 
which are jobbing points in the respective 
trades. 

An Important Business Triapgle. The 
buying of space, the filling of space, the 
merchandising of space. (Issued by Cos- 
mo politan ) 

“Paint—The 
Objects.” 
try. 

“Small Electrical Appliances—A Spot- 
light on the Big Market for These 
Products.” 

Cosmopolitan in the Suburbs: South 
Orange, N. J.; Glencoe, Ill.; Highland 
Park, Ill.: A field investigation in these 
three suburbs to determine the character 
of Cosmopolitan readers and their buying 
power. 

The Story of Good Housekeeping In- 
stitute: A record of 20 years’ service to 
the homes of America. 

Summer Resort Study: A study of the 
primary and secondary resort places in 
the United States, accompanied by cer- 
tain statistical market data. 

A Hard and Soft Water Map of the 
United States: Showing the character of 
water by states and cities according to 
four degrees of hardness. 

McCAaLi’s MaGAZINe. Circulation by 
Retail Shopping Areas—A survey of the 
distribution of population and circulation 


Clothing of Inanimate 
A survey of the paint indus- 


* of six women’s magazines in the 683 


major retail shopping areas of the United 
States. Thirty-five pages and six maps. 
“A Nation on Wheels” (36 pp.). A 
story oi the retail store activities of two 
mail-order houses. “Change,” a book of 
charts showing the four-year record of 
food advertising in McCall’s Magazine 
and the changes that such a record in- 
dicates. Circulation by Counties of Six 
Leading Women’s Magazines. 

Tue Parents’ Macazine. A research 
among the children’s world has been con- 
ducted by the above magazine and will 
prove helpful to national advertisers. 

Preorpte’s Poputar MontHty. A sur- 
vey has been made by this magaziic 
among its subscribers, covering 15,000 
or more homes in the small towns. Re- 
sults to questionnaires have been com- 
piled and can be secured upon request. 

PuysicaAL Cutture. This magazine 
has exceptional merchandising facilities 
and surveys that will prove most intcr- 
esting and useful to any manufacturer 
desiring specific information about the 
buying power of its readers and the ad- 
vertising lineage of the magazine. Just 
recently it has issued a series of charts 
and graphs about its readers, showing: 
income of readers, their dominant health 
interest, occupations, their location with 
reference to the country’s seventy-two 
major trading areas; their interest in the 
purchase of children’s goods, food, home 
equipment, etc. 

(Continued on page 100) 
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For THE First TIME ~ 


A TRADING AREA KEY TO 
MARKET STATISTICS 


Data Are Available By Counties 
BUT— County Lines Mean 
Nothing min Consumer Buying Habits 


Grand Rapids and Muskegon, Michigan 
Trading Areas 
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i/ Milk Prices ° 
Are High 


7; Dairy Farmers Prosperous 
in the “New York City Milk Shed” 


New York City is without question the world’s 
greatest milk market. Through the cooperative mar- 
keting efforts of the Dairymen’s League Cooperative Asso- 

ciation, prices in this market have been kept at a high level. 

This assures a regular outlet at profitable prices for the 
milk producers of the nearby region, known as “The New 
York City Milk Shed.” Twelve regular monthly checks, plus 
a thirteenth adjustment check in mid-summer, assure a 
steady flow of purchasing power. 

There is only ONE paper through which these Eastern 
dairy farmers can be reached without waste or duplication. 
And that is the paper which they themselves publish and 
subscribe for—the Dairymen’s League News. 

This farmer-owned paper appeals to every member of the 
family on the dairy farm. It is an appropriate medium for 
0 product used on the dairy farm, or in the dairy farm 

ome. 

Because its entire circulation is compressed within a com- 
paratively small area, the Dairymen’s League News is espe- 
cially adapted for introducing new products. 

We will be pleased to answer questions and discuss mer- 
chandising and advertising problems involved in a campaign 
intended to appeal to the dairy farm families of the “New 
York City Milk Shed.” 
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NEW YORK—1ii W. 42nd St. CHICAGO—10 S. LaSalle St. 
W. A. SCHREYER, Bus. Mgr. JOHN D. ROSS 
Phone Pennsylvania 4760 Phone State 3652 


’ The Dairy Paper of 
The New York City Milk Shed ” 


MARKET SURVEYS 
MADE BY 
FARM PAPERS 


(Copies Available Upon Request to Publisher) 


Tue Corn Bett Farm Dalties (in- 
cluding Daily Drovers’ Journal, Chicago; 
Daily Journal Stockman, Omaha; Daily 
Drovers’ Telegram, Kansas City, and 
Daily Live Stock Reporter, St. Louis). 
Investigations in the Corn Belt District. 
An illustrated booklet describes the vast- 
ness of the live stock industry in that 
section. Maps depict production area 
for cattle, hogs, sheep and figures give 
the percentage of market animals bred. 
In addition, specific surveys may be ob- 
tained, as follows: “An Investigation on 
the Use of Fertilizers among Subscrib- 
ers,” “Summary of Radio Ownership,” 
“Investigations on Cream Separators,” 
etc., etc. 


DaIRYMEN’s LEAGUE News. This pub- 
lication has a Merchandising Bureau 
which is in a position to furnish accu- 
rate information in regard to the farm 
market, with particular stress on the 
dairy country of the East. Individual 
surveys will be made covering the sub- 
jects in which merchandisers may |x 
interested, 


Tue DaxkoTa FARMER. Various in- 
vestigations in the Dakota trading area. 
Data concerning hardware, machinery, 
furniture, groceries, department stores, 
etc., has been tabulated and will be will- 
ingly duplicated for manufacturers in- 
terested in a systematic plan for increas- 
ing sales in the Dakotas. 

THe FarMer’s Wire. This magazine, 
catering exclusively to farm women, has 
made extensive jobber analyses in the 
latter part of 1928 and during 1929. 
These surveys cover clocks, pancake flour, 
baby powder, sheets, stationery, syrup, 
hosiery, underwear, malted milk powders, 
cereals, etc. A study of population has 
also been made outlining the farm wom- 


MARKET SURVEYS MADE 
BY MAGAZINES—(Cont.) 


True Story Macazine. To any ad- 
vertiser who wants to get a good, broad- 
gauged, close-up view of the great host 
of American families at home, the mer- 
chandising material supplied by True 
Story to national advertisers will be 
found highly beneficial. American fami- 
lies are not like they used to be. The 
war has changed everything. To get 


the present-day facts about this present- 


day family market has been made the 
object of many surveys by True Story, 
most of which any national advertiser 
may obtain on request. There are: “The 
New Housewives’ Market,” an imposing, 
carefully prepared and exceptional pres- 
entation of facts showing that the wage 
earners represent 86 per cent of the buy- 
ers in America today. The “New Fam- 
ily Market” is a fifty-four-page book that 
tells about True Story readers, who they 
are and where they live. The third book 
is “What True Story Means to Business 
Profits.” 


Women’s Press. Individual surveys 
of the product and the market are made 
by the Women’s Press, at the request of 
advertisers in that publication, in the 
field covered by the Y. W. C. A. 
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MARKET SURVEYS MADE BY 
FARM PAPERS—(Cont.) 


en’s buying power. This book also 
gives a description of the Farmer’s Wife 
important services for jobbers and manu- 
facturers. 

FARMER AND Farm, Stock & Hog. 
This publication issues an_ attractive 
brochure entitled “Farm Facts and 
Figures” which gives pertinent facts in 
regard to the farm market in Min- 
nesota, North Dakota and South Da- 
kota. The booklet contains a detailed 
breakdown by counties of the value of 
farm property, livestock, implements 
and machinery, poultry; in addition to a 
tabulation of the number of bushels 
of grain and cereals produced. Other 
material which indicates sales possi- 
bilities in these states is included. 

Kansas FarMer. “1929 Kansas An- 
alyzed” is a sixty-three-page booklet is- 
sued by the Kansas Farmer, containing 
very interesting facts and figures on the 
Kansas iarm market. This survey is at- 
tractively done and presents to the sales 
executive a great number of descriptive 
charts on Kansas farms, value of farm 
property, value of farm buildings, cul- 
tivated acreage, summaries of the wheat, 
corn, Oats production, hay crops, etc. The 
importance of livestock, poultry and dairy 
industry is effectively brought out. Auto- 
mobile and tractor analyses show Kansas 
to rank high in the use of tractors, com- 
bines, motor cars, etc. 

THe INDIANA Farmers’ Guipe. A 
fifty-page tabulation of all a farmer 
wants to know abqut Indiana has been 
compiled by the Farmers’ Guide. This 
booklet is entitled “Farm Facts and Fig- 
ures for Indiana.” In it the national 
advertiser will find county tabulations de- 
signed to furnish an unbiased and reliable 
picture of the sales potentialities of the 
rich Indiana field. Figures have been 
compiled according to statsitics from the 
1925 United States Census of Agricul- 
ture. A supplementary graphical survey 
of buying power in the Indiana farm 
market will prove of value to adver- 
tisers and others interested-in this pro- 
ductive section of the Corn Belt. 

THE MereDITH PUBLISHING Co. (pub- 
lishers of Successful Farming, The Dairy 
Farmer and Better Homes and Gardens) 
—Effects of the Development of Maii- 
Order House Retail Stores on Trade; 
Toilet Goods Used by Successful Farm- 
ing Subscribers; An Analysis of Farm 
Tenancy and of Farmers’ Frame of Mind 
in Five Corn Belt States—by County 
Agricultural Agents; A Study of the 
Farm Market for Tires; Types of Liv- 
ing-Room Furniture Preferred by Better 
Homes and Gardens Subscribers and the 
Extent to which these Buyers Are Inter- 
ested in Colored Kitchen Equipment; A 
Study of Magazine Preferences of Read- 
ers; Home Sewing in the Homes of Suc- 
cessful Farming Subscribers; Clocks in 
Better Homes and Gardens Subscribers’ 

omes; Farm Use of Tire Chains; Pan- 
cake Flour and Syrups Used by Success- 
ful Farming Subscribers; Silverware in 

Homes of Successful Farming Subscrib- 
ers; Disinfectants Used by Successful 

arming Subscribers; Consumer Prefer- 
ence for Furniture Polish. 

Tae MicnicAN Farmer. This paper 
has issued for the use of national adver- 
tisers a thirty-four-page booklet, printed 
In colors and exceptionally well done. 
Every page is alive with interesting and 
helpful data of inestimable value to those 

€siring to sell the Michigan farming 
market. The book shows that Michigan 


NORTHWESTERN 


AGROPOLIS 


from the air! 


Photo by Quigley, Northwest Airways, Inc. 


66 HAVE seen Northwestern Agropolis with my own 
eyes!” 


So writes an enthusiast after an airplane ride from 
Chicago to St. Paul. 


Blocks a mile square—with real homes in every 
block, trees, open fields—everything that makes life 
joyous. No “tired business men” in Northwestern 
Agropolis, but zestful people, with the will to buy life’s 
comforts. 


Main streets—broad concrete ribbons running from 
horizon to horizon. Smaller ones meeting the “‘Main 
Street”—all carrying lines of cars to buying centers 
where the farmers of Northwestern Agropolis spend 
their money. The letter concludes: 


‘Let the man who wishes to see a farm community 
450 miles long and as wide as the eye can reach, make 
this flight through Northwestern Agropolis. Let him 
reflect that he is flying over that greatest of cities (so 


‘far as market is concerned), wherein lives 51.2% of the 


Northwest’s population. 


You can see it with a plane—you can reach it with 
one farm paper. 
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Wallace C. Richardson, Inc., 
250 Park Avenue, 
New York 


Standard Farm Papers, Inc., 
307 No. Michigan Ave., 
Chicago, I). 


Member Standard Farm Paper Unit 
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ANAG ER EN T 


Where Milk 
Checks Come In 
Every Month 


Mon EY comes in 


every month to farmers in 
Southern Planter Land. For this 
is the southernmost end of the 
dairy country that starts in New 
England and ends in the western 
Carolinas. 


Here a cheese factory is being 
established—there a plant that 
condenses milk—over yonder a 
creamery. Into these plants come 
the milk or butter-fat and every 
month there is a pay-day on the 
farm. Cheese production in 
Virginia jumped five hundred 
and sixty-two per cent in 1928. 


When any section has a wide di- 
versity of crops, plus a highly 
profitable dairy industry, such as 
exists in Southern Planter Land, 
they are little affected by price 
fluctuations on any one crop. 
Often a ten per cent reduction 
in the price of one crop will not 
mean one-tenth of one per cent 
reduction in annual income. 


In more than 210,000 of these 
homes, the Southern Planter is a 
welcomed visitor. It has more 
than reader interest. It pos- 
sesses real reader friendship. 
THE SOUTHERN PLANTER, 
Richmond, Va. Established 1840. 
Riddle & Young Co., Special 
Representatives, Chicago, New 
York, Kansas City, Atlanta. 


Ms 


Ve NGorlgr Home of the Southern Planter 


MARKET SURVEYS MADE BY FARM PAPERS—(Cont.) 


is a state of diversified agriculture and 
lists its products and their average an- 
nual return in dollars. Specific tables 
show the breakdown by counties of value 
of all farm property, total farm income, 
value of farm land and buildings, live- 
stock on farms, eggs produced on farms, 
chickens raised on farms, dairy products, 
income from livestock and crops, etc. 
The farmer’s buying power is indicated 
by charts showing the large percentage 
of farm owners as compared to tenants, 
and consequently farm owners are buyers 
of such items as automobiles, trucks, ra- 
dios, tractors, telephones, etc. Another 
interesting piece of work issued by the 
Michigan Farmer is a booklet entitled 
“Michigan Agricultural Data.” This 
book is replete with information about 
value of all crops with county maps cov- 
ering each crop separately and 1925 cen- 
sus. figures on all crops. 

Tue Missourrt Rurauist. This maga- 
zine has issued a very interesting book- 


let entitled “Missouri Analyzed.” The - 


purpose of this book is to present to ad- 
vertisers and agents a detailed analysis of 
the Missouri farm market and the man- 
ner in which the Missouri Ruralist serves 
this rich agricultural area. Detailed in- 
formation is given about the factors that 
make Missouri one of the first agricul- 
tural markets of the country. 

THE NEBRASKA Farmer. “Nebraska 
1929 Data Book” is a most interesting 
and well-done piece of work by the Ne- 
braska Farmer. In this attractively il- 
lustrated booklet, the national advertiser 
will find an outline of Nebraska as an 
important farm market. Various charts 
and county maps define the agricultural, 
financial and industrial situation of Ne- 
braska at a glance. In addition to a ren- 
dition of all the agricultural production 
of that territory, which is a steady source 
of income, the book shows the extent of 
the poultry industry and the large per- 
centage of animals bred. A great in- 
crease is shown in the use of motor cars, 
tractors, and modern farm implements in 
this section. Nebraska farmers are shown 
to be up-to-date and susceptible to prog- 
ress. 

Tue Onto Farmer. “The Ohio Farm 
Market” is a very interesting and com- 
prehensive analysis of the farm market 
in Ohio. Very valuable data has been 
compiled to show the national advertiser 
the important place Ohio has held in 
American agriculture. Figures are taken 
from the 1925 farm census to indicate the 
value of farm land, buildings, implements 
and machinery; automobiles and trucks 
by counties, tractors, etc. The cattle, 
livestock, poultry and dairy industries are 
also analyzed. 

In addition to this valuable booklet, the 
Ohio farmer makes specific surveys on 
various commodities. One of these sur- 
veys, “Coffeeein Ohio,” is an interesting 
study of the farm market for coffee in 
Ohio. 

THE OKLAHOMA FARMER-STOCKMAN. 
“In Oklahoma,” the 1929 year book of 
the Farmer-Stockman, is crammed with 
facts and figures about the rich and pro- 
ductive Oklahoma farm market, compiled 
in great part by the United States De- 
partment of Agriculture, the Oklahoma 
State Board of Agriculture and the Okla- 
homa State Highway Department. Vari- 
ous color charts accurately depict the 
farming situation in rural Oklahoma, in 
giving breakdown by counties of crop 
production, such as cotton, wheat, corn, 
and the steady increase in the poultry 


industry. Indicative of buying power is 
the census of automobiles, trucks and 
tractors, classified by makes and broken 
down by counties. The importance of the 
livestock breeding and of the dairy in- 
dustry in Oklahoma is also emphasized. 

Tue Paciric NortHwest Farm Trio 
—Oregon Farmer, Washington Farmer 
and Jdaho Farmer. One hundred and 
ten specific surveys on a number of com- 
modities such as general farm equipment, 
various farm implements, farm power, 
orchard, dairy, livestock, poultry, motor 
cars, trucks, etc., home conveniences, 
household, etc. Each one of these sur- 
veys is a detailed analysis based on re- 
plies received to questionnaires sent to 
representative farmers, fruit growers and 
stock breeders throughout Washington, 
Idaho and Oregon. Compilation includes 
descriptive charts, maps and tabular mat- 
ter which give the advertiser a very com- 
prehensive idea of the market involved. 

Tue Paciric Rurat Press. Statistical 
matter covering the electrical and auto- 
motive field in the California farm 
market. Figures are given on the va- 
riety of electrical appliances used in 
farms. 

THe PENNSYLVANIA Farmer. A very 
attractive booklet entitled “The Garden 
Spot of the East,” gives all sorts of data 
about the Pennsylvania farm market. 
Descriptive charts by counties give at a 
glance the value of all farm property, 
land and buildings, implements and ma- 
chinery, livestock and poultry, dairy prod- 
ucts, and income from crops. Figures 
also show the amount of lime used for 
agricultural purposes. Another section 
of the book gives a bird’s-eye view of 
the New Jersey farm market. 1925 cen- 
sus figures for New Jersey, Maryland 
and Delaware give estimates on value of 
all livestock, beef cattle, poultry and 
swine, dairy products and eggs, and dairy 
cattle. 

PiercE FARM WEEKLY. 1928 automo- 
bile and tire advertising in farm papers. 

SoUTHERN AGRICULTURIST. This paper 
has available for national advertisers sev- 
eral surveys consisting of broadsides 
showing dairying in the South by coun- 
ties, major jobbing centers of the South 
by counties, automobile owners in the 
South, and a booklet containing helpful 
statistics showing by counties the num- 
ber of farms, number of farm owners, 
value of all farm property and average 
values per farm. County seats and other 
important towns are also listed. 


STANDARD Pouttry JourNnAt. This pa- 
per has made a survey of its subscribers 
and gives standards of living among read- 
ers in Missouri. A summary is given 


_ on automobiles, tires, tractors, trucks, 


electricity and water systems, commercial 
feeds, milk, oyster shell, and modern 
equipment installed in the farms. 

Tue Sranparp Farm Papers. Pub- 
lished two years ago a very exhaustive 
analysis of the farm market, under the 
title of “The Other Half of Americas 
Market.” The Progressive Farmer and 
Farm Woman have issued a market book 
entitled “The South Comes into Its Own. 
This book analyzes the Southern farm- 
er’s standards of living, which are equal 
if not superior to the city dweller. Great 
emphasis is given to the modern farms 
of North Carolina, Mississippi, Georgia, 
Texas and other states. The extent 0! 
modern electrical implements used on 
Southern farms is considered unsur- 
passed. 
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ATLANTIC FISHERMAN. This maga- 
zine has produced “The Fishing Indus- 
try, A’ Mill That Never Stops Grinding 
—or Buying,” which, while giving all oi 
the important data and statistics on the 
fishing industry, retains much of the salt 
and romance of the fisherman’s calling. 
The booklet is appropriately bound in 
blue and profusely illustrated, and it is 
only by a few pages in the back that 
one learns that it is, after all, a piece 
of promotion. “The mission of this 
booklet is to acquaint manufacturers ... 
with the commercial fisheries as a market 
hitherto unknown or not seriously con- 
sidered,” says the preface. 


Bakers’ WEEKLY. The Baking Indus- 
try; a market analysis. 


CHEMICAL AND METALLURGICAL EN- 
GINEERING. “Your Fast Growing Market,” 
is a little brochure showing the progress 
of the process industries, their localiza- 
tion, the buying influence, use of equip- 
ment, and consumption of chemicals. 
“The Process Industries” explains by 
charts the place of chemical engineering 
in industry, and its penetration and the 
inter-industry movement of some prin* 
cipal raw materials. Reprints from the 
magazine, a McGraw-Hill publication, 
showing the value of chemical engineer- 
ing, are also obtainable. A case book 
gives twelve instances of the magazine’s 
advertising efficacy. Of the number of 
important publications issued by this 
magazine, the one most important is its 
Twelfth . Chemical Exposition number. 


CuiLton CiaAss JouRNAL Co. Progress 
in automotive wholesale distribution. A 
compilation of statistical data concern- 
ing the problems confronting manufac- 
turers distributing through automotive 
wholesaling outlets. 


Cotton. An inclusive index to the 
“Textile Industry” is given in a book 
by that name. A series of charts show 
the progress of the textile industry and 
a list of materials purchased in this 
market should prove valuable to manu- 
facturers of machinery and other mill 
supplies. Charts show who controls the 
buying and the relative influence of the 
buying classes. “Twenty-five Years of 
Southern Textile Progress” has been re- 
printed from the Twenty-fifth Anniver- 
sary issue of this magazine, and con- 
tains many interesting facts to those who 
wish to learn of the textile market. 


Critcurietp & ComMpANy. The 1929 
edition of the Critchficld Digest is now 
available. As most advertisers know, it 
contains much useful data. 


ELectRIcAL MANUFACTURING. The 
coverage of this market is outlined by 
this Gage Publishing Company magazine. 


_EzecrricaL Recorp. The Gage Pub- 
lishing Company shows how its publica- 
tion reaches the electrical market. The 
Gage Encyclopedia is also of interest to 
manufacturers in this field and potential 
advertisers. It contains listings, with 
complete descriptions of electrical ap- 
pliances : — refrigerators, washing ma- 
chines, ete. 


ELECTRICAL Wortp. “The Census of 
Central Station Customers by Counties,” 
published by this McGraw-Hill magazine, 


MARKET SURVEYS MADE BY BUSINESS PAPERS 


(Copies Available Upon Request to Publisher) 


is well known and now in its third edi- 
tion. 


ExcAvATING ENGINEER. A data sheet, 
giving all important facts, as well as a 
circulation classification by occupation. 
A list of equipment which finds a market 
in this field is included. 


Factory AND INDUSTRIAL MANAGE- 
MENT. A reference book on mechanical 
handling for any job plant or industry 
has been published by Factory and In- 
dustrial Management. This is a sympo- 
sium of experiences of various men in 
the factory field, and includes valuable 
articles on all types of materials han- 
dling. This magazine also issued a book- 
let ior distribution at the National Ex- 
position of Power and Mechanical En- 
gineering, showing power equipment and 
services of interest to plant managers. 
Other symposium reprints are also avail- 
able as well as a four-page booklet, “It 
Takes More Than a Whispering Cam- 
paign to Rectify This.” 


Foop Inpustries. Interesting statis- 
tics on food industries are given in a 
booklet entitled “Industrial Kitchendom” 
and issued by this McGraw-Hill publica- 
tion. Charts show proportion of mate- 
rials bought, number of wage earners, 
value of products, etc. ‘“‘Pinned Down 
to Facts,” “Getting Down to a New Set 
of Tacks,” and other material adds to the 
picture this magazine draws of the food 
industry. 


GILLETTE CONSTRUCTION Group: The 
research department offers a free survey 
service on potential markets for products 
designed for the engineering field. Fig- 
ures are available on trucks and dump 
bodies; guard rail; concrete mixers; 
tires, wire mesh fencing, lumber, road 
machinery, etc. The Gillette Construction 
Group is Roads and Streets, devoted to 
design, construction and maintenance of 
roads; Engineering and Contracting, spe- 
cializing in the big-job construction field, 
and Municipal News and Water Works, 
dealing with all the structures, machines 
and devices comprising the “plant” with 
which a modern municipality serves the 
public. 


JouRNAL oF COMMERCE: Price study 
of 50 trade-marked grocery products— 
butter, cheese, condensed and evaporated 
milk; cotton goods, cotton small wares; 
gas and electric fixtures (lamps, lanterns 
and reflectors); machine tools; other 
metal-working machinery; optical goods; 
paints and varnishes, scales and balances; 
tanning materials, dyestuffs, sizes, etc.; 
window shades and fixtures; woolen goeds 
and worsted goods., 


Tue Kettoc Group. This group of 
railway publications has compiled statis- 
tics from questionnaires, showing the 
buying power of their market, by radios 
and automobiles, number of homes owned, 
sporting preferences. This market covers 


650,000 readers. 


Kocn’s List or RAILROAD MAGAZINES. 
The following statistical data available: 
A survey of the wages of the various 
classes of railroad employes; A survey of 
the division headquarters and shop cen- 
ters covering the Baltimore & Ohio, 


Union Pacific, Chesapeake & Ohio, Mil- 
waukee, M-K-T, and Santa Fe railroads; 
A survey covering the railroads requiring 
inspected watches for section foremen; 
A survey covering circulation in towns 
having J. C. Penney stores. 


MANUFACTURER'S REcorp. The Blue 
Book of Southern Progress gives a com- 
plete picture of every factor of the 
South. Industrial, agricultural, banking, 
etc., are covered thoroughly. Production 
breakdowns are by states, and show the 
agricultural yield for 1928. The 1929 
edition contains 322 pages. The results 
of a survey of Southern manufacturers 
and contractor subscribers may also be 
obtained, as well as a reprint showing the 
purchasing power of readers. 


MECHANICAL ENGINEERING. Services 
of the American Society of Mechanical 
Engineers are explained in a small book- 
let. 


NaTfonaL ENGINEER. This magazine 
issued a supplement for the seventh na- 
tional exposition of Power and Mechani- 
cal Engineering, December, 1928, which 
gives a list of all exhibitors. 


NATIONAL LAUNDRY JoURNAL. ‘The 
Fiftieth Anniversary number of the Na- 
tional Laundry Journal gives not only 
the history of laundering but also contains 
many facts of interest to manufacturers. 


Om Buttetin. Conducts specific sur- 
veys for advertisers, prepares data and 
offers consultation services. 


Power. This McGraw-Hill publica- 
tion has material showing it is the most 
read magazine in its field, the survey hav- 
ing been conducted by an entirely disin- 
terested company. 


Pusitic MANAGEMENT. This organ of 
the International City Managers’ Asso- 
ciation has available a statement cover- 
ing salient facts about the publication, 
giving its mechanical requirements, etc. 


QST. A qualitative analysis of the cir- 
culation of this radio organ from ama- 
teurs to erganizations may be obtained. 


RarLwAy PurcHASES AND STORES. 
Maps showing the location of stores for 
Class I railways are available. These 
maps show the amount of stock and in- 
clude every division from general down 
to signal store. Any assistance -neces- 
sary on market research or development 
of railroad sales will be gladly offered. 


THE SHears. The International Con- 
vention number of the Shears contains 
much useful general information. 


Watt STREET JouRNAL. Has avail- 
able a circulation analysis by states and 
cities, subscription data, reasons given by 
subscribers for stopping subscriptions, 
trend of substitutions and a comparative 
analysis of advertising lineage in lead- 
ing New York newspapers. As an indi- 
cation of the class of advertising, a list 
of automobile and tire advertisers are 


. given. 


Warm Arr HEATING. Questions po- 
tential advertisers would ask are covered 
in a publisher’s statement, circulation 
and mechanical data is also given by the 
Merchandising Publishing Corporation. 
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America. 
panies and their subsi 


United States. 


tions would be too long. 


Including Number of Hours 


schedules for 147 airports in the 


diaries. 


between connections on two or more routes. 
distance between points is either too short, or time spent awaiting air connec- 
In the latter case, it may be possible to travel to the 


As an indication of the increasing importance of air travel, the time table 
issued by the American Air Transport Association on July 15, 1929, gives daily 
United States, Canada, Cuba and Pan- 
These ports are located on routes covered by 27 air transport com- 


The table below shows approximate fares between the largest airports in the 
Number of hours from point to point includes waiting-time 
Where no route is indicated, 


from Point to Point and Fares 


nearest city by air and make railroad connections. 

The two trans-continental systems (Universal Air Rail and Transcontinental 

Air Transport) include in their schedules hours spent on railroads. 
Pes 


always quoted on these routes, as the 


for air portions. 
Fares usually include bus service between cities and air fields. 


pounds of baggage may be carried free. 


AIRPLANE ROUTES BETWEEN PRINCIPAL AIRPORTS OF THE U. S. 


Fare is not 


T. A. time table gives fares only 


Usually, 25 


Further information may be obtained 


from Air Travel Consolidated Ticket Offices, located in Chicago, Cleveland 


and several other cities. 


in the preparation of this table. 
(This table is printed only as a matter of information.) 


Acknowledgment is made to Aviation for assistance 
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Oklahoma City ‘ J\Ual Ual Val Saf Ual SIE, Re res nearer ane ho i rare 
(aaa \ $172-26 h. |$89-714 h. |$127-12 h. |$21-2 h $33-4 h. $47-41% h '$221-21 h 
iitens thee SAR MRER Eos I Nester Lacon satovell hate dia elecnorouny Tf-Sa-Bs RIAISBS- WOR TURISBE-WOR | osoccescscuslocccasncera ee] |Wea Bs 
eenaess Sane ee Es $474-58 h. $214-37 h. |$275-3034 h.|$300-31 h. \$85-7 h $65~1034 h 
R Wee Ual-Bs RP Stree nee er Ual-Bs Ual-Bs Sal-Bs Ual-Bs Bs Mal-Bs 
ENO, INEVers + e+e ++ \1G58-4314 h. |$191-1734 h. $178-16 h. |$175-23 h. |$221-2414 h./$280-2834 h./$23-2 h $58-714 h 
a Eesha ee Ual Ual Val Saf ME cc eheeeicencmed S-1-Ual —— Bs-Ual Wae-Ual 
sisusmradetee ia $100-1614 h. |$33-2!4 h. |$63-10 h. |$65-8 h $32-234 h $6U-734 h. |$47-417 h $215- 19'4 h.|$207-19!4 h. 
Salt Lake City, Ual-Bs | RT Sa eres oe eer pe coe Ual-Bs Ual-Bs Sal-Bs Ual-Bs Wae 
| Rae” $213-39 h. |$146-14 h. $123-1214 h.|$130-1734 h.|$176-19 h. |$235-23! n.lges- 6% h. $6017 h. 
inn emaniiniie: al Tat-Bs RS Geet Tf-Sa-Wae /|Ual-Bs Ual-Bs al-Bs al-Bs Tat Ma 
San ATANCIsCo, \/A!--'11$397-60 h. |$200-2234 h. $182-34 h. |$190-20'% h.|$215-21 h. |$230-2734 h.|$289-34 h. |6034 h. $35-3 h. 
seattle. Wast Tat-Bs OS RST NR eee | ener reba WAIEBEH WER VURIRBE=WCA [oc scccevccerlecseswesseue Wea Bs - 
Seattic, Wash...,.'. $477-60 h. |$305-3514 h. $295-3214 h.|$320-33 h. /$105-834 h. |$75-1134 h. 
Tulsa, Okl Ual Ual Ual Saf Saf ee eo) 0) Highiorunence Saf 2 rs 
tat agmmeccaee $153-26 h. |$86-10 h. |$124-634 h. |$29-3!4 h. |$22-214 h. |$36-4 h. $11-1 h $220-20'4 h 
Weihtieston. D.C a PORE ec, eae prceerm remem en ty cree aria neler ner annre mar ars! Hid rovaiate. estan rs Beene. Tat-Usa Tat-Usa 
ashington, 1). \..\/¢95-21% h | $376-6434 h.|$376-50 h. 
Wichita. Kz /|Ual Val Val Saf Tat Tat [rvs eeeeeee efor sees eens Bs-Ual Wae 
ichita, Kan....--)\/¢y44-24 h. |$111-814 h. |$110-10 h. |$44-8 h. $29-2 h $68-5 h | $208-19 h. |$155-13 h. 


Bs—Boeing System 


Cfs—Curtis Flying 
Er—Embry-Riddle 


Ca—Coastal Airways 
Cat—Colonial Air Transport 
Cwa—cColonial Western Airways 


Service 


Abbreviations Used For Names of Air Transport Companies 
Saf—Southwest Air Fast Express 


Ia—Interstate Airways 


Mal— Maddux Air Lines 


Na—Northwest Airways 
Npa—National Parks Airways 
Pa—Pickwick Airways 

Sa—Standard Air Lines 


Sal—Stout Air Lines 
Tf—Texas Air Transport Flying Service 


Tat—Transcontinental Air Transport 
(Air or Air-Rail Service) 


Ual—Universal Air Lines | 

(Air or Air-Rail Service) 
Usa—United States Air Transport 
Wca—West Coast Air Transport 
Wae—Western Air Express 
Yca—Yellow Cab Airways 


AUTOMOBILE OPERATING COSTS PER MILE 


Light 4 Medium 4 Heavy 4 Light 6 Medium 6 Siac: 6 
. : L ‘ ITEMS average cents|average cents|average cents|average cents|average centS/average cents 
This table, used in conjunction pr mile per mile per mile per mile per mile per mile 
with the Automobile Mileage table ca a 
; ; ? 1.42 
on the opposite page, provides a : peetins at 20c per gallon........ ae a we! ee — o 
means of figuring approximate cost of | 3. Tires and tubes................. 60 65 :70 75 :80 00 
automobile travel between cities. | 4. Maintenance................... 1 4 ae He er = rig 
The table shows results of a survey > patna — de 30 20 24 “35 
made by representatives of Iowa | 7, Garage at $4 per month. 44 .44 .44 .44 .44 .44 
State University, consisting of a de- | 8. Interest at 6%. a7 .38 .55 55 By .87 
tailed cost study of the operation of 9. a (fire, theft, tornado, lia- 21 20 . 21 6 28 
800 automobiles in various parts of | = = © OO : eee ait ar 
the United States. TOTAL ACE ee ee 6.02 6.42 7.20 7.38 8.40 4 
“s Annual mileage...... 1.1.2.0... 11,000 11,000 11,000 11,000 11,000 11,000 
Average miles per gallon gas.... 14.95 17.53 15.29 14.68 13.19 14.02 


Automobile Operating Costs Courtesy Dorrance, 


Sullivan & Co., 


Inc. 


MANAGEMENT 


RAILROAD FARES BETWEEN 


PRINCIPAL CITIES OF THE U. S. 


FROM 


Atlanta 
Baltimore 
Chicago 
Cincinnati 
Denver 


Kansas City 


Los Angeles 
Milwaukee 
Minneapolis 


Cincinnati... . 
Cleveland..... 


COC are 78.51 
Houston...... 31.93 
i is...| 20.46 


Indianapolis 
Kansas City... 
Los Angeles. . . 


Louisville. .... 16.28 


Memphis...... 15.12 


Milwaukee.... 
Minneapolis... 


Mobilé...... +. 12.74 
Montreal...... 45.65 


New Orleans. . 


re 73.45 


Oklahoma City 
Philadelphia.. . 
Pittsburgh.... 
Portland, Me.. 


Portland, Ore.. 
Providence.... 
Richmond, Va. 
Sti Lowiss ccs. 
San Antonio... 
San Francisco. 


Seattle........|105.06 
36.33 
Tampa, Fla...| 17.94 
TOKO. .60006 24.60 
22.97 


Washington... 


101.70 
38.16 
19.50 
22.53 
38.78 
94.80 


46.01 
32.57 
42.57 
53.24 
35.34 
16.54 


22.43 
28.74 
22.76 
26.34 
38.61 
29.02 


46.85 
26.94 
18.90 


63.60}...... 


20.18 


17.62 
19.60 
16.08 
31.48 
49.38 
31.80 


48.06 
44.06 
13.66 
44.82 
32.27 
57.15 


71.24 
52.86 
43.31 
10.04 
28.35 
63.60 


74.52 
49.70 
50.28 
24.95 


42.57|106.18| 30 


Montreal 


| 


New York City 
Philadelphia 
Pittsburgh 


New Orleans 


Portland 


om be be 
~ 


_ 
—_ 


13! 9.04} 48.38 
¥ 


3! 45.65 


?.40|} 20.86 
| 50.80) 12.06 
33.46} 15.96 
14.66] 32.85 


24.92) 31.66 
26.86) 22.52 
32.42) 70.12 
24.46) 23.04 
56.68] 87.42 
47.09} 71.79 


38.91) 87.86 
45.02} 60.19 
21.27) 32.62 
17.90} 49.38 
76.67|112.98 
25.46) 35.97 


32.22) 49.66 
13.00} 35.91 
45.35} 58.72 
CK | eee 
46.41) 61.94)...... 
47.32| 14.16 
48.89) 86.60 
30.41} 60.33 
44.08} 17.40 
31.53) 10.84 
53.62} 10.08 


65.31)111.45 
50.98) 13.68 
45.81) 26.54 
20.74| 40.80 
46.42} 74.12 
76.67)112.98 


62.78] 106.83 
47.81) 10.98 
60.90} 58.34| 29.69| 43.83 
23.07| 26.31 
42.40] 


Nw 
vn 


i] 
[o-ie ) 


Sled 
mr w 
SS ib» be 
anon 


22.44) 40.24 4,90} 11.81|106.35 
| | 


/108 


.32| 

53} 92 
33.86) 106 
43.54} 115 
25.65} 97 
10.41} 80 


12.40} 86 
19.10} 91 
32.96} 57 
17.76) 88 
46.62) 55 
31.17} 72 


55.98} 53 
51.40} 70 

8.87} 82 
10.04) 63 
73.64) 17 


11.19} 77 
83. 
76. 
82.18] 35.71 
108.02} 22.30 
77.14) 40.20 


50.92) 36 


| 73 


San Francisco 


Washington, 
B.C. 


| 


.47| 13.26 


.26| 22.97 
18} 1.44 
.14| 16.40 
80} 15.69 
.14| 27.75 


.03| 20.14 
-26| 15.60 
-48) 65.02 
65) 21.52 
-26| 75.08 
-68| 55.66 


.72| 82.76 
:90| 53.88 
.51| 24.09 
.60| 42.57 
.04| 106.17 
.78| 23.72 


-14) 33.57 


20} 30.81 
67| 42.40 


38.03) 111.67] 8.14 

| 36.24] 81.50 
19.53| 66.60} 51.33 
34.79|108.43| 4.90 
| 22.24) 95.88] 10.88 
| 53.38)118.11| 30.32 


| | 
79.17| 26.96/ 106.35 
43.17/115.14| 14.81 
33.28|106.18) 4.20 


.64| 32.54 


"33.32! 66.60! 59.75 
i | 


.|106.17 


83.66, 33.54|106.17 
40.00|112.16| 12.98 
41.52|104.05| 36.01 
15.92| 87.40] 20.12 


BETWEEN PRINCIPAL CITIES OF THE U. S. 


TO 


Atlanta, Ga...... ‘Sarat 


Birmingham, Ala. 
Boston, Mass..... 
Buffalo, N. Y..... 


Chattanooga,Tenn 


Chicago, Eil...... 


Cincinnati, O..... 
Cleveland, O..... 
Dallas, Texas..... 
Denver, Colo..... 
Des Moines, Ia... 


Detroit, Mich.... 


Helena, Mont.... 
Houston, Texas... 


Indianapolis, Ind.. 
Jacksonville, Fla.. 


Kansas City, Mo. 


Los Angeles, Cal.. 


Louisville, Ky.... 
Memphis, Tenn... 
Milwaukee, Wisc.. 
Minneap’s, Minn.. 
New Orleans, La.. 
New York, N. Y.. 


Oklahoma City... 
Omaha, Nebr..... 
Philadelphia, Pa... 
Pittsburgh, Pa.... 
Portland, Ore..... 
Richmond, Va... . 


St. Louis, Mo.... 

alt Lake City,... 
San Antonio, Tex. 
San Francisco, Cal. 
Spokane, Wash. . .| 


| Birmingham, 


Kansas City, 


Indianapolis, 
Mo. 


Cincinnati, 
Ind. 


Ohio 
Houston, 


Texas 


Ala. 
| Chicago, 


| Til. 


| 


2094 


: 2815|2687| 3088) 2048) 2353} 2 
Washington, D. C.| 733} 813) 478) 736} 498 
i | | 


’ 


2243) 1890) 1376 
| 546/1550) 570|1083 
| | 


| 


polis, : 


| Milwaukee, 


Memphis, 
Tenn. 


Wisc. 
Minnea 
Minn. 


1316 
1677 
2403 
2664 
.|1929 


2430 
2055}... 
2551 
2271 
2091 
3162 


3041 


2156 
778 


414/1792 


2091)|3162 


784) 821 
444)1277 
1052) 981 


;|1386/1365 
1437]... 


804/1591 


1341} 96 
1209) 396 
2912|3288 
1129} 362 


782|1002 
1949|2499 
636|2014 


2451|2328|2500| 3329) 1928 
|2408| 1929] 1571| 2868) 2936] 1653|2842|2540 
2973|1007| 829|1213/1195| 2421249) 146, 244)3142, 


elphia, 
City, 


gh, 
Salt Lake Ci 
San Francisco 
Cal, 


Pittsbur, 
Portlaad, 
Utah 


Philad 
Pa. 


1195|1401|.... 


Seattle, 
Wash. 


3268 


2339 
2026 
3174 
2872 

199 
3333 


2497 


106 
917 


Washington, 


33 | 
ad 
an 
on las 
ani D.C. 


784) 478 


1139}1195 
638) 242 


1060) 1402 
769|1249 
544| 146 
242| 244 
2662| 3142 
604) 120 


471| 813 


1881/2310 


1050) 1352} 1547| 1864) 2643) 1521|1772 
12313|2337| 816).... 
919) 1063! 1508) 2304! 2784 
813) 1204; 2310) 3177, 3116 486... 


2697/3177 


Railroad Fares, Courtesy Dortnell Press. 


Automobile Mileage, Courtesy Rand, McNally & Co, 


$ ALES 


MANAGEMEN T 


Assistant Buyers 
for the 


American Home 


Your national advertising probably reaches the 
mothers of over a quarter of a million Girl Scouts. 


Why not make doubly sure of selling these moth- 
ers by enlisting the aid of the Girl Scouts in The 
American Girl Magazine? 


Eighty per cent of the Girl Scouts go to high 
school. Their training in cooking, sewing, house 
cleaning, health, laundering and out-of-door sports, 
make them, and thousands like-minded girls who 
read The American Girl Magazine, especially re- 


sponsive to products advertised in The American 
Girl. 


And because of this training, the Girl Scouts 
opinion is respected in the home. Her suggestions 
are taken. She is an ‘‘Assistant Buyer for the Amer- 
ican Home.” 


Sell the Girl Scouts as many prominent advertis- 
ers are now doing by using The American Girl 
Magazine. At $235 a page, twelve pages in The 
American Girl will cost you less than a half page in 
one of the bigger national periodicals. 


Announcing New Rate Adjustment 
$300 per page—effective Jan. 1st, 1930 


All orders placed before October 1st will enjoy old rate thru next year to August 1st, 
1930. Current rates based on guaranteed Net Paid A. B. C. circulation of 49,000. 
New rate based on guaranteed Net Paid A. B. C. Circulation of 60,000. ° 


The American Girl 


The Magazine for all Girls 


Published by THE GIRL SCOUTS, INC. 


670 Lexington Avenue, NEW YORK 


NATHANIEL A. JONES, Advertising Manager 


PHILADELPHIA CHICAGO 


Powers & Stone, Inc. 
ist Nat. Bank Bldg. 


Harry E. Hyde 
548 Drexel Bldg. 


PASADENA 


Hallett E. Cole 
1459 N. Catalina Ave. 


MANA GEMEWN T 


ADVERTISING 
APPROPRIATIONS 


HOW THEY ARE DIVIDED AMONG MEDIA 


Lineage of National Advertisers in the Newspapers 


HIS section is devoted to the advertising appropriation 
Tin general and what part of it is invested in particular 

groups of media and what part of it goes to particular 
publications. 

It begins with the report of an extensive research conducted 
for the purpose of discovering how the pennies that make up 
the advertising dollar are distributed. The results are shown 
by colored charts and figures in the pages immediately fol- 
lowing. 

Below this report will be found an actual count of the 
lineage taken in 1928 by 2,364 national advertisers in the 367 
newspapers of the 77 largest cities. The count was made by 
Media Records, which conducted the compilation for this book. 
Nothing of the sort had ever appeared before. It is a first 
long step toward the goal of such advertising records for 
newspapers as are kept for the magazines, and it should go 
far to fill a much-felt want. 

Classified by 60 trades, these scores tell many stories of 
hot competition in the large markets among close rivals in 
their own lines, and reveal vividly the competition for popular 
favor among industries themselves. But their value is more 
practical than it is dramatic. They disclose the measure of 
confidence felt by keen judges in the markets they are attack- 
ing, as well as in the newspapers they use. By means of the 
facts here furnished every director of advertising and every 
manager of sales can gauge the efforts he is making in sales 
promotion by the record of efforts of others in his own or 
kindred lines. 

Provided with this information and similar information about 
advertising in the magazines, also to be found in this section, 
boards of directors and executive heads can make their appro- 
priations for advertising with enlarged understanding of the 
problems before them. To no small extent, indeed, these records 
remove an element of guesswork from business—from the 
business of publishers as well as from the business of their 
customers—for they help to chart regions of the seas of 
advertising that have hitherto been little known. Nothing 
has contributed more to the success and stability of the 
magazines than the full records and analyses of advertising 


expenditures on their pages. The same sort of records should 
be equally helpful to the newspapers. The estimates of national 
advertising expenditures in the newspapers which were pub- 
lished by the Bureau of Advertising of the American News- 
paper Publishers’ Association from 1923 to 1926 were directed 
to this end and made a good start. Their withdrawal from 
publication in 1927 and 1928 left a large void which is now 
happily more than filled by the very comprehensive figures here- 
with presented. 

Those who prefer dollar expenditures to lineage measure- 
ment of advertising will have no difficulty in converting adver- 
tising lineage into money. All they have to do is to reckon 
the average national rate of the newspapers, whose rates are 
given in the Media section of this book, and multiply it by 
volume. 


Comparative records of newspaper advertising in total lineage 
by cities and by individual papers, as far as such data are 
available, are published in succeeding pages. 

There also will be found the comparative records of maga- 
zine advertising by magazine classes, by individual magazines 
and by industries. Similar records are given for national farm 
publications and for the national radio broadcast networks. 


There are no complete figures of the sum of advertising ex- 
penditures in all media. Estimates run all the way from 1% 
to 2 billion dollars. Professor Neil H. Borden of the Harvard 
Graduate School of Business Administration offers these esti- 
mates for 1927 in the Hoover Committee Report of Recent 
Economic Changes: Newspapers, $690,000,000; magazines, 
$210,000,000; business papers, $75,000,000; direct advertising, 
$400,000,000 ; outdoor advertising, $75,000,000; street car cards, 
$20,000,000; radio broadcast, $7,000,000; premium, program, 
and directory advertising, $25,000,000; total, $1,502,000,000. 

As far as publications are concerned these estimates are rea- 
sonably near the known facts, and there was no material change 
in them for 1928. There is no reason to challenge the figures 
for business papers, outdoor advertising, or radio broadcast by 
national networks. Of the other figures little of a definite 
character is known. 
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HOW THE ADVERTISING | 
DOLLAR IS SPENT = 


See ee ees See Charts 


By Company See Tables 


(ae 
Magazines 


Average Annual 
Advertising Appropriation 


AUTOMOBILE ACCESSORIES | auto. Accessories... 


mn WwW 
woiwm 


% Farm 
Papers 


% Trade and 
Ind. Papers 


~~ 
na mm 


‘AUTOMOBILES AND TRUCKS | ca, 


Average Annual 
Advertising Appropriation 


15 


BUILDING MATERIALS 


NEWSPAPERS |'% 


Average Annual Advertising 
Appropriation $96,000 


“hae F i 
8 | Sz 
20 
Auto. Accessories... .|19 1 
Auto. Accessories....|....]....].... 
Auto. Accessories... .}... .]|20 
Auto. Accessories.,..|10 50 
Auto. Accessories... . 
Petroleum Products. .|... 30 
Shock Absorbers... . 1 
Auto. Supply Co.....| 5. 5/43 
Twe Patches.......:.},.. 428 
Winter Access....... 10 
pékdisiavenentes 2. 5)32. 
Cars 56 
Cars 12 
Cars and Trucks..... 1.5125 
i er ery 40 
EE Te 
Elect. Ind. Trucks...| 1.9}. 
errr fy 
GR kervsisevssccvae ee BE 
a 
Building Material....| 5 
Building Material....|... ./10 
Building Material....| 2 
Biniding: Material... .|....... 2. <0. 6-00. 
Building Material....| 5 7 
ere Cee. ee! Meare: 
Prepared Roofing....} 1.5} 5 
Metal Partition..... << 
Weather Strip...... 
Incinerator..........]..+.980 
| ere rr eee ee 
Building Hardware...|....}. 


20 


[2:4 


.|20 


1—Includes 18% for catalog. mat 
2—Includes 6.6% for permanent exhibit and 2.8% 4—Includes mats. : 
5—Includes 5% for business shows. 


%—Includes 13% for monthly house organ. 


6—Spent for radio. 


% Outdoor 
Advertising 
Directories 
Novelties 
Administration 
Zo. 
Miscellaneous 


%. 
% 


tn 
m 1% 


= 


mn 


= 
~ 
~ 
hie! 


~I 


on 


~I 


wm 
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HOW THE ADVERTISING 


Average Annual Advertising 
Appropriation $148,600 


Flour Milling....... 


OGRE ow eat ah at) 


Flour Milling 


Cereals & Flour Mill.|.... 
Cereals & Flour Mill.|.... 


Cereals & Flour Mill.|....j}.... 


DOLLAR IS SPENT Manufacturers (2 | 2| 2 
Reporting az 3 3 ‘5 
By Industry.................See Charts si 2 gS 
My COROT. . og 6c. ec nca sss See Tables se9 || see ses 
CEREALS AND FLOUR MILLING Cereals & Flour Mill.| .26/51 | 1 
Cereals & Flour Mill.}1.25/10 


.|20 


. 138 


% Farm 
Papers 

lee Trade and 
Ind. Papers 
% Outdoor 
Advertising 
\|oz Direct 
Mail 


20 


dN 


wn 


25 1 
115 
15 


19 


.|16 


% 


Directories 


% 
Novelties 


—-— HA oC 


.|20 


% Eng. and 
Art Work 


Administration 


40 


o7 


un 


% 
Miscellaneous 


— 
oO 


CIGAR MANUFACTURERS 


Cigar Mfgrs 


Cigar Mfgrs 


Cigar Mfgrs 


| 


Cigar Miers. ....... 


Cigar Mfgrs........ beiics 


.|50 


bdo 


.|10 


if 


16° 


Cigar Mfgrs........ 10 412 1 . 22 5 {20 8 |32 
Cigar Mfers........ 4. 5/65 10 14 11 
| 
Average Annual Advertising 
Appropriation $350,894 
CLOTHING—MEN’S AND BOYS? yfen’s Furnishing...| 3.5/14  |42 4 g | 8 7 |3 1411 
nae Men’s Furnishing. ..]....]....}|72 9 4 |9 6 
<° Men’s Furnishing. ..| 3.5/25 [30 5 5 | 5 8 |3 |1912 
: Men’s Furnishing...} 4.5] 7 |37 15 |20 3 8 |10 
- Men’s Furnishing...| 3 95 5 
Men’s Furnishing...} 2 30 |40 10 |15 o 
Men’s Furnishing...}..../80 |10 .|10 
Men’s Furnishing. ..| 2.345 4 6 {25 {15 a 


“wy 


Average Annual Advertising 
Appropriation $329,000 


*—Includes 20% radio. 
Paint. 


‘~Includes business shows 5%, sampling 10%. 


—Includes radio 2% foreign 4.7%; sampling 11.6. 


5—Sampling. 


6—All department salaries. 


7—Includes 3% sampling. 


&—Includes radio 25%, business shows 2.5%. 


*—Including sampling 15%. 


10—Total sales and advertising appropriation 13%. 
11—Car or bus advertising. Z 
12—Including 15% car or bus advertising. 


110 


S ALE §S MAN AGEMEN T 


HOW THE ADVERTISING 2 nt ge J) UE aa 
DOLLAR IS SPENT Mendes Sal | Aig. se|eal¢ | | s| 3|as] a] & 
By Industry................. See Charts sai #| sleelé"|sbla-/aa] 8] e/ge| 2] 3 
Ry Cimeitey . nno See Tables 29 | aoe | eS | ace | 2H | aed | 2c aed | ash | ac? fed | acd [ae 
CLOTHING— WOMEN’S cn ORERED te 37.5 20 30 6 | 6.5 
x Dress Silk ......... a ee |25 | 6 |20 | 5 20 {12 
Ee. eee hen 150 10 .|202 .|20 
z é Millinery... ccs esis So oell edo. See (20% 120 
Knit Gds. & Undw’r.} 3.5/24 |12 ...|20 Ri; ai) eee coe 
Knit Gds. & Undw’r.} 3 60 + (40 aS AS A. sche 1 
Women’s Clothing. .} 2 25 225\:. [45 5 10 110 | 7 
Women’s Clothing..| 6 [23 {22 8 S SOM eed sce sae 7 
Women’s Clothing..}..../| 5 |50 Aa 
TCNEWSPAPERS 1.3% 
Average Annual Advertising 
Appropriation $57,750 
ELECTRICAL APPLIANCES ss fans............... 2.6)... .|46 15 jet 1.5045..42 PO 18 
(Domestic) 
Refrigerators....... 6 {25 8 |10 {20 |15 1 10 | 5 | 6? 
Refrigerators....... Meee | (omer (Cee {100 3 
Refrigerators....... soe 120 iS hy 4 224 
Refrigerators...... Se) oe an oe 12 | 8 7 |10 : 
ALL Refrigerators....... ; a ee 15 10 415 Sb 2.5 
OTHERS 23% . | Laundry Dryer..... 5 |....|50 6 M2 BO bese 8 4? 
Washing Machines..| 7 50° 7 5 38 
Washing Machines. .|... ./35 <a Hee 6 3 7 7 itt 110 {3.77 
Washing Machines. .|... ./50 15 JTS (10) [oetSlys.ea[ co ( 
Washing Machines. .]... .|/74 4 |12 2 1 78 
Average Annual Advertising 
Appropriation $275,640 | 
—— sin epiamaaiial Farm Equipment... .| 2 wee 1G TE BS tics cbs. oes 
3 Farm Equipment...| 4.3]20 |20 24 5.2)....| 5.4]... .|25.4 
Farm Equipment. ..|1.75] 4 130 | 4 25 | 6 wf 2 }9 fo" 
Farm Equipment...| 2.6]... 155 | 4 | 5 411° 110 8 |}6 | 1 
Farm Equipment...| 2 || 3 (28 |10 8 |16 2 412 _ 
Farm Equipment...} 2 (50 | 3 141343 | 1 14 | 5 {10 
Iron Fences........ 6 j....|35 .{10 gee heed oe "4... ae" 
Milking Machines...|....|]....]..../85 2 e+ 2 i 
* Milking Machines...]....|] 5 .|70 ae eee eee 
Oil Power Machinery|....]....]..../35 | 5 |....]20 [35 |....]....] 5 
Peer eer 4 50 30 5 10 | 5 
MAGAZINES 1% NEWSPAPERS 2% pi ere 2 ...{12 |10 {10 -o AOE SF Lich Oe FS S* 
Average Annual Advertising 
Appropriation $87,100 = 


1—Signs. 7—Based on units sold. 
2—Business shows. 8—Radio. 

*—This company has small appropriation. 
«—Includes 15% for car and bus advertising. 
‘—46% national, 4% local. 

*—18% radio, 7% consumer circulars, 3% direct 


%—Letters written for dealer. 
10—Based on net sales. 


mail to dealers, 10% motion pictures. 12—Jncluding 12% radio. 


11—Includes 6% radio, 4% business shows and fairs, 
6% foreign, 2% field demonstrations. 


13—Sweet’s Catalogs. 
14—Distributed through dealers. 
15—Includes 5% motion pictures. 


eee ee 
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HOW THE ADVERTISING . Tal vs J} z | 3| 3 

DOLLAR IS SPENT = Manutacturss |= | &| 2], |S8l82le [2 | 2] 2| | 2] § 

Reporting <3 &| S| &e| B21 se] 8 3 3 B} w2 ‘S = 

By Industries................ See Charts sai £2] SlfslG-1é8lael/as| 3] SSE] 2] 8 

By Companies................ See Tables we ser res rest ree xe res ser | aes | see re reF | 35 

FINANCIAL Bank las |10 20 |17 2 |1 53 
52.3 8. 3}15.5}13.4 1 4.1 5.4} 
40 13 13 | 4? 110 203 
40 |20 5 |10 5 |20 
1 133 10 30 2 2 415 8 
40 {25 135 
113 130 | 2 152 2 1 
iS |S .}10 65 1 4 
19 116 17 (|17 4 12 }iS 
150 4 {25 wate 3 | 6 
Average Annual 
Advertising Appropriation 
FOOD PRODUCTS Beverage........... a 5 |50, 20 5 — 
CHG es sites oes ....430 140 5 |10 |10 5¢ 
CA ee eae tee 5 47 1.4)11.6 118 .|22 § 
Coffee and Tea.....|... .135 5 {30 5 5 1208 
Coffee, Tea, etc.....} 1 40 |22 4 |10 5 197 
Coffee and Tea.....]....100 
N 
EWSPAPERS DN 0%, Sores acl 15 |80 J Ee. ob 5 
48% : 
Farm Produce...... 8 {38 1 2 1 5 3 5 |278 
OMEN Sure 2 at ecslalth wee 25 |10 2 .|20 {20 a 4) eo Pe eos 
Milk, Canned....... soa flO [35 1 {16 | 4 | 4 4 110 |16 
Packer, Fruit....... A eet 1 3 4 5 2310 
ROG o naceiverane eis ... (10 [45 30 a 3 5 2 
Average Annual 
Advertising Appropriation 
$76,600 —_ 

FURNITURE & FURNISHINGS | Beds, Metal........ 2.25 [15 5 12 112 13 |....]12 |10 | 6 
Z2 Beds and Springs....}....]22 |18 8 (23 |20 | 4 5 
gy 
3m Carpet............. -e af... [48 14 11 {18 1 1 17 
ms 

o Ae ee? re .|13.5}13.5 

> 

Se Floor Covering... .. ee ee eee ee 8 |53 5 18 |10 
Lr LU re (Pe 50 C.Sowc shh U25 43 
Furniture... 06.6... ee (\) 20 {10 
Furniture........... 3 |22.6)48.4!. 2.2). Sob FG AS...) $a ea as 
Furmiture.....0. 6%... 3S $13. 7152/31. 2.5}... .{10.6)10 .6 6.2) 3:@.. 
1410) C1) oe ....125 {50 |10 2 2 .|10 
SUNN sis: went siete aes mee aan Perea | eeparar| bb 11 |20 9 5 
Smokers’ Requisites .|... .}60 .|10 8 | 8 8 6 

Average Annual Advertising | 
Appropriation $257,323 ee | | i 


'—Car or bus advertising. 
*—For branch banks. 
3’—For advertising agency. 
‘—Radio. 

5—Sampling. 


8’—Car or bus advertising. 


7—Including 2% business shows, 12% car or bus 


advertising, 5% sampling. 


8—Includes 14% car or bus advertising. 


9—Includes 1% business shows, 5% car or buS 


advertising, 9% sampling. 
p 


10—Includes 6% car or bus advertising, 12% com- 


modity co-operative. 
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oO 
HOW THE ADVERTISING ; “r 9 18 
. e wn 
DOLLAR IS SPENT = Manufactures |3 | &| oslsaie |e | S| gl ae] B] & 
: Reporting ag 8 S1Ey Be Ee ol Ss is B | w0 2 = 
By Industries................ See Charts sai £| S|&8ié.168 |delaa| 8] ® ge ‘al § 
By Companies................See Tables. 29 | pee ws we re x res | aes 3A ree rel reE | 905 
HARDWARE SPECIALTIES Casters & Fur. Hdw.| 5 50 |....|25 ¢ Pele 5 
Hardware & Cutlery.|....|....]15 | 5 |65 o 2 2 


HardwareeeCutlery .).<< (0 |esodlescc(20 eo. ct2) 49928] ...0.6 (fOr ii 


wn 
wn 
i) 
WwW 
— 
—) 


Hardware & Cutlery.| 7.5)..../60 |..../10 
Hardware & Cutlery.| 4 |..../20 |..../20 |....]40 |....]....]....]10 
Hardware & Catiery.)....4....198) | 3 19. )....386 18 [4.4.12 16 


— 
nas w wn © wn wn — Co 
wn 


Kitchenware........ wor ee meer: a oe ke Be ee eee 
TIOCKS MOUCs) «6.555 es vs Lo 47 133 8 | 8 
MWGOIS Norse eane ee (ai ees solenretes aOR divs cee’ ae Ee 
ARO Seis 1 fos Nid astetiee (eeiicebstase cee 2p eae 2 Bical @ Bee ogee 
MOONS Boi eis andn nies DOs cabeetrlaweclOO! lol eeeeleo 
Tools. Biec; Maenet.|.. cco85150" Veo l socal. c och WS acoebes ES 
Average Annual 
Advertising Appropriation | 
$132,684 | ; 

HOUSE FURNISHINGS GICASETS 6 Fas FCA ea wheter ete eee at f. }Ehs fh 2.5|42 [36 
Gieansers.. 6.654.000) WS YO. 123-15 3 is |S Ghee esive 7a 
IGIEANSETS 5 66500 scale. 139° eco 5 DS Veewales cst aooulets abo + 


SIBANSETS c6.o:co.k cd ednicallenectiawe dO” fesse scape LO 2 
House Furnishings. .}10 ]|....]....]....] 7 |....] 7 [14 1 1 S lease t0e * 
House Furnishings. .| 4 es 2a 


House Furnishings, .|....//3 (80 |....|5 |...:] 7 2 Veccnsdeon eee abate 
House’ Furnishings:...|......|..<..j90) }...3/25> |..2.120 Be sonsaleye sal te” Slawsald Joo 
Insecticides......... — 2 Sate ee ee 


Mops and Polish....|....154 [27 |....:2 #0 | 8 |@8 |....f.....2 |5 | 4 
Sheetings...........[..«§lO28.4....) O.9....) 289.2... ..t. 2.) B.S 6.9 


Average Annual ] 
Advertising Appropriation | 
$51,500 | 


JEWELRY AND SILVERWARE  piectric Clocks......|....|....(28 |....{ 4.81....(34 |4 | .2].....6 [5 186 
- NGWEUY, 05 ees mesa © EER Avsoascethecastee GR Bictiecwceee £42 15 
$2 Sewdlty ccc. ccs. — 2. eee eee 
ro 
" ee 2 en ee a one ee 
~ 
% a: Ee oe eee 2 ee ee eee 
° . 
ee ee poche ED bee ARS Levi A GP Peeks Soe 
ee , 8. Lad? bhescshaoc Fo 3 4e 1 oS 
es eee i 14 1... 3a he SO... Ot 
ee eee eee eer eee ee ee eee eee ee eee 
Watches........... C.8...30 Loh t ff P@ Lac & 1 
| 
| 
Lt NEWSPAPERS 1% | 
Average Annual Advertising | 
Appropriation $120,516 | a 
1—Business shows. 3—45% for radio. 5—Radio, business shows and sampling. 


2—Sampling. 4—Car or bus advertising. 
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HOW THE ADVERTISING . oy «| =| : 
> 2 ri o 8.8] - 3 n $ Pa 
DOLLAR IS SPENT — Maeeiecianes Sel $| Sle./8 fise|2 |4./.3| 3 s3| 2] 3 
Ne I i's ease See Charts sai 2] Slaesia-|é6s Ag ag} 3] 8g ge ‘e/ 8 
By Companies...........:....See Tables see lace res ree ree see | aes | aoe [ach Jace | ek a ss 
LIGHTING AND WIRING Farm Lighting Plant}... ./14 |34 | 9 6 |15 8 | 7 7 
| Flexible Conduit... .| 3 112 56 |15 5.8 11.2 
Gas & Elec. Utility..}... 156.3 4.6) 6.1 12.8]}15.5| 4.7 
Lamps and Stoves...}..../18 |30 | 6 | 3.5 12.5)15 4 17 t 
Lighting Accessories.| 5 53 8 9 2 {17 11 
Lighting Accessories.} 3.5] 5 {20 20 {45 6 | 4 
TRADE and 4% 
IND.PAPERS Lighting Fixtures. ..| 5 .|30 4 15 |20 31} 
Lighting Fixtures. ..}........|18 2 .|40 5 5 |20 |10 
Lighting Fixtures...|....]....|....]..../46.8 18.7} 2.5} 1.3} 3 118.7) 9 
Transformers....... tb S 5 .|20 ere |S .J13 {20 2 
Transformers....... Sree] Paeeee, Menten ceerae) Yb .|25 
Average Annual 
Advertising Appropriation 
$138,250 
MACHINERY AND SUPPLIES Engines and Pumps.|25 | 5 | 5 .190 
El. Timek’p’g Equip./10 .130 BS. 20 |15 -Staccuee | S fs? 
ee ee eee eee meee ees 143 
Machinery......... ee Cee ees ee | 40 
Machinery ......... 1.5]... ./40 25 24 2 4 |5 
Metal Mfg..........| 1 | .8|32 19 1/1 .5|25 20.7 
nd | 
TRADE aNd 17% Portable Tools...... «aden 25 2 |6 | 1 10 |11 | 2 
IND. PAPERS 
Port. W’dw’k’g Mch.| 8 6 |S @ 40 | 5 10 
Power Transmission.}....]]....}....|....|95 5 
Refrigerating Mchy..| 2 .|60 5 8 |12 1/153 
eee So a .|10 5 2 3 
Steel Castings... 135 65 
Average Annual | 
Advertising Appropriation | 
: 1,120 | 
AT l 
MAIL ORDER Appliances......... 160 |40 
a ae 16 |10 |84 
< : 
= x Mail Order. ........ 10 46 137 4 13 
G ui Mail Order......... 15 | 2 |23 70 5 
= Mail Order......... 25 |50 |50 
Mail Order......... 16 5 .|82 1 12 
Mail Order......... 9 185 15 
Mast Onder......... 13 50 23 5 7 315 
Novelties........... aod ee 33 7 
Portrait Enlarging.. .|25 3 {80 1 16 
Average Annual Advertising 
Appropriation $43,333 


'—Booklets and catalogs. 


2—Includes 5% for business shows. 


*—Includes 13% for business shows. 
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HOW THE ADVERTISING . , oo ee 3 '| ae 
DOLLAR IS SPENT = Manufactirers «| 24) 81 2) _ [esiggle |2 | €| a| Se] 2] & 
a Compieke.—..), . - imon Nansen eal oF) P)Ag)es (62/25 /C8] 2) | Ael glo 
BSS || BZ | BSS | Bar | BF | Be | BSS | BS | BA | Bz | Sd | Se | SS 
OFFICE EQUIPMENT Appliances....... 2.510 {30 5 a 4S 14 7 {153 
Appliances....... .|10 50 .110 5 10 ES 
Equipment....... .|50 .|50 
Equipment....... 5 20 |15 10 18 {30 4 | 3 
Equipment....... 10 .150 5 10 {20 5210 
sie, Equipment....... 126 17 147 .|10 
OTHERS I5% Equipment....... fet 3 es 2 S215 
Equipment....... 65 3 15 2 5 10 
Equipment....... 5 25 38. -|25 12? 
ee DMs. 5 .}60 |25 .110 
Pens and Pencils....|..../40 |45 5 | 6 4 
icin ian Pens and Pencils....|10 40 |45 7 {3 
Advertising Appropriation 
PAINTS AND VARNISH Co. No. 1 25 120 Sis 1F We T2 Av 5 |183 
6 | 7 |10 1.5]6 | 5 |20 a |5 |17 |24:s 
59 5 |20 {15 - 1 
16 .|32 .{52 § 
3 | 1 5 {16 |25 {13 4 |3 | 5 {288 
5 #20 |5 |5 5} 6.5}20 {20 218 
41 .9)20 PA PES Zl. .8} 9.4) 6.6 
20 141.9). 24 PLO Ol! s8] O11 0. 5] Ss 
10 415 3 20 |25 | 1 12 {14 
res .|10 5 .}10 
Average Annual 
Advertising Appropriation 
PROPRIETARY MEDICINES op ,ooriet, Medicines.|14 [45 [21 2 3 |13 2 |4 |10 
Propriet. Medicines.|35 |30 | 5 z 20 | 5 3 ie’ 
Propriet. "Medicines.}15 {15 [35 5 2 4eZ cf a0 5 |16°* 
Propriet. Medicines.|30 {25 14 |14 3 442° 
Propriet. Medicines.}20 |90 z sine 
Propriet. Medicines.|27 |65 wosshae .. 10 5 
Bar Dromts......... ...{28 130 [42 
Average Annual Advertising 
Appropriation $48,650 


1\—Car or bus advertising. 
2—Business shows. ; : 
3—Includes 8% for sampling, 5% car or bus ad- 


vertising. 


4—Includes 514% car or bus advertising, 1% for 


business shows. 


5’—Radio and cooperative advertising. 
‘—Includes 5% for Radio, 1 %for business shows. 


7—Includes 25% for sampling. 


8—Includes 10% for car or bus advertising, 5°% 


for sampling. ° 


%—Includes 16% for sampling, 6% for car or bus 


advertising. 
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HOW THE ADVERTISING Tel | lgeles | de] 3 
DOLLAR IS SPENT — Maggots” /Se/ | sle.|ge|szié |2.| =| Silas] 2| 2 
By Industries................See Charts sai £2] Sl S8la-/68|/aelas| 3] Fide] Be] 8 
By RII a nos Sok cs acne nes See Tables ae | sez ws see | age Se ee 4 A iA Se we | ss 
RADIO APPARATUS Apparatus.......... ver 70 5 10 | 5 
Apparatus.......... seoenee baa + 6 + | 7 
Appaeratus.......... 5 26.5} 7 5.5}. Me hic] a 49 
Apparatus. .....2... aera 5 7. 2 3 3 
Apparatus.......... 7 155 | 5 5 2 5 |3 |222 
Batteries........... vocspos ws Pee JIG 15 1 1 3 
Cabinets & Furniture 2 *|30 5 2 | 8 {42 113 
RISA a ciaieriin ald wrstuats 62.5 1.2)10 4.1) 8.2 6.5} 3.1) 4.4 
Sets 47 10 |....414 410 9“ 
We kins oxen 425 3 {25 |25 |10 8 | 4 
SOG ae Fs wi ennws oe 8 i175 | 6 7B Gh al es 5 1 1 
TO sscxievccsacay ee Bae 7.4 26.1 9} 5.2)495 
Average Annual 
Advertising Appropriation 
$287,980 
RUBBER MANUFACTURERS Tires and Tubes....| 3 |20.6| 9.6 4.2)10.5|24 |17.1]....) 1 5.1} 7.9 
Tires and Tubes....| 7 |10 {10 55 |10 5 $ 13 
Tires and Tubes....| 2 25 |50 25 
Tires and Tubes....| 3 15.8 5.6|53.3 10 | 8 t3 
Tires and Tubes....}..../20 |20 5 30° |15 3 5 
DIRECT _— Tires and Tubes....} 26 30 10 [50 | 5 5 
MAIL a Tires and Tubes....| 3 |28 3.9]....) 2 [51 |....] 5] 4.3] 3.81 6.5 
Tires and Tubes....} 3 |10 Oe 15 .|20 {50 5 
Average Annual 
Advertising Appropriation 
: — $202,440 
SHOES Shoes 5 |25 17 1 | 4 [13° |27 5 |3 |5 
37.5} 6.3 -| 6.2|18.7 
13.4] 4.8]... ./23.9) 9.8)....)....] 4.2] 2.81 .7 
| 25 |10 | 1 | 1.5} 7.5130 
25 |25 As 
(40 15 as 
2 | S30 .6) . ees oe 
§ {15 |10 |....|20 {30 ...|10 
| 
| 
Average Annual Advertising | | 
ae Appropriation $134,500 | 


—Includes 46.5% for radio. 
Includes 20% for business shows. 


i—Includes 10% for business shows. _ 
4—Includes 6% for radio, 3% for business shows. 


5—Includes 44.1% for radio. 
5—-Allowances granted some dealers. 


3 


Includes 5% for business shows. 
Sampling. 
ncludes 10% for sampling. 


4—Includes 15°, for sampling. 


5—Includes 15% for printed matter. 


6—Includes 6.5°% for time tables. 


7—Includes 4% for business shows. 
8—Includes 5% for motion picture, 18% 
literature. 
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= . 4 2| w 
HOW THE ADVERTISING | : Be | aes g | #1 8 
7 : > 2 3S o 5 i ees tH 3 n Ad 5 A 
DOLLAR IS SPENT = | Magutsctarers 12s) €] Ele,igeliszlé |4.| §| Sia8/ 2] 4 
By Industries................ See Charts | 38 g % &3 o:. 162 las lad 2 Me ge F) 8 
By Companies. ..See Tables | __| wee free | ree | acct | x08 | ace | ee | ae | as | ace | aed | ed | as 
Cooking Stoves..... 20 {25 160 tS 
Heatineand-Vent. ...| cs cies. ec e}ec +5150 30 5 15 
Heating and Vent...| 2 9 153 20 3 15 
Lamps and Stoves...|..../30 {20 5 4.1 it AV6c5 |... .20y.5.noeerer Orel 2 
Oil Burners.........|/ 6 95 5 
es Plumb., Heat. Spec.} 5 20 |16 .|16 25. |10 5 8 
DIRECT 17% Pl ae : c c c c e 
umbing Material..}....]|....|50 |20 10 5 > 5 
MAIL F 
Stoves and Furnaces.|. . . .||43 3 17 (|24 1s 3 2 6.5 
Stoves and Furnaces.|... I segiileacse eee Wi 7a bg & We 3 
Stoves and Furnaces.|....|... .|83 © ee ee 3 15 |2 
Water Heaters...... sales Ol S$ 1...408 £ 110! 
= | 
Average Annual | | | 
Advertising Appropriation | | 
$258,000 ee ee 
eer ee ae — aha ane — i SS | | l or a as ae) aa ai ta tae eee 
FOILET REQUISITES Toilet Requisites. .. as {70 9 £3 2 (10 1. 17 
| | | | | | | 
Toilet Requisites....|12 |40 [40 | 5 | 5 Se ee ee 1 ie 
| | | | | | 
Toilet Requisites....]....]34 |51 | 8 |....J.... = am Bee ee 
- | | | | 
Toilet Requisites....} 9 |....160 |....].... ro | Be} a eee rene Ce 
; | | > AG Sa ae | 
Toilet Requisites.....).5 #78 fo... 1.26. | 5 |. Sh Reon eee eee ner ee 
| | | | | | | } | 
Toilet Requisites....)..6 495 125 |... borsdawvohaddee 4.-s4-.-.,S 420 0 
Maenianaelan Toilet Requisites....|..../20  |75 ee © ick bwkassicc bee 
Average Annual 
Advertising Appropriation 
$165,000 | | 
TRANSPORTATION Railroad........... 50 | 8 6,2 | 2 4 | 6.4|278 
REMGOAG 6 a.5 coe adele 195 |25 .|10 .|10 
RANTOAE . 4.6650 KAS ie joer bay 150 24.1 
6 
MRAMPOAG ss 15 cous oe ks 3.9)50.9)11.6).. 7. SA wn BAS 
BH AVE ecctrcacttoecten 131 3 139.8] 4.316 | 5.9 
MPAW OLS scrisiean cates 4 176 8 epee." 
NEWSPAPERS 
50% Travel Service......|.... 35 135 5 2 123° 
Average Annual Advertising 
Appropriation $487,780 
| 
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NEWSPAPER LINEAGE OF 2,364 NATIONAL ADVERTISERS 


Classified By Industries —— Compiled From 369 Dailies in the 
77 Largest Cities of the United States 


This list includes all national advertisers using three or 
more newspapers in the 77 largest cities of the United 


States, as counted by Media Records and compiled by it 


Advertisers 
By Industries 


1928 
Litesce 


AUTOMOTIVE 


Parts and Accessories 
OS OS Re ea oe 
Allen Shutter Front..............- 
Aluminum Co. of America......... 
Ce ee ere 
Champion bt OA a 
Continental Red Seal Motors.. p 
Cooper Batteries. . shang ae 
Critchlow, V6 aN acer 
Durwyllan Brake Linings.......... 
Exide and Giant Batteries.. ners 
Fafnir Ball _— ae eee 
Fisher Bodies. . rae oak eters 
Gekdie Pcs cesceccessee: 2 
Gabriel Snubbers.. Serre eee 
Goodyear Tire Chains. Bab frat Gra oa ie che 
Houdaille Shock Absorbers...... , 
Hydro Check Shock Absorbers. 
Indian Shock Absorbers. . ieee 
Johns-Manville Asbestos Brake 
LS RCRA REREAD ater err 
Knight Engines. . : 
LosVawie BAGG. icc siceaacncen eee 
Lovejoy Shock Absorbers. ......... 
New Departure Ball Bearings....... 
Pines Winterfront “RACE MR eee 


Prest-O- Lite Auto Pesiaes. a 
Pyrene Tire Chains.. a rea 
Quality Auto Seat Cove Ce SO ee 
Ray bestos Brake Lining. mand 
Rusco Brake Lining.......... 
Simplex Piston Rings. 
Stewart-Warner Auto Products. .... 
Stransky Vaporizer.......... 
Stromberg Carburetor. BS ee 
Timken Roller Bearings...... 
Triplex Windshields..............- 
U.S. L. Storage «> ed rere ee 
Up-And-On Auto Jack.. 
Watson Stabilators..... 2.5.56 -5.2e0: 
WCS OL earner rere 
Westinghouse Auto Products....... 
Whirlwind Vaporizer.............. 
Willard Batteries. : 
Willy, W. M. (AntiGlare » Devices). . 
Zenith Carburetors.... 


Total... 


Passenger Cars 


Cadillac. . Lak Was opty Ace ners 
Cadiline-Bai Salle. .....+<cccc ests 
Chandler. eso nts 

"SL ca RI te et tate 
CHPVAICE. os. 585-5 


PROM sr ecie' so srscolc, ier 27s where wr enasia 


Essex. . 


ES oo eee mem tts 
CCS ae rie coer en ern © 
ERUGROM-MBEOR so 6-65 55 oeln eves eevee 
RASH 56/5 saegco ci en see He 
UAIERRER sic oy wg we Wo oc Rk ow lark 
MBOON AW chown os aes. oueaanranee uu 


RNB otc so tuk gehen 
++ peony 


Nas 

RUN e330, acc soem sine Ge dies 
Oakland-Pontiac................06. 
MME NS oc ices ou wa wou xceortein 
Overland-Whippet 
Packard 


122s 2 OG CLAIR C0 


143,801 


194, "219 
33,508 
26,153 
12,305 
10,770 
11,210 
16,961 

120,569 
41,470 


3,678, 916 


1,477,638 
8,706,207 

519,768 
1,806,700 
2,533,159 
8,770,331 


for this book. 
i 
Advertisers 1928 Advertisers 1928 
By Industries Lineage By Industries Lineage . 
AUTOMOTIVE— (Continued) AUTOMOTIVE (Continued) 
Passenger Cars— (Continued) Miscellaneous— (Continued ) 
Pa a eee ee 72,192 CANGe PIOUNUCONs + occ os canseeauewe 46,376 
oa ee Eee ee Oe 260,246 CO ag aainucdrenesk yede 6,861 
SMT NEM o's oa Pk as hee 290,774 Cities Service Oil & Gasoline....... 392 839 
ET ee or ee 6,571,200 Colonial Gas & Beacon Oil......... 513,357 
RINE ies aria oe oe chee aaa wan 415,424 OS ee ee eee 554,887 
MI Sh cote at a ol ar a aR 272,000 Ci GONG 6 o.oo sa eckenvicaeces 52,198 
A Ce rere 1,980,149 i BOE) ee nee 484,415 
Willys-Knight & Overland Whippet. 2,156,601 PIO coo one Aus ear eas 12,104 
TO eh CMI ad aca nels eockasccecas 521,949 
1), | | ne renee eee 114,885,872 Eveready Prestone................ 435,861 
Freedom Oil Works Co............. 36,721 
Tires and Tubes General Motors Corporation........ 4,079 483 
Ages. FOS. 2.055: J aecoe ReBow ren 15,668 Glycerine Producers Association . wee 250,208 
Dro a re re 5,212 Good Gulf Gasoline. .............. 475,291 
COMEIER EMCO oe rascaenetaenenes 62,028 Harley-Davidson Motorcycles. ..... 12,363 
CA RENE a aia eas Naan wesw ues 12,884 REVO POO CNIS. 5.0 cnc se ceccdccas 46,604 
MRM MNI BTNUN oo ole 3 s,s acco evecararhce ary 151,367 Indian Motorcycles ............... 64,265 
NN BINION eo oie en ose a ee aes 19,025 Ivo Radiator Glycerine............ 19,027 
oon a > ree 12,748 Kendall Oil & Gas.. 13,872 
PUI BIRO. oars. o.43.6 ee eae oa e ec 1,369,552 Marland Oil & Gasoline. 7 466 
Manes RINCS C6 PUDES i. oc ineccvicces 4,909 DUR S oot .o seas ceccwacd oa Sate we 1,338,644 
OUD BOR so a haceaucceaeaees 101 ,000 Mondera O08. 2. 2 ck cc cc accc wees 3,781 
MRIROMUOIGN BENOUS 6.5 cs 5.5 a 0 06 eas RES 1,798,896 Na-Pro Oils. ......... Sats brates 37 ,602 
ROM RRO ide ok di hoe ks nan econ 111,064 Pan-Am Motor Oil & Gas.......... 1,374,825 
TS Go ae en eon 1,064,145 Parco Gasoline. . Wir roratukaan es 72,673 
RIGOR BING y 69 ec ese we eweineees 21,455 Pennsylvania Oil.. 15,600 
CHORIN BOM sec i65. coc xieiee we nara sls 441 ,023 NIUTRIMMN IE eae ee Sta oreo 367 113 
Goodyear Tires..... erecta cute wars 1,218,696 Va a) oC Ss y | eee 645 ,048 
DROME BIRO a Sia rk arnne ah xed asa 29,248 Pyro Alcohol.......... a 39,588 
Uo OY pC ee ee ee 25,020 Quaker State Oil........... frees 77,385 
Kelly-Springfield Tires ......... a 37,107 Relief for Punctures.............. 13,725 
PRUSEGOAY EROS 64. “osm ss, a. 08-006 4 15,449 PS Se pera crore 502,035 
RGHCASIGE BETOS: 6.05.5 2c 6 desc oc oe cee 9,923 Poe he  ORMPUIITEN MS oa an 2 olclaa va area 562,086 
NON a acla io aos Hos oS. Sie was 55,003 Shell Motor Oil. ets als aie bala eta 756,429 
DRANIANONE ROSS oo 5 oc cn ce a eae wer 190,702 Simoniz.. I ee ee as he F 149,920 
WEOMEER BINOB 3 sc. o5o:5 chee demicw dees 91,707 Sinclair Gasoline................. 408 ,678 
TNE WHIMS 6206s wo anc races 331,534 SUING CAIMONUIIE oo u.0 3 a6 obo wow 0 1,239,939 
WURMUMNIE WENOO oo daa ck nw ween Quen 306,854 Standard Motor Oil............... 565,507 
RRR TR nd 5 diw: ules see hk Meals 439 974 Standard Oil Co. of California...... 1,400,998 
MRSA UE Nias 55 oa 6.3'o rs radiate 34,962 Standard Oil Co. of Indiana..,..... 1,590,014 
NGURONGEIES INO a a's o-oo w crcccs ovreleenr 4,659 Standard Oil Co. of Kentucky...... 17,641 
CHG RNC aecara. ar a's so oie rae 33,748 Standard Oil Co. of New Jersey..... 160,608 
Pennsylvania Tires................ 15,291 Sunoco Gasoline & Oil............. 983,898 
The Rubber Institute, Inc.......... 761,099 Texaco Oil & Gasoline............. 1,568 386 
Samson Tires. . See SURG 4a ee 230,848 | Tydol Gasoline & Veedol Motor Oil. 1,591,219 
Seiberling Tires... Te tee eee 94,543 U.S. Industrial Alcohol Co...... 14,909 
Standard Tires. pe a 47,352 | Umon Gasoline. . 2... 22... 0cccaces 743,963 
CEE ee REN sas sre co aleind as aa boeen 1,334,540 ORIN GIN a5 9) 52's 0 sree a eee os 14,139 
——— Western Auto Supply.. praca 1,140,254 
MORN ters aslnk pioccaw teats 10,469,235 White Rose Gasoline. ............. 102,135 
Whiz Auto ‘ sarees ita eda aca elera s 25,511 
Trucks and Tractors I WRN OI ge oo dle ala wae a eee Rik 88,130 
American La France Fire Engines... 22,656 WOE © RnOOS OWES a csiccwscacadecess 24,462 
BxOckway RLUcks. . 2. 5. kc ceo 12,893 —————_—__—. 
Caterpillar Tractors... . 0... cccees 35,322 i) | Tees epee hore 27,704,131 
CHOURONGE ESUGES 6 ois cc no eciciosianes 152,472 
CURSING EVRCUONS. «occ ck boeivce sees 41,370 
Cultimotoe Tracks. .......0 04... 12,865 
Dense © PSGCKS: ........ 2626s 34,243 | Building Materials 
Fageol Motor Trucks.............. 58,218 FO ere ere re 22,255 
gy re rrr 33,375 PM EONOO oi. 0'05,0550 40.58 denen 57,224 
OENIAE BUCQGNI 6 a0 6)« 64s 6loree es b00 48 894 FO a ee ee en a ea 7,705 
Fleet Arrow Wagon............... 16,363 Anaconda Copper & Brass......... 12,165 
Ford Trucks and Tractors.......... 15,697 Austin Contractors...........0...:. 86,103 
(0 ORY yer 1,342,255 } Og Co ee eee re 7,739 
ey a ae 57,593 RIOR VEC iiek. 6 oassdeendaeewnd 74,281 
Graham Brothers Trucks. . a 1,366,343 Barreled Sunlight. ............000. 110,392 
Harley-Davidson Package ‘Trucks... 10,042 aL Oo Se ae 4,047 
Indiana Trucks... ...-........s- 14,247 Bass-Heuter Paints................ 58,691 
International Harvester Trucks..... 451,462 WRGHOCD CRONNOE ao ccs ceccace'cecas 15,300 
py > re eee 20,832 Black Diamond Files.............. 27,743 
PRGNO@NAIIGE ERUGQHOS 66:0 sacs ccna é00 88,844 Broderick & Bascom Rope......... 19,322 
WRG SOs wicca os chs a een 6 OSs 13,889 Buffalo Wire Works............... 4,340 
Reo Speed Wagon.. Sy per oe 323,058 Butler Self Adjusting Ventilators. ... 562 
Republic Motor Oe 8,563 CTE e CI 66 occ weeennaseas 272,381 
Stewart Motor Trucks............. 119,011 or 1 er 24,792 
WElinte BIGUNE sacs coerk cowcccees 66,437 Carter White Lead Paint........... 96,943 
— ee reer terre rer err c 510,042 
OE is wareland obec de wsltre 4,366,944 Chamberlin Weatherstrips.......... 1,710 
Copper & Brass Research Ass’n..... 374,172 
Miscellaneous Cowles Bird Houses...........0.+. 1,168 
Afco Radiator Kleener............. 73,976 CUCM BONOOB occa c cece wesees 39,093 
———-: a Association......... 27 ,984 Devoe Lead & Paints...... 56,600 
Pe Pree re rere ee rer 1,213,709 DuPont Duco Paint Products... ... 610,014 
Atlantic Genii. racked Sats ara wreteletalse 553,312 Dutch Boy White Lead........... 365,716 
Bete Anti-Freese. .......0.ccecccces 8,886 MUSEO POMC ssc 5 cc wean sewalnens 4,917 
Betholine Gasoline. . Bia haan aac iss 96,514 DD re = 10,853 
Bijur Chassis Lubricator ra a peracalviy 2 2,028 Felton Sibley Paints & V: arnishes... . 32,862 
Boyle-Dayton Pumps and Tanks.... 19,747 LoS Ci, eae ee: 11,023 
Brooks Oil and Gas. . a 28,159 Fuller Paints.............. 226,040 
Calcutta Auto Rubber-Namel. 16, 824 | Genasco Asphalt Shingles. . Wy 7 
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Advertisers 1928 


By Industries Lineage 


1928 
Lineage 


Building oat) 


Glidden’ 8 Paints 


International Ready-Cut Houses. ... 
Jersey Copper Screen Cloth 
Johns-Manville Asbestos Shingles. . 

Lyon Metal ebepeneees ies alta 


Monette “| sone eee eae 
National Council for Better Plaster- 


National Paving Brick Rife. Ass'n 
ae aenag aa Rib SSW a1 h oe in Siare aisle 
Pacific Realy ce scree Ei Lee fou. ee 
Pittsburgh Plate ee Co eT a ee aS 
Portland Cement Association 
Richards Implements icc heh Aosta cpsia tse Soc 


Safe-Kote Shingles 


ee ee 


eed ii tie i nsiuhatics 


Thibaut Wall Paper 
Trinity Portland Cement 


United Engineers & Instructors, Inc. 
Vitrified Brick Pavement........... 
Vulcanite Portland Cement 


ELECTRICAL APPLIANCES 


pene Pure Refrigerator 


Calvert Ralinssener ee iclancu nod ke 
Copeland Refrigerator 
Electro-Kold Refrigerator 
Electrolux Refrigerator 
Electrolux & Servel Refrigerator. . 
Frigidaire Refrigerator 
General Electric Refrigerator 
Ice-O-Lator Refrigerator 
Iroquois Refrigerator 
Kelvinator Refrigerator 
Norge Refrigerator 
Silaconder Air-Tite Refrigerator. . 
Servel Refrigerator 
Wayne Refrigerator 
Welsbach Electric enna. 
Zerozone Refrigerator. . ; 


Vacuum Cleaners 
Eureka Vacuum Cleaner 
Hamilton Beach Vacuum 
Hoover Vacuum Cleaner 
Premier Duplex Vacuum 
Royal Electric Cleaner............. 
Vac-U-Ette Cleaner 


wae Machines 
. B. C. Electric Washer 
Automatic Electric Washer......... 


“ee Vortex We Machine 
Maytag Washing Machine 
Meadows Electric Washing Machine 
Whirlpool Washer 


ELECTRICAL APPLIANCES—(Continued) 
Washing Machines— (Continued) 


One Minute Washer............... 16,059 
Sunny Suds Washing Machine...... 44,070 
Thor Washing Machine............ 110,956 
Walker Electric Dishwasher........ 2,804 
Whirldry Electric Washer.......... 7,246 
ICTR SU OBTIEE 26a cisi oii o:s.ave s9ce. 618. 01008 5,934 
AG iis 5 oc Katile Warr starcin ee 3,088 ,688 
Miscellaneous ; 
American Beauty Iron............. 49,749 
SE eee aaa 23,082 
Day-Fan Electric Product.......... 5,443 
OS ER a ee ee te er 39,975 
Edison Hotpoint Electric  ecemquae 39,745 
General Electric Vacuum Cleaner. . 15,653 
Ca a ere eee 56,904 
PERO BIB 5 5 55.05 Kress so 45 ¥ «'o 71,474 
Eveready Flashlight............... 15,112 
US See 45,323 
General Electric Misc. Products. . ... 522,474 
Graybar Miscellaneous Products. ... 99,320 
ES eee 11,464 
Kitchen Aid Ironer,............... 8,484 
Majestic Electric Appliances........ 53,453 
BUBB 56 oak cassis heen coe 77,691 
Rainbow Lights... ss. ...ceeseene 51,897 
SAVORS STRUT 6555556 assve 6 e's.0;0'0 9 3 00's 6,600 
Simplex Ironer.......... osc v sees 4,072 
Meleohron Clocks... 0.055 005s 3 5 « 41,030 
AVBETIMBRUER 54 eK isscices visisinwe st 8,098 
United Lighting Fixtures. . 2,231 
Universal Products...............- 14,604 
Westinghouse Misc. Products....... 987 ,352 
Yale-Bond Flashlights & Batteries... 121,153 
TOTS ic Sacuccunawaws sneer 2,372,653 
Footwear 
Pelee re 11,89: 
Boot & Shoe Workers Union........ 18,87 
Central Shoe Co. Shoes........ aa 2,922 
SS oS A a ee er 34,771 
Endicott Johnson vate jeienerelelerane 5,141 
Firestone Footwear. . Re reer 61,013 
Glove Brand Rubbers............. 51,596 
Gold Spot Leather Soles........... 86,138 
Goodrich Footwear..............-: 89,268 
Goodyear Rubbers.............02: 11,486 
Ground Gripper Shoes............. 30,943 
Hamilton Brown Shoe Company... . 2,805 
MN hoi ire hard Sata wea copied ees 139 603 
McElroy-Sloan BRONB iis occas eens 9,984 
eae ener 39 390 
Raynboots & Raynshu............. 21,150 
Reed Cushion Shoe (Dr.).......... 15,997 
Roberts-Johnson Rand Shoe........ 30,544 
Robin Hood Shoes................ 2,595 
Shu Glov Rubber Footwear........ 24,016 
fg Ar ee ee 2,106 
Top Notch Rubber Footwear........ 9,587 


RT GIG TR i ssicasadic Ware 86.0518 55 84,678 


Furniture and Household 


Armstrong Linoleum.............. 1,370,341 
Bissell Carpet Sweepers............ 23,030 
PRESS levees elo) | i 69 834 
Bohn Refrigerators................ 17,880 
Butler Clothes Dryer.............. 8,450 
ROTM OIO INN wig 0 cies ines Saris saree oe 537,133 
Coolmor Porch Shades............. 7 1,386 
Crown Radiator Cabinet........... 10,672 
Darlo Dishwasher................. 10,472 
Diamond E Window Ventilator..... 12,068 
TPGIIES OF SHONCO Ss cise ceca sc saw as 1,856 
Edlow Spring Mattress............ 23,887 
Electrolux Air Purifier & Cleanser... 1,350 
wpa ete CSE (2c | ee a nae 48,727 
Foster Ideal Springs............ eer 113,982 
Haas Springs & Mattresses......... 17,437 
Hart & Cooley Radiator Enclosure. . 10,749 
Karpen Furniture... 0... 060000 3,469 
Kauffman Radiator MAICIDS .ii.s.0. 4-0 4,908 
Kay Comfort Mattresses & Springs. . 40,359 
Kristee Household Rubber Goods... 4,255 
Mirro Aluminum................0. 16,116 
Mullins Enclosures & Radiator 

RMN aces sie Aas SL iahe © diye 41,685 
Nachmann Mattresses............. 401 ,607 
North Star Biankets...........6.... 27,407 
Old English Enamel Ware.. ee 12.825 
Pepperell Sheets & Pillow Cases..... 115,986 
aS “OS eer ners e 41 780 


Perfection Beds, Mattresses & 


NIE onl cin ea leleare tues ovine om ie 41,010 
Rome Deluxe Mattress............ 6,436 
OVO ASY CONDI. osc ces. cece ss os oe @ 2957 
PROVO) PIOUITORS 5.5.5 056 6.5 shai seeds 8,462 
Scranton Drapery Fabrics.......... 72,156 


Furniture and Household— (Continued) 


Showers Furniture 


Singer Sewing Machine 
Slyker Radiator Enclosures 
Standard Household Lubricants 
St€ese Gas Iron 
Straus & Schramm, Inc 
‘Trico Radiator Covers 
Tutle & Bailey Radiator Enc 
Vudor Porch Shades 
Wearever Cooking Utensils 
West Bend Aluminum 


White Sewing Machines............ 


Baking Products 
Albers Flapjack Flour 
Aunt Jemima Pancake Flour 
Bakers Cocoanut 
Ballard Pancake Flour 


Calumet Baking Powder.........-. 
Chassen Bros., Bakers een 
Cow Brand Baking Soda Ue a 
Crescent — Powder.. 
Dad's Orginal Scotch Otensi “piel 
Davis Baking Powder...........-. 
Downey Flake Doughnuts 


Dutch Tea Rusk Biscuits.......... 
Educator Crackers 


0 lla ea 


Good Luck Pie Filling 


Grandma's Pancake Flour.......... 
Grennan’s Cakes 


ee ee 


ee ee 
oe ee ee ee ee 


och, it aaa 


Loose-Wiles Sunshine Products 


oe eS ee eee 
occ reer eereresesereces 


pul Rich Flour 


Royal Meal. Powder 
Runiford Baking Powder 
Schilling’s Baking Powder 
Schulze Bread & Cake 
Smith's White Lily Flour 
Snow Flake Crackers 
Southern Bread & Cake 


Swansdowne Flour 


Torch Cup Cake Cones 
Town Crier Flour 


Virginia Sweet Pancake Flour 


Wheatsworth Products............. 
White Rose Bread 


American Bottlers of Carbonated 


Appollinaris Water 


104,873 


13,803 
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Advertisers 1928 Advertisers 1928 Advertisers 1928 
By Industries Lineage By Industries Lineage By Industries Lineage 
GROCERIES— (Continued) GROCERIES— (Continued) GROCERIES— (Continued) 
Beverages— (Continued) Cereals and Breakfast Foods— (Continued) Dairy Products— (Continued) 
Barker’s Hasty Cocoa............. 8,227 Cream. of Wheat. . 2... cca idewcess 56,189 Sheffield Farms Milk........... ; 310,922 
Battleship Coffec.....00.cccccceves 59,211 1: ACY 0 OT One ee oe 157,967 Sie 166 CHAM. occ cece ceeceuas 13,806 
TROT CIG TEE CONTE po goo acon rs 8 dew O 215,388 Hema Rice Piawkes. ..... i... cic cces 1,300,867 Southern Dairy Products.. 345 679 
RNG CONN: ices ec! 5.64 Se ee sks 12,040 euey eS a er ear 37,927 Standard Margarine. . 12,263 
Boseu! Lea. COmee. ccc s vce sccess 162,774 MUGEN © COCUANE eco ak 6 corse ha ees 3,573,344 Supplee-Wills-Jones Milks. . 116,334 
Budweiser Near Beer..........---+ 4,155 Malt Breakfast Foods............. 59,052 ye A ee eee 101 636 
S.C. Ginger Bie... 666s iwc cs sees 62,502 NP MRMOE So oiere calcein s delae eewie 806 Troco Oleo Margarine........ 5,149 
CW CONGE  2OG6.5 6.66 05esese< 3,257 Pillsbury Cereals............. ei 74,340 — — 
Canada Dry Ginger Ale............ 1,882,948 by a eee ere 1,568,056 OPM codec asn cae nn es 18,917,237 
Camirel CONGE. 6.5065 cocsne caverns 120,898 bg Oats Cércalé...5 6. 5<. 951,545 
GSR orcid 66 vidio nn. s Reese se ees 5,177 ee ener rere 32,346 Disinf ; 
Chelmsford Ginger Ale............. 122.856 | Ralston Whole Wheat Cereal... .... 571,262 | Disinfectants and Exterminators 
RR deca cc aceenicsssv Kee 25,405 | Shredded Wheat............--..-. 1,463,930 | Antrol.........-. 02... eee oe. 10,244 
Church’s Grape Juice............- 3,929 Sims Malt-O-Wheat............... 16,905 me Brand Insect Powder...... tee 198,953 
Glati’s COMCE. 056... ons cine eesine sic 4,990 Three Minute Cereals........ 17,182 ee pe weet eee eee eee eee eee 481,437 
Clicquot Club Ginger Ale.......... 630,223 EE CAN ace hide nencwaes 5,836 Chin i ee 14,462 
CACO ic ii0 sickens 6 eK 399,196 Wheatsworth Whole Wheat Cereals. 25,758 D mney Sweep............--.+-4- 2,924 
eee re ee ree 17,756 Whitehouse Rice Flakes. . : 10,978 E — cc 145,597 
pees eee Seen Kestierek noe " moe Whole Grain Wheat..............- 2,151 . Nera es SSA adalat esc 
PRGECCONGG G6 FOR < cikeudsencees 87: actteaiiean | 2 we eee Ce PROG MICWONULUES occ ceses ,835 
Noo he gg Gate’’ Coffee...... — PRUNW Ass adiretas ee anes 10,025,608 Fin hdapiedananaaapeeaientisitet tole ey 
oo eee ee 43, ae 67 
Forms a Oolong Tea.........00065 37,238 | Condiments Fly-Tox..........-- pitts sees “ 334,750 
Franco-American Coffee..........- 29 963 i 5S 80,718 Gator Roach Exterminator......... 32,038 
Gerolsteiner Mineral Water........ 5,935 URI PIO 0 hss civic pamvinnecnas 3,944 Getz Gets 'Em..................-. 9,785 
Ghirardelli Chocolate & Cocoa...... 99 ,268 Fh eee ee nee rn 53,837 aS sees pitas reese esses eens 6,009 
(CA) | ee Sener 30,656 WE Wiki oes aa Gia axial kaa 2,809 Ki -O Exterminator. ............. 97,987 
ENO BOG cia ce cacessacs eeernee 22,396 Baker’s Flavoring Extract.......... 30,600 4 Misicieis = aiaiss a8: ¢i9ie # a Sein <M wine 50,933 
Hil ——- Ler yd a. ites ; oan _— oe 1S ER Eee 81,598  o-caaeanaaay a os ee 
~ ros. Red Can Coffee........- 276 CRIA SIUNEM lo gc cle Cane Kae C88 21,985 VOR. wee eee ee eee eee ee eens 93. 
Lh eae ae Em 156,196 Boyden’s ly SRA ee Te 10.763 one Me uigcia wae saw eee 1,031 
Hires NESE DAME, 36.<scxmcessee ses 14,927 Himnett’s Extract. .....5<..26<0<bs 79,294 Mosquitone. .........2 2. eee ee ees 12,731 
Hoffman Beverages. . 129,176 Cain’s Mayonnaise.............-+- 24,364 — Ply Spray......--.--.-.++. 95,870 
Holloway’s London Dry. re 8,806 California Home Brand............ 46,818 I lantgard..... 1 ls Bit aeae taal je 9,818 
Hollywood Dry Ginger Ale.. 8,580 Continental Malt & Wine Flavors... 1,494 NG SMNCE NG 6 Po cicaedasaeqannies 38 437 
Horlicks Malted Milk............. 74,212 2 OS Oy ae a ere erereeyer 186,943 — settee eee eee ee eee eer enes °5,298 
BE Welh © OUUO is icin 005 how en Se esse 27,193 Durkee’s Salad Dressing............ 131,736 a: Dod) Se eer mnecr trier 27,913 
I Re a ke cole acc ds uO ows 421,636 French’s Mustard & Spices... 13,686 Se-Fly-Go.. sae hioais sasce = 13,794 
Tewell Tea & Colles... cccccnccsees 130,823 Gelfand’s Condiments. ..........-- 84846 evar Electric Paste............. 106,816 
Jung & Wulff Cordials & Extracts .. 20,871 Gold Medal Mayonnaise........... 12,755 a Spray & Fly Paper.. 137,361 
Kaffee Hag..... Pee co eiatt ase erences 233,214 Grandma’s Molasses........-..+++: 9,468 Tho Ant Killer. .....-... ott eees 7,484 
Ko-Pa Fruit Drinks..........<+s+s 74,034 Guasti Flavoring Extracts. . ae 36°755 — Dollar Roach Killer...... 49,761 
paurenee bons ees sees te ane’ _ Sg ag } tS OC eae Pe 239.764 endom..... 2... eee cece eee eee 179,342 
aTouraine Coffee & Tea........-. 45 id CR ce wien esos oe 17,829 " 
RON BOGS: ocean o's ae ueee eck ee 318 ,469 po cit, a a re 534,965 TOTAL. «006+ ++. see eee ees 3,414,611 
we EA s Chocolate Flavored Malted per Hellman’s Condiments...........-- 285,255 
BO Oe tr 74 Henard’s Products...........-+.--+: 7,281 | Malt and Hops 
Lord Calvert eee ee 119,066 Imperial HOMME... 6 2. ect eee ees 72,828 American Diests Malt Syrup. 252.106 
M. J. B. Coffee & Tree Tea........ 940,769 | International Salt................- 177,750 | Ballantine Zone Brand Malt Syrup.. 55.513 
> aay Coffee, Alice Foote.... uaa Iv ¥ a CHAE oy caccided aus 154,602 Blatz Malt.... F - 332,047 
anitou Beverages.,....---+--++++ 872 HGR PrOse GUGNE. uc. <i oe cu cewmess 580,136 a ie tos we ae 
Mavis Chocolate Drink...........- 405,215 po Co eS ene ne 18,338 — Ribbon oe Extract......... 922,377 
M ‘ raumeister Malt Syrup........... 21,553 
axwell House Coffee & Tea....... 1,973,729 La Choy Chinese Sauce............ 29 232 Buckeye Malt Syrup 228428 
MDs impasse aces ndsonheres 67,259 | Lea & Perrin’s Sauce............-- 176,087 | Budweiser Barley Malt Syrup... ..- 1,023,759 
Monarch Coffee..........5---+++0% 19,141 Libby's Condmments... ...5..06..60- 90,394 Cotnduan Mad we... iw "10114 
Morning Sip Coffee. . aide oe oe's8-¢ 24,587 Wee Ne cc rae wacees 56,370 Double Dutch Malt Extract........ 21/831 
Mountain Valley ck can040x: 258,857 Paramount Salad poe. ere 12,481 Gesundheit Malt Hop Extracts 93'322 
Mount Cabin Beverages.........-- 1,587 Pompeian Olive Oil. eee mene 80 898 Gold Top Hopped Malt Extract. ... 20763 
RGIE otc calc Cre eersina eee bale aer 253,770 Premier Salad Dressing. Aaa Bie ees 348,844 Hanun’s Malt aeos gee 76212 
Nash's Coffee.....5...eeseeeeeeres 42,302 ey Eee 173,131 Hazel Malt Syrup... bs ene it mt ip 10'370 
Ero 20.5 oss sch c 49a Oa 75,556 Pride of the Farm Catsup.......... 107,023 | Hercules Malt.................... 01655 
Glee Coley BtGW <.c.<6akcccae oases 45,325 Pride of the Home Dill Pickles...... 13,819 aaa Malt.................. ie 20'328 
Orange Crush..........+0seseeee8 121,656 Sar-A-Lee Mayonnaise............. 4,686 aati  .......... 16.956 
Pale Moon Ginger Ale........-.--- 76,838 Sauer’s Flavoring Extracts......... 33,440 PA ACT a aT Ee 11.663 
Pickwick Ale & Stout ..........-.- 4,315 Stickney & Poor Spices............ 19,086 | Jiffy Brumalt................ a 65.210 
MOMS GENER scic.cide cd wie caen eee’ 11,852 Stee LTMCIEUNES, “BGs conse ccccscses 204,226 Miller Malt Syrup ie eee ers 0'242 
ROHUMI A teestcn sana et beele sealants 501,171 Swansdown Powdered eee 32,708 Mount City Malt...............-. 20,098 
Prima Beverages........--+-++se005 59,022 Vermont Maid Syrup.............. 44,373 Pabst Malt Syrup................ 111.180 
Rich’s Instant As nocts be oh cms 6,804 Walker’s Chili Seasoning........... 11,055 Pane 877 300 
ee ee eer 107 ,268 Dee. eee 45 367 Red Top Malt. s ‘ Sue ee eae 599 271 
es MES, hall abeaicie pr Wright's Salad Dressing............ 70,348 Ry-Oak Malt Extract......-....--. 3,522 
aegertown Ginger Ale. 41,2 eeennstintiione ° i r 
2 Ce 846.313 OE Ae ae “mm | Geen Cl 
| wee os TOE alana ' BE aieiin cine osvuxdeen as 99,809 
| Schilling CONROE OF BOAC F560 55 Hbsuae 75,815 | Dairy Produc Trommer’s Malt Brew............. 9'447 
: Seal Brand Coffee & Tea........... 367 ,051 Abbott’s Mlk & Ice Cream........ 187,904 Weenersten’s Malthop 44526 
Shivar Sprin ngs BeverageS.......... 16,242 | Blee Hill Cheese: ....,......--.005 eee es te eee pia te 
vCal a8 i ere 38 365 Wise Vallee Butter... ... 0c ccicce ce 213,748 TOTAL 5.232.043 
Simpson Springs Beverages......... 11,426 Borden’s Condensed Milk.......... 677 ,849 Fea tua Pe ig Os Sane 
Sumoro Orange Juice.............. 58,497 Borden’s Farm Products........... 373 228 
COE Se ees 9,111 Breakstone’s Cheese............... 17,095 | Meats and Fish 
. (ONCE ee re ie 224,867 Breyer’s Ice Cream..............6. 171,723 8 OS oe 12,270 
" Thompson's Malted Milk.......... 252,191 Re ee 205,863 Amours Meat & Meat premume aoa 415,084 
qe ay Saver aley eS ciate aya unica val ewe ala aialaca era 453,730 Challenge Butter...........s.esse. 6,084 Arpeako Meat Products. . Pers 102,451 
alley Forge Special Beverages. .... 46 ,360 Churngold Butterme............00 38,760 Davis Fish Products............... 26,849 
. babe age County Cider.............. 30,021 Cleasbrook Battet..2.....-0sscceas 61,183 Decker’s Town Club Ham & Bacon. 34,919 
4 ee a ee ee 40,887 A ae eres ee 13,457 Deerfoot Farms Sausages.......... 11,850 
wo S Grape JUsCOs 6c i.ccs 00s. c 132,450 Pammornt Promecte. .. oosscccccscws 24,213 Forty Fathom Fish................ 187,273 
; wens NE a CALI OES ee eae ae 11,572 Fro-Joy Ice Cream................ 1,028,181 ba ea en eee eee oe 118,263 
{ Ww hie House Coffee & Tea......... 339,332 Gem Nut Margarine............... 11,083 Geuha Crab Meat... .......-.20+-. 23,387 
7 a Rock Ginger Ale & Mineral Hood’s Dairy Products............ 133,986 Gorton’s Fish Products. ........... 389,917 
6 Ww hits ~~: es igtasaie re nese Rte. a i Red wuviane wate’ ‘ Pore jets — eae Dg a arnt aee 12.478 
9 , OME... eee ’ ydrox ice Cream. ............-45 487 apanese Canne NBD cc wes senna 5,431 
- Se emg, be an Beer Extract........ AS — Good Luck Margerine........ 11, aa. 327 a a vy 5 sr ee eecewse ws 33,235 
¢ LENCE ETE OT OT ME Miser atacaeaeecensennaaawee 52,177 1oneer Mince See Cr ree 94,959 
; Yummy Malt Drink............... 39,631 Kraft Phenix Cheese.............. 45,327 Prudence Corned Beef Hash........ 68 ,732 
PLE Nils ste PSRs) ea. 55 ae er eta 10,265 Lion Brand Condensed Milk........ 15,254 PO IGN 5.2 do's Seat awvaadess 52,517 
eerie Morning Glory Butter............. 84,334 Silz Meat Products................ 33,865 
RONAN S23) Sere sitigts die acids 16,976,118 Nucoa Butter.. Sirwetasaerene’ 19,992 Swift’s Meat & Meat Products...... 724,619 
" Cereals and B f Pabst-Ette Cheese. ..............- 180,581 Underwood Deviled Hams......... 123,283 
, ~ - rhe ast Foods 1 Serre teers ce 34,384 Vogt’s Meat Products............. 77 825 
: | ongie 9  hll eanee eae 35,878 | Reid Ice Cream................-+- 18,475 | White Star Tuna Fish.............. 108,390 
- = m MN Ci 5ca, AG og adi aoe urea 53,757 Richnut Margarine ............... 7,345 —-—- 
OWN OR INNNEG arg. 66s de prcrarsccd ee aks 9,532 Shefford Cream Cheese............ 14,178 J: | | ee Pras eae 2,667 ,797 
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GROCERIES—(Continued) 
Soaps and Cleansers 


Absorene Cleaner & H.R.H. Cleaner 27,708 
OO Se eee ne 45,671 
Association of American Soap & Gly- 

COTING PYOAUOETS . 6.6.5. 6:0-0500:06 00s 451,432 
NOS Le. es 7,176 
CREED al Sh Rahs a brig wx ones ea oe 376,613 
Birby's Shoe Poush.. «co s00 0s c0eccs 55,387 
Black Iron Stove Polish........... 26,003 
TE A ee eer reer at 232,569 
en ee eT er reer ere 71,920 
PRN 6a. Sse: Gabe GR ST Oe woe Geo Ode 1,586 
Ee en ee eee 91,389 
ON re eer re ee tor 289,619 
Christy’s Rust Remover........... 744 
eS RE Ee ree eee 98,315 
CeO A ORMPE 5 oak scm sina bwialsacee-s 25,806 
EOE a ke Gk nda ee Sea een a wees 258,819 
Se eet ee 24,894 
Etec he ee ee 100,841 

FEF EELS HO ee ee ee ne 104,388 
Energine Cleanser.............000- 150,915 
ES ee eee emer a 191,344 
PEClS-NGPtHil SGA. <s.c si0ic00 esis s0ess 66,349 
DPE PONE oes cs hieSaes.cewikeon eo 33,991 
Gartsides Iron Rust Soap.......... 5,087 
SOMMMIRUIED Si 50 ais)k'4 sis vos oS NOES ee 7,706 
Jn OS SS eer eee 556,217 
Gorham Silver Polish.............- 
oS ee oT) i 65,551 
ey eS. cag alg heiarn la eteretntnet 10,541 

SE ee eee ree 11,875 
ad OS Se ee a 319,303 
EVOET T5OBD BiMKOB 65 ccs cw rcnewcs 242,996 
——. DMs Sica Gniewtwaniaie® 158,346 

ansas Household Cleanser........ 76,058 
BSSEAINAN BDAY. i055 oo 8c ase sisi 7,084 
oy PS Se ee 15,628 
ONO EID a ocak whi wn hls 65.5 9618 63,529 
BRIGG ACREOD,, 0.6 v.5.s.04000050000% 182,075 
AMY ooo oes wake cuawnseacaeewes 236,297 
SM Cae sink G canis aes cna g ening’ 28,560 
SU MOOT io 5c cig susan vieane ee; §2,154 
Dee GS Ree cer eee 1,842,695 
Melo Water Softener............+.- 25,576 
Milray Liquid Flea Soap........... 2,847 
MN ee og ic a cisi:a, widens cose bie 30,649 
Blurphy 6 Oil SORD. «ois oss0s ss s00 17,075 
TPASOGRT POMBR 6.6 65 0 ioc0:.0.0'0000600:0 428,081 
Se er ere 47,776 
Octagon Super Suds..............- 467,125 
Old Dutch Cleanser. ........660:0.0.0+ 467,085 
eT he ee 186,480 
Old Master Extra Dry Cleaner..... 32,920 
CPFONIGE TIGRNEET......5.0.50.0:5 5:06:55 50 50 117,037 
Perfection Paint Cleanser.......... 2,340 
ei LO a ee 32,061 
Putnam Dyes & Dry Cleaner....... 18,646 
ES SE 20 0S ar re 55,840 
RNS ROOM DSUs 5-5-5 55 5c orws 0:sre-oceernrs'es 179,098 
EMNNIND 5 cur Sone RS + WW lew. a Staten wes ue 2,503 ,064 
_. er er ee re F170 717 
SCRE 6S er re 57,750 
MER Se ite te i tao eicihe'g ais oo ww 25,608 
TEST. a ee 267 ,676 
one co: ee 48 ,796 
ete eee 27 ,863 
Solvite Dry Cleaning Soap......... 75,448 
COE RIN osc in Sie ne ealen eee 36,394 
Sylpho- Nathol Seok on scieawialhars.ecetes 40,505 
OS a a err a 398 045 
Tromite Water Softener............ 8,257 
Vanco Paste Soap... ...ccsesseeees 7,703 
UC MOND saciid dase w etrewnayerna 17,827 
WVTHOE BING OOD 5 5.0:056 0ase's as aoa 108 ,472 
Whittemore Shoe Polish........... 156,569 
ee rrr 6,234 
Woodtone Polish...........cccee0- 164,003 

| ro ere 12,794,191 
Miscellaneous 
American Beauty Macaroni and 
Cc | a a eer Tt re 76,612 
Atwood Grapeffuit.....s..s.6s25 505. 16,581 
es Ce Oe ee 469 ,679 
Beech-Nut Products.............00. 17,104 
Bell’s Food Products.......00....0.0+ 10,730 
RN NER ioc ian anos tse ies Risin. % 34,114 
Dettman’s CHEMICS, «.0k0 sesicsicwses 21,534 
BBL SS ODBE EUR sie. 50.56. 0.0.0 '%.0.000's 17,844 
Bred-Spred CaM) os .60 6000s case 11,625 
GN ES eer 65,068 
Campfire Marshmallow Creme...... 80,844 
PDs sb :as 5s bb od so Sim inS's Oeinased.ee 113,093 
Chalmer’s Gelatine<...5.6.0¢0ce00% 14,029 
MING RIOD. is:c.50:5i5 sig <'s wots Awe wes 12,195 
RNS ros Sack ROR on cleanin eae 524,188 
Delicia Sandwich on Leecheawes 21,560 
Se ae a 71,681 
Diamond Walnuts. . seme aewiabcas 422,068 
RON PAUNMIRO iis x ocoe;b 44 Aaa eanee's 22,057 
OT 8 OS Oe 22,232 
Eatmor Cranberries............... 79,670 
Eatmore Strawberries.............. 9,493 
PNG BONNIE 55 -c shea wea Re MRR 53,735 


GROCERIES— (Continued) 


Miscellaneous— (Continued) 


Fuji Aadeeron Foods 
Gooch’s Macaroni 


La Choy Chop Suey 
Libby Food Products 


Mueller’s Products 
My-T-Fine Dessert 
None Such Mince Meat 
Pappys Products 
Quality Canned Foods 
Reichardt’s Chocolate Dessert 
Richardson & Robbins Products. ... 
Ritter Canned Products 
Sealdsweet Oranges & Grapefruit.... 
Silver Floss Kraut 


eee 
Slade’s Products 


Standard Parawax 
Sunkist Fruits... . 00.66 ‘ 
Sunlite Gelatine 


Tidewater Products...........: 
Tom’s Toasted Peanuts.. 
Two Minute Dessert.. 


ee 


HEATING AND PLUMBING 


Heaters and Stoves 
Arcola and Vecto Heaters 
Clow Heating System 
Estate Heatrola 
Glenwood Ranges 


Holland Furnace 
Humphrey Heater 
Ideal Gas Water Heater 
Kalamazoo Stove 
Kewanee Boilers 
Monarch Ranges 
Montclief Furnaces 
Mueller Gas Range 
Novelty Green Dragon Boilers...... - 
Perfection Oil Heaters 
Pittsburgh Water Heater 
Red Cross Ranges and Furnaces.... 


Smoothtop Ranges 
Sunbeam Furnaces 


Wedgewood Stoves 
Weil-McLain Boilers. . ee wie 
Welsbach Hotzone Heaters. 


Caloroil Oil Burner.............+-- 
Rrttee ADI SUNSETS 6.6056. 5:5% 0:0 we ws a 5050 6 
Hardinge Oil Burner 


a) 


Iron Fireman Automatic Oil Burner. 
ohnson Oil Burner 


Petro Oil Burner 
Quaker Burnoil Garage Heaters 
Quiet May Automatic Oil Burner... 
OR ETIOE cg G's 5's 59,0509 eons 
Silent Automatic Oil Burner 
Super Automatic Oil Burner 
Timken Oil Burner 
Wnrversal Oil Burne? 0.6000 c0cce ws : 
Wayne ON BUM . 6666s cas cedieccsss 

Williams Oil-O-Matic 


HEATING AND PLUMBING— (Continued) 


Miscellaneous 
PIO MAUIMU a bircves cis ccpicksces 113,643 
Anthracite Coal Operators... ae 844,200 
Atlantic Furnace Oil............... 27 ,966 
Gee OG os 50sec es eewee es 9,102 
OS OS a a ae 1,017 
Crane Plumbing Supplies........... Le750 
D. & H. Lackawanna Anthracite.... 12,326 
A COB es cireslec. sacar nes 20,264 
Duro Automatic Water Softener.... 31,827 
Electric Furnace Man.............. 62,686 
Elk River Coal & Lumber.......... 74,248 
ERO cle ays ein bere vcd eo ens 98,799 
Srentine DY GOB sé cis. 6.6.s ke8e esa 'ee 82,005 
Hoffman Valves............ ere 26,681 
SE Saree era ere 10,202 
Jeddo Anthracite Coal..........0.. 75,547 
PECTS ARE 65 ofaieis ive: S core sie a: re 16:8 232,596 
Rt cts tal cree aan Se Saisie 18,551 
Minneapolis Heat Regulator........ 157,947 
Pa. & Reading Coal & Iron........ ‘ 426,883 
Se eS Re Me eee 42,926 
Ruud Water Heater ....5.0cccececes 38,414 
Semet-Solvay Coke...... sek Ses ein'e 25,184 
Standard Sanitary Plumbing....... 29,371 
PMG susie a kiero 86: s1b eorosese 2,480,142 
INSURANCE 
etna Lite Tie: Coss oséeicccccescsxs 43,015 
Amer. Credit-Indemnity Co........ 54,701 
American Mutual......505ssesceces 66,620 
Continental Amer. Life Ins......... 16,015 
Equitable Life Assurance........... 87,640 
Pedernl UNO 808. CO. iss i:56:0 850500 34,545 
Grain Dealers Mut. Fire Ins........ 1,915 
Hancock, John, Life Ins. Co........ 52,055 
Hartford’ Cty. Mut. Fire Diiicsescs 8,406 
Home Life Ins. Co. of N. Y.s.... 5,785 
Wedee: Tite AUR Oc cicwds 660-0400 0-0.0 2,029 
Liberty Mut. 108: Coscciccccccsces 70,792 
GO TB COC OLY Bivckcesiesiee-csieece 24,187 
Mass. Mut. Life Ins. Co.:.....000 38,447 
Merchants & Mfg. Fire Ins......... 6,865 
Merchants Mut. Casualty Co....... 7,230 
Metropolitan Life Ins. Co.......... 220,473 
Mutual Life Ins. Co. of N. Y....... 71,944 
DIMEL. PO FOR, CO e565 56 cas sees ces 7,774 
Natl. Protective Ins. Ass’n......... 69,197 
PROGL. DULEOY (Osis ik cs ose esse bes 9,987 
N. Y. Life Ins. Co.. rats 264,213 
North American Accident ete 31,466 
Old Line Life Ins. Co. Amer........ 3,705 
Pests. Wataal 6. ies sass 06:0 60 13,483 
Phoenix Mutual Ins. Co........05. 25,339 
POMeU Le 9G GOs 6 ciec6s:a-600ee-n 6,007 
Protective Life Ins. Ass’n.......... 14,799 
PeUuGentiol ING. COs ov cv ses 0 ccs 186,802 
Sun Life Ins. Co. of venwean gate eaters 63,762 
Travelers Ins.. CO re 50,708 
Twin Mutual of Boston...........+ 9,918 
U.S. Fidelity & Guaranty Co....... 4,590 
Utica Mutual Ins. Co..........008. 36,227 
West @ Sou. Tite ins. Co... vcccccs 14,450 
Twentieth Century Life Co......... 168,325 
OPRE iii eaiec yeas aise 1,793,418 
JEWELRY 
Crete) DOimmONS s csecccs vo steeoess 9,581 
incense tree Reet Ce. 3,845 
I WV OLEDEBS 6056s si ccce caw see es 33,169 
G-S Watch Crystals............5-- 2,947 
NINES: 6.5. 6's 6 ie Ree aaa we 44,092 
Pagerie GRAIN v5.0 oi s.0-s 6 a00%:0' 2,061 
GR ID ooo o's cise cas saan e ees 1,978 
ROGCTE OUVETWOLC 6.6000 scces ccicees 158,888 
Rogers Silver Plate, Wm........... 164,880 
Royal Diamonds and Watches...... 2.412 
DONNIOIG COCR Bic oshc bess cc Sew cso 3,496 
DHMIEY WHICHOBs o0ckdicssescnsvees 4,465 
Sterling Diamonds and Watches.... 8,077 
Studebaker Watches............0:- 19,456 
Beeb ee COs tes Wisesntss ce vende. ne 3,431 
Wallace Silverware..........2e000- 16,699 
Winner Quality Jewelry............ 87,010 
BOPAL cs cs< atin hye ete bibs 566,187 
MEDICAL 
Rheumatism Remedy, A, 2851...... 15,281 
DEO r UO i lesisc kik. diese sl asicias bois 111,451 
POE ccsiteien eek cas censee ons 83,387 
RE ryt 525,534 
Agmel Therapeutic Foods 55,414 
Pt te averais (Siac alle Vaan sie ee eee 33,245 
OS err err 35,017 
ee Rea ee eect ee aes ; 16,979 
Alexander’s Healing Oil........ aie 3,007 
Allcock’s Plasters.......cccceseces ‘ 15,334 
Se Oe ee er ne 218,363 
PA 6 OCG ARE. 5.5.0 saa Kee vinsee.s.« 115,267 
Allen’s Ulcerine Salve..... eeu as Tee 5,638 
American Phonophor Hearing Device 2,759 
American Vienna Eczema Treatment 11,303 


Copyrighted 1929 by Sales Management, Inc. 


S ALE §& 


MANAGEMENT 


NEWSPAPER ADVERTISING OF 2,364 NATIONAL ADVERTISERS—(Continued) 


Advertisers 1928 Advertisers 1928 Advertisers 1928 
By Industries Lineage By Industries Lineage By Industries Lineage 
Medical— (Continued) Medical— (Continued) Medical— (Continued) 
Angostura Bitters...............-- 81,241 Electro Thermal Treatment........ 24,074 Liquid Shumake.. Daddn ite aae 3,347 
pS OE rere reer a 176,724 Baler & CLCRIY PIUY, oc cee cevcccens 56,371 Lithiated Buchu Tablets........... 42,136 
CINE ees RANG HOE ORR E RS 16,557 ME PON 5.45 ccs ch G euuacewsns 6,125 PO eee ree 16,817 
BEDeIONe TAMCtB. cccecccescsciecwes 44,019 TMG OME vcadcdecasavcncx ees 43,501 Little Capote ag eer ere 340 
DE ere cern ee 3,536 PME BOING cco wacckcacewaaenucuee 27,313 Lovell, Mrs. E eee 43,789 
Rar & Cancer Cate. 6 oicc soe 6 00 c:65,0 7,478 oS SRR a rere re ene 4,229 Luden’s Coma , S.. Sexi 57,468 
RE occas 8 ieee wa Sae us siae 15,486 MMI cria Gav sccecewanncnudcaeaes 1,275 Lubert’s Ake-No- More Capsules oe 13,616 
yO S Eee ee ee rer 207 ,857 MO A acacess ccosaswdesnasee vie 83,382 Lynco Arch Cushions.............. 9,380 
MMR OOM occ nenteake ewe see® 15,974 MONA LOMB ce ec ancawdavesanes 6,987 Mack’s Remedies... .........cces:; 4,642 
PR mmURENIE CHIMIRS s « Waseretak esa Sie <.cale a alas 41,503 ME das occa kaeea sane a ek oer 2,098 eS DD ere eee ee 8,247 
Astypodyne Cough Syrup.......... 6,687 ERG crtuctaenasecnnceswedeune 174,750 Maltine Cod 120) 2 es 104,580 
Aurine Ear Balsam.........cssee0e 126,884 MR Sa addditvat iid cane cade ekelras 11,365 DEG da cede acd acincavecs sun: 1,157,838 
Ayer’s Cherry Pectoral............- 722,049 Fairyfoot Preparations Biesncemacwes 5,740 DEORUE WONG 6 ccs cas adcnwaens aes 1,09. 
B. C. Neuralgia Cure.............. 37,824 Father John’s Meticine. . Peatacae. 450,795 DEGNVOR NOD i xdhixscaeasencncdcns 4,357 
Baalmann’s Gas Tablets........... 100,677 Fayro Reducing Salts. . ees 283 ,992 Mathieu’s Cough Syrup.. 3,554 
DIME NEI s cccit acc vac cas ese wee §,219 UMM RUD oo cacus cee ce nciccees 304,351 McCleary, Dr. A. S.. 116,066 
Baker Associates, Dr. Lewis...... 72,798 Fitchmul Seas 32,695 McKesson & Robbin's Eye Bath.. 22,724 
PanWORt PADICUS. 6.66 cv cedeces 12,271 “5 Drops” 6,431 MeNeil’s Preparations............. 14,984 
Barbe Compound. «oxic. ss ccs ccc’ 96,750 Flaxolyn 144,412 McWethy Bladder Treatment...... 6,947 
Baume Bengue Analgesique........ 328,704 Fleischmann’s Yeast 3,092,238 MROUI ME axe aescudececcadisncs 48,756 
WAVER B MMT. 6 ok cc ccccectcewene 4,286,817 Fletcher’s Castoria 1,799 996 PRONG EMECNO es wc cccccececesce< 12,241 
MIGGCUOTIE Pillbc. oc inc cvedka cncees 119,639 Foley’s Preparations..........0+0+. 186,046 Mentho-Lic Wafers................ 21,706 
Bejean Rheumatism Cure.......... 51,302 UII aa aicid'< <.uae's auweccains cs « 37,230 Mentho Sulphur.................. 3,015 
IE GMI coc cu coe doniiwewevcees 17,348 Fox’s Rheumatism Remedy, Dr..... 1,619 ME etsictedreasueds dtueecean Xe 397 562 
pO ae en eres rier 370,938 NE a dad aaurccscowseddewseun ns 5,431 Mifflin Alcohol. . mae dad 714 
Bevill’s Eczema Lotion...........- 38,661 [rn etre es 564,107 Mike Martin’s Liniment......_... 55,406 
PION. oo 5 Seca als 6 0.slee seen ere 35,392 Frontier Asthma Cure............. 154,584 Miles, Remedies, Dr............... 30,126 
Bisurated Magnesia............-++ 184,444 Pe es a ee 27,323 McCoy’s Cod Liver Oil Tablets..... 979,706 
Black & White Ointment......... 45,201 Fugate Asthma Remedy, Dr........ 22,720 Miller Herb Extract............... 324,960 
Blosser’s Remedies, Dr............- 167,805 Fulton’s Compound..............- 661 Miller’s Antiseptic Oil.............. 6,722 
Blue Jay Corn Plaster...........+% 82,705 Gaduette Tablets. ... 2... .cccccess 14,763 WEES WEMEEiccciccccécecccecves 196,716 
Cs eer ere 33,846 COs OO PONG onic kc ods scdsicees 6,024 | | | SC eee ee 108 ,989 
OE a ner ree 182,923 REN ug Hon ees de kedacucnae 6,286 Mitchell’s Eye Salve............... 13,819 
RI coe ag welge cneinne tees 20,691 CE ee econ errr re 202,815 Moone’s Emerald Oil.............. 456,716 
BOGChee BOVIOD ics ceccccoesccssens 10,027 Cs iii c cues ve aaxcns 12,862 MOU Wa Khe wkNe enn cendexadeeunes 42,000 
NED ae is ra uce Kane hie Rees 41,960 Glandogen Tablets................ 4,284 | OOD eee 9,250 
Pe 2 5,792 Glyco-Thymoline. «0.66.20. ceseess 58,642 Mother Gray’s Sweet Powders...... 49,189 
pe eee eee er ee 2,154 OS ST eRe Sie rene oper 63,724 te 2,530 
PERO OMONONIO cs caus « aise wewesidineases 1,126 Grants Epilepsy Treatment......... 1,676 rae et Friend.. 230,247 
Bronchuline Emulsion............-- 34,983 og OS Se errr 12,685 Vo ee ae 6,87 
Brooks, Mrs. Josephine ..........- 1,413 Green’s August Flower............- 8,343 Muller’s _ ee Prescriptions...... 5,075 
Brooks "Rupture Appliances......... 176,569 Grove’s Bromo Quinine............ 1,416,107 Munyon’s Liniment............... 6,631 
Brown's Bronchial Troches......... 2,688 Grove’s Tasteless Chill Tonic....... 188,013 Munyon’s Remedies............... 3,156 
Brown's Drink Treatment.......... 3,757 CHGMEE BON vac dsccwescce se sene 122,875 Murrman’s Compound............. 3,537 
Buenger’s Stomach Powders toe 7,199 Haine’s Golden Treatment......... 47 ,239 Mustang Liniment................ 15,141 
Bulgarian Fett Tee... 6.05 66s scenes 92,798 Hall’s Catarrh Medicine............ 78,007 PRON a wo 4 vac areae eaceneaceus 616,959 
Bumstead’s Worm heen ere Tre 28 568 Hamburg Breast Tea...........-:: 29,921 MAGEE MUON adéscwaceccccewescs 27 ,034 
Bunte Cough Drops... ....6 60.08% 59 ,063 Hand’s Teething Lotion, Dr........ 21,258 IND kstecacacevadanadeddwduaws 76,846 
Burton Medical Advice............ 48,938 Hlasrell Trestiien...cecsccscvcecues 135,048 Natural Body Braces.............. 2,160 
Burt’s Spinal Appliances........... 5,377 Hartshorn Products, Dr...........- 814 Nature’s Remedy................. 150,911 
Caldwell’s Syrup of Pepsin......... 1,533,669 Hay Fever Treatment............. 607 WOOD a ks vec dndeatnnes canes 2,196 
California Pig SVPUD. 6660 .cccwcice<s 1,026,854 oF POC TOOT EE COR ET TCCCT ROCCE TS. 37,823 Newman's Reducing Treatment, Dr. 88,289 
Calocide Foot Remedy............- 1,574 BMS ENUOE Soe ca ccd eatnc cone n ned 81,654 NGSIIRIGEHS osc ccunsesedccdecceges 8,362 
COS ere Coe 311,695 BUMMER ace acc wad eaaue naeawes 179,262 MPT a dave a add aaceae ded we oma 834,658 
eS eer 24,933 BIORIMU id aiiea sic ca naWaedaccsisa aes 114 1 See ie el nee 188,721 
Cannady’s Eczema Remedy........ 7,341 IORI ON ONO isc cada a ccuns neendes 10,888 O'Joy Corn Waler6... cnc ccccccccee 19,654 
Capillaris 14,682 Hildebrand Gallstone & Liver Pills, lA EE PONG tod cccannwwunuacens 45,245 
Capudine 147,253 |) | Saar Poe rere ere e 14,267 CHE OM CNN ais ui eddevadcevacesvous 25,439 
COPE. 2 or Sacewe nee diese nee: 24,871 Hill’s Cascara Bromide Quinine...... 599,631 Opaline Remedy.................. 6,698 
Se en re ee ere 442,831 Hitchcock’s Laxative ee and ee. Rete cecneed anda ke waka tas 64,936 
Carey’s Marshroot Pres 13,189 Blood Powder.. 9,470 ae ee enon 583,196 
Carlsbad Sprudel Salts............. 12,862 Hurst Rheumatism ‘Remedy.. 4,714 Paddock’ s Nec Stone - sermmpnaie 31,299 
Carter's Liniment..........< 0% se< eee 5,139 Husband’s Magnesia..........--0¢- 8,544 Page, E. R., Treatment.. ee 15,325 
Carter’s Little Liver Pills.......... 292,705 1 a een re re 24,520 pe hea Nig ek wtadewedaudadewd ees 3,732 
COMGINte. oo cae eniesecesinaee ewes 571,371 Hutzell Eczema Cure..........0.+. 79,351 Peli GOR. «6 ceaecsseaaedas 58,984 
Casta -Mogal Pie sc. cccincesas Gases 53,603 DO ee ee eee errr 8,885 Paper’s Cold Compound............ 319,677 
Case Rheumatism Remedy......... 53.970 I-On-A Co. Electric ae: Pape se Dispepaiti<.........-....4.. 278,168 
Chamberlain Remedies............- 47 ,783 Treatment... cea aaleaa 178,772 i ee rer rr 16,265 
Chase Remedies, Dr. A. W......... 8,578 Imperial Eczema Medicine......... 9,511 OE ire av exsadnaceweeecens 60,072 
GPGPINOR ono hcnie a cdc evens saeens 8,859 Indiana Botanic Garden Herbs..... 1,665 BUM CHIME recaccacs<daeacacqans 152,179 
Cheney’s Expectorant.........-+-> 13,165 BYOMIAOHE WOOBG eos c ccinv.cvcwac coees 828,083 Pedodyne PYOCeGs. ... 2. 6c ccccccccs 114,617 
GHICHGRIBE PAN Ge ss c:5 6 ce ceeces ke6ae's 80,206 WOMEN une cin ine us oan eae eo eee 23,024 POUMISE BIORRINONG si cccksdcesncses 28,519 
SO EE Pee ee Tere 74,857 ho ees ee, CRO ig an wenccccnnaes 18,874 Pepsinic Seltzer....... aaxdecuawes 24,985 
Coffee ys 4 eee: Treat- J.C. Pile Remedy.. sea 15,311 PORE 60a cacecdiacecanacess 18,975 
ment, Dr. , 176,944 Jackson’s Stomach Treatment...... 10,330 WU ak ackicscaaeee wae Sawdecas 305,405 
Colac Pile Bile. Se Sakaeleees 32,603 Jacob's Laxative Salts............. 6,387 Peterson’s Ointment.............-- 161,849 
Collipaste Reducer. esas eaciare ae 19,284 eee rr rte 703 ,392 Py See eset 9,49 
Collins Runture Cure... ces ccass 69 ,539 Jame’s Headache Powders.......... 23,596 Phillip’s Milk of Magnesia......... 1,572,716 
Collum Dropsy Remedy..........-+ 23,132 Jiffy Toothache Drops..........e.:; 18,109 hungen’s Stomach Treatment. . 1,752 
Oo Se etree 125,834 Johann Hoff Malt Extract.......... 29,258 Pierce’s Anuric Tablets............ 35,623 
2 a er errr rrr 37,772 ee s Red Cross Kidney Plaster. 75,119 Pierce’s Favorite Pres.............. 301,889 
CLG NOE eid ce ndene Saeomes 7,973 ING OBO coc wc dece Wesliaesee ces 267,130 Pierce’s Golden Medical Discovery.. 238,141 
De ec ora bikes ccee eRe ae 910,104 Joyz Yerba Mate. ore ee 32,737 Pierce’s Pleasant Pellets............ 8,649 
CRON REO ced ORES HS 19,971 uniper Tar Compound ree ore Te 23,973 Cy ee ee er 452,848 
Cs isi rnths al oe 6 ae CSCO 208 ,203 aiser Rupture Remedy........... 53,134 Pinkham’s Products, Lydia E....... 2,963,305 
Dare’s Mentha vee Bio ides sowie Rena 76,573 Keeley Institute. .....2...0.2-000- 32,208 i CAMO acc caiccnceeonaees 77,401 
BASIN BEON 2 Wo Be oo cc c'c 5 4s. 0/4040" 3,254 Kellogg’s Rational Treatment...... 88,725 UNIO a es a cavccedccncannesee 122,204 
Davis Fetter OT Rae ee eae 7,604 WA MIO. ic cctaycnceweneae's 47 ,662 PE ME i cGinavacenwaeeeacucee 85,474 
Dean’s Asthma Remedy........... 10,007 Kohler One Night Corn Cure.. 109 ,437 DEM WEN dues aa va vacacde used 356,987 
Degnen’s Radio-Active Pads....... 125,401 Kondon’s Catarrhal Jelly.. F 102,351 WROM ii co dain ds ce see ede wdeews« 161 ,967 
Dent’s Toothache Gum............ 81 MRE recone ualai ea dea veel aes 952,153 Pi. a re 1,712 
Lo ee ey eee ene 97,452 MANA dela cae a Se cnc coed nc ects 2,171 NGM Siaabcs aban daccy nedceacaas 101 397 
Doan's Bxepectorant. 6.6 i. ccscvess 24,638 PENUatIets DNA oc cocscnscecscecen ne 30,457 ove kB rn 10,769 
Doan’s Kidney Pills...,.....cce-e- 974,091 1S Re epee ean ner 26,407 Pullen Rupture Treatment......... 23,224 
Doan's Tonic Tablets.....csc- ces cue 73,376 |! Se erry er reece 12,017 Pyramme Pile Cure... .. << wccceens 162,931 
RCO ioe nie culas eek eek Aa YEE 33,364 Landon & Warner Reducing Belt. 272 ON ga vis 44d howeede Wedacesaeesas 198,579 
Dyer’s Direct Treatment........... 40,003 Lanes Asthma Cure. .....660.<+0- 39,782 NEG a ad va tude nqadwacecawenes 67 ,092 
Dyer’s Rheumatism Remedy Onesies 2,178 pO Oe Cee cre ee 4,953 J) USSR err rer err rer ore 5,309 
Be, LOGtH PMO. ccc icccecncewses 10,403 RUM Secekwclcaneeudseaeucden 15,131 MORRIE ss ss vacues dank ad deed as 81,703 
PEO O NED. cca sic wip-:akie. ows ewaeoess 19,516 Leavitt, Dr. Health Books......... 615 Rahnous Prescription. . 7,687 
OL ee. Pause ees 2,064 Leonard Ear Treatment............ 21,231 POSS OS eer ae ee re 2,929 
Lo See Ae oe eee 4,632 EGO, Mann cc cecadastawasowcaseus 18,670 MEE stuvecascawaxcddevavaued 5,531 
Edward's Olive Tablets, Dr 651,794 | TE ay eee ie ar 14,031 Red Cross Cough Drops........... 2,007 
Imer & Amend 248 De PORTO G sooo ctcseccc dee secs 4,577 Red Crocs Liver Pills... 20. ccccesc. 4,594 
MAEM ADIOS. cc cate cast cesses 1,126 PONG sesncacicanadcnkteadewaces 51,084 Redwood Tepee Tonic............. 33,790 
Elder’s Prescriptions, Dr 101,937 IGE dade dioes canna wedemereias 26,933 MM disk chcadeatuaneiereands 21,106 
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1928 Advertisers 1928 
By Industries Lineage By Industries Lineage By Industries Lineage 
Medical— (Continued) Medical— (Continued ) Musical Instruments— (Continued) 
ee te I I tsa! lta mia erro u eNO 327,081 pO og Co: 5,253 Stemway Piano... 66sec. 60% ss 33 18,138 
NE SS ee eee eee 3,209 Weedon Co., The S. L...... ..i+<«0.s 2,537 Victor Phonographs & Records..... 1,276,581 
Oa er er ee ree 22,162 Weil Reducing Belt.. Ra Seats batts 20,983 -— 
Renault Wine Tonic..............- 14,414 WFSIGONG LADIES... sos cose tse 49,094 LS), 3 Sn eR ae a 4,039 300 
SS eae eee 931,215 Wheeler’s Nerve Vitalizer.......... 13,218 
— OS een 103,353 — ce Betis eat cas sa esas 2,176 
eS oe ee ke rat 50,663 ite Cloverine Salve............. 38,493 
—— tong ed Treatment.....5.-+.- 212,619 bap by sane we: Sia ajasooate 70,064 es Saree 
eonerte Treatment... <4 cs ciccicsss 31,157 ite’s Cream ermifuge. Ta 3,274 02 
OE ere ree 56,393 Whittier Treatment, Dr. H:J...... 23,802 Serge. hemi ea aah ie 
Rite-Water Reducer...........-.-- 17,318 pf cvorey re: Cay thes Sn arr 15,871 Rn oldiGhene Waates............... 530 
—_. Dr. £- < a cae Remedy.... “— a Fink eee 26,234 MieMieni eS 43.226 
ountree, Dr. W. C...... 200.2 scee 837 SINBING LPCAUMNENE. 666660 .cc cess 45,255 Meee er 
Rowle’s Mentho Sulphur.........-- 27.953 | Wilson Ear Drum................. 1/607 aren , hae duemeummetaaen apt 
Rowle’s Red Pepper Rub.........-. 65,254 Wolf’s Stomach Treatment......... 46,222 cog Tees Beet goer Some 
4 Cleary Adding Machine............ 8,391 
— BOE can testes nciaaimdeednts ee 18,233 Woofter’s Corn Remedy. Idi) dor eh eens 88 CnnitiniPen;..... ss ct, 124/499 
Behn cosa Aas sissies berewas.> 2,715,577 Weast Poam Tablets......05..6..00. 154,827 Corona Ty >pewriter.. ee : Ss 4102 
Si. NE Oe 68,251 Yodina Pile Treatment............ 4,881 I ings 118'903 
St. Joseph’s Remedies...........-- 35 ee ree eer ren 464,009 Gf Steel Office Equipment. . 12281 
Sal-Hepatica...............e+eeee0 137,380 Zerbst POD COIEB 2 aasceioreons hoes : Mosinee Paper ‘ 57'530 
Salicon.............seseseseeseres 45,248 MINES ios: 36 oer sar sie oie irae nae 15,802 Nardi Tri-Color Pencil........ ne "262 
ee Treatment.........+ pared PAPE. Kenda biniclok eas uacmeme tre 79,911 amy Cash Register... eee i 93324 
5 UDP siiaie sibs Gacinis0's6. Sew macers x einai canes Dec andl Denia. eaPon 3°352 
- sara sgt odio b Tbe eleleS ae ein oie 9.9% ie : 4 PODAIA A Ses es oka 64,572,697 Reidell Repeater Pencils......_.... 51538 
Saratoga Hathorn & Geyser Water... 11,875 oo sae a 
APE SHE BABY «6:66:60 5500 cies wen 455 12,966 MEN’S WEAR dl 94300 
TS Re eer kts ter 6,326 Sheaffer’s Pens and Pencils.. : 632.078 
Schenck’s Mandrake Pills........-. 16,048 B. V. D. Underwear 256,953 Telesco Partitions,............: 10.776 
Scholl, Dr. Zino Pads.......--..++- 668,198 Beau Gallant at Silda ee 25.433 Underwood Ty pewriters. .. ; 53,262 
Scott’s Emulsion.........-+-++++++ 635,324 Big Yank Shirts & Underwear...... 203.026 | Wahl Eversharp.. rete 370.607 
Seequit..... 1... eee e cere ee eee sees 6,104 Carhartt Overalls................. "762 Waterman Fountain Pens.......... 511,396 
Seminole Products........+++++++++ 3,449 Cities MAUR os os ccne ess cess 524 WOWMENIO LTDGs ss ccccosiaes © : 7,038 
Severas Cough Balsam.....-------- 13,913 Celanese Underwear for Men....... 15,215 e = — 
~senctnsn E R Se iatien enh ete 140.019 | Cluett Peabody Shirts & Collars. . . 341864 WOT scenes iacnns es 3,521,047 
Simpson's Remedies.........--+-+- 20,461 Cooper Underwear.............-0: 31,925 
Bais. Kip hci SRR Deaae a Wie tae s ehee Pee qu SiawntOvernllSs.< 5.56 veces ace nms.es 30,683 
Ss ala al elaine U AMID BISON. 2 2 olssaitie ciate) oar oem ooo 18,108 ‘ 
ig elias usin a tad saa Te Duofold Underwear. . Parsraneters ples PUBLICATIONS 
| See ee ee ee ee ee | r ate) ene ae wes 3: y 
Smith Bros. Cough Drops.......... 21,407 a Caps. Nace ane 28 oe Books 
Smith Bros. Cough — Kiera ehbiens 130,110 a... 13765 PTOBOD PLESE TRESS «55.55 65060 cae 9,145 
Sorbol Quadruple.. ee res 58,790 Sicaittens reine Ee i ae ear pote 19'188 MIB E OMe O05 I oe 6-6. 0: tiv vos so lacs 63,897 
Spalding Plasters.........0-ccseee 4,205 Noenes’s 7 Sn Gera e a ei Ania er 1'073 Atlantic Monthly Press... cee 1,717 
Goscer's Nuk Herbs. isoiu 5 csc ceicwe 93 ,668 itn the... 65011 Atlantic Publications Educational 
Sproule Catarrh Treatment......... 7,804 Glenkirk + See Clothing. . 9288 PORE CUOIY Ss, wrikece sks oes) tre 4 presto «ke 261 
Soubh's Castor ON. «ose 50.2.8 ose 61,796 Gusdon’s Vek 47'795 AMIEL THCO Ee COs <susiscs 0:¢ 5ip0-4.0 05 4,291 
Squibb's Cod Liver Oil.. 75,077 etna he se lala dee 380'929 Avondale Press, Inc., The...... 3,716 
Squibb’s Diet for Reducing. . 35,844 —Aiwa 11712 Babson ee Organization 1,817 
So eee eS eee 234.786 oe ooo iad alata tah ie 306/948 PRRERCIRE Ob ses cic sre ccna 833 
Souibb? ye a a es 13,909 Headiiaht Overalls sige, "7'337 Bloch Publishing Co., Inc.. 1,107 
Squibb’s Milk of Magnesia......... 15,355 Hickok ee 04'874 Bobbs- Merrill Co.. Sia We 57,470 
Squibb’s Sodiym Bicarbonate....... 14,590 iia 198950 Boni, Albert & Charles, MG ences 22,491 
Bawiso ete Don, Tos Ries. oi. 5 22 seis 15,514 ech, nena DROP PU eee te eae SeKSs 23'193 Boni & Liveright, Inc.. ener 55,356 
Standard Laboratories............. 5,803 Kath ee ee 84630 Bookman, The..............0+. 00: 13,067 
Stuart’s Calcium Wafers........... 195,595 ew 20'955 Brentanos....... Doorn ce ae 31,784 
Stuart’s Dyspepsia Tablets......... 200 236 Knit Tex oe ae 149'109 Business Economic Digest......... 3,359 
ES 8 6 see eae 2,774  prmadiheiay sy 0“ Snr yagalllaaaaaaea a 7'283 petier Oe CO; LOWS ...6 55. 6 cee ee 6,638 
Summer’s Bed Wetting Remedy.... 11,978 gee omisrllg pester ila all ala aa 24696 OS ave ilo Zs & a a re 898 
Summer’s Stammer Treatment...... 1,925 ian nthe seo seeds Raa 20 626 Collier, P. F. & Son.. See toare a 5,965 
Sykes Comfort Powder............- 44,341 rpredlna sang a at [ae ella iae aa 14010 Copeland & Co... ine:, "Lewis. ...... 8,207 
A OV TIE io o.0.s.s wise 0's. wees Wate 4,973 Mallory Hat sa dash ea 79 328 Cosmopolitan Book Corp.. roe 44,477 
SC Serr eer ree ete 1,261 Mallory Hate ie seu Re ease) reset Ceca (ea 3275 DAY COs, PRONOGR ie 20s oct eress s 12,905 
SN TS OR ees Cee erat pdsbirey wise a gistsil 659,877 Middishade abe See eg aa ee 18696 Dial Press, Incorporated...... 4,111 
Tarrant’s Seltzer Aperient.......... 43,381 Narotex oe sa ie ia Rana a alah 61.271 Dodd, Mead & Co......... 22,996 
(ES EOE ert ee rer 34,951 Oshkosh —— 456 Dorrance & Co.. 557 
ES ee eee eee 163,527 a Reg 24 380 Doubleday Doran & Co., 105,969 
Tescum Powder..........-.e+++055 3,452 rig end ig eee eee 44'989 DOI Ge (SO os en. 5.6 ao hanno ens ous 4,416 
Tetterine PEM ith eS kakis SU poe a tees 46,316 Paim Beach Cloth ECA yd ee oe 138 ,637 Dutton & Co., E. P.............-. 61 494 
oe See ee 31,427 Saale acu A neem aaa Elizabeth Ann OES GERI Berar 9,572 
Thedford’s Black- a 371,410 sacred pies , 344.605 Prankimn Pubhsehing Co.......60...4% 1,189 
Thermaloid Treatment.. 3,733 Patrick's cena ual ‘Products... "1/828 MUM WEONOING 6 56 icc cece ce ces 63,474 
Thoxine. 1,184,524 Nanas Palicteae Compeny pats "828 Gold Leaf Topics. . Aran ee 13,593 
. Titche nor’s ‘Antiseptic, De. 46,435 Pricetlev’s See eee 28.774 Goodspeeds Book Shop. bs Risto teks Meee 12,036 
Rare et ca asieris dase SNES 240,533 Ries tines "e Co hligte, eats i : : 5569 Oe eran corer 4,851 
OE Et ere 147 ,302 Seiioss Recs " Clothing pepe 12051 Grolier Society, The... ....60.:5.6+0. 18,002 
Triner’s Bitter sree eis euiitn choses arom ate 70,421 ita... 41.297 Haldeman-Julius Publications...... 469,589 
ey lec ep 6, eee 53,223 Societ Cl > ole aetna as 10970 | Hale Cushman & Flint............. 1,179 
EMRE Ce i Aaieh ont ieiaieein sibtencs 23,606 Ss eg Ties a ep Mes eRe el gis 6670 Harcourt Brace & Co... 060600: . 39,461 
Trunk’s Prescription..............- 8,238 Stets ee ee 43664 ESARDET COUSOC 5.0.55 35h Koo eke es 57,902 
Turner's Quick Relief Salve........ 19,710 Str. ones yee gE al alll a 25 068 BREA ROSEN 6 o.ninis)s sins c.0.0 Sos eo-0a 629 
—* 7 ot aw oe eee 54.475 nea Pate EERE Sim timiiin oF 8016 13'884 —— E> a 1 SARA ee Oke Bay 
yroler Ear Con ormer ap. A teanipcinad’ 1,369 RR ay Ue eR era _e ° SB eblenny cs eos seca a 02 
Unger, Madeline E..............-. "C25 DP np, «nqugthaealeteeieeee << ae oS  Naenene 53,501 
Unguentine...........2.sceescesse 76,962 Pookie Di nhiiks Woikesimnns Sage ga eg ee 10669 Independent Education............ 1,495 
Van Vleck Pile Treatment.......... 3,832 T nese dG —........ 9'164 Interstate Publishing Co........... 374 
MINER 5 iss 5s osteinsiomimninin wrote etectscewis 216,033 F ca nag ay eae ee 8'222 Investment Research Bureau....... 1,622 
ME mca Ge ds eauomarcbwatys 8,354 xe He mulehs 4s a Collars Seno 432602 Knopf, Alfred A.. eh eeaelo diet 37,497 
MRE E VOD RUD ooo is 0:56-0:05 6 0 earsve 808 913 Ww. hi eres 9 stodagy sel ak a 7'571 Lieberman, Gerry Pascal........... 3,375 
Victor's Gall Stone Remedy, Dr..... 1,964 ashington shirts i ’ Lippincott Co., J. B............... 32,080 
Vinco Herb Tablets... ...... 02... 7,449 on 3.991.319 eerery, Guild of America. enenishecet go 
cia ss. Ciacermnieeiel spacers! biere 3) Re hs chia hier any naan " ittle, Brown SEE cer cee , 
Vi-Rex Violet Ray.. 1s'6s? Longman’ s, Green & Co.. ie. 14,053 
Virginia Dare aioe ‘Tonic. . 99 432 Lothrop Lee & aide eee 2,572 
Vicose Method.. mers ees 45,230 MUSICAL INSTRUMENTS MAPEUIAY CO. UHO<..s.5scasiees ene 29,140 
Je eee 24,004 a 1 5. aera Rie 
OS SE Pre eee eee 58,807 BMINOO 5 cians 5 Kaas ares cee e 1,482 ae Wslian COs, ENE. scccccceays ces 277 
Volz Anti-Rheumin................ 8,828 Baldwin PimnO hee ees 2,36 Macrae Smith Co.. 2,814 
i Oe oe. 62,396 Brunswick Phonographs & Records.. 1,694,888 MacVeagh, (Sao aa 4,389 
Walden Method, The.............. 8,567 Columbia Phonographs & Records... 67 ,337 McBride, Robt. M. & Co..........+ 1,408 
Wallace Toast for Reducing........ 82,515 |e [neal ©) fe ie 418 | McClure & Co.,A.C...........6-5 16,772 
Walter, Dr. Jean.. aoe 8,726 Grey Gull Records..........00.05 14,891 Merriam & Co.G.&C..........-. 111,317 
Ward's Dr., Milk of Magnesia Hohner Harmonica..............++ 32,201 Minton Balch & Co.. 22,584 
IE rina ce oo cok etic 708 RP aN ERIN 6.5.5 510. 5:0:0. 096-69. 4:60 0 4,540 Modern Library... 3,422 
Warner's Compound............... 17,181 OE Reeiet eis sh acsataeen seca 24,712 Moody's Investors Service. i 9,062 
Waterbury’s Compound............ 68,024 Serenelli Accordions.............+- 1,747 William Morrow & Co.......... 10,433 
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Advertisers 1928 Advertisers 1928 Advertisers 1928 
By Industries Lineage By Industries Lineage By Industries Lineage 
PUBLICATIONS— (Continued) PUBLICATIONS— (Continued) RADIO— (Continued) 
Books— (Continued) Newspapers— (Continued) Tubes— (Continued) 
Natural Health Service............ 491 Gannett Newspapers.............. 12,379 De Forest Audions................ 229,081 
Nelson & Sons, ew Sie ade wees 8,860 PIGSUEE BUI is cre eascaccen wine 3,186 CHE EI BUI as 66 oso cit'va a ewe 6,095 
Nanton Cos, WolW cence cn enscnnc 7.295 Montreal Star, The..............-- A A oo eee 434,381 
Open Court Bu Ne iid close ja 488 Newburgh Beacon News........... 1,117 ee nee 29,063 
Cried NOAG, ICs 6 isieccncis oe ocee as 1,622 be Be ee ee 16,962 ee ee 89,682 
Oxford University Press.. wishes 1,469 We. Prereiee SMDGUE. 6065s cic ccc 16,552 TIPE RO ic cccsccccaeaalews 83,111 
Pager CO be Cresns ic acck coerce es 8,286 NO OS ree 144,068 ——————. 
Payson & Chat SOA ee ere 6,726 eine NOW WORM EMMIOM. oo .5c. ccsiees 30,097 PResaccdacaddadeas sas 1,836,491 
Penn Publishing Co.. Wacanieateraes 28,639 Pisin. Inauwer, The. ... 00.6. 0cess 53,258 
Putnam's Sons. G..P....<s-c0<onace 35,169 Phila. Public Ledger..........-.... 13,082 | Miscellaneous 
I On BOs 5 ce ace vot bce cne sees 2,119 Philadelphia Record............... 31,788 Acme Radio & Elec. Products...... 6,742 
Revell, Fleming H. Co.. one 393 Pittsburgh Press, The.............. 57,458 Mewavon Products... «..ccccccccccee 556 
Reynolds Publishing Co...........- 142 Plainfield-Courier News.......-.... 997 Amperite Radio Parts............. 415 
PNATNII PINEE ic so ose si eceevs aces 17,521 Rochester Times Union............ 11,084 Armstrong Elec. & Mfg. Co........ 14,267 
SS Ca C27, ar 648 St. Louis Globe Democrat.......... 54,043 Balkite Battery Charge...........- 24,056 
Sears & Co., Inc., a 1; Se aes 22,376 St. Louis Post Dispatch............ 42,479 Birnbach Extension Cord........... 1,074 
OEE 3 Sa ee a a 4,146 Scripps-Howard Newspapers........ 151,725 Boston New Station Separator...... 2,073 
Simon & Shuster.................. 25,927 OME DM alccek cass kaeiasecenws 56,038 Bremer-Tully Parts.............00. 13,821 
Standard Pub. Co..c...cc ccs ences 8,522 SMR INOW ca ccceseccsecns cuss 29,064 Carborundum Products............ 7,923 
Se COMIDMIEE: 6 60 cdc asec bie eceens 13,281 Toronto Star Weekly.............- 3,818 Carter Radio Supplies............. 944 
SIGEGS. PICO Mas Oe COs cs ndcvccic 50,900 Utica Observer Dispatch........... 1,741 Cities Service Radio Program.. ‘ 15,777 
Gite OO EO 6 isin a Cinco snes 362 World and Evening World, The..... 48 ,329 eg eg Rade Parts... ... 26.26. 1,268 
Sully &. Cox, GeOrge. 6 cc ices cece 4,087 fo De Jur Radio Products............ 1,557 
Towne Elizabeth Co., The......... 486 UC) 7) ee ee ee eee 1,951,270 Dodge Bros. Radio Program....... 36,519 
Union Library Association......... 511 Electrad Products..............00. 2,551 
University of Pa. Press............. 995 OER ores cae icce deen 6,311 
MS Bo cee ean 2,677 RADIO Dk Bad el <) Seen 1,409 
Vinal, Etd., Hato. ccc c ce vewes 605 Fisk Time to Retire Boys.......... 5,426 
Washburn Ives, 1 | RRS 7,987 | Batteries and Eliminators Geppert Static Eliminators......... 1,580 
Willett, Clark & Colby. 1,657 Bright Star Batteries.............. 82,380 Hammerlund-Roberts Products. .... 6,778 
Wilson, :. 2 Sierra ee 3,966 Burgess Battery.. . 138,174 Maxwell House Radio Hour........ 19,876 
Womrath, Inc., Arthur P........... 2,448 Diamond Radio Battery... ar 15,604 National Broadcasting Co.......... 2,867 
———_—_—_. Eveready Radio Batteries.......... 903 397 Pacent Radio Parts................ 11,790 
RQERE. Oy eo 52 a ees ae sees 2,115,773 Mrapp Power Mit... 5... s ccswee 31,154 Par Volt Condensers............... 1,831 
bye Ry oo ee 141,795 Radio Clearatuner.............-<- 7,058 
Magazines PONE ade eeasicesceeelces 2,629 Sameon Radio Parts... ......0.<. 2,744 
Rrmericats BANWO osc oko oss cewess 1,344 Ray-O- Vac Batteries. . 51,560 Sangamo Radio Parts. . sali sas 3,093 
American Magazine............... 169,040 Roll-O “B” Eliminator. - Sane 3,639 Seiberling Tires — Hour eaves: 5,734 
American Mercury.............6.- 6,402 Sterling A. & B. Power , ie 13,799 Super-Ball Antenna.. aaduarnwes 754 
American Weekly............-205 132,496 Townsend ‘‘B’’ Socket Power....... 2,799 ‘Enost@erdon Parte... ..2..c.cccces 1,048 
Battle Stories Magazine. 12,520 ‘TEyeman Batteries... 0... sc sc suus 2,831 Tobe Radio Accessories............ 16,568 
pO Sn eer ,687 Willard Radio Power............-- 25,833 Ward, Leonard, Radio Products. ... 4,242 
Butterick Publishing Co............ 74,311 WARNING 6. fs oa ce de kew cuss © 4,652 Yaxley Radio Products............ 722 
Century pee - Walaa ees ware 30,962 — 
Collier's & Sons Co., F. P.......... 34,852 TRQUAMcswekeoinwsucenews 1,420,246 MOEA Wie Sa didakedwwsdwe weet 229,424 
Conde Nast Pub. rte er NGle dala SRR 6,037 
Cosmopolitan Magazine. Seevoan ae 667 ,567 | Sets 
Crowell Publishing Co.............. 106,138 BC Dayton Natio... 2.0. 6.0ssce.- 49,966 SPORTING GOODS 
Curtis Publishing Co., Pubs........ 15,836 EMU D TREMRUN s bx 6.5 a Ss oA us oe emer 183,484 
Current History Magazine.......... 12,860 Arborphone wena peas 18,111 A. C. F. Boats.. 14,762 
Delineator Magazine.............-- 280,848 Atwater Kent.. pe bette erat 3,899 844 Ayvad Waterwings and Water Dogs. 6,239 
Fawcett Publications, Inc.......... 5,016 Balkite Radio Set............-.-:. 133,229 Caalle Motor Boats. ............... 3,418 
Financial World, The eaten 25,211 PR IMIR a deo o sa occ ee dss 763,794 Chris-Craft Motor Boats.......... 40,342 
Forbes Magazine.............-.+-- 5,860 Bremer Tully Radio... .......06<66.. 138,164 Cine Kodaks. 93,646 
Wotan Pub. Cos, LHC... cca. ce oes 2,250 CA ROME a sick ccc sia See ke owes 116,814 Colonel Golf Bail. . uhaiaas 62,146 
COPIA VOGUE os i 5 nc ceeeecds << 26,446 CHOMIS FOIE 6 5. cade deca cereuctee 1,269 330 Columbia Bicycles. . Bursa cag eueoas 14,938 
Good Housekeeping............-.. 401,424 13S I ES ee irr 82,224 PNM WOMEN OOS cc os cc ecsoeees 9,149 
Pereae) NGS fan oso sD isca'sin a nk oe 39,768 BY PONOKE NAGNO,. «5.6.60 ce coe ce cess 67,772 Eastman Kodak. . agri. keh 257,016 
Holland’s Magazine............... 40,199 NURSE PE MAIMN a5 5 SIS a sine sas eaters 52,073 Elco Motor Boats................. 11,291 
House Beautiful Magazine......... - 623 Eveready Radio.. 350,418 Evinrude Motors...............<.: 9,633 
Hunting & Fishing Co.......-...... 13,065 Po ea er coe 746,256 Gray Goose Golf Balls............. 35,826 
International Magazine Corp....... 23,712 Federal Ortho-Sonic Radio......... 202,983 Hagen Golf Equipment, Walter..... 40,252 
Ladies’ Home Journal............. 209 ,281 Freed-Eisemann Radio.. ace Wale 264,965 ohnson Motor Boats.............. 70,226 
EAectG NMAGGAEIMNG so 3 ccicccksc cco e ws 186,021 PROMI TEDINO 6 c5. «6/5 weiss denne 566,398 roydon Golf Clubs............... 91,330 
Literary Digest. The... o6s.0555%- 121,137 COT EGON, . co 2 ico oc coche cen 149,849 Mordt Gym Set, The.............. 1,078 
Magazine of Business, The.....-..-. 5,158 OR Oe een ee pee 96,063 Reach Baseball Equipment......... 10,899 
Magazine of Wall Street........... 21,564 Lio SAO erences 23,093 MS ee eee 30,774 
McClures se song een 33,864 LOLI ch ie a egiee eerie 297 ,883 Remington peptone s Knife...... 1,260 
Motor Maganine. .........0 0 6see%sc0 5,805 INE oo og gi ois a os Pisce Soe 8,605 SIE CHOU SINS as a4 5 eco s sees weas 5,633 
DOMES INOS oe aco 5X. wibe tase eas 2,894 PO ee eae 2,069 476 ey Sl: ee 102,579 
INSURE PRURIMIORE icc vis ccc ewe ees 115,189 MACRUINAOIO gos o's cc's cease ee emics 3,157 U.S. Playing Card Co............. 218,297 
National Sportsman Magazine...... 7,074 MRDORENG URINE S fea a:a' dad vues a eeinwe 1,583,703 Wilson Golf Equipment. . ore 48 ,204 
New NObNer. ENG... occ 5.6 c ence ke 97,231 EIEN a's os sso ec waeelee 19,559 Winchester Repeating Arms Co..... 3,191 
PUMICE CONC aa. 5 ss oo ove 16,609 Pe tre 239 896 a 
Pictorial Review Co.............-- 342,957 Philco Electric Radio.............. 761,858 GU NEiakacaaenewanne ees 1,182,129 
MMII oink oo 6 enc, o Sie Give ove RRS 3,882 J eee 2,591 
1 OS reer Serr 18,481 . A. Radiola.. 3,049,895 
Popular Aviations..........62-s6s% 2,815 Shamrock Electric Radio.. ree 19,398 TOBACCO 
PM RN el iencw we ane wees 3,077 Silver Marshall Radio.............. 3,148 
Saturday Evening Oe ccm aca ot are 184,165 SEO PIN ie wavcaew ides eenaaes 52,371 | Cigars 
Scientific American.............-.-- 3,15 EO ee err 1,582,557 ys a Cigars. 348 315 
Scribner’s Magazine............... 70,058 ee ee 126,500 Bayuk Phila. Hand "Made Cigars. . 33,294 
Smart Set Magazine............... 172,049 SPM EN as, cance eos cn eaves 414,095 Benefactor Invincibles............. 4,149 
MU NON y oes cco be ee ae eens 13,790 Stewart-Warner Radio............. 728,387 Charles Denby Cigars............. 126,211 
True Confessions. . Cateye o us yas a4 21,912 Stromberg- ee Radio.. 367 ,845 Childs, Cigars, Geo. W............. 50,997 
ds SS eae ee eee 1,447,385 Wurlitzer Radio.. nea ae Pe 15,918 ye Gr Pare ee eeerere 118,878 
Wall Street Journal. . Sanat ees 18,400 GE PEE 5 5. Ss kin tien cuineiste eas 685 ,932 eer errr 37,238 
Wall Street News..............0- 3,551 — Dutch Masters Cigars............. 967 ,842 
een USM ei Seed eee Ra es 21,207 ,603 NTIS ORs ce cvewaseeweewees 2,086 
SUN d wpe bexwial acai wee 5,270,973 PEE UEP OEMS inde eiaccdedes seen 125,845 
Speakers NN GI x accig cy twee wdwninss 15,011 
Newspapers Air-Chrome Speaker............--- 606 Ee} Producto Cigars.............+. 1,655,351 
Boston Globe, The... <:.s0s66eecssi 58,061 Magnavox Speaker............---- 68,331 Po Oy ae eer errr 146,371 
BOSton: TYANSCTIDE 66s. 066s ccc cen 5,955 Peerless Reproducer............... 199,081 NIN © IOS ic ae os. x'c nae e wwe ans 18,481 
PONGOD EIOTOID ove 6 600 52.5045 nellneos 20,742 R. C. A. Loud Speaker.........<.. 2,994 PD er re 24,873 
Chicago Daily News...........-e-+ 224,168 "ROR DORNUE soc c snc cec cease a: 16,864 44 Cigars... 141,932 
Chicago American............e+.0- 26,114 Tower Speakers and Head Sets..... 20,359 Garcia Grande Cigars... 35,334 
Chicago Herald & Examiner.......- 61,013 ——___——_- Girard Cigars. . Se ir a on 3,329 
CRMRGO TIMING, 540 os 6665s cee: $66,313 WPEME tse crete nee wnstes 308 ,235 pe On ee 60,599 
Christian Science Monitor.......... 2,451 Harvester Cigar. . ae ieee pee 59,630 
Cleveland Plain Dealer............ 35,303 | Tubes Havana Ribbon Cigars. . beaks 164,128 
REQOIGINGWE, DUG yis a6 oc niet ceeas 48 925 Mretarus Tubes. oo as cece cca skies F9,461 Hav-A-Tampa Cigar...........00. 15,200 
Elmira Star Gazette............... 2,022 €e-Co Radio Tubes... ... 6... 0005: 63,200 | Henrietta Cigars............... se 15,355 
Evening Bulletin, Phila............ 120,880 Cunningham Tubes................ 892,417 Henry George Cigars.............. 302,797 
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NEWSPAPER ADVERTISING OF 2,364 NATIONAL ADVERTISERS—(Continued) 


Advertisers 1928 Advertisers 1928 Advertisers 1928 
By Industries Lineage By Industries Lineage By Industries Lineage 
TOBACCO— (Continued) TOILET REQUISITES— (Continued) TOILET REQUISITES— (Continued) 
Cigars— (Continued) Perfumes and Cosmetics Miscellaneous— (Continued) 
MBATS.. ce ssccessenrsccces 52,944 Alabastine Manicure Prep.......... 1,270 Auto Strop Safety Razor........... 258,996 
John Ruskin Cigars. ............-- 258,306 Anami Oatmeal Cleansing Cream... 3,852 Bahex Deodorant.........0050.se60+ 4,596 
ag Cave Cigars...........+-++ 12,438 | Amorskin Products...........-+-+: 26,565 ES BUY WAVES clnsis «cases ces sms 66's 8,939 
TE CTT ee ae err 13,297 Arden Preparations, Elizabeth...... 122,595 Black & White Peroxide........... 4,286 
MINS MG WALG CARATS. 0. o:6:056.6006 508s 172,499 RCMP EPPUNID «cs arcs a0 Giviata es esc wis 81,312 Bleachtex Tissue............+2+0:- 6,849 
King Perfecto Cigars... .s0s0080 33 866 Black & White Products........... 940,832 MOVer S PRSPATATIONG. «6.4.00 0050606 25,376 
Lady Churchill Cigars............-- 2,974 RON nes avis 51k x Sarnia Neva 82% 16,005 PRUE OIG ise e;< ers ereheninielsion.i:s.cteas 89 447 
La Fendrich Cigars.............++> 144,373 Bourjois Products.........sse-e0++ 44,663 RNR area tices sic lord Sccaecara isc a 107,617 
EES SE 61 ee eee 1,339,237 Buhl Peeparations, Lucille... Pocyeu 19,930 Cashmere Bouquet Products........ 4,868 
RSG A Oil) COMPATB 6 6s nsw seisinice seis 23.657 a er a ee ei 40,758 Charles Flesh Food, Dr............ 1,451 
RAI COED ois5a5cconleawaeled Geers 39,740 ani PP PR IONS oo 6.6.03: wren sckisers acs e 36,855 Chernoff Beauty Products.......... 121,672 
PADRE ACIS, 6:5. 5:0 eisi0'siie 4:6:40 4100s'0's 109,860 icing Sec) ite ee ere 741,737 Clean Between Tooth Brush........ 11,632 
Marshall Field Cigars............+-- 7,877 Daggett & Ramsdell Products...... 78,626 NMP Ro rcs cracariccnlcsaie oe rored es 65,088 
PEUTIC CABATB oi. 06.0.0 0 s.sivivie sie'aicies o's 91,360 IPEDS cr ae a TEE ae 11 535 DEN oD sass pcthise «sis bios ewieee Ae oleiald 134,814 
Napoleon Cigars........seeeeesees 16,872 Djer Kiss Toilet Prep............--- 256,210 RPMS TIRGy cis nieame one eooenay cen 637,287 
Noble Broadleaf Cigars............ 11,405 Finesse Face Powder.. sei 5,594 ACO rns ayo rai ert e once or 18,660 
NGDIC DIBMONGS, . o s.0.0.000s s08050% 13,693 Garden, Mary, Preparations. a 15,406 NE i fe orc oicieras ae eniararnsim veieie eae" 11,731 
RO ABOES 55:5 4-0 09's 5:0 0's oie HORS 's 19,848 Golden Peacock Prep.........-+++5 4FP-O0F 1 PDECAE ROR Sic oiccdicnccrcwncececsia 1,172 
STN A OER aos. 5.06 a0 bo a00' Os 4,514 Comes, Mats Ts iicsscwcsce ees 168 ,896 Dermo-Ray Hair Treatment........ 39,142 
ECC AAGBLS » 00in 6 60:68 5's 016 0s viva vee 3,803 Gouraud’s Oriental Cream 22,215 "Hew WeGdOrant< isis ccc.s ccs ces esc 2,892 
Penn Pomt CwATB socks. sis ccse ss os 15,443 Graham Lotion, Gervaise.........- 15,337 Durham Duplex Products.......... 28,685 
Peter Schuyler Cigars...........+.- 306,881 Gray Preparations, Dorothy........ 185,893 Eugene Permanent Wave........... 84,647 
PAPTMUE TABOLG. 5... 6s sis.0sc0eceence 34,542 CEE Eo Ra 2a un a aE Sp NE Pee 211 EER aie hs cacy oa-db a kere NO 550 
Sn eC eee ee Eo 36,594 Hind’s Honey & Almond Cream.... 177,130 Farr’s Gray Hair Restorer.......... 20,344 
Reynolda Cigars...........seee++- 11,500 TE EE ee eee 508,283 BP RAN SE fess vas pies co. sivces Biases 8-aie 8-6. 60,830 
Robert Burns Cigars.............-- 796,157 Howard’s Buttermilk Cream........ 23,897 Fitch’s Dandruff Remover.. 29,202 
Robert Emmet Cigars..........+-- 42,887 Hudnut Products, Richard........- 74,045 Forhan Antiseptic Refresh.. : 48,957 
Rocky Ford Cigars... 600006060000 210,870 EOE RR aoe ey ane Roary 10,199 Frederics Permanent Wave......... 29,305 
San Felice Cigars...........cceees: 165,325 Kissproof Products.......-.2++++05 93,792 Gay-Marr Hair Waver.. 1,196 
CO Ee eri 38,631 1a BIGGHO POWGECL «40s icies:0:0.6.555.064' 42,742 Gem and Ever-Ready Razors. . 365,478 
7-20-4 Cigars. .....ceececececceens 313,240 ady Bether PIED. . ioscesss seccca- 112,144 Gillette Safety Razor.............. 33,519 
Spitzer Cigars.......ssccsessssses 2,405 IEOTRY POWOGS <0:000'00:0.0sineee son 800 31,199 OT eee rr eee rte 21,157 
DUP AMERCRULLD 65h ban Gas eeaanrras os 26,076 $6 -JAAS PETUME sis. occc secre cwses 6,519 RRM EMT bia CaspirCaieis a ocecesbibiele Aasceiarene Saale 91,966 
Student Prince Cigars............++ BASE Te ROU WANs. 0 s0crescecweccn soos 2,086 CLEP OS) ae en Pee ine eerste 51,948 
Tennyson Cigars............+2+0+- 224,527 NBO CBD ROURR o 5 <0 isjcccs+00 0's 3,673 TEESE C 1 os 1 ee 83,793 
Tom Moore Cigars.........--+++-- 33,809 Manon Lescaut Face nme bcopieciats 19,376 UBS WEED ccrsiptasavsrsce areca o:alewit ale exs-0.8 5,849 
fy TE © Dy oT ne 24,204 Mavis Preparations. . aaa 356,900 Hi-Ja Hair Tonic.. 15,828 
Van Dyke Cigars. ....066600ss0000% 802,486 Melba Preparations.. Re ccitoteeks 419,520 Hopper Beauty Prep. Edna Wallace. 359,848 
WV GRBUCE ASIBANG . 16 5.019556 0.610 Sie 0 be s40 275 ,437 INNER O NG ici aca atesio se Se oases Seals 282,817 Re PTIR onc; ios lebieiers oaacew ome Cees 97,796 
White Owl Cigare......0s.00s000005% 1,193,745 Milky-Way Cream.........-++-005 740 Iris oa MBA Dh scacginiaoxeraeiesencctenixicccls 18,228 
Wm. Penn Cigars...........+-.+- 900,367 WE SUIS ORBAN on 5 -c5.gnqivisise sss 3 4,166 rR mee cater eter Sethe tenis 3,363 
Mis AISABOLS sin ode ewin'e wisisieie wins ini 3 91,620 Nadine and Nadinola Prep........- 149,573 Keen Hair Waving.........--.00++ 13,622 
————— NN i565 ig 6 esa la, ¢ 9510 w-6 Oss 314,047 EN oa 05n nk % civ aces 8 bee's he ores 31,452 
DORM c cd wees oreossees 12,395,689 PCE UGE . 55 occ ces ooeee 1,613 Koskatt Hair Treatment........... 1,665 
Cigarettes Pinaud’s Products, Ed...........-- 174,883 ee errors 1,317,977 
ae BON gis oc kc eaten sents 52,660 Pe i's aig Ka erase barn eee se ware 126: FIGS KTOES PIOAUCtS.... o.06c6cs cece 27 ,602 
CN. EER a ea eter 2,069,567 Pompeian Progucts....00<.6 00056008 127,537 Kurlash...... ES Pn eer eee 10,833 
Chesterfield CIBATERLES 6 500n sc ceseces 5,609 432 Ponds Extracts..........2.020+++> 272,051 La Cross Manicure Sets............ 53,037 
Clown (Cigarettes... 6... 6o0ss0000 275,007 | Primrose House Prep.........++-+- 65,440 | Lanzette Prep. Annette............ 24,205 
MRR ec. odn accakoncmews 184,269 | Princess Pat Beauty Aids.........- 35,185 TOA PESIl POMC 0.50565 oon cs cece a 43,299 
BAGH NOURI os 5 a5 6:45 0:4 9:0:8:6:4:09-06 4 6r0 6,811,128 | Pussywillow Powders.........-..+- 4,672 PAQUIG A SVOR iso 5650 v2 000d varie vier 170,695 
Spey SE Nae NEA ree OS 167,590 Queen Skin Whitener............-- 7,169 PRE TINO og. ata eK orp i558! 674 MESO MSS 6,353,061 
Lob Ot ee eee re rene 9,609,786 Quinlan, Kathleen Mary, sei Sere 7,988 Lotus Hair Restorer............00+ 17,965 
Old cet ROTI ae ke taal ant 685,804 Ramsdeil Sulphur Cream... shale 5,956 PGMS AL RGOD cia cavaiars Sacer sroiot iec4 ere ties 190,032 
ELS SORE tine 7,388 Rubinstein, Inc., Helena........... 77,726 Lustr-Ite Nail Enamel............. 5,925 
ERE IS ok oe nay Sno ty he 651,668 Ruppert Preparations..........-+++ 856 Martha Washington Beauty Prod... 5,283 
Salome Cigarettes...........0.000 10,860 Stillman’s Toilet Goods............ 26,038 Marvo Beauty Preparations........ 27,435 
Smiles Cigarettes...........eeeceee 75,574 WADESS PROGUCES, 66655000006 00000% 6,394 DVESh SNM HMAMNES 66/56 oe fo 6 00's 's oo. 4-8) senha Hees 79 ,833 
BATOTECS 66 oc vee ; i ! x 
ARERR oak Sates seas huucslow wis 321,628 Shine Hand Cream, ..06006066 0004 145,440 Mercerolized Wax 213,201 
Three Kings.........0.cccceeeeeee 187,060 White Rouge J-Adore............-- 027 erke Derma Vial 21,316 
Vorktown.....cccccccccccueecccce 212,594 | Wons Skin Treatment............. 599 1 bie (2 oe mere car 1,380,684 
penne Sa: a Monahato for the Hair 3,317 
DO TAB 6 oases o.o.0's4000000 26,932,015 DUP DAL Sb isles inal Ra seas 6,561,391 ne Cec eer 36,661 
Tob : 1 EE a ery treunens torte a taerer 95,991 
— Soaps Nestle Circuline Method........... 87,679 
a Sane ERNST 9iai> O's en oj Asami SRAIMNBO0 ieicssscs050 000s 4,143 Newbro’s Herpicide.............+- 51,825 
ranger Kough Cut... .........--- 751,7 Armand Toilet Preparations........ 45,572 NEW PEORCR Recipe fic 5.0 scans see enar 1,092 
Kentucky Flavoring Mixture....... 542 Black & White Skin Soap.......... 31,380 Nibroc Paper Towels............-- 28,537 
Mail Pouch Tobacco............0.- 66,070 Dioaden ; 37.939 Northern Tissue ; 212,519 
Die BIRT TODACCO. <0 0:05 :s.0:0ie:e0 ses Po2SEd “aeeeeeme ee i | PE ar ar ‘g 
Pp eal eamgpagamlemegeicin 204'353 ES Oe eer eee 7,839 Nourishine Products..........-..++ 45,924 
ene i cs 301 °499 PSHTEIA CPA 6.54 << sh aoa ose eeces 8,623 One eanty BOUOMG 6<csiaciscs code 6,330 
a , Camay Tontet Soap. scsccces cs oss 245,941 — See a Dee eee 7,672 
Toras, 1.717.718 ES ES Ae er ee ae OE RIO oii id one serous aoe se kine cas 48,855 
OTAL. wee. e eee ee ee eeeens , ’ Cocoa Hardwater Castile hie Geciee 37,946 O- Slend- O Reducing Method....... 2,580 
Miscellaneous Colgate’s Shaving Cream.. ato te 65,854 NOMIC scasalgse se parts S/oi0 a9 Sie on niareceek 70,806 
Dunhill's Benzique.............+-+ 16,348 Conti Castile Soap..........00.0s+ 20,250 BPGUARIAT BHO 055, 55);0. 030. 5-0:05 0180: 0-0) 08 17,484 
Ronson Delight.............2..00- 26.690 Cuticura Soap and Prep.........-.. 1,847,540 Parker's Hair Balsam. .... 5... 0.6.0 34,494 
a conegg Seite ea ane Oe Paar ae “i = s so ea | Sa eran es — 
Jc CN ae ee 43,038 EERO ODD bre 5:55:, 5: Kine as 66 Clee 6S Fa:6 23,769 ierre, Madame. aes 
Gyneen Soap seers apess se ><5 + 4,665 ae Phy- ng tab Tooth Brush...... Fy 
enna Foam ampoo.. nee 6,532 ueen Hair Treatment.............6 ’ 
Bi TOILET REQUISITES AVOLY. TOUCH BORD si s.sisis0:s 6 oie poses 150,742 Ree Be LRN ciespislavare<cca.ave s:oceip 06) oi bererare's 6,489 
gag WGIMROBED citron ae cen ono 103,639 ECE HEOUOs 6 ssicks celoh cee naels eases 1,212 
ee aad ith Sri ig hat ets 3,400 PARR OMOY, co oa iisiedinoken we eerenlenins 2,157,788 PC oi. c) cacattap wip gee 06a 3,100 
Colgate’ s Dental Cream.. nee: 736,716 Lifebuoy Shaving Cream........... 17 ,962 Schick Repeating Razor.. ne 6,198 
ES ES Snir or 1,149,301 TR PONE COORD Hos isis coats csersiors.s 2,625,768 Scottissue & Waldorf Toilet ‘Paper. : 189,054 
— Tooth Paste. . 2,61 Marchand’s Golden Hair Wash..... 105,491 POV EIENO e's. riers citagina bie sreasaurelnee 98 
1) NPRREAETE ORS IE ae repeat 62,190 Mennen’s Shaving Cream.......... 12,902 DOC eee oer ec 2,749 
Jack “& Jill Tooth Paste.. a 17,283 Mulsified Cocoanut Oil Shampoo.... 336,798 SOLE ea SS SA eee een Ave 40,308 
Cee rere 586,218 Narola Freckle Soap............+.- 903 MME fab 25016 sigs SN oe Sanne Gas 2,843 
Lyons Tooth Powder.............. 38,336 National Hand Soap.. en ee 454 SNIC*DCOHOTANG, bc.ccncc on ckecc sess 30,409 
u-Sol-Dent Dentifrice............ 61,513 Octagon Toitet Soan........<.00 60 297,574 Technical _ le ne 2,937 
New Mix Tooth Paste............. 96,332 Sn ESSERE SE EARS ATA a 10,099 Tek Tooth Brush.. a aid iclaneinaas 109,591 
Orphos Tooth Paste............... 226,117 Packer's Soap and Shampoo........ 6,832 Thanx Nail Polish. . elete chee a 14,895 
PM ci cusichieimuisem as Ghitaidcs acs 786,733 PAMMOUVE BOAD: « <.<.46.o5 0 e090. 0.0660 0 1,470,035 Thomas Hair Treatment........... 347,658 
NS eae ere 1,402,551 Rhodes Toilet Soap..............<. 65 Tiffany Tiffany Builder............ 85 
Pryo-Chek Tooth Paste............ 8,846 Scolding Locks Violet Shampoo..... 11,358 LP IOUIG) SO BURN 5 6. '64.6.000:6:6 41a'ers, 6 6.05801 29,175 
Quident Tooth Paste.............. 30,754 Swedish Shampoo..............6-- 1,226 RUE Ne is Kuarai dra oid olvarew weg 176,395 
Smokedent Tooth Paste............ 3,536 Sweetheart Soap......... 166,820 1 Piagay TotG SUC cee socks coe sco0s 1,486 
Spearmint DOGER EP RBLE 6 5 o6.66:0:5 035.0: 63,401 Vaniva Shaving Cream 17,056 Twin; _ Razor Products.........- 18,117 
Squibb's Dentifrice................ 553,170 | Williams Shaving Cream........... GAS ei, BN ebay sais sis coe cc seiencec ets 105,082 
Stewart Tooth Whytn............. 2,151 Woodbury Facial Soap............- 59,622 Viadierena ES ee oar 56,992 
————— Vitalis Hair Preparations........... 16,789 
OBR s5isigiseiSia sinister (aie 5,831,158 OAS isi d sreisoss cows osuete Wars 10,219,793 Vreeland’s Haiterbs...........0000° 15,729 
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NEWSPAPER ADVERTISING OF 2,364 NATIONAL ADVERTISERS—(Continued) 


Advertisers 1928 
By Industries 


Lineage 


Advertisers 1928 
By Industries Lineage 


Advertisers 1928 
By Industries Lineage 


TOILET RE QUISITES— (Continued) 


Miscellaneous— (Continued) 


Wade & Butcher Blades............ 62,047 
Watkin’s Toilet Preparations....... 1,848 
West Tooth Brush, Dr............. 30,268 
WE WOE coc ac noes tecleeecdasnes 77,209 
UNM ONS 6d lathe bro a8: é:t6's Ga viewer 617 
MNES rt id wate eee cla wontons 8,138 
WEN EOTRUDES seine nicacneecneewces 2,747 
Wyeth’s Sage & Sulphur Compound. 338,944 
RMN ie isa eae he Rather ce ee eee 79,231 
Zanadu......e+++ CO Oe 30,852 
Zip Toilet Preparations............ 8,798 
ROM Aet ie iend Kcnmnen nas 15,743,756 
TRANSPORTATION 
ailroads 

“ Atchison, Topeka & Santa Fe....... 1,452,443 
Atlantic Coast Line....... eres wid-s 116,486 
Baltimore & Ohio R. Sane haaieaneine 806 ,666 
Bangor & Aroostook R. R.. ae 4,566 
Boston & Albany R. R.. Sees stave 30,733 
Boston & Maine R.R............. 91,489 
Buffalo, Rochester & Pittsburgh Ry. _ 3,722 
Canadian National Rys............ 593,875 
Canadian Pacific Ratour Piece was 427,193 
Central Ry. of Georgia............ 45 ,397 
Cara. Wa GR Ne es ceccesivecess 110,769 
Chicago & Alton R. R............. 120,288 
*Chicago & Eastern Illinois Ry. Co... 148,270 
Chicago & North Western Ry...... 1,154,060 

Chicago & North Western Union 
Pee Ricco s.c cs cccectccccsiees 446,566 
BOvchatd WHC. <<< 6.cc cscs 064s vic 206,056 
Chicago, Burlington & Quincy R. R. 488,775 
Chicago Great Western R.R....... 207,582 
Chicago, Milwaukee & St. Paul Ry.. 759,164 
Chicago, Milwaukee, St. Paul & ¥ 

1 Re meer cre 295,685 
Chicago, Rock Island_& Pacific Ry.. 670,317 
Delaware & Hudson Co., The...... 11,871 
Delaware, Lackawanna & Western 

| 2) Re re re oe Ta 158,649 
Erie Railroad.........- Conte centers 28,684 
7 Worth & Denver City Railway 

ase eA a Aeros eer 85,330 
Florida Bast Coast BYkic. sccccecus 46,819 
Great Northern Ry..........+--+:> 630,303 
Great South Rys. of Ire.........+-- 10,699 
Illinois Central System.. Sweees 757,882 
Lehigh Valley Railroad..........-- 169,608 
London & North Eastern Ry. of 

England and Scotland.........-> 2,564 
London, Midland & Scottish R. R.. 10,731 
Louisville & Nashville R. R........ 980,351 
Maine Central Railroad..........-- 10,494 
Minneapolis, St. Paul & Sault Ste. 

1 Se eee Pees weieis'e5°6 98 656 
Missouri-Kansas Texas Lines.....-- 411,632 
Missouri Pacific R. R......--+eeee> 634,714 
ig’ York Central R. R........+-- 1,348,712 

Weg (hteses & St. Louis R. R.. 103,221 
N Y., N.H., & Hartford R. R. 126,470 
Norfole 8 & Western Ry.......---0+- 88,943 
Northern Pacific Ry......-+---+++° 463,840 
Pennsylvania. .......ccccccceccces 1,458,980 
Pere Marquette Ry......-+.++-ee+: 31,531 
Pittsburgh & Lake Erie R. R....... 211,018 
Reading R. R. System.. i eneie 53,487 
St. Louis-San Francisco ’Ry.. ‘ 257,890 
Seaboard Air Line Ry.........--++> 280,994 
Southern Pacific R. R......-.---+- 1,774,320 
Southern Railway System.........- 730,056 
Swedish State Railway........+--+- 70. 
Union Paco Rie Rik < 6 06 ee nwe nes 841,310 
Wannah Ie, ficct oss os acas soecine nes 410,314 
Washington-Sunset Route.........- 19,724 
Went Grote lee Recesdcccdnawe oernus 4,140 

PREM Esaccceeuenc ne enue 20,434,747 

Steamships 

American Export Lines........+.-- 5,186 
American Hawaiian S. S.........+++ 6,336 
American Mail Line..........--+++ 14,846 
American Merchant Lines........-- 12,748 
BOONES PANG ppg cca ds ccteceucesews 31,913 
Ah ORANG 8 ia oo obs os oe woe das 27,643 
Canada Steamship Lines..........-- 181,454 
Canadian Australasian Royal Mail. 493,475 
Canadian Pacific S.S. Co.........- 563,192 
Cheasapeake S.'S. €o...... 566650608 19,876 
Clarke Steamship Co., Ltd......... 5,323 
Clie BING oo rence ia kecse ewes 439,508 
COND BEB se 3: oke Cece scars aiaie's cients 65,803 
COMMING Ove ccsods cae cee a ickico aie 29,462 
SO Re emer cee eerrer 579,508 
Cunard & Anchor Lines..... oe 272,675 
Detroit & Cleveland Navigation Co. 172,111 
Dollar Steamship Lines............ 244,879 
astern cy. Gy ElNOvec niece ace dsee es 6 140,189 
Le 2 eee eae eee 17,442 
SNE ANG a sieves sng alineee mecca 2,599 


TRANSPORTATION— (Continued) 


Steamships — (Continued) 


WOMGIN CANON Soa ip awaaccuwkeneres 436,060 
Furness Bermuda Line. eer 143,984 
CONC LI ag Ce ecawesckueeax cue 50,748 
Great Oil Burning White Liners..... 8,560 
Green Line Steamers..........000. 11,245 
Hamburg American Line........... 278,917 
Holland American Line............ 158,245 
liudson River Day Line........... 182,591 

tudson River Night Line.......... 129,416 
International Mercantile Marine... . 355,018 
Italia American Nav. Co........... 15,386 
Italia American Shipping Corp...... 29,180 
FD Fee Serer 22,176 
Lamport & Holt Lines............. 53,768 
Lehigh Coal & Navigation Co...... 27,414 
Lloyd Saboudo Line............00. 57 ,664 
LOG AUC Satie COs «kes 6 o's acs 452,601 
Louisville & Cincinnati Packet Co... 3,407 
RIES LANG Seo id wa cccsences cece 103,571 
ERD RAN aia acre dine ose adinaieeu « 165 ,329 
Merchants & Miners Tran. feo Gaacc 80,659 
Munson Steamship Lines.. Beas 67 ,345 
New England S. S. Co............. 76,433 
New England Tran. Co............ 15,761 
New York & Cuba MailS.S....... 18,371 
North German Lloyd.............. 263,094 
Noston: Lally G6 Co. ...cnccceccecceca 23,607 
Norwegian American Line.......... 25,371 
Nippon Yusen Kaisha Line......... 87,653 
Chie Ehoerieniess Lite. vnc. 6c cc ccasece 18,495 
Ocean S. 8S. Co. of Savannah....... 697 ,653 
INTE MARNE 5 arash bos noes wk e 4 oe 21,009 
Pacific Steam Navigation.......... 15,306 
Panama Mail S. S. Co...........-+ 63,792 
Panama Pacific Line........-cccess 167,059 
POWU WGN RAGES. osc scckcccoenese 65,324 
P. & O. Steamship Co.. Peer 86,910 
Mh CAE CIRO cas oka cacecaswee 8,169 
Red & White Star Line............ 13,067 
PROD CE RA cn dccceeigscccvdevds 137,065 
Royal Mail Steam Packet.......... 7,583 
Scandinavians American Line....... 21,607 
South American S. S. Co........... 8,368 
Southern Pacific S. S. Lines........ 29,704 
Swedish American Lines........... 21,908 
Union Castle Mail S. S. Co. Ltd.... 10,005 
Union Royal Mail Line............ 10,269 
United Pruit Oe catecieaweotues 144,469 
United States Lines.. eee 322,662 
White Star Line.. ate 294,041 
White Star Navi igation RUE ES 2,476 

OEM Lewkewwnecadtee tes 8,836,683 

Tours 

Peet RONG uk sacs wecawaawasaee 5,431 
Appalachian Tours, Inc 20,847 
Berkshire Motor Tours...........+- 79,696 
Buckeye Stages, Inc... 2.6. ccccsece 28,211 
Camcte TOG, 5.22 sece cess ccess 2,112 
GI ROI osc salnd ded cees awss 11,704 
Clase, Prastic C., Toure... 520650 140,329 
Cook & Son, Thomas... ea are 245 ,887 
Cosmopolitan Tours Co., ee 23,863 
Crowley Tours, Geo. W.. sawee 321 
De Luxe Motor Bus Tour.......... 8,830 
RUAN BONEN codon cudecaceca stsc 1,694 
Farley Travel Agency.. Pye Fae 710 
Florida Motor Lines, ae es 13,015 
Foster’s Travel Service, Inc., Mrs... 18,975 
Franco-Belgique = rl aa 10,839 
PMD ROGMEE OMideccncicdnneeacccns 71,058 
CHCA NOUSBS 6 ccccccdecscedcses 9,746 
CRG G POGDIBG « ceccccevseciceseae 12,285 
Great Lakes Stages—Gray Coach 

je a Perr cre 35,197 
Great Lakes Transit Corp.......... 106,555 
Intercollegiate Travel Bureau....... 8,794 
Wiatithe ME @cacccasseasedacdeee 1,501 
Mediterranean Cruise.............. 5,659 
Michigan Tourist & Resort Ass’n.... 5,080 
pS Oe ee ee 20,168 
PUSDIG CHORUS ENG rccsccccccecssves 3,924 
Raymond & Whitcomb............. 109,744 
WOGGE ING LAGS oc 6 dsc ceeseccccce 21,003 
SREMMONIN ROUSUS paddecceaviccewcdee 29 384 
"ROMO, ROUSE Sc cs cccnccecacces Swed 5,866 
Woods Co., Walter H.........ccee0. 3,120 
World Acquaintance Tours,........ 5,870 
BG ROME, Ciiciwsescccenvctiees 1,429 

RUUAR ne dcaccvddenaatcewe 1,068 ,847 
Miscellaneous 
American Express Travel Bureau... 154,790 
PAS CIRO. cc cals deaccaecuenve 7,008 
Bennett's Travel Bureau........... 1,314 
Bermuda Travel Inf. Bureau....... 6,093 
Do 2: ee errr 1,618 
Burlington Travel Bureau.......... 15,641 
CRE EO osacnacccecsaccentcs 143,724 
Cape May County Chamber of 
Se CET PE CPE EC CCC 3,605 


TRANSPORTATION— (Continued) 


Miscellaneous— (Continued) 


Chicago, Duluth & Georgian _— 


Transit Co.. . 61,893 
Cleveland & Buffalo Transit Co.. 124,916 
Denver Tourist Bureau............ 10,147 
En Route Service Inc.............. 6,609 
Guild Travel Bureau. . : 23,370 
St. Petersburgh Chamber of Com-— 

Pi 8,511 
Spanish Royal Mail, Agency....... 17,272 
Students’ Travel Club............. 5,831 
Universal Travel Agency........... 6,946 
University Travel Ass’n............ 3,319 

DORE ii cdawadiacedaciven 602 ,607 


WOMEN’S WEAR 


A. & P. Brassiere and Uplift....... 5,010 
Better Knit Hosiery............... 523 
Burson Fashion Hose.............. 19,528 
Colatiete PANGS. cc cc cece ccneee 13,861 

1 eT eee 
Field, Marshall & Co.............. 9,530 
Fields Women’s Dresses........... 10,512 
Fish Brand Slickers................ 64,948 
Ce ee ee 6,597 
H Wis, GINO i oon a oe aad ceca’ 12,387 
Hickory Products................-. 119,894 
Kayser Underwear and Hosiery. 809,319 
1 | ATS ge ea Rees 44,123 
Kleinert’s Rubber Products......... 29 386 
Light-O-Day Fabric............... 52,328 
McCallum Silk Hosiery............ 53,110 
Maiden Form Brassier............. 6,654 
Maid-Rite Dresses................ 3,181 
Nemo-Flex Corsets..............-: 76,548 
oe EAMORUR hoo ts ks 0 aa ho eg a 29,569 
ep FL a eee 33,988 
WOMNOGeMRIG CORN 5 kc. sc cccecaa was 3,544 
Péter Pant Faleice..<.0 656s ceneccs 3,867 
DPHOGHES FIQUIONG sock 5 obese eenees 83,982 
Propper Blue Edge Hosiery........ 47,572 
CACC ae Saris 15,882 
Red-E-Tap Wee er made. ers ca ctwals 343 
Rengo Belt Reducing Corset........ 106,663 
Richards Co., Elmer..........0.0-- 34,291 
Rite Style Dress Mfrs.. ‘ 3,212 
Thomgste’s s Glove > Fitting Corsets.. 4,733 
Treo Girdle. . ere er 10,242 
We MEMN Stee yas atere ce 9 468 
Vogue Brastieres........<......-.- 11,292 
Oe eee eee 3,715 
Wash-Well Dresses..............-- 352 
Wear Right Gloves..............-. 20,700 
Wear-Well Dresses................ 1,016 
World’s Star Knitting Mills........ 1,619 
Youthform Brassiere & Elastic Bands 14,681 
ROMM tira Sescaee Siacexs 1,778,930 

MISCELLANEOUS 
General 

yn 1,363 

PANE BAC BO ad oo Ste cieeticue 
Amend Co., Fred W.. 7,643 
American Agricultural Chemical Co. 15,140 
American Appraisal Co............. 37,128 
American Art Galleries............. 22,277 
American Farm Machinery......... 2,696 
American School, The............. 41,091 
American Tel. & Tel. Co........... 11,070 
American Woolen Co..............+ 52,964 
Anderson Galleries................ 8,598 
Anglo American Mill Co............ 24,780 
Associated Gas & Electric Co....... 181,443 
Baby Ruth Candy Bars............ 89,046 
ERE OORMNEE CIS Ss fa caciac a acim ee << 340,569 
Po). ere rere 51,303 
Vartlett School of Tree Surgery..... 2,274 
De ee ee ere 1,058,758 
Black Jack Chewing Gum.......... 24,005 
Blatz Chewing Gum............... 61,282 
CS) 2 ee rere 10,648 
RO we ccvededadidcawacs 2,126 
Burgess Seeds & Plants............ 5,323 
Candygram Chocolates............ 923 
Ced-O- sh Ee er ee 5,212 
Chase, P ada 36,994 
Chicago fe of ‘Nursing. ieewuds cd 11,013 
Chic- “Chic ee Se 12,600 
Clark’s Chewing Gum............. 263,724 
CAO IIIs ocecccceknscees 9,397 
Columbia University............... 24,893 
Cooke School of Electricity......... 51,411 
Cosmopolitan Pictures.......... Pere 442,560 
Cracker wre escdudaticeeuuseeen 57,283 
Culver, Karan a maeades 20,274 
Davey "Tree Expert. Wadadesadecdsss 16,228 
DS eee 12,981 
Dennison’s Paper Products......... 11,029 
Dinger & Conard Seeds............ 3,008 
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NEWSPAPER ADVERTISING OF 2,364 NATIONAL ADVERTISERS—(Continued) 


Advertisers 1928 Advertisers 1928 Advertisers 1928 
By Industries Lineage By Industries Lineage By Industries Lineage 
MISCELLANEOUS— (Continued) MISCELLANEOUS—(Continued) MISCELLANEOUS— (Continued) 
General— (Continued) General— (Continued) General— (Continued) 
bo OTE ee ee 8,159 Brederman, Hare Wess cicc ccc eee 30,697 BGM iis. greta oS 4,6. 21k Awl re Ges 34,691 
BINED MPS IOEN S65 cs vos. siors sw x 8 diese tas 8,075 Lome POTtiuwel 5.5 6c esse cesses rn 51,088 Pyrex Nursing Dottle..c....0.. 00.066 3,932 
Og SO nn 131,481 POMS NGSt OBNAY 66 65:5: esis nas oes 12,786 maiston Chtek POO... .....6a6s ccsaas 53 ,544° 
Fischer Nurseries. . 36,001 McSweeney Electrical School....... 430 Remington Cash Registers......... 15,857 
Full-O-Pep Chicken Feed.. 30,499 GGT B ACEINOEY «6 6:5.5:6.6/5. Vio mrera0-0ia 0145 2,362 Rice Leaders of the World Ass’n.... 71,366 
Glass Containers Ass'n of America. 245 ,802 APES 2 a eee ae 72,944 SACCO PIGHT FOGG «2... ccc eek siect ese 21,346 
Glen St. Mary Nurseries........... 87 Maple City PHUSROVIOR. oyewns aiasinses 30,495 Sargeant’s Dog Remedies........... 29,596 
Growers Sales Co.. 84,185 BlePeT=BOOEN CO. oo iss csks eye eees 590 Shotwell’s _Saveumalow's and 
Herrschner, Frederick............. 2,278 Diemer INCUDGTOTS.. <6. ove ssc vee wns 603 a ey nt ere 1,928 
Hollingsw: orth LS eae pee ae 41,273 More Company, Robert........... 111,255 day Retesiie Fireman ..... 12,628 
Hygieia Toothpicks, Straws and PINS EOI 55 5 1s. 5.0. «32-0: a 89:0591 8-5 159,149 Southern Bell Telephone & Tele- 
Paper Drinking Envelopes........ 23,046 Nestle’s Milk Chocolate.. ore 332,782 BOR CO ines cerry eee ew Maa 425,282 
Innovation Trunks...........0..0.. 1,008 Neverbreak Trunks.. 358 Southern Clay Prods. Ass’n........ 29,923 
1 ee 6 D2 789 New England Telephone & Telegraph Southern New England Tel. Co..... 227,513 
ohnson’s Oil Lamp............0++ 4,306 MEI ease cre tararshcs Mayhcrbakis cs omcoy sta lel 55 aA 299,527 SPEECO SPECIAILICS. .65..0.cccccseces 3,853 
ellerman, Annette............... 944 New York Telephone Co........... 741,352 Sr oa | a 5 Yaa er 4,221 
Kelley, ES 962 Nerthrup King & Co........20.000 23,156 Standard Liquid Glass............. 18,027 
SDS SOY an isld eisai s css caw ee ecees 17,997 Numismatic Co. of Texas.......... 3,402 EOE Pie Opuical CO... co oe cice neces 2,612 
Ken-L-Ration.. Re ren 44,830 Ohio Bell Telephone Co............ 210,947 US. SGhoOOl OF MAGIC. . 66s ucwacees 7,376 
King Candy CMD cs cccvecvnsoas 401 Old Nick Candy Bar........60.065 6609 27,317 WIMtOe PORTE CO. cos. 565 sissies os 1,814 
Oe eee 2,305 Orbit Listerated Gum............4. 61,206 Ec ans Gi8's sites AOE A SES 117,462 
Laddie Boy Dog ee reper 14,143 Pacific States Electric Co........... 9,540 WWF NRCP UOT os. ook scene o aces 180,582 
Lancaster County Seeds............ 6,313 Pennsylvania Merchandise Co...... 484,614 Yard-Boy Incinerator.............% 5,704 
BE IRE iscinios on Skins keen 14,802 Peter’s Milk Chocolate..........0.. 15,356 
Lewis Hotel Training School........ 1,122 Philadelphia Bird Food Co......... $,$31 MDA cawakatweceemeseee 7,716,989 


ROTOGRAVURE LINEAGE OF NATIONAL ADVERTISERS 


This list includes all national advertisers using space in 3 or more rotogravure sections of newspapers, 
as counted by Media Records and compiled by it for this book. 


Advertisers 1928 Advertisers 1928 Advertisers 1928 
By Industries Lineage By Industries Lineage By Industries Lineage 
AUTOMOTIVE ELECTRICAL APPLIANCES & SUPPLIES— (Cont.) GROCERIES— (Continued) 
Parts and Accessories Washing Machines 
Critchlow, Walter.............0++5 144 a” Tiectric Waslier....«. «<i 10,849 eet meee Foods _— 
PRR TOO, pak os 6s awe s pence nee 483,123 Maytag Washing Machines......... 21,504 BIS cccccccseccccecccces 234 
Stromberg Carburetor............. 21,555 tiie meng 
TGAG ie oc eee Ri 8,241 et oo ae eee ican ane ee 
ee 504,822 nena $48.2 
Passenger Cars - a eee 9 — 
lc i reer Seer re 45,60: Oneral TlCCUiIC. oi. sis ds aa cwee sees ‘ 
PING s5:5-0-s/ oa Ae ale eR OA AES 54,555 — Seu icatpin nas eine revels esaraateuatels ~ CONDIMENTS 
SS rere eraee rr 63,654 IMMUNO vig oa 5 6 eax acerca caawe® 4, Dairy Products 
Durant a hie chit Rleh Aisa SG Brioiare bate Rete ho WW CRUMP GUBE 6.55. 6:3 sine oats. 'e:5% 90 Rss 1,557 Abbott's Milk and a, 4,726 
SSO DOTS SE OETA Sea eee a orden’s Farm Products........... 9,603 
EN dg srw’ WS wee EE ADEA me OTR 55 soit coals nae oes 46,897 Breakstone's a 91044 
PRYOOX. 100: CHOOIN 56.6 c.cccweseececes 718 
19,516 FOOTWEAR Southern Dairies 10,935 
480 ee ee ee ae ws 2 
6,656 Firestone Footwear.............00% 916 
SOMONE oak ic ep ae sosae awaie 11,393 esoodrich Footwear. ..........6ce0. 48 216 TOTAL... eee ceee eee eeee 35,026 
on) Se er ere a — meg 3 ae 9 peaches cies het 
PO MIOUUH. oko kc dic andes nae ecemaw eens 5,4 raton night Soles. Seo ee 762 | Meats and Fish y 
PANO. cbse any dsw.cidaie eS awe wars 11,816 Rayn Boots and Rayn Shus........ 12,509 3 
er Reet een re re arte 38,843 ea wg a mwwng Footwear........ Heer Deerfoot Farms Sausage........... 1,956 
PROMIB=IRGYCO oon bc os vis eee eee 14,338 roun ripper ShOES,.......0.00 066 15,674 
PIMGEDAECT .6o6sccwswsce tis sakes 132,274 0 re 1,936 
NUR is iid auspice Recta hiv 99 399 
ERAT 8 ore dkiind @ Wareiew Se 1,013,209 
Tires and Tubes sinpreipareninneeaiiaaniamsaasaal Oe ni Soap & 
Firestone She P'S HG 8519S SCS O'R OS S85 — Bente Radiator Covers............. 14,302 Glycerine Products.............. 50,135 
Goodrich Tires.......-.-.++++0+++- 2,0 Crown Radiator Cabinet........... 3,592 SEND Nia cis cin bis Ses hee aan s 648 
Hart & Cooley Radiator Enclosure. . 2,573 DORM TOD iG cascick. Wesee eine oes 161,107 
TOTAL... +++. eee ee eee e es 4,922 | North Star Biankets............... 19,742 | Ivory Soap Flakes..............0+- 22.955 
Miscellaneous Scranton Drapery Fabrics.......... 52,276 Johnson’ C1 ROR CIN A Reales igre 77,692 
General Motors Corp. Inst......... 24,854 I DOU os, Sen ow siwidio ws ware 2,049 itchen Klenzer..........ececeeee 9,674 
OO eee re eee ee 4,682 RSNNON 6 IOEG 5.00/00 nec oe nsec ce 210,392 WGtSHON SUMSl HUGS... 0. cceaes does 44,296 
Standard Oil Co. of Indiana........ 134,347 Slyker Radiator Enclosures......... ,30 Old Dutch Cleanser........eccccee 70,799 
Texaco Oil & Gasoline............. 3,920 ‘ewico Radiator Covers... «<.0.6s0.00% 2,034 ROMO sins ocr sire oki Se AS alave elon He's 24,754 
Tuttle & Bailey Radiator Enclosures 1,002 —— 
DOTA enced ceeee Shes 167 ,803 WP IUGRE OUOR 6 ibace eae eww ewe 2,321 A ee hee Rae CR 462 ,060 
BUILDING MATERIALS DOOR onus 5s So ein 311,389 : 
Anaconda Copper & Brass.......... 1,096 Miscellaneous — 
Berry’s Brushing Lacquer.......... 461 GROCERIES Mean Hole Beans........ 50... 60s Pape 
Butler Self-Adjusting Vent.......... _ 366 | Baking Products Campfire Marshmallow Cream...... PPS 
Georgia Marble..............++55: 35,129 Calumet Baking Products.......... 226,623 CrisCO. 2 ew sees eee e eee eens eees 19 353 
Hartmann-Sanders Pergolas........ 2,618 eer ee ee "408 5 OO rr yo 
Home om paeetete 5 ain ayia Reames = aee Ravc'ctiraan ; 43 392 oO ASRS rar ey ere ra 007 
‘Teapaut Wall Paper... 2.06000 00056 Seto) Spee ee : = 
op upheld 14'816 NP OMMGEMBODG s 5,5 ia:555'\ 00's esse 48,558 1 ae Cre ee 188,272 
oO nee 63,422 MDE DN ales Siaves wai elolareteueie 322,981 
Beverages 
ELECTRICAL APPLIANCES AND SUPPLIES Renewing Conse... ccossacg xnvneewns 35,600 HEATING AND PLUMBING 
Refrigerators —— _ —_ ey Sivce emia Sree aie nee Heat tien 
, veratOrs........ceee 7,533 snada Dry Ginger Ale.......6..... : eaters an ‘oves 
ee denies peer: 16283 Cliquot Club Ginger Ale,.......... 90,520 | Arcola and Vecto Heaters.......... Pri te 
efrig: 237.089 Hoffman Beverages. ae 62,443 Clow Heating System.............- : 
Kelvinator Refrigerators........... 237, t Heating Boil 1314 
Rhinelander Refrigerators.......... 1.318 Maxwell House Coffee ‘and Tea..... 67 ,503 Molby Heating Boiler............- yobs 
” : Wayne County Cider.............. 2,001 Monarch Ranges......... Cccoree 2, oa 
Vacuum Cleaners Welch's Grape Juice.......cccceees 29,497 Novelty Gocan Dragon Boilers...... 21,67 
Hamilton Beach Vacuum Cleaner... 53,185 TO Tan att 
Royal Electric. ...........6s00000% 430 FPO ce sare waronieecanne 620,600 FROME 5 cote otees ars ovat nie eis ask 44,97 
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ROTOGRAVURE LINEAGE OF NATIONAL ADVERTISERS—(Continued) 


Advertisers 1928 Advertisers 1928 Advertisers 1928 
By Industries Lineage By Industries Lineage By Industries Lineage 
HEATING AND PLUMBING—(Continued) PUBLICATIONS—(Continued) TOILET REQUISITES— (Continued) 
Miscellaneous Magazines : Miscellaneous 
> longa 1 Saar err Ree ee Good Housekeeping.............-. 373 Dy ae 3,138 
OO SS Re er er 1, lement Hair Goods............... 20,638 
Rudd Water Heaters.............. 4,517 TOTAL... 00. +. eee eeeeeee 7,349 | Curv-Fit Pazor..............0.005 469 
Standard Sanitary Plumbing.......... 1,770 Dew Deordorant.................. 2,200 
3 RADIO Double ‘‘A”’ Hairwavers............ 1,151 
to 1) EE eee a art 45,203 Eugene Permanent Wave........... 42,180 
oes and Eliminators Frederics Permanent Wave.. eas 17,515 
INSURANCE “Atwater ~ 1 eer Ce cee 5,380 ee onersert euecen MOTs 
oe k Lif ae 2,974 WEINMAN ccc das ose dee amns 4,974 La Crosse Manicure Sets... aaa 5,250 
John Hancock Life Ins. Co PRIN ANY 5) d cond nvelce haces 23,254 Lanzette, Annette, Preparations. -_ 1,164 
WM eassisanecskecexds 2,974 Marvo Beauty Preparations... .... 398 
Speakers ERMINE ce cicecensscecuceucnc’ 48,310 
JEWELRY Magnavox Speaker... ......e6c0s% 10,548 — We MEiecacdecdwaeseune dex 2,567 
OI on en kncatidwadesavanecaaa 13,767 
Wii occa. vcs cvnnvcnes 1.888 OUR dit Sitces dhereaees 44,156 OS Se ene e 13,655 
la KS Parker's Hair Balsam.. 6,099 
Roger’s Silverware...........+.+++: 12,088 Paul's Henna, R.. 7500 
Wallace Silverware...............4- 14,989 SPORTING GOODS Pro-Phy- Lactic Tooth Heush.. 20'965 
WOM a siccxncictintnds 28,965 | Cine Kodaks...--........--.++.++- 1ente) Ba ene. .--«s- 567 
COMING DIQUONES sc ccie cdc ccccses 7,048 Thomas Hair Treatment. re = E ; yee es 6.848 
MEDICAL ia eked fe), ay 12,511 
PRED O TE Ce igs eatin oars Wess aee's 37,317 wane nee a PROCITE ee 
—— Poot Appliance. «...0.5:06.. P eo ROAM dat CRS ia Su eerees Meet Oo ae ee ee ne 
er ee ee eee ,109 
POSES PONE ob occ secteur 238 TOBACCO POMARsscsascns«aeenveces 374,539 
Allenbury’s Pastilles...... cseccsee 2.245 
_—" s —_ 1 oe Seger eee Pls Cigars TRANSPORTATION 
eS NOE cas. 5 Scars sce see ‘ Ci 
Black & White Ointment........... 798 oe — ALA Sie SAY © pet Railroads 
Blue Jay Corn Plaster—........... 47,455 | Wan Dyck Cigars.............-... 10.652 Atchison, Topeka & Santa Fe...... 9,342 
Carter’s Little Liver Pills.......... ane Soe rae Baltimore & Ohio R. R............. 15,645 
Cheney’s Expectorant ............ 4,662 TOTAL 49.856 Chicago & Northwestern Ry........ 10,386 
Edward’s Olive Oil Tablets, Dr..... CR See ee are : Chicago, Burlington & Quincy R. R 1,164 
Fayro Reducing Salts... 6s s.. 0. 2,544 | Cigarettes Chicago, Rock Island & Pacific Ry.. 3,368 
Fleischmann’s Yeast....... eer 282,789 A a 236.580 Great Northern Railway........... 1,479 
American Phonograph Hearing Cie 284029 Illinois Central System. . a 4,800 
Devices....... Ree wene kh a acae nes 508 Lucky COS RRR ei oie 68.080 Minneapolis, St. Paul & Sault Ste. 
Biétebar’s: Castotiaic. .cccs ss ences 43 ,266 CEU oS re 252.078 MRIMPR ei cicceeeasccanevacnes 2,782 
Smnerag a —, piace aeons co Rape eee cate se ry Northern Pacific L. Se 1,296 
ugate Asthma Remedy, Dr........ wOtenern PaCUIG Bes IR. 6c cece cece: 2,175 
Cee IG FO ss icp oe ccceeeueees 3,600 TOTAL... 2.2.2 eee eeeeeeee 840,767 ; 
I- - -A-Co Electro Magnetic 7 Tobacco RUM ddeiddedccakedcas 52,437 
TOGUINONG. vce ccccccesdvoes ene ’ 
TEOUIROE BOMMG ois cbc ccs cence eanees 2,424 Se EG TORMNO..« «+ «0000s 01 sis Steamships 
Marmola... 0. .eessceccerceeence 205,091 | Miscellaneous Cunard and Anchor Lines.......... 4,576 
Milnesia: Waletes ccc. ccs ceecees 10,737 Ronson De Light................-- 11.728 International Mercantile Marine.... 5,355 
Bowes me emerald: OW e, cs vce exc cee ies : White Star Line.. 5 cee 3,201 
Lo, OEE EERE ERE ee d 
PGDSNG SCMMCR 6 65.650 ence estes 1,214 TOTAL... esse eee eeeees 12,488 NO oie wide Sede caees 13,132 
i s Milk of Magnesia......... aa TOILET REQUISITES ‘ 
Schoil’s Zino Pads, candies 76,364 Dentifrices ar a Pittsburgh Motor Coach 
Smith Bros. Cough Drops.........- 2,886 Colgate’s Dental Cream............ 63,710 | Own rescence ere cette eee eeeee 705 
Smith Bros. Cough Syrup.......... 11,980 Porhan’s...... : 151.372 Geeat Lakes Transit sine Pivavenaes 4,626 
Squibb’s Milk of Magnesia......... 4,011 Orphos VOD EE REI 11.576 Simmon’s Tours...... avkoias: 148 
Stuart’s Calcium Wafers........... 18,785 | Pepsodent...........:+seseeeceess 218,906 
Stuart’s proces 1. ee 21,525 Squibb’s Dentifrice 98/298 RUNES vac dua Knuerenscues 5,479 
Leeatiae 7: 7 ay ae Corey eee eer rer Maay es ee ee eg : ™ 
falters, Dr. Jean Reducing iscellaneous 
oN REE Sree 4,707 DORM ckaedavevncsccennaens oe American Express Travel Bureau... 781 
PN ein 65.0 nee cea coe wenn mulneesis 489 Perfumes and Cosmetics _ 
DI rsesectiait e| So: (ae WOMEN'S WEAR 
Arden Preparations, Elizabeth...... 10,812 : - 
MEN’S WEAR Black & White Products........... ae ees: Sass 
Bourlals Products 13'988 ohen Bros. Sweaters............-- 22 
Cluett Peabody Shirts and Collars.. 3,835 Eon Perhtiines...<..... crc cones 26 066 Field Women’s Dresses.........--- 3,981 
Eagle Knit Caps TUT TELE CC eee 1,624 Coty Products net ele Wer sige : ee 301.102 Gossard Corsets.........+-++++++++ 5,595 
Faultless Pajamas...............+- 17,201 | Decuctt & Remedell Products... 45676 | international Corsets............-- 3,570 
PIR GbR S GlOVOR 6 0'5:6'5.< ic. <is'co'scio nae 8,738 | 5” naaaeetedangapeaa am 11.016 Light-O-Day Fabrics............-- 46,733 
ile a aN $eet) Mee eee ee ss 3'462 | Lily of France Corsets..........-.- 9,512 
Knit-Tex and Worsted-Tex......... 107,319 Gabhenee. Mocy T. aa 38'205 Maiden Form Brassiere...........- 6,302 
Middishade Serge..............++% 16.2001 Gray Prepesations, Doretiy........ 110°153 Mallison Silks. . ada Peay suse: 15,988 
Pool’s Shirts and Pants............ 560 WitGedh....< osc ececccc cece. 37 348 Mendoza Furs............0.0--0++ 207 
Smithson Clothes..............05: eg eg Ot eee 42'243 | Nemo-Flex Corsets..........------ 26,697 
Stetson Hats....... ace ace sco Nas 1,638 Seas Keak Sate Pediat... .. 6'405 CRM ENN as ede cs cenwces sean 10,598 
Tim's Ce isi es aiics sce rwuhunes 11,584 Mavis Preparations...........--+-- 120/212 P.N. Corsets RESTESEL SECS EKO A TETAS 25,203 
Travelo Swim Suits. ..6.555.0.cses 6,026 Melba Prevarations............-. : 5'504 Phoenix Hosiery........---+++++-+ 21,015 
Mello Glo POTASIONS . oo cee eeessece 21'495 Propper Blue Edge Hosiery........ ¢ <ceamee 
TOTAL......2.0sseeseeees 191,163 | Pinaud’s Products... 022//L11111 162/676 | PROB BS NS ONO RR ee Concis...  °sioas 
Co AR ae bee '320 w ¢ iy ¥ 
MUSICAL INSTRUMENTS Pompeian Producis.............+.. Ps se n-ne ae de ey 
Tieadls Mutearte 86'555 bn MMS icacdcdiedsteetcues ds et 
Baldwin Piano.........2.-.0+-.0+5 2,200 Nica hg ge Preparations....... 41.636 We a Glaves. SCANS it 9.780 
. ae 2.200 Quinlan Prep. Kathleen ae avawa 6,798 Youthform Brassiere and Elastic 
PFN CS SS WASTE RAS 8 Se , Rubinstein, Inc. Helena.. Se es 17,998 Bands eee 13,127 
Stillman’s Toilet Goods............ 17,164 H. E. W. Corsets............ 9,019 
OFFICE EQUIPMENT RAUS PIOGMOi io o5 boskcedeucscens 4,744 ii a Naa a oe ’ 
Nosy ae avnaninaaveress 1,731 TOTAL. «4... +00 eee e eee 352,370 
er sang ee ee ee 1,640 ORM ee eiese sien ctx4s i 
arker Pens and Pencils........... 30,465 NEOUS 
Royal Typewriters........ ee Tere 5,018 Black & White Skin Soap.......... 2,854 ‘ " BEESCBEELA 
RUM NEI ose sia owes cheire d haueN 12,205 Op a Sree 3,617 
TOTAL......0-02ee eee eee 38,854 NNO DERMIS orks ala ae eas a aaa we Kcecee Rt 14,743 Davey Tree Expert...........cse-. 15,800 
Octagon Toilet Soap............... 5,145 Hollingsworth Candy ............. 29,423 
PUBLICATIONS 2 7 Re errr rrr 4,783 Liederman, Earle E............--+: 4,028 
Books ’ Squibb’s Shaving Cream........... 20,993 CREE ica dagncsekcaweaeeuee 3,286 
pan ag a POTN oo. sce ae 78 William’s Shaving Cream........... 846 Wildvadaccddawccddeavtewawands 7,896 
arper BOCRORG 66s catsee sees s's 898 
Rittenhouse Press, The............ 6,000 fo eee 61,578 Na viiude coeddueeenes 64,050 


Copyrighted 1929 by Sales Management, Inc. 


MAN AGEMENT 


TOTAL FOR 36 LARGE CITIES 


NEWSPAPER ADVERTISING LINEAGE BY CITIES 


' 

City 1928 1927 CITY 1928 1927 CITY 1928 1927 
Baltimore ......... 47,730,198 51,321,394 || Indianapolis....... 34,952,082 36,601,189 || Providence........ 33,039 364 32,499,523 
Birmingham....... 32,640,104 29,883,866 || Kansas City (Mo.). 40,470,091 39,049,346 || Richmond......... 22,225,538 22,381,420 
REID ice tait o's.) 2 62,186,881 62,683,457 || Los Angeles....... 76 ,622 ,322 80,628,660 } St. Louis.......... 47,501,980 47,889,560 
a 41,158,628 |Nocomparison |} Louisville......... 35,344,226 $4:967.2638 P St. Pawlwsccscccae 29,266,962 28,589,652 
Ce 88,115,766 90,596,487 || Memphis.......... 31,404,310 31,087,840 || Salt Lake City..... 23,759,895 22,769,726 
Cincinnati......... 42,530,918 42,915,498 || Milwaukee........ 36,303,027 37,024,827 || San Francisco...... 51,031,385 53,337 ,703 
Cleveland......... 44,893,575 44,644,150 || Minneapolis....... 34,677 ,641 S4;487-422 | BORIC. ics occ 6 sca 33,886,608 34,995,520 
Columbus......... 39,429,026 41,192,700 || New Orleans....... 43,208 ,096 45,568,698 || Spokane........... 25,111,490 24,089 ,932 
SO: a 32,149,502 34,716,052 || New York......... 179,543,918 4795514;371 f Toled6ss.é.0200c00 24,092,089 24,667 ,004 
Des Moines........ 18,403,799 18,696,524 || Oakland 28,166,124 28,394,380 || Washington....... 50,536,093 55,086,267 
| ae 60,195 ,562 S8,453/956: | Omaha. ..... 600665 21,086,081 19,912,032 
ee ee 31,163 ,688 34,610,860 || Philadelphia....... 78 ,977 048 83,789,459 TOPRB ccc 1,592,199,138 1,579 ,352,024 
PAOUBUOR 06.6 064.0 2 37,017,930 36,161,300 || Portland (Ore.).... 33,377,191 36,467 ,046 

| 
CITY & PAPER 1928 1927 CITY & PAPER 1928 1927 CITY & PAPER 1928 1927 
BALTIMORE CHICAGO DAYTON 
American......... 2,631,723 5,987,172 *American......... 14,529,489 $4,276,165 PPOTAIG vi vcs. ness: 9,711,870 10,500,910 
*Evening Sun....... 17,449,942 16,951,871 ||*Daily News....... 20,861,232 21:460,335 1 Journal... os... 6,993,378 7,528,766 
acl, 7,648 ,426 8,332,132 || Herald-Examiner... 12,795,117 12,849,684 || News........... \ 15,444,254 16,686,376 
*Post 4,034,961 3,936,834 ||*Journal........... 3,647,874 5,010,831 
ie, eee 5,769,942 5,465,301 TOTAL. 02606 32,149,502 34,716,052 
ccc) | ae 47,730,198 51,321,394 4 Tribune........... 30,512,112 31,834,173 
"OPAL 60:0 64-015 88,115 ,766 90,480,721 DES MOINES 
REGGE. once cece 8,477,200 8,656,686 
eens *Tribune........... 9,926,599 | 10,039,838 
Age-Herald........ 8,326,640 5,804,120? CINCINNATI 
’ ’ ’ i hie is ee ee ee! | remweee ’ ’ ’ ) 
News..........0.. 17,738,896 17,547,250 tana a oe 
POR iow cans cbeciecs 6,574,568 6,532,498 | Enquirer.......... 14,233,930 14,352,828 
Ne 2 Ay nea esiG 9,703,160 10,007 ,464 
DORAL: «54005. 32,640,104 29,883,868 ||*Times-Star........ 14,994,734 15,186,194 neiaiial 
Tribune..... 3,599 ,094 3,369,012 {] Free Press......... 15,088,080 15,524,460 
PB 6 sais core cebers 30,459 ,968 29,950,186 
OT AB 6 sidin cw 42,530,918 A2-O15,408 F OTUNEB s o6:6. o0s:o008 14,647,514 12,959,310 
BOSTON 
TOTAL 6 6:6:660 60,195,562 58,433,956 
Advertiser......... 4,387,542 5,081,143 
*American.......... 5,009 ,286 5,505 ,800 CLEVELAND 
isis sound 15,902,906 16,032,310 DENVER 
S| ee 15,868,746 16,251,807 || News-Leader...... 12,322,350 12,167,425 
ee 13,522,713 12,476,772 || Plain Dealer....... 17,054,475 17,591,550 oe mine. ; a ae pec 
* ° kDence | qe ere ven | 44 eee aze Yo tC WSeo ecco cc eee . ’ ’ ’ D) 
Transcript ........ 7,495 ,688 Fee SOOAS BPEMOOR soc wise sbcvaes 15,516,750 14,885,175 OR cb 14,513,390 14,289,492 
* eer e eee eee eee , , , 9 
TOTAL. 660 s55 62,186,881 62,683 ,457 POTN. cccex 44,893,575 44,644,150 rum. 5,704,159 scence 
TOUR as 'si60 31,163 ,688 34,610,860 
BUFFALO COLUMBUS HOUSTON . 
Courier-Express.... 11,145,834 |Nocomparison }*Citizen............ 11,465,531 12,233,446 ] Chronicle......... 15,567,902 15,045 ,646 
vo ee 16,293,879 |Nocomparison |} Dispatch.......... 21,114,379 21,146,283 || Post-Dispatch..... 13,697 ,332 13,117,650 
Times 13,718,915 |Nocomparison } Journal........... 6,849,116 (URE, ue Lo er 7,752,696 7,998,004 
\ ATAL  wexis-< 41,158,628 |No comparison ODBE 6 isieb cs 39,429,026 41,192,700 i 5. | a 37,017,930 36,161,300 


1Morning American discontinued April 1, 1928; 1927 includes 260,126 lines 


of morning advertising. 


*Sunday Age-Herald merged into Sunday News, June 1, 1927; includes 
3,544,520 lines on thirty Sundays. 


*No Sunday edition. hen ae 
tEvening News and Morning Post suspended publication November 1928. 
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FIGURES SHOW 


DISPATCH DAILY £ 


CIRCULATION 


THE 100,000 Group of American Cities, Inc., 
has compiled and published a standardized 
analysis of basic market facts for all markets.* 


This analysis has proved to be of much value 
to advertisers in securing more efficient distri- 
bution of products and more effective expendi- 
ture of advertising appropriations. 


This analysis reveals the fact that the Colum- 
bus, Ohio, Market has 


MORE CITIES AND TOWNS 
Of more than 1,000 population each 


MORE PEOPLE 
MORE FAMILIES 
MORE MALE BUYERS 
(15 years and over) 


MORE FEMALE BUYERS 


(15 years and over) 


MORE AUTOMOBILES 
MORE WHOLESALE OUTLETS 


and 
MORE RETAIL OUTLETS 


Than any other market of similar size in 
America! 


*“A Study of All American Markets.” 


Intense, Low-Cost Coverage 
HE COLUMBUS _ DISPATCH 


covers this exceptional market 
with a circulation that is greater 
than the average at a milline 
rate that is lower than the average of 
all the largest evening newspapers pub- 
lished in cities similar in size to Co- 
lumbus. 


— | 


he Columbus Dispatch 


GREATEST 


HOM E DAILY 


The BEst Advertising 


Medium in the BEsT 


Market of Its Size 


in America 


Note Dispatch Leadership in News 


DISPATCH—17,631,878 LINES 


Second Evening Paper—8,822,680 Lines 


Note Dispatch Leadership in Circulation 


DISPATCH—TOTAL NET PAID DAILY 119,430 


Second Evening Paper—386,809 


AM RRC ot 
ic 
: 
S b 
s 
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Note Dispatch Leadership in Total Adv. 


DISPATCH—21,114,379 LINES 


CORSE 
if 
- 
- 


Second Evening Paper—1i11,465,531 Lines 


=e 


Note Dispatch Leadership in No. of Ads. 


DISPATCH—543,675 ADS 


Second Evening Paper—223-690 Ads 


(a RRR 
a 
1 


Note Dispatch Leadership in Exclusive 
Accounts 


| DISPATCH—1,228 EXC. ACCTS. 
Accts. 


Second Evening Paper—134 Exc. 


National Advertising Representatives 


O'MARA & ORMSBEE, INC. 
New York - Chicago - Detroit 
Los Angeles - San Francisco 


HARVEY R. YOUNG 


Advertising Director 


All Advertising Statistics from Media Records 1928 Annual 
Report. Circulation Figures are from Sworn Statements to the 
Government for the Six Months’ Pertod Ending March 31, 1929. 
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NEWSPAPER ADVERTISING LINEAGE BY CITIES & INDIVIDUAL 
NEWSPAPERS—(Continued) 


CITY & PAPER | | 1928 1927 CITY & PAPER 1928 1927 CITY & PAPER 1928 1927 
INDIANAPOLIS NEW YORK ST. LOUIS 
oo Se ee 17,390,001 18,227,127 || American......... 12,426,317 12,680,116 || Globe-Democrat... 14,052,900 <14,300,400 
PN Saisie aeceh ow 11,816,919 12,994,965 || Bronx Home News. 5,691,551 5,971,416 || Post-Dispatch..... 21,495,880 23,381,960 
fi a 5,745,162 5,379,097 || Brooklyn Eagle... . 18,506,860 S7GER OES P7StBS. oo kke sic ceccas 7,859 ,400 6,417 ,600 
Bklyn. Std. Union. 5,035 ,462 S460 TOO ST Times. os i Skkce ses 4,093 ,800 3,789 600 
ci. \ ee 34,952,082 36,601,189 |} Brooklyn Times.... 5,540,072 6,087 ,186 
*Evening Graphic... 3,136,768 3,287,544 TOCA 6c sic c 47,501,980 47,889,560 
*Evening Journal... 14,071,810 14,011,546 
KANSAS CITY *Evening Post...... 5,559,968 5,505,890 
(MO.) *Evening World. ... 9,957,186 9,891,749 
Journal-Post(E&S). 8,857,492 7,359,823 acaa an 19,707,974 19,133,684 ST. PAUL 
tJournal (Morning). 2,656,948 aaa 2,067 602 pense bc ere 9,996,980 9,811,858 
Star (E & S) ey Ta 18,785,348 18,295,145 tg RR we ele’ Relee 16 638,920 16,62 ,102 Pioneer eee 10,590,328 9,745,988 
*Star (Morning)....| 10,170,303 9,948,167 |S Ceram.:---+--.| 5,788,054 iprecnigind 2 re 8,679,654 9,031 ,806 
|, re 30,838,954 29,710,606 
TOTAL....... 40,470,091 | 39,049,346 | World......-..--. 14,132,256 | 15,448,876 TOTAL....... 29,266,962 | 28,589,652 
TOTAL....... 179,543,918 | 179,511,371 
LOS ANGELES 
Examiner......... 20,395,942 21,451,402 
a Sr 9,196,054 9,464,686 OAKLAND 
*Herald..........0. 15,833,188 |  16.720,042 |*Post-Intelligencer..| 9,981,216 | 10,206,294 a. RGR SORE ee ee 
News (Tab.)...... 3,266,494 3,135,5944| Tribune........... 18,184,908 18,188,086 || "ounce. slat — eh 
*Record............ 4.581 696 ares one Telegram... Tornoe: 6,177,948 6,141,772 
ee el 23,348,9483 Prtycipird TOTAL.... «<< 28,166,124 28,394,380 Deseret News...... 5,353,390 4,834,928 
— 6.622.322 ohsenues ib. are 23,759,895 22,769,726 
OMAHA 
Bee-News......... 8,524,544 7,900 ,403 
LOUISVILLE World-Herald...... 12,561,537 12,011,629 
Courier-Journal.... 13,955,887 14,257,558 
_ Herald-Post....... 9,130,253 8.421.791 5 Totet...+:.. 21,086,081 19,912,032 || SAN FRANCISCO 
*Times.........005 12,258,086 12.287.854 1 6,345,136 6,034,910 
ree. : f 34 CU ee 8,714,118 10,027 ,682 
TOTAL....... 35,344,226 34,967,203 | PHILADELPHIA Chronicle... s.0s.s 11,338,824 11,380,446 
een *Bulletin.. ; 19,260,626 18,849,169 || Examiner......... 17,346,727 18,129,873 
*Evening ile... 13,202,777 PE ASPEIUS PSNCWE vies s-0:0 s:0:5:0si0 e 7,286,580 7,764,792 
MEMPHIS FOGG . oc ccs sss 18,768,355 20,174,675 
Commercial Appeal 14,575,526 14.543.235 Ledger see eeeereres 13 344,348 14,683,561 POPEE 6. 6cce 51,031,385 53,337,703 
Riedinedeuel.... 7 426,860 7382123 [NEWS senor ee ee 5,757,165 4,670,275 
Press Scimitar..... 9,401,924 9.162.482 (oc, Ge Oe 8,477 307 9,011,410 
sein REEL ists. 97 sans otherness 166,4707 1,957,855 
DOTAL 6.6. 0:0:5:0 31,404,310 31,087,840 SEATTLE 
ToTaL...... -| 78,977,048 83,789,459 | post-Intelligencer..} 10,447,682 10,767,778 
2 ee re 6,286,784 6,416,410 
MILWAUKEE WMINES iors srecpie's'o/o.5.6 17,083,878 16,532,138 
ee ee ree 18,538,116 18,086,843 —— piemeasunaiene whee rises 
|. ee 2,455,743 2,688,034 || OF, y 
: : 089, egonian......... 11,782,100 13,414,688 T 520 
Sentinel........... 6,972,178 7.493.146 J OTAL....... 33,886 ,608 34,995 ,52 
i cman vt7I 5 ol. te ae 10,468 ,937 12,397 826 
*Wisconsin News.... 8,336,990 8,756,804 *Telegram......... 6,593,605 4,953,004 
Pee Rigas, ee »701,528 
TOTAL....... 36,303,027 37,024,827 — seateamnesta vise 
TOTAI 33,377,191 36,467 ,046 TOLEDO 
The Blade......... 14,914,482 15,290,031 
MINNEAPOLIS The News-Bee..... 9,177,607 9,376,973 
Ee 14,192,974 14,242,417 PROVIDENCE 
"Star... ... sees eee 6,555,021 5,942,732 }*Bulletin........... 14,541,066 13,984,887 TOTAL....... 24,092,089 24,667 ,004 
Tribune........... 13,929,646 14,102,274 || Journal........... 10,367,109 10,200,728 
Ea PUPA so 2 a-s vwtrmints Oem 4,487 ,025 4,216,005 
TOTAL. ....4. 34,677,641 34,187,422 || Tribune........... 3,644,164 4,097,903 
ne 33,039,364 32,499,523 | WASHINGTON 
NEW ORLEANS *Evening News..... 2,493,653 2,592,362 
ee en eee 9,775,545 10,959,089 *Evening Times. ... 6,898,993 7,700,635 
States. eas | 8,679,079 9,084,817 RICHMOND RAO bas vececneee 5,393 ,988 6,549 ,687 
Times-Picayune... | 18,615,202 18,765,860 ||*News-Leader...... 11,847,758 SSMS MEST PMH w sv cecccens 8,798,072 9,979,596 
of es 6,138,270 6,758,932 || Times-Dispatch.... 10,377,780 BOUSOSSB | SUR...c occ dcewss 26,951,387 28 263,987 
| ccccesneaneiabsidiiiabenaiiaaceie 
TOTAL. wee. +; 43,208,096 45,568,698 | Totals cscw 22,225,538 22,381,420 OPAL» cases 50,536,093 55,086,267 
{ | I 


‘Includes 79,268 lines of advertising that appeared in midwinter edition of 
ow uary 3, 1928; midwinter edition was not issued in 1927. 
‘Includes 29, 314 lines of advertising appeared in annual edition of the News, 
ec. 31, 1927; no annual edition of the News was issued during 1928. 
5Herald- Post morning edition discontinued March 5, 1927; includes 241,530 
lines of morning issue, 


6Sunday edition discontinued ~ rae! 2, 1928, 
7Sun discontinued February 19 

8Union-Record suspended 7 toate February 1928. 
*No Sunday edition. 

tJournal suspended publication October 3, 1928. 
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MAGAZINE ADVERTISING BY LEADERS 


Dollar Volume of Expenditures (1928-27) by Large Companies 
and Their Subsidiaries, Classified by Industries. 


Advertising in the magazines tabulated in the National Adver- 
tising Records for 1928 called for expenditures amounting to 


$185 204,588. 


More than half of this sum—$95,878,975, or 


51.82 per cent—was credited to 150 concerns, leaders in this form 


of sales promotion. 


Below is compiled the list of these leaders 


with the amounts spent by each advertiser, including subsidia- 


ries. 
list of last year. 


The corresponding figures for 1927 are taken from a similar 
This accounts for blanks in the 1927 column, 


grouping. 


in their respective groups. 


some of the companies which become subsidiaries in 1928 not 
having qualified for listing the year before. 
for the two years are not strictly comparable. 
industries shows at a glance the relative activity of the leaders 
Because of this classification corpor- 
ations like General Motors and Standard Oil Company, which 
have products in more than one line, appear in more than one 


In such cases totals 
Classification by 


a: 1928 1927 1928 1927 
Automotive 
Total Parent Subsidi Total Parent Subsidi Boots and Shoes Total Parent a Total Parent ai 
Cars and Trucks Company ubsidiary | Company ubsidiary and Furnishing Ss Company Subsidiary | Company | Subsidiary 
Auburn Automobile Co..... $253,914 $367 ,872 wey onde CO... ics cceccss $443,170 $390,920 
—— yo vy boca wie 2,492,181 ee inn oa 5 ry Neorg: $375,620 $332,470 
rysler Motor “ < ; 883 ‘ ‘ . T. Wright 0.. Inc.. 67,550 58,45 
Dodge oho Inc. & Gra- . ‘i : I ” 7 
Rep tORe 6 cece ccna 956,748 52,66 l nine ‘ | 
De Soto Motor Corp... 243,250* | Building Material | 
Fargo Motor Corp....... 23 ,300* : . . | 
Ford Motor Co.....:.00 0. 917,375 317,735 aay oie yy alg _— 
— me Co. (Cars & er $183,400 | Celotex “le gpibedemmanieis MR 301,995 
gM EAMOED ie ds.se.0 eeis's s+ (er) ’ Certain-teed Products Corp. 246,600 227,500 

> Lc nag er nl Sa aaeres — 187,975 — 134,335 || Grane Co 257 266 280255 

Franklin Automobile Co.... 298, 61 hit We ' 

General Motors Corp.......] 4,474,258 | 4,923,667 | i, ~ahedeaaenaetenae poy potty 

uic ORO CO. ose 5 8: 52,144 Z A ,784 
Chevrolet Motor Co... ' 1,201 1434 1'184'446 Standard Sanitary Mfg. Co 302,050 352,820 
adillac Motor Car a- 
SANG csewe crc wesw axe 680,810 819,636 Cigarettes, Cigars 
Fisher Body Corp.. 477,580 504,605 } 
General —* Truck Co. (Nothing) anaes and Tobacco 
Institutiona 429,340 11,250 : e 
Oakland Motor Car’ (Oaic- Tee) 1,225,244 
o i ipetee) paeerey eS ,950 cae chrino) 
lds Motor Works....... 309 ,000 2,04 . 

Graham-Paige Motor ade 297,175 415,150 ae 5 & Myers Tobacco 971.855 713,880 

Hudson Motor Car Co.. 923,125 925,710 Lonillard, P a, “Co BESTS SES SS. 325433 0'388 

Hupp Motor Car Co... 586,550 690,525 Reynolds, R "J. Tobacco Co | 794/425 2,009'070 

International Harvester vane 232,800 292,475 : vel : "ser 

Marsan Botne Cor Co.. 389800 322245 United States Tobacco Co 249,541 157,850 

Nash Motors Co... «6.665% 311,450 438,990 e 

Packard —— bn CO. vccs ae pry Clothing 

Reo Motor Car Co........- 50 61 ; 7 . 

Willys-Overland, Inc....... 772,525 1,116,500 Re Sele Gener Mile ioe 315,000 ites 296,000 
Willys-Overland, Inc... .. 721,600 1,066,700 | yee Pre tae 5,124* 
Stearns-Knight Sales Co.. 50,925 49,800 = , 

Accessories : Confectionery and 

Auburn Automobile Co..... 160,000 104,000 Soft Drinks 
Lycoming Mfg. Co....... 88,000 56,000 || Coca Cola Co............-- 437,000 343,935 
Spencer Heater Co....... 72,000 48,000 || Curtiss Candy Co.......... 239,300 253,850 

General Motors Corp....... 571,153 419,254 Life Savers, Inc............ 264,106 251,065 
AC Spark Plug Co....... 123,500 133,169 || Whitman, S. F. & Son, Inc 387,500 393,350 
sant gage arouses eyed 141,500 || Wrigley, Wm. Jr., Co...... 1,030,686 890,649 

ernstedt ae eee 5 
= Motors Service, 
Coane ene (Nothing) | 40,000 Pe ap oe 
Hyatt oller Bearing Co.. 64,890 i 
Delco-Light Corp. ..... 15,509 88,925 oulet oods : 
New Departure Mfg. Co.. 21,254 15,660 || Arden, Elizabeth.. 309 337 290,485 
Stewart- Warner Speedometer Armour & Co. (Luxor, Ltd.) 16,000 207 ,950 
Corp.. 318,526 360,833 Ass’n of Amer. Soap & Gly- 
Stewart - - Warmer Speed- cerine Prod............ 337,461 68,950 
ometer Corp.. ; 82,526 132,833 Ass’n. of Amer. Soap & 
Bassick Mfg. Co......... 236,000 228,000 Glycevine. «+. ...6..6: 335,661 68,950 
Timkin Roller Bearing Co... 371,350 479,540 Cleanliness Institute..... 1,800* 
— Safety Razor 
Tive Companies | jj |  - — = | |]  — Foqucgeshitiliecsscascercecesses 243,737 71,540 
Bristol- Hous Wi wccetuas 1,092,409 1,033,279 

Firestone Tire & Rubber Co. 407 ,693 476,939 EN I re 2,585 ,389 2,460,849 

— Firestone Foot- ‘ammate & ~ [err err e ce ae ye anaes 
wear lompeian Co............ : 986 
Fisk > Fite Cox, 1 eee ae 269,944 222,545 ee Cas << cc. 1,073,134 nea 989,908 
Fisk Tire Co., Inc ..... 162,944 222,545 Me even wkd ewenes és 356,794 | - 1964 
Federal Rubber Mfg. Co.. 107 ,000* pA SS fe 229 ,300* 

General Tire & Rubber Co.. 335,500 177,100 ORME OMe ncesneccécase nd 546,324 649,281 

Goodrich, B. F. Rubber Co. 546,445 480,445 Gillette Safety Razor Co.... 359,500 114,520 

Goodyear Bie & Rubber ~ 701,435 556,260 Houkigant, Ine............ 281,966 307 ,653 

Seiberling Rubber Co.. 266,725 247 ,000 Houbigant, Inc 166,315 226,603 

United States Rubber Co... 480,512 824,564 Cheramy, Inc........... 115,651 81,050 
e ubber Co. zi 480,512 784,564 || Jergens, Andrew Co........ 914,240 1,017,191 

& J. Tire Co.. (Nothing) i ohnson & Johnson... 361,068 213,222 

— & _— Cres ci 908 ,979 908.00 1,374,211 
Gasoline and Oil Products SE CMicnidtwecdaanaeee a 1,163,848 
PUNE ORRie 260 s.5.05+ 6 ve. 123,858 0,363 

Ethyl Gasoline Corp........ 360,572 418,262 Lambert Pharmacal Co.....| 1,806,460 2,021,931 

Standard Oil Companies. . 288 ,692 273,336 Lamont, Corless & Co...... 914,956 0,084 
Standard Oil of Cal oe 5,400 10,200 Pond’s Extract Co....... 914,956 810,084 
Standard Oil of N . Eraaae 200 ,092 259,536 || Lehn & Fink, Inc... ...... 1,069,603 1,146,210 
Standard Oil of N. ? i Bea ar Ree CO ow vcccces 392,877 312,506 

Texas Co.. 602 ,800 638 ,900 pS eee ere 348,080 332,610 

Tide Water Oil Sales Corp. . 289,000 342,000 Pebeco, Inc.............. 328 646 | 501,094 

Vacuum Oil Co............ 769.750 791,400 ps rere errs 411,041 402,132 | 


* Not compiled for 1927. 
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e 
MAGAZINE ADVERTISING BY LEADERS (Continued) 
1928 1927 1928 1927 
Drugs and H Furnit 
Toilet Goods Total Parent pet Total Parent er ouse Furniture |Total Parent oe Total Parent = 
(Continued) Company | Subsidiary | Company | Subsidiary and Furnishings Company | Subsidiary | Company Subsidiary 
Northam, Warren, Corp.... 030 $332,464 American Stove Co......... $233,575 $246,870 
Northam, Warren Corp... 7mm, $360,080 $332,464 || Armstrong Cork Co........ 1,133,390 1,019,800 
Misawa ©o....-...5++.+.. 73,950* Armstrong Cork Co. $1,122,150 $982,450 
Norwich Pharmacal Co.. 297,491 273,173 Armstrong Cork & Insula- 
PBDESOSRE (506.550 5'065.6.H9' 0: 856.557 1,202,306 TODO vies. 5:00:05 is 0, sale 11,240 37,350 
Se AIRC sins. 5 aieiigse b15s570 2 339'790 14,351 Cannon Mills, Inc.. aves 425,050 281,800 
Pro-phy-lac-tic Brush Co... 305404 358,126 Congoleum-Nairn, ae 1,137,400 1,140,650 
Scott Paper ee pei 294125 247,495 Puller Brush Cos......0 566+ 265,000 9,200 
Squibbs, E. R. & Song’ 796.015 643,386 Kroehler Mfg. Co.......... 358,400 321,600 
5 ah Squibbs & Son.. . 771,965 643,386 Kroehler Mfg. Co........ 314,800 321,600 
Lentheric, Inc........... 24,050* Valentine-Seaver Co...... 43 ,600* 
Standard Oil Companies... . 319.002 421,112 Mohawk Carpet Mills, Inc.. 252,390 239,800 
Chesebrough Mfg. Co.... 4 263,405 216,707 Simmons Co........ cerereianiets 827,613 503,539 
Nujol Laboratories....... 55,597 204'405 Singer Sewing Machine Co.. 521,537 150,703 
Sterling Products Corp ... 558,676 528,345 
Tg ee. ae eee 190,488 166,414 Jewelry and h 
OS ee 58,838 76,181 re 
California Fig Syrup Co . 16,857 11'371 Silverware 
as. H. Phillips Co..... 8,763 : : 
Danderine.....-.-.-..... ts ane 134;686 | Pisin National Watch Co...! 355 350 309,000 
Edw. Wesley & Co....... 46,725 82.767 » ot Ww. he Rieivieis.s-= 241,075 137,190 
EE? CO ne 504.779 440,557 . Tilinois W : ~e Ovseeee 168,576 133,840 
Walang, Rm. L.00.....2... 459 004 452.625 at — e oe Grain ee 72.500 3,350 
R. L. Watkins Co........ ‘ 343,698 404,625 Pecatae Pesen : id a see 731,100 759,820 
I. W. Lyons & Sons...... 115,306 48,000 || w eon Clock Co Ys 421.900 445,150 
eC ener 238,911 360,972 aE 381.045 279,422 
b haw po a Ors wees 249'209 297,363 
ardsley >. 93,660 i 
ern Office Equipment 
Electric Appliances Burroughs Adding Machine 
Electric Vacuum Cleaner Co. 259,850 0 neluding enera 
General Electric Co........ 1 erase 1,693,798 I gh oe = 239,209 256,536 
General Electric Ga... sie 1,697,131 we “ iti 
Pen , i , ee a poor 36,125 381,900 5,850 || Royal Typewriter Co., Inc.. 766,650 137.900 
Frigidaire Corp............ 791.632 638,796 
Paints and Varnish 
Foods and Food Detroit White Lead Works 231.850 
Beverages a _ I., De Nemours 264,425 , 
yee a 2 © ee ae 281,500 2 Woe coo 557,479 
Armour & Co........ 2... 315,700 | 975,700 281,500 | Johnsen $C. he . & Son... 526.307 516,487 
PAGES Oe GOs 5565. < osise 40.000* f owe & jams Co....... 275'750 401,950 
PUBS AOD 5 iiss 0.050.050 0a nio0 481,432 ‘ 707,614 alentine & Co. .......... 501 600 503,230 
BOTANIC, . 6. s0:0 0 c'eess 441,095 677,737 
‘ ne 4 - fost “ 40,337 - 29'877 
alifornia Fruit Growers Ex 502,317 419, ° ‘ 
California Packing Corp.... 758278 973.757 Radio and Musical 
Campbell Soup Co.......... 2,263,450 2,022,150 Instruments 
Certo Corp......... ae 27'315 255,006 
Corn Products Refining Co.. 517.403 396,145 Atwater Kent Mfg. Co..... 379,150 559,940 
Cream of Wheat Co........ 574.790 571,635 Radio Corp. of America 583,354 613,245 
Cudahy Packing Co........ 899.400 836,120 Steinway & Sons.. 230,000 221,480 
arenes — ASSN... 441.200 262,054 —— oe & Carbon on 
leischmann Co...........+ $:650:084 1 0 CONOR iris cccieascncns 1,007,095 ’ 
~—_ Atlantic & Pacific Tea tamed Carbide & Carbon Chem. 78,550 9,500 
ARR ER NTN 65,000 149,500 Deda tara ce 
Hawaiian Fineapple 0; = 3'500 339.000 Be ColtliCbss. s4..<.c0005 (Nothing) 798° 400 
Se Se eo aa 807.761 592,321 National Carbon Co., Inc. 94,045 51'186 
Horlick's Malted Milk Corp. 246,470 102,069 Prest-O-Lite Co.......... 34,000 
2 ong cas ee 637.699 483,234 — Carbide & Carbon pa 
Ree 422,255 AS57508 |... COe--.ccccsccccsveccss 
Kaffee Hag Corp......... 215,444 25.726 Victor’ Talking Machine Co. 960,260 945,730 
Kraft-Phenix Cheese Co.. 479,900 511,910 
peng hei hat acess 13,515 og ce 
ibby, McNei ibby.... 302,200 298,200 ° 
Pet Milk Co...... aks 301.300 283'200 Soap and Cleaning 
Pillsbury Flour Mills Co.... 293,958 258,620 Powders 
Post Cou ANC. os. 00s 3,876,904 4,013,610 0 
Franklin Baker Co.. 205,856 4475461 | DotA? Co.cc... case sus 510,700 phe 
Walter Baker & Co., Ltd. 317,851 TS UGOS A Te CO cies 5:05 0 so lecern 631,820 598,12 
Calumet Baking Powder tisever Bros. Co... 056660 865,173 1,250,756 
CS eee 67,679 86,345 || tProctor & Gamble Co. 3,849,779 2,783,050 
Cheek Neal Coffee Co.. 520,644 509,725 
a wae a Inc.. 170,925 146,875 S : d Pp 
gleheart Bros. Inc....... 276,690 268 ,925 
BNA CO ENCrss.ceccssee 465,485 483,350 tationery an ens 5 
La France Mfg. Co....... 40,694 37-719 || parker Pen Co......0:06.08+ ‘356,700 poe pe 
Log Cabin Products Co.. 147,468 164,968 || Sheaffer, W. A. Pen Co..... 420,420 387,74 
Minute Tapioca Co....... 170,525 175,168 
a ime Sipe ane ao 1,841,683 Mi 1 
anka Coffee Corp. .... 47 ,600 
Quaker Oats Co............ 1,621,241 1,476,701 iscellaneous 305 
Aunt Jemima Mills 365,550 359,400 || All-Year Club of South Cal. 279,025 212, ' 
Mother's Oats Co........ 75,466 56,984 || American Tel. & Tel. Co....| 567,949 317,681 
Quaker Oats Co.......... 916,925 926,842 || Bell & Howell Co. ....... 244,143 218,178 
Muffets Corp............ 263,500 133,475 || Eastman Kodak Co. ..... 553,269 576,5 
Reid Murdoch & Co........ 324,200 347,677 Ford Aviation Development 820 
Royal Baking Powder Co... 399,794 544,100 (Ford Motor) «0s. 6.056 224,700 40, “e 
Southern Cotton Oil Trading Laundryowners’ Nat’l Ass’n 548,700 262,5 
CFSE as 1,016,750 917,629 Metropolitan Life Insurance 0 
Sun-Maid Raisin Growers of MSG usc creas cama scars a Secs 540,760 pee 
RIRUGTOUR 6osc.kudcespecar 472,837 572,750 Montgomery Ward & Co.. 238,864 381,52 
© eae eee 897,439 807,523 — Famous Lasky 645 
Washburn Crosby Co....... 277,325 a RR (00) ee ee 257,865 492, 
Wheatena Corp............ 260,821 279,035 aes PNSUGUEES «cc wevaeces 301 ,600* 


* Not compiled for 1927 


t Make both soaps and toilet articles. 
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The purchasing power of the great college market is exemplified by this picture 
of student cars parked on Northwestern University campus during a class period. 


Mr. 


Sales Manager-Looking-for-Markets: 


Here Is a Billion Dollar One 


in charge of Finance of General Motors, ad- 

dressed the International Advertising Associa- 
tion delegates and told them that 80 per cent of the 
automobiles sold are bought by people who haven't 
money. “I don’t mean time payments,” he said. 
“I mean by that the kids in the family. They are 
the people who determine whether it goes into the 
family or not. You must recognize what the younger 
generation is talking about, because one-half the 
people are 25 years old or younger, and one-half of 
the buying public is below 35.” 


Mi CHARLES F. KETTERING, Vice-President 


So it goes with almost every product used in the home 
or on the person, with every form of recreation. 
There are approximately one million college students 
who represent the primary market of youth, with a 
high school and normal school market of four million 
which supplements it. The college market is pri- 
mary both on purchasing power and availability. 


At college the students spend staggering sums. Tak- 
ing $1,000 as a rough average of the college year’s 
spending we have a billion-dollar market concen- 
trated in a few hundred towns and cities. Some of 
the retail stores dealing with the college trade ex- 
clusively do a business of more than a million dollars 
a year. 


But to the money spent at college must be added the 
purchases made by the collegian in his home town; 
there must be added, too, the paramount influence 
which the student exerts on the purchases of his 
family. The radiation of his influence works in two 
directions: it spreads both to his elders and to the 
youngsters coming along. This factor of spreading 
power is important, for it means the carrying of your 
merchandise into the home towns several times a year. 


One National Magazine Dominates 
This Market 


The college market is served by one national maga- 


zine, College Humor, and by many magazines and 
newspapers published by college students. Perfect 
coverage may be secured with College Humor as the 
backbone, supplemented by 110 college comics and 
675 college newspapers. Adequate coverage to most 
manufacturers is obtainable by College Humor as a 
binding tie with a smaller, carefully selected list of 
student publications. 


Many advertisers of prominence have recognized the 
importance of College Humor and its billion-dollar 
market. In the automotive field there are such dis- 
cerning buyers of space as Studebaker, Chrysler, 
Hudson-Essex, Auburn, Cadillac-La Salle, and Fieher 
Body. College Humor advertisers in other fields 
include: Eastman Kodak, Goodyear, Hood, Royal 
Typewriter, L. C. Smith and Corona, Bradley, Ma- 
jestic Radio, Western Electric, Squibb, Jantzen, 
Command-Aire, Absorbine, Jr., Mennen, Listerine, 
Hinds, Old Town Canoe, Learbury Clothes, George 
W. Luft Co. Parker Pen, Waterman, Conklin, 
Eveready, Gillette, Curtiss Candy, Wrigley, Canada 


Dry, Brunswick Records, and many more. 


Executive readers of SALES MANAGEMENT are 
invited to ask for a special survey covering the sales 
possibilities for their product ‘in the college field. 


College Humor 

MAGAZINE 

1050 North LaSalle Street 
CHICAGO, ILL. 


420 Lexington Avenue 
NEW YORK CITY 
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Below is compiled the dollar volume, as computed by National spective years because the original lists were not exactly the 
Advertising Records, of advertising carried in 1928 and 1927 by same. Here comparison is with identical magazines. Most of 
individual magazines, divided into major classifications The the gain in 1928 over 1927 was made in the last two or three 
totals here given are less than the N. A. R. totals for these re- months of the former year. 
1928 1927 1928 1927 
MONTHLIES CLASS—(Continued) 
GENERAL MIENO Ss hcAcen wancmoows heartened od | ee ore 
2 ; [hE ein aerate wee 183,964 166,980 
ON 2) Deere $473,289 $568,176 RP SWI Gs GOOMEEG oc cnc-viecnccndew sc 528,173 522,579 
American. . eink wae ote w abs 5,398,700 6,412,968 oy CE ae ee rane, - 75,462 84,433 
gage Mercury. Seca bee Sa eee SNe 185,131 194,439 
SMe eS Kaba Malone o Ande 229:253 269,659 | a eer hr $15,928,098 
Atlantic Monthly. . SAD eS Moy Pe 394,240 443,590 
NT 6 5:6 RAG bb's 0 Sibs.« « 66's ss 180,356 170,805 WOMEN’S 
PROD, 0.0.50 050 si dis0 ash wo8 + 338,678 323,717 ; 
ee er eee ee 4,155,926 4,060,781 RON dah 6 5.0 '0isias BN cin oe amNOS 4,429,630 3,549,592 
eer 194,475 227,475 PANO BOW Ooo 06:5. 6:4 ov wow ee naniess 977,977 950,371 
Harper's Magazine................. 374,115 365,945 Fashionable Dress...............6.. 139,944 128,801 
BRIO vat a sioibin as sie sak's0 4\s bce bina 42,307 55,115 Good Housekeeping................. 10,178,670 8,999,643 
ee Se ee 391,062 369,943 TAMIOT A TAMAS. ooici 5 s.ok ac igre ase 1,627 414 1,371,614 
Munsey Combination............... 67,674 74,191 EMME Ds ioiora's & 90st 5.5 9.Srn a6 oles vais 699,168 758,074 
National Geographic...............- 1,912,484 1,920,815 BIGURE AM ss. <id.0%.5.0,6:0:54-s.6:cu'9is8e sees 1,177,410 1,115,831 
ONES SRR ee eer te 811,226 882,435 Ladies’ Home Journal...........0...% 16,603 ,340 16,891,777 
Quality Group Color. . niet bee ese 456,500 433,400 2S EE RE AOR On apenan.: 7,235,488 6,265,731 
SU ONS SS ere eee 1,309,570 1,517,980 Modern Priscilla, 6... isa ccs ccsews 835,274 934,648 
Review of Reviews..............0+- 356,968 391,715 IN RCEGMA UG cc nls eetars'e Fv drace a einiv 650,832 686,120 
ES ee ee 89,203 154,365 People’s Home Journal.............. 695,591 902,873 
DOTIDMET Go as s.acsieensos 6 ose sine ass 223,597 253,752 People’s Popular Monthly........... 696,805 665,488 
Sunset...... tl ane eo eee 193 696 247,170 PACtOUE TROWIOW < s.5 5.055.000 00:08 800s 6,565,910 7,097,750 
True ConlectioNs..........4.00065060%0% 159,308 148,779 £1 CEO RR ed ae pe 3,025,273 2,855,649 
Cr rere 3,297 597 2,699,547 Woman’s Home Companion......... 8 666,529 8,066,445 
WM MORES. 5 00:00. 4.0 oernw.aie nis ne-cate 949 943 947 323 WOMB S WONG icavescw cence ese vou 1,108,369 1,170,773 
WON 6 WOKK 6 oo oi6sd 6c essis consescet 430,874 437 "411 ———_-—_-———- 
ODA 685k Bea eee ee $65,313,624 $62,411,180 
gL) eee eee nee Te ioc eek $22 616,172 $23,571,496 
JUVENILE 
CLASS PIBANCEN BON. 6.06 sare sieeve cide ew oeee 542,074 538,988 
American Golfer...... Scesmenis ree 96,131 98 ,886 US NER eee Sipe ear etek 228,040 213,005 
NGO TIOMO soi 66s cee scwensecess 355,152 272,964 ROE RAE 5 bay ovine oo rela 7) 8 a re rere ese 
American Legion..........6sseeeeee 402,025 403 ,326 SURES Ha eRe Seger ane gore 22,146 30,827 
ATES GS TPSCOFAUION,.... «6.0.0 06.5 60069 os 422,756 400,899 Wouth 8 Companion... 2 60 decease 204,863 215,680 
Better Homes & Garden............. 2,152,841 1,352,293 
CEE arlene 175,604 ' 188,959 AUHOAE: scxiord pines ad sins tere $1,215,454 $998,500 
—9 Se ee eae eee ree 502,029 505 ,582 
on is es screens Wiehe acme Gotan anes 653,947 eater 
1e. RRS isiktns senna ek ees 316,026 ,592 
*Forbes...... Assia hed wiside ssteate as 538,883 406,122 WEEKLIES 
Sas: AIEMIRID 5 Soci isso we « «9 his for8r® 960,680 984,555 : 
HIOUBE Me ANION 5 6.5.0.000 66 ese dene ar 2,437,161 2,602,054 American Weekly.............0005. 6,221,280 4,120,615 
Magazine of Business............... 757,805 873,215 Christian Herald... <.0.00.000000 346,629 305,992 
PIRtION S BUSINESS 060.0 6c cece ess 1,313,994 1,159,417 2? 2 eee peer rea arene 4,590,235 3,229,007 
National Sportsman................ 188,805 159,644 RIE Sy seta ra mara cl's een pA ete ul OE Ree 324,520 297,591 
Orme InetruStor. ......00 5200s scees 298 ,343 244,165 ONE D sg. .5 55 oon: 6s wis ig ae RTE 8,702,475 9,551,080 
CS ISS 2 0 ner eee 224,115 190,854 MN es IRs siaoreerw os AiSte-#e sie sleic ees 760,699 730,896 
Physical Culture.....1...0sscceseceds 526,591 $77,938 AGORA AOMOD ic es s.cc Ks:5 ns Ried wecer8 8,009,722 8,112,208 
Popular Mechanics................- 1,320,797 1,350,229 Outlook... la fensiace sonia, 4 50s oie ieralpsersyt 134,965 112,223 
Popular Science...............06... 689 935 636,960 Saturday Evening Post.............. 48,600,854 53,024,280 
BRAGG ESPODGCASE 006k cc aiew sasneas 95,431 165,175 AAO cts feud x cere FA MRIE GUA EDIE 803,300 560,978 
Lo See ee ee 344,820 638 ,697 
Science & Invention................ 131,182 137,392 21 Ee ee ee en ee $78,494,679 $80,044,870 
Scientific American...............0. 102,906 119,130 
PR Gd cakes kash da he beSwau sake 723 ,396 683 ,554 * Semi-monthly. 


MAGAZINE ADVERTISING BY INDUSTRIES 


Magazine advertising recorded by N. A. R. is compiled here all practical purposes, however, the variation is so relatively 
in totals by industries, ranked according to volume. Totals of small as to be negligible. The compilation by months, of 1928 
1928 are not strictly comparable with those of 1927, because of traces seasonal changes. 


slight changes in the lists of magazines of the two years. For 


iz ———s— 


| MAGAZINE ADVERTISING (In Thousands of Dollars) 


, Change BY MONTHS FOR 1928 

1928 * “over 1927 Jan. Feb. March April May June july Aug. Sept. Oct. Nov. Dec. 

Drugs & Toilet Goods.......... 30,032 + 8.3 1,570 2,384 2,612 3,101 2,792 2,593 2,534 2,238 2,269 2,910 2,820 2,230 
Foods & Food Beverage......... 27,284 + 5.2 1,668 2,418 2,443 2,581 2,580 2,175 2,065 ey 1,967 2,877 2,662 2.113 
EO Sana cas 6ns-eo5.cnas 22,937 —11.1 1,314 1,963 1,809 2,339 2,165 2,048 1,954 1,710 1,884 2,243 1,849 1,663 
House Furnishings............- 17,999 —0.8 1,093 1,198 1,622 2,018 1,971 1,504 1,059 782 1,432 2,030 1,724 1,567 
Building Materials I Pe. 9,816 — 5.3 642 833 1,160 1,050 950 713 565 878 1,006 955 570 
Housekeepers’ Supplies srs igiate rae 8,721 +415.8 437 570 817 916 756 642 521 850 961 873 473 
Clothing & Dry Goods.......... 7,535 —18.7 470 504 668 903 721 703 542 315 642 882 691 497 
Travel & Amusement........... 6,231 —14.7 572 484 536, 692 655 522 426 279 272 445 575 774 
Stationery & Books. es $,676 + 2.6 383 497 542 574 412 414 282 235 355 644 629 710 
Radios, Phonos., Mus. “Instr.. 5s $,384 —29.8 638 418 351 337 259 226 242 199 392 818 821 705 
Cigars, Cigarettes, Tobacco..... 5,220 + 6.3 474 440 468 543 515 500 353 272 373 ote 475 
Jewelry & Silverware........... 4,950 — 1.2 318 191 304 369 503 528 297 180 235 601 684 745 
DOTNET GOOUE. . oi6:a5. 5556s scsi 3,886 +12.5 169 216 197 309 472 575 558 313 258 273 244 303 
Confectionery, Soft Drinks...... 3,722 —14.2 186 301 312 380 364 391 310 302 288 338 330 22 
Paints & Hardware...........+:+ 3,675 —12.9 135 171 323 496 626 423 214 83 218 443 393 151 
Shoes, Trunks & Bags.......... 3,503 — 2.4 179 270 216 353 344 336 221 171 275 384 381 372 
Lubricants, Petroleum... . <0... 3,317 + 7.7 182 154 230 360 370 364 341 267 262 316 258 214 
Schools, Camps, Corres. 6. ae 3,272 —9.9 335 420 291 251 198 192 184 229 292 310 306 285 
Financial & SPBUTANICE. . 0k vase 2,969 + 5.0 215 227 258 289 278 270 247 194 188 282 248 274 
Office Equipment I ee cee 2,708 — 5.5 198 156 237 272 235 212 286 114 167 278 295 258 
Machinery & Mechan. Supplies.. 2,309 —30.7 218 203 203 252 205 202 172 123 161 191 203 175 
NEN. CSG ka ca Gen sis OSA ae AD 1,268 — 5.7 150 203 231 153 130 94 50 37 64 65 LU 54 
PARPOSUOTPOUB iss 0s54,000tas vee 2,791 — 6.0 162 313 259 257 210 142 162 167 272 346 285 221 
POON és cides endee 185,205 + 0.9 11,559 14,344 15,762 18,888 17,966 16,123 13,947 11,113 13891 19,014 17,637 15,049 
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Sticking to our Last 


We leave to others the task of supplying the multitude with tempting recipes for the 
evening meal or new fiction that will give a few hours’ pleasure. The style of madam’s 
frock is Greek to us. 


The planning of the kitchen for the preparation of the new recipe, the decoration 
of the living room, so that the new serial may be read in comfort, the proper 
furnishing of the boudoir is our task. A more important one, is it not? The 
new dessert may be ruined at a loss of a few cents, but if no provision has been 
made for the ice machine, or a hundred unnecessary steps have to be taken 
because of poor planning of the kitchen, madam has a serious problem. 


For thirty-three years the House Beautiful has planned kitchens, deco- 
rated living rooms, furnished bed rooms for well-to-do Americans. 
For thirty-three years it has guided its readers. For thirty-three years 
it has influenced the buying of home furnishings and accessories. 


Thirty-three years selling our advertisers’ products. 


If this could be figured in dollars and cents, what a market it 
would show. Many manufacturers have been wise. Have 
you? The House Beautiful does pull. 


Over 100,000 Net Paid Circulation 


THE HOUSE BEAUTIFUL 


8 ARLINGTON ST., BOSTON 


A 
National 
Shelter 
Group 


Magazine 
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FARM PAPER ADVERTISING BY INDUSTRIES 


*Showing Dollar Volume Carried By Individual Publications in 1928 


| | COUNTRY 
| TOTAL | AMERICAN |} CAPPER’S | GENTLE- FARM FARM FARM 
| | FARMING FARMER MEN FIRESIDE | JOURNAL LIFE 
ae (tee i ie 
Machinery & Mechanical irene $ 1,923,218 |$ 32,941 |$ 163,947 |$ 897,554 |$ 207 ,490 |$ 256,688 |$ 84,252 
Automotive Industry. . ; 1,730,541 16,324 227,572 1,071,546 101,716 84,237 12,804 
House Furniture & Purnishings SEP) are ele eegtwee 858 ,907 24,492 85,611 489 ,169 60,778 76,917 26,662 
Foods & Food Beverages. . Beis 856,236 3,240 83,670 403 678 73,100 96,628 22,374 
CT a SS ae ae 776,311 4,281 61,405 356,754 100,160 94,975 44,616 
De Re ea eS a ee 654,459 78,113 93,816 152,470 79,046 107 ,153 60,449 
Radios, Phonographs & Musical Instruments... . 531,184 14,181 65,358 277,016 50,595 51,408 9,330 
1 EEE ER EEE LE RC a eee ene 409 ,743 S,i72 12,823 200,733 36,984 73,235 21,624 
Lubricants & Petroleum Products. . 372,624 396 39,337 148,190 16,158 58,733 1,086 
Cigars, Cigarettes & Tobacco.. 354,098 19,454 49 ,245 47,253 64,500 109 ,350 55,296 
NINN NI rec igs stirs sisi » orGard arse oe 227,889 4,516 37 ,061 65,425 25,614 32,567 18.874 
Cretan Oe P67 TSOOGB i. o.oo ok cs cece eee 204,548 5,759 13,236 93 ,063 25,550 41,740 9,546 
Soaps & Housekeepers Supplies. . eee 180,141 861 11,337 63,848 9,816 46,351 2,010 
Shoes, Shoe a Trunks & E Bags. ee ee 175,129 | 516 14,410 87,992 3,330 24,773 * 702 
Travel & Amusement. . Seu GNe Ree cate are es 145,660 || 1,404 18,142 44,341 16,790 20,403 15,600 
ee a ra 138,314 56 2,770 55 ,684 6,204 50,074 1,242 
BOY Ge VETO oo 06 5 olen bios ae e ew sitesi 115,195 15,211 8,738 24,750 21,402 23,320 8,682 
aoe ee a es ee ee a 101,683 || 8,192 19,689 37,797 5,322 13,199 5,706 
Confectionery & Soft Drinks.................. 97 ,067 700 6,579 46,400 8,664 15,320 10,752 
Schools, Camps & Correspondence Courses...... 61,302 | 3,623 5,564 4,968 8,062 13,085 8,132 
PeeMEMCIO! GE TMUPRNCE 6.5555 is ovo 5.0.5 ns nea eey 20,232 315 288 i ior re 4,669 714 
Office Equipment.. | Pee MG Tee 3,937 || 164 . ei 1,002 778 822 
SOUNDER sos hen, eect rica 5 Giger, eA a 677,225 | 81,103 68 ,688 163,905 77,952 122,581 66,156 
| SEN AS ae ee ene ror 10,606 ,643 | 321,014 | 1,089 ,743 4,735,802 1,000,235 1,418,184 478,391 
{ 


SUCCESS- 
FUL 
FARMING 


$ 280,347 


45,918 
43,406 
28,980 
22,284 
13,092 
11,778 
8,652 
17,868 
10,980 
714 
96,840 


FARM PAPER ADVERTISING BY LEADERS 


enanie and ‘Expenditures of Advertisers _— Took as Much Space as $25, oee in n 1928 


General Motors Corp.. 
Buick Motor Co.. 
Chevrolet Motor Co.. 
Fisher Body Corp.. 
Institutional. . an 
Oakland & Pontiac............... 
Olds Motor Works 
Delco-Light Corp 
Ethyl Gasoline Corp 

Postum Co., Inc 


Calumet Baking Powder Co 
Cheek-Neal Coffee Co 
Igleheart Bros., Inc. 
Postum Co. Inc 
Reynolds R. J. fakes Co. 
Chrysler Motor Corp............- 
Chrysler Motor Corp 
Douge Bros, & Graham Bros... .... «5 cs se ees 
IDE OES BIGON OTD oo 65s: 0k oi vee eas 
Willys-Overland, Inc 
International Harvester Co. of Amer 
Quaker Oats Co 
Mother's Oats Co 
Quaker Oats Co 
Lambert Pharmacal Co 
Texas Co.. Rociehn 
Firestone Tire & Rubber Co.................. di 
(Including Firestone Footwear Co.) | 
| 


Goodyear Tire & Rubber Co.. 
Armstrong Cork C 
SPA NES Ria 5 dh ors ca al ates Sie W8 w x Wis aS RS 
Union Carbide & Carbon Corp 

Carbide & Carbon Chemical Co.. toys 

Nataonal Garpon (50;, Inc... .... 0. ce cee 
Come leaii= NAIA oio.0 5 coc sk cee vo amen ee eee | 
OE ORS Pa ee area eer re eee 
Montgoniety Ward ® C6... 6 ccs iiccerics ase eens 


TOTAL 
PARENT 
COMPANY 


$ 483,481 


280,201 


212,050 
206,900 


190,000 
178,000 
166,280 


149,400 
140,750 
122,300 


104,400 
100,000 
95 ,856 
93,033 


92,700 
90,971 
88 ,300 


SUBSID- 
IARY 


‘ $ 36,000 
| 111,000 
| 60,500 
| 66,210 
) 40,500 
| 10,400 


83,391 


75,480 
( 4,500 


76,051 


foe A 


54,000 
{ 139,400 
(| 13,500 


75,280 
\ 91,000 


f 450 
\ 92,583 


70,000 
7,200 
122,450 


Goodrich, B. F. Rubber Co... 
Radio Corp. of America.. 
Nash Motors Co.. 
Hudson Motor Car Co.. 
Atwater Kent Mfg. Co.. 
TE OS! CS Ee Ceieere ee ne ee re ee eee 
Gillette Satety: Barat Co os occ ck ice ie esa eases 
American Tele. & Tele. Co. & Assoc. Co’s 
Liggett & Myers Tobacco Co 
| Timken Roller Bearing Co.. 
| Stewart-Warner Speedometer Corp.. 
Stewart-Warner Speedometer Corp. 
LOPE ICUS A ST 0 RR eae 
Ford Motor Co., (Tractors) 
TOES Se i Re: (7 Ra 
Du Pont, E. . De Nemours & Co., 
Hupp Motor Car Co.... 
United States Rubber Co... 
Sterling Products Corp. . 
Bayer Co., Inc.. 
Chas. H. Phillipps Chemical. . 
eR oe A Ce ar ee a Aaa ae 
Mohawk Carpet Mills, Inc 
OIE SO Se ee ay terre ee er ser See 
Reo Motor Car Co 
Se SC ae ee eee ee ee 
Pillsbury Flour Mills Co 
Standard Oil Companies 
Chesebrough Mfg. Co.. 
Standard Oil Co. of N. Ts. 
American Tobacco Co. Inc 


LOSE 2 CR ean aera ac ep Ne oer rare ater 
Paramount Pamous Lasky Corp ...<..0 6.056.06600 0.0% 


TOTAL 
PARENT 
COMPANY 


52, '260 


51,600 
51,570 
48,180 
45,000 
44,100 
43,210 


42,800 
40,850 
40,500 
38,925 
37,500 
36,980 


36,900 
35,200 
34,800 
33,750 
32,400 
32,400 
28,000 
27,000 


SUBSID- 
TARY 


,200 
060 


32,478 
10,170 
562 


i; { 17,280 
| 19,700 


RADIO BROADCAST ADVERTISING BY INDUSTRIES 


**Comparative Amounts Spent in 1928 and 1927 


Radios, Phonographs & Musical Instruments. . 
MR ae as oe gos 4 Pesach id ov in 
DS a al eee 
PGOGG ANG POOR BOVeTaRCS iin 6 co ce eee seen 
Confectionery & Soft Drinks................. 
Financial & Insurance 
Stationery & Books.. : 3 Sei 
House Furniture & Furnishings. Se anges nna en 
Cigars, Cigarettes & Tobacco................ 
Lubricants & Petroleum Products............... 
Shoes, Shoe Furnishings, Trunks & Bags.. 

Soaps & Housekeepers Supplies 
Travel & Amusement 


1928 1927 | 
.|$ 2,081,775 |$ 1,103,364 
1,249,000 423,063 
977,552 300,447 
773,476 427 ,830 
701,164 260,402 
656,147 471,006 
602,478 171,187 
409 589 205,776 
387 ,030 37,000 
311,279 21,940 

190,135 32,650 || 
182,148 90,759 
99,243 23,342 


T 
i 


Clothing & Dry Goods 
Jewelry & Silverware 
OE UE IOEIR ooh. 56 01h) nina 5S SS Va eben e Rack Gis AS 
PITA TING so. 5 oad oh coohiens Vela Re wee aie es 
Paints and Hardware 
Rie COT on... aca s arene shia ni daa ones 
Machinery & Mechanical Supplies................. 
REM tet, Sots sch rane OOS ae nie ls hoor acon Aico oS 
Schools, Camps & Correspondence Courses. . 

Miscellaneous 


1,407 ,023 


$10,252,497 


$3,760,010 


**Compiled from N. A. R., which does not include technical farm publications. 


*Compiled from N. A. R. 
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The Simple Facts are: 


... that The HOUSEHOLD MAGAZINE by continuous growth 
and improvement has stepped into First place among town maga- 
zines in volume of business . . . Hat the women in over 1,700,000 
homes in the smaller communities of America read it regularly .. . 
that its advertising columns are filled with the messages of many 
of the most progressive and alert merchandisers in the national 
field .. . that more bunk has been written and believed about the 
living conditions and merchandising methods of small towns than 
would seem possible . . . that actually the small town home and 
the small town woman of today are consumers of most quality 
products which can be advertised in any market . . . that the lead- 
ing merchants who make any trading community are almost 100 
per cent believers in advertised products . . . that any firm adver- 
tising to women is doing an incomplete job and losing a golden 
opportunity in a constantly more important market if it does not 
utilize the services of The Household Magazine. . . . 

... that CAPPER’S FARMER by nine years of constant and un- 
interrupted growth is the Second paper in volume of business in 
the national farm field . . . that it serves especially the vast agri- 
cultural country of the Midwest which for many years has been 
the most prosperous farming territory of the world . . . that its 
popularity with farm folks is the result of its own individual style 
of editing a paper so as to render a real service . . . that its amazing 
and never-duplicated response from these readers stops all argu- 
ment as to whether its editorial plan is right. . . . 


... that both of these publications are part of The Capper Publi- 
cations, the largest rural publishing house. Five of the nation’s 
leading state farm papers—in Kansas, Missouri, Ohio, Pennsyl- 
vania and Michigan—are also Capper publications. Outside the 
metropolitan markets you are always assured of the best in the 
field if you pick “A Capper Publication.” 
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RADIO BROADCAST ADVERTISING BY LEADERS 
*Listing 106 Advertisers Who Spent Over $10,000 in 1928 


AMOUNT | AMOUNT 


| 

Democratic National Committee................00 ee eens $456,210 Amencan Wire PAbIICS COND ..:ce. oes os eee eee. | $42,114 
OS Sr ee eee ae en 371,855 DUCtOBTAD PIOGUCtS COLD ss.666. 65s eke wicca Searane snvane | 41,580 
Republican ae a ‘ee, RAG. Seed os Yates A tad 8 Rigen om, 2 342,111 WASHES TITOR, PICCUEES OO. a 6s secs ols ccc enka wine bb ab ore | 41,250 
UMN URE IE REND in sk o.0i5% siaiy @ v8 86:5 «4.6 Brele ie Wd 6 30's Cosel 322,402 Stanagard O71 (o.of Califormia. ...660 cc sande cewet ees 41,042 
General Motors amg eR itunes g Ge ia oe niece ME 313,834 PCO CDOS OO ois oo osc oe ase os hip hab hee wld Won ws wre 41,000 
Philadelphia Storage Battery Co...............2.00-000- 297,078 PRRMMBONIME NS ORIE COs wisn & 6 Ga Shih vo Scie Sisto whee de bees 40,397 
oe BES pe OCS. Co) an a a a ar 294,510 Raat PUCLS OO sy... 5 65. 5-c area c-aeewe oe doles spaced ws 40,285 
Radio Core. Of AMMATION...0...060 005-5 ececcn ee eencecnes 280,895 REPRE tc occ oie iso stg OY sia N é Ss gE ROD Holm Sok 40,000 
SNORE TENNENT OID 5 9) 55 5:n 6 6:5 05, 5.6.9 3.92046 ra Syisien eee an 269,290 BE NSE MRI O56 ss -so6r vce h io vos a aS Ls BLES we OT 40,000 
aire RUIN DR oe GG siete te v-o75. Sls wil. oa oouk 'S Wisialelt, 0S Oo 268 ,053 SURE MNTER ecg ala occas ease or Soro co VR UN PH aT me 39,212 
SE Nes PRUNING BEI 6 556.5565 ooo ee se var e ve nsw sess 260,000 RIS rie ecco eis ek Sel cd Sow are Rane Ee we OU 38,155 
I NN TN 6 5 ics ase vn 'w Win oo Siva batons Raw sre 254,864 UES 0 0 Sa eae ae ea 37,500 
Metropolitan Life Insurance Co............-.200sesee00- 253,405 ESTES TIN CoS IS 7 eae 35,478 
pe NE insane ice ni wie: SULaISib ei lw Soins aw Sia 238,130 ee Rs Be! ES POY, D2 a ae 35,000 
ROL NIMIE EE NUIOET, BOD oo oo op va go 4 Ss aie Sle wra aie 227 ,383 |e A EE aR AE NN ITOATY Cie i 34,548 
CARER I IE MUON 065 Ain icics nso 89S) 9b vole 9's Nowa 4) pet a 221,831 PNVEPWOVEN SUOCKINE CO. cscs ince eb eewcans ace eend base 33,637 
Stromberg Carlson Tele. Mfg. Co... 20:0... cc cece ence 216,245 ORNATE ion che ha pad sce wis da eae E Mem AN 33,612 
4 vongress Cigar Co.........-- 2. eee cece ee eee e eee eens 210,500 Pirestone Lire Rubber COss6. csc cca cece te eee ete 33,491 
Great Atlantic & Pacific Tea Co.. E ckictale wienme eee alone 207 ,960 SONG MCMU BU ACURA T NGO 5a 6.065550, Fv eae 8 eek wo eb ae Kalbe eee 33,060 
SN NED I Goi 2s os 6'5.% vo: aos 6) 05a: W558 ie Gosia Sew IAS a 6 201,412 POOR EE RINE COO) 6.5 6 eco sew se ogo naa qb: yaaa esas 32,605 
SRR PETE Oi (55-05 kis 5 ate asian Ose ae eee Uwe 188,523 Ree NPR RENO NSO io. '6 6: 0a 6 5 655-<ov sib GU nee WAP O'S LE aap 32,500 
ER EN og Eis yop Sib) bias oe EE oN a aR 188 ,437 DATIOEG AIIECO! (OO. co vc csc onesie bbe eee de emw ede 31,240 
LORS Te SOR Se SL Ce ar eer 187,044 a ae) Gk 0, SE an a ee 29,124 
ERE SOL CCE a eta on garnet tered tek near eer 182,886 EE CS ce Or cr a eS 27,600 
ES a Ee a APE Ne an ners eee A 175,890 PMMRE SREIMIO ISO i iio cas wok bubs hele c bb see ee cde 26,000 
Federal Brandes Inc. & Kolster Radio Corp.............. 149,300 re, NTE oS ois as add bik aod oh Sw. ad SES Eas 25,729 
PRD SENIIMNS BOO os Ca asiou ie ea oo nas ook o owe 143,470 PREVEUORE WUE COSC CO... 656 .cks occ ke vieise chee a 25,400 
eee 8 SE OT ST ere Seer e 135,000 ROO, AOR DEIR 6 eins Oa os cad ale ws xaleannae ues ie 25,263 
PES BSE SC ae ie eG ea maa aie Seger 130,807 Quinby, UN eRe MMA AD a dior ick oa: ancdnk 6 6: Seeig lace eines peas 22,400 
Whittall, Es IU AMOR NOR i) srs esa sd cscs Ge dood Aveta re haan oe 125,215 DOUG Me EOCALUBY COs. gsc. 6 cod pes ce ea eca cee ee 21,310 
TO AOS 3 le I Sl a i ee NG NS ea i VE 124,497 Wittnauer, An Ge COs. «sc cvccccice cc ve ee : oe 21,196 
OS ON gee oy it 6 hh a a a ener. 114,520 Graton & Knight Co.. A ee ee ee Sree 20,989 
INTIS eh eg ca Sass 5. 65 pow, Se aed Oem Ee ee 91,856 Washburn Crosby CE OAR: F eeeaee Sanne Rae aire 20,879 
ERNIE DS otc ino slay otelo es ob 8 aaa veka 85,372 Lehigh Coal & Navigation Co...... Bence icon 2% 20,812 
OMNI or icis 5 ccs a ain haa eee Rises demi Das Wises 72,048 Savings Bank Development onsniteb.. . cc ac can, | 18,275 
Pei Vien) SOTINING CUD lO sco 5s v's os he eh aed a eeewen 72,037 Automatic Washer Machine Co... 66.5 cc ieee ca wsenes 17,605 
IR NG oe en cara och dinta Wp Se Male WS UES 72,000 (COPh Proanets OMNINE CO. ooo. aso noes awe oe cnc 17,317 
SRNR REUTERS SO 5.6: 0 6-0 14:5, 001844 Soe hava. w sla, Died ae 71,774 PHYGIGR) COMEe ONOC CO... kc od ved oe tee caves Oba | 15,849 
SED RCO MESERNTEIR ONG or0'9 16:5 05 419 ik Wh Gl 5S Beale 9-6 CS eS eR 65,350 CTEES SOP SNR ar eet ae nen mee aera eee 15,111 
Dee ce RE EES sg bis iss diene dae o0 Sa Halehic seater 61,911 Gilbert, rf LOTR Cr Es a ae pee area eae eRe aE 14,947 
White mock Mineral Spring Co... 26 fe cece eewess 61,078 RIMUOTNO CO, OF CORUIOPING. oo cca cc eeecbaccveeaneee | 14,491 
ANON REED ORME wis5 se ip 6.0 0) is :4. aie ib gsc ark Wie Goalie ts le Giscencin gain 59,106 Tenth Presbyterian Church.............. ern Lene Ae 14,300 
eS oe Sig Cg, © cr Pa eae 58,925 General Electric Co. nieces toneachs pes Seat 13,830 
Ameren Diame Products G0... 065s wees ees 58 ,423 Standard Oil Co. of Indiana. ec ten Cee ee 12,845 
eee Te ORE Go 2b Co: | a eer See eee 56,850 California Petroleum Co.. Mee eee ee ee 12,375 
ES EIR ST el pa a ane ear Wee RS PS ee ne 54,716 Mutual Saving Bank Development Committee............ 12,040 
STEMI cre oe ne ees So RE Mace Gratin Geena Dearne wR AS 52,662 I Ce (Ca en 12,000 
FS, On: ea a ee ern rere 52,186 Norten mmenean Dye Corp... 6 ii. cs ccce ean once tenses 12,000 
Batten, Barton, Durstine & Osborne, Inc................ 51,471 Jeddo Taghiand Coal Co... .... 0.6 cece see , areata 11,592 
SE ESOS OR rere Pee ore re mre ery 48,017 Nu IRE UN ERUMEEN Serene e heey tlie ne cat de RC Shy a a ae ae EeG | 11,500 
Oval SERkINE FOWL (lO... 6:cci0css cee nee eee decwinasawas 45,950 WIGtOL POMeIne WAChME CO eis ics cha eudiee cv be bee dae 11,440 
SpUmOCNMINIMITS UEEEEY SSCs 6iewik s-5 6.5 4's, 6nd. ccd eis slow saa sess 44,000 TRUSDMAUIONAl LIGHE CHI... os coisas see ese ees vacances 11,040 
OPCS CS SRR One dee Oem stmce ae tne Arie a rar Sree erie 43,224 SET IRR ed int CUS nee tra ns eet Sie Perey nn he mE cen 10,123 


*Data furnished by Media Records. Covers time charges but not talent. 


Powel Crosley, Jr., Wants Facts, Not Guesses 


Any corporation which can increase net income from $736,162 in 1927 to $3,605,974 in 
1928 might be excused if it rested content with practices and policies which were so 
markedly successful. But the Crosley Radio Corporation does not rest on past laurels. 

Its officers are alert and open-minded to new ideas, new facts, latest and most accu- 
rate data. 

With their home office subscription to SALES MANAGEMENT they will receive a 
copy of this Reference Number, but one copy is not enough for the divisions and branches 
of so large a company. 


Several weeks before this issue went to press our circulation department received an 
order for three extra copies of this issue. They tell us that the frequent use made of the 
1928 issue convinced them that they would need at least four copies this year. 


PUBLISHERS AND ADVERTISING AGENCIES WISHING TO INFLUENCE 
LEADING NATIONAL ADVERTISERS SUCH AS CROSLEY CAN DO SO 
ECONOMICALLY THROUGH THE ANNUAL REFERENCE NUMBERS OF 
SALES MANAGEMENT. 
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VI 


ADVERTISING 
AGENCIES 


PERSONNEL AND CHIEF CHARACTERISTICS 


Principles Governing the Selection of Agencies 


UCCESSFUL relations between advertisers and their 

agencies are based on compatibility, respect and trust. 

Because of the importance of the human element the 
selection of an advertising agency cannot be reduced to 
scientific rules. 


Nevertheless, there are certain approximately correct yard- 
sticks which can be used by an advertiser in making up a 
preliminary list of from six to twelve thoroughly competent 
agencies who meet all general tests satisfactorily. After 
meetings and investigations the advertiser doubtless will 
select from this group the ONE agency with whose execu- 
tives his thoughts and personality “click” most effectively 
and most harmoniously. 


The ten tests following are based on a searching inquiry 
made by this magazine among experienced advertisers and 
agencies. These tests should not be thought of as all-inclu- 
sive or all-conclusive but are offered as rough indications 
of the basic requirements every good agency should meet. 


1. Experience 


While it is true that many of the outstanding advertising 
successes have been planned and executed by advertising 
agencies with no previous experience whatever in that par- 
ticular field, it is also true that the right kind of an agency 
learns by experience. The more experience the agent has 
had in meeting the problems peculiar to your business the 
less danger of mistakes and the need of experimenting. 


A point of especial importance is the sales background of 
the different men in the agency. It is becoming more and 
more important that advertising copy should be more than 
flowery sentences and pretty sayings. It has to sell goods 
to stand up under the new order of things. Experience as 
a salesman or as a sales manager is therefore a point in 
tavor of an advertising agent. 


But while experience is valuable, just as it is important 
in a salesman, it must not be overemphasized. After all, 
you are selecting your agent for his skill and ability in 
advertising craftsmanship. You are after advertising results, 
equally as much as sales results—and there is a difference. 


Experience alone will not give you those results. But expe- 
rience may save you some costly mistakes. 


2. Reputation 


The general standing of an agency can be checked through 
experienced advertisers, publishers and rival agencies. For 
example, in choosing your agent, it is a fact that agents 
themselves are the best judges of agents. It is their business. 
They know more about the successes of their competitors, 
and also their failures, than the advertiser. On the other 
hand, they are human. Being human, they are influenced by 
jealousy and other human shortcomings. For that reason it 
is not safe to place entire dependence upon what other agents 
tell you about their fellow agents. But, given proper weight, 
an agent’s opinion of an agent, if obtained indirectly, is val- 
uable. 

The organization known as the American Association ot 
Advertising Agencies has membership qualifications which 
go far to establish reputation. They are (summarized) as 
follows: 

1. Size or volume of business is not an influential factor 
in determining the agency’s qualifications. 


2. Geographical location has no bearing, but does deter- 
mine the council in which the application is to be voted 
upon. 


3. The applicant must have been doing business as a 
going concern, 

4. So-called “house agencies,” established by one or 
more advertisers, are not eligible for membership, nor is 
an agency which is owned by any publishing, printing, 
engraving, or any other business from which the agency 
purchases in the interests of its clients. 


5. Experience counts: An applicant must be able to 
furnish references as to both business and advertising 
experience. 


6. The factors of character, ability, and financial re- 
sponsibility are considered as extremely important. 

7. It is desirable that an applicant shall have obtained 
satisfactory recognition within each of the four principal 
publishing groups. 

8. No agency is admitted that handles business at less 
than card rates, or makes rebates of any kind. 

9. There are strict requirements as to business methods. 
Some of the things that are frowned upon by the asso- 
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These are our clients: 


BUILDING 
MATERIALS 


DRUGS AND 
TOILET GOODS 


FARM PRODUCTS 
FOOD PRODUCTS 


INDUSTRIAL 


JEWELRY 
OFFICE SUPPLIES 


PUBLISHERS 


TEXTILES 


WOMEN’S WEAR 


HOMMANN, TARCHER & SHELDON, INC. 


Anaconda Copper, Brass & 
Bronze 


Smith Brothers’ Cough Drops 
Smith Brothers’ Cough Syrup 
Mennen Shaving Cream 
Mennen Talcum for Men 
Mennen Skin Balm 

Vantine’s Incense 


Chilean Nitrate of Soda 
White Rose Tea. 


Anaconda Extruded Bronze 


Egyptian Lacquers 
Benrus Watches. 
Esterbrook Steel Pens 


Book of Knowledge 
Standard Farm Paper Unit 


Pequot Sheets and Pillow Cases 
Stevens Spreads 


Cantilever Shoes 
P.N. Practical Front Corsets 
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ciation are preparing of speculative plans, placing of men 
in the service of an advertiser at the agency’s expense, 
the hiring of men from an agency or any other organiza- 
tion because of control over a prospective account, the 
paying of any remuneration to a third party as a means 
of securing or holding an account, the taking of special 
profits or commissions without the knowledge of the client, 
the offering or granting of any extension of credit or bank- 
ing service to an advertiser as an inducement to get the 
business. 


An agency that is a member of this association has much 
in its favor, but there are many worthy agencies with prin- 


ciples fully as high as those subscribing to the AAAA code 
who do not belong to it. 


3. Size 


This is one of the least important of the ten tests, as 
it is a mistake to assume that mere size is any. criterion 
of an agency’s ability to make a success of your advertising. 
Some of the most effective advertising in the country today 
is being produced by agents whose volume is comparatively 
small. Some of the least effective advertising is being pro- 
duced by agents with large unwieldy organizations, and over- 
manned selling forces. 

The trend in advertising agency service is toward giving 
superlative service to a selected group of advertisers, rather 
than to build up a large list of “placing” accounts which are 
here today and down the street tomorrow. 

Nevertheless, there are definite advantages to be gained 
by dealing with a well-organized agency. In the first place 
the large agency, by virtue of specialization, can bring to 
bear on your problems a larger experience. A departmental- 
ized agency gives you the advantage of trained specialists 
in each phase of advertising. Instead of being dependent 
upon one man to prepare your copy, follow through the 
mechanical preparation of the advertising, buy the space and 
interview the publication solicitors, organization makes it 
possible for a specialist in copy and plan work to write 
the advertising, another specialist will attend to the art work 
and mechanical details, still another specialist will buy the 


space, and others will check the advertising and work with 
the publishers. 


4. Recognition 


The financial standing of the agency is a matter of con- 
cern to the advertiser. The best measurement of his financial 
responsibility is the recognition extended by the various pub- 
lishing groups. Publishers, through special committees, care- 
fully and periodically check the financial position of agencies 
doing business with them. An agent who permits his 
account to become delinquent is reported to a central source, 
and if several publishers report the same agent as not pay- 
ing his bills, that agent’s recognition is withdrawn. How- 
ever, it should be made clear that to receive recognition an 
agent must apply to the publishers’ committee for it. There 
are agents who are in the best financial condition who feel 
no need of such recognition, and therefore, never apply for 
it since it involves making a financial statement. Many 
good agencies specialize in certain types of accounts such as 
industrial or farm and hence do not need recognition outside 
their field. Agencies concentrating on local business are 
not likely to request national recognition. 


i The publisher groups who formally “recognize” or 
“approve” advertising agencies, and maintain the machinery 
for checking an agent’s activities are: 


Periodical Publishers Association (P.P.A.) 

Associated Business Papers, Inc. (A.B.P.) 

American Newspaper Publishers Association (A.N.P.A.) 
Agricultural Publishers Association (A.P.A.) 

American Home Magazine Publishers (A.H.MP.) 


In addition to the national organizations there are indi- 
vidual publishers, such as Curtis, and a number of semi- 
national and local organizations, such as the Southern News- 
Paper Publishers Association. In Canada there are the 
Canadian Daily Newspaper Association, Canadian Weekly 


Newspaper Association and the Business Periodicals Associa- 
ion. 


5. Record 


An advertising agency that is rendering satisfactory service 
to the clients has a smaller turnover in accounts, as a rule, 
than an agency that is interested in accounts merely for the 
‘commissions they can get out of them. That is obvious. By 
asking an agent to give you a list of his accounts and tell 
you how long each has been with him you can get a very 
Sood idea of his ability to serve you satisfactorily. By 


getting in touch with the advertisers which he has been 
serving over a period of years you can also get valuable 
information about the agency’s ability to satisfy its clients. 


An agent who can point to several accounts, which have 
started with him on a small scale, and which have steadily 
increased their advertising appropriations year after year, 
is a good agent to have. 

But it is only fair to add that the agent is not always to 
blame for his accounts leaving home. There are too many 
advertisers who think that good advertising calls for a 
radical change of copy every few years. They no sooner 
get established with one agent than they begin to want 
something different—something new. They forget that the 
really successful advertisers are not those that change their 
advertising copy as a chameleon changes its color, but are 
those that have set for their advertising a definite aim and 
stay with their plan until that aim is accomplished. 


Then again there are advertisers who have set ideas about 
advertising technique and copy. Often their ideas do not 
jibe with the ideas of the agency. In the clash of views the 
agency may decide that they do not care to assume respon- 
sibility for the success of an advertising program which the 
dictates of their judgment and experience lead them to 
believe is unsound. 


6. Price 


The advertiser should get every possible value out of his 
advertising dollar, but one of the first rules for being a 
good buyer is to buy only the best when it comes to brains 
—because the highest-priced brains are usually the least 
expensive. 


You can get advertising counsel at any price you wish to 
pay, just as you can get coal for any price you wish to 
pay. But all coal is not just coal, and all advertising agents 
are not just advertising agents. There are degrees. You 
can choose, if you wish, an agent who will handle your 
advertising on a brokerage basis and rebate the commis- 
sions. There are still a few agencies of that sort in business. 
Or you can find an agency who will agree to handle your 
advertising with certain kinds of plus-service thrown in— 
they might be willing to let you put your advertising man 
on their payroll, or give a job to one of your wife’s poor 
relations. 


Stay clear of the agent who solicits your business on a 
price basis, no matter how tastefully he fixes up the sugar 
coating of your pill. If you are a successful business man, 
doing business along sound, ethical lines, seek out an agent 
of the same stamp. There is a world of wisdom in that 
saying of Plutarch: “If you live with a lame man you will 
learn to halt.” An advertising agent who is so weak that he 
has to rebate his commissions and offer trick inducements 
to get business is a lame duck. Can you afford to identify 
yourself with that type of agency? 


You can’t get real agency service without paying for it. 
The right kind of.an agent, with a record of results back 
of him, does not have to stoop to trick deals to get business. 
He does not have to make extensive researches without pay. 
He does no have to put your wife’s poor relations on his 
payroll. 


7. Organization 


It is no particular trick for an agency to accumulate a 
large list of “accounts.” But it is something for an agency 
to hold three or four important clients year after year. 
There are several accounts in this country, any one of which 
represents an advertising appropriation of more than the- 
combined appropriations of fifty or sixty “average” accounts 
The important thing for you to know is: Has the agency 
an organization adequate to properly serve the accounts 
already on its books, and capable of serving you as well? 
If the agency is a one-man organization and already handles 
—we won’t say serves—forty accounts, you are safe in as- 
suming that you are not going to get very much of that 
man’s time. On the other hand, the agency may handle two 
hundred accounts but if it is organized to properly service 
these accounts you need have no hesitancy in entrusting your 
advertising here. 


8. Age 


While the age of an agency is important, it means nothing 
until all the factors relating to its age are taken into consid- 
eration. There are agencies in this country forty years old 
that still live in the dark ages of advertising. They have 
completely failed to keep step with progress. They continue 
to place the same patent medicine accounts that they placed 
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in George Rowell’s time; they have no conception of re- 
search work, no sense of obligation for the results of their 
copy, no aim in life other than the grubbing of a few com- 
missions. If age alone meant anything—these agencies would 
rank near the top. 

But when you find an agency that has been established for 
some years, whose record shows that it has been one of the 
leaders in advertising agency progress, and who is just as 
up-to-date as its youngest competitor, that agency is entitled 
to more than passing consideration. It is logical to assume 
that during the years it has been in business it has gathered 
a great deal of advertising wisdom and experience that 
should be of value to you. We must remember that impor- 
tant as brilliant copy and attractive lay-outs in advertising 
are, sound judgment based on experience is just as impor- 
tant. 


On the other hand, however, there are any number of 
comparatively young agencies who are equally qualified to 
give you the counsel you need because the principals of the 
agency are men of wide experience. It is, therefore, a good 
plan when selecting an agency to ascertain exactly what the 
experience of each agency principal has been. 


9. Policy 

A large part of the difficulties which advertisers get into 
with their agencies arises over charges for art work, en- 
gravings, printing, and the other supplementary materials 
that are involved in a complete advertising program. 


So one of the first things to find out is how the agent 
proposes to handle his charge for this sort of work. He is 
entitled to a fair compensation, and you should expect to 
pay for whatever work is done on your account. But the 
time to find out what his basis of charge will be, is before 
you appoint him, and not after. 

Some agents handle art work, engravings and printing on 
the same basis that they handle space advertising. That is 
to say, they charge flat percentage for all advertising handled 
by them, regardless of whether it is space advertising, get- 
ting out a booklet, or preparing a campaign of dealer helps. 
They invoice the client at the net rate charged them, less 
any discount from the publisher or engraver, and add to it 
an agreed upon percentage to cover their service. This is 


usually a satisfactory arrangement, although there are other 
plans just as satisfactory. The important thing is to be sure 
that the matter of charging for extras is covered in the 
agreement—otherwise you may be paying the agent an in- 
direct fee that is all out of proportion to what you thought 
you were going to pay. 


10. Contract 

At first thought, it would seem that an advertising agency 
which believes in itself should be willing to take your ad- 
vertising account on a basis that would permit severing the 
relationship on short notice. 


It is debatable, however, if this is the best arrangement to 
make with your agent—for several reasons. First, before an 
advertising agent can give you the service to which you are 
entitled, he has to spend considerable time and money in 
studying your problems. If he does not do this thoroughly, 
it is difficult to conceive how he can spend your money most 
advantageously. If your arrangement with your agent is 
subject to termination at short notice, the agent cannot afford 
“4 — the thorough study of your advertising problem he 
should. 

A second reason in favor of a time contract is that you 
protect yourself against yourself. It is a well-known fact 
that few advertising undertakings show immediate results. 
Advertising success is a plant of slow growth. It takes time 
to develop. Very often an advertiser starts his advertising in 
high hopes and sits back to wait for a deluge of business. 
But the avalanche of orders does not come. He gets cold 
feet and cancels his advertising. Had he the courage to hang 

“on for a few months longer, the orders would come and he 
would reap a full measure of success. A time contract 
covering a one, two or even five years’ advertising might save 
him that loss. Yet he gets that protection without putting 
his head in a poke—because no reputable agency wishes to 
continue a contract if the results were hopelessly inadequate 
to the cost of the advertising—or the contract not mutually 
agreeable. 

Then, too, a definite, clear-cut agreement between advertiser 
and client, setting forth exactly the basis of operation and 
the basis of charges, will save a great many disputes later 
which might easily be the means of rendering a promising 
advertising effort nil. 


Recognition by Publishers’ Associations is prima facie evidence of finan- 
cial reliability and ability to render good service in the field covered by 
the particular association, as the requirements for recognition are exacting 
and must be carefully adhered to in agency practice day by day. 


This in no sense means to say, however, that those agencies with less 
than two publishers’ recognition, or indeed none, are not reliable. Some 
agencies specialize in particular fields, or in local newspaper accounts 
and, therefore, do not seek or need for their specialized purposes recog- 
nition from several or all national publishers’ associations. 


Because space in this book is necessarily limited, we have confined this 
guide to those agencies having recognitions from two or more national 
publishers’ associations, supplemented by a selected list of specialists. 


The list of publishers’ associations is as follows: 


ANPA—American Newspaper Publishers’ Association 
PPA—Periodical Publishers’ Association 
ABP—Associated Business Papers 

AHMP—American Home Magazine Publishers 
APA—Agricultural Publishers’ Association 


For further information about these advertising agencies, readers are 
directed to the advertisements in this section. SALES MANAGEMENT also 
keeps an information file for each recognized agency, and_ subscribers 
are privéleged to consult our editorial department for whatever additional 
information may be available. 


To Help You Choose 
An Agency 


Both client and agency hope that their 
relations will be enduring. Therefore, it 
is well to find out as much as possible 
about each other before forming a con- 
nection. 

This agency issues at frequent inter- 
vals, booklets about advertising and sell- 


ing, from which anyone who desires, can 
get a full understanding of its ideas, 
theories, practices, trend of thought and 
style of expression, as well its methods 
of procedure. 

These booklets will be sent freely on 
request to interested executives. 


Charles Austin Bates, Inc. Advertising, 67 W. 44th, New York 
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GUIDE TO ADVERTISING AGENCIES © 


Based on Recognitions From Two or More Publishers’ Associations 


A W ADVERTISING, Inc. Established: 1914 

420 Lexington Avenue, New York, N. Y. 

Branch: Paris, France. 

Member: NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
ArtHuR Woopwarp, President, Merchandising Director; BLIss 
Woopwarb, Vice-President; ALMA Woopwarp, Secretary. 
This is a small agency of the personal service type, specializing 
in general accounts and in campaigns where the appeal is to 
women. Handles eighteen accounts, the oldest being Lewis 
Bros., James Van Dyk Co., Lifsey Travel Service, and the 
largest Lewis Bros., Grand Central Packard Corp., and J. P. 
Carey Co. 


ACME ADVERTISING AGENCY 
125-29 Luckie Street, N.W., Atlanta, Ga. 


Recognitions: APA; AHMP. 


ACORN AGENCY, Inc. 
67 West 44th Street, New York, N. Y. 


Recognitions: ANPA; APA; AHMP. 


OTIS H. ADAMS CO. 
10 Milk Street, Boston, Mass. 


Recognitions: APA; AHMP. 


ADVANCE ADVERTISING CORPORATION 
2117 Guarantee Title Building, Cleveland, Ohio 
Recognitions: ABP; APA; AHMP. 


ADVERTISERS INCORPORATED _ Established: 1928 

7310 Woodward Avenue, Detroit, Mich. 

Branches: San Francisco, Los Angeles, Seattle, New 

York. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Lee ANveRSON, President. For many years an outstanding 
figure in advertising and automotive circles. Successively 
feature writer, sports editor, Sunday editor and _ assistant 
managing editor of the Detroit Tribune and Detroit News. 
In 1908 he became one of the pioneer advertising executives 
in the automotive industry. Joined Theodore MacManus, Inc., 
in 1916 and was for several years vice-president of that 
organization, resigning in 1928 to organize Advertisers Incor- 
porated. Burt A. McDona.p, Vice-President, Treasurer and 
Merchandising Director. Canadian Manager and, later vice- 
president of the Continental Guaranty Corp. New York; 
president of Commercial Credit Trust, Chicago. In 1927 be- 
came vice-president and treasurer of Kelvinator Corp., and 
president of, Refrigerator Discount Corp. BratricE CAREY. 
Two years with Carl Green Advertising Agency; eleven years 
with Theodore MacManus, Inc. Rosert E. Cuayton, Research 


Director and Space Buyer. L. A. Meyers, Space Buyer 
(Outdoor). 


This agency specializes in automotive industry advertising. 
It is active advertising counsel for Chrysler Products, includ- 
ing Dodge Brothers cars, trucks and commercial vehicles; 
Chrysler Imperial, 65,” “75,” De Soto Six, Plymouth Cars, 
Fargo Trucks and commercial vehicles. Creates and places all 
national and outdoor advertising, both domestic and Canadian, 
as well as a large part of the export advertising of Chrysler 
Corp. and its various divisions. Has specialists in the follow- 
ing advertising media: radio, business paper, outdoor, moving 
picture, direct-mail and publicity news service. 


AITKIN-KYNETT CO. 
1420 Walnut Street, Philadelphia, Pa. 
Recognitions: ANPA; ABP; PPA; APA; AHMP. 


AJAX ADVERTISING AGENCY, Inc. Established: 1923 
232 Madison Avenue, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 


Dewey Prnsxer, President and Secretary. ArtHur L. Lirp- 


ml Vice-President. G. T. Paprock, Treasurer and Space 
uyer, 


This agency is especially fitted for handling general and tech- 
nical accounts, and serves nineteen advertisers, the oldest of 


which are Robert Bosch Magneto Co., Henry Klein & Co., 
ne, and Kaumagraph Co. 


ALEXANDER ADVERTISING AGENCY 
1482 Broadway, New York, N. Y. 
Recognitions: ANPA; AHMP. 


MILTON ALEXANDER CO. 

343 John R Street, Detroit, Mich. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Mitton ALEXANDER, President. Extton M. Pant, Space 
Buyer, Merchandising Director and Syndicate Department 
Manager. Davin H. Brower, Art Director. Lee A. FINK, 
Research Director. 
An agency handling general, financial, technical, mail-order, 
school, resort and retail accounts. It has specialists in radio, 
moving picture, outdoor, business paper and direct-mail adver- 
tising and publicity news service. Thirty accounts. Also a 
syndicate service with national circulation. Its three oldest 
accounts are Industrial Bank of Detroit, Robinson Furniture 
Co. and Sallan Jewelry, Inc. Its largest accounts are Robin- 
son Furniture Co., Lincoln Manufacturing Co., Industrial 
Bank and Peninsular State Bank. 


ELMER L. ALLEN Established 1919” 
23-25 East 26th Street, New York, N. Y. 
Recognitions: PPA; APA; AHMP. 

Ev_mer L. ALLEN, President. 

This agency. serves about ten clients, a majority of whom 


manufacture toys and games. The three oldest are Myers 


ig Co., Porter Chemical Co. and Ideal Aeroplane & Supply 
O. 


ALTNOW-SINGLETON, Inc. 
Marion Building, Seattle, Wash. 


Recognitions: APA; AHMP. 


AMBRO ADVERTISING AGENCY Established: 1921 
Merchants National Bank Building, Cedar Rapids, Iowa. 
Recognitions: ABP; APA; AHMP. 

A. Otro Amsroz. Harotp J. Rowe. 


This agency handles twenty-two accounts and is well equipped 
for general, technical and agricultural advertising. 


AMESBURY ADVERTISING AGENCY, Inc. 
718 Phoenix Building, Minneapolis, Minn. 
Recognitions: ANPA; APA; AHMP. 


AMSTERDAM AGENCY, Inc. 
680 Fifth Avenue, New York, N. Y. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; APA; AHMP. 
Greorce F. Barton, President. E. J. Mutter, Treasurer. 


Wiuiam A. Tyack, Secretary and Space Buyer. Frank B. 
ZIEHL, Assistant Treasurer. 


An agency especially fitted for general accounts and for serv- 


ing clients in the transportation, real estate, school and resort 
fields. 


ANCHOR ADVERTISING AGENCY Established: 1924 
Third National Building, Dayton, O. 
Recognitions: PPA; ABP; APA; AHMP. 

Greorce A. BucHANAN, Owner and Space Buyer. 

This agency is especially fitted for handling general, technical 


and mail-order accounts, with specialists in business paper and 
direct-mail advertising. 


ANFENGER ADVG. AGENCY 
Shell Building, St. Louis, Missouri 
Recognitions: ANPA; PPA; APA; ABP; AHMP. 

Enno D. Wintws, President. With this agency for more than 

eleven years. Executive vice-president 1923 to 1928. K. P. 

PLessNER, Vice-President. Formerly with advertising depart- 

ment, St. Louis Star. Member of this organization since 

1924. G. Gorpon Hertstet, Vice-President. Experience covers 

one year, Shell Petroleum Corp., three years, Morganite Brush 

Co. and one year, Emerson Electric Co. Connected with this 

agency since 1925. H. C. Scumur, Secretary. With agency 

since 1918. F. J. Sprnpier, Treasurer. 


This agency is well organized to serve general, financial, tech- 
nical and mail-order accounts. It now serves forty clients. 


Established 1901 


Established 1918 
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ANKRUM ADVG. AGENCY 
100 No. La Salle Street, Chicago, II. 


Recognitions: APA; AHMP. 


E_woop W. AnxruM, President. Atma L. ScCHNAKE, Secre- 
tary. Both have been with this agency since its organization. 
The above agency has over one thousand different advertising 
accounts each year, consisting mainly of classified advertising 
accounts in the direct selling and mail-order field. It is one 
of the largest classified advertising agencies in the world. 


OREN ARBOGUST Established: 1922 
30 North Michigan Avenue, Chicago, III. 


Recognitions: PPA; ABP. 

OrEN ArsoGusT, Owner and Space Buyer. Formerly with 
Erwin & Wasey Co. Has specialized in copy for the last eight 
year, directing his efforts towards producing copy of the 
highest type. 

An agency serving general accounts and well equipped for 
advertising through business papers, outdoor media, motion 
pictures, direct mail and publicity news service. It handles four 
accounts, including the Book-Cadillac Hotel, The Algona Panel 
Co., and the American Hospital Supply Corp. 


Established 1909 


ARCHER ADVERTISING COMPANY Est. 1926 
Enquirer Building, Cincinnati, Ohio. 
Branch: Los Angeles, Cal. 
Recognitions: PPA; ABP; APA; AHMP. 

R. R. Kress. E. E. Peake. Joun L. Croucs. Joun L. 


CLoucu, Research Director. H. L. E1chHAMMER, Merchan- 
dising Director. This agency serves twelve clients, the oldest 
being P. H. Davis Tailoring Co., and Gibson Art Co., and the 
largest P. H. Davis Tailoring Co., Western Growers’ Protec- 
tive Association and the Almoco Corp. It is equipped to 
handle general accounts and food advertising, with specialists 
in business paper and direct-mail advertising as well as pub- 
licity news service. 


F. WALLIS ARMSTRONG COMPANY 
16th and Locust Streets, Philadelphia, Pa. 


Recognitions: ANPA; PPA; APA. 


JOHN FALKNER ARNDT & CO. Established: 1921 
Lewis Building, 15th & Locust Streets, Philadelphia, Pa. 
Recognitions: ANAP; ABP; APA; AHMP. 

Joun F. Arnot, President, Research Director, Merchandising 

Director and Space Buyer. Seven years’ advertising experience. 

Formerly with F. Wallis Armstrong Advertising Agency; at 

one time Assistant Sales Manager of Franklin Sugar Refining 

Co. Davin B. Arnot, Secretary, Treasurer and Space Buyer. 

Five years’ advertising experience. Formerly with Manufac- 

turers’ Appraisal Co. Rosert N. D. Arnot, Vice-President 

and Space Buyer, Two years’ experience. Formerly with 

Loose-Wiles Baking Co. 

This agency is composed of younger men, with specialists in 

radio and business paper advertising, direct-mail advertising 

and publicity news service. Its services are general, covering 
national as well as technical and industrial fields in market 
analysis, merchandising and advertising. Of its thirty-six ac- 
counts, Thomas Halton’s Sons, R. H. Hood Co. and Standard 
Refrigerator Co. are the oldest. 


THEODORE E. ASH ADVERTISING AGENCY 
Established: 1921 

Commercial Trust Building, City Hall Sq. West, Phila- 

delphia, Pa. 

Recognitions: ANPA; ABP; AHMP. 
Turopore E. Asn, President and General Manager. PAULINE 
B. Perers, and Jutta Morris, Space Buyers. 
The interesting and persuasive copy prepared by this agency 
is the result of extensive research work and investigation. It 
has specialists in radio and business paper, moving picture and 
direct-mail advertising. The scope of its advertising includes 
not only general accounts but extends to financial, technical and 
mail-order as well as dental and pharmaceutical fields. The 
three oldest accounts are Anthracite Coal Operators, Kali 
Manufacturing Co. and Geo. W. Jacobs & Co. (book publish- 
ers); the largest, L. D. Caulk Co., Anthracite Coal Service and 
Macrae-Smith Publishing Co. 


ATHERTON & CURRIER, Inc. 
420 Lexington Avenue, New York, N. Y. 


Recognitions: ANPA; APA; AHMP. 
HARRY ATKINSON, Inc. 

410 No. Michigan Avenue, Chicago, Il. 

Recognitions: ANPA; APA; AHMP. 


AUBREY & MOORE Established 1922 

410 North Michigan Avenue, Chicago, III. 

Member: NOAB. 

Recognitions: PPA; ABP; APA; AHMP. 
James T. Ausrey, President. Served in capacity of advertis- 
ing manager for Packard Motor Car Co. and Hearst’s Inter- 
national Magazine. JoHN C. Moore, Vice-President. For- 
merly vice-president, Nichols-Moore Advertising Agency. 
Joun H. Norru, Space Buyer and Research Director. 
This agency is especially fitted for general and technical ac- 
counts. Among its clientele of thirty the account which it 
has served for the longest period is the Interstate Iron & Stee! 
Co. Outstanding among its largest are Munsingwear Corp., 
Boyer Chemical Co. and Irving Drew Co. 
AUSPITZ-LEE-HARVEY, Inc. Established: 1925 

360 No. Michigan Avenue, Chicago, III. 

Recognitions: ANPA; ABP; APA; AHMP. 


‘Irving D. Auspitz, President and Merchandising Director. 


Previous advertising agency experience; at one time mer- 
chandising consultant. A, F, Lee, Vice-President. Advertis- 
ing agency experience; formerly advertising manager. L. H. 
Harvey, Secretary. Newspaper and advertising agency experi- 
ence; formerly advertising manager. Ben I. Butier, Research 
Director, FRANK Spreyver, Space Buyer. 


This agency directs its advertising activities along general, 
financial, mail-order and radio lines. It employs specialists in 
direct-mail and radio advertising. The Hammond Clock Co., 
Drovers National Bank and Straus Bros. Investment Co. have 
been with the agency a long time. Hammond Clock Co., Erla 
Radio, Hockaday, Inc. and Prater Pulverizer Co. are among 
its largest accounts. 

N. W. AYER & SON, Inc. 

Established: 1869; Incorporated: 1929 

Washington Sq., Philadelphia, Pa. 

Branches: 200 Fifth Avenue, N. Y.; 30 State Street, 

Boston; 164 West Jackson Blvd., Chicago; 235 Mont- 

gomery Street, San Francisco. 

Member: ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Wi rrep W. Fry, President. With Ayer since 1909. Expe- 
rience as road salesman and executive; also in the manufacture 
and distribution of dairy products. Director of leading national 
bank in Philadelphia. Wu4tt1am ArMISTEAD, Vice-President. 
In circulation and advertising department of a daily news- 
paper, owner of an agency in Atlanta, later with R. J. Reynolds 
Tobacco Co. JAmres M. Matues, Vice-President. Seventeen 
years with agency. Prior experience as road salesman, whole- 
sale groceries. Resident Partner in charge of New York 
office. ADAM KessLer, Jr., Vice-President and Treasurer. 
With the agency since 1901. Previous experience includes 
selling drugs at retail; managing director of a truck and 
wheel company; part owner and directing factor in retail 
grocery business. Grorce H. THorn.ey, Vice-President. With 
Ayer nineteen years. JoHN HAwnseEt, Jr., Gerotp -M. Lauck, 
Wurm B. Oxte and Steriinc C. Peacock, Vice-Presidents. 
Dean Harry HaAywarp, Research Director. CHarles S. 
O’DonneELL, Merchandising Director, Eucene GREINER and 
Frank L. Swicert, Space Buyers. 

This agency is one of the outstanding agencies in the world 
and has been closely identified with many of the great adver- 
tising successes of the past fifteen years. An_ institutional 
type of agency, with high ideals and weil organized in every 
department, it has clients in practically every field of adver- 
tising activity. N. W. Ayer & Son are generally believed 
to place the largest volume of advertising of any agency in 
the country and are one of the oldest agencies. 

JOSEPH E. BAER, Inc. 

171 Madison Avenue, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 

S. C. BAER CO. Established: 1922 
2527 Kemper Lane, Cincinnati, O. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


S. C. Baer, owner. Twenty years’ advertising experience, with 
International Harvester Co. and other manufacturers. In 
agency work before organizing his own agency seven years ago. 
This is one of the leading Cincinnati agencies, handling ap- 
proximately thirty accounts and especially fitted for general 
and financial advertising, with specialists in business paper, 
outdoor and direct-mail advertising. Three oldest accounts 
are Huenefeld Co.. Robinson Laboratories and Allen Mfg. 
Co., Nashville, Tenn., and the largest, The Western & Southern: 
Life Insurance Co., Huenefeld Co. and Allen Mfg. Co. 
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BARNES & FEHLING CO. 
1600 Walnut Street, Philadelphia, Pa. 


Recognitions: ANPA; PPA; APA; AHMP. 
BARROWS, RICHARDSON, ALLEY & RICHARDS 


co. 
420 Lexington Avenue, New York, N. Y. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


THOMAS E. BASHAM CO. Established: 1910 

McDowell Building, Louisville, Ky. 

Member: AAAA; NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Tuomas E. Basuam, President and Space Buyer. Sixteen 
years’ agency experience, twenty years’ selling experience. Ji 
Seaton Hurr, Vice-President and Space Buyer. DeELMER J. 
Ramers, Secretary and Treasurer. Research and Merchandis- 
ing handled by account executives, 
This is one of the three leading agencies in Louisville. The 
agency specializes in general, financial, technical, school and 
resort accounts. It is equipped to advertise through business 
papers, radio and outdoor media as well as publicity news 
service. Now serving thirty-two accounts, of which H. Fen- 
drich, Inc., Ballard & Ballard, Inc. and Tobacco By-Products 
Chemical Corp. are the oldest and largest. 


CHARLES AUSTIN BATES, Inc. 
67 W. 44th Street, New York, N. Y. 
Recognitions: ANPA; APA. 
CuHar.tes Austin Bates, President. Thirty-five years’ experi- 
ence as advertising agency head and manufacturer. PHILIP 
LuKIN, Vice-President. With the New York Globe for two 
years. Two and a half years in trade paper business; three 
and a half years with Charles Austin Bates, Inc. 


This agency, organized in 1928, is a revival of the original 
Charles Austin Bates Agency of twenty-five years ago. Charles 
Austin Bates was one of the first to develop the idea of the 
service agency as it exists today. The agency now serves 
eleven accounts and is especially fitted for general and financial 
advertising. 


For further information concerning this agency, see page 142 


J. D. BATES ADVERTISING AGENCY 
Established: 1897 
1653 Main Street, Springfield, Mass. 
Branch: 1100 Statler Building, Boston. 


Recognitions: ANPA; PPA; APA; AHMP. 


J. D. Bates, President and Manager of Springfield office. For- 
merly Advertising Manager of Good Housekeeping magazine. 


Thirty years’ experience in sales and advertising for many 
prominent New England advertisers. J. D. Bates, Jr. Man- 
ager of Boston office. Formerly with the advertising depart- 
ment of the Flintkote Co. This agency handles national ac- 
counts, such as food, furniture, hosiery, paper, cutlery and 
machinery, as well as accounts in financial, technical, mail- 
order and school and resort fields. Has specialists serving its 
clients through radio, business paper and direct-mail adver- 
tising, as well as publicity news service. About twenty-one 
accounts. 


BATTEN, BARTON, DURSTINE & OSBORN, Inc. 
Established 1892 
383 Madison Avenue, New York City, N. Y. 
Branches: Rand Building, Buffalo, N. Y.; McCormick 
Building, Chicago, Ill.; 10 State Street, Boston, Mass. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA. 
Bruce Barton, Chairman of the Board. Well known as editor, 
author and publicist. Witt1am H. Jouns, President. Many 
years’ advertising experience. Joined George Batten Co. in 
1892. President American Association of Adv. Agencies, 1917- 
1919. Roy S. Durstineg, Vice-President and General Manager. 
Newspaper and advertising experience. Co-founder of Barton, 
Durstine & Osborn, Inc. Contributor to magazines and author 
of books on advertising. President of American Association 
of Advertising Agencies, 1925-26. F. R. FeLanp, Vice-Presi- 
dent. Newspaper and advertising experience covering more 
than twenty years. ALex F. Osporn, Vice-President. News- 
paper and advertising work since 1909. Writer of business 
articles and author of books on advertising. CHARLES J. Bas- 
cock, Vice-President. Advertising experience before joining 
George Batten Co. in 1911. Paut M. Ho utster, Vice-Presi- 
dent. Formerly account executive and copy writer, H. K. 
McCann Co.; joined Barton-Dustine & Osborne, Inc., in 1919. 


Established: 1928 


Author, contributor to magazines. Francis G. Hupparp, Vice- 
President. Has been long in advertising. With Barton-Dur- 
stine & Osborn, Inc., since beginning. Chairman, New York 
Council, American Association of Advertising Agencies, 1926- 
27. N. W. Emerson, Vice-President. Formerly with Sears, 
Roebuck Co.; assistant sales manager and manager of export 
department of Regal Shoe Co. of Boston; representative of 
Curtis Publishing Co. Joined Geo. Batten Co. in 1917. C. L. 
Davis, Vice-President. Advertising solicitor for McCall's 
Magazine; circulation manager, Today's Magazine; partner, 
Fuller-Davis Co. (printing). Later with Fowler Simpson Co., 
advertising agency and Remington Agency. Joined Barton, 
Durstine & Osborn, Inc., 1919. S. H. Busser, Vice-President. 
Experienced in newspaper advertising. Joined George Batten 
Co. in 1902. A. D. CHiguornge, Jr., Vice-President. At one 
time newspaper reporter and feature writer, Philadelphia Pub- 
lic Ledger. Free lance publicity writer before joining Barton, 
Durstine & Osborn, Inc., in 1919. F. M. Lawrence, Secretary. 
Came with George Batten Co., 1896. (CHEsTER E. Harine, 
Assistant Secretary. Fifteen years’ general agency experience 
before joining Barton, Durstine & Osborn, Inc., in 1923. R. 
J. Haywarp, Treasurer. Formerly secretary and assistant 
treasurer, Renault Auto Co.; treasurer, Foster & Stewart, Inc. 
(cotton duck mfrs.), 1917-19. Joined Geo. Batten Co., 1919. 
T. ArNotp Rau, Assistant Treasurer. Supervisor for Expo 
Camera Co.; salesman, Keystone Watch Case Co.; reporter, 
United Press. Joined Barton, Durstine & Osborn, Inc., 1919. 
Georce F. Gouce, Director. Previously in publishing field in 
charge sales promotion, Home Pattern Co.; general manager, 
Automobile Blue Book Publishing Co. until 1921, joining Bar- 
ton, Durstine & Osborn, Inc., as an account executive. R. 
L. Hurst, President, Barton, Durstine & Osborn Corp. oi 
Illinois. Early experience in publishing field; sales and adver- 
tising manager of mill and timber company; associated with 
Curtis Publishing Co. Joined George Batten Co. in 1922. 
CHARLES WapsworTH, Research Director. F. M. LAwReENCcE, 
Manager. B.C. Durry, Assistant Manager. D. P. MAXWELL, 
Rocer Owstey, H. C. BranpAu, WiLt1AM O’DoNNELL and 
Rogpert Story, Space Buyers. 

This agency is the result of a.merger of George Batten Co., 
established 1892, and Barton, Durstine & Osborn, Inc., estab- 
lished 1919. It is one of the leading agencies in the country, 
adequately organized to serve any type of account and employ- 
ing specialists in radio, business paper, outdoor, moving picture 
and direct-mail advertising and publicity news service. One 
hundred and twenty accounts. 


ADRIAN BAUER ADVERTISING AGENCY 
Washington Square Building, Philadelphia, Pa. 
Recognitions: ANPA; PPA; AHMP. 


BAUERLEIN, Inc. Established: 1922 
Hibernia Bank Building, New Orleans, La. 
Member: ABC. 
Recognitions: ANPA; PPA; AHMP. 


G. W. BaAueEretn, President. Newspaper advertising manager 
for five years. Fifteen years’ advertising agency experience. 
H. S. McGenes, Vice-President. Ten years’ advertising agency 
experience. A. M. GorrscHALL, account executive. Seven 
years’ newspaper and two years’ advertising agency experience. 
E. M. Ray, Space Buyer. 

This agency handles twenty accounts along general and financial 
lines, It has specialists in outdoor advertising. The oldest 
accounts are Illinois Central Railroad, Canal Bank & Trust 
Co. and Lorraine Mfg. Co. Illinois Central Railroad and 
Banana Distributing Co. are its largest accounts. 


BAXTER-DAVIS ADVERTISING CO. 
Established: 1916 

1004 Baltimore Avenue, Suite 540, Kansas City, Mo. 

Member: AAAA; NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Westey H. Loomis, Jr., Chairman of Board. Twelve years’ 
general advertising agency experience in Kansas City. Junius 
F. BAXTER, President and Treasurer. Fourteen years’ generai 
advertising agency experience in Kansas City, with fourteen 
years’ previous .advertising experience on metropolitan news- 
papers. Donan D. Davis, Vice-President. Six years’ general 
advertising agency experience in Kansas City. FranKk E. 
WHALEN, Vice-President, fifteen years’ general advertising 
experience in Kansas City. Hazet M. Cart, Secretary. Ten 
years’ general advertising experience, Kansas City. Hazex 
M. Cart, JAmEs R. Reese and executives, Space Buyers. 
This agency enjoys the confidence cf some of the largest 
national advertisers in the west and handles fifty accounts in 
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BAXTER-DAVIS ADVERTISING CO.—Continued 


general, financial and travel fields. It is well equipped for 
radio, business paper and direct-mail advertising. Its three 
oldest accounts are Midland Life Insurance Co., Burnham- 
Munger-Root and Kansas City Title & Trust Co. Arts Crafts 
Guild Travel Bureau, Lucky Tiger Remedy Co. and Automatic 
Electric, Inc., are its oldest. 


THE BAYLESS-KERR CO. Established: 1920 
1162-1164 Hanna Building, Cleveland, O. 


Member: NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Wituiam N. Baytess, President. Five years’ advertising 
agency experience. Advertising manager and member of Board 
of Directors of Conklin Pen Co. for eleven years. Advertising 
and business experience covers twenty-seven years. HoRAacr 
D. Kerr, Vice-President aud Treasurer. Four years’ previous 
agency experience. Eight years with Atlas Portland Cement 
Co. Advertising and business experience covering seventeen 
years. Ricuarp S. RimaNnoczy, Secretary. Formerly adver- 
tising manager of McMyler-Interstate Co.; also of Oster Mfg. 
Co. Eight years’ advertising and business experience. WALTER 
ButTcHEr, Space Buyer. 
Organized in 1920 as the Schulte-Tiffany Co., the agency 
changed later to Tiffany-Bayless Co., and still later, in March, 
1926, to The Bayless-Kerr Co. This company, especially fitted 
for general, technical and mail-order accounts, serves seven- 
teen clients, the oldest of which are the Ohio Desk Co., The 
Grasselli Chemical Co. and Fred G. Clark, Inc. (HyVis Motor 
Oil). The Grasselli Chemical Co., Fred G. Clark, Inc., and 
Industrial Rayon Corp. are its largest accounts. 


BEEBE ADVG. AGENCY 

17 N. State Street, Chicago, IIl. 
This agency is exceptionally qualified by experience and or- 
ganization to serve school advertisers. 


STERLING BEESON, Inc. Established: 1924 
610 Second National Bank Building, Toledo, O. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

SterLtinG Breson, President, Merchandising Director. City 

_ Editor of Toledo News-Bee. With U. S. Advertising Corp., 

Toledo. Joun O. Munn, Vice-President. Nine years Assist- 

ant Advertising Manager with Willys-Overland Co. R. S. 

CumMIiNGs, Vice-President. At one time with Theodore 

McManus, then with Martin V. Kelley Advertising Agency as 

Vice-President. Had his own agency prior to joining this 

firm. Carroti McCrea, Vice-President. Formerly city editor, 

then political editor of Toledo Blade. Seven years advertising 
manager, then advertising counsel for Toledo Scale Co. WaAt- 

LAcE M. FrnpLay, Vice-President. H. R. Sturceon, Secre- 

tary-Treasurer and Research Director. Account Executives, 

mentioned above, are in charge of space buying. 

A leading Toledo agency handling thirty accounts in diver- 

sified lines of business and well equipped™for general and 

technical advertising. Specialists in publicity news service, 
business paper and direct-mail advertising. The three oldest 
accounts are Conklin Pen Co., The Bunting Brass & Bronze 

Co. and Oval Wood Dish Corp. Conklin Pen Co., Bunting 

Brass & Bronze Co. and The De Vilbiss Co. are the largest. 


BEHEL & HARVEY, Inc. Established 1921 
326 W. Madison Street, Chicago, Ill. 
Recognitions: ANPA; PPA; APA. 
V. W. Benet, Jr., President. W. S. Harvey, Jr., Secretary, 
Treasurer and Space Buyer. 
This agency is well equipped to serve every variety of business 
and is particularly adapted to handle financial, technical and 


mail-order accounts. It now serves thirty-five clients in widely 
diversified fields. 


JULIAN J. BEHR CO. 
Dixie Terminal Building, Cincinnati, Ohio 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


BELLAMY-NEFF CO. 
127 N. Dearborn Street, Chicago, III. 
Branch: 345 Madison Avenue, New York, N. Y. 


Member: NOAB. 


Established: 1919 


Recognitions: ANPA; PPA; APA; AHMP. 
C. C. Nerr, President. Fifteen years’ advertising experience. 
Rexrorp Br_tamy, Vice-President and Research Director. 


Twenty-four years’ advertising experience. J. P. NeErr, Vice- 
President. Eight years’ advertising agency experience. J. J. 


Fifteen years in auto and advertising 


DonAHOE, Secretary. 
business. 


An agency serving about fifty accounts, the oldest and largest 
of which are American Bond & Mortgage Co., Blackstone 
Institute, Stutz Automobile Co. (Eastern), and Park Central 
Hotel, New York. It has specialists in business paper, radio, 
outdoor and direct-mail advertising and publicity news service. 
Well qualified to accept general accounts as well as those from 
financial and technical, mail-order, school and resort, hotel 
and automobile fields. 


AUSTIN F. BEMENT, Inc. Established: 1925 
3-143 General Motors Building, Detroit, Mich. 
Branch: 456 Wrigley Building, Chicago, IIl. 


Member: ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Austin F. Bement, President. Mitsy W. Lutoyp, Vice- 
President, Merchandising Director and Research Director. 
Gorvon C. ELprepGe, General Manager. L. GRANT HAMILTON, 
Business Manager and Space Buyer. FRANK C. WILLIAMs, 
Art Director. C. C. LoveLess, Manager of Chicago Branch. 


A well-organized agency, with specialists in radio and business 
paper, Outdoor and direct-mail advertising and publicity news 
service. It has nine accounts along general and technical lines, 
Packard Motor Car Company being one of the oldest and 
largest. Other major accounts are Haag Brothers Co., Port- 
land Cement Association and C. S. Dent & Co., the two latter 
advertisers forming, with Packard Co., the three oldest accounts. 


BENNETT-WILLIAMS CO., Inc. 
High Point, N. C. 
Recognitions; ANPA; ABP; APA; AHMP. 

Harotp C. BENNETT, President and Space Buyer. Has been 
with Standard Oil Co., Indiana, Chicago Tribune, Swift & Co., 
Webb & Vary, Atlanta, and Bennett-Williams Co, for periods 
totaling fifteen years. JoHn L. WiLLiAMs, Secretary,. Treas- 
urer and Space Buyer. Fifteen years’ experience: Farmer & 
Stockman, Geo. W. Ford Agency, Calvin Stanford Agency, 
free lance, Bennett-Williams Co. O. H. HENperson, Vice- 
President and Art Director. Ten years’ experience. Chicago 
Academy of Fine Arts, Professor Elon College, Bierman 
Engraving Co., Bennet-Williams Co. 

This agency, with specialists in direct-mail and business paper 
advertising, includes within the scope of its activities general, 
technical, mail-order and resort accounts. It serves thirty-five 
clients, the three oldest of which are Carolina Power & Light 
Co., Marsh Furniture Co., and Myrtle Desk Co., and the 
largest Carolina Power & Light Co., Forsyth Furniture Lines, 
Inc., and Myrtle Desk Co. 


BENSON, GAMBLE, JOHNSON & READ 
Established: 1909 

1069 Adams Franklin Building, Chicago, II. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

JouN Benson, Partner. Twenty-two years’ experience in 
general advertising agency practice. Nationally known as a 
student of business economics and broadly identified with 
advertising affairs. T. S. GAMBLE, Partner. Twelve years’ 
agency experience, principally in department store, automotive 
and financial fields. Grorce Reap, Partner and Research 
Director. Advertising experience covers twenty-two years. 
Formerly with Lord & Thomas as plan and copy man; Adver- 
tising Manager, Hartman Furniture Co. and American School 
of Correspondence. Cart H. Jenkins, Space Buyer. 
A consolidation of Benson & Gamble, established 1909, and 
Johnson, Read & Co., established 1915. This agency serves 
a group of clients whose businesses are well diversified as to 
kind and size. It ig particularly qualified to meet the needs 
of general and financial advertisers. Its principal accounts 
are Halsey, Stuart & Co., Northern Trust Co. and National 
Association of Ice Industries, all of which have been with 
this agency for a long time. 


BERINGER & MEYERS, Inc. 
110 So. Dearborn Street, Chicago, II. 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


J. P. Bertncer, President. J. Stoucu, Vice-President. F. 
M. Meyers, Secretary and Treasurer. M. Onno, Space Buyer. 
This agency at present serves fifteen diversified accounts, 
among which the three oldest are Frederick Dyer Co., O. W 
Dean Co. and Chicago Correspondence School of Music. Its 
largest clients are Pyramid Drug Co., F. A. Stuart Co. and 
Dr. H. Will Elders. 


Established: 1923 


Established 1925 


— 
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BERNSTEN & LIVINGSTON, Inc. 
Established: 1928 
55 Sutter Street, San Francisco, Cal. 


Member: NOAB. 
Recognitions: ANPA; APA; AHMP. 


H. C. Bernsten, President. Twenty years’ experience in 
agency and newspaper advertising. Lron Livineston, Vice- 
President. Eighteen years’ experience in department store and 
agency advertising. B. BiepERMAN, Space Buyer. 


A merger of the San Francisco office of Lockwood-Schackle- 
ford, established 1912, and the Leon Livingston Agency, estab- 
lished 1914. The agency has handled the accounts of Pauson 
& Co., Wells Fargo Bank & Union Trust Co. and California 
Association of Ice Industries for many years.. The range of 
its activities extends to general, financial and technical fields. 
On its staff are men thoroughly acquainted with radio, outdoor 
and direct-mail advertising. This company handles sixteen 
accounts; the largest of which are Pacific States Savings & 
Loan Co., California Association of Ice Industries and Wells 
Fargo Bank & Union Trust Co. 


THE BIOW COMPANY, Inc. 
521 Fifth Avenue, New York, N. Y. 


Member: AAAA. 

Recognitions: ANPA; PPA; APA; AHMP. 
Mitton H. Biow, President and Treasurer. ANNA HAUPTMAN, 
Secretary. Francis J. Kaus, Vice-President. JosepH E. 
Bioom, Vice-President. FLoreNce A. SmitH, Space Buyer. 
This agency handles about twenty-eight accounts of a general 
nature, the oldest of which are S. Glemby’s Sons Co., Bulova 
Watch Co., Inc., and Max Schling, Inc. Vadsco Sales Corp., 
Bulova Watch Co. and S. Glemby’s Sons Co., are its largest 
accounts. 


THE BIRCHARD CO. 
The Skinner Building, Seattle, Wash. 


Recognitions: APA; AHMP. 


BIRCH-FIELD & CO., Inc. 
110 West 40th Street, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 


BISBERNE ADVERTISING CO. Established: 1920 
58 East Washington Street, Chicago, Ill. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Marcus BERNSTEIN, President. Twenty-eight years’ advertis- 

ing and agency experience. RatpH J. RosENTHAL, Vice- 

President. Fifteen years’ experience in advertising and agency 

work. Mitton Freup, Vice-President. R. BERNSTEIN, Secre- 

tary-Treasurer. Eleven years’ advertising and agency experi- 
ence. - 

The accounts of this agency are evenly divided along general 

and school and resort lines. Some of its oldest accounts are 

Gregg School, American Seating Co., Art Institute Art School. 


BISSELL & LAND, Inc. 
339 Boulevard of the Allies, Pittsburgh, Pa. 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


BLACKETT-SAMPLE-HUMMERT, Inc. 
Established: 1923 

58 East Washington Street, Chicago, III. 

470 Fourth Avenue, New York, N. Y. 

Member: NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
J. G. Sampie, President. Hm Brackett, Secretary and 
Treasurer. E. F. Hummert, Vice-President. E, H, Kruse, 
Research Director. Grorce R. McGivern, Space Buyer. 
This agency prefers to concentrate on a small number of large 
accounts. It is especially fitted for general advertising, with 
specialists in radio and outdoor advertising and publicity news 
service. It serves twelve clients, the oldest of which are 
Alemite Lubrication Corp., General Mills, Inc. (Gold Medal 
Flour) and Wander Co. (Ovaltine). 


THE BLACKMAN COMPANY 
122 East 42nd Street, New York. 
Branch: Gwynne Building, Cincinnati, O. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
James K. Fraser, Partner. Formerly of copy department of 
Ward & Gow; also Assistant Advertising Manager, National 
Biscuit Co. Advertising experience with Mahin Agency, Chi- 
cago, and Hampton Agency, New York. In charge of national 


Established: 1916 


Established: 1908 


sales, Eastern Division, Street Railways Co. FRANK J. 
Hermes, Partner and Space Buyer. Seventeen years in retail 
clothing business. Twenty years’ agency executive experience. 
MicHaAEL L. Witson, partner. Ten years’ advertising man- 
ager of the Churchman; two years General Manager of Cos- 
mopolitan Magazine; twenty years’ agency executive ex- 
perience. Ray Gues, Partner. Formerly Advertising 
Salesman and Assistant Sales and Advertising Manager for 
a motor truck company. RicHarp Compton, Partner. Food 
specialist, formerly in the grocery field. Mark WISEMAN, 
Partner. In charge of copy. Formerly with Collier’s Weekly. 
LaureNceE G. Means, Partner and Merchandising Director. 
Formerly salesman in a publishing company; also with Loose- 
Wiles Biscuit Co. Eastern Advertising Manager of a monthly 
magazine. MapELEINE C. SCHNEIDEWIND, Research Director. 
L. T. Buso, Max Hacker and Jonon Hii, Space Buyers. 


This agency extends its activities along general, financial and 
technical lines. It has experts in radio, business paper and 
outdoor advertising. Accounts number fourteen, Packer Mfg. 
Co., National City Co., and Vacuum Oil Co., being the oldest 
and Procter & Gamble Co., Vacuum Oil Co. and U. S. Rubber 
Co., the largest. 


BLAINE-THOMPSON COMPANY Est.: 1901 
Fourth National Bank Building, Cincinnati, O. 
Branch: 321 West 44th Street, New York, N. Y. 
Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; APA; AHMP. 

Myer Lesser, President, Treasurer and Space Buyer. J. D. 

Lesser, Vice-President. J. M. Smits, Secretary. FE. K. 

Woonprow, Josy Apams, J. A. Carrott and P. B. Gray, Space 

Buyers. 

This agency, with specialists in radio and business paper, out- 

door and moving picture advertising, is particularly qualified 

to handle general and financial accounts. Blaine-Thompson 
serves twenty-five accounts, the oldest being Warner Brothers 

Pictures, Inc., International Products Co., and Philo Burt 

Mfg. Co. The three largest accounts are Warner Brothers 

Pictures, Inc., International Products Co. and First National 

Pictures, Inc. 


JOHN W. BLAKE ADVERTISING 
45 So. Broadway, Yonkers, N. Y. 


Recognitions; ANPA; PPA; APA; AHMP. 


Joun W. BLakg, owner and Merchandising Director. Thirty- 
one years’ advertising experience. 

An agency well qualified to accept general accounts, with con- 
siderable experience in mail-order advertising. Serves seven 
accounts, the oldest and largest of which are Embossing Co., 
Albany, Baby Cariole Co., Albany, and Wm. Henry Maule 
Co., Philadelphia. Specialists in direct-mail advertising. 


ADOLPH L. BLOCH ADVERTISING AGENCY 
Established: 1922 
42 North 9th Street, 302 Graphic Arts Building 
Portland, Ore. 
Recognitions: ANPA; APA; AHMP. 


ApvotpH L. Birocu. J. R. BAtBacH. Apotpn L. Biocu, Space 
Buyer. 
This agency serves thirty accounts in diversified lines of 
business 
BLOOMINGDALE, WEILER ADVG. AGENCY 

1420 Chestnut Street, Philadelphia, Pa. 


Recognitions: ANPA; APA; AHMP. 


CHARLES BLUM ADVG. CORP. 
1120 Spruce Street, Philadelphia, Pa. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; APA; AHMP. 


Cuartes Bum, President. In agency field thirty years. Has 
also had sales’ experience. Epwarp A. McCay, Vice-President, 
Treasurer and Space Buyer. Twenty years’ agency experi- 
ence. Prior to that was in sales department of large organiza- 
tion and service department of printing concern. EucENE C. 
Moore, Jr., Secretary. Has been giving agency service ten 
years. Mrtton M. FisnHer, Sales Manager. Twenty years’ 
experience in agencies and advertising and sales management. 
Howarp F. Karrer, Contact and Plan Board and Space Buyer. 
In agency work seventeen years. Previously in advertising 
department of large manufacturer. LAwrence S. Roney, Copy 
Chief. Eight years in agency copy department. Gerorce T. 
Street, Jr., Research and Plan Board and Space Buyer. Con- 
nected with leading advertising agencies for nine years. Ww. 
DryspDALE, Space Buyer. 


Established: 1919 


Established 1907 
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CHARLES BLUM ADV. CORP.—(Continued) 


The above agency has an adequate and efficient staff that 
gives satisfactory service to all business and especially technical 
and mail-order accounts. It has specialists in radio, business 
paper, outdoor and direct-mail advertising. Of the fifty-two 
accounts now served, the three oldest are Mathis Yacht Bldg. 
Co., Arthur J. Collins & Sons and Henry F. Michell Co. The 
largest are John C. Winston Co., American Seed Co. and 
Rittenhouse Press. 


BOLTON ADVG. COMPANY, Inc. 
1106 Mahoning Bank Building, Youngstown, Ohio 


Paut H. Botton, President. D. J. Jones, Vice-President. 
Miss HELEN GIGENBACHER, Secretary. 

Serves over thirty accounts in the general field, many of them 
local. Associate member the Lynn Ellis Group. 


A. T. BOND Established: 1900 
20 Central Street, Boston, Mass. 
Recognitions: ANPA; APA; AHMP. 
A. T. Bonn. Nearly forty years’ experience. “Bond of Bos- 
ton” has long been in charge of the advertising of White 
House Coffee for Dwinell-Wright Co., and has given twenty- 
five consecutive years of service to that firm. Especially fitted 
for handling general accounts. 


F. W. BOND CO. 
429 So. Ashland Blvd., Chicago, IIl. 

This organization offers a specialized sales promotion and 
advertising service to manufacturers distributing through deal- 
ers, consisting of advertising at the point of sale, advertise- 
ments in business papers covering the manufacturer’s field, and 
advertising in newspapers with circulations concentrated in 
areas important to the manufacturers. 


BONSIB, Inc. Established: 1924 
701-2-3 First National Bank Building, Fort Wayne, Ind. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Louis W. Bons1s, President, Treasurer and Space Buyer. For 

seven years service manager of Indianapolis Engraving Co. 

_Maintained a business of his own in Fort Wayne for seven 

years. M. A. Bowsrs, Vice-President. Ropert F. Ketry, 

Secretary. 

This agency has been especially successful in handling all sorts 

of dealer campaigns and dealer helps. All campaigns are planned 

as a complete unit, the agency furnishing everything—space 
advertising, direct mail, dealer helps, window trims and sales 
letters. With specialists in radio, business paper and direct- 
mail advertising it is prepared to accept general, technical and 
mail-order accounts. Ten major accounts, with twelve other 
advertisers regularly served. Huntington Laboratories, The 

Nurre Companies, and H. A. Thrush & Co. are its oldest 

clients and Louis Rastetter & Sons, the Nurre Companies and 

B. Walter & Co. the largest. 


BOROUGH ADVERTISING AGENCY 
Established: 1909 
367-373 Fulton Street, Brooklyn, N. Y. 


Recognitions: ANPA; AHMP. 
Max LAveENTHAL, Owner. Thirty years’ experience. 
LAVENTHAL, twenty years’ experience. 
This agency serves a number of local classified and real estate 
accounts. Famous Fain and Marcus Loew, Ine., are the oldest 
and largest. 


BOTSFORD-CONSTANTINE COMPANY, Inc. 
Established: 1917 

45 Fourth Street, Portland, Ore. 

Branch: 6625 White Building, Seattle, 420 Standard 

Oil Building, San Francisco. 

Member: AAAA; NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
C. P. Constantine, President. D. M. Bortsrorp, First Vice- 
President. STANLEY G. SWANBERG, Vice-President, San Fran- 
cisco. MerrLtE W. Man ty, Vice-President, Seattle. Ray An- 
DREWS, Vice-President, Portland. F. CoyKENDALL, Space Buyer. 
One of the leading agencies in the Pacific Northwest, serving 
thirty active accounts. It is especially fitted for general, food 
and wearing apparel advertising. Crescent Mfg. Co., Jantzen 
Knitting Mills, Oregon City Woolen Mills and Pacific Coast 
Biscuit Co., are its oldest accounts. The three largest are 


DavIip 


Jantzen Knitting Mills, Pacific Coast Biscuit Co. and Crescent 
Mfg. Co. 


BOTT ADVERTISING AGENCY 
Home Insurance Building, Little Rock, Ark. 


Recognitions: ANPA; APA; AHMP. 


THOS. M. BOWERS, ADVG. AGENCY, Inc. 
25 East Jackson Blvd., Chicago, Ill. 


Recognitions: ANPA; PPA; APA; AHMP. 


HENRY P. BOYNTON, ADVG. AGENCY, Inc. 
1370 Ontario Street, Cleveland, Ohio ~ 


Recognitions: APA; AHMP. 


BOZELL & JACOBS, Inc. 
510 Electric Building, Omaha, Neb. 
Recognitions: ANPA; APA; AHMP. 
Leo B. BozEti, President and Treasurer. Morris E. JAcoss, 
Vice-President, Secretary and Space Buyer. NATHAN E. 
Jacoss, Merchandising Director and Space Buyer. 


An agency with specialists in radio and business paper adver- 
tising, serving twenty-four accounts along general, financial 
and utilities lines. 


BRANDT ADVERTISING COMPANY 
Established: 1919 

Tribune Tower, 435 N. Michigan Avenue, Chicago’ III. 

Member: NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
E. S. Branpt, President. C. T. BEALL, Secretary and Treas- 
urer. G. H. E. Hawkins, Vice-President. Formerly adver- 
tising manager for Gold Dust Washing Powder. Tom P. 
Lake, Merchandising Director, Cart E. Forsperc, Space 
Buyer. . 
This agency is particularly prepared to handle general, financial, 
grocery and drug advertising. It has specialists in radio adver- 
tising. The three oldest accounts are John Puhl Products 
Co., Hough Shade Corp. and International Corset Co.  Still- 
man Freckle Cream Co., Fred W. Scarff and Central Public 
Service Corp. are the largest accounts. The agency serves 
thirty advertisers. 


W. L. BRANN, Inc. 
125 Park Avenue, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 


BRECHT-POLLARD Inc. 

170 N. Queen Street, Lancaster, Pa. 

Recognitions: ABP; APA; AHMP. 
B. Weston STELLE, President and Space Buyer. Formerly 
with N. W. Ayer & Son. Lewis B. WEsSINGER, Vice-Presi- 
dent and Production Manager. Previous sales experience. 
FrepericK S. Fortz, Secretary, Treasurer and Space Buyer. 
Formerly newspaper reporter, advertising manager of Lan- 
caster Intelligencer and News Journal; also in advertising and 
sales capacities with J. Horace McFarland Co., and manager 
of Nixdorf & Bard Printing Plant. Aaron F. CHeEstey, Art 
Director. 
This agency serves twenty-one accounts in general and tech- 
nical lines. Bond Foundry & Machine Co., Manheim, Pa., 
Gerhart & Co., Lancaster, and Lebannon Steel Foundry make 
up its three oldest accounts. The three largest accounts are 
U. S. Asbestos Co., Manheim, Pa., Bearings Co. of America, 
Lancaster, and Animal Trap Co. of America, Lititz, Pa. 


HENRY E. BREDEMEIER ADVG. AGENCY 
493 Franklin Street, Buffalo, N. Y. 

Henry E. BrepeMerer, Owner. This is an agency of the 
personal service type, serving the accounts. Mr. Bredemeier 
is a former sales manager and experienced in many lines of 
merchandising. Affiliated with the agency is the National 
Consumers Sales Service, organized to make localized test 
campaigns and secure new or strengthen established distribu- 
tion in any trading market in the country on articles sold 
through drug or grocery channels. 


BREEDING, MURRAY & SALZER 
Liberty Trust Building, Philadelphia, Pa. 


Recognitions: PPA; AHMP. 


BRENISER & COMPANY 
1607 Sansom St., Philadelphia, Pa. 


Recognitions: ABP; APA; AHMP. 


This agency is especially fitted for mail-order accounts and 
direct-mail advertising. 


Established: 1926 


Established: 1922 


Established: 1900 


nd 


S ALE § 


MANAGEMENT 149 


BRIGGS & VARLEY, Inc. Established: 1922 


19 East 47th Street, New York, N. Y. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Harry Var.ey, President. Formerly with George Batten Co. 
for three years. Two years Vice-President of W. L. Brann, 
Inc.; maintained an agency of his own for five years; one 
year Briggs & Varley. STanrorp Briccs, Vice-President. 
One year Briggs & Varley; six years Stanford Briggs, Inc.; 
five years with McCann Agency. Tom Var ey, Space Buyer. 
Has been with Harry Varley, later Briggs & Varley, Inc., for 
five years; also with Goodrich Co. for ten years. 
This agency is well equipped for general, technical and mail- 
order accounts, with specialists in business paper and direct- 
mail advertising. Of its seven accounts, Miles-Bement-Pond 
Co., Pratt & Whitney and Harry W. T. Mali are the oldest. 
The three largest accounts are Abercrombie & Fitch Co., Clark 
Lighter Co. and Miles-Bement-Pond Co. 


BRINCKERHOFF, Inc. Established 1925 

37 West Van Buren Street, Chicago, IIl. 

Branches: Tribune Building, Detroit; Royal Oak, Mich. 

Recognitions: PPA; APA; AHMP. 
C. E. Brinckernorr, President and Treasurer. Connected 
with Ankrum Advertising Agency thirteen years. Four years’ 
mail-order experience. C. E. Van Hecker, Vice-President. 
Eight years’ experience, covering four years in mail-order 
work and four in agency service. M. R. BrINCKERHOFF, Sec- 
retary. In agency field nine years. E. J. Kipp, Space Buyer. 
This capable agency serves and solicits accounts in every field 
but is particularly qualified to serve school, resort, mail-order 
and direct-selling business. It also maintains a want-ad depart- 
ment and has hundreds of clients on its list. 


EMIL BRISACHER & STAFF Established: 1919 
310 Crocker Building, San Francisco, Cal. 
Branch: Los Angeles, Cal. 
Member: NOAB. 
Recognitions: ANPA; PPA; APA; AHMP. 


Emit BrisAcHer, President. Fourteen years in advertising 
agency work; previously in the retail field. Mrmton D. JAcoss, 
Vice-President. Twenty-one years in newspaper work; four 
years in advertising agency. Rosert J. Davis. Seven years’ 
newspaper experience, three years in advertising agency work 
on Pacific Coast, two years previously in an eastern advertis- 
ing agency. JESsE THompson, Space Buyer, San Francisco 
office. R. J. MircHett, Space Buyer, Los Angeles office. 


The agency has twenty-nine accounts and is well qualified for 
general, financial and technical advertising. Among its oldest 
accounts are George W. Caswell Co., manufacturers of coffee; 
Lyons-Magnus, Inc., glacé fruits and syrups; the Paraffine 
Companies, Inc., roofing, paints and floor coverings. Van 
Camp Sea Food Co., Inc. The Paraffine Companies, Inc., and 
Geo. W. Caswell Co. are the largest. 


BRITT-GIBBS ADVERTISING COMPANY, Inc. 
Established: 1925 
1047 Boatmen’s Bank Building, St. Louis, Mo. 
Member: NOAB. 
Recognitions: ANPA; APA; AHMP. 
F, P. Gress, President. E. R. Britt, Jr. Vice-President. R. 
G. Swartinc, Vice-President; O. M. Kocn, Secretary and 
Treasurer, 


This agency, originally Britt-Schiele Advertising Co., is well 
rated by clients. It serves about twenty-five accounts in diver- 
sified lines of business. 


BROCKLAND & MOORE, Inc. Established: 1923 
609 Federal Commerce Trust Building, St. Louis, Mo. 
Recognitions: ANPA; PPA; APA; AHMP. 

W. R. Moors, President. D. S. Snow, Vice-President. M. 

L. Froop, Secretary, Treasurer and Space Buyer. Paut G. 

Jones, Merchandising Director. 

One of the smaller agencies in St. Louis, rendering personal 

service to twenty-one accounts. F. B. Chamberlain Co., Ben- 

jamin Air Rifle & Mfg. Co. and American Metal Products 

Corp. are its three oldest accounts. The largest are F. B 

Chamberlain Co., Continental Supply Co. and Hanley & Kin- 

sella Coffee & Spice Co. The agency is especially fitted for 

handling general accounts. 


G. W. BROGAN, Inc. 
Towson, Maryland 
Recognitions: PPA; ABP. 


BROMFIELD & COMPANY, Inc. Established: 1916 
45 West 34th Street, New York, N. Y. 
Member: AAAA; NOAB. 
Recogmtions: ANPA; PPA; ABP; APA; AHMP. 
P. B. Bromriexp, President. Fifty-four years in agency work. 
C. M. Benner, Secretary. 


This is a relatively small agency of the personal service type. 
Handles about seven accounts. 


BROOKE, SMITH & FRENCH, Inc. Established: 1907 
82 Hancock Avenue, East, Detroit, Mich. 
Branches: Advertisers’ Building, Oakland, Cal., Cham- 
ber of Commerce Building, Los Angeles, Pacific Build- 
ing, Portland, Ore. 415 Lloyd Building, Seattle, Wash. 


Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


CuHartes W. Brooke, Chairman of the Board. Formerly with 
Westinghouse Electric & Mfg. Co., then specialized in the 
merchandising of technical products. Sales agent, sales man- 
ager and sales adviser for a number of eastern manufacturers. 
Wiiarp S. Frencu, President. Several years with French 
Paper Co.; five years traveling sales representative for a build- 
ing material manufacturer; two years sales managet\ Guy C. 
SMiruH, Vice-President, Secretary and Treasurer. Experienced 
in mail-order business; fourteen years general advertising 
agency experience. E, L. Trirrit, Vice-President. Formerly 
editor and owner of country newspapers and an oil trade paper. 
At one time advertising manager for a large farm implement 
company; assistant to president of an automobile accessory 
company. H. H. Ontmacuer, Vice-President. Formerly 
editor and business manager of a business paper; for two 
years a writer of public utility advertising copy; six years 
with Burrough Adding Machine Co. R. S. O’Nem, Vice- 
President. Eight years’ editorial experience on newspapers; 
member of the copy department of Erwin Wasey & Co. for 
three years; assistant copy chief of Campbell Ewald Co. for 
four years. ArtHur R. Livincston, Research Director and 
Space Buyer. A. H. Dunn, Merchandising Director. H. H. 
DoBBERTEEN, Space Buyer. 


An organization serving approximately twenty accounts, of 
which American Blower Corp., Eureka Vacuum Cleaner Co. 
and Traub Mfg. Co. are the oldest. The agency specializes 
in general, financial, technical and mail-order accounts and has 
on its staff experts in business paper, outdoor and direet- 
mail advertising as well as publicity news service. 


For further information concerning this agency, see page 151 


ROBERT H. BROOKS COMPANY Established: 1915 
805 Boyle Building, Little Rock, Ark. 
Branch: 30 N. Michigan Avenue, Chicago, II. 
Member: AAAA. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Rosert H. Brooks, President. Twenty years in agency and 
publication work. Wuit H. Howe tt, Vice-President and Mer- 
chandising Director. ‘Twenty years’ experience in merchan- 
dising, copy plan and dealer follow-up work. E. C. Lowry, 
Secretary and Space Buyer, Little Rock, Ark. Six years office 
manager. E. C. Lynpon, Research Director. WmtL1AmM BeErc- 
STROM, Space Buyer, Chicago office. 

This agency has over thirty accounts; employs specialists in 
moving pictures, business paper and direct-mail advertising and 
publicity news service; and is well qualified to meet the needs 
of advertisers in general and technical, school and resort, mail- 
order and publication fields. 


S. M. BROOKS ADVERTISING AGENCY 
Established: 1911 
816-17-18-21 Boyle Building, Little Rock, Ark. 
Recognitions: ANPA; ABP; APA; AHMP. 
S. M. Brooks, Owner. E. L. SAunpers, Research Director. 
G, T. Lerever, Merchandising Director. A. Hatt ALLEN, Jr., 
Space Buyer. 


This agency specializes in general and financial advertising. 


BROWN ADVERTISING AGENCY, Inc. 

110 West 40th Street, New York, N. Y. 

Recognitions: ANPA; PPA; APA. 
Louis Brown, President. T. A. Krnc, Vice-President. H. 
MircHeEty Price, Secretary. SAMUEL HALPERN, Treasurer. 


This agency handles forty-seven accounts and is particularly 
well equipped to service accounts in the automotive, wearing 
apparel and shoe fields. 
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ALFRED STEPHEN BRYAN 

665 Fifth Avenue, New York, N. Y. 
A personal service agency specializing in the textile field. Mr. 
Bryan is a style and merchandising expert in men’s clothing 
and furnishings. 


BUCHANAN-THOMAS ADVERTISING CO. 
Established: 1922 

412 So. 19th Street, Omaha, Neb. 

Recognitions: ANPA; PPA; APA; AHMP. 
C. C. Bucuanan, Partner. Six years in newspaper work. 
Five years with Warfield Advertising Agency. L. H. THomas, 
Partner. Two years newspaper work; three years with War- 
field Advertising Agency. G. H. LinpLey, Space Buyer. One 
year in newspaper work. R. R. Foster. Seven years’ experi- 
ence on a farm paper; with Campbell Ewald for three years 
and a half, and Bloodhart-Soat for three years. 
An agency serving thirty-one general accounts, the three oldest 
of which are Frank Rose Mfg. Co., (Tire Pumps); G. A. 
Roth Mfg. Co. (Red Cat Heaters); and Standard Chemical 
Mfg. Co. Paxton & Gallagher Co. (Butter Nut Coffee), 
Omaha Flour Mills and Turner Brothers (Glass Cloth) are 
the largest. 


THE BUCHEN COMPANY Established: 1914 
28 E. Jackson Blvd., Chicago, Ill. 
Branches: 123 S. Broad Street, Phila., 204 Rue Royale, 
Brussels, Belgium. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Water BucHEN, President and Treasurer. Formerly copy 
writer with J. Walter Thompson Co. and Erwin Wasey Co.; 
then Vice-President of Gardner Advertising Co., St. Louis; 
later plan and production manager of J. Walter Thompson 
Co., Chicago. J. H. Morse, Vice-President. Formerly prac- 
tical accountant, later professor of business administration at 
University of Nevada. Manager of Reno, Navada, Chamber 
of Commerce, assistant cashier Montana Banking Corp., at 
Lewistown, Mont., member of advertising department of Jef- 
fery Motor Co. Ratpn J. Kuterortt, Research Director. 
Joun M. McDonatp, Merchandising Director. R. H. Erwin, 
Space Buyer. 

This agency is especially fitted to handle general accounts as 
well as those in technical, farm and industrial fields. It is 
equipped to advertise effectively through business papers, out- 
door media, direct-mail and publicity news service. It is now 
serving thirty-three accounts, the oldest being Chicago, Wil- 
mington & Franklin Coal Co., A. C. McClurg Co. and James 
B. Clow & Sons. Philadelphia, Reading Coal & Iron Co., 
Oliver Farm Equipment Co. and Reading Iron Co. are its 
largest accounts. 


THE GLEN BUCK CO. Established 1911 
Pittsfield Tower, 55 East Washington Street, Chicago, 
Ill. 

Member: NOAB. 
Recognitions: ANPA; PPA; AHMP. 

GuteN Buck, President. B. F. ProvaAnpiE, Vice-President. 

I. F. VANDERBLUE, Secretary and Space Buyer. D. C. SAmer, 

Treasurer. 

The services of this agency are general. Its oldest clients are 

A. D. Dick Co. and Phoenix Hosiery. Among its largest are 

A. B. Dick Co., Phoenix Hosiery and Chilton Pen. 


J. C. BULL. tne. 
101 Park Avnue, New York, N. Y. 


Recognitions: ANPA; PPA; ABP; AHMP. 


BURNETT-KUHN ADVERTISING CO. 
Established: 1916 
520 N. Michigan “Avenue, Chicago, II]. 
Recognitions: ANPA; PPA; APA; AHMP. 


J. Stoney Burnet, Chairman of the Board. Paut R. KuunN, 
President. FRANcts J. Woops, Vice-President, Secretary and 
Merchandising Director. Gene T. Dyer, Vice-President. N. 
G. Cawarp, Research Director. E. K. Massey, Space Buyer. 

This agency, with specialists in radio and business paper adver- 
tising as well as publicity news service, divides its activities 
along general and financial, technical and mail-order lines. 
This company also specializes in national, general publicity 
advertising. It handles twenty accounts, including the institu- 
tional advertising of the Chicago Tribune, South Bend Watch 
Co., and Stover Mfg. & Engine Co., Freeport, Ill . 


BURNHAM ADVERTISING AGENCY, Inc. 
Established: 1919 
110 E. 42nd Street, New York, N. Y. 
Recognitions: PPA; ABP; APA; AHMP. 
R. B. BurnwAm, President and Treasurer. 
REEsE, JRr., Secretary. 
This agency specializes in marine, school and resort: accounts 
as well as in advertising that is general and technical. It 
has specialists in business paper advertising. Binney & Smith 
Co., Oakville-American Pin Division and Bernard Weatherill, 
Inc. are the oldest of its fifteen accounts. Binney & Smith 
Co., Bartons Bias Co., and Penn Yan Boat Co., are the largest. 


BURNS-HALL ADVERTISING AGENCY 
Established: 1919 

137 Second Street, Milwaukee, Wis. 

Member: ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
B. K. Burns, President. Copy writer with two large agencies, 
assistant advertising manager for B. Kuppenheimer, Chicago. 
C. H. Haut, Vice-President. Assistant Advertising Manager 
of Carson, Pirie, Scott & Co., (Retail). Advertising Manager 
of the Boston Store, Milwaukee. N. L. TELANDER, Secretary 
and Space Buyer. Road salesman; at one time in the adver- 
tising department of Butler Bros., Chicago. W. H. PRUuEMERs, 
Treasurer. 


This agency is especially fitted for general, technical and 
financial advertising, and serves twelve accounts, the oldest and 
largest of which are Pittsburgh Plate Glass Co., Washams 
Oil Co., Koehring Co. 


JOHN L. BUTLER COMPANY Established: 1927 
Public Ledger Building, Philadelphia, Pa. 
Member: ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Joun L. Butter, President. Fifteen years’ advertising experi- 
ence. STEFFAN E. Roserts, Vice-President. Ten years’ adver- 
tising experience. M. P. Minter, Secretary and Treasurer. 


Five years’ advertising experience. Ray B. Hatvins, Space 
Buyer. This agency is well qualified to meet the needs of 
general advertisers, with specialists in business paper, outdoor 
and direct-mail advertising and publicity news service. It has 
six accounts. Charis Corp., George Royle & Co. and Chatham 
Mfg. Co. are its oldest and largest accounts. 


Tuomas H. 


CAHILL ADVERTISING CO. Established: 1914 

860 Pacific Building, San Francisco, Cal. 

Branch: Southwestern University Building, 

Los Angeles, Cal. 

Member: ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
E. W. Caunit, President and Merchandising Director. Eleven 
years’ experience in New York, seventeen in San Francisco 
with International Correspondence School, Fletcher’s Castoria, 
Pennsylvania Railroad, White Rock. H. S. Lomrer, Secretary, 
Treasurer and Space Buyer. Eight years with Cahill Adver- 
tising Agency. K. Park, Research Director and Space Buyer. 


The services of this agency are general, financial and tech- 
nical. It is equipped with specialists in outdoor, radio, moving 
picture, business paper and direct-mail advertising and pub- 
licity news service. The oldest of its sixteen accounts are 
Western Meat Co., Wells Manufacturing Co. and Betty Brown. 
The largest are Western Meat Co., Del Monte Coffee and 
Anderson Smith Hamilton. 


THE CALDWELL-BAKER COMPANY 
Established: 1922 
1305 Merchants Bank Building, Indianapolis, Ind. 
Recognitions: PPA; ABP; APA; AHMP. 


Howarp C. CALDWELL, President, Research Director and Space 
Buyer. Engaged in publicity and motor car advertising from 
1912 to 1918; in advertising agency work since 1919. JAMES 
D. CARPENTER, Vice-President. Advertising agency work since 
1921. Exxts J. Baxer, Secretary, Treasurer and Merchandis- 
ing Director. In advertising agency work since 1916. 

This issan agency of the personal service type, equipped with 
specialists in business paper and direct-mail advertising and well 
qualified to meet the needs of general advertisers as well as 
of those in food products, technical and mail-order fields. It 
handles fifteen accounts, the three oldest being Reeves Pulley 
Co., J. D. Adams Co. and Tyler Mfg. Co. The largest are 
Reeves Pulley Co., Rockwood Mfg. Co. and J. D. Adams Co. 
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Serving 
Many 
Industries 


Brooke, Smith & French, Inc., is preparing advertising for and aiding in the 
merchandising of these products: 


Motor Cars Vacuum Cleaners Oil Burners 
Heating and Ventilating Equipment Radio 
Floor Polishers Wedding and Engagement Rings 
Drapery Hardware Fractional Horsepower Motors Unit Heaters 
Sanitary Equipment Industrial Drying Systems 
Air Washing Apparatus Poultry and Dairy Feeds Banking Service 
Warning Signals for Automobiles Home Ventilators Motor Trucks 
Fuse Cabinets Industrial Panel Boards Electric Food Preparers Porcelain Insulators 
Paints, Varnishes, Enamels, Lacquers Remote Control for Motors Safety Switches 
Investment Banking Service Vacuum Street Sweepers 
Automobile Cleaners Power Plant Devices 
Hotel Service Mine Ventilating Equipment 


Steam Drainage Equipment 


(126) 


Brooke, Smith & French, Inc., is a B r O O k e m S mm 1 tT h 


member of the American Association of 
Advertising Agencies; Audit Bureau of 
Circulations; National Outdoor Adver- 


tising Bureau; Direct Mail Adver- h | ni 
tising Association, Inc. Founded 1907. ° . 


National Advertising and Merchandising, Detroit, Mich. 
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CALKINS AND HOLDEN 

247 Park Avenue, New York, N. Y. 

Member: AAAA; ABC; NOAB. 

Recognitions: ANPA; PPA; APA; ABP; AHMP. 
Ernest Exrmo Cacxins, President. Author of The Business 
of Advertising and other books; contributor to leading maga- 
zines, recipient of the Bok Medal in 1925. W. C. CALKINS, 
Je., Secretary. Thirty-two years in selling and advertising. 
RENE CLarKE, Vice-President. JoHN MacegE, Vice-President 
and Merchandising Director. Norwoop WEAvER, Vice-Presi- 
dent. R. P, Craypercer, Treasurer. Twenty-four years with 
Calkins & Holden. Epwin Eset, Research Director. F. J. 
FITZGERALD and E. B. Wixson, Space Buyers. 
This agency is recognized for its dignified advertising of out- 
standing quality, both as regards copy and illustration. It con- 
ceives its business as advertising, including all merchandising 
and research necessary to make the advertising successful. It 
has specialists in radio, business paper, outdoor and direct- 
mail advertising, as well as publicity news service; and is 
exceptionally qualified to serve general accounts. H. J. Heinz 
Co., Reo Motor Co. and Southern Cotton Oil Co. are the 
largest of its twenty accounts, while Hartford Fire Insurance 
Co., H. J. Heinz Co. and Southern Cotton Oil Co. are the 
oldest. 


THE CALLAWAY ASSOCIATES, Inc. 
Established: 1919 

210 Lincoln Sureet, Boston, Mass. 

Recognitions: PPA; APA; AHMP. 
Joun P. Cattaway, President. Morris SusMAN, Vice-Presi- 
dent and Space Buyer, WuxiiAm E, Crossy, Treasurer. 
The principals of this agency have had broad experience in 
agency work prior to forming this organization. ‘lhe agency 
divides its activities between general and technical accounts. 
it employs men thoroughly acquainted with business paper and 
direct-mail advertising. Moore Pen Co., Nashua Gummed & 
Coated Paper Co. and The Maine Mfg. Co. are the oldest 
accounts, which all told number thirty. 


CAMPBELL-EWALD COMPANY Established: 1911 
General Motors Building, Detroit, Mich. 
Branches: 15th Avenue, Matignon, Paris, France; 292 
Madison Avenue, New York, N. Y.; 1034 Monadnock 
Building, San Francisco, Cal.; 66 E. South Water St., 
Chicago, 1l.; 655 Chamber of Commerce Building, 
Los Angeles, Cal; 805 Bedell Building, Portland, 
Oregon; 540-1 Skinner Building, Seattle, Wash.; 373 
Bay Street, Toronto, No. 2, Ont.; 900 Canada Cement 
Building, Montreal; 505 Mutual Building, Lansing, 
Michigan. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
H. T. Ewatp, President. J. Frep Wooprurr, Vice-President 
and Treasurer, Guy C. Brown, Vice-President and Secretary. 
F. D. Ricwarps, Vice-President. W. H. Taytor, Vice-Presi- 
dent. W. A. P. Joun, Vice-President. Gro. O. LEONARD, 
Research Director. J. J. Harrigan, Space Buyer. G. S. 
Crane, Assistant Space Buyer. 
A well-organized agency, equipped to handle any type of 
' advertising. It ranks among the first five agencies in the 
country by volume of business placed. An important part of 
its service is a field’ contact organization. Campbell-Ewald 
Co. serves ninety accounts, twenty-eight of them being Cana- 
dian. Ashley-Dustin Steamship Line, Harrison Radiator Corp. 
and Hyatt Roller Bearing Co. are its three oldest connections. 
The three largest are Chevrolet Motor Co., Buick Motor Co. 
and Oakland Motor Car Co. 
For further information concerning this agency, see pages 
154-155. 


CAPEHART-CAREY CORP. 
Times Building, New York, N. Y. 


Recognitions: APA; AHMP. 


THE CAPLES CO. 
225 East Erie Street, Chicago, II. 


Established: 1902 


Established 1921 


Branch: 2002 Grand Central Terminal, New York, N. Y. 


Member: NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Rap Captes, President. RatpH N. Hartsine, Vice-Presi- 
dent, Secretary and Treasurer. ALpert Wooptry, Vice-Presi- 
dent, New York office. W. E. Grsson, Space Buyer, Chicago 
office. R. D. Forster, Space Buyer, New York office. 

This agency is equipped to give efficient service to accounts in 


every line, but is exceptionally qualified to handle resort and 
travel business. Of the twenty-five clients it is now serving, 
the three oldest are Union Pacific System, Baltimore & Ohio 
R: R. and Chicago, Rock Island & Pacific-Ry. Among its 
largest are Union Pacific System, American Express Co. and 
Chicago & Northwestern Ry. 


CARLYSLE COMPANY 
47 W. 34th Street, New York, N. Y. 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 
EMANUEL GOLDMAN, President and Merchandising Director. 
Miss SEGAL, Kesearch Director. 


An agency handling eighteen general accounts, of which Prop- 
per Hosiery Mills, Max Mayer (Gloves) and Hattie Carnegie 
(Dresses) are the oldest. The agency has specialists in busi- 
ness paper and direct-mail advertising. 


CARPENTER ADVERTISING CO. 
1010 Union Mortgage Building, Cleveland, Ohio 


Recognitions: APA; PPA; AHMP. 


CARR & COLUMBIA, Inc. 
17 East 38th Street, New York, N. Y. 


Recognitions: PPA; ABP; APA; AHMP. 


CARTER ADVERTISING AGENCY Established 1925 
122 Last 42nd Street, New York, N. Y. 


Member: NOAB. 

Recognitions: ABP; PPA. 
Bertram H. Carter, Proprietor. 
A personal service agency adequately staffed to undertake and 
carry to a successiul conclusion all torms of advertising. This 
agency has had marked success with men’s apparel accounts 
and others in which the application of style is important in 
the marketing of the product. It cooperates very closely with 
sales department. Of the nine accounts now served the oldest 
are Hickok Mig. Co. and Henderson & Ervin. The largest 
are Hickok Mig. Co., B. V. D. Co. and Hipp Didisheim Co. 
(Winton Watches). 


CASEY-LEWIS COMPANY Established: 1921 
1018 Nashville Trust Building, Nashville, ‘Tenn. 
Branch: Holston-Union Bank Building, Knoxville, Tenn. 


Member: NOAB, 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Rumsey Lewis, President. Ten years’ agency and newspaper 
work, WALKER Casey, Vice-President. Ten years’ agency 
and newspaper experience. W. L. Duntiey, Merchandising 
Director. Rumsty Lewis and E. W. Wuite, Space Buyers. 


The agency serves twenty-eight active accounts along general 
and technicai lines, mostly in Tennessee, It has specialists in 
business paper, outdoor and direct-mail advertising as weil 
as publicity news service. Caldwell & Co., Hermitage Port- 
land Cement Co. and Wheeler-Okell Furniture Mfg. Co. are 
its three oldest clients. Fulton Sylphon Co., Caldwell & Co. 
and Colonial Milling Co. are the largest. 


CECIL, WARWICK & CECIL 
247 Park Avenue, New York, N. Y. 
Branches: Richmond, Va.; Baltimore, Md. 


Member: AAAA; NOAB. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


JoHn H. Cec, President. James M. CectL, Secretary and 
Treasurer. H. PAut Warwick, Vice-President. E. J. BANN- 
VART and C. VREDENBURGH, Vice-Presidents. F. T. McFapEen 
and Stuart JAcKsoNn, Space Buyers. 


This agency specializes in general, financial and radio accounts. 
The largest and oldest of twenty-one accounts are Planters 
Nut & Chocolate Co., McCormick & Co. and Polk Miller 
Products Co. 


THE CHAMBERS AGENCY, Inc. Established: 1905 
339 Carondelet Street, New Orleans, La. 
Branches: Starks Building, Louisville, Ky.; Penobscot 
Building, Detroit, Mich.; 551 Fifth Avenue, New York. 


Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


S. O. Lanpry, President and Merchandising Director. Twenty 
years with various agencies; also in banking and merchandis- 
ing businesses. Morton CALDWELL, Vice-President. Ten 
years with Chambers Agency; previously seventeen years with 
various newspapers. T. R. Harris, Vice-President. Ten 
years with various agencies. R. L. BAKer, Vice-President. 
Ten years with various agencies. D. W. Press, Jr., Secretary. 


Established: 1922 


Established: 1915 
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Warren ScCHNEGEL, Research Director. M. Burvant, Space 
Buyer. 

Specializes in general, mail-order, school, resort and outdoor 
advertising. Handles seventy-five accounts, the three oldest 
being Biloxi Chamber of Commerce, Chris Reuter, New Or- 
leans, and New Orleans Coffee Co. 


CHAMBERS & WISWELL, Inc. 
260 Tremont Street, Boston, Mass. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

GrorGE J. CHAMBERS, President. GrorceE C. WISWELL, Treas- 

urer. F. Dersy HAL, Vice-President. H. L. Stone, Mer- 

chandising Director. H. H. Leicuton, Space Buyer. 

This agency is especially fitted for general and food products 

accounts and for radio, outdoor and direct-mail advertising. 

Noble Cigar Co., Highland Trust Co. and Swift & Anderson 

Incorporated (formerly Henderson Bros.) are its three oldest 

accounts. The largest are Hunt Rankin Leather Co., Boston 

Food Products Co. and General Electric Refrigerators of New 

England. One hundred and fifteen accounts. 


Cc. A. CHANDLER ADVERTISING COMPANY, Inc. 
Established: 1901 

35 Congress Street, Boston, Mass. 

Branch: 551 Fifth Avenue, New York, N. Y. 

Recognitions: ANPA; PPA; ABP; AHMP. 
Harry D. NeAcu, President and Research Director. CLEAVE- 
LAND A. CHANDLER, Vice-President, Secretary, Clerk of Cor- 
poration and Space Buyer, Boston office. H. H. CupMore, 
Treasurer and Merchandising Director. G. H. Stmpson, Space 
Buyer, New York office. 
This agency handles sixty-nine accounts, the three oldest being 
James A, Glass, Wildey Savings Bank and Crawford House, 
and the largest Paul Case, Seaver-Williams Co. and Per- 


Established: 1920 


mutit Co. The range of its activities includes not only general © 


but also financial, technical, mail-order, school, resort and 
aviation accounts. Individual members of the firm are thor- 
oughly acquainted with the following advertising media:— 
Radio, business papers, outdoor, moving picture and direct- 
mail, . 


CHAPPELOW ADVERTISING COMPANY 
Established: 1903 
1709 Washington Avenue, St. Louis, Mo. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


B. E. CHappetow, President. Twenty-nine years in advertis- 
ing agency work. Previously five years in newspaper work: 
D. A. Russet, Vice-President. Sixteen years’ advertising 
agency work, two years in banking, three years’ newspaper 
work, NorMANn Lewis, Vice-President. Sixteen years’ adver- 
tising agency experience, four and one-half years as adver- 
tising manager for manufacturers. J. A. Hussarp, Secretary. 
Twenty-four years’ advertising agency experience, two and 
one-half years in manufacturing industry, six years in railroad 
business. J. F. Frncertin, Treasurer. Four years with Title 
Trust Co.; twenty-five years’ advertising agency experience. 
F. S. Copprnc, Promotion Manager and Merchandising Di- 
rector. Three years’ newspaper work, twenty-one years’ adver- 
tising agency work. A. W. Loevy, Research Director. Wut- 
LIAM J. JoHNsoN, Space Buyer. 

An agency serving twenty-five accounts in general, financial 
and technical fields. It has specialists in radio, aviation, 
business paper, outdoor and direct-mail advertising. The three 
oldest clients are Broderick & Bascom Rope Co., The L. C. 
McLain Orthopedic Sanitarium and Three-in-One Oil Co. 
The largest are Broderick & Bascom Rope Co., Harris-Polk 
Hat Co. and Three-in-One Oil Co. 


CHARLES ADVERTISING SERVICE 
Established: 1907 
51 Madison Avenue, New York, N. Y. 


Member: AAAA; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


H. H. CHarres, President and Treasurer. C. A. ROWLAND, 
Secretary and Research Director. JosEPpH Boorster, Manager 
and Merchandising Director. M. J. Murray, Space Buyer. 


This agency specializes in agricultural and mail-order accounts. 
It employs specialists in business paper and agricultural organ 
advertising. Accounts number seventy-five, the three oldest 
being Federal Land Banks, Washington, D. C.; Papec Ma- 
chinery Co., Shortsville, N. Y., and Fred H. Bateman Co., 
Philadelphia. The largest are National Products Co., Harri- 
son, N. J., Papec Machinery Co. and Federal Land Banks. 


CHATHAM, Inc. 

570 Seventh Avenue, New York, N. Y. 

Recognitions: ANPA; AHMP. 
B. BERNSTEIN, President. Nine years in advertising field dur- 
ing which time he was connected with Dry Goods Economist. 
J. C. Gonpstern, Vice-President. Seven years’ experience. 
Formerly with A. M. Swayd Co. W. E. Crarke, Space Buyer. 
This agency is qualified to handle accounts that appeal to 
women, particularly when they have a style interest, such as 
clothes, millinery, gloves and shoes. The accounts it has 
served for the longest period are Wear-Right, Philip Mangone 
and Pacific Novelty Co. Its largest clients are Milgrim, 
Kranich & Bach and Wear-Right. 


NELSON CHESMAN & CO. 
1127 Pine Street, St. Louis, Mo. 
Branches: Chicago, Chattanooga and New York. 
Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Established 1874 


‘RicHARD PENDERGAST, President. JoHN FErnstetn, Secretary 


and Assistant Treasurer. Henry TRITSCHLER, Vice-President 
(Manager Chattanooga Office). P. J. MuLLAtiy, Vice-Presi- 
dent (Manager Chicago Office). Louris H. Bupke, Vice-Presi- 
dent and Treasurer. 


CHICAGO UNION ADVERTISING AGENCY 
22 Quincy Street, Chicago, III. 
Recognitions: APA; AHMP. 


CHILTON ADVERTISING AGENCY 
Kirby Building, Dallas, Tex. 


Recognitions : ANPA; AHMP. 


CHURCHILL-HALL, Inc. 
50 Union Square, New York, N. Y. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
H. B. Le Quatre, President, Treasurer, Merchandising Di- 
rector and Space Buyer. Eleven years’ experience with a 
Chicago agency; became business manager of a New York 
agency in 1918; joined Churchill-Hall as president in 1921. 
E. C. Norris, Vice-President,- Research Director and Space 
Buyer. WyMan Fitz, Secretary. J. E. SHEPHERD, Space 
Buyer. 
An agency serving seyenteen general accounts. Boston Woven 
Hose & Rubber Co., E. P. Dutton & Co., and Gorton-Pew 
Fisheries Co. are its oldest and largest accounts. 


C. P. CLARK, Inc. Established: 1927 
Independent Life Building, Nashville, Tenn. 
Recognitions: PPA; APA; AHMP. 

C. P. CrarK, President, Merchandising Director and Space 

Buyers Research, production and copy experience with Ralph 

H. Jones Co., Cincinnati, from 1920 to 1924. Vice-President 

and General Manager of T. K. & N. R. R., President of Red 

Line Transportation Co. and President of the Electric Ice 

Co. E. P. CuHapin, Vice-President and Space Buyer. With 

the Chicago Tribune, H. Walton Heegstra and Thomas Kusak 

from 1919 to 1926; with Casey-Lewis and J. Back from 1926 

to 1928. Copy and merchandising experience. CHARLES CoG- 

GIN, Research Director. F. Stropet, Art Director. 


This agency has specialists in radio, business paper and direct- 
mail advertising, and is well qualified for general, financial, 
mail-order, school and resort accounts. The oldest of its 
twelve accounts are Federal Can Co., Jarman Shoe Co, and 
Castle Heights Military Academy. The largest are Jarman 
Shoe Co., A. L. Kornman Co. and Castle Heights Military 
Academy. 


CLARK-McDANIEL-FISHER & SPELMAN, Inc. 
Established: 1924 
906 Akron Savings & Loan Building, Akron, O. 


Recognitions: ABP; APA; AHMP. 


R. W. Crark, President and Space Buyer. Formerly for five 
years manager of the sales promotion department of Goodyear 
Tire & Rubber Co.; twenty years’ advertising and sales work. 
C. W. McDanret, Vice-President and Space Buyer. Seven 
years with Goodyear Co., in charge of sales of inner tube 
accessories and new products. A. C. FisHer, Vice-President 
and Space Buyer. Seven years with Goodyear Co.; formerly 
advertising manager of India Tire & Rubber Co. E. M. 
SpeLMAN, Secretary and Treasurer. Formerly Secretary of 
Guide Lamp Corp. 

This agency, organized in 1924 as the Eddy & Clark, Inc., is 
especially qualified to handle industrial, automotive and agri- 
cultural advertising as well as general and mail-order accounts. 


Established: 1912 
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© 1929 Campbell-Ewald Co. 


Campbell - Ewald Company, H. T. Ewald, President 
Detroit; New York; Chicago; Seattle; Los Angeles 
Portland; San Francisco; Paris, France; Sydney, Australia 
In Canada—Campbell-Ewald, Limited, Toronto;Montreal 
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Address our Detroit Office for a booklet featuring the personnel and organization 
of the Campbell-Ewald Company 


ADVERTISING 


Campbell-Ewald Company advertises the following services and products:— 
American Automobile Association; Ashley-Dustin Steamship Line; 
Bank of Detroit; Bowes Brothers Bonds; Broadway National Bank and 
Trust Co., New York; Buick Motor Cars; Brock Securities Corp.; 
Burroughs Figuring Machines; Canadian General Electric Co., Limited 
(Institutional); Chevrolet Motor Cars; Consolidated Corrugated and 
Folding Paper Boxes and Binders’ Board; Copeland Electric Refriger- 
ators; Deluxe Motor Cab Co.; Delco-Remy Automotive Products; Delco 
Products, Lovejoy Shock Absorbers; Detroit & Cleveland Navigation 
Company; Detroit & Port Huron Steamship Lincs; Dover Mfg. Co. 
Lady Dover Electric Irons and Percolators; English Inns (Canada); 


© ail Mo Bh, il a El = A el oe a @ Be oo | 


sa i es MANAGEWMENT- 


In directing an advertising campaign, nothing can take the place 
of experience and organization. No amount of cleverness, en- 
thusiasm or youthful ardor can substitute for seasoned judgment. 
No display of “front” or “showmanship” can serve in lieu of 
adequate man power strategically located. The Campbell-Ewald 
Company is composed of executives, writers, artists and research 
experts who are primarily experienced business men and mer- 
chandising men. The Campbell-Ewald organization encompasses, 
in addition toits headquarters staff, ten capably manned branches 
in the United States, Canada, Europe and Australia and forty 
travelers covering domestic territories. That is why more than 
one handred Campbell-Ewald clients enjoy the effectiveness 


of advertising which is, literally, “‘advertising well directed.’’ 


WELL DIRECTED 


Fireside Industries Home Arts Training; Fokker Airplanes; Food Dis- 
play Machine Co.; Fyr-Fyter Extinguishers; General Motors Building; 
General Motors of Canada (Institutional and Products); Grand Rapids 
Metalcraft Corp., Kelch Heaters; Harrison Radiators; Hercules Truck 
Bodies; Heintz Manufacturing Co., Metal Stampings; J. L. Hudson 
Department Store; Hyatt Roller Bearings; Johnson American Line; 
Kleiner, Tom Moore Cigars; S. S. Kresge Stores; Leonard Detroit 
Warehouses, Inc.; Liberty Ready-Cut Homes; Link-Belt Industrial 
Products; Markus-Campbell Co., Pronunciphones; McAleer Automo- 
bile Polishing Products; Milson Extracts and Pharmaceutical Products; 
Modern Kitchenware Co.; Henry Morgan & Co., Ltd., Wood Carving, 


Interior Contracting; National University Society, Business Coaching; 
National Bank of Commerce of Detroit; New Departure Ball Bearings; 
Nicholson-Erie-Dover Ferry Line; Oakland Motor Cars; Oldsmobile 
Motor Cars; Panama Mail 7 eI Co.; W. E. Phillips Co., Ltd., 
Duplate Safety Glass; Pontiac Motor Cars; Postel’s Elegant Cake Flour; 
Premier Cushion Springs; Rambler All-Metal Aeroplanes (Canada); 
Sawyer- Massey Road Machinery (Canada); Scher-Hirst Clothing; 
Shotwell Marshmallows; Stanford University Press; Union Title and 
Guaranty Service; Union Trust Service; United Motors Service; 
United States Rubber Co., (Tire Division); Viking Motor Cars; Web- 
ster Cigars; Western Air Express, Airplane Transportation; White 
Star Steamship Lines; Wolsey Woolen Wear (Leicester, England’ 
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CLARK-McDANIEL-FISHER & SPELMAN, Inc.— 
(Continued) 

It employs specialists in direct mail and business paper adver- 

tising. The company serves fifteen accounts, the three oldest 

being India Tire & Rubber Co., Johnson Bronze Co. and 

Seiberling Latex Products Co. The largest are India Tire 

& Rubber Co., Johnson Bronze Co. and Brown Tube Corp. 


HARRY CLATFELTER ADVERTISING 
1220-21 Jefferson Building, Peoria, Ill. 


Recognitions: ABP; AHMP. 

Harry CLATFELTER. In retail and advertising work for seven- 
teen years. 

This is a small agency giving personal attention to each client 
and well qualified from experience to handle home equipment 
and food accounts. Equipped to serve through newspapers, 
trade papers and direct-mail. The Meyer Furnace Co., Peoria; 
F. Meyer & Bros. Co., Peoria, and The Getz Washer Co., 
Morton, Ill., are the oldest and largest of nine active accounts. 


CLEVELAND & SHAW, Inc. Established 1928 
. 205 East. 42nd Street, New York City 
Recognitions: PPA; ANPA. 

Horace G. CLEVELAND, President, and Donato S. SHAw, Vice- 
President and Treasurer, were associated together for many 
years with a large New York agency. Both are men of wide 
advertising and merchandising experience. IRA FLEMING, Sec- 
retary, is the former advertising manager of Geo. P. Ide & 
Co. Apert H. FaucuHer, in charge of plans and produc- 
tion. 


An agency serving about a dozen general accounts including 
the Hunter Manufacturing Co., Geo. P. Ide & Co., Rubber 
Sai, Products, Silent Glow Oil Burners, and Whirldry Washing 
Macuines. 


W. K. COCHRANE ADVG. AGENCY, Inc. 
533 No. Michigan Avenue, Chicago, IIl. 


Recogmtions: ANPA; PPA; APA; AHMP. 


DAVID H. COLCORD, Inc. Established 1926 
222 West Adams Street, Chicago, IIl. 

A personal service agency headed by Mr. Cotcorp, whose ex- 
perience before entering agency work included college teaching, 
sales executive work with Mueller Furnace Co. and other 
corporations and editorial service director of the Dartnell 
Corp. Serves about fifty accounts, including American Crayon 
Co., Combustioneer, Inc., Pan-American Band Instrument Co., 
and coal companies in 36 cities. 


COLLINS-KIRK, Inc. 
840 No. Michigan Avenue, Chicago, IIl. 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


P. WENDELL COLTON CO., Inc. 
122 East 42nd Street, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 


FRANK M. COMRIE COMPANY Established: 1919 
Tribune Tower—435 No. Michigan Avenue, Chicago, IIl. 


Recognitions: ABP; APA; AHMP. 


Frank M. Comrise, President and Treasurer. Twenty-five 
years with J. Walter Thompson Co., Chicago office. THOMAS 
F. Lannin, Vice-President. Formerly with Critchfield Co. 
and William H. Rankin Co. CHARLES A. PHELPs, Secretary 
(attorney, not active in business). GorpoN STEwArT and 
Rosert E. Moore, Account Executives. EpNna R. Lau, Space 
Buyer. Jerome E, MAsek, Service and Production Manager. 
This is a broad gauged agency equipped by successful experi- 
ence and organization to service accounts of all kinds. It has 
for years advertised with satisfactory results both general 
and technical accounts, including food, wearing apparel, elec- 
trical and automotive. 


ANDREW CONE GENERAL ADVERTISING 
AGENCY Established: 1890 
18 East 41st Street, New York, N. Y. 
Member: AAAA; ABC. 
Recognitions: APA; PPA; ABP; APA; AHMP. 


FrepertcK H. Cone, President. Over twenty-five years with 
this agency. M. Ropert Herman, Vice-President and Treas- 
urer. Associated with Albert Frank & Co. for eleven years 
as Vice-President. E. W. Macavoy, Vice-President and Mer- 
chandising Director. Formerly head of Macavoy Agency, 
Chicago. Hayes Cone, Vice-President and Research Director. 
Formerly president of Minilux Sales Corp. Peter De San- 


CHEZ, Vice-President. Formerly copy chief of Wales Adver- 
tising Co.; also with Newell-Emmett Co. and N. W. Ayer 
& Son. RupotpH Biock, Space Buyer. 

This agency is especially fitted for general, financial, mail- 
order, resort and real estate accounts. It employs specialists 
in radio and business paper advertising and publicity news 
service. Its three oldest accounts are Cadman H. Frederick 
(real estate and builder), Meacham Realty Corp. and Foster 
& Stewart (awnings), having been with this agency over 
sixteen years. The three largest accounts are C. Y. Chocolate 
Yeast Co., William Kennelly, Inc., and Cadman H. Frederick. 


CONNER ADVERTISING AGENCY, Inc. 
Established: 1912. _ 
11th Floor Security Building, Denver, Col. 
Member: AAAA; NOAB. 
Recognitions: ANPA; ABP; APA; AHMP. 


Cecit R. Conner, President. Seventeen years in advertising 
agency work. Advertising business and publicity work for 
ten years. Frank E. Wuuirte, Vice-President. Four years’ 
advertising agency work, sixteen years’ advertising and pub- 
licity work. A. Boon McCatium, Secretary, Treasurer and 
Space Buyer. Fifteen years in advertising agency work, 
twelve years in advertising and printing businesses. E. E. 
TANNER, Director. Ten years’ advertising agency experience, 
two and a half years’ business experience. C. J. JorpAN, Art 
Director. Four years’ advertising agency work, six years 
commercial art experience, twelve years’ business experience. 
This agency serves twenty-five accounts along general, financial, 
school and resort lines. It has specialists in the following 
advertising media: outdoor, radio, moving picture, business 
paper, direct-mail and publicity news service. Denver Park 
& Amusement Co., Colorado School of Mines and Goodwin 
Granger Co. have been associated with the agency for many 
years. The Colorado Association, Denver & Rio Grande 
Western R. R. and E. A. Stephens Fur Co. are the largest 
accounts. 


Ss. A. CONOVER COMPANY 
99 Chauncy Street, Boston, Mass. 


Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


S. A. Conover, President, Treasurer, Merchandising Director 
and Space Buyer. J. M. Matruews, Vice-President and 
Account Executive. F. B. BAaLtpwin, Vice-President, Produc- 
tion Manager and Research Director. 


This agency is well qualified to handle general and technical, 
school, resort, textile and furniture accounts. It employs 
specialists in publicity news service, radio and direct-mail 
advertising. Sanford Mills, Dr. J. F. True & Co. Inc. and 
New England Conservatory of Music are its oldest and largest 
clients. Twenty accounts. 


WILLIAM LYLE COOK 
Rialto Building, San Francisco, Cal. 


Recognitions: ANPA; APA; AHMP. 


COOLIDGE ADVERTISING COMPANY 
Established: 1913 
308-314 Insurance Exchange, Des Moines, Ia. 


Member: AAAA. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
PauL BLaKkemore, President. Formerly in newspaper and 
educational work. R. H. Cary, Vice-President and Mer- 
chandising Director. Formerly salesman, merchandising and 
advertising manager. Henry J. Kroecer, Secretary. For- 
merly salesman and copy writer. The officers mentioned 
above are in charge of space buying. 


This agency has had wide experience in advertising products 
sold to the farmer, and also products merchandised through 
retail channels. Individual members of the staff are thoroughly 
acquainted with business paper and direct-mail advertising. 
The services of the agency lie within general, technical and 
mail-order fields. Accounts number sixty-four, the three 
oldest of which are the Boyt Co., Parsons Co. and Bartles- 
Shepherd Oil Co. The largest are Chamberlain Laboratories, 
= Druggists’ Association and The Bartles-Shepherd Oil 
0. 


THE PAUL CORNELL COMPANY, Inc. 
Established: 1926 
28 West 44th Street, New York, N. Y. 
Member: NOAB:;: ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Established: 1916 
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EN’S HANDS are magical. They 
master matter with strange 
craft. They fuse into its fibre men’s wills 
und dreams, men’s souls. Machines can 
duplicate. They cannot create. The hands 
of craftsmen are conductors of a creative 
current from mind to material. Only the 
: hands of craftsmen can impart to a life- 
less thing, a soul. 
: For eighty-seven years, the hands of 
i craftsmen have created the Hardman 
Piano. In a fine, high tradition they 
: have wrought, in wood, metal, strings, 
: the magic of incomparable tone. 
To that which craftsmen’s hands cre- 
: ate, men’s hearts pay tribute. More Hard- 
man Pianos were sold last year than in 


any other year in Hardman history. More 


people come each day to the Home of the 
Hardman than ever before. 

Eternally young with creative vitality 
that must be expressed, the hands of 
Hardman craftsmen, last year, caught in 
the wood that encased the instrument the 
spirit of a new age, and created a mod- 
ernistic piano—the Modernique. It was 
youth, pioneering. And men responded. 

Craftsmanship rests not alone with the 
Hardman, for in America there are at 
least five pianos of the finer type. The 
hands of men have wrought more than one : 
kind of beauty—even of the beauty of i 
tone. All should be heard—the tones of : 
all compared; but the ear should wait for : 
the one among them that sings superbly 


of the hands that brought it into being. 


A Hardman may be purchased by payments 
over a period of years 


HARDMAN, PECK & COMPANY 
433 Fifth Avenue, New York 47-51 Flatbush Avenue, Brooklys 
325 E. Fordhem Reed, Broas 136-27 Roosevelt Ave., Flushing 


This is one of a series of advertisements prepared for Hardman, Peck 
& Company, one of the clients of The Paul Cornell Company, Inc. 


THE PAUL CORNELL COMPANY, INC. 


28 WEST 44rx STREET, NEW YORK, N. Y. 
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THE PAUL CORNELL CO., Inc.—(Continued) 

Paut L. Corneit, President and Merchandising Director. 
Formerly with Marshall Field & Co., L. A. Westermann, 
Goodrich and Diamond Rubber Co. Twelve years’ sales and 
advertising experience. NorMAN M. MaArKwELL, Vice-Presi- 
dent and Research Director. Five years advertising manager 
of Nulomoline Co.; three years advertising manager of Ameri- 
can Molasses Co.; six years’ advertising agency experience. 
Haro_p A. Lepair, Vice-President; Morton R. GoLpsMITH, 
Treasurer and Space Buyer. Advertising department experi- 
ence with New York Times and Literary Digest; for seven 
years Vice-President in charge of sales of the Buffalo Shirt 
Co. A. GILLINGHAM, Space Buyer. 

The sales promotion work which this agency has accomplished 
for the Irish & Scottish Linen Damask Guild, Inc., in con- 
nection with department stores has been noteworthy. Other 
important campaigns are those of Henry Glass & Co., Hard- 
man, Peck & Co. and Swan Pens. The agency is especially 
fitted for handling general accounts as well as financial, school 
and resort. It has a good background for radio and business 
paper, outdoor and direct-mail advertising and publicity news 
service. The three oldest accounts are the Irish & Scottish 
Linen Damask Guild, Inc.. New York School of Interior 
Decoration and Standard Varnish Works. Fourteen accounts. 


CORNING INCORPORATED Established: 1904 

89 East 4th Street, St. Paul, Minn. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Leavitr CorNninG, President and Space Buyer. At one time 
superintendent of advertising on the St. Paul Dispatch, later 
with St. Paul Pioneer Press, resigning in 1904 to found Corn- 
ing Incorporated. Lours MELAMED, Vice-President and Space 
Buyer. Formerly advertising manager of Lindeke, Warner 
‘Co., St. Paul, and Sharood Shoe Co. Lioyp R. Gates, Sec- 
retary and Space Buyer. Formerly advertising manager of 
Sutton Woolen Mills, North Andover, Mass. 
The advertising activities of this agency include general, finan- 
cial, mail-order, school and resort accounts, It employs spe- 
cialists in radio and direct-mail advertising. Gordon & Fer- 
. guson, Inc., Shattuck School and St. Paul Hotel are the 
oldest of thirty-five accounts. Gordon & Ferguson, Inc., 
Scheffer & Rossum and Udga Medicine Co. are the largest. 


‘COTTER ADVERTISING AGENCY 
52 Chauncy Street, Boston, Mass. 


Recognitions: ANPA; AHMP. 


COULTER & PAYNE, Inc. Established: 1923 

Smith-Young Tower, San Antonio, Tex. 

Branch: Corpus Christi, Tex. 

Recognitions: ANPA; APA; AHMP. 
Joun B. Payne, President and Merchandising Director. 
Eighteen years’ experience in advertising, merchandising and 
art directing. Rosert G. CouLTer, Vice-President and Space 
Buyer. Ten years in agency work, eight years in newspaper 
work. JoHN V. BrocGANn, Treasurer and Research Director. 
Two years’ general advertising agency experience; for twenty 
years a newspaper executive. 
This agency is well qualified to meet the needs of general, 
financial, technical, school and resort advertisers. Specialists 
are in charge of publicity news service, business paper and 
direct-mail advertising. San Antonio Chamber of Commerce, 
Woodlawn District Association, San Antonio Building Mate- 
rials Co. and B. J. Irish Co. are the oldest of thirty accounts. 
San Antonio Chamber of Commerce, Uvalde Rock Asphalt 
Co. and San Antonio Building Materials Co. are the largest. 


COWAN & DENGLER, Inc. Established: 1924 
25 W. 45th Street, New York, N. Y. 
Recognitions: ANPA; PPA; APA; AHMP. 
Stuart D. Cowan, President. Horace W. DENGLER, Vice- 
President and Treasurer. JoHn A. Buckier, Research Di- 
rector. Writ1Am J. O’CALLAGHAN, Research Director. WHzL- 
LIAM T. MALoneE and HeEten B. Donovan, Space Buyers. 
An agency serving fourteen general accounts. Publicity news 
service, radio and business paper, outdoor and direct-mail 
advertising is placed by specialists. 


COWAN & PRINDLE 
654 Madison Avenue, New York 
Recognition: PPA. 


Harrison J. Cowan, President; CartyLe C. PRINpDLE, Vice- 
President; J. C. Burton, Vice-President; CATHERINE C. 
O’Netw, Secretary and Space Buyer. 


An agency serving eight accounts in the general, field, includ- 
ing A. Bourjois & Co., Dictograph Products Corp., Interna- 
tional Ticket Scale Co., and Lerys, Inc. 


THE CRAMER-KRASSELT CO. Established: 1897 
425 Van Buren Street, Milwaukee, Wis. 
Branches: 851 No. Broad Street, Philadelphia, Pa., 727 
West 7th Street, Los Angeles, Cal. 


F. G. Cramer, President. W. A. KrassELt, Vice-President 
and Treasurer. A. W. Setter, Vice-President and Secretary. 
H. T. Dyson, Vice-President. A. L. VANDERJAGT, Vice-Presi- 
dent. C. T. McExroy, Assistant Treasurer. C. M. DANIELL, 
Space Buyer. E. A. Stincet, Production Manager. E. A. 
MULLINIx, Art Director. 

This agency handles fifty accounts in practically every field 
of industry, with an especially strong representation in house- 
hold appliance, industrial equipment, agricultural products and 
mail order fields. A field staff operating throughout the United 
States, in close touch with clients’ sales outlets and terri- 
torial sales organization, is largely responsible for the accurate 
merchandising counsel given by this agency. Waukesha Motor 
Co. has been with Cramer-Krasselt for nineteen years. May- 
tag Co. is the largest account and has been a client of this 
agency for fourteen years, 


CRITCHFIELD & COMPANY Established: 1892 
14 East Jackson Boulevard, Chicago, II. 
Branches: Palace Building, Minneapolis, Minn.; 324 
Thirteenth Street, Oakland, Cal.; Pacific Building, Port- 
land, Ore.; 907 Lloyd Building, Seattle, Wash.; 287 
Chamber of Commerce Building, Los Angeles, Cal. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; APA; AHMP. 
Scott S. Smirn, President. E. P. Nessitt, Vice-President. 
I. R. Aten, Vice-President. I. BARNARD, Vice-President. 
R. C. Scrymicer, Secretary. R. J. BirKie, Treasurer. E. M. 
Assott, Research Director. G. C. Younc, Space Buyer. 
This is one of the oldest of the larger Chicago agencies and 
has a broad experience in automotive, agricultural and hard- 
ware markets. It serves one hundred and eight general ac- 
counts in widely diversified fields. The three largest accounts 
are Firestone Tire & Rubber Co., Wheeling Corrugating Co. 
and American School. 


CROOK ADVERTISING AGENCY 
Kirby Building, Dallas, Tex. 


Recognitions: ANPA; APA; AHMP. 


SAMUEL C. CROOT CO., Inc. Established 1923 
28 West 44th Street, New York, N. Y. 
Member: AAAA; NOAB. 
Recognitions: ANPA; PPA; APA; ABP; AHMP. 


‘ SamueEL C. Croot, President and Research and Merchandising 


Director. Sixteen years’ experience involving all phases of 
advertising agency work including direct-mail. ArtHur R. 
ANDERSON, Vice-President. In publication work eighteen 
years. Was formerly eastern advertising manager of the 
Literary Digest. Rosert M. Ferns, Vice-President. Adver- 
tising Manager of Rogers-Peet Co. seventeen years. STANLEY 
Gisson, Art Director. Fifteen years’ experience in agency 
art work of the highest type. J. W. Morcan, Space Buyer. 

This agency offers a specialized service of principals whose 
entire business experience has been devoted to the solution 
of advertising and sales problems. It numbers among its 
clients some of the oldest and most successful firms, including 
Krementz & Co., Wm. H. Jackson Co., Craddock-Terry Shoe 
Co., Central Savings Bank of New York, Essex Rubber Co., 
rere Chandler Co., Wm. H. Plummer & Co., and Reddy 
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CROSS & LaBEAUME, Inc. Established: 1924 
250 Fifth Avenue, New York, N. Y. 
Recognitions: ANPA; PPA; ABP; APA. 
J. F. Cross, Jr., President and Secretary. E.-I. LABEAUME, 
Vice-President and Treasurer. Mr. Cross and Mr. LaBeaume, 
prior to engaging in agency work were engaged in writing. 
selling, planning and directing sales work as well as in adver- 
tising and publicity. A. Mart Maus, Space Buyer. 
The policy of this agency is to give close personal service to 
a limited number of national accounts. Its services are general. 
Hercules Powder Co., Remington Arms Co., Inc., Remington 
Cash Register Co., Inc., and Spencerian Pen Co. are the oldest 
of eight accounts. 


MANAGEMENT 


‘Put Yourself 
in My Shoes 


—says the Sales Manager 


“Put yourself in my shoes! 
I have to get results! Results 
are what pay me—and you.” 


hasn't thought just that? Well, if the ad- 

vertising shoe pinches, why stick to the 

same old last? If you're looking for Adver- 

tising that has both feet placed squarely on 

¥, the sales chart, some of America’s oldest and 
Gib most successful firms will be glad to tell you 
we 


BRYANT G 2588 how this Agency helped to step up their sales. 


| THERE a Sales Manager anywhere who 


One of our clients doubled their century- 
old business in less than 3 years! 


If you, too, believe that advertising success 
should be judged from the sales sheet, let 
us show you how we work. 


SAMUEL C. CROOT CO. 


INCORPORATED 


ADVERTIS ENG 
28 West 44th Street + xv 7 New York City 


SAMUEL C. CROOT ROBERT M. FERNS 
President Vice-President 
ARTHUR R. ANDERSON STANLEY GIBSON 


Vice-President Secretary-Treasurer 


SAL EBS 
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CROSSLEY & FAILING, Inc. Established: 1922 
407 Fitzpatrick Building, Portland, Ore. 
Recognitions: ANPA; PPA; APA; AHMP. 
J. T. Crosstey, President. Fourteen years’ advertising experi- 
ence. Mac M. Wikins, Vice-President. Ten years’ news- 
paper and advertising experience. E. M. Sooysmirn, Secre- 
tary, Treasurer and Space Buyer. Five years in the adver- 
tising field, five years in other lines. 
An agency serving twenty-five general accounts, the three 
oldest of which are the Portland Chamber of Commerce, 
Northwestern Electric Co. and United States Bakery. The 
largest are Closset & Devers, Montag Stove Works and Port- 
land Chamber of Commerce. 


CROWELL, CRANE, WILLIAMS & CO. 
Established: 1926 

919 No. Michigan Avenue, Chicago, III. 

Member: NOAB. 

Recognitions: ANPA; PPA; AHMP. 
L. A. CroweLt, President, A newspaper writer for several 
years; writer of Marshall Field & Co.’s newspaper advertis- 
ing for four years; advertising manager of a chain store 
group. Five and one-half years as copy writer for Lord & 
Thomas; vice-president and manager of the Chicago office of 
Van Patten, Inc.; a principal of Benson, Gamble & Crowell. 
Martin D. Stevens, Treasurer. Formerly copy chief, busi- 
ness survey of the Chicago Tribune; three years with Ameri- 
can School of Correspondence; five "years’ editorial work with 
Compton’s Pictured Encyclopedia and Liberty Magazine. F. 
H. Mar inc, Research Director and Space Buyer. Two years 
with Doubleday Page & Co., selling advertising. Ten years 
with Benson, Gamble & Crowell. Gaston V. Lowrie, Secre- 
tary, Business Manager and Space Buyer. Formerly auditor 
and accountant for Canadian Steamship Line, Ltd., Canadian 
Pacific Railway and Atchison, Topeka and Santa Fe Railway 
System. 
Although organized January 1, 1926, this agency has served 
most of its accounts for several years through its principals 
while in partnership in another Chicago agency. The agency 
serves six accounts, the Parker Pen Co., the Liquid Carbonic 
Corp. and Chicago Flexible Shaft Co. being at once the oldest 
and largest. 


W. E. CUNDIFF ADVERTISING AGENCY 
Established: 1921 
301 College Street Building, Springfield, Mo. 
Recognitions: APA; AHMP. 
W. E. Cunpirr, Space Buyer. This agency specializes in 
general, resort and school advertising. It serves about twenty 
accounts, the oldest of which are Moisture Guide Co., South- 
west Business University and Patterson & Young Incubator. 
The largest accounts are Moisture Guide Co., Missouri Cream 
Association and Laclede Farms Hatchery. 


JOHN CURTISS CO., Inc. 
250 Park Avenue, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 


CUTAJAR & PROVOST, Inc. 
120 West 42nd Street, New York, N. Y. 


Recognitions: ANPA; PPA; AHMP. 


THE DAKE ADVERTISING AGENCY, Inc. 
Established: 1878 

121. Second Street, San Francisco, Cal. 

Member: NOAB. 

Recognitions: ANPA; ABP; APA; AHMP. 
L. W. Dake. President ahd Treasurer. C. T. De Cou, Vice- 
President. A. FRANKE, Secretary. A. Loretz, Space Buyer. 
The advertising activities of this agency extend to general, 
financial, technical and ‘mail-order fields. Cutter Laboratory 
(biological products), Fitzpatrick Products Corp. (stump 
pullers) and Polytechnic College (Oakland, Cal.) are its oldest 
accounts. Haas Bros. (food products), Shingle, Brown & Co. 
(financial) and Colloidal Products Corp. (manufacturing 
chemists) are the largest accounts. 


DAKE-JOHANET ADVERTISING AGENCY 
407 East Pico Street, Los Angeles, Cal. 
Recognitions: ANPA; APA; AHMP. 
DANIELSON & SON Established: 1886 
15 Westminster Street, Providence, R. I. 
Recognitions: ANPA; PPA; APA; AHMP. 
Greorce W. Dantetson, President. Thirty-five years’ adver- 


tising experience. Frank E. Donce, Vice-President. Thir- 
teen years’ advertising experience. LAwRENcE T. GOODMAN, 
Secretary. Sixteen’ years’ advertising experience. IrvinG A. 
Keacu, Treasurer. Thirty-three years’ advertising experience. 


This agency has had a long experience in connection with 
various lines of business. Its services are general. Brownell 
& Field Co., Citizens’ Savings Bank and The Rathskeller are 
the three oldest accounts. Cliquot Club Co., Henry Lederer 
& Brother, Inc. and Pohlson’s House of Gifts are‘the three 
largest. 


D’ARCY ADVERTISING COMPANY. Established: 1906 
1501 Locust Street, St. Louis, Mo. 
Branches: Post Otfice Box 1734, Atlanta, Ga.; Terminal 
Tower, Cleveland, O.; 90 Broadview, Toronto, Can. 
Member: AAAA; NOAB; ABC. 
Recognitions; ANPA; PPA; ABP; APA; AHMP. 
W. C. D’Arcy, President. J. F. OBERWINDER, Vice-President 
and General Manager. A. L. Leg, P. J. OrtHwein, A. S. 
CALE, Vice-Presidents. C. C. PANGMAN, Secretary and Treas- 
urer. JoHN S. DrescHeEr, Research Director. J. E. SULLIVAN 
and F, C. Weser, Space Buyers. 
A well-organized agency, with specialists in publicity news 
service, direct-mail, radio, moving picture, business paper and 
outdoor advertising. The company serves eighteen accounts, 
the largest of which are Coca-Cola Co., Anheuser-Busch, Inc., 
General Tire Co., Shell Petroleum Co. and International Shoe 
Co. Some of the oldest accounts are Coca-Cola Co., McQuay- 
Norris Mig. Co. and Anheuser-Busch, Inc, 


DARLOW ADVERTISING COMPANY 
Established: 1905 
410 So. 19th Street, Omaha, Neb. 


Member: AAAA; NOAB. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


A. B. Dartow, Puceldunt. Has been actively engaged in the 
business for the last twenty years, giving entire time. E. H. 
ALLEN, Vice-President and Manager. In the newspaper busi- 
ness from 1909 to 1915; with Kansas City Star, Omaha Daily 
News, founder of Amarillo (Texas) Daily News; six years 
in charge of copy and production departments of Darlow 
Advertising Co.; manager of business seven and one-half 
years. C. B. Dartow, Office Manager, Account Executive 
and Space Buyer. With this company since 1916. 


This agency is especially fitted for general and mail-order 
accounts, Individual members of the staff are familiar with 
radio, business paper, outdoor and direct-mail advertising as 
well as publicity news service. Accounts number thirty-five, 
George H. Lee Co., Barker Mfg. Co. and Western Land 
Roller Co. being the oldest. Omaha Tanning Co., George 
H. Lee Co. and Barker Mfg. Co. are the three largest ac- 
counts. 


THE DAUCHY COMPANY, Inc. _ Established 1867 

9-15 Murray Street, New York, N. Y. 

Member: AAAA; NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Georce E. Harris, President and Space Buyer. Forty-four 
years with this company. ANNA V. Grace, Secretary. Twenty- 
eight years with this company. Grorce ELLswortH Harris, 
Jr., Vice-President, Treasurer, Research Director and Space 
Buyer. Fourteen years with the company. Grorce V. Rockey, 
Vice-President, Merchandising Director and Space Buyer. En- 
win A. Marsu, Vice-President and Space Buyer. W. H. 
BENNETT, Space Buyer. 
This agency handles forty accounts, more than fifteen of which 
have been associated with the company over twenty years. It 
is well qualified to handle general and financial accounts and 
to advertise products sold in grocery and drug stores. It em- 
ploys specialists in radio, business paper and direct-mail adver- 
tising. Crosby Frisian Fur Co., Hiscox Chemical Works, Oxo 
Limited, (London, England), Allan A. Olmsted, Frank A. 
Hall & Sons and P. R. Mallory & Co. are some of its prin- 
cipal clients. 


DAVID, INCORPORATED 
Merchants Bank Building, St. Paul, Minn. 


Recognitions: ANPA; APA; AHMP. 
DUDLEY DAVIS, Inc. 


524 Dermon Building, Memphis, Tenn. 


Member: NOAB. 
Recognitions: ANPA; APA; AHMP. 


H. D. Davis, President and active head, Merchandising Direc- 


Established 1925 
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tor and Space Buyer. Nine years in advertising with other 
agencies, and as advertising and sales manager. A. NEw, Space 
Buyer. 

An agency prepared to meet the needs of general, technical 
and mail-order advertisers as well as advertisers of food and 
bedding. Has had genuine national experience in connection 
with all advertising media except moving pictures and pub- 
licity news service. Maury Cole Co. (cocoa, coffee and food 
products), U. S. Bedding Co., and Beasley Bros., Jones Roy- 
land (clothing) are the oldest clients. The largest are Maury 
Cole Co., Supreme Instrument Corp. and U. S. Bedding Co. 


THE STANLEY DAY AGENCY 
955 Prospect Avenue,. Plainfield, N. J. 


Recognitions: APA; AHMP. 


BEN DEAN ADVERTISING AGENCY Est. 1919 
333-334 Michigan Trust Bldg., Grand Rapids, Mich. 
Recognitions: PPA; ABP; APA; AHMP. 

Ben DEAN, sixteen years’ agency and newspaper experience. 


This is an agency of the personal service type. Especially 
fitted for handling general accounts. 


DEARBORN ADVERTISING AGENCY 
180 No. Michigan Avenue, Chicago, IIl. 


Recognitions: APA; PPA; AHMP. 


DE BIASI ADVERTISING AGENCY 
51 Chambers Street, New York, N. Y. 


Recognitions: ANPA; AHMP. 


HENRY DECKER, Ltd. Established 1882 

128 West 3lst Street, New York, N. Y. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Henry Decker, President. Thirty-one years’ experience in 
agency work. JosepH LipsHiz, Treasurer. FRANK J. WARDE 
Secretary. Fifteen years in newspaper work, twelve years in 
agency work. Contact men buy space. 

This is one of the oldest agencies in New York, specializing 
in general and mail-order advertising. It is now serving forty- 
eight accounts, the three oldest of which are Wilson Chemical 
Co., Bulls Head Horse Auction Co., and Waller & Potter. The 


largest accounts are Wilson Chemical Co., Quinn Burial Co. 
and Walter B. Cooke, Inc. 


DE LEURY-REEDER 
710 J. M. Studebaker Building, South Bend, Ind. 
Recognitions; ANPA; AHMP. 


CHARLES H. DENHARD & CO,., Inc. 
114 East 32nd Street, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 

CuarLtes H. DenuHArRD, President. JosepH C. PFEIFFER, Vice- 
President, Secretary and Space Buyer. Harry D. Herron, 
Treasurer. E. Kine, Space Buyer. 

This agency specializes in book and general advertising. It is 
equipped to serve clients through publicity news service, busi- 
ness papers and direct mail. D. Appleton & Co., G. P. Putnam’s 
Sons and John W. Masury & Son are the oldest of twenty- 
six accounts. Doubleday Doran & Co., Harper & Brothers 
and D. Appleton & Co. are the largest. 


WILLIAM H. DENNEY CO., Inc. 
461 Eighth Avenue, New York, N. Y. 
Member: AAAA. 

Recognitions: ANPA; ABP; AHMP. 
E. E. Bartietr, Chairman of Board. H. L. Gace, President. 
W. H. Denney, Executive Vice-President. J. A. KINGMAN, 
Vice-President. FF. P. Denman, Vice-President. I. Van 
Ditten, Secretary and Treasurer. DoNAtp Kwaccs, Research 
Director. J. McEwan, Merchandising Director. G. ANDER- 
son, Space Buyer. 

An agency well qualified to serve general, technical and graphic 

arts advertisers. Specialists are in charge of radio, business 

paper, outdoor, moving picture and direct-mail advertising. 

Accounts number twenty-two, the oldest and largest being: 


Mergenthaler Linotype Co., B. Altman & Co. and Curtiss Fly- 
ing Service. 


DEVELYN & WADSWORTH Established 1921 
405 Montgomery Street, San Francisco, Cal. 


Recognitions: ANPA; APA; AHMP. 


N. F. D’Evetyn, Publicity and correspondence activities in 
State Chamber of Commerce; city and country real estate 


Est. 1922 


Established 1921 


advertising and selling; advertising manager of Sperry Flour 
Co. (agricultural publicity) ; active in More & Better Wheat 
Campaign during the war; house organ editor. JosepH H. 
WapswortH. Formerly advertising manager with two large 
department stores in Los Angeles; advertising service manager 
of Pacific Railways Advertising Co.; advertising manager of 
Sperry Flour Co. Mrs. Lestiz GANyarD, Space Buyer. 

This agency is affiliated with Logan & Stebbins, Los Angeles. 
Established in 1921 as N. F. D’Evelyn, it became a partner- 
ship organization in 1927. It is especially fitted for handling 
general, financial, school and resort accounts, with specialists 
in radio advertising and publicity news service. Mitchum 
Tully & Co, Dean Witter & Co. and Walsh-O’Connor Co. 
are the oldest of thirty-five accounts. Sperry Flour Co., Dean 
Witter & Co. and Everett Pulp & Paper Co. are the largest. 


DE ROUVILLE ADVERTISING AGENCY 
11 No. Pearl Street, Albany, N. Y. 


Recognitions: ANPA; APA; PPA; AHMP. 


DICKINSON ADVERTISING CO. 
10 So. La Salle Street, Chicago, II. 


Recognitions: APA; AHMP. 


DIENER & DORSKIND, Inc. 
303 West 42nd Street, New York, N. Y. 


Recognitions: ANPA; AHMP. 


ELMER H. DOE ADVERTISING AGENCY Est. 1914 
315 Keller Building, Louisville, Ky. 
Member: NOAB. 
Recognitions: ANPA; PPA; APA; AHMP. 


This agency handles about thirty accounts in diversified lines 
of business, 


DOLLENMAYER ADVERTISING AGENCY Est. 1897 
519 Metropolitan Life Building, Minneapolis, Minn. 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


ALBERT DOLLENMAYER, President. Founder, Manager of the 
business since 1897. ArtHuR N: WaALTERS, Vice-President. 
Account Executive for about thirty years. Mrs. DoLLENMAYER, 
Secretary (not active). R. T. Kiacstap, Space Buyer. An 
agency serving about twenty general accounts, the three largest 
of which are Pillsbury Flour Mills Co., Bohn Refrigerator 
Co. and American Farm Machinery Co. 


DOLMAN COMPANY, Inc. Established 1915 
74 New Montgomery Street, San Francisco, Cal. 
Branch: 301 M. Harris Building, Los Angeles, Cal. 


Recognitions: ANPA; APA; AHMP. 


M. T. Dotman, President, Merchandising Director and Space 
Buyer. Four years advertising manager with Owl Drug Co.; 
three years advertising manager with Pacific States Electric 
Co.; four years advertising manager of I. Magnin & Co.; with 
Frank Werner Co., three years. In charge of G. E. adver- 
tising on Pacific Coast. W. L. Dotman, Secretary and Treas- 
urer. Formerly City Treasurer, St. Joseph, Mo.; advertising 
manager with St. Joseph Star, St. Joseph Gasette and Lincoln 
Star (Nebr.). Jerry BRECKENRIDGE, Research Director. 

An agency specializing in general, mail-order, food products 
and farm paper accounts. It is equipped for radio, farm paper 
and direct-mail advertising. Thirty-three clients are served, 
the oldest of which are California Leather Dressing Co., Ray- 
mond Mfg. Co., Chimnee Sweep Mfg. Co. and Pacific Guano 
& Fertilizer Co. The three largest accounts are Rainier Brew- 
ing Co., Raymond Mfg. Co. and Pacific Guano & Fertilizer Co. 


THE LEE E. DONNELLEY CO. Established 1920 
1532 Union Trust Bldg., Cleveland, O. 


Recognitions: ABP; APA; AHMP. 


Lee E. Donne tey, President. Broad experience in selling and 
advertising, with Ward-Stilson Co., Ihling Bros., Everard Co., 
Jas. Baine Co., Swinehart Tire & Rubber Co. and The Law- 
rence Oswald Co. Member of Red Cross Committee Adver- 
tising Club. Partner in small service agency, manager of 
direct advertising service department of Canton Engraving & 
Electrotype Co. CHartes F. Suttirr, Secretary, Treasurer 
and Space Buyer. Extensive experience in manufacturing and 
selling equipment in automotive, industrial, oil, business. build- 
ing and plumbing fields. W. R. Paterson, Research Director. 
Specialty salesman in hardware and confectionery line. City 
salesman for Gurney Products Co. Manager of Office Sne- 
cialty Mfg. Co. (Canadian company of Yawman and Erbe 
Mfg. Co., Rochester, N. Y.) 
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THE LEE E. DONNELLEY CO.—(Continued) 


This agency has a good background for advertising building 
materials, household specialties and industrial equipment; also 
well qualified to handle general accounts. Serves eight clients, 
the oldest of which are The Ney Mfg. Co., Grabler Mfg. Co. 
and Republic Brass Co. The three largest accounts are Re- 
public Brass Co., Grabler Mfg. Co. and Erie Meter Systems. 
Member of The Lynn Ellis Group. 


DONOVAN-ARMSTRONG 
1211 Chestnut Street, Philadelphia, Pa. 


Recognitions: ANPA; APA; PPA; AHMP. 


DOREMUS & COMPANY Established 1903 
44 Broad Street, New York, N. Y. 
Branches: 20 Kilby Street, Boston; 208 So. La Salle 
Street, Chicago; 1520 Sansom Street, Philadelphia; Hunt, 
Dublin Building, San Francisco; Van Nuys Building, 
Los Angeles; 23 College Hill, E. C. 4, London, Eng- 
land. 
Member: NOAB; ABC. 
Recognitions: ANPA; PPA; APA; AHMP. 
kverett T. ToMLINSON, Jr., President. Wuitt1am H. Lona, 
Jr., Vice-President. Hucu Bancrort, Secretary. Jonn C. 
Hoskins, Treasurer. Writt1AM R. GrawAm and Harotp Str- 
BER, Space Buyers. 
This agency has had broad experience in handling financial 
accounts. It is also well qualified for general, school and 


resort advertising. Individual members of the staff are in 
close relation with publicity news service. A. B. Leach & 
Co., William P. Bonbright & Co. and New England Steam- 
ship Co. are the three oldest accounts. The largest are Dillon, 
Read & Co., Chase Securities Corp. and Bancamerica-Blair 
Corp. More than five hundred accounts. 
DORLAND AGENCY, Inc. 

101 Park Avenue, New York, N. Y. 

Branches: Presston Building, Atlantic City, N. J.; 14 

Regent Street, S. W. I. London; 68 Avenue des Champs 

Elysees, Paris. 

Member: NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Howarp S. Happen, President and Treasurer. Twenty- 
three years in agency business. R. A. Porter, Vice- 
President, Secretary and Merchandising Director. Ten years 
advertising agency work. J. E. Wruncate, Vice-President. 
Fifteen years in agency work. H. DoucLtas Happen. Eight 
years in agency business. James ALLEN, Production Manager. 
Twenty years’ advertising agency experience. Mrss E. Row- 
LANDS, Research Director. Mary E. Swayne, Space Buyer. 
This agency serves forty-six domestic and fifteen foreign ac- 
counts, dividing its activities principally between general and 
financial advertising. It has specialists in radio, business paper, 
outdoor, moving picture and direct mail advertising and pub- 
licity news service. Chemical National Bank, Nassau National 
Bank and Brooklyn Trust Co. are the three oldest accounts. 
The French Line, Nash Motor Co., and Eton Products Co., 
Inc., are the largest. 


DORRANCE, SULLIVAN & CO., Inc. Established 1921 
130 West 42nd Street, New York, N. Y. 


Member: ABC. 

Recognition: ANPA; PPA; ABP; APA. 
SturGes DorraAnce, President and Treasurer. Experience in- 
cludes service as general superintendent of production, J. 
Horace McFarland Co., Mt. Pleasant Press, staff Collier’s 
Weekly, eastern advertising director, McClure Publications, 
special representative, International Magazine Co., and vice- 
president, Thomas F. Logan, Inc. W. ArtHur COLE, Vice- 
President in charge of Production. Formerly in charge of 
art and mechanical production, Barton, Durstine & Osborn, 
Inc. Was vice-president, Corman Co. and president, Ameri- 
can Institute of Graphic Arts. Harry M. Overstreet, Sec- 
retary. Previously sales manager, Stewart Phonograph Corp. 
Harry FE. Pencer, Manager Contract Department. EpwaArp 
SPRINGSTEAD, Assistant Treasurer. Davin Drepett, Manager 
Research Department. W. A. Capriran, Manager Mechanical 
Department. 


Established 1883 


This is a prominent New York agency, serving such important 
clients as United States Shipping Board, Copper & Brass 
Research Association, Church & Dwight Co., Inc., American 
Cigar Co., American Tobacco Co., Good Housekeeping Maga- 
zine and many others of equal importance. It publishes a 
valuable monthly statistical publication called Trends and 


Indications of interest to sales and advertising executives, 
which it circulates as its house organ. 


Cc. L. DOUGHTY ADVG. AGENCY CO., Inc. 
448 Main Street, Cincinnati, Ohio 


Recognitions: ANPA; APA; AHMP. 


CHARLES F. DOWD, Inc. 
408 Richardson Bldg., Toledo, O. 
Member: NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Cuar.es F. Down, President and Treasurer. Former Secre- 
tary-Treasurer of Guanajuato Production & Mining Co.; with 
Harter & Aldrick Advertising Service; conducted local adver- 
tising service under his own name in Toledo; with Machen 
& Dowd Co. for ten years. Ratpu B. Way, Vice-President. 
Six years’ experience as salesman for two lumber companies; 
later with Swan Lumber Co.; five years with Machen & Dowd 
Co. R. T. CarritHers, Secretary. Dry goods economist for 
four years; later with Lord & Thomas and Machen & Dowd 
Co. Men handling accounts are in charge of space buying. 
An agency of the personal service type. It has specialists in 
publicity news service, business paper and direct-mail adver- 
tising. Serves twenty-one accounts, the three oldest of which 
are Haughton Elevator & Machine Co.; Edward N. Riddle 
Co. and Toledo Edison Co, The largest are Defiance Spark. 
Plugs, Inc., John O. Gilbert Chocolate Co., and The Mat- 
thews Co. 


DOYLE, KITCHEN & McCORMICK, Inc. 
501 Fifth Avenue, New York, N. Y. 
Member: AAAA., 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

H. B. Doyte, President. V.C. KitcHen, Vice-President. R. 

F. VANDER-GHEYNsT, Secretary and Treasurer. Grorce G. 

TayLor, Research Director. W. H. Kern, Space Buyer. 


An agency handling thirty accounts, general and_ technical. 
Employs specialists in business paper and direct-mail advertis- 
ing and publicity news service. Oldest accounts, American 
Brake Shoe & Foundry Co., National Pneumatic Co., and 
Wailes Dove Hermiston Corporation. 


THE DRECHSLER-PEARD COMPANY 
Munsey Building, Baltimore, Md. 
Member: ABC. 

Recognitions: ANPA; ABP; APA; AHMP. 


Ivan R. DrecHster, President of this agency. Mr. Drechsler 
ran special campaigns, such as “National Oyster Week,” and 
“Clean up and Paint up”; had charge of publicity for Potomac 
division of Red Cross during the War. Leste H. Pearp, 
Vice-President. Formerly with Bell Telephone Co., advertis- 
ing manager of Hutzler Bros. Co., Baltimore. Rosert S. 
MAsLIn, Secretary and Treasurer. Formerly Paymaster with 
Northern Central R. R.; president of Kentucky Lime & 
Cement Co. Lrto MacDonatp, Research Director. J. M. J. 
— Merchandising Director. Watter S. RinxK, Space 
uyer. 


This agency specializes in general, financial, radio, business 
paper and direct-mail advertising. Handles eighteen accounts, 
the oldest being Charles M. Struven & Co., Read Machinery 
Co., Inc., and Blamberg Brothers. The largest are Fletcher 
Works, Inc., Philadelphia; Ruberoid Co., Continental Roofing 
& Mfg. Div.; and Read Machinery Co., York, Pa. 


DRURY COMPANY, Inc. Established 1919 
114 Sansome Street, San Francisco, Cal. 


Recognitions: ANPA; AHMP. 


Newton B. Drury, President. Experience in newspaper work 
since 1910; ten years in advertising work; executive secretary, 
University of California, 1915 to 1917, Ausrey Drury, Vice- 
President and Secretary. Specialst in travel advertising: 
author of Drury’s Guide Books of California. Formerly 
advertising writer with Southern Pacific Co. JoHNn C. Rass 
and Harry Jonns, Space Buyers. Wyman Taytor, Art and 
Production Manager. 


Established 1908 


Est. 1925 


Est. 1919 


This agency specializes principally in travel and transportation 
advertising; also well qualified to handle general and school 
and resort accounts. Employs specialists in direct-mail adver- 
tising and publicity news service. Northwestern Pacific Rail- 
road, John Hoey & Co. (mattress manufacturers), and H. R. 
Basford Co., (gas appliances), are the oldest of the twenty 
accounts, while Northern Pacific Railroad (Redwood Empire 
Route), American Express Co. Around-Pacific-Tours and 
Monterey Peninsula are the largest. 
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DORRANCE, SULLIVAN & COMPANY, Inc. 
ADVERTISING 


130 WEST 42ND STREET 


NEW YORK 


The RIGHT product: markets 
and competition: sales methods 


and then ADVERTISING 
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WALTER DU BREE ADVERTISING, Inc._ Est. 1919 
518 Symes Building, Denver, Colo. 
Recognitions: APA; AHMP. 

Water Du Bree, President and Space Buyer. L. M. Du 


Bree, Vice-President. JosepH EMERSON SMITH, Secretary 
and Merchandising Director. 

An agency especially fitted for general, financial and industrial 
advertising. Employs experts in radio advertising. Serves 
twelve accounts, Storehouse Accident Prevention Signs, Dup- 
lers’ Furs and The Colorado Fuel & Iron Co., being the oldest. 


THE DUNHAM-LESAN CO. Established 1928 

Tribune Tower, Chicago, IIl. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Joun H. Dunnam, President. Grorce E. INGHAM, Executive 
Vice-President. H. R. Van GuNTEN, Vice-President. Don- 
ALp Kino, Research Director. Ray J. STaLey, Space Buyer. 
This agency, the result of a merger of the John H. Dunham 
Co., established 1921, with H. E. Lesan Advertising Agency, 
established 1909, is affiliated with the Hamman Advertising 
Organization, Inc., and Lesan Advertising Agencies, Inc. The 
agency handles sixteen accounts, in general, financial, technical 
and transportation fields, the three oldest of which are Alfred 
Decker & Cohn, Fansteel Products Co. and Union Pacific R. R. 


DUNLAP-WARD ADVERTISING CO., Inc. 
Keith Building, Cleveland, Ohio 


Recognitions: ANPA; APA; PPA; AHMP. 


THE F. A. DURRANT ADVERTISING CO. 
4800 East 12th Street, Kansas City, Mo. 


Recognitions: APA; AHMP. 


GEORGE L. DYER COMPANY Established 1902 

285 Madison Avenue, New York, N. Y. 

Branch: Willoughby Tower, Michigan Avenue, Chicago, 

IL. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
J. W. Les, Jr. President. W. L. Dorts, Vice-President and 
Space Buyer. E. M. SrertinG, Vice-President and Merchan- 
dising Director. H. A. Rick, Vice-President. W. G. Van 
Scumus, Treasurer. J. S. Hewitt, Secretary. Gxrorce Bot- 
ToN, Research Director. 
This agency has handled accounts in practically every line of 
business, and has been associated with some of the outstanding 
successes of the country. It is especially fitted for general 
accounts and employs specialists in radio, business paper, out- 
door and direct-mail advertising and publicity news service. 
The company serves forty-two clients, the largest of which 
are Weyerhaeuser Forest Products, U. S. Rubber Co., Alumi- 
num Co. of America and Anthracite Coal Operators. The 
oldest are Wick Narrow Fabric Co., Ott Engraving Co. and 
Weyerhaeuser Forest Products. 


EASTMAN, SCOTT & CO., Inc. 
Wynne-Claughton Building, Atlanta, Ga. 


Recognitions: ANPA; PPA; AHMP. 


E. S. EDMONDSON CO., Inc. 
1700 Walnut Street, Philadelphia, Pa. 


Recognitions: ANPA; AHMP. 


EHLBERT ADVERTISING SERVICE, Ind. 
75 East Wacker Drive, Chicago, IIl. 
Recognitions: ABP; APA; AHMP. 

Marx K. Euvpert, President, Treasurer and Merchandising 

Director. JosepHINE S. EHLsert, Secretary. J. H. Marx, 

Vice-President. M. N. GoLpperc, Space Buyer. 

An agency serving thirty accounts and specializing in general, 

technical and insurance advertising. Equipped for business 

paper and direct-mail advertising. The three oldest accounts 
are Gibbs & Co., Estelle Dress Co. and J. L. Morrison Co. 

The largest are Gibbs & Co., St. Paul Fire & Marine Insur- 

ance Co. and B. E. Lawrence & Co. 


Est. 1920 


STANLEY J. EHLINGER ADVERTISING _ Est. 1924 
Commercial Building, Tulsa, Okla. 


Recognitions: APA; AHMP. 


STANLEY J. EHLINGER, President, Treasurer and Space Buyer. 
Previous experience in agency work; also in engineering in 
the petroleum industry. M. C. Netproor, Vice-President, Re- 
search Director and in charge of general sales work. M. F. 


EHLINGER, Production Manager, 
ence. 


This agency serves twenty-two accounts, chiefly in the petro- 
leum products and petroleum industry equipment fields. Spe- 
cialists are in charge of radio, business paper, outdoor and 
direct-mail advertising. The oldest accounts are Burns Tool 
Co., D. F. Connolly Agency, Inc. (Farrar & Trefts boilers), 
and Tulsa Boiler & Machinery Co. (refinery and natural gaso- 
line plant equipment). The largest are Barnsdall Corp. and 
subsidiary companies (petroleum products), Imperial Refineries 
(gasolines and distillates) and Taubman Supply Corp. (cas- 
ing tubing and line pipe). 


A. R. ELLIOTT—ADVERTISING 
53 Park Place, New York, N. Y. 
Recognitions: ANPA; PPA; APA; AHMP. 

A. R. Etviorr, President. Has actively conducted a general 

agency business for forty-five years. D. M. Etuiorr, Vice- 

President, Treasurer, Research Director and Space Buyer. 

Twenty years in general advertising agency work. N., F. 

Hanr. Eighteen years’ general advertising agency experience. 

This agency has always conducted a general advertising busi- 

ness, concentrating particularly on food products. Its oldest 

clients are Lea & Perrins’ Sauce, Chatauqua School of Nurs- 
ing and J. M. Horton Ice Cream Co. The three largest 
accounts are Lea & Perrins’ Sauce, J. M. Horton Ice Cream 

Co. and H. P. Hood & Sons (milk products). 


A. W. ELLIS COMPANY 
40 Central Street, Boston, Mass. 


Recognitions: ANPA; APA; PPA; AHMP. 


LYNN ELLIS, Inc. 
315 Montgomery Street, San Francisco, Calif. 


Mr. ELLs, as an officer and account executive of the H. K. 
McCann Co. and other agencies, directed many national cam- 
paigns prior to forming his own organization. He has written 
extensively for business magazines on agency relations, has 
been instrumental in developing standardization (with result- 
ing economies and better service) in the production and account- 
ing end of agencies. He is the founder of the Lynn Ellis 
Group of advertising agencies. 


LYNN ELLIS GROUP 


An international network of advertising agencies, independently 
owned, but governed by similar methods and ideals, com- 
prising: 
—- sae Inc., 315 Montgomery Street, San Francisco, 
alif. 
Burton Bigelow, Inc., 296 Delaware Avenue, Buffalo, N. Y. 
> Donnelly Co. 1523 Union Trust Building, Cleveland, 
io 
Holden, McKinney & Clark Inc., 510 Donovan Building, 
Detroit, Mich. 
Hurja, Chase & Hooker, Inc., Hearst Square, Chicago, III. 
The Izzard Co., 418 Pike Street, Seattle, Wash. 
The Keelor & Stites Co., 18 West Seventh Street, Cincin- 
nati, Ohio 
Long Advertising Service, 19 N. 2d Street, San Jose, Calif. 
Mathews, Ryder & Ingram, Ltd., 1404 Franklin Street. Oak- 
land, Calif. 
Oswald Advertising Agency, Inc., Integrity Trust Building, ° 
Philadelphia, Pa. 
The Rein Co., Houston, Texas 
bee & Bristol, Inc., 285 Madison Avenue, New York 
ity 
Wolcott & Holcomb, Chamber of Commerce Building, Bos- 
ton, Mass. 
E. G. Stellings Co., Murchinson Building, Wilmington, N. C. 


FOREIGN 

Adshead, Rose Publicity, Ltd., 249 George Street, Sydney, 
N. S. W., Australia 

The James Fisher Co., Ltd., 204 Richmond West, Toronto 
2, Ontario, Canada 

J. Ilott, Ltd., Jervois Quay and Harris Street, Wellington, 
New Zealand 


ASSOCIATE a 

Bolton Advertising Co., 1106 Mahoning Bank Building, 
Youngstown, Ohio 

William J. Grover Co., Lima, Ohio 

ADVISORY 

em W. Henderson, 247 Park Avenue, New York, 


Nell V. Price, 901 Munsey Building, Washington, D. C. 


Petroleum industry experi- 


Established 1884 
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bs Ir is Our point of view that an adver- 
~ tising agency should show clear cause 
7; why and how advertising money can be 
used to promote sales, and how much 1s 


needed for the purpose, before one cent 


LK. 3 is appropriated. This point of view 
ten calls for unprejudiced analysis of distri- 
zn bution before advertising is given a 
thought. We shall be glad to explain 

ent our methods without obligation to the 
ne manufacturer who is not sure that he ts 
X.Y spending his advertising money to the 
di best advantage. 
>», Il. 
incin- EWING, JONES @ HIGGINS 
lif Advertising Merchandising 

it New York PHILADELPHIA 
ding, ° 36 W. 44th St. North American Bldg. 
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EMPIRE ADVERTISING SERVICE [Established 1918 

11 West 42nd Street, New York, N. Y. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

FrepericK F. Roepinc, Merchandising Director and Space 
Buyer. General advertising, merchandising and mail-order ex- 
perience. LAWRENCE WEINER, Space Buyer. General and 
theatrical advertising experience. Epw. WILLMANN, Book Ad- 
vertising. J. P. Cumminc. Mail-order, book advertising, gen- 
eral advertising and merchandising experience. FRANK FRIED- 
LANDER, Research Director. 
This agency specializes in general, technical and mail-order 
accounts. It is strongly represented in the amusement adver- 
tising field. Employs specialists in radio, business paper, 
moving picture and direct-mail advertising as well as. publicity 
news service. Serves twenty-six accounts, the oldest of which 
are Westchester Racing Association, Rich & Fisher, Inc. and 
Sam H. Harris Theatrical Enterprises. The largest are West- 
chester Racing Association, United Artists Picture Corp., Co- 
lumbia Pictures, Lewis Copeland Co. and Century Co. 


F. A. ENSIGN ADVG. AGENCY, Inc. 
Koppers Building, Pittsburgh, Pa. 
Recognitions: ANPA; APA; AHMP. 

W. C. ArtHer, President. J. R. ArtHer, Vice-President and 

Merchandising Director. W. R. Hovis, Vice-President and 

Research Director. V. E. Fexr, Treasurer. 


This agency handles fifteen general accounts, including prod- 
ucts sold through grocery, drug, hardware and department 
stores. It employs specialists in radio advertising. The three 
oldest accounts are Marvel Products, Nozol Co. and Shur- 
Gro Fertilizer Co. The largest are Viviano Macaroni Co., 
Marvel Products and Nozol Co. 


DADE B. EPSTEIN : 
209 S. State Street, Chicago, II. 
A personal service agency handling local accounts. 


E. N. ERICKSON ADVERTISING AGENCY 
15 Park Row, New York, N. Y. 


Recognitions: ANPA; APA; AHMP. 


THE ERICKSON COMPANY 

230 Park Avenue, New York, N. Y. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; PBP; APA; AHMP. 
A. W. Erickson, President. Thirty-one years’ advertising 
experience, twenty-six as President of Erickson Co., five as 
advertising manager. Director of numerous manufacturing 
concerns. Harry Dwicut SmirH, Vice-President and Mer- 
chandising Director. Formerly President of Fuller & Smith 
Agency, Cleveland; thirty-two years’ advertising and business 
experience. NEwcomsB CLEVELAND, Vice-President. Twenty- 
six years’ agency experience. Formerly advertising and sales 
executive for nationally distributed food product. FRANCIS 
A. Mautssy, Research Director. Guy S. RicHarps, Manager 
of Media Department and Space Buyer. 
This agency handles general, technical, mail-order and insur- 
ance accounts. It employs specialists in publicity news service, 
business paper, outdoor and direct-mail advertising. James 
McCutcheon & Co., The Barrett Co. and The Bon Ami Co. 
have been Erickson clients for more than twenty-three years. 
The three largest accounts are Congoleum-Nairn, Inc., Val- 
entine & Co. and The Bon Ami Co. Twenty-two accounts. 


ERWIN, WASEY & COMPANY Established 1914 
844 Rush Street, Chicago, IIl. 
Division: 420 Lexington Avenue, N. Y. 
European Offices: 15 Tiergartenstrasse, Berlin, W. 10, 
Germany; 10 Rue des Commercants, Brussels, Belgium; 
“Klosterfaarden,” Amagertov 29 Copenhagen, Denmark; 
S. Esplanadsgatan 16, Helsingfors, Finland; King’s 
Buildings, Dean Stanley Street, Westminster, S. W. 1, 
London, England; 22 Corso, Vittorio Emanuele, Milan, 
Italy; 19 Boulevard Malesherbes, Paris, France; Schiek- 
ade 182, Rotterdam, Holland; Drottninggatan 11, Stock- 
holm, Sweden; 7 Rami Strasse, Zurich, Switzerland. 
A. H. Kupner, President, New York and Chicago. G. PAGE- 
woop, Vice-President-Secretary, Chicago. O. B. WINTERS, 
Vice-President, New York and Chicago. L. R. WaAsry, Chair- 
man of Board, New York and Chicago. CHEsTER Foust, Man- 
ager, Chicago. A. W. Hosier, Manager, Merchandising Di- 
rector and Space Buyer, New York. W. L. Prinpie, Research 
Director, Chicago. W. S. Hoyt, Merchandising Director, Chi- 
cago. E. Ross GamBte, Space Buyer, Chicago. A. R. Mur- 
RAY, Space Buyer, New York. 


Est. 1912 


Established 1901 


This is one of the foremost advertising agencies in the coun- 
try and one of the few American agencies which operate inter- 
nationally. It is qualified by experience and organization to 
advertise products and service of all kinds. It employs spe- 
cialists in radio, business paper, outdoor, moving picture and 
direct-mail advertising and publicity news service. Chicago 
office handles twenty-four accounts; New York office twenty- 
six. The three oldest accounts are Goodyear Tire & Rubber 
Co.; Hoover Sweeper, Forhans.’ The largest are Goodyear 
Tire & Rubber Co., Postum Cereal, Hoover Co., Forhans’ 
and AC Spark Plug. 


EVANS, KIP & HACKETT, Inc. 
386 Fourth Avenue, New York, N. Y. 


Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Davin G. Evans, President and Merchandising Director. In- 
dustrial and financial background. KeritrH Evans, Vice-Presi- 
dent. Garrett B. Kip, Treasurer. Experienced in financing, 
selling, economic investigation at home and abroad. H. E. 
Tuomas, Secretary and Assistant Treasurer. Entire business 
experience in advertising agency organization. W. T. Mar- 
quis, Space Buyer. Epwarp S. Knapp, Research Director. 
Joun H. Kuiincenretp, A. P. De Saas, W. L. CHurcHILL, 
Contact and Development. Ross Craururp, Art Director. 
An agency with international recognition. It has eighteen 
clients and works on a fee basis as well as on agency commis- 
sions. Well qualified for general, financial, technical, school 
and resort accounts. Employs specialists in radio, business 
paper, outdoor, moving picture and direct-mail advertising. 
The oldest are Oyster Shell Products Corp., Garrison Fire 
Detecting System and John Russell Cutlery Co. The largest 
are Oyster Shell Products Corp., Garrison Fire Detecting 
System and The Park & Pollard Co. 


EWING, JONES & HIGGINS, Inc: 
North American Building, Philadelphia, Pa. 
Branch: 36 West 44th Street, New York, N. Y. 


Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
JoseEpH Ewine, President. Formerly with Fuller & Smith, 
Simmons Bed Co. THomas N. Jones, Vice-President, Treas- 
urer and Research Director. Formerly advertising manager 
of the Philadelphia Press. Atrrep K. Hiccins, Vice-President. 
Prior connections with Calkins & Holden, Campbell-Ewald 
Co., and N. W. Ayer & Son. Howarp H. Yaw, Secretary 
and Merchandising Director. Previously with Firestone Tire 
& Rubber Co., Fels & Co. and Herbert Morris Advertising 
Agency. GrosveNor L. BALL, Assisting Treasurer and Space 


— Formerly with Frank Presbrey Co. and Welsbach 
O. 


This agency, originally the Edward Ewing & Jones Co., estab- 
lished 1926, was incorporated as Ewing-Jones & Higgins in 
1928. It is especially fitted for general and technical adver- 
tising, with specialists in radio, business paper, outdoor and 
direct-mail advertising. Handles twenty-six accounts, the three 
oldest being Keystone Lubricating Co., Audubon Wire Cloth 
Co. and L. H. Gilmer Co. and the largest Holmes Products, 
Inc., Thomas Maddock’s Sons Co. and The Speakman Co. 
For further information see page 165. 


FAIRALL & CO. Established 1919 
1010 Commonwealth Building, Des Moines, Iowa 
Branch: Medical Arts Building, Burlington, Iowa 


Recognitions: ANPA; APA; AHMP. 


L. R. Farrati, President, Merchandising Director and Space 
Buyer. Ten years’ general agency experience; prior to that 
with Des Moines Register-Tribune and other publications. C. 
L. Duprey, Vice-President. Three years in promotion work, 
five years’ newspaper work in Iowa and Florida, three years’ 
agency copy work. J. L. Ruebel, Secretary and Space Buyer. 
Two years with promotion department of St. Louis news- 
papers; two years copy and research with St. Louis agencies. 
C. O. Ernor, Account Representative. Twelve years’ direct- 
mail and general advertising experience. Formerly with cor- 
respondence division of Montgomery Ward; formerly adver- 
tising manager with National Life Insurance Society. MERLIN 
Enapsnit, Art Director. Graduate of Cummins Academy of 
Fine Arts; eight years’ agency and free lance art work. M. 
B. ALEXANDER, Space Buyer. 


The services of this agency include general, financial, mail- 
order and agricultural advertising. It is equipped to place 
advertising through radio, business paper, direct-mail and pub- 
licity news service. Handles thirty accounts, the three oldest 
being Iowa State Fair and Exposition, Mid-Continent Petro- 


Established 1917 


ROADS into 


the mind 


of the market 


darian builder extra- 


ordinary! 


Inspired and guided by fact and 
experience, Imagination, expressing 
itself through plan, headline, picture, 
copy, is still the great builder of 


roads into the mind of the market. 


The progressive advertising agency 
—hard-working, straight-thinking, 
business-trained— must and will em- 
ploy Imagination in every phase of 


its service. 


MERI CKSONG 


CENTRAL BUILDING, 2230 PARK AVENUE 
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FAIRALL & CO.—(Continued) 


leum Corp. and Dodd & Struthers, and the largest Penick & 
Ford Sales Co.—Agricultural Division; Des Moines Silo Co.— 
Hog Feeders, etc.; Herring Wissler Co.—Automotive. 


H. W. FAIRFAX ADVERTISING AGENCY, Inc. 
521 Fifth Avenue, New York, N. Y. 


Recognitions: ANPA; APA; AHMP. 


FARNSWORTH & BROWN, Inc. 
2 West 45th Street, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 


FRANK W. FarnswortH, Chairman of Board. Twenty-eight 
years’ advertising experience, much of it with J. Walter Thomp- 
son Co. and the Blackman Co. Epwarp B. Brown, President. 
Twenty-six years in advertising; formerly service and produc- 
tion manager for Frank Seaman, Inc. JoHn J. Hacan, Treas- 
urer and Space Buyer. Fifteen years in advertising with 
Thomas F. Logan, Inc. and Barton, Durstine & Osborn. CEcIL 
S. BAUMGARTEN, Secretary and -Art Director. Nine years in 
advertising, with Ray D. Lillibridge, Inc., and Independent 
Art Service. 

This agency is especially equipped to serve advertisers whose 
appropriations are of moderate size, and who place emphasis 
upon marketing, planning and sales promotion, rather than 
upon consumer advertising. It is well qualified by experience 
to diagnose marketing and sales promotion problems for smaller 
advertisers. Employs specialists in business paper and direct- 
mail advertising. Nineteen general accounts. Daisy Mfg. Co., 
C. J. Hamilton & Son and Daniel Green Felt Shoe Co. have 
been with the principals of this company for many years. The 
three largest accounts are Daniel Green Felt Shoe Co., King- 
Seeley Corp., and Daisy Mfg. Co. 


FARRAR ADVERTISING CO. 
930 Fulton Building, Pittsburgh, Pa. 


Recognitions: APA; AHMP. 


FARRAR CO. 
1031 S. Broadway, Los Angeles, Cal. 


Recognitions: APA; AHMP. 


FAXON, INCORPORATED Established 1891 
1016 Wrigley Building, 400 No. Michigan Avenue, Chi- 
cago, Ill. 

Member: ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

W. E. Faxon, President, Treasurer and Space Buyer. H. D. 

Faxon, Vice-President. R. M. Lancan, Secretary. F. E. 

Duccan, W. L. Rusens, W. WaAvKeR, F. P. WaAGENER, and 

J. R. Mawnnine, Space Buyers. 

This agency, formerly Lewis H. Mertz & Sons, specializes in 

general, financial, technical, school, resort and mail-order ac- 

counts. It has specialists in business paper and direct-mail 
advertising. Kissproof, Inc., Smith Typewriter Sales Corp. 
and Continental Scale Works are the oldest of fifty accounts. 

The largest are Edna Wallace Hopper, Inc., Kissproof, Inc. 

and Smith Typewriter Sales Corp. 


FECHEIMER, FRANK & SPEDDEN, Inc. 
1224-30 Maccabees Building, Detroit, Mich. 


Member: NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
S. M. FecHermer, President and Space Buyer. Fifteen years’ 
advertising manager, Truscon Steel Co. E. G. Frank, Vice- 
President, Treasurer and Space Buyer. Five years advertising 
manager Truscon Laboratories, Detroit; for six years manager 
of copy department Campbell-Ewald Co. R.'G. Speppen, Sec- 
retary, Merchandising Director and Space Buyer. Wide ex- 
perience in advertising and merchandising. 
An agency equipped to handle general, financial, technical and 
retail accounts. Employs specialists in direct mail advertising. 
Serves twenty-seven clients, the oldest of which are Truscon 
Steel Co., Chamberlain Metal Weather Strip Co. and Bull Dog 
Electric Products Co. 


FEDERAL ADVERTISING AGENCY, Inc. 
6 East 39th Street, New York, N. Y. 


Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Rosert TINSMAN, President. Newspaper experience; seven 
years in charge of service department, Dry Goods Economist; 
twenty years’ agency experience. G. G. GEeISINGER, Vice-Presi- 
dent. Thirty years’ advertising and marketing experience, cov- 


Established 1921 


Est. 1924 


Est. 1909 


ering practically every kind of product. Guy Grpatrick, 
Vice-President. In charge of copy. Five years an aviator ; 
eleven years’ agency experience. CarL KAUFMAN, Treasurer. 
Advertising manager; over twenty years’ agency experience. 
F, E. Nixon, Secretary. Two years salesman, two years’ 
department store experience; two years with Dry Goods Econ- 
omist. Twenty years’ agency experience. D. E. Rosrnson, 
Research and Merchandising Director, H. R. Baye and 
JosePH Beck, Space Buyers. 


This agency is especially fitted for general, financial, technical, 
mail-order and motor accounts. Handles radio, business paper, 
outdoor and direct-mail advertising. Serves forty-one accounts, 
the oldest of which are American Safety Razor Corp., Strath- 
more Paper Co. and Bradley Knitting Co. The three largest 
accounts are Thomas A. Edison, Inc, H. J. Heinz Co. and 
Sinclair Consolidated Oil Corp. 


HARRY FEIGENBAUM ADVERTISING SERVICE 
1211 Chestnut Stret, Philadelphia, Pa. 


Recognitions: APA; AHMP. 


FENSHOLT & ALLBRIGHT Established 1922 
549 W. Washington Street, Chicago, Ill. 


Recognitions: ANPA; PPA; ABP; AHMP. 


A. H. Fensuwort, Senior Partner and Space Buyer. For- 
merly sales manager of Kimble Electric Co., advertising man- 
ager Allen Bradley Co., secretary-treasurer of Automotive 
Electric Co. R. D. ALiBricut, formerly assistant sales man- 
ager of Kimble Electric Co. 

An agency specializing in general and technical accounts. 
Equipped to handle radio, business paper and direct-mail adver- 
tising. The oldest accounts are Allen Bradley Co., Belden 
Manufacturing Co., and Kimble Electric Co. The largest are 
Allen Bradley Manufacturing Co. and Jewell Electrical In- 
strument Co. Six accounts. 


RICHARD L. FENTON 
641 O’Farrell Street, San Francisco, Cal. 


Recognitions: APA; AHMP. 


FERRY-HANLY ADVERTISING CO. Established 1908 

1110 Grand Avenue, Kansas City, Mo. 

Branches: Chicago, Ill.; New York, N. Y.; Rock Island, 

Ill. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; APA. 
WaALLAcE J. Ferry, President. Was associated with Kansas 
City Star. Has advertising writer experience. Advertising 
agency executive for eighteen years. C. P. Han ty, Vice- 
President. Eighteen years’ experience on copy and sales plans 
and as agency executive. In sales work two years. Head of 
Chicago office seven years. JAMES E. Stickney, Secretary. 
With Kansas City Star twelve years. Agency officer and 
account executive eleven years. Bruce B. Brewer, Treasurer. 
H. W. Scott, Space Buyer and Research and Merchandising 
Director, Kansas office. E. Dopp, Space Buyer and Research 
and Merchandising Director, Chicago office. H. E. Leman, 
Space Buyer and Research and Merchandising Director, New 
York office. 


A well-organized agency giving service to approximately one 


hundred general accounts. Its three oldest are the Nonspi 
Co., Long-Bell Lumber Co. and H. D. Lee Mercantile Co. 


. Among its largest are Johnson & Johnson, Phoenix Hosiery 


Co., Skelly Oil Co. and George E. Keith Co. 
For further information. see page 173. 


THE LAWRENCE FERTIG CoO., Inc. Est. 1923 

150 Madison Avenue, New York City 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Arcu GAFFNEY, Specialist in food and drug products. For- 
merly with Butterick Publications. _MAcGREGOR DAVIDSON, 
Merchandising Director. Has had experience mainly in the 
building, industrial and hardware fields. Previously with Moss- 
Chase and Paul Tease. ALEXANDER SLavitt, Vice-President. 
Has had years of experience in the automotive and tobacco 
products fields. E. M. Antstranp, Research Director. LEon- 
ARD IsEAR, Space Buyer. 


This agency has a well-rounded and adequate staff represent- 
ing almost every field of advertising and capable of serving 
any type of account. The agency employs specialists in pub- 
licity news service, radio, moving picture and direct-mail adver- 
tising and maintains two retail contacts which register the 
buying pulse of the public. It has twenty accounts, ranging 
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HER 


Experience. . . Federal’s account executives assemble specialized merchandising experience 
in foods, textiles, toilet goods, clothing, tobacco, business and home equipment, building 
materials, stationery goods, hardware, oils, automobiles, and musical instruments. 


Reputation... Our clients, our competitors, and the publishers are our references for pro- 
fessional standing and responsibility. 


Or ‘vanization . .. Our organization includes seventy-five people trained to Federal methods, 
each department directed by a specialist of outstanding ability. 


Recognition. . - Federal is a member of the American Association of Advertising Agencies, 
National Outdoor Advertising Bureau, Audit Bureau of Circulations and also duly recognized 
by Periodical Publishers Association (P.P.A.), Associated Business Papers, Inc. (A.B.P.), Ameri- 
can Newspaper Publishers Association (A.N.P.A.), and Agricultural Publishers Association 
(A.P.A.). 


Record. . . Federal has retained three out of the four accounts with which it began business 
twenty years ago. Eighty percent of Federal’s clients have been with us from three years to 
twenty years. 


Terms... Our “Terms of Agreement” defines our one-price way of doing business, and is 
fully in line with the best practice as defined by the established standards of the American 
Associatior. of Advertising Agencies. 


S2Ze... Federal is large enough to secure every attention from publishers, but not so large 
as to permit its service ever to become factory-like. Our three-point contact is continuously 
efficient, comprising account executive, the copy writer, and the detail representative. Behind 
them the entire Federal staff for consultation as required. 


Age. . - Federal is now in its twenty-first year, and feels its judgment is thoroughly seasoned 
by practical experience. It has learned the value of intelligent interpretation backed by thorough 
marketing knowledge. Our principals are men and women of acknowledged authority in their 
various fields. 


Policy ..» Our policy is to take a creative interest in supplemental advertising, such as direct 
mail, which is so often essential to complete success. This is clearly defined in our “Terms 
of Agreement”—15% over actual cost for cuts, drawings, printed matter, etc. 


Contract... The only contract we employ is our “Terms of Agreement” outlining the ex- 
tent of our services, billing methods and the like, “subject to cancellation by either party at 
the end of twelve months by giving three months’ notice in advance”. It is so plain and fair 
that after years of operation it has never once led to any disagreement. 


EB, FHEN, ARBRE THE TEN. FEST S 


suggested by this publication to which we heartily subscribe. To interested advertisers we sug- 


gest a visit and a check-up. No appointment necessary—drop in any day and see how we . 


think and work. After all, it is only quality of thought and method of work that demonstrate 
one good agency’s performance over another’s. And that is how we want you to judge— 


TEN TESTS ON WHICH 
FEDERAL INVITES THE ADVERTISER’S ATTENTION 


FEDERAL ADVERTISING AGENCY, INC., 6 EAST 39TH STREET, NEW YORK 
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THE LAWRENCE FERTIG CoO., Inc.—(Continued) 
in size from $750,000 to $50,000 per year. Its three oldest 
clients are C. G. Gunther’s Sons, Jacobs Bros. Co. Inc., 
Detecto Scales and Terri, Inc. The three largest are Metro- 
Goldwyn-Mayer, Wise Shoe Co. and Locomobile Co. of 
America. 


THE FIELD ADVERTISING SERVICE Est. 1914 
503-507 Lumber Insurance Building, Indianapolis, Ind. 
Recognitions: ANPA; APA; AHMP. 

V. Ernest Fietp. Ten years with Bobbs-Merrill Publishing 

Co. Rarpu G. Ervin. Formerly with Russell M. Seeds Ad- 

vertising Agency, the Prest-O-Lite Co. Space buying and 

research work is handled by the two principals. 

An agency especially fitted for general and financial adver- 

tising. Serves nineteen accounts, the oldest being Noblesville 

Milling Co., National Map Co. and Associated Lumber Mu- 

tuals. The three largest accounts are Associated Lumber 

Mutuals, Central Manufacturers’ Mutual Insurance Co. and 

National Map Co. 


W. B. FINNEY ADVERTISING COMPANY Est. 1915 

1737 McGee Street, Kansas City, Mo. 

Recognitions: ANPA; ABP; APA; AHMP. 
M. J. Barrons, President and Treasurer. Newspaper and 
agency work continuously for the past thirty years, C. 
Winc, Vice-President and Space Buyer. Printing and agency 
work continuously for the past eleven years. OtTTo GRASSE, 
Secretary and Space Buyer. Newspaper and agency work 
continuously for the past twenty-five years. 
This agency is well qualified by experience and organization to 
handle general, financial, technical, school, resort, mail-order 
and poultry farm accounts. It employs specialists in radio, 
business paper, outdoor, moving picture and direct-mail adver- 
tising and publicity news service. Serves fifty accounts, the 
oldest of which are Witte Engine Works, Ennis-Hanly Black- 
burn Coffee Co. and Sweeney Automobile & Electrical School. 
The three largest accounts are Witte Engine Works, Kansas 
City Public Service Co. and National Protective Insurance 
Association, 


FISHER-WILSON ADVG. AGENCY Established 1904 

1627 Locust Street, St. Louis, Mo. 

Branch: Morris Building, Philadelphia, Pa. 

Member: AAAA; NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
H. R. Wutson, President and Treasurer. Eight years’ adver- 
tising experience. W. N. Exy, Jr. Vice-President, Phila- 
delphia. L. Levick Harrison, Vice-President, Philadelphia. 
S. T. Pueran, Secretary, St. Louis. 
An agency handling a large number of accounts in varied lines 
of business. 


FITZGERALD ADVG. AGENCY, Inc. Est. 1926 
Southern Building, 833 Howard Avenue, New Orleans, 
La. 


Member: AAAA; NOAB. 
Recognitions: ANPA; APA; AHMP. 

Currrorp L. FitzGeraLp, President. Six years’ advertising 
agency experience. Joz L. Kitten, Vice-President and Sec- 
retary. Thirteen years’ experience with agencies and nationai 
advertisers. JosEpH H. Epstein, Vice-President. Formerly 
feature writer and newspaper advertising manager; two years’ 
advertising agency experience. F. Santry Reep, Research 
Director. Formerly assistant research director of the J. Wal- 
ter Thompson Co., and on the faculty of Tulane University 
College of Commerce. CuHartes D. Mutter, Merchandising 
Director. Manager of newspaper for nine years; in charge 
of merchandising department; three years with Lever Brothers, 
southern division advertising. T. Beverty Moopy, Space Buyer. 
Fourteen years’ sales and business experience; three years’ 
advertising agency experience. 

This agency is well qualified by experience and organization 
to serve any type of account. It represents clients whose assets 
total over five hundred and twenty million dollars and whose 
advertising appropriations for 1929 amount to more than a 
million dollars. Letters from ten clients speak highly of the 
services rendered by the agency, stressing market analysis, 
planning, copy and illustration. It is equipped to service general, 
radio, outdoor and direct-mail advertising. Handles twenty- 


five accounts, the oldest being American Coffee Co., Gulf 
Crushing Co. and O. K. Storage & Transfer Co. The largest 
are City of New Orleans National Advertising Campaign, 
Pan-American Petroleum Corp., Inc., and Gulf Crushing Co. 


Established 1915 


FLAGLER-THORN-McCUAIG, Inc. 
73 West Eagle Street, Buffalo, N. Y. 
Recognitions: ANPA; APA; AHMP. . 

C. B. McCuaic, President and Space Buyer. Seventeen years 

in advertising work; formerly advertising manager for indus- 

trial manufacturer, copy chief and manager of advertising 

agency. Operated his own agency under the name of C. B. 

McCuaig, Inc. for two and one-half years. RALPH THORN, 

Vice-President and Space Buyer. Twenty-nine years in news- 

paper work as reporter, assistant city editor, Sunday editor, 

news editor and state editor; one year in advertising agency 
work. Morse I. Facer, Secretary, Treasurer and Space 

Buyer. Eleven years’ advertising experience. Manager for 

four years of De Forest Porter Advertising Service, Inc. 

ee and Research are directed by the three prin- 
cipals, 


This agency, formerly De Forest Porter Advertising Service, 
Inc., is especially fitted for general, technical, school, resort, 
mail-order and direct selling advertising. Employs specialists 
in radio, business paper, outdoor and direct-mail advertising 
and publicity news service. Handles forty-one accounts, the 
three largest of which are Citizens’ Safe Deposit Co., Gino 
Pill Co., Inc. and J. A. Webb Belting Co., Inc. The three 
oldest accounts are R. W. Bixby, Inc., Ford Hotel and A. F. 
Meyer & Sons Co. 


PAUL A. FLORIAN ADVG. AGENCY 
105 W. Adams Street, Chicago, III. 
Recognitions: PPA; ABP; APA; AHMP. 

Pau A. FLorian, Space Buyer. J. H. WepEtL, Space Buyer. 

Leon Morcan, Space Buyer. 

An agency especially fitted for general, technical and business 

paper advertising. Handles twelve accounts. The oldest are 

The American Well Works, M. Klein & Sons and Faultless 


Caster Co. The largest are Hess Warming & Vent. Co., M. 
Klein & Sons and Bruce-Cellized. 


RICHARD A FOLEY ADVERTISING AGENCY, Inc. 
1600 Arch Street, Philadelphia, Pa. 


Recognitions: ANPA; APA; PPA; AHMP. 


FONDA-HAUPT COMPANY, Inc. Established 1916 

286 Fifth Avenue, New York, N. Y. 

Member: AAAA; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Douw H. Fonpa, President, Treasurer, Merchandising Di- 
rector and Space Buyer. C. F. Donerty, Vice-President and 
Secretary. 

The agency is especially fitted for general, school and resort 
accounts. Equipped to service radio, business paper and direct- 
mail advertising. Twenty-seven accounts. The three oldest 
are Benjamin & Johnes, Clipper Belt Lacer Co. and William 
Bloom & Co. The largest are Benjamin & Johnes, Clipper 
Belt Lacer Co., Griswoldville Mfg. Co. and Daniel Hays Co. 


FOREIGN ADVG. & SERVICE BUREAJU, Inc. 


Established 1906 
875 Sixth Avenue, New York City 
Branches: 2842 Grand Boulevard, Detroit, Mich.; 53-54 
Haymarket, London, England; Praca Marechal Floriano 
7, Rio de Janeiro, Brazil; Calle Lavalle 1268-70, Buenos 
Aires, Argentine. 
Maurice Peres, President. D. H. Russeti, Vice-President, 
Treasurer and Space Buyer. Louris D. Ricct, Vice-President. 
J. L. Ropertson, Secretary. 
This agency serves thirty-three accounts in a wide diversity of 
fields but devotes particular attention to foreign advertising, 
in which it has had substantial experience. Its three oldest 
clients are Westinghouse Electric Int’l. Co., Kermath Mfg. 
Co. and Champion Spark Plug Co. Its largest are the Stand- 
ard Oil Co. of New Jersey, Westinghouse Electric Int’l. Co. 
and Chrysler Sales Corp. 


FOSTER & DAVIES, Inc. 
2116 Keith Building, Cleveland, Ohio 
Branch: 839 Graybar Building, New York, N. Y. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
F. C. Fosrer, President and Merchandising Director. For 
twenty years with General Electric Co. in the merchandising 
division, and sales manager, Buckeye Division, National Lamp 
Works of General Electric. For several years sales manager 
Laundryette Mfg. Co., directing advertising. 
Maxton R. Daviss, Vice-President and Treasurer. Has had 
wide experience in newspaper work, trade paper publishing and 


Est. 1921 


Established 1922 
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A Southern Organization National 


WHY 


| We Made A Survey 
: Of SOUTHERN MARKETS 


he new South...rapidly progressing, vigorously 

building ... presents problems peculiar to itself. 

Problems that test the ability of the sales manager and 
challenge the knowledge of sales strategists. 


To succeed in the South you must know where and 
how to go. Smooth-running arteries of trade, sharply 
defined, lead through miles of plantations and truck 
farms, past lumber camps and mines, into bustling 
metropolitan centers... loyal, profitable markets! 


And because this agency insists that advertising 
must work with merchandising to produce results, taking 
facts for its basis, we determined to chart these channels 
of trade .. . to mark the beaten paths and put warning 
signals by the blind alleys. 


Our research department, under the direction of 
F. Santry Reed, Professor of Marketing at Tulane Uni- 
versity, has completed a survey of Southern markets 


. which is concise and determinate. ..an accurate and 
One thousand copies of the summary _ pysinesslike report of an important problem. 

6 of this survey will be published in book 

4 form. They will come from the press the This organization, with agency affiliations in New 

0 latter part of September and will bear York and Chicago, is in a position to render complete 

, the imprint of this agency. We shall be national service. Its seven specialized departments are 

, glad to send copies to manufacturers, to offering advertising service that is new to the South. 
publishers and to advertising agents in- We feel that we have some unusually interesting things 

f terested in knowing the South. Thecost to discuss with manufacturers marketing in the South- 

# of each copy will be six dollars. ern States and Central and South America. 
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FOSTER & DAVIES, Inc.—(Continued) 


as advertising manager for a company having 7,000 dealers. 
Formerly with nationally-known Chicago and New York agen- 
cies, also handled many important national accounts in Detroit 
and Cleveland, including automobiles, tires, motors, axles, 
springs and equipment, stoves, farm equipment, department 
store specialties, beverages, clothing, electrical appliances, ma- 
rine motors, furniture, etc. Maxton R. Davies, Jr., Research 
Director. H. G. Hitz, Space Buyer. 

This agency is one of the best and serves general, financial and 
technical accounts. It employs specialists in radio, business 
paper and direct-mail advertising. Handles twenty-three ac- 
counts, the three oldest of which are Guardian Gas Appliance 
Co., The Midland Steel Products Co. and The Warm Air 
Furnace Fan Co. The three largest accounts are National 
Lamp Works of General Electric Co., Noma Electric Corp. 
and The Miller Co. 


FOX & MACKENZIE 

1214 Locust Street, Philadelphia, Pa. 

Member: ABC. 

Recognitions: ANPA; APA; AHMP. 
J. B. Macxenzir, President. W. A. Fox, Secretary and 
Treasurer and Space Buyer. C. T. Mitter. H. O. Cray- 
BERGER. E, REIMER, Space Buyer. 

This agency serves twenty general accounts. The three oldest 
are Sterling Range & Furnace Corp., Bethlehem Textiles Co. 
and Stationers’ Guild of America. 


ALBERT FRANK & COMPANY 

165 Broadway, New York, N. Y. 

Branches: 134 So. La Salle Street, Chicago; 507 Mont- 

gomery Street, San Francisco; 12th and Jefferson 

Streets, Portland, Me.; Sansom and 16th Streets, Phil- 

adelphia; 11 Avery Street, Boston; 10th and Flower 

Streets, Los Angeles; Lloyd Building, Seattle; 5 New 

Bridge Street, London, Eng. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Frank J. ReyNowps, President and Treasurer. Ltoyp B. 
Myers, First Vice-President. Lours H. Strouse, Secretary. 
James McKay, Assistant Treasurer. Grorce Borst, Assistant 
Secretary. Joun H. ScHwarTING, Vice-President and Space 
Buyer. J. Barrtetr Hyporn, Vice-President, Research Di- 
rector and Merchandising Director, W. FRANK McCLureg, 
Vice-President. Roperr J. Herts, Vice-President. W. W. 
Craic, Vice-President. E. W. KIMMELBERG, Vice-President. 
GeorcE Borst and Georce L. Fostex, Space Buyers. 
This agency is an outstanding leader in financial accounts, of 
which it handles a very large number. It has an adequately 
manned staff of research and merchandising -experts and is 
equipped in every sense of the word for the best of service 
along production lines, art and copy. Employs specialists in 
radio, outdoor and direct-mail advertising and publicity news 
service. 


FRANKLIN ADVG. CORPORATION 
246 Fifth Avenue, New York, N. Y. 
Recognitions: PPA; ABP; APA; AHMP. 

M. FRANKLIN Bruck, President and Founder. Formerly seven 

years with Hearst publications; feur years’ experience with 

street car advertising. N. I. Jurtn, Space Buyer. 

An agency specializing in mail-order, school and resort adver- 

tising. Handles twenty-two accounts, the oldest and largest 

of which are Federal Mail Order, Ogilvie Publ. Co. and North 

American Accident Insurance Co. 


FREBZE-VOGEL-CRAWFORD, Inc. Established 1927 

441 Broadway, Milwaukee, Wis. 

Branches: 308 Pine Street, Green Bay, Michigan; 333 

No. Michigan Avenue, Chicago. 

Member: NOAB. 

Recognitions: ANPA; PPA; ABP; AHMP. 
CuesTer D. Freeze, President. Formerly traveling super- 
visor for Phoenix Mutual Life Insurance Co.; sales manager 
for large national manufacturer; with The Curtis Publishing 
Co. as representative for The Saturday Evening Post. One 
of the executives of Olson & Ensinger; later president of the 
Koch Co., Milwaukee. Huco C. Vocer, Vice-President and 
Treasurer. Several years’ experience in the manufacturing 
business in various administrative capacities, following which 
he spent two years in the building and investment fields. 
Agency experience as contact man prior to the formation of 


Established 1922 


Est. 1919 


Freeze & Vogel. H. M. Lanpcrar; Secretary and Merchan- 
dising Director. Specializes in industrial accounts. Formerly 
in editorial departments of Milwaukee and Chicago news- 
papers; later with large publishing house and advertising 
agency. Court reporter with Milwaukee Sentinel, director of 
advertising for Chain Belt Co. . Joined Hannah-Crawiord, 
Inc., in 1922 as vice-president, and has since been directing the 
advertising of some outstanding machinery manufacturers i 
this section. Epwarp F. Zetsic. Four years advertising man- 
ager for Harnischfeger Corp., Milwaukee; three years adver- 
tising manager of Line Material Co.; four years account 
executive with Hannah-Crawford, Inc., specializing in indus- 
trial advertising. E. J. Scuicket, Research Director and 
Space Buyer. 

This agency was formed by a consolidation with Hannah- 
Crawford, Inc. It specializes in general, financial and tech- 
nical accounts. Equipped for radio, business paper and direct- 
mail advertising. Handles sixty-four accounts, the three oldest 
being Flax-li-num Insulating Co., Allis-Chalmers Mfg. Co. 
and The Heinn Co. The largest accounts are Allis-Chalmers 
Mfg. Co., Flax-li-num Insulating Co. and Milwaukee Corru- 
gating Co. 


FREITAG ADVERTISING AGENCY Established 1919 
McGlawn Bowen Building, Atlanta, Ga. 


Recognitionss APA; AHMP. 


JosepH V. FreitaG, President. Engaged in advertising busi- 
ness in Atlanta twelve years. Formerly advertising manager 
of Norris Exquisite Candies; sales manager of Ejiseman’s 
(men’s wear), Atlanta; prior to that in the printing ink busi- 
ness in New York. L. M. Freeman, Secretary and Space 
Buyer. 


CHARLES DANIEL FREY COMPANY Est. 1911 

333 North Michigan Avenue, Chicago, IIl. 

Members NOAB; ABC. 

Recognitions: ANPA; PPA; APA; AHMP. 
CuHarLes DANIEL Frey, President, Treasurer and Merchan- 
dising Director. JoHN J. Louris, Vice-President, Secretary and 
Merchandising Director. A. M. Stewart, Assistant Secretary 
and Treasurer. FriepA JAcoBson, Research Director. R. G. 
TIMMERMAN and E. T. BurNHAM, Space Buyers. 
This agency is well qualified to handle general, technical, finan- 
cial, school, resort and mail-order accounts. It employs spe- 
cialists in publicity news service, radio, business paper, out- 
door, moving picture and direct-mail advertsing. The three 
oldest accounts are Crane Co., S. Karpen & Bros. and The 
Atlas Portland Cement Co. The largest are Crane Co., S. C. 
Johnson & Son and S. Karpen & Bros. Fourteen accounts. 
FREYSTADT-JURASCHEK, Inc. Established 1926 

17 East 49th Street, New York, N. Y. 

Recognitions: ABP; APA; AHMP. 
FRANCIS JURASCHEK, President and Space Buyer. Eight years’ 
mining and mechanical engineering experience; twelve years’ 
advertising experience, mostly on industrial accounts, EVERETT 
M. Freystapt, Vice-President and Treasurer. Fifteen years’ 
experience as sales engineer; in construction, gas engine and 
special automatic machinery fields; agency principal for three 
and one-half years. G. P. Scorso, Space Buper 
This agency is equipped to handle technical accounts and any 
general account that has as its basis a piece of mechanical 
equipment. Employs specialists in radio, business paper and 
direct-mail advertising. Serves fourteen accounts, all indus- 
trial in character, the three oldest of which are The Moto 
Meter Co. (Industrial Thermometer Div.), American Machine 
& Foundry Co. and Palmer Bros. Engines, Inc. The largest 
are Wickwire Spencer Steel Co., Manning, Maxwell & Moore, 
Inc. and American Machine & Foundry Co. 


FRIEND ADVERTISING AGENCY 
171 Madison Avenue, New York, N. Y. 


Recognitions: ANPA; APA; AHMP. 


FRIEND-WIENER-DONOHUE ADVG. CO., Inc. 


Est. 1922 
Woolworth Building, New York, N. Y. 
Recagnitions: ANPA; APA; AHMP. 
MrrcHe.tt E. Frienp, President. Ernest H. Wiener, Secre- 
tary, Treasurer and Space Buyer. . 
An agency specializing in general and financial’ advertising. 
Serves twelve accounts. 
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What can an agency say 
about tself ? 


| A sreat deal. Too much, perhaps. 
Patting one’s self on the back is not considered 
quite sporting. But this agency seems to have 
earned a certain esteem among its clients. It may be 
on account of those qualities which you would seek. 
: You know by instinct and experience what they are. 
; In addition to a high standard of business morals 


and seasoned training, the evidence shows our suc- 


: cessful accomplishments in the following fields. 
6 SHOES BUILDING MATERIALS 

| HOSIERY MACHINERY 

i UNDERWEAR PAPER 

? TOILET GOODS FARM IMPLEMENTS 

“ FOODS WORK GARMENTS 

| OILS PAINT 

y . 

al STEEL EQUIPMENT MUNICIPALITIES 

- AND FURNITURE CIGARS 

“ LUMBER CONTAINERS 

‘. 

” ADVERTISING COMPANY 


New York - Chicago - Kansas City - Rock Island 
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FRIEND-WIENER-DONOHUE ADVG. CO., Inc.— 

(Continued) . 
This agency renders service on general, financial, mail order, 
automotive and building material accounts. It has specialists 
in direct-mail advertising and publicity news service. Serves 
eleven accounts, the oldest and largest of which are Wofford 
Oil Co., Seaboard Oil Co. and Georgia Casualty Co. 


FRIZZELL ADVG. AGENCY, Inc. 
633 Palace Building, Minneapolis, Minn. 
Branch: 305 Oppenheim Street, St. Paul, Minn. 
Recognitions: ANPA; ABP; APA; AHMP. 
FrepericK L. Frizzect, Merchandising Director and Space 
Buyer. A. E. Frizzett, F. K. Bropertcx, Space Buyers. 
An agency serving eighty-seven accounts, general, technical, 
school, resort and mail-order. Employs specialists in radio and 
direct-mail advertising. 


LOUIS H. FROHMAN 

10 East 40th Street, New York, N. Y. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Louis H. FroHMAN, formerly engaged in commodity sales, 
creative work, direct-mail; advertising manager. WILLIAM iP. 
Currrorp. Advertising manager, assistant to advertising man- 
ager of the U. S. Rubber Co., member of the copy staff of 
J. Walter Thompson Co. Donatp S. WILSON, Merchandising 
Director. Assistant sales manager; assistant account execu- 
tive, George Batten Co. The account executives are in charge 
of space buying. 
Manufacturers seeking the best of counsel and close personal 
service from competent agency and merchandising executives 
will surely want to consider this agency especially for generai, 
architectural, building and home accounts. Serves eighteen 
clients, the oldest of which are American Academy of Dra- 
matic Arts, Isotta Motors and Robert C. Reeves Co. The 
three largest accounts are Dubois Fence & Garden Co., William 
F. Wholey Co. and Hammacher-Schlemmer & Co. 


HARRY M. FROST CO., Inc. 
260 Tremont Street, Boston, Mass. 


Recognitions: ANPA; APA; PPA; AHMP. 


PERCIVAL K. FROWERT CO., Inc. Established 1901 

250 Park Avenue, New York, N. Y. 

Member: ABC. 

Recognitions: ANPA; PPA; APA; AHMP. 
PercivAL K,. Frowert, President. Rosert L, Cusick, Vice- 
President and Research Director. C. L. Reep, Secretary and 
Treasurer. Henry T. Sims, Assistant Treasurer. NATHAN 
S. Parsons, Merchandising Director. FRANK. W. McGuirk, 
Space Buyer. Dennis O’Suttivan, Assistant Space Buyer. 
This agency specializes in general accounts and in advertising 
luxuries. It places the advertising for toilet articles mer- 
chandised through 58,000 drug stores. Employs specialists in 
publicity news service, radio and direct-mail advertising. Han- 
dles twenty-five accounts. 


Established 


Established 1923 


FULLER & SMITH Established 1907 


1501 Euclid Avenue, Cleveland, Ohio 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
A. L. Briturncstey, President. Sixteen years in banking, pub- 
lishing and agency work. CLARENCE L. MAppEN, Vice-Presi- 
dent. Formerly in newspaper and editorial work, sales and 
advertising; nineteen years in agency work. Patrick W. 
Murpny, Secretary and Treasurer. Twenty years’ agency 
experience. FE. J. ALEXANDER, Research Director and Space 
Buyer. S. D. MAHAN, Merchandising Director. C. V. Gr- 
BERT, Space Buyer. 
An agency serving seventeen accounts, general, financial and 
technical, the three oldest of which are American Multigraph 
Sales Co., Hotels Statler Co., Inc., and Willard Storage Bat- 
tery Co. The largest are Westinghouse Electric & Manufac- 
turing Co., Willard Storage Battery Co. and Hotels Statler 
Co., Inc. Employs specialists in radio, business paper and 
direct-mail advertising. 


J. JAY FULLER ADVG. AGENCY 
McKinley Building, Buffalo, N. Y. 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


J. Jay Futter, President. Representative of Associated Press, 
Southern New York; sales manager and vice-president, Roy- 


Est. 1923 


crofters, East Aurora. H. A. Laney, Vice-President. For- 
merly with Ford Co. John I. Laney Printing Co. and the 
Atterbury Motor Co. N. E. Foro, Secretary and Treasurer. 
Formerly with Wilkinson-Forgie Co., Rochester, and the Up- 
son Co., Lockport. Matcotm L. Barney, Vice-President. 
Formerly with City Trust Co., Buffalo, and E. H. Rollins & 
Sons, New York City, and National Association of Iron & 
Bronze Mfrs. Carteton H. Davis, Research Director. CLAIRE 
E. Gray and Gorpon E. Wuirtseck, Space Buyers. 

The policy of this agency is to render an intensive, continual, 
shoulder-to-shoulder contact with clients in central and western 
New York and Northern Pennsylvania. In addition to handling 
general accounts it is departmentalized for the special handling 
of financial, technical, mail-order and real estate accounts. 
The agency employs specialists in radio, business paper and 
direct-mail advertising. It handles forty accounts, the three 
oldest being Atterbury Motor Car Co., Lewis Mitchell (real 
estate) and Buffalo General Laundries, Inc. The largest are 
Houde Engineering Corp., Federal Radio Corp. and Auto- 
matic Transportation Co. 


GALE & PIETSCH, Inc. Established 1927 
333 North Michigan Avenue, Chicago, III. 
Recognitions: ANPA; PPA; APA; AHMP. 
A. L. Gare, President; Water G. Pietscu, Vice-President 
and Treasurer; Geo. A. Hamitton, Secretary; M. A. Ka- 
NEALY, Space Buyer. 
This agency handles eighteen general accounts, the three oldest 
of which are the Chicago Mercantile Exchange, Burgmeier 
Book Bindery, and Farm Insurance Committee. The three 
largest acounts are the National Board of Fire Underwriters, 
Baird & Warner, and Tile & Mantle Contractors’ Association 
of America. 


GARDINER & WELLS CO., Inc. 
2 Park Avenue, New York City 
Recognition: ANPA; PPA; APA; AHMP. 

A. J. Wetis, President. Experienced as salesman, publisher, 

and advertising agent. A. W. Hurar, Vice-President. Out- 

door advertising and agency experience covering twenty years. 

FREDERICK JorpAN, Vice-President. JosepH H. WEINBERG, 

Secretary and Treasurer. Twenty years’ agency and financial 

experience. D. Wotre, Space Buyer. 


WM. RAY GARDINER CO., Inc. 
9 East 40th Street, New York, N. Y. 


Recognitions: ANPA; AHMP. 


GARDNER ADVERTISING CO. 
1627 Locust Street, St. Louis, Mo. 
Branches: 1 Pershing Square, New York City; 501 
United Building, Akron, Ohio 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

H. S. Garpner, President. F. M. Orcuarp, Vice-President. 

H. L. Spoun, Vice-President. H. R. Baker, Vice-President. 

E. R. Garpner, Secretary and Treasurer. W. B. Cracin, Jr., 

Merchandising Director. F. H. Kenxet and E. A. W. Scxut- 

ENBERG, Space Buyers. 

This agency handles forty-one accounts, the three oldest being 

Cooper Wells & Co., Frisco Lines, and Ralston Purina Co. 

The three largest accounts are Pet Milk Co., Ralston Purina 

Co., and Timken Roller Bearing Co. Especially fitted for 

general accounts. 


ELLIS T. GASH & CO. 

840 N. Michigan Avenue, Chicago, III. 
Handles the advertising of the Munising Paper Co. and 
several other national accounts. Mr. Gash, the president, is 
experienced in all branches of selling and advertising and has 
a competent and closely-knit staff. 


GEARE, MARSTON and PILLING, Inc. Est. 1928 

1600 Arch Street, Philadelphia ; 

Branch: Graybar Building, New York City 

Member: NOAB. 

Recognitions: ANPA; PPA; APA. 
Norman W. Geare, President. Eighteen years’ experience in 
various branches of the advertising and selling fields. C. 
Harotp Marston, Vice-President and Secretary. Twelve 
years’ experience in advertising agency. J. Ross Prtitne, Vice- 
President and Treasurer. For sixteen years in selling field, 
one year in advertising agency. Has financial experience. 


Established 1913 


Established 1900 
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Harry L. WarreEN, Research Director. VERNON SMITH, Mer- 
chandising Director. GrorGE HAEFEKER, Space Buyer. 

An agency handling twenty-two accounts. Three oldest are: 
Insurance Co. of North America, Stead & Miller Co., Globe 
Ticket Co. The three largest are: Insurance Co. of North 
America (Fire and Marine Insurance), Largman, Gray Co. 
(Blue Moon Silk Stockings) and Robert H. Foerderer, Inc., 
(Vici Kid). The working plan of this agency provides for 
general, financial, technical, women’s wear, food and hardware 
accounts and call for specialists in radio, business paper, out- 
door and direct-mail advertising as well as publicity news 
service. 


D. W. GEER CO. : 
190 Main Street, Oshkosh, Wis. 


Recognitions: APA; AHMP. 


HARRY R. GELWICKS CO., Inc. 
5 Court Square, Long Island City, N. Y. 


Recognitions: ANPA; APA; AHMP. 


GENERAL, Inc. ; 

Inland Bank Building, Indianapolis, Ind. 

Recognitions: ABP; APA. ; 
M. J. Woops, President. Seven years’ experience ‘in news- 
paper work and as advertising and sales promotion manager 
for national advertisers; eight years’ agency experience. C. 
W. MackeELrresH, Vice-President. Advertising manager of 
a retail store for three years; three years in agency work. 
Joun J. Branvon, Merchandising Director. 
An agency particularly well adapted to handle technical (espe- 
cially automotive), general, and mail-order accounts and adver- 
tise effectively through radio, business papers, direct-mail and 
publicity news service. Serves fifteen accounts, the three 
oldest of which are Richmond School Furn. Co., Geo. R. 
Carter Co. and Lincoln Mfg. Co. The largest are Rex Mfg. 
Co. and Guarantee Tire & Rubber Co. 


GEYER CO. Established 1912 
Third National Building, Dayton, Ohio ; 
Branch: 2102 N. Y. Central Building, New York City 


Member: NOAB; ABC. 

Recognition: ANPA; PPA; ABP; APA; AHMP. 
B. B. Geyer, President and General Manager. Was formerly 
director of Winters National Bank & Trust Co., and Central 
Dayton Investment Co., and vice-president Dayton Research 
Assn. E. G. Frost, Vice-President. Previously with Davis 
Sewing Machine Co. and J. Horace Lytle Co. R. E. Cownen, 
Secretary. Member of Craighead, Cowden & Smith, law firm. 
J. R. Kunz, Treasurer Public Accountant. R. C. DUNKEL, 
Research Director; L. L. Hitt, Merchandising Director; C. 
J. SPENGLER, Space Buyers. 
Handles thirty-three accounts of which Dayton Rubber Mfg. 
Co., Comer Mfg. Co., and American Products Co. are oldest. 
Three largest are Frigidaire Corp., United Reproducers Co. 
and American Products Co. Specializes in radio, business 
paper, outdoor and direct-mail advertising, also publicity news 
service. Is especially fitted for general, technical, school, 
resort, mail-order, and association accounts. 


L. S. GILLHAM COMPANY Established 1919 

1031 South Broadway, Los Angeles, Cal. 

Member: AAAA. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
L. S. GmtHam, Vice-President and Service Manager. For 
sixteen years head of an agency bearing his name in Salt Lake 
City and Los Angeles. D. W. Cummrnecs, Account Executive. 
H. C. Frester, Account Executive. Formerly manager of 
advertising agency at Boise, Idaho. W. R. MatHews, Pro- 
duction Manager. Wayne CASTLE, Space Buyer. GLapys 
SAmson, Cashier. 
This agency is affiliated with the Hamman Advertising Organi- 
zation, Inc., and The Lesan Advertising Agencies, Inc. Its 
activities include general, financial, technical, industrial and 
transportation accounts. Serves ten clients, the oldest of which 
are Monolith Portland Cement Co., Ambassador Hotel Corp. 
and Los Angeles Steamship Co. The largest are Los Angeles 
Steamship Co., Los Angeles and Salt Lake R. R. Co. and 
Monolith Portland Cement Co. 


GLASER & MARKS, Inc. 
230 Boylston Street, Boston, Mass. 


Recognitions: ANPA; APA; PPA; AHMP. 


GLOBE ADVERTISING AGENCY, Inc. 
17 S. Main Street, S. Norwalk, Conn. 


Recognitions: APA; AHMP. 


GOLDMAN ADVERTISING SERVICE 
1270 Broadway, New York, N. Y. 


Recognitions: ANPA; AHMP. 


GOLDSMITH CO. 

17 Academy Street, Newark, N. J. 

Recognition: ANPA; APA; AHMP. 
W. Lewin, Research Director. H. C. Witson, Merchandis- 
ing Director. L. F, Herman and H. R. Levy, Space Buyers. 
This agency handles eighty accounts. It is especially fitted 
for general, financial, school, resort, mail-order, retail stores 
and real estate advertising. Employs specialists in radio and 
direct-mail advertising. 


H. C. GOODWIN, Inc. 
Rochester, N. Y. 
Branch: New York City 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 

H. C. Goopwin, President. Former newspaper man. Twenty 
years’ sales and advertising experience together with agency 
work in all its branches. A. T. Stewart, Treasurer. Five 
years advertising manager, Rochester Stamping Co.; ten years 
treasurer of H. C. Goodwin, Inc. A. T. Jones, Secretary. 
Four years stenographer in advertising department; ten years 
secretary, H. C. Goodwin, Inc. H. C. Goopwin, Merchandis- 
ing Director. 


They handle thirty accounts. Their three oldest are the Tay- 
lor Instrument Companies, Huther Bros. Saw Mfg. Co. and 
Josiah Anstice Co. Their three largest accounts are the 
Taylor Instrument Companies, Dunn & McCarthy Co., Ine, 
and Kellogg Mfg. Co. They have specialists in radio, business 
paper, and direct-mail advertising and are especially fitted for 
general and technical accounts. 


Established 1909 


Established 1919 


PHIL GORDON AGENCY 
323 N. Michigan Avenue, Chicago, III. 
Recognitions: PPA; ABP; APA; AHMP. 
Putt Gorpon, President. Fifteen years in agency work; office 
manager of a clothing store and sales manager for an overall 
manufacturer, both located in Cincinnati; R. Baer, Vice- 
President ; S. Gorpon, Secretary and Treasurer; Merchandis- 
ing Director. PH Gorpon, G. Pepersen and M. Fasrr, 
Space Buyers. 
The agency handles thirty accounts of which the three largest 
and oldest are the John A. Hertel Co., Packard Shirt Mfg. 


Co., J. B. Simpson, Inc. Specializes in general and mail-order 
accounts. 


Established 1926 


GOTHAM ADVERTISING CO. 
114 Liberty Street, New York City 
Recognition: ANPA; ABP; APA; AHMP. 

WILLIAM MENKEL, Research Director. 

This agency has an intimate knowledge of marketing condi- 

tions throughout the world and is prepared to give counsel 

and services to American firms seeking to market their prod- 
ucts abroad. It is in constant contact with associate agencies 


and representatives in Europe, South America, the Near East 
and the Orient. 


GOTTSCHALT-HUMPHREY, Inc. 
419-423 Palmer Building, Atlanta, Ga. 


Recognitions: PPA; APA; AHMP. 
ALLAN C. GottscHALpt, President. Warren A. HumpnHrey, 


Vice-President. N. Dewrtt Farrar, Secretary. Miss Mar~ 
GARET ANDERSON, Space Buyer. 


An agency very well experienced to serve general accounts. 
At present handles thirty-five, the three largest of which are: 
Florida State Celery Assn., National Fruit Flavor Co. and 
Tennessee Furniture Corp. 


M. P. GOULD CO., Inc: 
450 Fourth Avenue, New York City 
Member: AAAA; NOAB: ABC. 
Recognition: ANPA; PPA; ABP; APA; AHMP. 
Maurice P. Goutp, President and Treasurer. Maurice S. 
GouLp, Vice-President. Miss E. V. Crane, Space Buyer and 
Research Director. 


Established 1908 


Established 1922 


Established 1896 
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M. P. GOULD CO., Inc.—(Continued) 
Twenty accounts. Three oldest are: Horton Mfg. Co., Sara- 
toga State Waters Corp., Meccano Co., Inc. Three largest 
are: Thinc Products, Inc., Horton Mfg. Co. E. Frederics, 
Inc. This agency specializes in general, drug store and toilet 
goods accounts. 


THE GOULSTON CO,., Inc. 
18 Tremont Street, Boston, Mass. 


Recognitions: APA; AHMP. 


GRACE & HOLLIDAY 

628 Fisher Building, Detroit, Mich. 

Branch: 366 Madison Avenue, New York City 

Member: NOAB. 

Recognition: ANPA; PPA; ABP; APA; AHMP. 
Epwarp R. Grace, President and Treasurer. Sixteen years 
of advertising, selling and publication experience. C. A. 
PacKArp, Vice-President. Fifteen years’ experience. W. K. 
ZikcrELp, Vice-President. Eight years’ experience. CLAYTON 
A. Eppy, Secretary. Twenty years’ experience. Miss LovuIsr 
Twenty years’ advertising and sales experience. Muss Louise 
C. Grace, Space Buyer, Research Director. 

Handles twenty accounts. Three oldest clients are Continental 
Motors, Pittmans & Dean, Ainsworth Manufacturing Co. Three 
largest, Continental Motors, W. R. Roach & Co. Aluminum 
Co. of America. This agency has a well-trained staff, chosen 
to meet the requirements of general, financial and technical 
advertisers and thoroughly acquainted with radio, business 
paper and direct-mail advertising and publicity news service. 


GRANT & WADSWORTH, Inc. Established 1924 

342 Madison Avenue, New York City 

Branch: 910 St. James Street, Montreal, Que. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Wituram A. Grant, President and Treasurer. R. K. Waps- 
wortH, Vice-President. R. G. CAMPBELL, Vice-President. 
BLANCHE JAMPOL, Secretary, Assistant Treasurer and Space 
Buyer. R. R. RosentHat, Research and Merchandising Di- 
rector. 
Four oldest clients are Slyker, Inc. (Radiator Covers), Mc- 
Kinlay, Stone & McKenzie (Books), Tobey Furniture Co., 
Rock of Ages. Four largest are Rock of Ages, White & 
White, Slyker, Inc., and McKinlay, Stone & McKenzie. Spe- 
cialists in direct-mail advertising and well adapted to handle 
general accounts. 


RUSSEL T. GRAY, Inc. 
205 Wacker Drive, Chicago, IIl. 


Recognition: ABP. 
Russet T. Gray, President and Treasurer; Harvey A. Scris- 
NER, Vice-President; R. V. Barr, Secretary and Space Buyer. 
This agency concentrates on industrial and engineering accounts 
and serves 25 important midwestern manufacturers. 


CHARLES C. GREEN ADVG. AGENCY, Inc. Est. 1922 
450 Fourth Avenue, New York City 
Branch: 1701 Walnut Street, Philadelphia, Pa. 


Recognition: ANPA; PPA; APA; AHMP. 


Cuartes C. Green, President. His experience in the adver- 
tising field covers a period of over twenty-five years. O. O. 
Cook, Treasurer; F. T. Bowers, Vice-President and General 
Manager; LeRoy FarrMAn, Secretary and in charge of copy; 
Rosert Jones, Head of Philadelphia office. 

New York branch of the agency handles sixteen active ac- 
counts and the Philadelphia branch twenty-four. The three 
oldest accounts are M. Hohner, Inc., Smith, Kline & French 
Co., and Parsons Ammonia Co. The three largest accounts are 
International Proprietaries, Inc. (Tanlac), Smith, Kline & 
French Co. and M. Hohner, Inc. The agency specializes it: 
radio advertising and general accounts. 


THE GREEN, FULTON, CUNNINGHAM CO. Est. 1911 

360 North Michigan Avenue, Chicago, II. 

Member: AAAA; ABC; NOAB. 

Recognitions: ANPA; APA; PPA; AHMP. 
H. J. CuNNINGHAM, President and Treasurer. J. D. FuLton, 
Vice-President and Secretary. H. H. Smiru, Vice-President. 
A. J. Groze, Head of Space Buying Department. 
This agency is especially fitted for general, automobile and 
mail-order accounts. Among its present clientele of ten, the 
three oldest are Nash Motors Co., Fitzpatrick Bros. and 
Kalamazoo Stove Co. The three largest are Nash Motors 
Co., Spear & Co. and Kalamazoo Stove Co. 


Established 1922 


GREEN & VAN SANT CO. Established 1912 

Court Square Building, Baltimore, Md. 

Member: NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Wizpur N. Van Sant, President. Long advertising experi- 
ence, particularly in technical and automotive fields. Before 
entering agency business he handled all advertising of Cadillac 
automobile dealers. H. K. DucpAte, Vice-President, Treasurer 
and Merchandising Director. Twenty years’ experience as 
salesman, advertising manager, agency executive, writer and 
lecturer. Henry E. Corner, Vice-President and Secretary. 
Twelve years’ experience. Epcar F. RieBetaNnz, Research 
Director. Ropert E. Daicer, Space Buyer. 


A well-organized agency, with specialists in radio and business 
paper advertising, prepared to get results for general, financial, 
technical and mail-order clients. Serves thirty-seven accounts, 
the oldest of which are the National Radio Institute, Sealright 
Co., Inc., and Stone Straw Corp. The largest are National 
Radio Institute, Sealright Co., Inc., and Thatcher Mfg. Co. 


FINLEY H. GREENE ADVERTISING AGENCY 
Parsons Building, Buffalo, N. Y. 


Recognitions: ANPA; APA; AHMP. 


JAMES A. GREENE & CO. 
303 Glenn Building, Atlanta, Ga. 
Recognition: ANPA; ABP; APA; AHMP. 
James A. GREENE, President. Twenty years’ experience; Miss 
MaAubeE Famsro, Treasurer; JAMEs L. Battie, Art Director; 
Miss A. R. Cooper, Space Buyer; WaAverLy Burcess, Pro- 
duction Manager. 
Twenty-eight accounts. The three oldest clients are the South- 
ern Spring Bed Co., Southern Wood Preserving Co., and 
Atlanta Brush Co. The three largest are Norris Candy Co., 
Southern Spring Bed Co., and Tom Huston Peanut Co. The 
agency specializes in business paper and direct-mail advertising 
and is well fitted for general, financial, technical, school and 
resort advertising. 


THE GREENLEAF COMPANY Established 1915 
Chamber of Commerce Building, 80 Federal Street, 
Boston, Mass. 


Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; APA; AHMP. 


A. E. GReENLEAF, President. Since 1905, has successfully 
developed many large advertising accounts. Seven years’ agency 
experience previous to organizing the Greenleaf Agency in 
1915. <A. B. Hatt, Vice-President and Merchandising Di- 
rector. Awarded first prize at the St. Louis Convention of the 
Associated Advertising Clubs of the World for writing the 
best sales letter in a national contest; was chosen to prepare 
United War Work advertising for Boston newspapers and 
wrote Liberty Loan copy that covered the country. Mr. Hall 
is director of the radio department. GrorGe DUNHAM, Treas- 
urer and Space Buyer. Connected with the agency business 
for thirty years. Mary D. SuLiivan, Space Buyer. 

This agency specializes in general, financial, technical, school, 
resort, mail-order and radio accounts. Employs specialists in 
radio, outdoor, moving picture and direct-mail advertising. 
Serves twenty-four clients, the oldest of which are The New 
Departure Mfg. Co., Russell & Erwin Mfg. Co. and Doten- 
Dunton Desk Co. The largest accounts are Lydia Pinkham 
Medicine Co., Cycle Trades of America and New England 
Gas Association. 


GREVE ADVG. AGENCY, Inc. Est. 1910 
606 Builders Exchange, St. Paul, Minn. 
Member: AAAA. 
Recogmtions: PPA; ABP; APA; AHMP. 
S. Greve, President; E. Greve, Vice-President; O. Lrnpgutst, 
Treasurer; A. B. ConNnoLty, Secretary. 
Thirty accounts. The oldest are Seeger Refrigerator, Old 
Fashioned Millers and Sifo Products Co. Three largest are 
Seeger Refrigerator Co., American Gas Machine Co. and 
Hydraulic Hoist Mfg. Co. This agency is well adapted to 
handle general, technical and mail-order accounts. 


GREY ADVERTISING SERVICE 
128 West 31st Street, New York, N. Y. 


Recognitions: PPA; AHMP. 
GRISWOLD-ESHLEMAN CO. 
Terminal Tower, Cleveland, Ohio 


Member: AAAA. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Established 1922 


Established 1912 


1912 
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Ray H. Griswotp, President; CHartes L. EsHLEMAN, Sec- 
retary-Treasurer; C. F. Lowe, Vice-President; Henry T. 
BourNE, Space Buyer. 

Twenty-three accounts. The three oldest are Union Metal 
Mfg. Co., Lincoln Electric Co., and American Fork & Hoe 
Co. The three largest are the American Fork & Hoe Co., 
Diebold Safe & Lock Co., and Union Metal Mfg. Co. This 
agency specializes in radio, business paper, outdoor, moving 
picture, and direct-mail advertising and publicity news service. 


GROVES-KEEN, Inc. Established 1927 
Bona Allen Building, Atlanta, Ga. 
Recognitions: APA; AHMP. 
J. Lee Groves, Jr., President. CHARLTON KEEN, Secretary- 
Treasurer; RatpuH Meeks, Merchandising Director; P. E. 
Brown, Space Buyer. 
Handle fourteen accounts, the three oldest being Couch Bros. 
Mfg. Co., F. J. Cooledge & Sons and Atlanta Utility Works. 
They have specialists in business paper and direct-mail adver- 
tising and are well fitted for general, financial, technical and 
mail-order accounts. 


RUDOLPH GUENTHER-RUSSELL LAW, Inc. 
131 Cedar Street, New York, N. Y. 


Recognitions: ANPA; APA; PPA; AHMP. 


GUENTHER-BRADFORD & CO., Inc. 
15 East Huron Street, Chicago, II. 


Recognitions: ANPA; APA; AHMP. 


GUENTHER-COMER ADVG. AGENCY y 
715 Felix Street, St. Joseph, Mo. 
Branch: 726 Finance Building, Kansas, City, Mo. 
Recognitions; APA; AHMP. 
Ww». H. Guentuer, President-Treasurer; L. A. Hrnes, Vice- 
President; J. E. Buracer, Secretary; R. C. Comer, Space 
Buyer. 
Twenty accounts. Three oldest and largest clients are the 
Waterbury Chemical Co., George H. Weyer and Murray C. 
Kalis Co. 


LAWRENCE C. GUMBINNER ADVG. AGENCY 


9 East 41st Street, New York, N. Y. 8 
Recognitions: ANPA; ABP; APA; PPA; AHMP; 
NOAB. 


GUNDLACH ADVG. CO., Inc. 
400 North Michigan Avenue, Chicago, IIl. 


Recognitions: ANPA; APA; PPA; AHMP. 


STANLEY E. GUNNISON, Inc. Established 1920 
67 West 44th Street, New York City 
Recognitions: ANPA; PPA; APA; AHMP. 
StanLey E. Gunnison, President, has had twenty-five years’ 
advertising experience. Jessie Lee Hatt, Secretary-Treasurer, 
has had seventeen years’ experience in advertising. Rosert J. 
CHAMBERS, Vice-President and General Manager, has had nine 
years’ advertising agency experience. M. C. Longe, Merchan- 
dising Director. Ropert J. CHAMBERS, Space Buyer. 
This agency has twenty accounts, of which Life Savers, Inc., 
Munson Line, and Sarony are the three oldest. The three 
largest clients are Life Savers, Inc., Union Bag & Paper Co., 
and Reid Ice Cream Co. It employs specialists in radio, busi- 
ness paper, outdoor, and direct-mail advertising, and is espe- 
cially fitted for general, technical, school, resort and mail- 
order accounts. 


WALTER F. HAEHNLE CO., Inc. 
622 Broadway, Cincinnati, Ohio 
Recognitions: ANPA; ABP; APA; AHMP; NOAB. 
J. B. HAINES ADVG. AGENCY Established 1904 
1218 Chestnut Street, Philadelphia, Pa. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
J. B. Harnes, President, has had fourteen years’ experience 
in the newspaper field and twenty-three years in agency work. 
J. B. Hatnes, III., and C. E. Hatnes are Space Buyers. 


One of the largest and oldest accounts is Bailey, Banks & 
Biddle, which they have handled since 1908. 


S. ROLAND HALL & ASSOCIATES 
lst National Bank Building, Easton, Pa, 
Member: AAAA. 
Recognitions: ANPA; ABP; APA; AHMP. 


S. Rotanp Hatt has had fifteen years’ of experience as adver- 
tising manager with important national advertisers in addition 
to ten years in agency practice. L. D. Trowsrince has had 
varied experience in agency work. Mr. Hall is the author 
of several important books on advertising and sales manage- 
ment and has served as a contributor to Sales Management. 

This. agency handles six accounts. The two oldest accounts 
are the Alpha Portland Cement Co. and Sterling Products Co. 


J. R. HAMILTON ADVG. AGENCY Established 1919 

180 No. Michigan Avenue, Chicago, III. 

Member: NOAB. 

Recognitions: ANPA; PPA; APA; AHMP. 
J. R. Hamitton, President. T. RoseNAK, Vice-President. L. 
L. Pryor, Vice-President. M. L. Bowman, Secretary. A. 
ETSHOKIN, Space Buyer. 
This agency handles seven accounts. The three oldest accounts 
are Hydrox Corp., Thompson’s Malted Milk Co. and the 
Earnshaw Knitting Co. The three largest accounts, which are 
extensive users of national advertising, are MacFadden Pub- 
lications, Inc., Thompson's Malted Milk Co. and the Blatz 
Brewing Co. The agency specializes in food advertising. 


ROBERT HAMILTON CORP. Est. 
207 Fourth Avenue, New York City, N. Y. 
Recognitions: ANPA; APA; AHMP. 

C. C. Sgurre, President. K. W. ZoeLter, Vice-President. R. 

W. SuirFeL, Vice-President. O’Brien ATKINSON, Secretary 

and Treasurer. K. Kuprrtan, Research Director and Space 

Buyer. 

This agency handles fifteen accounts. The oldest are the 

Bank of the Manhattan Company, Cohoes Rolling Mill Co. 

and the Credit Discount Corp. The largest are F. R. Tripler 

& Co., Pie Bakeries of America, Inc., and the Bank of the 

Manhattan Company. It specializes in general, financial, tech- 

nical, school, resort and mail-order advertising. Specialists can 

be found in this agency for radio, business paper and direct- 
mail advertising. 


WILLIAM IRVING HAMILTON Established 1921 
267 Fifth Avenue, New York City, N. Y. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Witram_ IrvinG Hamiton, President. P. H. HAmiItton, 

Vice-President. M. C. Macartuy, Secretary and Space Buyer. 

This agency handles twelve accounts. The oldest are E. A. 

Kline & Co. and Pierce, Butler & Pierce and Burton Bros. 

They specialize in general advertising and has specialists in 

business paper advertising and direct-mail advertising. 


K. L. HAMMAN-ADVERTISING, Inc. Est. 1916 

316-13th Street, Oakland, Calif. 

Member: AAAA. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
K. L. HAmMan, President. W. F. Etxiorr, Account Execu- 
tive. W. A. Joprrn, Account Executive. C. A. Pierce, Space 
Buyer and Production Manager. F. L. ToMAscHkKeE. Vice- 
President. 
This agency is affiliated with Hamman Advertising Organiza- 
tion, Inc., and Lesan Advertising Agencies, Inc. It gives 
successful service to general accounts and particularly those 
of a financial nature. Individuals of its staff specialize in 
business paper, outdoor and direct-mail advertising and pub- 
licity news service. Of its eighteen clients the three oldest 
are The Oakland Bank, Fageol Motors Co. and California 
Corrugated Culvert Co. The three largest are Seaside Oil Co., 
Fageol Motors Co. and Oakland Bank. 


HAMMEL ADVERTISING CORP. 
Merchants National Bank Building, Los Angeles, Calif. 


Recognitions: APA; AHMP. 


HANFF-METZGER, Inc. Established 1913 

Paramount Building, New York, N. Y. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
JosepH A. Hanrr, President. Grorce P. MetTzGER, Vice- 
President. L. J. Stecer, Treasurer. A. O. DILLENBEcK, Sec- 
retary. C. J. G. Atkinson and S. ScHAgrer, Space Buyers. 
W. W. Briccs, Research Director. 

This agency handles twenty-four accounts, including com- 
panies of outstanding reputation and large users of national 
advertising. The three oldest accounts are Mulhens & Kropff, 
Inc., Yale & Towne Mfg. Co. and Paramount Famous Lasky 
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HANFF-METZGER, Inc.—(Continued) 

Corp. The three largest are the Texas Co., Kolster Radio 
Corp. and Paramount Famous Lasky Corp. This agency has 
specialists in radio, business paper, outdoor, moving picture, 
direct-mail advertising and publicity news service. 


JOHN HANRAHAN 

50 East 42nd Street, New York City 
Specializes in sales promotion work for magazine publishers. 
Among his clients are the New Yorker, Sportsman and Double- 
day-Doran magazines. 


JOSEPH E. HANSON CO. 
85 Lincoln Park, Newark, N. J. 
Recognitions: ANPA; PPA; APA; AHMP. 
Josepn E. Hanson, President and Merchandising Director. 
Eighteen years in the advertising business. JoHN H. MILLER, 
Secretary-Treaurer. Thirteen years advertising. A. S. Gra- 
HAM, Research Director. 
This agency serves twenty-five general, financial and technical 
accounts and employs specialists in radio and business paper 
advertising, The three oldest clienfS are H & W Co. (corsets), 
Lauter Co. (manufacturers and retailers of pianos) and Charles 
W. Poulson & Sons Co. (carpets). The three largest accounts 
are Lional Corp., The Mennen Co. and Lauter Co, 


HARDISON-RIPPEY ADVG. CO. 
1460-64 Arcade Building, St. Louis, Mo. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Mixton Rippey, President and Space Buyer. Formerly space 

buyer and assistant secretary, Nelson Chesman & Co.; secre- 

tary and then treasurer, Schiele Advertising Co. R. H. Isaac- 
son, Vice-President. Formerly account executive with the 

Schiele Advertising Co. E. K. Harrison, Secretary, Treasurer 

and Space Buyer. Member of the copy department of Nelson 

Chesman & Co.; chief of copy department and secretary of 

Schiele Advertising Co. 

An agency especially fitted for general and mail-order ac- 

counts and well qualified by experience to advertise pharma- 

ceutical products and cosmetics. Handles thirty accounts, the 
three oldest of which are Haldeman-Julius Co., Dixie Mills 

Co. and Senoret Chemical Co, The largest are Haldeman- 

_ Co., American Drug Corp. and W. H. Bull Medicine 

0. 


WALTER E. HARDY, Inc. 
6 N. Michigan Avenue, Chicago, 


Recognitions: ANPA; ABP; PPA; APA; AHMP. 


Husert L. Harpy, Secretary, Treasurer, Space Buyer and 
Research and Merchandising Director. Has been connected 
with this agency for past seven years, during which time he 
has served as general manager. WALTER E. Harpy, President 
and Research and Merchandising Director. Previous to his 
connection with this agency served for four years as chief 
copy writer for Marshall Field & Co. J. R. OzANNeE, Vice- 
President and Research and Merchandising Director. Asso- 
ciated with Carson Pirie Scott & Co. for ten years as adver- 
tising manager. CorINNE CRESMAN, Space Buyer. 

This agency gives successful service to eight diversified ac- 
counts, the three oldest as well as largest of which are Western 
Shade Cloth Co., Carson Pirie Scott & Co. and Kawneer Co. 


G. HOWARD HARMON, Inc. Established 1924 
420 Lexington Avenue, New York, N. Y. 
Recognitions: ANPA; PPA; ABP; APA. 
G. Howarp Harmon, President and Treasurer. Grorce M. 
Mason, Vice-President, Research Director and Space Buyer. 
Ratpo W. Tuomas, Secretary. M. A. Apet, Merchandising 
Director. JuLtus JosepH, Space Buyer. 
The forty-five clients of this agency include proprietary, gen- 
eral, financial, school and resort accounts. The agency also 
handles foreign accounts. The three oldest clients are Little, 
Brown & Co., John I. Brown & Son and Harriman National 
Bank. The largest are Little, Brown & Co., Bovril, Ltd., and 
J. C. Eno, Ltd. 


HARMON-MCGINNIS, Inc. . 
1005 Builders Exchange Bldg., St. Paul, Minn. 


Recognitions: APA. 
HARRISON-GUTHRIE AGENCY 
National Soo Line Building, Minneapolis, Minn. 
Recognitions: ANPA; ABP; APA; AHMP. 


Established 1925 


Est. 1924 


Established 1914 


HARVEY ADVG. AGENCY, Inc. 
Walton Building, Atlanta, Ga. 


Recognitions: ANPA; APA; AHMP. 


HARVEY & HALE, Inc. 
369 Lexington Avenue, New York, N. Y. 


Recognitions: ANPA; APA; AHMP. 


HATHAWAY ADVG. SERVICE Established 1917 
213 Ferguson Building, Colorado Springs, Colo. 


Recognitions: APA; AHMP. 


G. E. HatHaway, Research Director. At one time adver- 
tising manager, Leavenworth Post; later in the advertising 
department, Topeka State Journal. Retail advertising supervi- 
sion 1916-1917. R. G. GittaAspy, Merchandising Director. A. 
S. LeCrone, Space Buyer. 


This agency solicits and serves accounts in a wide diversity 
of fields but is particularly qualified to serve those of a finan- 
cial, technical, school, resort, mail-order or retail service 
classification. Of its thirty clients, the three oldest and largest 
are Colorado Springs Chamber of Commerce, Dern Co. and 
Antlers Hotel. 


HAWLEY ADVERTISING Co. Inc. 
95 Madison Avenue, New York, N. Y. 


Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Joun H. Hawtey, President. Formerly advertising solicitor 
for the New York Evening Post. Associated with Frank Pres- 
brey Co. as vice-president. General manager, Crowell Publish- 
ing Co.; advertising director, Ridgway’s Weekly; president and 
general manager of associated Sunday magazines. Ray Brown, 
Vice-President and Secretary. Formerly in newspaper work. 
Art director, Everybody's Magazine. ‘Treasurer and art di- 
rector of Ridgway Publishing Co. Wruxram H. Meyer, 
Treasurer. Formerly with the National Advertising Co. 


Established 1916 


HAYS ADVERTISING AGENCY, Inc. 
246 Coflege Street, Burlington, Vt. 


Recognitions: ANPA; APA; PPA; AHMP. 


HAZARD ADVERTISING CORPORATION Est. 1920 
7 East 42nd Street, New York, N. Y. 
Recognitions: ANPA; APA; AHMP. 
C. H. Hazarp, President, Treasurer, Research Director and 
Space Buyer. Formerly sales manager with American Syn- 
thetic Color Co. C. B. Howry, Jr., Vice-President and Mer- 
chandising Director. Formerly assistant advertising manager, 
Libby, McNeill & Libby. R. A. Lipscoms, Vice-President and 
Space Buyer. Wrtitam C. Loncstreet, Secretary. WILLIAM 
Wo re, Account Executive. Don Baxer, Art Director. JoHN 
S. Conway, Production Manager. 
An agency especially fitted for general, financial and technical 
advertising, with specialists in business papers and_ publicity 
news service. Handles thirty-one accounts, the three oldest 
of which are Electro Bleaching Gas Co., General Dyestuff 
Corp. and The Roessler & Hasslacher Chemical Co. 


THE ALFRED S. HEARN CO., Inc. 
415 Lexington Avenue, New York, N. Y. 


Recognitions: ANPA; ABP; PPA; APA; AHMP. 


E. W. HELLWIG CoO. Established 1920 


9 East 40th Street, New York, N. Y. 

Member: NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
E. W. Hettwic, President. C. L. Mier, Vice-President. 
C. V. Carnart, Secretary, Assistant Treasurer and Space 
Buyer. A. A. Lunn, Research Director. 
This agency serves general, financial, technical and mail-order 
accounts. Corn Products Refining Co., National Bellas Hess 
Co. and Hotel McAlpin are the oldest of seven accounts. 


D. A. C. HENNESSY, CO. 
Illinois Building, Indianapolis, Ind. 


Recognitions: APA; AHMP. 
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HENRI, HURST & McDONALD, Inc. Established 1914 
58 East Washington Street, Chicago, III. 


Member: NOAB; ABC, 
Recognitions: ANPA; PPA; APA; AHMP. 


W. B. Henri, President. J. F. Hurst, Treasurer. W. D. 
McDonaLp, Secretary. J J. Martin, Research Director. N. 
H. Pumpian, Space Buyer. 

An agency specializing in general accounts. 


CARL I. HENRIKSON, ADVERTISING 
417 South Dearborn Street, Chicago, IIl. 


Recognitions: ABP; APA; AHMP. 
Cart I. Henrikson, Owner. 
This agency has eight general accounts. 


Est. 1919 


HERR ADVERTISING AGENCY 
638 Baker Building, Minneapolis, Minn. 
Member: NOAB. 

Recognitions: ANPA; APA; AHMP. 


James G. Herr, President and Space Buyer. Formerly vice- 
president of MacMartin Agency; ten years’ previous news- 
paper work; maintained his own agency ten years, JAMES A. 
Quint, Vice-President. Formerly advertising manager of 
Washburn-Crosby Co.; with Outdoor Advertising Co. several 
years; with Blackett & Sample, managing Minneapolis office. 
G. R. Srmonett, Space Buyer. 


An agency especially fitted for general, technical, school and 
resort advertising. Handles twenty accounts, the oldest of 
which are Purity Bakeries Corp., Tom Moore Ginger Ale Co. 
and American Linen Co. The largest are Storm Manufac- 
turing Co., Inc., The Insulite Co. and Northrup, King & Co. 


Established 1919 


HIBSON & BRO. 
. 154 Nassau Street, New York, N. Y. 


Recogmitions: ANPA; PPA; ABP; AHMP. 
Mrs. A. V. V. Hisson, Owner. C. H. O’DonneELL, Space 
Buyer, Art Director and Production Manager. E. S. Struck- 
MAN, Assistant Production Manager. 
An agency specializing in general, financial, school and resort 
accounts. 


Established 1871 


HICKS ADVERTISING AGENCY Established 1869 
52 Vanderbilt Avenue, New York, N. Y. 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Frep G. RusseELx, President and Merchandising’ Director. Un- 
usually capable merchandiser. Good in devising original, effec- 
tive selling plans and campaigns. FRrANcis Margulis, Vice- 
President and General Manager. Well known writer and art 
director. JEANNETTE G. Ross. Topographer and Visualizer. 
Etinor ENnGiisH Research Director. 


An agency qualified for general, financial, technical, school, 
resort and mail-order accounts; also for advertising women’s 
and men’s fashions, music and aesthetic accounts. Individual 
members of the staff give special attention to radio, business 
paper, moving picture and direct-mail advertising and pub- 
licity news service. Handles thirty-five accounts, the oldest of 
which are The Home Insurance Co., Princess Hotel, Bermuda, 
The House of Swansdown. 


THE ALBERT P. HILL CO,, Inc. 
233 Oliver Avenue, Pittsburgh, Pa. 


Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


ALBERT Porter Hix, President. Twenty-two years in the 
advertising business. Epcar DwicHt Mason, Vice-President 
and General Manager. Twelve years’ sale counsel experience; 
seven years in advertising business. Herspert GESREGAN, Re- 
search Director and Space Buyer. M. Y. Timxo, Space Buyer. 
B. K. Fotcer, Merchandising Director. 


An agency especially qualified to handle general, financial, mail- 
order and building material advertising. Serves twenty ac- 
counts, the oldest of which are Pratt & Lambert Co., Mellon 
National Bank and American Window Glass Co. The largest 
are Pratt & Lambert Co., American Window Glass Co. and 
Pittsburgh Steel Co. 


Established 1907 


W. S. HILL CO., Inc. 
323 Fourth Avenue, Pittsburgh, Pa. 


Recognitions: ANPA; APA; PPA; AHMP. 


HIRSCH ADVERTISING AGENCY 
425 Fifth Avenue, New York, N. Y. 


Recognitions: ANPA; PPA; ABP. 
P. H. Scuaap and CHaArLEs O. VANpDER, Space Buyers. 


An agency specializing in general and mail-order accounts and 
equipped for radio, business paper, outdoor and direct-mail 
advertising. Handles twenty-two accounts, 


Established 1922 


THE ARTHUR HIRSHON COMPANY, Inc. Est. 1926 
10 East 40th Street, New York City 


Recognitions: ANPA; PPA; APA. 


ArtHuR HirsHon, President and Treasurer. Experience cov- 
ers two years, Chas. W. Hoyt Co., two years, Erickson Co. 
and seven years, George L. Dyer Co. Mitton Heyman, Vice- 
President. Connected with Blackman Co. for nine years. 
EsTELLE Hirsuon, Secretary. Sipney NAnes, Space Buyer. 


A well-equipped agency experienced in serving business in every 
field and particularly technical accounts. Its staff is thor- 
oughly familiar with radio and business paper advertising and 
publicity news service. Among its present clientele of twelve, 
the three oldest are Blyn Shoes, Inc., Compagnie Alpina, S. A. 
& L. T. Piver, Inc. The largest are Quaker Products Co., 
Blyn Shoes and Compagnie Alpina, S. A. 


S. D. HOFHEIMER 
Land Title Building, Philadelphia, Pa. 
Recognitions: APA; AHMP. 


HUBER HOGE, Inc. Established 1919 

415 Lexington Avenue, New York, N. Y. 

Branch: Bowman Hoge, Ltd., Toronto and Montreal, 

Canada. 

Member: ABC. 

Recognitions: ANPA; ABP; APA; AHMP. 
Huser Hoce, President and Merchandising Director. Ten 
years’ selling experience; twelve. years with Frank Seaman, 
Inc. Head of present agency for ten years. Paut Irrsz, 
Vice-President. Sales promotion work; three years with 
George Batten Co., copy and merchandising; eight years adver- 
tising and as sales manager with leading department store. 
CrarK McMicHaet. Head of his own agency for ten years; 
ten years with N. W. Ayer & Son and Frank Seaman & Co.; 
five years with present agency. Perry ScHOFIELD. Seven 
years’ advertising experience. Wutt1AM Ketry, Space Buyer. 


An agency especially fitted for general, mail-order and real 
estate accounts. Employs specialists in business paper, and 
direct-mail advertising and publicity news service. The three 
largest accounts are Fred F. French Investing Co., Wall Paper 
Association and Converse Rubber Co. The oldest are H. 
Reeve Angel, Inc., Fred F. French Companies and Hodgman 
Rubber Co. ‘ 


HOLDEN, McKINNEY & CLARK, Inc. Est. 1924 


510 Donovan Building, Detroit, Mich. 


Member: NOAB. 
Recognitions: PPA; ABP; APA. 


PARKER Ho.pen, President. Has had broad newspaper and 
advertising experience, handling automotive, building, house- 
hold, financial, industrial and miscellaneous accounts. LEroy 
A. Cuark, Vice-President, formerly in railroad work; artist 
for Detroit department store; with Caslon Press of Detroit; . 
account executive, art director and secretary with Whipple & 
Black Advertising Agency. F. F. McKinney, Vice-President 
and Merchandising Director. Previously city editor of the 
Evening Enterprise, Poughkeepsie, N. Y.; also with Cadillac 
Motor Car Co. and Smith & French as copy writer, handling 
automotive and industrial accounts. Was an original member 
and held ownership interest in the Brotherton Co. D. C. 
Firint, Treasurer, Office Manager and Space Buyer. At one 
time with Seelye, Brotherton & Brown; stockholder and later 
secretary of that company. With McKinney, Marsh & Cush- 
ing. B. V. Unwtn, Research Director. Paut A. Stocker, 
Space Buyer. 


A member of the Lynn Ellis Group. This agency, formerly 
Holden, Peters & Clark, extends its advertising activities to 
general, financial and technical accounts. Employes specialists 
in radio and outdoor advertising. Handles twentp-eight ac- 
counts, the oldest of which are Baker Simonds & Co. and 
Ex-Cell-O Tool & Mfg. Co. The largest are American Brake 
Material Corp., “Electrochef” and Whitehead & Kales. 
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FRANCES HOLMES ADVERTISING AGENCY 
1129 Van Nuys Building, Los Angeles, Cal. 


Recognitions: ANPA; APA; AHMP. 


HOLMES, Inc. ; 
614 Stephenson Building, Detroit, Mich. 


Recognitions: PPA; AHMP. 


HOMMAN, TARCHER & SHELDON, Inc. 
551 Fifth Avenue, New York, N. Y. 
Member: ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

C. C. Homman. Thirteen years’ publishing and agency expe- 

rience. J. D. TarcHeR, Eleven ycars in agency work. G. H. 

SHELDON. Fifteen years’ advertising agency experience. WIL- 

LIAM FRANK, Merchandising Director. W. E. Larcoms, Space 

Buyer. ‘This agency serves fifteen general accounts, the three 

oldest of which are Smith Brothers, Esterbrook Pen Co. and 

Seeman Brothers (White Rose Tea). The largest accounts 

are Smith Brothers, The Mennen Co. and Naumkeag Steam 

Cotton Co. Employs specialists in radio advertising. 

For further information, see page 139. 


HONIG-COOPER CO., Inc. Established 1902 
507 Montgomery Street, San Francisco, Cal. 
Branches: Petroleum Securities Building, Los Angeles, 
Cal.; 281 12th Street, Portland, Ore.; Lloyd Building, 
Seattle, Wash. 


Est. 1925 


Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; APA; AHMP. 
Louis Honic, President and Merchandising Director. - J. R. 


GERBER arid WARREN E. Krart, Vice-Presidents. H. A. STEB- 
BINS, Secretary. KF. H. Lyncu, Treasurer. L. G. HArrirr, 
Research Director. MAc CAMPBELL, Space Buyer, San Fran- 
cisco. HrLeEN KerNNEDY, Space Buyer, Portland. JEANNE 
Brown, Space Buyer, Seattle. Grorce Etiiott, Space Buyer, 
Los Angeles. H. E. Kreicer, Production Manager. 

This is one of the leading agencies on the Pacific Coast. The 
range of its activities includes general, financial, technical, 
school, resort, mail-order, community and {food products ac- 
counts. It is equipped to advertise effectively through radio, 
business papers, outdoor media, direct-mail and publicity news 
service. Handles forty-seven accounts. 


EDGAR M. HOOPES ADVG. AGENCY, Inc. Est. 1882 
402 Equitable Building, Wilmington, Del. 
Member: AAAA. 
Recognitions: ANPA; APA; AHMP. 
Epcar M. Hoopes, Jr., President and Space Buyer. HENRY 
L. Cratc, Vice-President. B. L. Houprt, Secretary, Treasurer 
and Space buyer. 
This agency handles general, school and resort advertising. 
The three oldest accounts are Chicester Chemical Co., Carter 
Medicine Co. and Emergency Laboratories. 


C. A. HORNE CO., Inc. 
Russ Building, San Francisco, Calif. 


Recognitions: ANPA; APA; AHMP. 


E. T. HOWARD CO., Inc. 
420 Lexington Avenue, New York, N. Y. 


Recognitions: ANPA; APA; PPA; AHMP. 


HOWER ADVERTISING AGENCY,CO. 
1213-18 Security Building, Denver, Colo. 
Branch: Thomas Building, Dallas, Texas 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

R. Y. Reaves, Research Director. EtHret THORNBERG, Space 

Buyer. 

An agency prepared to give special attention to general, finan- 

cial, technical and mail-order advertising. Handles sixty ac- 

counts. The three oldest accounts are Adolph Coors, Power- 
ine Co. and Star Furniture Co., the two latter advertisers 
having been with the agency more than fourteen years. The 
largest are Powerine Co., Producers & Refiners Corp. and 
Kohler McLister Paint Co. 


H. S. HOWLAND ADVG. AGENCY, Inc. 
2 Park Avenue, New York, N. Y. 
Recognitions: ANPA; APA; PPA; AHMP. 
CHARLES W. HOYT CO., Inc. Established 1909 
11 East 36th Street, New York, N. Y. 
Branches: Springfield, Mass.; Durham, N. C. 


Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Est. 1915 


_ Stove Co. 


Rate L. Tatiey, Chairman of the Board. In agency work 
since 1905. WuintrHropr Hoyt, President. A. H. Gates, Sec- 
retary and Treasurer. T. F. FLANAGAN, Vice-President and 
Merchandising Director, F. A. WHutppLe, Vice-President. 
Six years’ advertising agency experience. W. K. DINGLEDINE, 
Research Director, C. B. Donovan, Space Buyer. 

The services of this agency are general. It employs spe- 
cialists in radio and outdoor advertising. Handles thirty 
accounts, the three oldest of which are Beacon Falls Rubber 
Shoe Co., A. C. Gilbert & Co. and Russia Cement Co. The 
largest are Hoffman Specialty Co., Charles Gulden, Inc., and 
Russell Mfg. Co. 


THE HOUSE OF HUBBELL, Inc. Established 1889 
Hubbell Building, 648 Huron Road, Cleveland, Ohio 
Recognitions: ANPA; APA; AHMP. 

James Lestiz Huppety, Vice-President and General Manager. 

5S. M. Masse, Vice-President. Formerly president of the 

5. M. Masse Co., advertising agency; publicity manager of 

the National Carbon Co. I. M. Apams, Vice-President. Ten 

years with the House of Hubbell, Inc.; previously advertising 
manager of the Favorite Stove & Range Co. and Tappan 

R. E. Brxsy, Secretary. J. D. Tapiin, Art 

Director. JAmes D. SHouse, Research Director. Josepu E. 

Mason, Merchandising Director. THomAs P. BUTLER and 

other company officers, Space Buyers. 

This agency solicits general and technical accounts; also any 

account related to paints, oils or hardware specialties. Equipped 

for radio and direct-mail advertising. Serves thirty clients, 
the three oldest of which are Glidden Co., Burnes Bowe Bak- 
ing Co, and Merit Equipment Corp. The three largest ac- 


counts are Glidden Co., Pocahontas Oil Co. and Empire Oil 
Works, Inc. 


HUGHES, WOLFF & CO,, Inc. Established 1925 
328 Main Street, East, Rochester, N. Y. 
Recognitions: ANPA; PPA; ABP; APA. 

F. A. Hucues, President, General Manager, Merchandising 
Director and Space Buyer. Formerly with the Boston Globe 
for two years; the Springfield Union for one year; manager 
of Canandaigua Daily Messenger for one year. Nineteen years 
with Lyddon & Hanford Advertising Agency. Ep. Wo rr, 
Treasurer. Eight years with one of the south’s largest depart- 
ment stores, advancing to secretary of the company in charge 
of advertising and sales. Proprietor of Women’s Wear Store 
in San Antonia for two pears. Own agency in San Antonio 
for seven years. Eight years in charge of sales and adver- 
tising for David Adler & Sons Co., Milwaukee. Joun F. 
Busu, Jr., Vice-President and Research Director, Previously 
account executive with Lyddon & Hanford Co. Joun P. 
McCartuy, Secretary and Space Buyer. Five years with C. 
E. Sherin Advertising Agency; five years with Lyddon & 
Hanford Co. as manager; one year advertising manager, 
Betts Machine Tool Co.; with Wylie B. Jones Advertising 
Agency as office manager and space buyer. 


The agency is well qualified to handle general, technical, mail- 
order, clothing, food, automotive, agricultural and industrial 
accounts. It employs specialists in radio, business paper, out- 
door, direct-mail advertising and publicity news service. Han- 
dles eighteen accounts, the oldest of which are W. B. Coon. 
International Chemical Co. and M. M. Harper. The largest 
are North East Electric Co., International Chemical Co. and 
W. B. Coon. 


W. H. H. HULL & CO,, Inc. 
51 Madison Avenue, New York, N. Y. 


Recognitions: ANPA; APA; PPA; AHMP. 


H. B. HUMPHREY CoO. Established 1886 
581 Boylston Street, Boston, Mass. 


Member: AAAA; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Henry B. Humpumrery, President, Treasurer and Space Buyer. 
Founder of the company. Forty-seven years’ iadvertising 
experience. Ricuarp S. HumpnHrey, Vice-President and Space 
Buyer. Six years’ advertising experience. L. C. WATSON, 
Secretary. Twenty-nine years’ advertising experience. SHEI- 
pon M. Fisuer, Director and Space Buyer. Twenty-seven 
years’ advertising agency and publishing experience. 

This is one of the leading New England agencies. It handles 
twenty-four general accounts, the three oldest of which are 
George Frost Co., Boston & Albany Railroad and Raymond 
& Whitcomb Co. The three largest accounts are Raymond 


& Whitcomb Co.. American Mutual Liability Insurance Co. 
and Whittemore Bros. Corp. 
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THE ATLEE F. HUNT CO. Established 1910 


464 19th Street, Oakland, Cal. 
Recognitions; ANPA; APA; AHMP. 


AtLEE F, Hunt, Sole Owner. Nineteen years’ active agency 
experience. LioneL Bonirace, Research Director. 

An agency well qualified for general, real estate and manu- 
facturing accounts. Employs specialists in radio and business 
paper advertising. Handles approximately forty accounts, the 
three oldest of which are Heald’s Business College, E. B. 
Field Co. and American Trust Co. The-largest accounts are 
The Rola Co., Oakland Chamber of Commerce and Income 
Properties of California. 


HURJA, CHASE & HOOKER, Inc. 
326 W. Madison Street, Chicago, Ill. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

A. O. Huryja, President and Treasurer. Formerly advertising 

manager, farm implement division, Montgomery Ward & Co. 

H. C. Cuase, Vice-President. At one time advertising man- 

ager of Orange-Crush Co. H. A. Hooxer, Secretary. Pre- 

viously advertising manager, Rand, McNally & Co. W. L. 

SHEPPARD, Research and Merchandising Director. M. Rose, 

Space Buyer. 

An agency employing specialists in radio, business paper, direct- 

mail advertising and publicity news service, and prepared to 

accept general, technical and mail-order accounts. Serves 
twelity-six clients, the oldest being Beloit Iron Works, Holm- 
quist-Swanson Co. and Gunkel-Novy Co. 


HUSBAND & THOMAS CO., Inc. 
122 E. 42nd Street, New York, N. Y. 


Member: NOAB. 

Recognitions: PPA; APA. 
JosepH Huspanp, President. D. C. THomas, Secretary and 
Treasurer. Mr. Husband, prior to forming his own agency, 
was an officer and foreign director of an agency of inter- 
national scope. A writer of distinction whose work has ap- 
peared in Atlantic Monthly and other class magazines. Mr. 
Thomas has directed a number of important campaigns in 
diverse fields. 


The agency serves ten accounts in the general field including 
the Arcowand division of American Radiator, Esmond Mills, 
Sweet-Orr, Ground-Gripper Shoes. 


HUTCHINS ADVERTISING CO., Inc. Est. 1923 
42 East Avenue, Rochester, N. Y. 
Recognitions: ABP; APA; AHMP. 
M. S. Hutcuins, President. formerly account executive with 
H. O. Goodwin, Inc., Rochester. F. A. Hurtcuins, Vice- 
President. Previously with the Borden Co. At one time with 
Eastman Kodak Co. NEWELL CHAMBERLAIN, Research Di- 
rector, Raymonp P. Wets, Merchandising Director. CHARLES 
L. Rumriti, Space Buyer. 


This agency is well qualified for general, financial, technical, 
radio and industrial accounts and devotes particular attention 
to radio, business paper and direct-mail advertising and pub- 
licity news service. Serves sixty clients, the oldest of which 
are The Pfandler Co., Ritter Dental Mfg. Co. and F. E. 


Established 1921 


Established 1927 


Reed Glass Co. The largest are United Reproducers Corp.,_ 


Crosman Arms Co. and Ritter Dental Mfg. Co. 


THE WILLIAM A. INGOLDSBY CO. 
130 So. Broadway, Los Angeles, Cal. 


Recognitions: ANPA; APA; AHMP. 


Wiitttam A. Incotpspy, Sole Owner. Twenty years’ adver- 
tising experience; formerly secretary and account executive 
of Read-Miller Advertising Agency. JAmEs W. INGotpsny, 
Research Director. Ernest Murray, Merchandising Director. 
D. Winnicxk, Space Buyer. 


Est. 1902 


An agency handling general, school, resort and mail-order 
accounts, with specialists in direct-mail advertising and pub- 
licity news service. Hotel del Coronado, Hotel Virginia and 
Martin Iron Works have been clients of the agency for twenty 
years. Roberti Bros., Inc., American Cyanamid Sales Co. 
and Arrowhead Lake Co. are the largest of fifteen accounts. 


THE C. IRONMONGER ADVG. AGENCY Est. 1895 
23-25 East 26th Street, New York, N. Y. 


Member: AAAA. 
Recognitions: ANPA; PPA; APA; AHMP. 


C. IronmoncER, Proprietor and Space Buyer. Thirty years’ 
agency experience. L. Brercer, Space Buyer. 


An agency handling about thirty accounts, general, school, 
resort, mail-order and proprietary. The three oldest clients 
are Bohn Refrigerator Co., American Surety Co. and E. T. 
Burrowes Co. 


THE IZZARD COMPANY Established 1912 
Ranke Building, 418 Pike Street, Seattle, Wash. 
Branches: Tacoma Building, Tacoma, Wash.; American 
Bank Building, Portland, Ore.; W. M. Garland Building, 
Los Angeles, Cal.; Represented in San Francisco by 
the Dolman Co., New Call Building. 

Member: AAAA; NOAB. 
Recognitions: ANPA; PPA; APA; AHMP. 

A. J. Izzarp, President. Twenty years’ experience as adver- 

tising counsellor, Wm. H. Horstey, Treasurer. Thirteen 

years’ advertising experience and several years’ general busi- 
ness experience. H. O. Srone, Secretary. ‘Ten years’ experi- 
ence as a writer, publicity specialist and newspaper publisher ; 
ten years’ advertising experience, IF. R. Harris, Research 

Director. G. M. Nyman, Space Buyer. 

This agency is a member of the Lynn Ellis Group, and is 

organized to serve general, financial, technical, food, fruit and 

community advertisers. Has specialists in business paper and 
direct-mail advertising and publicity news service. Handles 
thirty accounts, the oldest of which are Washington Iron 

Works, The Rogers Co. and Carnation Milk Products Co. 

The largest are Carnation Milk Products Co., The Washing- 

ton Boxed Apple Bureau and The Puget Sound Navigation 

Co. 


THE STANLEY H. JACK CO., Inc. 
Aquila Court, Omaha, Nebr. 


Recognitions: APA; AHMP. 


DILLARD JACOBS AGENCY 

1722 Candler Building, Atlanta, Ga. 

Recognitions: ANPA; APA; AHMP. 
J. D. Jacoss, President. Thirty years’ advertising experience. 
P. W. Situ, Vice-President and Merchandising Director. 
Twenty years’ experience in sales management, copywriting. 
R. S. Peacock, Treasurer and Space Buyer. Fifteen years’ 
experience as space buyer. 
An agency specializing in general, medical and mail-order 
accounts. Serves fourteen clients, the oldest of which are 
Ludden & Bates Piano House, Clinchfield Fuel Co. and Shivar 
Springs, Inc. The largest are Calotabs Co., Capudine Chemi- 
cal Co. and Shivar Springs, Inc. 


WILLIAM JENKINS ADVERTISING 
1713 Sansom Street, Philadelphia, Pa. 


Recognitions: ANPA; ABP; PPA; AHMP. 


JOHNSON-DALLIS CO. 
Glenn Building, Atlanta, Ga. 


Recognitions: ANPA; APA; PPA; AHMP. 


JOHNSON-AYRES COMPANY 
574 Market Street, San Francisco, Cal. 
Member: AAAA; NOAB; ABC. 
Recogmtions: ANPA; ABP; APA; AHMP. 
K. L. Hamman, President. NorMAn B. Stern, Vice-Presi- 
dent. R. N. Price, Secretary-Treasurer. ArtHur DUNCAN, 
Space Buyer. 
This agency is affiliated with the Hamman Advertising Or- 
ganization, Inc., and the Lesan Advertising Agencies, Ine. 
Serves financial, technical, school and resort advertisers. The 
Pennzoil Co., W. P. Fuller & Co. and Pacific States Electric 
Co. are the oldest of twelve accounts. 


FRANK H. JONES 

10 High Street, Boston, Mass. 
A personal service agency specializing in paper mills and 
allied accounts. 


RALPH H. JONES CoO., Inc. 
431 Main Street, Cincinnati, Ohio 


Recognitions: ANPA; APA; PPA; AHMP. 


WYLIE B. JONES ADVG. AGENCY Est. 1906 
Binghamton, N. Y. 
Branches: 381 Fourth Avenue, New York, N. Y.; Mc- 
Cann Building, Sydney, Australia. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Joun S. CrarKk, President. Ten years’ experience. E. B. 


Established 1911 


Established 1904 
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WYLIE B. JONES ADVG. AGENCY—(Continued) 


Gopinc, Vice-President and Treasurer. Fifteen years’ expe- 
rience. B. W. Heimer, Secretary and Space Buyer. Twenty 
years’ experience. C. A. CLEVELAND, Research Director. L. 
C. Tourtettot, Merchandising Director. 

This agency is especially fitted for general and daily news- 
paper advertising. Handles sixty accounts, the three oldest 
being Othine Laboratories, United Sales & Mfg. Co. and 
International Chemists & Druggists Laboratories. The largest 
are F. W. Clements Products Co., McCoy Laboratories and 
Woodward Products Co. 


JONES-MORTON, Inc. 
1360 Franklin Street, Johnstown, Pa. 


Recognitions: ANPA; AHMP. 


JORDON ADVERTISING ABROAD, Inc. 

11 West 42nd Street, New York, N. Y. 
GrorcE R. Jorpan, President. ALLEN H. Seep, Jr., Vice-Presi- 
dent; Water R. Bickrorp, Space Buyer and Research 
Director. 
This agency handles export advertising accounts exclusively, 
hence does not require recognition from U. S. publishers’ 
associations. It is equipped to handle general accounts for 
overseas advertising, especially in South America and the 
Orient. Among its twenty clients the three oldest are Moto 
Meter Co., Humphrey’s Homeo-Med. Co. and Nestle’s Food 
Co. The three largest are Forhan Co., Smith, Kline & Frend 
Laboratories and Millers Falls Co. 


JESSE M. JOSEPH ADVG. AGENCY Est. 1908 
1801-3-5-7 Reading Road, Cincinnati, Ohio 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Jesse M. Josepu, Research and Merchandising Director. Ext 

CoHAN, Space Buyer. 

An agency specializing in general and technical advertising. 

The three oldest accounts are Milton Ochs Co., Louis Marx 

& Bros. and Geo. Golde, Inc. The largest are Red Top Malt 

Extract Co., S. Frieder & Sons Co., A. J. Lehman & Co. and 

Cincinnati Soap Co. 


KALETZKI, FLACK & HOWARD, Inc. 

527 So. Warren Street, Syracuse, N. Y. 

Recognition: ANPA. 
Cuartes H. KaAtetzxi, President. Joun B. FLack, Vice- 
President. Howarp C. Bartn, Space Buyer.. 
An agency serving seventeen general accounts in such fields 
as aviation, hotel, warehouse, dairy supplies, and cigars. 


H. W. KASTOR & SONS CO.,, Inc. 
14 East Jackson Boulevard, Chicago, II. 


Recognitions: ANPA; APA; PPA; AHMP. 


JOSEPH KATZ CO. 
16 East Mount Vernon Place, Baltimore, Md. 


Recognitions: ANPA; ABP; APA; PPA; AHMP. 


N. W. KEANE 
95 Nassau Street, New York, N. Y. 


Recognitions: ANPA; AHMP. 


KEECH & BECK ADVG. AGENCY 
551 Fifth Avenue, New York, N. Y. 


Recognitions: APA; AHMP. 


KEELOR & STITES CO. Established 1920 
18 West Seventh Street, Cincinnati, Ohio 
Recognitions: PPA; ABP; APA; AHMP. 
Semis Stites, President. Major work has been in national 
magazine, mail-order and newspaper advertising. H. G. KEEor, 
Treasurer. Experienced in national magazine, direct-mail and 
newspaper advertising. O. A. Klausmeyer, Secretary. Knows 
mail-order advertising. Miss Haze, Hotiman, Research Di- 
rector. P. R. Hume, Merchandising Director. O. A. Kiaus- 
MEYER, JoHN E. Koepr and Setts Stites, Space Buyers, 


Agency is affiliated with Lynn Ellis Group. Handles forty- 
five accounts. Three oldest French Bros.-Bauer Co., Rudolph 
Wurlitzer Co., and Dorst Co. Three largest: LeBlond-Schacht 
Truck Co., Rudolph Wurlitzer Co., and Cambridge-Wheatley 
Tile Co. The agency gives counsel and service to general and 
mail-order advertisers through radio, business papers, outdoor 
media and direct-mail. 


KELLY, SPLINE & WATKINS, Inc. Established 1928 


11 West 42nd Street, New York City 

Kecognition: PPA. 
Warren Ketty, President. R. E. SpLine, Vice-President. 
R. N. Warkins, Secretary and Space Buyer. Executives of 
this company have had a broad experience, especially in the 
marketing of products sold through drug stores. Among their 
two dozen accounts are Borine, Inecto and Marinello. 


KENYON COMPANY, Inc. Established 1925 
Metropolitan Building, 260 Tremont St., Boston, Mass. 
Recognitions: ANPA; PPA; APA. 

A. H. Kenyon, President. I, N. JELALIAN, Vice-President 

and General Manager. L. H. Grpson, Secretary. NATHAN 

Pixs, Treasurer. Epwin C. WHITTEMORE, Research Director 

and Merchandising Director. Lester H. Grsson, Space Buyer. 

Agency has forty accounts. Three oldest are Ault-William- 

son Shoe Co., American Institute of Finance, Goodwill Shoe 

Co. The largest are Ault-Williamson Shoe Co., Whiting & 

Davis Co, and Moxie Company of America. Gives special 

attention to radio and direct-mail advertising, also publicity 

news service. Solicits general, financial, technical and mail- 


order accounts for which it is exceptionally qualified to service 
and develop. 


KETCHUM, MacLEOD & GROVE, Inc. 
2020 Koppers Building, Pittsburgh, Pa. 
Member: AAAA. 

Recogmitions: ANPA; ABP; APA; AHMP. 
GeorcE KetcHum, President. Ropert E. Grove, Vice-Presi- 
dent and Secretary. E. T. Gmes, Vice-President. W. J. 
THomas, Treasurer, All the above men have had continuous 
experience in advertising work- over periods varying from 
seven to sixteen years. E. T. Gites, Research and Merchan- 
dising Director. Rosert E. Grove and C. D. Benner, Space 
Buyers. 

This agency handles nineteen accounts of which the three 

oldest are Union National Bank of Pittsburgh, National Radi- 

ator Corp. and Colonial Trust Co. of Pittsburgh. The three 
largest are National Radiator Corp., National Fire Proofing 

Co. and Structural Clay Tile Association. The agency has 

specialists in business paper and direct-mail advertising and 

publicity news service. Is well adapted for general, financial, 
technical, school, resort and mail-order accounts. 


Est. 1922 


FRANK KIERNAN & CO. 
41 Maiden Lane, New York, N. Y. 


Recgnitions:;s ANPA; APA; AHMP. 


.JOHN S. KING CO. Established 1919 
Engineers’ National Bank Building, Cleveland, Ohio 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Joun S. Kine, President. Twenty-one years’ advertising ex- 
perience with agencies and national advertisers. JoHN 
Witey, Vice-President. Fifteen years’ experience. EDWARD 
T. Kine, Treasurer. Twenty years’ general experience and 
eight years’ agency experience. H. C. Persons, Research 
Director. J. C. Bowman, Merchandising Director. H. C. 
Persons, J. C. Bowman, T. J. Lane, R. E. ALexanoer, F. 
E. BIRMINGHAM, Miss Taytor, Space Buyers. 


Serves twenty-eight accounts. Three oldest clients are: Woos- 
ter Brush Co., Lion Knitting Mills Co., Martin Barriss Co. 
and three largest are: Packard Electric Co., White Sewing 
Machine Co., Wooster Brush Co. Specializes in radio, busi- 
ness paper, outdoor, moving picture, and direct-mail media, 
also publicity news service. Is especially fitted for general, 
financial, technical, school, resort, mail-order, automotive and 
architectural accounts. 


GEORGE J. KIRKGASSER & CO. Established 1920 
400 N. Michigan Avenue, Chicago, IIl. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Grorce J. Kirxcasser, President. Lestrze A. Drew, Vice- 
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President and Merchandising Director. G. A. KRAMER, Space 
Buyer. 

Twenty-one accounts. Three oldest Cutler-Hammer, Inc., 
Harnischfeger Corp., Hershey Mfg. Co. Three largest, Cut- 
ler-Hammer, Inc., Harnischfeger Corp., Shaler Co. This 
agency is organized to serve general and technical clients and 
to advertise effectively through radio, business papers and 
direct-mail. 


W. S. KIRKPATRICK, ADVG. SERVCIE 
American Bank Building, Portland, Ore. 


Recgnitions; ANPA; APA; AHMP. 


KIRTLAND-ENGEL CO., Inc. 
646 No. Michigan Blvd., Chicago, Ill. 


Recognitions: ANPA; APA; PPA; AHMP. 


KLAU-VAN PIETERSOM-DUNLAP-YOUNGGREEN, 
Inc. Established 1906 
192 Fourth Street, Milwaukee, Wis. 

Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

W. F. Dun ap, President. C. C. YouNGGREEN, Vice-President. 

A. Van Pierersom, Treasurer. G. W. Kuau, Secretary. F. 

DeWotre, Space Buyer. 

This agency serves eighty accounts. It has specialists in radio, 


‘ business paper, outdoor, moving picture and direct-mail adver- 


tising, and publicity news service, and is well fitted for general, 
financial and technical accounts, 


KLING-GIBSON CO. 
Willoughby Tower, Chicago, Ill. 


PHILIP KOBBE, Inc. 
19 West 44th Street, New York, N. Y. 


Member: NOAB. 

Recognitions: APA; PPA. 
A personal service agency headed by Mr. Kose, who is con- 
sidered one of the leading sales promotion experts of the 
country. He is employed by a number of magazine publishers 
including Time, Needlecraft, Christian Herald, New York 
Theatre Program Co. to do their promotion work and by the 
Monel metal division of International Nickels, and others. 


EDWARD D. KOLLOCK Established 1893 


201 Devonshire Street, Boston, Mass. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Epwarp D. Kottock, Sole Owner and Space Buyer. 
Agency is especially fitted for general, financial and resort 
accounts. 


KRAFF ADVERTISING AGENCY Established 1915 
527 Second Avenue, So., Minneapolis, Minn. 
Branch: Fischer Building, Chicago, Ill. European Rep- 
"esentative: T. B. Browne, Inc., New York City. 
Recognitions: ANPA; ABP; APA; AHMP. 
Norm E. Krarr, Proprietor. Twenty-three years’ advertising 
and agency experience. Metvin E, JoHNson, Research Di- 
rector. H. McLane, Merchandising Director. Norm E, 
KrarF, Metvin E. Jonnson, H. McLane, W. A. MAHONEY, 
Space Buyers. 
An agency handling one hundred and eight accounts. Three 
oldest: Berwind Fuel Co., Chippewa Spring Corp., Twin City 
Separator Co. Three largest: Berwind Fuel Co., Auto-Lectric 
Speedoor Corp., Reinhard Bros. Has a well-rounded staff 
devoting particular attention to business paper, radio, outdoor 
and direct-mail media and publicity news service. This agency 
gives complete and broad gauged counsel and service that gets 
results for general, financial, technical, mail-order, coal, radio, 


grain machinery, road machinery and spring water adver- 
tisers. 


KRICHBAUM-LIGGETT COMPANY Established 1920 
Leader Building, Cleveland, Ohio 
Recognitions: PPA; ABP; APA; AHMP. 
Norman Kricupaum, President. CARR LiccetT, Vice-Presi- 
dent and Treasurer. Grorce E, FuLierton, Secretary. CARR 
Liccetr and Gro. E. Futrerton, Space Buyers. 
An agency having fourteen accounts. The three largest are 
Sanymetal Products Co., Hughes-Keenan Co. and Cleveland 


Provision Co. Three oldest are Sanymetal Products Co., Cen- 
tral Brass Co. and Reliance Gauge Column Co. The agency 
is especially fitted for general and technical accounts. 


LAKE-DUNHAM-SPIRO, Inc. Established 1905 
1711 Exchange Building, Memphis, Tenn. 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 
A well-organized agency serving sixty-five accounts. 


LAMBERT & FEASLEY, Inc. 
17 East 49th Street, New York City 


Member: ABC. ; 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
J. L. Jounston, President. Martin Horrewy, Secretary. 
Witt1Am P. Day, Vice-President and Treasurer. GorDdon 
SEAGROVE, Vice-President. WALTER P. LANnTz, Assistant Treas- 
urer and Research Director. R. W. Stowsripce, Auditor. 
Georce C. Drsert, Space Buyer. 


A thoroughly experienced agency well equipped to service gen- 
eral accounts. Particularly efficient in radio, business paper 
and outdoor advertising. Present clientele: nine. Three oldest: 
Lambert Pharmacal Co., Fellows Medical Mfg. Co. and Paris 
Medicine Co. Three largest: Lambert Pharmacal Co., Paris 
Medicine Co. and McKesson & Robbins. 


Established 1922 


LAMPORT, FOX & CO. 
J. M. S. Building, South Bend, Ind. 


Member: NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
W. K. Lamport, President and Space Buyer. Previous to 
agency work had newspaper, retail advertising, direct-mail and 
printing experience. H. W. Fox, Space Buyer. Newspaper 
and retail advertising experience. C. F. Pretzt, Space Buyer. 
Formerly in retail merchandising and direct-mail fields. I. S 
Doix, Space Buyer. 
An efficient organization with well-trained staff, giving special 
attention to radio, business paper, outdoor and direct-mail 
media. Solicits accounts in diversified fields, and is particularly 
capable of servicing musical, sporting goods and household 
appliance buisness. Now has clientele of fifteen. Of these 
the three oldest are: McCray Refrigerator Sales Corp., Straube 
Piano Co. and Chicago Paper Co. Three. largest are: Johnson 
> seg McCray Refrigerator Sales Corp. and Horton 

g. Co. 


For further information, see page 185. 


Established 1917 


REED G. LANDIS COMPANY 
26 East Huron Street, Chicago, Ill 
Member: NOAB; ABC. 
Recognitions: ANPA; PPA; APA; AHMP. 
Reep G. Lanois, President. Davin D. Cooke, Vice-President. 
W. J. Creary, Secretary-Treasurer. 
This agency handles thirty-six general and technical accounts. 
Gives special attention to radio, business paper, outdoor and 
direct-mail advertising and publicity news service. 


Established 1913 


LA PORTE & AUSTIN, Inc. 
274 Madison Avenue, New York, N. Y. 


Recognitions: ANPA; APA; AHMP. 


LARCHAR-HORTON COMPANY 
44 Franklin Street, Providence, R .I. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Emer S. Horton, President. Three years’ experience as sales- 

man; six years with Providence Journal and Bulletin. Ray- 

MOND C. R. Noren, Vice-President and Space Buyer. Six 

years with Danielson & Son, advertising agency; three years 

with Livermore & Knight, lithographers; seven years with 
present agency. WILLIAM LaRcHER, Treasurer. In advertis- 
ing work since 1905. Has been assistant advertising manager 
of a department store, advertising manager of a large clothing 
department store, operator of a retail advertising service. 

LAWRENCE LANPHER, Secretary and Space Buyer. Formerly 

newspaper writer and divisional sales manager of a large soap 

company. 

This agency serves twenty-eight accounts, general, financial 

and technical, the three oldest of which are Nicholson File 

Co., Apco Mossberg Corp. and Trimont Mfg., Inc. The largest 

are Nicholson File Co., Stanley Works and Industrial Trust 

Co. 


Established 1921 
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LAVIN & CO., Inc. Established 1927 


700 Statler Building, Boston, Mass. 
Recognitions; ANPA; PPA; APA; AHMP. 

J. L. Lavin, President and Merchandising Director. For- 
merly connected with commercial research, Borden Co.; sales 
department, Thomas J. Lipton Co.; was divisional sales man- 
ager, Orange Crush Co.; sales manager, Eastern Advertising 
Co., and vice-president in charge of sales and advertising, Tele- 
tone Corp. of America. E. F. Weber, Vice-President and 
Research Director. Graduate Boston University; vice-presi- 
dent, Bates College; seven years’ banking experience. E. D. 
ParENT, Space Buyer. Five years with Glaser & Marks 
Boston Advertising Agency, two years special publishers’ rep- 
resentative; formerly New England sales manager, Noequal 
Textile Co. and advertising and publicity manager for Hoteis 
Kenmore, Braemore and Wadsworth. FE. B. Reprietp, Ac- 
count Executive. Associate advertising manager, Phoenix 
Mutual Life Insurance C.o; associate advertising manager, 
Carlton Hovey Co.; New England representative for Liberty 
Magazine and New England manager, Churchill Hall Co. 

An agency serving fifteen accounts, of which the oldest are 
G. F. Heublein & Bro., Sprague Specialties Co. and Burnham 
& Morrill Co. Well equipped to serve general accounts. 


THE LAY COMPANY, Inc. Established 1920 
420 Lexington Avenue, New York, N. Y. 
Recognitions: ANPA; PPA; APA; AHMP. 
D. M. Lay, President and Treasurer. T. L. Ciapp, Vice- 
President. J. B. Tart, Secretary. 


LEDDY & JOHNSTON 
41 Park Row, New York, N. Y. 


Recognitions; ANPA; APA; AHMP. 


WILSON H. LEE ADVG. AGENCY Est. 1914 
6 Church Street, New Haven, Conn. 
Recognitions: ABP; APA; AHMP. 

Witson H. Les, President and Treasurer. Has been in print- 

ing business for over forty years. JoHN R. Demarest, Sec- 

retary. In actual charge of all Lee units since 1913. Thor- 
oughly experienced in printing, advertising and directory pub- 
lishing. CLAupE SCHAFFNER, Manager and Space Buyer. Has 
charge of the Wilson H. Lee Advertising Agency, one of 

Lee units. In agency work since 1909. J. H. J. ApAms, Space 

Buyer. 

Twenty-seven clients. Three oldest: Eastern Machine Screw 

Corp., First National Bank & Trust Co. and Wm. Schollhorn 

Co. Three largest: Bristol Co., Marlin Firearms Co. and 

Henry G. Thompson & Son Co. Specializes in radio, business 

paper and direct-mail advertising. Particularly fitted for 

financial, technical, school and resort accounts. 


AL. PAUL LEFTON CO. Established 1924 

North American Building, Philadelphia, Pa. 

Member: NOAB. 

Recognitions: ANPA; PPA; APA; AHMP. 
At Paut Lerron. M. S. TuTLeMAN, Research Director. 
Hvucu Genske, Merchandising Director. Miss Y. YERKES, 
Space Buyer. 
This agency serves twenty-two accounts and is especially quali- 
fied for financial and textile advertising. Among its oldest 
clients are Horn & Brannen Mfg. Co. and Robinson Products 
Co. The largest are Topkis Bros. Co., Kirschbaum Clothes, 
Sixty-ninth Street Community and Booth’s Pale Dry Ginger 
Ale. Individual members of the staff are thoroughly expert- 
enced in business paper, radio and outdoor advertising as well 
as publicity news service. 


LENNEN & MITCHELL, Inc. Established 1922 


17 East 45th Street, New York, N. Y. 

Member: NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
J. T. H. Mircnett, President. P. W. LENNEN, Vice-President. 
M. T. Pertry, Second Vice-President. A. L. Lynn, Assistant 
Treasurer. R. W. Orr, Assistant to President. J. A. FLETCHER, 
Research and Merchandising Director. Miss C. Parker and 
Mr. A. H. Une, Space Buyers. 
A well-organized agency serving eight general accounts, the 
three oldest of which are P. Lorillard Co., Elgin National 
Watch Co. and International Silver Co. The three largest 


are P. Lorillard Co., Tide Water Oil Sales Corp. and Hupp 
Motor Car Corp. 


AUDLEY K. LEON 
110 West 34th Street, New York, N. Y. 


Recognitions: APA; AHMP. 


H. E. LESAN ADVG. AGENCY Established 1908 

420 Lexington Avenue, New York City 

Member: AAAA; NOAB; ABC. 

Recognitions; ANPA; PPA; ABP; APA; AHMP. 
H. E. Lesan, President. In addition to twenty-eight years’ 
advertising agency experience he was formerly newspaper 
editor. JAMES Mackay, Vice-President and Merchandising 
Director. Fifteen years’ agency experience. Chief of service 
department, Dry Goods Economist. D. W. HENDERSON, Vice- 
President and Research Director. In agency field twelve years. 
Formerly connected with advertising department, Curtis & 
Crowell. CHArLEs Lanspown, Space Buyer. 
A well-equipped agency giving special attention to business 
paper, outdoor and direct-mail advertising. Is exceptionally 
well qualified to serve general, financial, school, resort, mail- 
order, food, medical and transportation business. Now has 
clientele of forty, of which the three oldest are Standard Tex- 
tile Products Co., Postal Life Insurance Co. and Guaranty 
Trust Co. Three largest accounts: Scholl Mfg. Co., Standard 
— _——— Co. and New York, New Haven and Hart- 
tor 2 Be 


LESAN-PRAIGG ADVG. AGENCY, Inc. Est. 1923 

1304 Lynch Building, Jacksonville, Fla. 

Branches: Times Building, St. Petersburg, Fla.; Gray- 

bar Building, New York City and Tribune Tower, 

Chicago, IIl. 

Member: AAAA; NOAB. 

Recogmtions: ANPA; PPA; ABP; APA; AHMP. 
H. E. Lesan, President. In agency field twenty-five years. 
Connected previously with New York Central R. R., Union 
Pacific, Postal Life, Knox Gelatine and other national accounts. 
Nosie T. Praicc, Vice-President. Seventeen years’ advertis- 
ing experience, particularly in farm, food products, clothing, 
office equipment and community advertising. J. H. Eypetrr, 
Secretary-Treasurer. F. R. Sernett, Research Director. E. 
E. Garrison, Merchandising Director and Space Buyer. G. 
R. McCartuy, Space Buyer. 
This is one of the Lesan Advertising Agencies. Handles forty- 
two accounts. Three oldest are Atlantic Coast Line R. R,, 
Tampa Chamber of Commerce and Orlando Chamber of Com- 
merce. Three largest are St. Petersburg Chamber of Com- 
merce, Atlantic Coast Line R. R., and Florida State Depart- 
ment of Agriculture. Exceptionally qualified to service geu- 
eral, school, resort, mail-order and community accounts. Spe- 
cial attention given to direct-mail advertising and publicity news 
service, 


LESSING ADVG. COMPANY Established 1909 
910-15 S. L. Building, Des Moines, Iowa 
Recognitions: PPA; APA; AHMP. 

P. B. Lessinc, President. With this company twenty-five 

years. R. J. Flynn, Secretary. Seventeen years with above 

organization. 

An agency exceptionally qualified to develop general, mail-order 

and agricultural accounts. Now serves fifty, the three oldest 

being Berry Seed Co., Western Silo Co. and Galloway Co. 

The largest: Galloway Co., Earl Ferris Nursery, Wood Bros. 

Thresher Co: and Western Silo Co. 


H. H. LEVEY 
1328 Broadway, New York, N. Y. 


Recognitions: ANPA; PPA; AHMP. 


ADDISON LEWIS & ASSOCIATES [Established 1920 
1111 Foshay Tower, Minneapolis, Minn. 
Recognitions: ANPA; APA; AHMP. 
Appison Lewis, Merchandising Director and Space Buyer. 
Harvey Kruse, Space Buyer. Enwarp Gruss, Space Buyer. 
Jane McKenna, Space Buyer. 
An agency serving twenty-three accounts. The oldest clients 
are Northwestern Consolidated Milling Co., Kunz Oil Co. and 
Red Owl Stores. Specializing in radio and outdoor advertis- 
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Personal 
Service 
by Principals 


LAMPORT, FOX AND COMPANY was established twelve years 
ago, upon the conviction that advertising agency service is 
PERSONAL and PROFESSIONAL. 


Upon this foundation we have built an organization to serve the 


specific needs of the advertiser in his entire marketing program, 


..beginning with sound merchandising counsel, and carrying 
through to effective presentation of the sales message in 


every avenue of approach to the market, 


..through the media of newspapers, magazines, direct mail, 


outdoor display, and radio. 


The soundness of this conviction and our success in putting into 
actual practice a policy of PERSONAL SERVICE BY PRINCIPALS, 


are attested by the satisfaction of our clients. 


We are prepared to extend this service to others interested in 
an unusual type of agency co-operation. May we submit the 


evidence? Without obligation to you, of course. 


LAMPORT, FOX AND COMPANY 


ADVERTISING « MERCHANDISING 
525 |. M. S. Building, South Bend, Indiana 
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ADDISON LEWIS & ASSOCIATES—(Continued) 


ing, also publicity news service. Particularly adapted for 
handling general, financial, technical and mail-order business. 


RAY D. LILLIBRIDGE, Inc. Established 1898 


8 West 40th Street, New York City 

Member: AAAA; NOAB. 

Recognitions: ANPA; PPA; ABP; AHMP. 
Ray D. Livuisrince, President. Thirty years’ advertising ex- 
perience, principally industrial. O. A. Kenyon, Vice-Presi- 
dent. Advertising experience of fourteen years. Henry Eck- 
HARDT, Executive Vice-President. ALDRICH TAYLOR, Vice- 
President and Assistant Treasurer. J. N. Litiiprince, Treas- 
urer. Jos. VEssEey, Secretary and Space Buyer. Twenty-seven 
years’ experience. STuART CAMPBELL, Art Director. 
A capable agency now handling seventeen accounts in various 
fields. 


EMANUEL LINDER ADVG. Est. 1916 
1457 Broadway, New York City 
Recognitions: ANPA; ABP; APA; AHMP. 
EMANUEL LINDER, Space Buyer. 
This agency specializes in general and mail-order accounts. 
Has clientele of twenty-five, of which three oldest are Psychic 
Baseball, Mesnik Bros. and Smith’s Knickerbocker Salesrooms. 
Largest three are Smith’s Knickerbocker Salesrooms, Cosmo- 
politan Fiscal Corp. and Dynafilter Mfg. Co. 


HENRY LINDER ADVERTISING 
1457 Broadway, New York, N. Y. 


Recognitions: APA; AHMP. 


LITTLEHALE ADVG. AGENCY, Inc. 
Flatiron Building, 175 Fifth Avenue, New York City 


Member: NOAB. 
Recognitions: ANPA; APA; AHMP. 

Paut B. LitrLeHALe, President, Treasurer and Merchandis- 
ing Director. Six years’ bank experience; editor and business 
manager of trade publications. Haceman E. Hirty, Vice- 
President. Newspaper and real estate experience on Pacific 
Coast. H. T. Hopgsxrn, Vice-President. Merchandising ex- 
perience with trade papers and retailers. R. Rossiter. A. J. 
SLoMANSON, Vice-President. CHAUNCEY RypER McPHERSON, 
Secretary. F. M. Weser, Assistant Treasurer and Production 
Manager. Rotanp Barker, Research Director. The above 
executives are Space Buyers as well. 

This agency has a background that makes it especially fitted 
for technical, school, resort, real estate, automotive and me- 
chanical, decorative and general accounts. Particular attention 
is given to radio, business paper, outdoor, moving picture and 
direct-mail advertising, as well as publicity news service. Now 
handles approximately sixty accounts, among which the oldest 
are Banks, Inc., and Tishman Realty & Construction Co. The 
largest are Julius Tishman & Sons, Warren-Nash Motor Corp. 
and International Fire Equipment Co. 


LIVERMORE & KNIGHT CO. 
42 Pine Street, Providence, R. I. 
Branches: 25 West 43rd Street, New York City and 
404 Park Square Building, Boston, Mass. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Howarp Kwnicut, Treasurer, General Manager and Merchan- 
dising Director. Twenty-five years’ merchandising and adver- 
tising experience. W. O. Hort, Vice-President and in Charge 
Production. 
experience. A. L. DEAN, Vice-President. In selling and ad- 
vertising field twenty years. R. L. Foster, Vice-President: 
Twenty-five years’ advertising and art experience. R. G. IN- 
GRAHAM, Vice-President. In educational and advertising work 
fifteen years. W. B. Gowpey, Jr., Space Buyer in Providence 
office. 

This agency handles approximately twenty accounts, national 
and local. The three oldest are R. I. Hospital Trust Co., John 
Hancock Mutual Life Insurance Co.. and Franklin Process 
Co. It is especially fitted for general and technical accounts 
and has specialists in business paper, outdoor and direct-mail 
advertising. 


Established 1875 


LOCKWOOD-SHACKELFORD CO. Inc. 
122 East Seventh Street, Los Angeles, Calif. 


Recognitions: ANPA; APA; PPA; AHMP. 


Forty years’ engraving, designing and printing 


LOEWY ADVG. AGENCY Established 1900 


5 Beekman Street, New York City 

Recognitions: ANPA; APA; AHMP. 
ArRNoLp LoEwy, Owner and Space Buyer. Thirty-five years’ 
advertising and selling experience. Henry H. Loewy, Space 
Buyer. Ase Lewis, Merchandising Director. 
An agency well qualified to handle general, school, resort and 
mail-order accounts, specializing in advertising through radio, 
business papers and direct-mail. Now serves fifty-four. The 
three oldest are Victor Neustadt] (Gesundheit), Paul Helfer, 
Inc., and A, Haschka. The three largest are Fox Square 
eee, Inc., M. Goldsmith Music Shops and Paul Helier, 
nc. 


LOGAN & STEBBINS ADVG. AGENCY _ Est. 1922 
1031 South Broadway, Los Angeles, Calif. 


Recognitions: ABP; APA; AHMP. 


Duptey L. Locan. In advertising business since 1915. Bar- 
TON A. STEBBINS. Previous to establishment of this agency 
assistant department manager and buyer with Milton G. Cooper 
Dry Goods Co. ArtHuR W. GuDELMAN, Space Buyer. 

A well-equipped agency capable of serving general, financial, 
school, resort, mail-order and real estate accounts to best 
advantage. Staff thoroughly experienced in direct-mail adver- 
tising and publicity news service. At present handles eighteen 
accounts, among which the three oldest are Fitzgerald Music 
Co., H. G. Rath and A. L. Boyden Co. The largest are South 
Coast Land Co. (Hotel Del Mar and Del Mar Properties), 
Los Angeles Investment Co. &. Subsidiaries and California Con- 
=" Water Co. Is affiliated with D’Evelyn & Wads- 
worth. 


LONG ADVERTISING SERVICE Established 1909 
Realty Building, 19 N. 2nd Street, San Jose, Calif. 


Recogmitions: APA; AHMP. 


atvin Lonc, Manager and Space Buyer. 
advertising work twenty-three years. 
in agricultural accounts. 


This agency is a member of the Lynn Ellis Group. Particu- 
larly capable of servicing to best advantage general, financial, 
mail-order and agricultural accounts. At present handles ten 
accounts, oldest and largest being: John Bean Mfg. Co., Made- 
well Mig. Co. and California Spray-Chemical Co. 


In newspaper and 
Thoroughly experienced 


LOOMIS, BEVIS & HALL 
First Trust & Savings Bank, Building, Miami, Fla. 
Branch: Atlantic National Bank Building, Jacksonville, 
Fla. 


Recognitions: ANPA; PPA; AHMP. 


C. S. HALL, Jr., President and Space Buyer. H. E. Loomis, 
Vice-President. G. E. Bevis, Vice-President, Treasurer and 
Research Director. A. L. THompson, Secretary and Space 
Buyer. J. H. Hammonp, Merchandising Director. 

This agency is especially fitted for handling all financial, resort 
and general advertising. Among its thirty-seven active ac- 
counts the three oldest are Raily-Milam Hardware Co., First 
National and Associated Banks and City of Miami. The three 
largest are City of Miami, Belivers’ in Jacksonville and First 
National and Associated Banks. 


LORD & THOMAS & LOGAN Established 1873 
919 N. Michigan Avenue, Chicago, IIl. 
Branches: 247 Park Avenue New York City; 151 So. 
Broadway, Los Angeles, Cal.; 225 Bush Street, San 
Francisco, Calif.; 400 Hibbs Building, Washington D. 
C.; 67 Yonge Street, Toronto, Ont., Canada; 1434 
St., Catherine Street, West, Montreal, Que., Canada: 
Victoria Embankment, Surrey House, London, Eng- 
land. 


Apert D. Lasxer, Chairman of Board. L. Ames Brown, 
President. Ratp# V. Soiitt, Vice-President, Secretary and 
Treasurer. FRANK H. Fayant, Vice-President. ALBert W. 
Suerer, Vice-President. O. D. Street, Vice-President. Don 
Francisco, Vice-President. L. H. Hartman, Vice-President. 
H. M. Gattop, Vice-President. Wutr1am Frnpray, Vice- 
President. L. M. Masrus, Executive Secretary. E. E. BuLtis, 
P. V. Troup, J. O. Bauer and J. F. Quicx, Space Buyers. 


This prominent agency does an international business and is 
responsible for many outstanding advertising successes. 
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R. E. LOVEKIN CORP. : 
5 South 18th Street, Philadelphia, Pa. 


Recognition: ABP. 
Industrial and technical accounts exclusively. 


F. J. LOW CO., Inc. 
15 West 44th Street, New York City 
Recognitions; ABP; APA; AHMP. 

F. J. Low, President. Twenty-four years’ experience covering 

executive positions with Bullard Machine Tool Co., Coliins 

Advertising Co., Johns-Manville, Inc., Cheltenham Advertising 

Agency and Mutual Service Advertising Agency. W. B 

Dycert, Research Director and Secretary. Fifteen years’ ex- 

perience, with H. Koppers Co., F. A. Ensign Advertising Co., 

inc., aud Nozol Co. Practical mechanical engineer. DouGLAS 

Ming, Vice-President. Has eighteen years’ experience. For- 

merly connected with Johns-Manville, Inc., Gorman Co., Inc., 

Sells, Ltd., and Hendee Mfg. Co. J. D. Mitne, Merchandis- 

ing Director. J. CouFALL, Space Buyer. 

An agency well equipped to service geveral, technical and mail- 

order accounts in a most satisfactory manner. It specializes 

in business papers as an advertising medium. Is handling 
twenty accounts, among which the three oldest are Sarco Co., 

Inc., Consolidated Ashcroft Hancock Co., Inc. and Boggs 

Mfg. Co.; and the three largest are Consolidated Ashcroft 

Hancock Co., Inc., Sarco Co., Inc., and Jerry O’Mahoney, Inc. 


EARLE LUDGIN, Inc. Established 1927 
180 North Michigan Avenue, Chicago, Il. 
Recognitions: ANPA; PPA; AHMP. 

Earte Lupcrn, President. Formerly connected with Paul A. 

Florian Agency and Albert Pick & Co. 

This agency serves fifteen accounts in diversified lines. Among 

clientele the three oldest are Albert Pick-Barth Co. Inc., 

Clinton Carpet Co. and John Van Range Co. Largest are the 


Established 1922 


Clinton Carpet Co. Mullins Mfg. Corp. and Albert-Pick- ° 


Barth Co., Inc. 


LYDDON, HANFORD & KIMBALI, Inc. _ Est. 1904 
Branch: 110 East 42nd Street, New York City 


Member: NOAB. 

Recognitions; ANPA; PPA; ABP; APA; AHMP. 

Ciinton R. Lyppon, President. Formerly advertising man- 
ager, Rochester Stamping Co., then with Johnstone Advertis- 
ing Agency. Saxe H. Hanrorp, Treasurer. Four years in 
advertising capacity with Eastman Kodak. Assott KIMBALL, 
Vice-President. Previously connected with Condé Nast and 
Curtis. Ratepn M. Core, Secretary. At one time assistant 
advertising manager of Foster Travel Bureau. Rosert A. 
Winturop, Vice-President. ALrrep E. Fountain, Vice-Presi- 
dent and Head of Building and Architecture Division. Former 
contractor. ATHERTON PETTINGELL, Vice-President. With 
Biow Co., Inc., and shoe companies. Grorce L. Cooper, Space 
Buyer, New York. Louise Getit1, Research Director, Roches- 
ter. Maser B. Jonnson, Research Director, New York. Ros- 
ert A. WintHROP, Merchandising Director, Rochester. Epwin 
Jerrries, Merchandising Director, New York. 
Here is a well organized agency exceptionally qualified to 
secure satisfactory results for technical, building material and 
equipment, style and general accounts. It specializes in radio, 
business paper and direct-mail advertising, also publicity news 
service. 


LYON ADVG. AGENCY 

270 Madison Avenue, New York City 

Member: AAAA. 

Recognitions: ANPA; PPA; APA; AHMP. 
James Bernarp Lyon, President and Treasurer. R. D. Staw- 
TER, Secretary. JAMES pe G. Graves, Research Director. 
Wesster WacNER, Merchandising Director and Space Buyer. 
This agency is qualified by experience and organization to 
serve general accounts, particularly those in radio and cos- 
metic fields. It serves eleven clients, H. G. McFaddin & Co., 


Magicoal Electric Fires and Ybry, Inc., being the oldest and 
largest. 


Established 1918 


LYNCH & WILSON, Inc. 
Courtland Building, Kokomo, Ind. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Harry M. Lyncn, President. W.G. Witson, Vice-President. 

C. B. Witson, Secretary-Treasurer. Francis C. Mrier, Re- 


Established 1917 


search Director. Ray A. Perers, Merchandising Director. 
TuHos. LatHrop, Space Buyer. 

An efficient agency handling business in diversified fields, with 
a staff experienced in securing results through direct-mail ad- 
vertising. Now serves forty-two accounts, of which the three 
oldest are Kingston Products Corp., Globe Stove & Range 
Co. and Kokomo Stamped Metal Co. The largest are Con- 
tinental Steel Corp., Overhead Door Corp. and Globe Stove 
& Range Co. 


J. HORACE LYTLE CO. 
333 West First Street, Dayton, Qhio 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
J. Horace Lyttez, President. Previously connected with Camp- 
bell-Ewald & Power, Alexander & Jenkins. S. H. ANKENEy, 
Vice-President and Space Buyer. Formerly with McGraw- 
Hill and Paris Sewing Machine Co. R. M. CoLtett, Secretary 
and Space Buyer. With National Cash Register Co. at one 
time. J. E. Romic, Space Buyer. O. A. Diemer, Space Buyer. 


An agency giving very satisfactory counsel and service to 
accounts of a general nature, and particularly those connected 
with sport equipment. Has well-trained staff in radio, busi- 
ness paper and direct-mail advertising, also publicity news 
service. At present handles twenty-three accounts, of which 
the three oldest are Crawford, McGregor & Canby Co., Davies- 
Young Soap Co. and Dayton Steel Foundry Co. Its three 
largest accounts are Crawford, McGregor & Canby Co., A. 
H. Heisey & Co. and Peters Cartridge Co. 


MACE ADVERTISING AGENCY 
Lehmann Building, Peoria, II. 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


M. J. MatusaK, Space Buyer. J. M. Smiruson, Merchan- 
dising Director. C. J. Miter, J. F. Fectay, A. BurHans. 
An agency handling thirty-one accounts of which the three 
oldest are Holden Co., Love Mfg. Co. and R. Herschel Mfg. 
Co. The three largest are Keystone Steel & Wire Co., Altor- 
fer Bros. Co. and Preferred Oil Burners, Inc. Employs spe- 
cialists in business paper advertising and publicity news serv- 
ice. Especially fitted for general, technical, mail-order and 
agricultural accounts. 


EDWIN A. MACHEN CO. 
1135-37 Ohio Building, Toledo, Ohio 
Branch: 1111 Guarantee Title Building, Cleveland, Ohio 
Member: AAAA; NOAB. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Epwin A. MacuHeEN, President and Treasurer. Twenty-nine 
years’ advertising agency and general business experience. For- 
merly of Machen & Dowd Co. Franx J. McGinnis, Vice- 
President. Four years’ agency and six years’ general business 
experience. M. O’Mattey, Secretary. Eight years in agency 
and general business fields. E. A. MAcHEN is Space Buyer 
in Toledo. F. J. McGinnis, Space Buyer in Cleveland. 

This agency serves twenty-five accounts. Its three oldest clients 
are Mennel Milling Co., Banting Mfg. Co., and Paragon Re- 
fining Co. The three largest are Simplex Piston Ring Co., 
Lake Erie Metal Products Co. and Consolidated Rubber Co. 
Has specialists in radio, business paper, outdoor and direct- 
mail advertising, and publicity news service. Is especially 
fitted for general, financial, technical, mail-order and automo- 
tive accessory accounts. 


W. B. MacKENNEY CO. 

1830 Arch Street, Philadelphia, Pa. 

Member: NOAB. 

Recognitions: ANPA; APA. 
W. B. MacKenney, Merchandising Director. C. R. Cassmy, 
J. C. Esert, Research Director and Space Buyer. H. WENzEL. 
An agency well qualified by experience and organization to 
handle food and grocery accounts. Employs specialists in 
radio, outdoor and direct-mail advertising and publicity news 
service. The oldest of its fifteen accounts are Supplee-Wills- 


Jones Co., Chas. W. Young & Co., P. J. Ritter Co., Alex 
Sheppard & Son. 


Established 1919 


Established 1914 


Established 1925 


Established 1922 


MacKENZIE, GOLDBACH & BERDAN, Inc. Est. 1927 
Huron Building, Toledo, Ohio 
Recognitions: PPA; ABP; APA; AHMP. 
E. J. MacKenzre. Fifteen years in advertising, business, and 
promotional work. FE. F. Goldbach, Space Buyer. Eleven 
years in advertising, five years’ editorial work. H. P. Berpan, 
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MacKENZIE, GOLDBACH & BERDAN, Inc.— 
(Continued) 

Space Buyer and Merchandising Director. Thirteen years’ 
business and advertising experience. R. A. Kraus. Ten 
years in advertising field. L. W. Woxrert, Research Director. 
Handles eleven accounts, the three oldest being Swartzbaugh 
Mig. Co., Dura Co., Wm. L. Urachel Lime & Stone Co. The 
three largest are National Tent & Awning Mfgrs. Assn., Dart 
Boats, Inc., C. A. Mauk Lumber Co. Has specialists in busi- 
ness paper and outdoor advertising, also publicity news service. 
Especially fitted for general and association advertising ac- 
counts. ° 


MAC MANUS, Inc. 
Fisher Building, Detroit, Mich. 
Branches: Toledo, Los Angeles, San Francisco, Seattle 
_and New York. 

Member: NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Tueropore F. MacManus, President and Treasurer. ARDEN 
YinKey, Vice-President. E. J. Srerner, Secretary and Gen- 
eral Manager. Emu Horsoos, Research Director. M. J. 
Casey, Merchandising Director, Ww. H. Larkin, Head of 
Media Department. H. G. Setpy and Etmer W. FRoEHLICH, 
Space Buyers. 
This is one of the leading agencies in the country, serving 
twelve accounts, the oldest and largest of which are the Fisher- 
Body Corp., Champion Spark Plug Co. and Cadillac Motor 
Car Co. The agency has a well-trained staff organized to 
meet the requirements of general advertisers and thoroughly 
familiar with radio, business paper, outdoor and direct-mail 
advertising and publicity news service. 


MacMARTIN ADVG. AGENCY 
Security Building, Minneapolis, Minn. 
Member: AAAA; NOAB; ABC. ’ 
Recognitions; ANPA; PPA; ABP; APA; AHMP. 

MacManrtin, President and Treasurer. JosEPpH MAcGAHERAN 

and E. C. Norven, Service Managers and Space Buyers. B. N. 

Riese, Production Manager. C. W. Conaucuy, Art Director. 

G. N. Foranp, Librarian. 

Serves fourteen accounts, the three oldest being Federal School 

_ of Illustrating, Carpenter & Clarke and Perfection Mfg. Co. 

The three largest are Federal School of Illustrating, Carpenter 

& Clarke and Minnesota Valley Canning Co. This agency 

is especially fitted for general, technical, mail-order, food and 

agricultural accounts. 

MADISON ADVERTISING SERVICE Est. 1920 
347 Fifth Avenue, New York City 


E. V. Mapison, Principal. Broad experience in newspaper 
work, selling and advertising. K. MAwuHInNeEy, Space Buyer. 


Established 1916 


Est. 1904 


This personal service agency acts as advertising manager for , 


its clients, which are restricted to advertisers in the industrial, 
institutional, class and trade fields. Most of the clients served 
spend a moderate amount for advertising, ranging from $5,000 
to $30,000. Serves about sixteen clients, seven of whom have 
been with the agency since its organization in 1920: Archer 
Rubber, Henry Kelly & Sons, George Ehlenberger & Co. 
Seamless Rubber Co., Anthony Co., J. A. Deknatel & Son, 
Inc., and Marbeloid Co. 


For further information, see page 190. 


THE MAGGART CORPORATION 
203 North Wabash Avenue, Chicago, III. 


Recognitions: ABP; APA; AHMP. 


JOHN LEE MAHIN 

41 East 42nd Street, New York, N. Y. 

Recogmitions: ANPA and PPA pending. 
Mr. MAutn established this agency just as we go to press. 
During the years 1898-1916 he was the active head of the 
Mahin Advertising Co. of Chicago. After disposing of this 
interest he moved to New York and from 1916-25 was director 
at large of Federal, where he headed such campaigns as Inger- 
soll Watches, Edison Phonographs and Canadian Pacific Hotels 
and Cruises. From 1925 to January 1, 1929, he was vice- 
president of the Street Railway Advertising Co., where he 
handled a million-dollar sales department payroll, and estab- 
lished a marketing data department and the two excellent 
Collier House Organs. The first advertising campaigns of a 
number of national advertisers, such as Hart, Schaffner & 
Marx, Cream of Wheat, and Carnation Milk were conceived 
and directed by Mr. Mahin. His new agency will be of the 
personal service type, stressing sound marketing before adver- 


Established 1929 


tising. His successful experience and financial responsibility 
should qualify him for publishers’ recognition. 


JAY H. MAISH CO. Established 1920 
400 S. Main Street, Marion, Ohio 


Recognitions: ABP; APA; AHMP. 


Jay H. Maisu, President. E. L. Busy, Treasurer. M. Har- 
ie Secretary. J. Howarp Swink, Vice-President and Space 
uyer. 

An agency serving sixteen accounts, the three oldest of which 
are Huber Mfg. Co., Howard Paper Co., Galion Allsteel Body 
Co. The three largest are Huber Mfg. Co., Fate-Root-Heath 
Co., Howard Paper Co. Has specialists in radio, business 
paper and direct-mail advertising. Is especially fitted for 
general and technical accounts. 


MANKE-OSBORNE ADVERTISING Established 1923 
326-27 Dwight Building, Kansas City, Mo. 


Recognitions: PPA; ABP; APA; AHMP. 


F. W. Ossorne, General Manager and Owner. Ten years in 
advertising agency work: one year with W. B. Finney Advt. 
Co.; three years with Gray Advertising Co. 

This agency serves ten accounts, the three oldest of which are 
Standard Publishing Co., Postal Life & Casualty Insurance 
Co., Pierce Co. The three largest are Postal Life & Casualty 
Insurance Co., Commercial Airways, Standard Publishing Co. 
Specializes in outdoor and direct-mail advertising, also. publicity 
news service. Is especially fitted to handle general, school, 
resort, and mail-order accounts. 


CONKLIN MANN, Inc. 
18 East 48th Street, New York City 


Member: AAAA; NOAB; ABC. 

Recogmtions: ANPA; PPA; ABP; APA; AHMP. 
ConkLin Mann, President. Eighteen years’ advertising ex- 
perience. C. Tyrer Kesey, Vice-President. Nine years’ 
advertising experience. G. W. Freeman, Vice-President. Has 
had ten years’ experience in advertising. ARNOLD BREAKEY, 
Vice-President. Twelve years’ advertising experience. STAN- 
LEY WILpRIECK, Secretary, Research and Merchandising Di- 


— Ten years in advertising field. Howarp Sayre, Space 
uyer. 


Established 1922 


An agency handling seventeen accounts, with specialists in radio, 
business paper, outdoor and direct-mail advertising, also pub- 
licity mews service. The three oldest clients are D’Andrea 
Bros., Butterick Publishing Co., and Title Guarantee & Trust 
Co. The three largest are Oneida Community, Ltd., General 
Cigar Co. (White Owl), and Butterick Publishing Co. Spe- 
cializes in general, financial, drug, and grocery advertising. 


MANTERNACH CO. Established 1914 
55 Allyn Street, Hartford, Conn. 
Member: NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Miss HELEN W. Rawson, Space Buyer. 


MANUFACTURERS’ PUBLICITY CoO. 
30 Church Street, New York, N. Y. 


Recognitions: APA; AHMP. 


MARGON-ROBINSON CO. 
Lincoln Building, Louisville, Ky. 


Recognitions: APA; AHMP. 


MARKS ADVERTISING CO., Inc. 
45 West 34th Street, New York, N. Y. 


Recognitions: ANPA; AHMP. 


MARSCHALK & PRATT, Inc. Established 1923 
369 Lexington Avenue, New York City 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Harry C. MarscuHatk, President and Treasurer. Twenty-two 
years’ experience in advertising and selling. Wutsur E. JoHn- 
son, Vice-President. Twenty-one years’ advertising and sell- 
ing experience. S. L. MEuLENDYKE, Secretary. Thirteen 
years in advertising and selling field. Epwarp C. Stover, Jr., 
Research and Merchandising Director. Grorce L. TriMBLF, 
Space Buyer. 


An agency organized to give counsel and service to general, 
industrial, textile and technical advertisers. Serves sixteen 
accounts, the three oldest being Globe Automatic Sprinkler 
Co., International Nickel Co., and Provident Mutual Life In- 
surance Co. The largest, International Nickel Co., Inter- 
national Paper Co., and Koppers’ Seaboard Coke Co. 


MAN AGEMEN T 


Moulding the 
Minds of the Masses 


N 1920, a far-seeing statistician with a large financial institu- 
tion collected some facts and made a deduction therefrom. 


His facts were right. His deduction was wrong. 


He proved that in 1914 manufactur- 
ersin the United States produced 
twenty-five billions of dollars in prod- 
ucts. That in 1920 the aggregate 
was one hundred billions. That allow- 
ing twenty-five per cent for increased 
prices there was eft at least three times 
as much merchandise to be consumed 
in 1920 as in 1914. 


His deduction was that the motor car 
industry would be the first to feel the 
inevitable slump. He thought people 
would buy necessities and economize 
on luxuries. He was wrong. 


Like General Foch, the motor car 
manufacturers attacked more vig- 
orously when disaster faced them. 


‘They commandeered brains, skill 
and taste in every direction in design- 
ing new models, adding new acces- 
sories, introducing new designs and 
colors into upholstery, body and chas- 
sis. They developed balloon tires. 
They inaugurated installment ——. 
They overlooked nothing in their ad- 
vertising which would tend to make 
everybody feel that automobiles were 
essential to health, progress and hap- 
piness in every way. 


Mr. and Mrs. Public bought new and 
higher priced cars. The one manufac- 
turer who was intrenched by selling 
more mileage per dollar was forced to 
abandon his monopoly and compete 
in style, color, design, and “new fan- 
gled” features. 


® 


Mr. and Mrs. Public bought fewer 
shoes, hats, clothes and furniture. They 
moved into smaller quarters. They dis- 
pensed with servants to a large extent. 


The unadvertised lines of business 
suffered most. 


Are you doing all you can, and 
should do, directly or cooperatively, to 
mould the minds of the masses to your 
industry as a whole ? 


Are you doing all you can to make 
a sellers’ market for your own efforts, 
even if your industry as a whole, is 
functioning in a buyers’ market? 


Is a market anything else than a 
“controlled state-of-mind” of a 


group of people? 


Are you doing all you can and should 
do to maintain the right “state-of-mind” 
in your own organization and in that 
of every other group of individuals 
which has anything to do in distribut- 
ing what you produce to those who 
finally consume it ? 


Is your sales promotion work segre- 
gated from your producing and distrib- 
uting efforts or are all of them planned 
to harmoniously function in intelligent 
and enthusiastic cooperation ? 


All these questions I will gladly dis- 
cuss with any reputable institution 
whose product or service is worthy of 
the utmost appreciation. 


® 


JOHN LEE MAHIN... ADVERTISING 
4i East 42nd Street, N. Y. 


Phone: Murray Hill 8994 
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MANAGEMENT 


E. H. MARSH ADVERTISING AGENCY 
Besse Building, Springfield, Mass. 


Recognitions: APA; AHMP. 


THE MARX-FLARSHEIM CO,., Inc. 
565 Fifth Avenue, New York, N. Y. 


Recognitions; ANPA; APA; AHMP. 


MASSENGALE ADVG. AGENCY, Inc. Est. 1896 


249 Peachtree Street, Atlanta, Ga. 


Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
St. Etmo MassenGALE, President. Founder. of agency and 
still active executive head. W. R. MAssENGALE, Vice-President 
and General Manager. Connected with this agency twenty- 
three years. C. S. Montayne, Research and Merchandising 
Director. Morris WEINSTEIN, Space Buyer. 
This agency is serving forty accounts, of which the three 
oldest are Georgia! Military Academy, H. G. Hastings Co., 
and McNeel Marble Co. The three largest are Atlanta Bilt- 
more Hotel, Georgia Military Academy and H. G. Hastings 
Co. The agency specializes in general, financial, technical, 
school, resort and mail-order advertising. 


MATHEWS, RYDER and INGRAM, Ltd. 

1404 Franklin Street, Oakland, Calif. 

Recognitions: APA; AHMP. 
Rozert L. INGRAM, Research Director. Ross H. Ryper, Space 
Buyer. 
This agency, formerly Ross H. Ryder Advertising Agency, is 
a member of the Lynn Ellis Group. It has specialists in direct- 
mail advertising and publicity news service. Especially fitted 
for general, financial and technical accounts. Handles twelve 
accounts of which the three oldest and largest are Meyer Bros., 
Wickham Hovers, Inc., and Pacific Electric Motor Co. 


PAUL MATHEWSON, Inc. 
545 Fifth Avenue, New York City 


Recognitions: PPA; APA; AHMP. 


PauL MatuHeEwson, President. EtmMrer ELLsworta, Jr., Vice- 
President. S. M. PetcHert, Treasurer. A. M. MINNICK, Mer- 
chandising Director. 

Successor to Mathewson & Sinclair. Handles twenty accounts, 
the three largest of which are Doubleday Doran & Co., Literary 
Guild of America, James Boring’s Travel Service. The three 
oldest are Doubleday Doran & Co., Walter J. Black, Educa- 
tional Press. Has specialists in direct-mail advertising. Well 
fitted for general and mail-order accounts. 


Established 1924 


MATOS ADVG. CO., Inc. Est. 1908 
Bulletin Building, Philadelphia, Pa. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; APA; AHMP. 


Wit1am W. Matos, President. Has had thirty-five years’ 
experience in newspaper and advertising work. E. B. Marcs, 
Vice-President. J. H. HuGues, Secretary. Twenty years’ 
secretarial experience. H.R. Barnes, Research Director. M. 
W. THompeson, Space Buyer. 

Seventeen principal accounts, the three oldest being C. A. 
Voorhees, pharmaceutical; Quaker City Rubber Co., Moore 
Push-Pin Co. The three largest are Baldwin Locomotive 
Works, Quaker City Rubber Co., Kensington Trust Co. The 
agency employs specialists in business paper, outdoor and direct- 
mail advertising as well as publicity news service and is par- 
ticularly adapted for general, financial, technical, school and 
resort accounts. 


MATTESON-FOGARTY-JORDAN CO., Inc. Est. 1919 

307 North Michigan Avenue, Chicago, IIl. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Jesse F. Matteson, President. C. C. Focarty, Vice-Presidert 
and Treasurer. W. A. Jorpan, Secretary. These men are 
Research and Merchandising Directors as well. T. W. Davis 
and E, G. Tansy, Space Buyers. 
This agency serves thirty accounts, the three oldest of which 
are Babson Bros., Malleable Iron Range Co. and Wing & Son. 
The largest are Premier Malt Products Co., Kellogg Switch- 
board & Supply Co., Melatte Cream Separator Co. It has 
specialists in radio, business paper and outdoor advertising. 
Especially fitted for general, technical, school, resort and miail- 
order accounts. 


MAXON, Inc. Established 1927 
8353 East Jefferson Avenue, Detroit, Mich. 


Recognitions: ANPA; PPA; APA; AHMP. 


Lou R. Maxon, President and Merchandising Director. Has 
been in various branches of advertising field since 1916, writ- 
ing copy, building retail advertising copy, selling publication 
space and publishing newspaper. Served as advertising man- 
ager of R. H. Fyfe & Co. In 1924 joined Localized Advertis- 
ing Corp., devoting major time to market analysis, merchan- 
dising and building of direct-mail advertising. SEARLE HENDEE, 
Vice-President and Space Buyer. Thoroughly experienced in 
advertising. Connected with Chicago Inter-Ocean and Chicago 
Record Herald for several years. Associate editor of Popular 
Mechanics Magazine, during which time he did special work 
for several large advertisers and agencies. Advertising man- 
ager of the Winnipeg Tribune. Established Detroit Motor 
Times. Following this, became member of George M. Savage 
Advertising Agency. VErRNon F. Bowman, Secretary and 
Treasurer. Seven years’ auditor for different business concerns. 
Five years’ treasurer of Localized Advertising Corp. A. Cratc 
SmitH, Research Director. 

This agency handles fifteen accounts. Its three largest and 
oldest clients are Holland Furnace Co., Berry Bros., Inc., and 
Tanglefoot Co. It is especially fitted for general accounts, 
with specialists in business paper and direct-mail advertising. 


Perhaps You Have Looked 
For Just Such an Agency 


§ rem Madison Advertising Service, 
founded in 1920, is a personal 


handing expense is eliminated, detail duties 
for campaigns are transacted by mail, 


ously since 1920, its first year. Competing 
accounts are not accepted. 

The Madison Advertising Service will 
interest the advertiser who is marketing in 
specialized sales fields or centralized trade 
areas .. . who knows his own markets and 
makes his own sales plans so does not de- 
sire trade investigation or personal field 
work . . . whose advertising expenditure is 
prudent . and who is sufficiently ad- 


service agency for advertisers within a 
few hours’ ride from New York. 

A quasi-professional service is ren- 
dered including counsel . . . prepara- 
tion of space and mail and dealer's lit- 
erature . . . necessary production and 
placing . . . relieving the advertiser of 
detail work . . . and maintaining a sat- 
isfactory standard in his public voice. 


Operation 


Account solicitors are not employed, glad- 


messenger or telephone, and many other 
individualities of operation tend toward 
economy. As a result the service it gives 
the modest advertiser cannot be measured 
on a comparative basis with that which can 
be given, profitably, by the more cumber- 
some organization having heavy contact, staff 
and overhead expenses. It has no standard 
plan or system of advertising but creates 
the campaign to fit the product and its 
market. An art department is operated for 
illustrating clients’ campaigns. 


Clientele 


Seven firms have been served continu- 


ucated to realize that on such appropria- 
tions, fractional space and low priced media, 
commissions alone cannot constitute suff- 
cient compensation for conscientious, care- 
ful service. 


Inquiries are invited from Sales Managers 
or Principals . . . and their answer will 
be free from all “high-pressure” taint. 


MADISON 
ADVERTISING SERVICE 
347 FIFTH AVE. NEW YORK CITY 


MANAGEMENT 


is Is the Bushel 


Under Which 
We Refuse 

to Hide 

Our Light 


N UNREAD “advertisement” is not only a 
waste of money—it is not, properly, an ad- 
vertisement. No matter how much space 
you pay for, you are not advertising unless your 
copy is read. The light which this agency refuses 
to hide is its record of advertisements read. We 
know they were read because they requested a 
definite action of the reader and the action fol- 
lowed with almost unbelievable regularity. 


It is our premise that simple, direct statements of 
whatever the matter in hand, so arranged that no 
logical prospect shall pass them by, produce the 
greatest volume of valuable results. 


An extensive experience with keyed copy and the 
use of coupons over a period of years have taught 
us thevalue of a forceful, direct, intimate approach 
to all advertising problems. It has been our good 
fortune to prepare advertisements which have set 


Murray Hill 10451 


PAUL MATHEWSON, INCORPORATED 


new records for results; for Brief English Systems 
—in The American Magazine, for the Literary 
Guild—in Cosmopolitan and The Literary Digest, 
for Doubleday, Doran & Company, Inc..—in The 
New York Times Sunday Book Section. Advertise- 
ments prepared by this agency have been cited 
by the Macfadden Publications—in Keyed Copy, 
by Milline Costs and Review in its selection of 
the best advertisements of the year. Being human, 
we have sponsored signal failures as well, but it 
is our belief that the balance is considerably in 
our favor. 


In short, it is the province of this agency to pre- 
pare advertising that will be read, that will distin- 


'guish the advertiser from all others in his field in 


the minds of the readers, that will cause the reader 
to respond exactly as the advertiser wishes. 


We hesitate to call this to your attention, but you 
have yourself read this notice, you know. 


General and Mail Order Advertising 


1 545 FirTu AVE., NEW YorK CITY 


192 SALES 


MAN AGEMEN T 


MAYS-WILLIAM CO., Inc. 
Mutual Building, Charlestown, W. Va. 


Recognitions: ANPA; AHMP. 


WILLIAM DOUGLAS McADAMS Established 1924 
360 N. Michigan Avenue, Chicago, IIl. 
Recognitions: ANPA; PPA; APA; AHMP. 
This agency gives service to accounts in diversified fields and 
particularly those of a technical nature. Among its clientele 
the largest are E. R. Squibb & Sons, Vitavose and Van Camp 
Packing Co. The agency specializes in radio and business 
paper advertising, also publicity news service. 


THE H. K. McCANN COMPANY Established 1912 

285 Madison Avenue, New York, N. Y. 

Offices: Chicago, Cleveland, Denver, Los Angeles, San 

Francisco, Seattle, London, Paris, Berlin. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; APA; ABP; AHMP. 
H. -K. McCann, President. H. L. Pater, Vice-President. 
Harrison Atwoop, Vice-President. H. Q. Hawes, Vice-Presi- 
dent. M. S. AcHENBACH, Vice-President. RAyMoNnD ATWooD, 
Vice-President. C. OL_mMsteap, Vice-President. E. O. PErRin, 
Vice-President. L. E. Firru, Vice-President. E. D. Hit, 
Treasurer. H. A. Doo.irtLe, Assistant Treasurer. KATHRYN 
H. KELLy, Secretary. 
This agency employs 359 people in its offices and its more 
than 94 clients are divided into groups, such as food products 
group, drug products group—each group headed by an officer 
of the company or a leading staff member. The agency has 
done valuable pioneering work in developing a service agree- 
ment which sets down, in a most complete fashion, the service 
to be rendered and compensation. Among its accounts are: 
Beech-Nut, Borden, Nujol, Flit, Chesebrough, Perfection Stove, 
Del Monte, Hawaiian Pineapple and several units of the Stand- 
ard Oil Co. Ten of this agency’s accounts have been with it 
for over fifteen years; an additional six for over ten years; 
and an additional twenty-four for over five years. Affiliated 
with Cockfield, Brown & Co., Ltd., of Montreal and Toronto. 


McCARTY CO. Established 1919 
122 East 7th Street, Los Angeles, Calif. 


Member: NOAB. 

Recognitions: ABP; APA; AHMP. 
T. T. McCarty, Owner. Putte Barnes and Russett Os- 
TRANDER, Space Buyers. 
An agency organized to obtain results for industrial, technical 
and mail-order advertisers. Specializes in business paper and 
direct-mail advertising and publicity news service. Has clien- 
tele of thirty-five, including among its oldest the Arrowhead 
Springs Co., Pacific Ready-Cut Homes, Inc., and Axelson 
Machine Co. Among its largest are Axelson Machine Co., 
Patterson-Ballagh Corp. and Byron Jackson Co. (Oil Tool 
Division Only). 


Cc. P. McDONALD CO., Inc. 
1776 Broadway, New York City 
Member: NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

C. P. McDonatp, President, Research and Merchandising Di- 

rector and Space Buyer. Eighteen years’ advertising experi- 

ence. RAyMoNpD Carter, Vice-President and Research Director. 


Established 1923 


In advertising field eight years. Head of art department, High . 


School of Commerce, New York City, fifteen years. W. W. 
GEISELER, Secretary-Treasurer and Space Buyer. Eighteen 
years in diversified branches of advertising field. 

This agency solicits general accounts and particularly those 
with a technical or mail-order connection. Serves thirty-eight 
clients in various fields. Gives special attention to radio, busi- 
ness paper, outdoor, moving picture and direct-mail advertising. 


McFARLAND PUBLICITY SERVICE Est. 1907 
Harrisburg, Pa. 
Recognitions; ANPA; PPA; APA; AHMP. 
J. Horace McFartanp, President. C. W. Davis, Vice-Presi- 
dent. E. C. THompson, Treasurer. E. Frep Rowe, Secretary 
and Space-Buyer. 
This agency has a good background for agricultural and mail- 
order advertising. Handles twenty-five accounts, of which 


the three oldest are Glen St. Mary Nurseries, Farr Nursery 
Co. and Hicks’ Nurseries. 


HAYS McFARLAND & CO. 
No. 6 Michigan Avenue, Chicago, III. 


Recognition: PPA. 


Hays McFarvanp, President. G. E. WALLIs, Vice-Presideut. 
Faye MILLarp, Treasurer. 


This agency, formerly Low, Graham & Wallis, seryes nearly 
a dozen national accounts including Dur-O-Lite Pencils and 
Zenith Radio Corp. . 


THE EUGENE McGUCKIN CO. 
1600 Arch Street, Philadelphia, Pa. 


Recognitions: ANPA; APA; PPA; AHMP. - 


McJUNKIN ADVERTISING CO. 
228 No. La Salle Street, Chicago, III. 


Member: AAAA; NOAB; ABC. : 
Recogmtions: ANPA; PPA; ABP; APA; AHMP. 

Wm. D. McJunkin, President. Previous to establishing this - 
agency was advertising manager of several department stores 
for ten years. DwicHtT CHAPMAN, Vice-President and Gen- 
eral Manager. In advertising field thirty-four years. Con- 
nected with above agency twenty years. S. N. Becker, Sec- 
retary-Treasurer. Officer of this agency nine years. Formerly 
eight years with Lord & Thomas Advertising Agency. Gorpon 
Best, Vice-President. With above agency twenty years. JAMES 
W. Ecan, Vice-President. Member of this organization since 
1916. Previously conducted own agency. JosepH H. Finn, 
Vice-President. Associated with this agency eleven years. 
Was president of Nichols-Finn Advertising Co. W. W. Gar- 
RISON, Vice-President. Formerly advertising manager, Hudson 
Motor Car Co. and officer, Nichols-Finn Advertising Co. Mem- 
ber of this agency since 1918. F. W. Harvey, Jr, Vice- 
President. Was business manager of Extension Magazine. 
With agency four years. Irving M. Tutevur, Vice-President. 
Joined this organization in 1912. Harotp O. Morris, Research 
Director. S. N. Becker, Merchandising Director. FRANK 
B. Avery and ELLEN ANDERSON, Space Buyers. 


A well-organized agency with thoroughly experienced staff, 
handling accounts in a wide diversity of fields. Particularly 
fitted for advertising through radio, outdoor and moving picture 
media. At present serves ninety-two clients, of which the three 
oldest are Commonwealth Edison Co., Philip Henrici Co. and 
Pluto Water. The three largest are Stewart-Warner Corp. 
W. A. Sheaffer Pen Co. and A. Stein & Co. (Paris Garters). 


Established 1905 


HOMER McKEE CO., Inc. 
320 North Meridian Street, Indianapolis, Ind. 


Recognitions: ANPA; APA; PPA; AHMP. 


McLAIN SIMPERS ORGANIZATION Est. 1909 
1214 Stock Exchange Building, Philadelphia, Pa. 
Member: AAAA; NOAB; ,ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

W. R. McLain, President. Thirty-two years’ agency experi- 

ence. Formerly with Viennot Advertising Agency. R. S. 

SIMPERS, Vice-President and Treasurer. In agency field twenty 

years. J. E. McGirrert, Secretary and Research and Merchan- 

dising Director. Previously with C. Ironmonger Advertising 

Agency and Frank Presbrey Co. FtoreNce M. Dart and 

E. A. ScHENcK, Space Buyers. 

An organization that gets results for general accounts placed 

through it and particularly those of a financial or technical 

nature, radio, business paper, outdoor, moving picture and 
direct-mail advertising. _Now serves twenty accounts. The 
oldest are American Pulley Co., Stokes & Smith Co. and 

Yarnell-Waring Co. The largest, Spencer Heater Co., Dodge 

Motor Boat Works and Individual Drinking Cup Co. 


McMANUS-O’REGAN AGENCY 
227 Broadway Market Building, Detroit, Mich. 


Recognitions: ANPA; AHMP. 


ROBERT M. McMULLEN CO., Inc. 
522 Fifth Avenue, New York, N. Y. 


Recognitions: ANPA; APA; PPA; AHMP., 
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AS WE SIT ON 
UP AT THE TREE 


WHOSE SHADOW FA 


that a 17 years’ growth so gratifying, which includes many 
clients served continuously over long years, indicates pos- 
sibly five things. Sound principles underlying the advertising 
we produce. Satisfaction with the kind of service we offer. A 
correct form of organization that can render individual pains- 


taking service in spite of our size. Good people. Stability. 


THE H. K. Mca Nn COMPANY 
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PHILIP J. MEANY CO., Established 1922 
210 West Seventh Street, Los Angeles, Calif. 
Recognitions: ABP; APA. 

This agency serves fifteen accounts, the three oldest and largest 

of which are California Crushed Fruit Corp., California Com- 

mon Brick Mfgs.’ Assn. and Mountain States Life Insurance 

Co. This agency specializes in radio, business paper, outdoor 

and direct-mail advertising and publicity news service. Espe- 

cially fitted to handle general, financial, technical, school, resort 
and mail-order accounts. 


MEARS ADVERTISING, Inc. 
250 Park Avenue, New York, N. Y. 


Recognitions: ANPA; APA; PPA; AHMP; NOAB. 


MEEK & WEARSTLER Established 1921 
Salow Building, Youngstown, Ohio 


Recognitions: PPA; ABP; APA; AHMP. 

Park Meek, President. ALBERT WEaRSTLER, Art Director. 
Rosert Meek and R. M. THompson, Space Buyers. 

An agency handling twenty-three accounts. The three largest 
are Sharpsville Boiler Works Co., Union Drawn Steel Co., and 
Sterling Oil Co. Oldest clients are Lawson Mfg. Co., Sharps- 
ville Boiler Works and Union Drawn Steel Co. Particularly 
adapted for general and mail-order accounts. 


MENKEN ADVERTISING, Inc. 

67 West 44th Street, New York City 
Recognitions: ANPA; PPA; AHMP. 
Harotp D. MENKEN, President. Morton Freunp, Vice-Presi- 
dent. E. Durar Suckert, Secretary. Ropert Levenson, Re- 

search Director. A. R. BELMAN, Space Buyer. 

Gives counsel and service to forty clients, the oldest of which 
are New York Electrical School, Max Kurzrok & Co., Con- 
solidated Film Industries, Inc. The three largest are G. R. 
Kinney Co., Inc., Consolidated Film Industries, Inc., J. W. 
Smith & Sons. 


J. C. MENKIN 
303 Fifth Avenue, New York, N. Y. 


A personal service agency. Mr. MENKIN has had practical and 
successful experience in handling many types of accounts. 
Among his clients are the W. S. Ponton Co. and the Einson- 
Freeman Co. 


METROPOLITAN ADVERTISING CO. 

11 Broadway, New York, N. Y. 

Member: NOAB. 

Recognitions: ANPA; APA; AHMP. 
C. L. Younc, President. H. D. Apatr, Vice-President and 
Secretary. M. G. Lyncu, Treasurer. W. J. MacInnes, Re- 
search and Merchandising Director. H. D. Apatr, J. L. Scuirr- 
MAN, Wo. H. Saut, L. O. Fiske, Space Buyers. 
An agency with between three hundred and four hundred 
clients, among which three oldest are M. Trilety, J. P. Morgan 
& Co., Corporation Trust Co. The three largest are John 
Muir & Co., Dry Dock Savings Bank, National Cash Credit 
Corp. Particularly equipped to serve financial, medical and 
savings banks accounts, with specialists in business paper 
advertising. 


MICHAELS & HEATH, Inc. Established 1912 

420 Lexington Avenue, New York City 

Branch: 1200 Widener Building, Philadelphia, Pa. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; APA; AHMP. 
Harry C. Micwaets, President. Operated own agency since 
1912. Horton H. Heatn, Vice-President and Treasurer. Con- 
nected with this agency for six years. Formerly assistant 
advertising manager of the Larkin Co., Buffalo. F. G. Metres, 
Secretary. Eleven years with this agency. Ten years in 
direct by mail advertising. Murray SAMUELS, Space Buyer. 
This agency handles thirty-five general accounts, the three 
oldest being Hennafoam Corp., Michaels, Stern & Co. and 
Teco Foods, Inc. The largest are Julian & Kokenge. Co., 
Joseph P. Day and Lionel Trading Co. 


A. EUGENE MICHEL & STAFF 
132 West 31st Street, New York City 
Recognitions: ABP; APA; AHMP. 

A. Eucene Micuet, Proprietor. 

An agency particularly equipped to handle engineering and 

technical accounts. Specializes in business paper advertising. 


Established 1925 


Est. 1901 


Established 1909 


MIDLAND ADVG. AGENCY Established 1923 
904 St. Paul Building, Cincinnati, Ohio 


Recognitions: ANPA; PPA; ABP; AHMP. 
Crem B. RiesensecK. J. F. Koons, Jr., Merchandising Di- 
rector. 
This agency has twelve accounts. It is particularly fitted to 
serve general, radio, medical and food accounts and has spe- 
cialists in radio advertising as well as publicity news service. 
The three oldest clients are Kodel Electric & Mfg. Co., Ameri- 
can Beauty Malt Co. and Churngold Corp. The largest are 
Cooper Corp., Mosby (Konjola) Medicine Co. and Kodel 
Electric & Mfg. Co. 
MILLER ADVERTISING AGENCY 

122 East 42nd Street, New York, N. Y. 


Recognitions: APA; AHMP. 


MILLER AGENCY COMPANY 
2144 Madison Avenue, Toledo, Ohio 


Member: ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
C. E. Mixer, President and Space Buyer. Twenty years’ agency 
experience. D. Heer, Vice-President, Space Buyer, and Re- 
search and Merchandising Director. Nine years’ experience 
in agency work. H. G. Borcess, Secretary. In agency work 
eighteen years. 
This agency is well qualified to handle general and mail-order 
accounts and specializes in advertising through direct-mail. 
It serves twelve accounts, the oldest being Rex Spray Com- 
panies, Long Eskins Co. and Dr. Denton Sleeping Garment 


Established 1907 


Mills Co. 


ALLEN G. MILLER CO. 

Murray Building, Grand Rapids, Mich. 

Recognitions: PPA; ABP; AHMP. 
ALLEN G. Mitrer, Space Buyer. Has had experience in news- 
paper work as editor and copy writer. Agency principal for 
twenty years. GERALD M. Henry, Research Director. MAurice 
R. Quick, Space Buyer. 
An agency concentrating on general, financial, mail-order and 
furniture accounts with specialists in business paper and direct- 
mail media. Also specializes in publicity news service. Among 
oldest accounts are Auto Kamp Trailer Co., Century Furniture 
Co. and Old Kent Bank. The largest accounts are Knape & 
Vogt Mfg. Co., Robert W. Irwin Co. and Old Kent Bank. 


HENRY E. MILLAR CO. 
301 Rives-Strong Building, Los Angeles, Calif. 


Recognitions: APA; AHMP. 


Established 1925 


JOHN THOMAS MILLER 
267 Fifth Avenue, New York, N. Y. 


Recognitions: APA; AHMP. 


MILLER-KNOPF, Inc. 
8 East Long Street, Columbus, Ohio 
Recognitions: APA; AHMP. 


H. M. Miter, President. S. L. Mr1tter, Vice-President. R. 
W. Kwnopr, Secretary-Treasurer and Space Buyer. 

Sixty-five accounts including Automatic Ironer Co., Columbus 
Dispatch, Exact Weight Scale Co. and Model Aircraft Co. 


MILLIS ADVERTISING COMPANY 
Peoples Bank Building, Indianapolis, Ind. 


Member: NOAB; ABC. 
Recognitions: ANPA; PPA; APA; AHMP. 


Frep Mirus, President. C. J. Pretrrncer, Executive Vice- 
President. J. M. Reep, Treasurer. R. W. Sparks, Vice- 
President. Charge of Research and Space Buying. Robert 
E. Hatt, Secretary. Norman HeErrron, Vice-President. Charge 
of Advertising Production. L. J. Witson, Assistant Secretary 
and Treasurer. 


This agency has ten association cooperative accounts, the three 
oldest of which are Society of American Florists & Ornamental 
Horticulturists, American Bottlers of Carbonated Beverages, 
and Laundryowners’ National Association of U. S. and Canada. 
The three largest are Laundryowners’ National Association, 
National Retail Furniture Dealers’ Association and Society of 
American Florists. The agency specializes in national asso- 
ciation and cooperative advertising. 
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MILNE-RYAN-GIBSON, Inc. Established 1923 
410-12 Central Building, Seattle, Wash. 


Recognitions: ANPA; APA; PPA; AHMP. 


R. P. Mitne, President and Space Buyer. Eleven years’ 
agency experience. How J. Ryan, Vice-President and Space 
Buyer. For sixteen years advertising director of transporta- 
tion accounts. Dan W. Grsson, Secretary. Spent five years 
with advertising agency and ten years as advertising director 
of trade publications. J. Donato Muitne, Treasurer. Con- 
nected with advertising agency work five years. 


Serves fifteen accounts, Three oldest are C. C. Filson Co., 
Schoenfeld Bros., Inc., and Pacific Steamship Co. Three 
largest are Pacific Steamship Co., Roman Meal Co. and Seattle 
Chamber of Commerce. Specializes in business paper and 
direct-mail advertising. Is recommended for general, financial, 
school, resort and transportation accounts. 


DAN B. MINER CO. Established 1911 
Petroleum Securities Building, Los Angeles, Calif. 


Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Dan B. Miner, President. Morris R. Esersote, Vice-Presi- 
dent, Account Executive and Merchandising Director. With 
this agency five years. Business manager of San Francisco 
Journal one year. Four years’ advertising manager of Federal 
Boiler & Supply Co.; seven years’ manager of copy and plan 
department of J. Walter Thompson Co., eight ears’ advertis- 
ing manager of American Radiator Co. W. F. HANNAForRD, 
Secretary, Treasurer and Space Buyer. Has supervision of 
office management. Muss IsaBpeL Moses, Account Executive. 
Connected with this organization nine years. Mrs. SUSAN 
E. Miner, Director. 


An agency serving fifteen accounts, of which the three oldest 
and largest are Western Auto Supply Co., Gilfillan Bros., Inc., 
Ungar & Watson, Inc. Well equipped to handle general and 
technical accounts. Has specialists in business paper adver- 
tising. 


MITCHELL ADVERTISING AGENCY, Inc. Est. 1903 

1018 Nicollet Avenue, Minneapolis, Minn. 

Member: AAAA; NOAB; ABC. 

Recognition: ANPA; PPA; ABP; APA; AHMP. 
J. H. Mircuett, President, Treasurer and Merchandising Di- 
rector. Twenty-eight years’ experience ‘in selling and adver- 
tising. E. W. Sann, Vice-President. Twenty-seven years’ 
experience, R. W. Foutke, Secretary. C. W. Brown, Re- 
search Director. H. N. Horsye, Space Buyer. 
A leading agency in the west serving one hundred accounts, 
and especially fitted for general, technical, school, resort and 
mail-order business. Has specialists in business paper adver- 
tising. Among its large clientele the three oldest are Minne- 
apolis Bedding Co., Minneapolis Knitting Works and Minne- 
sota Linseed Oil Paint Co. Largest are Kari-Keen Mfg. Co., 
Albertson & Co., Federal Schools, Inc., and Russell Miller 
Milling Co. : 


MITCHELL, FAUST, DICKSON & WIELAND, Inc. 
7 So. Dearborn Street, Chicago, II. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; APA; APP; AHMP. 


This agency, formerly known as the Mitchell-Faust Adver- 
tising Co., Inc., has recently changed its name to the above. 
Ernest I. MitcHELt continues as President and Paut E. Faust 
as treasurer. JoHNn A. Dickson and M. V. WIELAND have 
each been with the agency for four years as Secretary and 
Vice-President. 

The agency handles about thirty-seven accounts of all kinds 
including general, automotive, clothing, financial, etc. It is 
especially fitted for food accounts. 


BYRON G. MOON CO,, Inc. 
Proctor Building, Troy, N. Y. . 
Branches: 40 Worth Street, New York City, and Utica, 
N. Y. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Byron G. Moon, President. Six years with United Shirt & 
Collar Co., five years advertising director Knit Underwear 
Association of America, four years director Associated Glove 
Crafts and director of Standard Brand Service. Epw 
Watxer, Vice-President. Has had twenty years’ advertising 
experience. Ww. W. Brestin, Vice-President. V. D. Mrtr- 
KEN, Secretary and Merchandising Director. Eight years in 


Established 1914 


agency and merchandising work, L. R. Brestin, Research 
Director. R. K. MeEIxsELL, Space Buyer. 

Here is an agency that can increase sales for textile and 
men’s wear manufacturers. Also solicits general accounts. 
Has specialists in publicity news service. Handles seventeen 
accounts. Three oldest: Hall, Hartwell & Co., Kenwood Mills 
and Fuller & Warren Co. Largest: Kenwood Mills, Asso- 
ciated Knit Underwear Mfgrs. of America and Norwich Knit- 
ting Co. 


JOHN J. MORGAN ADVG. AGENCY, Inc. Est. 1914 
60 Batterymarch Street, Boston, Mass. 


Member: AAAA; NOAB. 
Recognitions: ANPA; PPA; APA; AHMP. 


Joun J. Morcan, President, Merchandising Director and Space 
Buyer. Formerly one year advertising manager of Consolidated 
Steamship Lines; six years advertising manager, N. Y., N. H. 
& H. R. R.; six years member editorial staff New York Herald. 
Gorpon D. Gixpert, Vice-President and Research Director. 
Babson Institute research and statistical training. Printing 
salesman four years. M. C. Rose, Space Buyer. 

This agency now serves twenty accounts, the three oldest being 
George E. Marsters, Inc., Whiting Milk Companies and Ameri- 
can Felt Co. The largest are George E. Marsters, Inc., Whiting 
Milk Companies and Walker-Gordon Laboratory Co. The 
agency has specialists in radio and business paper advertising 
and is especially fitted for general, financial, school, resort and 
mail-order accounts. 


MORGAN-TODD CO. 
Mansfield, Ohio 


Recognitions: ABP; APA. 


Joun C. Morcan, President and Space Buyer. Previous tu 
establishing this agency spent ten years in sales and contract 
work, architectural engineering and construction. CoLEMAN 
B. Topp, Secretary, Engaged ten years in engineering work 
and four years with Cleveland School of Art prior to forma- 
tion of agency. E. F. Van Dyke, Research Director and 
Space Buyer. R. E. McComps, Space Buyer. 

Has sixteen accounts. The three oldest and largest are Roder- 
jck Lean Co., Fate-Root-Heath Co. and Perfection Steel Body 
Co. Agency has specialists in business paper and direct mail 
media and is particularly adapted for general, technical, mail- 
order, industrial and agricultural accounts. 


PHILIP MORRIS ADVG. SERVICE, Inc. 
lst National Bank Building, Chicago, III. 


Recognitions: APA; AHMP. 


MORRIS-HARRIS ADVERTISING CO. Est. 1924 
400 N. Michigan Avenue, Chicago, IIl. 


Recognitions; ANPA; PPA; APA; AHMP. 


M. B. SttverMAn, President. Seventeen years’ advertising 
experience. I. J. RosensLoom, Vice-President. E. H. Harris, 
Secretary-Treasurer and Space Buyer. In advertising field 
nineteen years. 

Giving service to thirty accounts of which three oldest are 
Metro Electric Co., Royal Blue Stores and Reva Corporation. 
Three largest are Metro Electric Co., Delta Specialty Co. and 
McCarrie School of Mechanical Dentistry. Has an adequate 
and well-trained staff that gets results for general, technical 
and mail-order accounts, 


MORRIS & JONES, Inc. Established 1921 
General Motors Building, 57th Street and Broadway, 
New York City. 

Recognitions: ABP; APA; AHMP. 

FRANK G. Morris, President. Atrrep F. Jones, Vice-Presi- 

dent and Treasurer. BretmMont A. FREIWALD, Secretary and 

Space Buyer. O. B. Brices, Research Director. 

Handles eighteen accounts of which three oldest are D. H. 

Burrell & Co., Inc., B. G. Pratt Co. and A. W. Wheaton 

Brass Works. Three largest are Synthetic Nitrogen Products 

Corp., Wilson Welder & Metals Co., Inc. and Bridgeport 

Hardware Mfg. Corp. An agency thoroughly experienced to 

serve general, financial, technical, mail-order and agricultural 

accounts and having specialists in business paper and direct- 
mail media. 


MOSER & COTINS 
10 Hopper Street, Utica, N. Y. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
THeEoporE: E. Moser, Partner. Worked for McClure’s Maga- 
zine, served as advertising manager for several large manufac- 
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MOSER & COTINS—(Continued) ; 

turers, solicited for Trade Journal Group, did agency work 
and established own agency. ARTHUR S. CotINs, Partner. 
Started as salesman for carriage and automobile accessory 
house, was production department manager for manufacturer 
and obtained copy writer experience in several agencies. Last 
fifteen years have been spent in building up this agency. G. 
Veronica WELCH, Space Buyer. « 
Now handling. thirty-one accounts. Its three oldest are C. J. 
Lundstrom Mfg. Co., American Separator Co. and Duofold 
Health Underwear Co. Three largest are American-LaFrance 
and Foamite Corp., General Cable Corp. and Mohawk Valley 
Cotton Mills. Is specializing in general and technical accounts. 


MOSES ADVERTISING SERVICE 
Munsey Building, Baltimore, Md. 
Recognitions: ANPA; APA; AHMP. 

MOSS-CHASE CO. 

425-27 Franklin Street, Buffalo, N. Y. 
Member: ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

J. B. Cuase, President and Space Buyer. E. S. Moss, Vice- 

President. S. C. Moss, Secretary-Treasurer and Space Buyer. 

E, J. Fett and G. A, Ciauss, Space Buyers. 

An agency qualified to serve general, financial, school, resort, 


technical and mail-order accounts. Now handling thirty-five 
accounts. 


RUDOLPF MOSSE INTERNATIONAL ADVG. 
AGENCY 
U. S. A. branch: 420 Lexington Avenue, New York 
City 

See German section. 

J. P. MULLER & CO., Inc. 
220 West 42nd Street, New York City 


Recognitions: ANPA; APA; AHMP. 
J. P. Mutter, President and Treasurer. Has had over thirty 
years’ experience, having spent eighteen years with the New 
York Tribune prior to establishing own agency. H. J. ScHNitTtT- 
GER, Secretary and Director. His experience in agency work 
covers more than thirty years. With this agency since its 
formation. F. J. HuGues, Executive and Director. J. A. 
BENJAMIN, Executive and Director. A. M. SuLtiivan, Space 
Buyer. 
This agency serves two hundred accounts of various kinds. 
Among clientele are listed Belasco Theatre, Wm. Fox Film 
Corp., Metro-Goldwyn Film Corp., Universal Films and other 
large theatrical concerns as well as Howard Clothes, Atlantic 
Coast Airways and Crescent Aircraft. Formerly specialized 
in theatrical advertising but now solicits and works in close 
cooperation with accounts in diverse fields. 
C. N. MULLICAN CO. 

U. S. Trust Bldg., Louisville, Ky. 

Recognitions: ANPA; ABP; APA. 


C. N. Mutiican, Owner and Space Buyer. Has been in selling 
and general agency field for twenty-two years. Mark K. 
STarK. Ten years’ experience. Gro. M. STApLes, Space 
Buyer. In selling and general agency field fourteen years. 
Wayne Lown, Four years’ retail selling and general agency 
experience, 

An agency particularly successful in handling general, tech- 
nical and mail-order accounts. Has specialists in business 
paper and direct-mail advertising. At present serving twelve 
clients. Three oldest: Period Cabinet Mfg. Co., Swann-Abram 
Hat Co. and Kurfees Paint Co. Largest three: Kentucky 
Rock Asphalt Co., Period Cabinet Mfg. Co. and Indiana Cotton 
Mills. 


MULLINS ADVERTISING AGENCY 
Security Building, Kansas City, Mo. 
Recognitions: APA; AHMP. 

MUMM-ROMER-JAYCOX CO. 

33 No. Grant Ave., Columbus, Ohio 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Wm. M. Mumm, President. Thirty years’ advertising experi- 

ence. C. L. JAycox, Vice-President, Research and Merchan- 

dising Director. Spent twelve years as advertising manager in 
various lines and eleven years with this agency. H. E. Romer, 

Secretary and Treasurer. Connected with this agency since 

establishment. L. J. SuttivaAn, Space Buyer. All the execu- 

tives are space buyers. 

Forty-eight accounts. Three oldest: New Idea Spreader Co., 

F. E. Myers & Bro. Co., and McGregor Bros. Co. Three 


Established 191.1 


Established 1903 


Established 1921 


Established 1901 


largest: Cleveland Tractor Co., F. E. Myers & Bro, Co. and 
John H. Swisher & Son (King Edward cigars). Agency 
specializes in general, technical, mail-order and agricultural 
accounts. 


CARROLL DEAN MURPHY, Inc. 
35 East Wacker Drive, Chicago, IIl. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


CarroLL DEAN Murpuy, President. Twenty-six years’ busi- 
ness and selling experience, including engineering, advertising 
and managing. Was editor-in-chief business books A. W. 
Shaw Co. and chief associate editor of System. FRANK R. 
SCHWENGEL, Vice-President. Nineteen years in industrial field, 
production, management, sales and advertising, including several 
years as executive of large agency. Myron T. HarsHaw, 
Vice-President. Fourteen years’ business experience and twenty- 
six months’ army service. Seven years’ work as salesman, 
sales correspondent and sales and advertising manager, F. A. 
NEIGHBORS, Space Buyer. 

Agency specializes in general, financial and technical accounts. 
Serves twenty-eight including Walker Vehicle Co., -Arrow 
Head Steel Products Co. and Guardian Trust Co. 


MURRAY HILL ADVERTISING AGENCY 
200 East 23rd Street, New York, N. Y. 


Recognitions: ANPA; AHMP. 


JOHN F. MURRAY ADVG. AGENCY, Inc. 
578 Madison Avenue, New York, N. Y. 


Recognitions: ANPA; APA; PPA; AHMP. 


MUTUAL SERVICE CORP. 
140 Cedar Street, New York, N. Y. 


Recognitions: ANPA; APA; AHMP. 


MYERS and GOLDEN, Inc. 
420 Lexington Avenue, New York, N. Y. 


Recognitions: ANPA; ABP; PPA; AHMP. 


EDWARD N. NATHAN ADVG. AGENCY 
489 C of C Bldg., Los Angeles, Calif. 
Branches: 964 Phelan Bldg., San Francisco, Calif., and 
303 Orpheum Bldg., Seattle, Washington. 

Recognitions: ANPA; AHMP. 

A. AtwortH, Space Buyer. An agency handling general ac- 

counts and specializing in radio advertising and publicity. 


MAURICE H. NEEDHAM CO. Established 1924 

360 No. Michigan Ave., Chicago, IIl. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Maurice H. NeepHam, President, Treasurer and Merchandis- 
ing Director, Nine years’ advertising agency experience. Three 
years general manager Barrett-Cravens Co. Sales manager 
MacWhyte Co. Two years manager of the advertisers’ service 
bureau of A. W. Shaw Co. MeEtvin Brorsy, Secretary and 
Research Director. Spent three years with A. W. Shaw Co., 
four years in university research work in Europe and Asia 
and two years with advertising agency. Otto R. STADELMAN, 
Space Buyer. 
This agency is well organized to serve general accounts. 
Among the oldest are: Eagle Picher Lead Co., People’s Trust 
& Savings Bank and Mitchell, Hutchins & Co. The largest 
are: Eagle Picher Lead Co., Bookhouse for Children and 
Bernard Hewitt & Co. Has specialists in radio, business 
paper, outdoor and direct-mail advertising. 


NESBITT SERVICE CO. 

850 Euclid Ave., Cleveland, Ohio 

Member: NOAB. 

Recognitions: ANPA; ABP; APA; AHMP. 
K. A. Nespitt, President, Treasurer and Merchandising Di- 
rector. Previous to operating own agency served as sales and 
advertising manager of large national companies, M. C. NEs- 
BITT, Secretary and Research Director. Has been in agency 
field since 1918. Paut GesHart, Vice-President and Art 
Director. Ten years’ agency experience. 
Handles twenty accounts. Especially adapted to serve general, 
financial, school, resort and mail-order accounts. Specializes 
in publicity news service. Oldest clients are Cleveland & 
Buffalo Transit Co., Neal Fireproof Storage Co. and Educa- 
tional Supply Co. 


JAMES F. NEWCOMB & CO., 
330 Seventh Avenue, New York, N. Y. 


James F. Newcoms, President. CHartes E. Atsers, Vice- 
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President. EMANUEL ScHwarts, Vice-President. H. R. 
Cooper, Secretary and Treasurer. 

This organization owns and operates a completely-equipped 
printing plant. Specializes in direct-mail campaigns. Lists 
among its general advertising clients Louis Bossert & Sons, 
Davol Rubber Co. and Triangle Conduit Co. 


NEWELL-EMMETT CO. Established 1919 
40 East 34th St., New York City. 
Branch: 525 Market Street, San Francisco, Calif. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
C. D. NeEwet, President. Burton Emmett, Vice-President. 
W. H. Beatty, Vice-President. L. D. MAnon, Vice-Presi- 
dent and Merchandising Director. R. L. Stropripnce, Secre- 
tary. EF. H. Watsu, Treasurer and Space Buyer. H. H. 
WatsH, Research Director. E, S. Campion, FE. S. Escupier 
and H. F. McEvoy, Space Buyers. 
A well-organized agency handling seven accounts. Among 
its oldest are Liggett & Myers Tobacco Co., Western Electric 
Co., and Loose-Wiles Biscuit Co. Experienced to serve gen- 
eral and technical accounts in particular. 
For further information, see page 199. 


J]. H. NEWMARK, Inc. 
250 West 57th Street, New York, N. Y. 


Recognitions: ANPA; APA; PPA; AHMP. 


CHARLES F. W. NICHOLS CoO., Inc. 
14 East Jackson Blvd., Chicago, IIl. 


Recognitions: ANPA; APA; AHMP. 


NORTHWESTERN ADVG. AGENCY Est. 1902 
23 East 6th Street, St. Paul, Minn. 


Recognitions: ANPA; APA; AHMP. 
Serving fifty accounts in diversified lines. 


O’CONNELL-INGALLS ADVG. AGENCY Est. 1921 

, 100 Boylston Street, Boston, Mass. 

Member: AAAA; NOAB. 

Recognitions: ANPA; PPA; ABP; AHMP. 
Joun F. O’Connett. In newspaper and advertising business 
twenty-three years, ARTHUR W. INGALLs. Twenty years in 
advertising field. Grorce M. Nurrinc, Research Director and 
Space Buyer. Tuomas J. Keavy, Merchandising Director. 
Rosert S. Perry, Space Buyer. 
This agency serves sixteer’ accounts. Its three oldest and 
largest are United Shoe Machinery Corp., Bird & Son, Ince., 
and Joseph Burnett Co. Specializes in radio, business paper, 
and direct-mail advertising and publicity news service. Is par- 
ticularly fitted for general, technical, mail-order and business 
and trade paper accounts. ; 


JOHN W. ODLIN CO., Inc. 
Printers Building, Portland Street, Worcester, Mass. 
Recognitions: PPA; ABP; APA; AHMP. 
Joun W. Optin, President. Twenty-five years’ experience in 
general publicity. Formerly advertising manager, Wickwire 
Spencer Steel Corp. and Wright Wire Co. Exziis K. Heatu, 
Vice-President and Merchandising Director. In advertising 
work seven years during which time he was salesmanager, 
Ridgley Protective Insurance Co. Mrs. Rita C. Devin, Re- 
search Director. Ruta G. Marsu, Space Buyer. 
Successful returns are secured by the above agency for accounts 
in all fields and particularly those having a technical back- 
ground. Of the twenty-two accounts handled the three largest 
are Norton Co., Morgan Construction Co. and B. F. Perkins 
& Son, Inc. The three oldest are Hill Clothes Dryer Co., 
Norton Co., and Union Water Meter Co. 


P. F. O7WKEEFE ADVG. AGENCY, Inc. Est. 1905 
45 Broomfield Street, Boston, Mass. , 
Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

P. F. O’Keere, President. Forty years’ agency experience. 

W. C. Sampson, Treasurer and Space Buyer. Thirty years’ 

experience. M. L. Harrison, Secretary. Eight years’ experi- 

ence, H.R. Parmer, Merchandising Director. 

Serves twenty-two accounts. Three oldest: Colt’s Patent Fire 

Arms Mfg. Co., Landers, Frary & Clark and M. J. Whittall 

Associates, Ltd. Three largest: Landers, Frary & Clark, 

M. J. Whittall Associates, Ltd., and Heywood-Wakefield Co. 

Particularly fitted for general and technical accounts, with 

specialists in radio and business paper advertising, also pub- 

licity news service. 
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C. J. OLIPHANT ADVG. AGENCY, Inc. Est. 1916 


175 Fifth Avenue, New York City. 

Recognitions: ANPA; APA; AHMP. 
C. J. OtreHAnt, President and Space Buyer. G. W. OLIPHANT, 
Vice-President. ARTHUR SWEETSER, Secretary. HucH M. 
SmitH and M. P. Taytor, Space Buyers. 
This agency serves sixty-one accounts. Its three oldest are 
Harvard University Press, Swedenborg Foundation, Inc., and 
MacMillan Co. The three largest are MacMillan Co., Har- 
court Brace Co. and F. A. Stokes Co. Has specialists in 
business paper advertising and publicity news service and is 
adapted particularly for general, technical, school, resort and 
book accounts. 
Cc. J. OLLENDORF CO. Established 1923 
75 E. Wacker Drive, Chicago, IIl. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


C. J. OLteNporr, President and Space Buyer. Eighteen years’ 
agency experience. Formerly with Lord & Thomas, Erwin, 
Wasey & Co. and Henri, Hurst & McDonald. Otto HicuH- 
FIELD, Secretary and Space Buyer. Sixteen years’ experience. 
PAUL OLLENDORF. 

Serving fifteen accounts in diversified lines. 
radio and direct-mail advertising. 


Specializes in 


OLMSTED-HEWITT, Inc. Established 1923 
1200 Second Avenue, South, Minneapolis, Minn. 


Recognitions: ABP; APA; AHMP. 


Warp H. Otmstep, President and Treasurer. Ten years’ 
advertising, selling and merchandising experience. C. C. 
Hewitt, Vcie-President. Five years in advertising and selling 
field. Atan M. Swearer, Secretary. Six years’ experience, 
advertising and selling. CHARLES IRA Brown, Space Buyer. 
At present serving twenty-one accounts. Three oldest: Crown 
Iron Works Co., American National Association and Burma- 
Shave Co. Three largest: Crown Iron Works Co., Architects’ 
Small House Service Bureau and Marr Oil Heat Machine 
Corp. Well fitted for handling general, financial, technical, 
mail-order, architectural and allied accounts. Specializes in 
business paper and direct-mail advertising. 
OLSON & ENZINGER, Inc. Established 1919 

800 Century Bldg., Milwaukee, Wisc. 

Member: NOAB. 

Recognitionss ANPA; PPA; APA; AHMP. 
GrorceE ENzincer, President. Sixteen years’ experience in 
the advertising business, preceded by two years’ general busi- 
ness training in banking and insurance fields, Advertising 
connections include advertising promotion work for fifteen 
metropolitan newspapers; manager of Copy, Service and Art 
Departments of Barron G. Collier, Inc., street car advertising ; 
and manager of copy and service departments of two adver- 
tising agencies. C. F. Bennett, Vice-President. Formerly 
associated with Chas. H. Fuller Co., Conde Nast, Rand Mc- 
Nally & Co. and Lord & Thomas. Was president of Koch 
Co. five years. F. M. Morrison, Vice-President. With S. 
F. Bowser & Co. in charge of advertising for twelve years. 
Connected with General Electric Co. in engineering department. 
Advertising manager of Cyclone Fence Co. E. W. FEDERER, 
Secretary-Treasurer and Space Buyer. Twelve years’ adver- 
tising experience. M. LentzNer, Research Director. 
At present serving twenty-eight accounts. Is especially fitted 
for general and technical accounts. Specializes in radio, busi- 
ness paper and outdoor advertising and publicity news service. 


O’MALLEY ADVG. & SELLING CO., Inc. 
244 Washington Street, Boston, Mass. 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Cuartes O’MAttey, President and Treasurer. Forty-three 
years’ experience. JoHN U. Ritey, Vice-President. Fifteen 
years’ experience. Wuttarp F. DeLue, Secretary. Twelve 
years’ experience. ArtTHUR F. Sisson, Research Director and 
Space Buyer. Jonn U. Ruitey, Merchandising Director and 
Space Buyer. M. MAxweELL, Space Buyer. 


A large agency serving ninety-two accounts, among which the 
three oldest are Hotchkin Co., Security Fence Co. and Web- 
ber Lumber & Supply Co. The three largest are Stetson Shoe 
Co., Briggs-Maroney Co. and Great Atlantic & Pacific Tea 
Co. Is especially adapted to handle general, financial, technical, 
school, resort, mail-order and broadcasting accounts. Specializes 
in radio, business paper and direct-mail advertising, also pub- 
licity news service. 


Est. 1912 


OSBORNE-GLENN ADVERTISING AGENCY 
510 Continental Building, Oklahoma City, Okla. 


Recognitions: APA; AHMP. 


OSWALD ADVERTISING AGENCY, Inc. 
Integrity Building, Philadelphia, Pa. 
Member: AAAA; NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Cuas. A. Oswatp, President and Treasurer. Eart W. JAMEs, 
Vice-President. Westey M. Ecorr, Vice-President. Geo. 
Suipps, Secretary. 
This agency, a member of the Lynn Ellis Group, serves about 
twenty accounts in diversified branches of business, devoting 
particular attention to the banking, clothing, insurance, real 
estate and building fields, in which its executives have had 
substantial experience. It is especially competent to handle 
general, financial, technical, school, resort and mail-order ac- 
counts and is interested in direct selling. 


PACE COMPANY 
14 East Jackson Blvd., Chicago, III. 
Recognitions: ANPA; APA; AHMP. 
C. A. Pace, Research Director. ANpERSON Pace, Merchan- 
dising Director. W. W. Pace. R. A. Pace. L. P, FREEMAN. 
Space Buyer. 
This agency is especially adapted to serve general and financial 
accounts, Gives special attention to business paper and direct- 
mail advertising, also publicity news service. 


L. E. PAGE ADVG. AGENCY 
Richmond Trust Bldg., Richmond, Va. 
Recognitions: APA; AHMP. 

LaurENcE E, Pace. In advertising work since 1915. 

This agency solicits general accounts and is particularly efficient 

in handling mail-order and local personal service business. 


S. HUGH PAINE 
210-12 Federal Square Bldg., Grand Rapids, Mich. 
Recogmitions: APA; AHMP. 
S. Hucu Paine, President. Thirteen years’ experience in 
agency work and about ten years’ direct literature production 
work, /Rvinc F. Rocers, Secretary and Treasurer. Certified 
public accountant and auditor. 


This agency does a general service business covering about ten 
picked accounts. 


PALMER ADVERTISING AGENCY 
220 Broadway, New York, N. Y. 


Recognitions: APA; AHMP. 


DANIEL E. PARIS ; 

80 Boylston Street, Boston, Mass. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Daniet E. Paris, Proprietor. Twenty-five years’ advertising 
experience. SHERMAN B, Paris, Twenty years in advertising 
field, specializing in automotive and technical accounts. Muss 
Lucy M. Curtis, Space Buyer. In agency work ten years 
JuLt1an M. Snyper, Merchandising Counsel and Director of 
Research, Seven years’ newspaper and field research expcri- 
ence. WINFIELD KNowtes, Copy Chief. Ten years’ newspaper 
and agency experience. 
This agency is organized to meet the requirements of general 
and technical advertisers. It gives special attention to radio 
and business paper advertising as well as publicity news 
service. Among its oldest and largest clients are W. F. Young, 
Inc. (Absorbine, Jr.), Vellumoid and Carter’s Ink Co. At 
present serves five accounts. 


PARIS & PEART Established 1927 
369 Lexington Avenue, New York City. 
Recognitions: ANPA; PPA; APA; AHMP. 
B. J. Parts. A. G. Peart. JuLes Primm, Research Director. 
J. H. Ren, Merchandising Director. E. J. Cocan, Chief 
Space Buyer. H. Uytorr and D. A. Hooker, Space Buyers. 
This agency has a well-rounded staff, with a strong represen- 
tation from the food advertising field. It advertises through 
radio, business papers, outdoor media, moving pictures, direct- 
mail and publicity news service. Handles ten accounts, the 


Est. 1920 


Established 1914 


Established 1924 


Established 1920 


three oldest being the Great A. & P. Tea Co., Wessell, Nickel 

& Gross and India Tea Bureau. The three largest are the 

— A. & P. Tea Co., India Tea Bureau and Spratt’s Patent, 
td, 


MAN AGEMENT 


Newell-Emmett Company 


Incorporated 
Advertising » Merchandising (Counsel 


FORTY EAST THIRTY-FOURTH STREET 


New York 


AN ADVERTISING 
AGENCY FOUNDED 
ON THE IDEA OF 
RENDERING SUPER- 
LATIVE SERVICE TO 
A SMALL NUMBER 
OF ADVERTISERS 


CLIENTS: 
Liggett & Myers Tobacco Co. 


Western Electric Co. 
Snider Packing Corporation 
Loose-Wiles Biscuit Co. 
Graybar Electric Co. 


Association of American Soap 
and Glycerine Producers, Inc. 


‘‘NOT HOW MUCH, BUT HOW WELL’? 


Note: This agency, now ten years old, has does not permit the initial study and develop- 
accepted but five accounts in the past seven years. ment of service on a new account to be inter- 
This slow growth is deliberate. For this agency rupted by the acceptance of a still newer one. 
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PASCHALL, HARRIS & PASCHALL, Inc. Est. 1923 

222 West Adams Street, Chicago, IIl. 

Member: ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Irvin F. PascHALL, President. Nine years advertising man- 
ager of The arm Journal, Previously with N. W. Ayer & 
Son. A pert R, Harris, Vice-President. Ten years with 
National Petroleum News. W. L. PAascHALL, Secretary and 
Space Buyer. ANNE S. PASCHALL, Treasurer. 
This agency solicits general accounts. The background oi 
the statf makes it particularly adapted to serve technical ac- 
counts and accounts connected with the petroleum industry. 
Now has twenty clients of which the oldest are Thayer & 
Chandler, Troy Chemical Co. and S. F., Bowser & Co., Inc. 
The largest are Troy Chemical Co., Blackmer Pump Co, and 
Thayer & Chandler. 


HANCOCK PAYNE ADVG. ORGANIZATION 
538 Public Ledger Building, Philadelphia, Pa. 


Recognitions: ANPA; APA; AHMP. 


W. MONTAGUE PEARSALL 
20 Vesey Street, New York, N. Y. 


Recognitions: ANPA; APA; AHMP. 


PECK ADVERTISING AGENCY, Inc. 
271 Madison Avenue, New York, N. Y. 


Recognitions; ANPA; ABP; APA; PPA; AHMP. 


PEDLAR & RYAN, Inc. 
250 Park Avenue, New York, N. Y. 


Recognitions: ANPA; PPA; AHMP. 


GEORGE HARRISON PHELPS, Inc. Est. 
2761 Jefferson Avenue, East, Detroit, Mich. 
Branches: 247 Park Avenue, New York City. 
Astor House, Aldwych, W C 2, London, England. 
Member: NOAB; ABC. 

Recognitions: ANPA; PPA; APA; AHMP. 
George Harrison Puetps, President. Previously advertising 
director of Dodge Bros. for ten years. RaymMonp K, Dy- 
KEMA, Treasurer. W. D. Laurir, Treasurer. Had charge of 
outdoor advertising for Dodge Bros. Laura S, PHELPS, Vice- 
President. A. HeatH ONTHANK, Research Director. A. M. 
Lewis, Merchandising Director and Space Buyer. Ten years’ 
media plan work experience. H. M. MircHELL, Space Buyer. 
A capable agency equipped to give service to any kind of 
account, particularly automotive. It specializes in radio, busi- 
ness paper, outdoor and direct-mail advertising, also publicity 
news service. Handles eleven accounts, the oldest of which 
are Ajax Rubber Co., Berkey & Gay Furniture Co. and Iodent 
Chemical Co. Among the largest are Ajax Rubber Co., Durant 
Motors, Inc. and lodent Chemical Co. 


HARRY D. PHILLIPS 
12 East 41st Street, New York, N. Y. 


Recognitions: ANPA; AHMP. 


1922 


PICARD, BRADNER and BROWN, Inc. Est. 1914 


Graybar Bldg., New York City. 

Member: AAAA; NOAB. 

Recognitions: ANPA; PPA; APA; AHMP. 
Artuur J. Picarp, President. Lee D. Brown, Treasurer and 
Secretary. W. V. Grant, Research Director, E. C. STAMLER, 
Space Buyer. 
An agency handling accounts in diversified lines. 
PICARD-SOHN, Inc. Established 1924 

551 Fifth Avenue, New York, N. Y. 

Recognitions: PPA; ABP; APA; AHMP. 
R. A. Prcarp, Space Buyer, Research and Merchandising Di- 
rector, W. F. Tucker, Space Buyer. 
This agency is particularly fitted to serve technical, automotive, 
hardware, electrical and radio accounts. It specializes in radio, 
business paper and direct-mail advertising. Handles sixteen 
accounts, The three oldest: J. H. Williams & Co., E. A. 
Laboratories, Inc. and J. C. McAdams Co., Inc. The three 
largest: Sylvania Products Co., Hardie Manufacturing Co. and 
J. H. Williams & Co. 


PITLUK ADVERTISING CO. Established 1919 
400 Aztec Building, San Antonio, Texas. 
Recognitions: ANPA; AHMP. 


| 
| 
| 
| 


J. N. Pir_tuk, President. C. R. Cusick, Vice-President. N., 
D. SCHWERKE, Secretary and Treasurer. 

This agency is equipped to give good service to any type oi 
account. Some of its clients are Sealy Mattress Co., San 
Antonio Chamber of Commerce and Delaware Punch Co. of 
America. 


PLATT-FORBES, Inc. 
468 Fourth Avenue, New York, N. Y. 
Recognitions; ANPA; PPA; ABP; APA; AHMP. 
RutuHerrorp H, Piarr. Formerly with Doubleday, Page & 
Co. W. A. Forses. Previously with Lamont-Corliss & Co. 
J. CULBERT PALMER, Secretary, WILLIAM S. WALKER, Space 
Buyer. 
A capable agency soliciting accounts in diversified fields. Now 
serves twenty, of which the three oldest are American Bleached 
Goods Co., Living Tree Guild and Vulcanized Rubber Co. 
Among the largest are Paterson Parchment Paper Co., Ameri- 
can Bleached Goods Co. and Trussell Mfg. Co. 


PORTER CORPORATION 
88 Pearl Street, Boston, Mass. 


J. L. Raymonp, President. L. R. Dickir, Treasurer. 
MALLoy, General Manager. 


Seventeen clients, including Colonial Air Transpert, Craftex 
Co, and United Business Service. Affiliated with the agency 
is the Dickie-Raymond Co., specialists in direct-mail campaigns. 


PORTER-EASTMAN BYRNE CO., Inc. 
222 West Adams Street, Chicago, III. 


Recognitions: ANPA; APA; PPA; AHMP. 
PORTER-SPOHN CO., Inc. 

270 Madison Avenue, New York, N. Y. 

Recognitions: ANPA; APA; AHMP. 


Z. L. POTTER CO. Established 1923 
Syracuse Bldg., 212 Harrison Street, Syracuse, N. Y. 
Branch: 580 Fifth Avenue, New York City. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Z. L. Porrer, President and Space Buyer. Formerly adver- 

tising manager, National Cash Kegister Co., vice-president and 

general manager of the New York Evening Post. Eb. S. 

BarLow, Vice-President and Space Buyer. Previously with 

Lord & Thomas Advertising Agency and several shoe com- 

panies. R. S, FeELey, Vice-President. At one time associated 

with Franklin Automobile Co. <A. J. ScHiep, Treasurer and 

Space Buyer. Experienced in newspaper field, and as adver- 

tising manager of several organizations. RALPH RICHMOND, 

Vice-President in charge of copy. Formerly with National 

Board of Fire Underwriters as associate director. I. E. Swart 

and E, S. Crawrorp, Space Buyers. Gustin O. GoopInNc, 

Research Director. 

A thoroughly experienced organization that gets results for 

financial, technical, school and resort advertisers. It specializes 

in business paper advertising and publicity news service. Of 
its thirty accounts the three oldest are Elgin A, Simonds Co., 

Merreil-Soule Co. and Brewer-Titchener Co. The largest 

are Mohawk Carpet Mills, Lamson Co. and Merrell-Soulé 

Division, Borden Sales Co. 


R. J. POTTS & CO., Inc. 
9 West llth Street, Kansas City, Mo. 


Recognitions: ANPA; APA; AHMP. \ 


POTTS-TURNBULL ADVERTISING CO. __ Est. 1910 
Offices: 75 East Wacker Drive, Chicago, IIl.; 300 Gates 
Building, Kansas City, Mo. 


Member: AAAA; NOAB. 

Recognitions: ANPA; PPA; APA; ABP. 
H. K. Turnsutr, President, Chicago; Burton G. WASSER, 
Vice-President, Chicago; W. J. Kress, Vice-President and 
Treasurer, Kansas City; F. B. Grapoir, Secretary, Kansas 
City. 
A well-organized agency with general advertising experi- 
ence with full recognition and credit from all publishers and 
publishers’ associations. Has among’ its personnel individuals 
trained in building material and industrial problems. Serves 
about forty accounts, including such well-known advertisers 
as Motor Transit Management Co., (Greyhound and “Yel- 
loway”’ Motor Bus Lines) ; Independent Oil & Gas Co.; Goetz 
Co. (Country Club Beverages) ; Chicago Lloyds (Insurance) ; 
Clarke Sanding Machine Co. (Vacuum Cleaners and Floor 
Sanding Machines); National Paving Brick Manufacturers’ 
Association; Coleman Lamp & Stove Co.; American Beauty 
Macaroni Co. . 


Established 1925 


E. A. 


—" C™ &™ tet tw OS CUO 


910 
ates 


:SER, 
and 
nsas 


peri- 

and 
luals 
arves 
isers 
‘Yel- 
x0etZ 
ce) } 
Floor 
irers 
eauty 


S ALE S 


MANAGEMENT 


201 


EDWARD M. POWER CO., Inc. Established 1914 

2536-39 Oliver Building, Pittsburgh, Pa. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Epwarp M. Power, Jr. Gerorce D. Ketty. Georce E. EIsen- 
HAUER, 
This agency is equipped to serve accounts with a financial, 
technical, resort or tood background. Individual members of 
the staff are experienced in radio, business. paper and direct- 
mail advertising and publicity news service. 


JOHN O. POWERS CO,, Inc 
247 Park Avenue, New York, N. Y. 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


POWERS-HOUSE, JR. Established 1912 

Terminal Tower, Cieveland, Ohio 

Member: NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Marsu K. Powers, President. FRranK E. House, Jr., Vice- 
President, General Manager and Treasurer. Gorpon RIELEy, 
Secretary and Space Buyer. ArtHuR W. Muir, Assistant 
Treasurer, Cuirrorp A. MARBACH, Research Director. KEN- 
NETH W. Axers, Merchandising Director. C. A. MARBACcH, 
Space Buyer. 

A Capable, well-organized agency serving twenty accounts in 
a wide range of thelds. The three oldest are: Oster Mfg. 
Co., M. A. Hanna Co. and Browning Crane Co. 


GEO. C. POWNING, Inc. 
278 Orange Street, New Haven, Conn. 


Recognitions: ANPA; APA; AHMP. 


PRATHER-ALLEN & HEATON, Inc. Established 1920 
505 Walnut Street, Cincinnati, Ohio. 
Branch: 35 East Wacker Drive, Chicago, IIl. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
D. M. AtLen, President and Space Buyer. Formerly with 
Fleischmann Co. and Blaine Thompson Co. RaAtpH HEATON, 
Vice-President and Merchandising Director. Previously with 
MacManus, Inc., and Campbell-Ewald Co. Jos. B. DUNCAN, 
Chicago Manager. Extensive agency experience. D. 
ALLEN, Space Buyer. 
This agency is equipped to serve accounts in a wide range of 
fields and particularly those of a school, resort, mail-order 
or radio nature. It specializes in radio, business paper, out- 
door and direct-mail advertising and publicity news service. 
Now handles twenty accounts, the oldest of which are Kenton 
Pharmacal Co., Baldwin Piano Co. and American Oak Leather 
Co. The largest are Kenton Pharmacal Co., Baldwin Piano 
Co. and Crosley Radio Corp. 


PRATT & FLOREA, Inc. 
277 Broadway, New York, N. Y. 


Recognitions; APA; AHMP., 


PRATT-MOORE ADVERTISING CO. 
1926 Ford Bldg., Detroit, Mich. 
Recognitions: PPA; ABP; APA; AHMP. 

Lours A. Pratt, President. Had extensive newspaper, maga- 

zine and general printing experience before joining Brownell 

& Humphrey agency in 1904. Connected with Olds Motor 

Works, Trus-Con Steel Co., and Alamo Mfg. Co. as executive. 

Epwin H. Humpnrey, Vice-President. Formerly with 

Brownell & Humphrey, handling several automobile and other 

accounts. Wutu1AmM S. Power, Vice-President. At one time 

president of Power, Alexander & Jenkins Co. Personally 
conducted several successful advertising campaigns during that 
time. R. E. Brown, Space Buyer. 

A well-organized personal service agency serving twenty-one 

accounts in diversified lines. Some of its largest and oldest 

clients are Zenith-Detroit Corp., Wood Hydraulic Hoist & 

Body Co. and Parker Rust-Proof Co. 


FRANK PRESBREY CO. 

247 Park Avenue, New York, N. Y. 

Branches: 1111 Union Bank Bldg., Pittsburgh, Pa. 220 

South 16th St., Philadelphia, Pa. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
FRANK Presprey, President and Treasurer. CHARLES PRES- 
BREY, Vice-President and Assistant Treasurer. J. H. Dona- 
Hur, Vice-President and Assistant Manager. W. A. BAKER, 
Secretary and Space Buyer. Georce R. Parker, Auditor. 
Franx A. Honces, Jr., Research Director. A. F. SACHTLE- 


Est. 1910 


Established 1896 


BEN, Merchandising Director. Miss E. H. GeBHarp, Space 
Buyer. 

This agency has long given service and counsel to well-known 
advertisers in widely diversified lines of business. The oldest 
of its one hundred and thirty-nine accounts are W. & J. Sloane, 
Shredded Wheat Co. and American Bridge Co. The largest 
are Cunard Steamship Co., Shredded Wheat Co. and Browning 
King & Co. 


PROCTER & COLLIER CO. Established 1894 
McMillan Street at Reading Rd., Cincinnati, Ohio 
Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; P¥A; ABP; APA; AHMP. 

M. L. Pernice, Jr., President. L. A. BrRaAverMAN, A. W. 

NEALLy and H. L. Apams, Vice-Presidents. WAYNE CAL- 

HOUN, Vice-President and Merchandising Director. R. P. 

Hance, Treasurer, Il. H. Crane, Secretary. MARGARET Down- 

ING, Research Director, L. P. Orr, Space Buyer. 

This agency does not specialize, being qualified by experience 

aud organization to accept any type of account. It employs 

specialists in radio, business paper and direct-mail advertising. 

Some of its clients are the United States Playing Card Co., 

Selby Shoe Co., Clark Grave Vault Co. and Liquid Veneer 

Corp. 


JOHN W. QUEEN ADVG.-MER. Est. 1923 
5 Park Square, Boston, Mass. 
Recogmtions: ANPA; ABP; APA; AHMP. 
JouHn W. Queen, Merchandising Director. Law graduate, 
newspaper editor, department store advertising manager and 
trade paper publisher. Haywarp Roire. Experienced in 
newspaper and department store advertising. B. BANNON, 
Space Buyer. 
This agency solicits accounts in every field and is particularly 
adapted to give successful cooperation and service to financial 
accounts. Its staff secures satisfying results through radio and 
outdoor advertising and publicity news service. Of its thirty- 
five clients the oldest and largest are Chester I, Campbell 


Organization, Founders’ Securities Trust and Educator Food 
Co. 


THE QUINLAN CO. 

8 So. Michigan Avenue, Chicago, III. 

Recognitions: APA; AHMP. 
Roy QuiNLAN. CLaupe C. Hopxins. 
The above is affiliated with the Kling-Gibson Co. At present 
this agency is serving eleven accounts in a wide diversity of 
fields, among which are the O’Donnell Shoe Corp., Standard 
Drug & Sales Co., Rite Rite Corp. and Larson Institute. 


THE L. W. RAMSEY COMPANY 
430 Union Bank Bldg., Davenport, Iowa. 
Branch: 230 Park Avenue, New York, N. Y. 
Recognitions: APA; AHMP. . 
L. W. Ramsey, President. E. G. NAEcKEL, Secretary. F. D. 
SCHNITGER, Space Buyer. 
This is a well-organized agency serving accounts in varied 
lines of business and thoroughly acquainted with the marketing 
problems of nurserymen and seedsmen. Some of its accounts 
are the Voss Mfg. Co., American Association of Nurserymen, 
Storrs & Harrison Co. and Wm. Tricker. 


FRED M. RANDALL CO., Inc. 
Book Building, Detroit, Mich. 


Recognitions: ANPA; PPA; APA; AHMP. 


WM. H. RANKIN CO. 
Tribune Tower, Chicago, II. 
Branches: 342 Madison Avenue, New York City; Fourth 
au Bank Bldg., Wichita, Kansas; San Francisco, 

alif. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Wiutram H. Rankin, President since 1908. HERMAN A. 
GrotH, Vice-President and Treasurer since 1900. Rosr. E. 
RINEHART, Vice-President since 1915. Gro. D. Smits, Vice- 
President since 1926. T. A. BALLANTYNE, Vice-President since 
1914. W. S. Norpsperc, Vice-President and Merchandising 
Director since 1908. Miss L. I. Lewis, Research Director. 
W. G. ScHoENHorFF, Space Buyer. 


This is a prominent agency, organized to efficiently serve 


Established 1898 
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WM. H. RANKIN CO.—(Continued) 

advertisers of every variety and especially those in financial, 
technical, school, resort, mail-order, building or rubber fields. 
Individual members of the staff are familiar with radio, busi- 
ness paper, outdoor, moving picture and direct-mail advertis- 
ing and publicity news service. Among the thirty-five now 
being handled, the three oldest are Mead Cycle Co., Herman 
Nelson Corp. and Wasmuth-Endicott Co. The three largest 
are General Cigar Co., Merlin Cleaner and Pennsylvania Rub- 
ber Co. 

For further information, see page 203. 


RATCLIFFE & DEWEY 

Mercantile Bank Building, Dallas, Texas 
A personal service agency specializing in accounts doing inten- 
sive selling in the Dallas area. 


REARDON ADVERTISING COMPANY 
Quincy Bldg., Denver, Colo. 


Recognitions: ANPA; APA; AHMP. 

NorMAN Snopcrass, President. Thirty years’ advertising ex- 
perience, Frep L. ALLEN, Vice-President and Production Man- 
ager. 

An agency serving about twenty-six accounts, general and 
mail-order, including Denver and Rio Grande Western Rail- 
road, Modern Vacuum Cap Co. and St. Johns Bread Com- 
pound Agency. 


REDFIELD-COUPE, Inc. 

34 West 33rd Street, New York, N. Y. 

Member: NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Cuartes S. RepricLp, President. Formerly advertising man- 
ager of Yale & Towne Mfg. Co. For fourteen years president 
of this agency. Frank J. Coupe, Vice-President, Previously 
vice-president and sales manager of Sonora Phonograph Co.; 
then vice-president of Dorrance, Sullivan & Co. D. Linpsay, 
Research Director. D. O’Brern, Merchandising Director. A. 
HoLianpeEr, Space Buyer. 
An agency serving general and technical accounts totaling 
twenty-two. The oldest are American Lead Pencil Co., Con- 
solidated Ship-building Corp. and Woodworth, Inc., and the 
largest American Lead Pencil Co., Ce Co Mfg. Co. and Wood- 
worth, Inc. Specialists are in charge of radio, business paper, 
outdoor, moving picture and direct-mail advertising and pub- 
licity news service, 


G. ALLEN REEDER, Inc. Established 1921 
420 Lexington Avenue, New York, N. Y. 


G. ALLEN Reever, President. Long experience in publishing 
before starting to specialize in export advertising. Eric Har- 
TELL, Account Executive. With above agency over five years. 
CLEMENT F. THEISEN, Jr., Account Executive. Has had ex- 
tensive sales and advertising experience. Harotp N. ELTericu, 
Space Buyer and Research Director. Thoroughly experienced 
in business of international commerce. Was American Vice- 
Consul-in-charge at Chetoo and manager of the Shanghai office 
of Far Eastern Products Co. RicHarp L. Borock, Production 
Manager. A member of this organization for over four years. 
MitcHeELL YaGeR, Assistant Treasurer. Connected with present 
agency more than five years. 


This agency serves export advertisers exclusively; hence does 
not require recognition from United States publishers. It is 
particularly well fitted for handling food and proprietary ac- 
counts, and specialties such as Parker Pens, which is one of 
its accounts. At the present time it is serving approximately 
thirty accounts. The three oldest are Bristol-Myers Co., Car- 
penter-Morton Co., and I. B. Kleinert Rubber Co. 


REESE ADVG. AGENCY, Inc. 

1042 Canal Bank Bldg., New Orleans, La. 

Member: NOAB. 

Recognitions: ANPA; PPA; APA; AHMP. 

H. E. Prircuarp, President. K. B. THompson, Secretary and 
Treasurer. A. R. Martin, Vice-President and Merchandis- 
ing Director. J. E. McBrme, Art Director. M. T. Gracey, 
Research Director. Jor Reo, Jr., Space Buyer. 
This agency has twenty-seven clients, mainly food accounts. 
Wm. B. Reily & Co., Inc., F. A. Dicks & Co. and L. E. Jung 
& Wulff, Inc., have been with this agency for many years, 
Wm. B. Reily & Co., Inc., Jackson Brewing Co. and Morri- 
son’s Cafeterias are the largest accounts. Specializes in busi- 
ness paper, outdoor and direct-mail advertising. 


Est. 1911 


Est. 1924 


REIMERS & WHITEHILL, Inc. 

285 Madison Avenue, New York, N. Y. 

Recognitions: ANPA; PPA; APA; AHMP. 
CarL Reimers, President, Treasurer and Merchandising Di- 
rector. Eighteen years in business. Sales and sales manage- 
ment experience on automobiles, phonographs and pianos; train- 
ing in architecture, building construction and airplanes. For- 
merly on plan board, C. W. Hoyt Co., and with Dorrance, 
Sullivan & Co. RicHarp WessterR, Vice-President, Treasurer, 
Research Director and Space Buyer. Over twenty-five years 
in business; formerly advertising manager of Encyclopaedia 
Britannica, copy writer for N. W. Ayer & Son and John O. 
Powers agencies. Organized plan for George Batten Co.; later 
with Esmond Mills, and the advertising’ department of The 
Literary Digest, ALBERT E, WHITEHILL, Vice-President. Thir- 
teen years’ experience in manufacturing, selling, sales manage- 
ment and advertising. 
This is an agency of the personal service type, handling about 
twenty accounts, some general, others in textile and style goods 
and aviation lines. The agency specializes in radio advertising. 
The three oldest accounts are B. B. & R. Knight (Fruit of 
the Loom), Royal Worcester Corset Co. (Bon Ton Corsets) 
and Bush Terminal Corp, and the largest Fruit of the Loom, 
Bon Ton and Rumidor. 


REIN COMPANY ; 
P. O. Box 1821, Houston, Texas 


Harotp Ren, President. Donatp REIN, Vice-President. C. 
. BLANCHARD, Secretary. Ernest Derr, Treasurer and Space 
uyer. 


Member of the Lynn Ellis Group. 


REINCKE-ELLIS COMPANY Est. 1907 
215 No. Michigan Avenue, Chicago, III. 
? Room 1503—285 Madison Avenue, New York, 
Member: NOAB; ABC. 
Recognitions: ANPA; PPA; APA; ANMP. 
Arno B. Retncke, President. FRANK R. Ettis, Treasurer. 
CLARENCE E. SCHELLENBERG, Secretary. WHILLIAM ENGLISH, 
Assistant Secretary. WaALLAcE MEYER and C. C. STEVENS, 
Vice-Presidents, J. B. Kerror, Merchandising Director. Jo- 
sEPH F, Brown, Space Buyer. 


The accounts handled by this agency are general and technical. 
Armco Culvert Manufacturers’ Association, Nash Motors Co. 
and Simmons Co. are the oldest; and Armco Culvert Manu- 
facturers’ Association, American Chain Co. and Nyal Co., the 
largest. Specialists are in charge of radio, business paper and 
direct-mail advertising and publicity news service. 


WM. B. REMINGTON, Inc. Established 1927 
21 Besse Place, Springfield, Mass. 
Member: NOAB., 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


Witit1Am B. Remincton, President and Merchandising Di- 
rector. Seventeen years in sales management and advertising 
with the following firms: Bastian Brothers Co.; Whiting & 
Cook, Inc.; Strong Paper Co.; Duplex Engine Governor Co.; 
Huyler’s; associated with J. D. Bates Advertising Agency and 
Charles W. Hoyt, Inc. JosepH L. Bapcer, Vice-President and 
Space Buyer. Advertising and selling experience with Huyler’s, 
Whiting & Cook, Inc., George L. Dyer Advertising Agency 


Est. 1924 


a asin -— 


and J. D. Bates Advertising Agency. GALEN SNow, Treasurer - 


and Space Buyer. Ten years’ business experience. Has often 
contributed special articles to the advertising and_ technical 


press. E, R. Strout, Secretary. Nine years’ advertising 
experience. F. S. BrownincG, Research Director and Space 
Buyer. 


This agency has twenty-nine accounts, the three oldest being 
Tom Wye, Greenfield Tap & Die and Wico Electric Co.; and 
the three largest Indian Motecycle Co., Greenfield Tap & Die 
Corp. and Rogers, Lunt & Bowlen Co. Wm. B. Remington, 
Inc., is properly equipped to handle general, technical, school 
and resort and fashion accounts with specialists in radio, busi- 
ness paper, outdoor and direct-mail advertising. 


THE RICHARDSON-BRIGGS CO. 
216 Superior Ave., N. E., Cleveland, Ohio 
Member: NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
W. E. Ricwarpson, President, Treasurer, Merchandising Di- 
rector and Space Buyer. B. G. L. Donce, Vice-President. J. 
E. PLant, Vice-President. L. A. Yoxey, Secretary. . JAMES 
J. Rucu, Research Director. R. G. Simmons, Space Buyer. 
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Coast to Coast : 


Advertising 


© WM. H. RANKIN Co. 


N the selection of an advertis- 

ing agency the factors nor- 
mally weighed are reputation, 
ability, experience and person- 
ality. 

The assumption is that adver- 
tising goes out into the open to 
stand or fall and that the tastes 
and habits of the American people 
are universal, 

Therefore, advertising that will 
sell the citizens of San Jose, Cal., 
will sell the citizens of Troy, New 
York. 

There have been some rude 
awakenings. Modern advertisers, 
finding their product first in one 
region, second in another, fifth in 
another, eighth in another, are 
beginning to have some doubts. 
The accepted rule doesn’t seem to 
be running according to Hoyle. 

° e e 
HE downright truth is that 
in many instances the adver- 
tising set-up is trailing the sales 
Set-up. 

It is our fixed opinion that 
modern business and the cost of 
advertising require that an adver- 
tising agency have three com- 
plete, highly trained organizations 
in the three key zones of this 
country — eastern, mid-western, 
and the Pacific Coast. 

This means that in our judg- 
ment an advertising agency with 
but one office cannot have the 
grasp on a sales and advertising 
Program that a closely-knit but 
widespread advertising organiza- 
tion has. 

Nor is this just theory. Nor an 
appeal to logic solely. We have 
worked under both systems and 
now the better from experience. 


Service 
9 


IF your business is national in scope— 
or is pointing that way—why not look 
into this “triple-action’”? Rankin service? 
See if it offers more than you are get- 
ting. There is no obligation. No com- 
mitment. To any interested advertiser, 
we shall be glad to show— 


1 The booklet that is building a new 

business for an old-established, highly 
successful concern, by having devel- 
oped an entirely new application of 
their product. 


A newspaper advertisement with keyed 
coupon that has been profitably used 
and inserted over 300 times in big 
metropolitan newspapers. 


A direct-by-mail plan using the robot 
or mechanical man as the key of in- 
terest. 


The story of a newspaper campaign 

that has produced unusual results be- 

gg the merchandising idea be- 
n : 


Our booklet 
Does It Pay?” 


“The Value of Analysis,” a booklet 
by H. A. Groth, vice-president in 
charge of our Chicago unit and head 
of our Merchandising and Trade Re- 
search Department. 


7 Photostats of a half a dozen letters 

from new customers that have used 
our service for vhe first time during 
the past year. 

~ A presentation of the resources and 
services of the 4 divisions of our com- 

Central, 


N 


“Radio Broadcasting: 


oe & Ww 


pany—Eastern, 
Canadian. 


Coast, and 


E discarded the “single 
office” plan eleven years 
ago. 

Since then we have built up 
strong and well-rounded inde- 
pendent units of our organization 
in New York and Chicago and, 
twelve years ago, affiliated our- 
selves with one of the oldest and 
most efficient Coast advertising, 
service, with headquarters in San 
Francisco and local offices in Los 
Angeles, Portland and Seattle, 
Wash. 

Through a system smoothly de- 
veloped during the past twelve 
years, there is an interchange of 
opinion and service on all our ac- 


counts that is highly valuable to 
the advertiser. . 

A well-regulated flow of “at the 
source” information is in constant 


circulation. Intimate knowledge 
of local conditions and local buy- 
ing tendencies opens up oppor- 
tunities and closes up pitfalls that 
a “single office” agency might 
never see. 


. ° ° Sl 


Y the same token, strong 

local contacts are created 
for a manufacturer’s representa- 
tive or sales manager. Each of 
these organizations has local in- 
fluence with important buyers. 
Many advertisers whom we serve 
have learned the dollar-and-cent 
value of these influences. And, in 
consequence, put a high premium 
on it. 

We shall be glad to tell any in- 
terested advertiser how our zone 
advertising service has worked to 
the great advantage of our cus- 
tomers. Address our nearest 
office. 


wm, & 
RANKIN 


COMPANY Advertising 


Established 1899 


342 Madison Avenue 
New York City Chicago, Ill. 
Murray Hill 9300 Superior 6600 


San Francisco: 74 Montgomery St. 


Los Angeles: 407 Petroleum Securities Bldg. 
Portland, Oregon - Seattle, Wash. 
Wichita, Kansas - Toronto, Canada 


Tribune Tower 


Charter Member of the American Association 
of Advertising Agents 

Member National Outdoor Advertising Bureau 

Charter Member Audit Bureau of Circulation 


/ 
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RICHARDSON-BRIGGS CO.(Continued) 
An agency specializing in household, general and mail-order 
accounts, American Stove Co., H. N. White Co. and S. L. 
Weedon Co. are the oldest of seventeen clients and American 
Stove Co., Cummer Products Co. and Piso Co. the largest. 


RICKARD & COMPANY, Inc. Established 1912 

420 Lexington Avenue, New York, N. Y. 

Membet: ABC. 

Recognitions: PPA; ABP; AHMP. 
W. L. Rickarp, President. Twenty years’ advertising and 
sale sexperience. H. L. FisHer, Vice-President. Sixteen years’ 
experience. E, C. Mayer, Vice-President. Seventeen years 
in sales and advertising. JULIAN GRAN, Treasurer and Space 
Buyer. In advertising agency work for eighteen years. JOHN 
ALLEN Murpuy, Research and Merchandising Director. I. W. 
Horr, Space Buyer. 
This agency, organized to give service and counsel to general 
and industrial advertisers, now serves twenty accounts. Some 
of the oldest accounts are Anchor Post Fence Co., The Hay- 
ward Co. and Harvey Hubbell, Inc. The largest are The 
Fafnir Bearing Co., B. F. Sturtevant Co. and Jenkins Bros. 
Specialists handle business paper and direct-mail advertising. 


JOHN RING, JR., ADVG. CO., Inc. Est. 1919 
1102 Holland Bldg., 211 No. 7th Street, St. Louis, Mo. 
Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Joun Ruinc, Jr. President. Ten years’ agency experience; 
thirteen years’ publicity and advertising manager of the Mer- 
cantile Trust Co. (now the Mercantile-Commerce Bank & 
Trust Co.).. N. N. Zaurnot, Secretary-Treasurer. Eight 
years’ agency experience. Two years assistant comptroller of 
St. Louis Mfg. Co. (then a subsidiary of Chevrolet Motor 
Co.) and five years with Wabash R. R. ~ 


PHILIP RITTER CO., Inc. 
225 West 34th Street, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 


FRED A. ROBBINS, Inc. 
360 No. Michigan Avenue, Chicago, IIl. 


Recognitions: ANPA; PPA} APA; AHMP. 


ROBBINS & PEARSON CO. Established 1921 
390 East Broad Street, Columbus, Ohio. 


Recognitions: PPA; ABP; APA; AHMP. 


Epwin C. Brair, President and Treasurer. Formerly adver- 
tising manager of Frigidaire Co. and connected in an adver- 
tising capacity with Burroughs Adding Machine Co. H. J. 
NicHois, Vice-President and Space Buyer. Previously with 
National Cash Register Co. and Corona Typewriter Co. in 
sales work. M. L. Mutray, Secretary and General Manager. 
This agency solicits business in all fields and is particularly 
adapted to serve financial accounts. Among its twenty-five 
clients the three oldest are W. E. Lamneck Co., Dayton Pump 
& Mfg. Co. and Huntington National Bank. The largest are 
Vulcan Golf Co., Jaeger Machine Co. and Dayton Pump & 
Mig. Co. 


ROBERTS & MacAVINCHE 
30 N. Dearborn Street, Chicago, Ill. 
Recognitions: ANPA; PPA; APA; AHMP. 
F. Bearp, Space Buyer. This agency is equipped to give 
efficient service to all accounts and particularly those of finan- 
cial, technical or mail-order character. Has present clientele 
of ten. 


ROBINSON, LIGHTFOOT & CO., Inc. 

1 Madison Avenue, New York City. 

Recognitions: ANPA; PPA; APA; AHMP. 
Wm. R. Rostnson, President and Treasurer, Formerly presi- 
dent of another agency. WARREN R. Licutroot, Merchandis- 
ing Director. Wm. A. CHarters, Research Director and Space 
Buyer. Fourteen years’ experience in agency field. 
This is an agency of the personal service type. It gives suc- 
cessful service to accounts in a diversity of fields and par- 
ticularly those having a mail-order, grocery, drug or toilet 
goods background. It specializes in radio, outdoor and direct- 
mail advertising, also publicity news service. At present has 
eighteen clients. The three oldest are Kelsey Heating Co., 
Home Correspondence School and Koh-I-Noor Pencil Co. 
‘The largest are Colonial Radio Corp., Hoffman Beverage Co. 
and Theodore Audel & Co. 


Established 1898 


Est. 1919 


ROCHE ADVERTISING CO. Established 1926 

310 S. Michigan Avenue, Chicago, IIl. 

Branch: Huyler Bldg., Buffalo, N. Y. 

Member: NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Joun P. Rocue, President. Nineteen years’ advertising agency 
experience, Formerly vice-president of McJunkin Advertising 
Co. Stewart Weston, Vice-President, In agency and pub- 
lication work twenty-two years, Was connected with Erwin- 
Wasey, Glen Buck and Colliers’ Magazine. Harry S. Bisuor, 
Vice-President. Previously with Henri, Hurst, McDonald, 
Campbell-Ewald Co., MacManus, Inc., and Curtis Publishing 
Co. M. F. Wititamson, Secretary. Formerly with McJunkin 
Advertising Co. Ten years’ agency experience. D. F. KE ty, 
Treasurer, Ten years in financial and accounting work. At 
one time with Price Waterhouse, Certified Accountants, and 
Lobdell Investment Corp. I. H. HaKewiLu, Space Buyer. D. 
5S. CuMMinGs, Research Director. 
This is a well-equipped agency giving efficient cooperation and 
service to nineteen accounts in a wide range of fields. It 
specializes in radio, business paper and outdoor advertising aud 
publicity news service. Among clientele the three oldest are 
Chicago Tribune, Studebaker Corp. of America and Nehi, Inc. 
The largest are Pierce-Arrow’ Motor Car Co., Studebaker 
Corp. of America and Williams Oil-O-Matic Heating Corp. 


ROGERS-GANO ADVG. AGENCY, Inc. OF ILLINOIS 
Established 1924 

180 No. Michigan Avenue, Chicago, III. 

Branch: Exchange Tower, Tulsa, Okla. 

Recognitions: ANPA; ABP; APA; AHMP; PPA. 
R. C. Gano, President, General Manager and Space Buyer. 
For several years copy and research man with Lord & Thomas. 
Editor of Judicious Advertising, Later director of sales pro- 
motion for W. E. Long & Co. H. E. Doscu, Vice-President, 
Treasurer and Space Buyer. Graduate of Northwestern 
University, commerce division, For two and a half years adver- 
tising manager of Curtis-Leger Fixture Co. With present 
agency six years, contacting and developing important accounts. 
J. C. Bacuropt, Secretary and Space Buyer. Three years 
advertising manager Brown Portable Conveying Machinery Co. 
Assistant to the publicity manager, Universal Portland Cement 
Co. for three years. Editor of house magazine “Universal 
Dealer.” Connected with above agency five years. Roy Gan- 
non, B. J. CREAGER and Wittarp Ecotr, Space Buyers. 
This agency solicits and serves accounts in all fields, but is 
particularly capable of handling technical and mail-order busi- 
ness. It has a present clientele of forty-five, of which the 
three oldest are Guiberson Corp., Gaso Pump & Burner Mfg. 
Co. and Curtis-Leger Fixture Co. The three largest are 
Illinois Steel Co., Southwest Air Fast Express and Spartan 
Aircraft Co. 


ROGERS-GANO ADVERTISING AGENCY 
2110 Esperson Building, Houston, Texas 
Recognitions; ABP; APA. - 
DALE C. Rocers, President. T. Pace Rocers, Vice-President. 
Jennie C. Sumner, Secretary-Treasurer. T. J. BrANSForD, 
Space Buyer. 
A general agency handling about fifteen accounts, including 
the Southern Pacific Lines of Texas and Louisiana, the Houston 
Chamber of Commerce, and several companies in the oil or 
oil well supply business. 


ROGERS & SMITH 
326 West Madison Street, Chicago, III. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Watter E. Situ, President. Howarp N. Smita, Secretary 
and Space Buyer. Cuas. B. Rocers, Treasurer. 
This agency secures highly desirable results for accounts of 
all classification. It specializes in advertising through radio 
and business papers. Of its forty clients the three oldest are 
Buescher Band Instrument Co., G. E. Conkey Co. and Auto- 
matic Washer Co. 


ROONEY-SODERLUND-ROONEY 
802 Nat’l Building, Minneapolis, Minn. 
Recognitions: APA; AHMP. 


IRWIN JORDAN ROSE CO., Inc. 
183 Madison Avenue, New York City. 


Member: AAAA; NOAB. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


STANLEY H. Rose, President. JosepH X. NeTTER, Vice-Pres- 
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dent and Space Buyer. FLorence H. Rose, Secretary-Treas- 
urer. Ropert P. Rermers, Space Buyer. 

A prominent agency giving very satisfactory service to all 
types of accounts. It has a well-trained staff experienced in 
radio, business paper, outdoor and direct-mail advertising. 


ROSE-MARTIN, Inc. Established 1920 
226 West 47th Street, New York City. 
Branch; City Bank Bldg., West End Branch, Battle 
Creek, Mich. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Int W. Rose, President. Fifteen years’ advertising experience. 
Joun B. Martin, Secretary and Treasurer. In advertising 
field fifteen years. S. ‘I. Demarest, Kesearch Director, A. H. 
KAPLAN, Merchandising Director, bk. KE. GRAESSLE, Space 
Buyer. 
This well-organized agency gives satisfactory service to accounts 
of every classification, it is especially fitted to handle those 
of a school, resort or mail-order character. Members of its 
capable staff are experts in business paper advertising and 
publicity news service. Among its thirty accounts the oldest 
are Lewis Hotel Training Schools, E. Regensburg & Sons, 
Hotel Bristol, Sanitarium Equipment Co. and S, Gumpert Co. 
‘The three largest are E. Kegensburg & Sons, Lewis Hotel 
Training Schools and Sanitarium Equipment Co. 


ARTHUR ROSENBERG CO., Inc. Established 1919 
15 West 37th Street, New York, N. Y. 
Recognitions: PPA; APA; AHMP. 
ARTHUR RosENBERG, President and Research and Merchandising 
Director. Thirty years’ experience, during which time he spent 
seveliteen years with the Hearst organization. SAMUEL RUBIN- 
sTEIN, Vice-President. Has been working in conjunction witli 
Mr. Rosenberg for thirteen years. JosEPpH FRANKFORT, Secre- 
tary-Treasurer. In advertising field ten years. 
This agency solicits and serves general, direct-selling and radio 
accounts. I¢ has on its staff specialists in radio and direct- 
mail advertising. Three of the oldest among its forty-nine 
clients are Linde & Rubin, American Employment Exchange 
and M. H. T. Tailoring Co. This organization has an inter- 
national trade promotion department. 
ROSS ADVERTISING, Inc. Established 1920 
501 Standard Bldg., Fort Wayne, Ind. 
Recognitions: ANPA; PPA; APA; AHMP. 
S. A. Ross, Merchandising Director and Space Buyer. Seven- 
teen years in all phases of advertising. CARL Rerrer, Research 
Director and Space Buyer. In agency work five years. M. 
FE. SpretH. Two years’ agency experience. 
This capable organization is well equipped to handle a varied 
line of accounts and particularly those of a school, resort or 
mail-order classification. It is now serving fifteen, among 
which the oldest are Creek Chub Bait Co. J. C. Hutzell 
Ovelmo Co. and Perfection Biscuit Co. The three largest 
are Creek Club Bait Co., J. C. Hutzell Ovelmo Co. and Wayne 
Home Equipment Co. 


F, J. ROSS CO., Inc. 
49 W. 45th Street, New York City. é 
Branch: 405 Montgomery Street, San Francisco, Calif. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
F. J. Ross, President. One of the organizers of the Black- 
man Ross Co., now the Blackman Co. C. M. Seymour, Vice- 
President and Secretary. In agency field fifteen years. C. P. 
PeLuHam, Vice-President. Ten years’ agency experience. D. 
Vo_kmar, Assistant Secretary. Connected with agency work 
fifteen years. A. H. Grant, Space Buyer. 
This agency gives efficient service to fourteen accounts, most 
of them national in scope. It is well equipped to serve general, 
food and technical accounts. Its three oldest clients are Save 
the Surface Campaign, P. & F. Corbin and American Can 
Co. The three largest are Hawaiian Pineapple Co., New York 
Eskimo Pie Corp. and P. & F. Corbin. 


ROSS-GOULD CO., Inc. 
309 No. 10th Street, St. Louis, Mo. 


Recognitions: ANPA; APA; AHMP. 


Established 1920 


ROWLAND ADVERTISING CO., Inc. 
441 Lexington Avenue, New York, N. Y. 


Recognitions: ANPA; APA; AHMP. 


RUTHRAUFF & RYAN, Inc. 

132 W. 3lst Street, New York City. 

Branches: 360 N. Michigan Avenue, Chicago, III]. Arcade 

Bldg., St. Louis, Mo. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; APA; AHMP. 
F, B. Ryan, President. Formerly advertising manager, Cady- 
Ryan Co. W. B. Ruturaurr, Vice-President and Treasurer. 
Previously conducted his own copy service. P. E. Watson, 
Vice-President. C. J. McCartuy, Vice-President. L. E. 
SMITH, Vice-President. W. H. Pemsper, Space Buyer, New 
York. Frank Stein, Space Buyer, Chicago. STANLEY NEw- 
BERRY, Research Director. 
This agency has an adequate and well-trained staff, chosen 
to meet the requirements of general and mail-order advertisers 
and thoroughly acquainted with radio, business paper, outdoor, 
moving picture and direct-mail advertising. Among its seventy- 
eight clients, the three oldest are U. S. School of Music, Pelton 
Publishing Co. and National Salesmen’s Training Assn. 


SACKS CO., Inc. 
205 East 42nd Street, New York, N. Y. 


Recognitions: PPA; AHMP. ~ 


THE E. T. SADLER CO. 
435 No. Michigan Avenue, Chicago, III. 


Recognitions: ANPA; ABP; APA; AHMP. 


WM. G. ST. CLAIR CO. 
Real Estate Trust Co. Building, Philadelphia, Pa. 
Recognitions: ANPA; AHMP. 


L. A. SANDLASS 
217 West Saratoga Street, Baltimore, Md. 


Recognitions: ANPA; PPA; APA; AHMP. 


R. E. SANDMEYER & CO. Established 1917 
153 N. Michigan Avenue, Chicago, III. 
Member: AAAA., 
Recognitions: ANPA; PPA; ABP; APA; AHP. 
R. E. Sanpmeyer, President and Merchandising Director. 
Fiiteen years of specialization in the home field. J. A. Leiru, 
Production Manager and Merchandising Director. F. H. 
Crossy, Finance and Research. G. H. Girrorp, Sales and 
Retail Service. R. N. Sraccers, Research Director. 
The background and past experience of this agency’s staff 
make it particularly fitted to serve furniture, home furnish- 
ings and allied accounts, as well as those in all other fields. 
New serves ten clients, of which the oldest and largest are 
Illinois Refrigerator Co., Kiel Furniture Co. and Mutschler 
Bros. Co. 


SANDO ADVERTISING CO. Established 1921 
960 N. Meridian Street, Indianapolis, Ind. 
Recognitions: ABP; APA; AHMP. 
BRIANT SANDO, Owner, Manager and Merchandising Director. 
Ten years’ actual sales and merchandising experience in vari- 
ous lines before establishing own agency. O. R. Frencu, 


Research Director. R. C. Hester and Harry Errexjore, Space 
Buyers. 


Established 1911 


A well-organized agency handling accounts in a wide diversity 
of fields and particularly adapted to serve technical, automo- 
tive and industrial accounts. Staff specializes in radio, busi- 
ness paper and direct mail advertising. Present clientele: 
twenty. Oldest: Kiefer-Stewart Co., Hide Leather & Belting 
Co. and Pierce Governor Co. Largest: U. S. Electrical Tool 
Co., Ramsey Mfg. Co. and Sunnen Products Co. 


PORTER SARGENT 
11 Beacon Street, Boston, Mass. 

Recognitions: ANPA; AHMP. 

THE SAVAGE ADVERTISING AGENCY, Inc. 
155 Stimson Avenue, Detroit, Mich. 
Recognitions; ANPA; PPA; APA; AHMP. 

R. H. SAYRE, Inc. 

237 Fifth Avenue, Pittsburgh, Pa. 
Recognitions: ANPA; APA; AHMP. 

SCHECK ADVG. AGENCY, Inc. 

9 Clinton Street, Newark, N. J. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Jutrus ScHeck, President. Connected with agency work eleven 
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SCHECK ADVG. AGENCY—(Continued) 

years prior to establishment of above. Morris ScHEcK, Vice- 
President. Formerly newspaper editor and copy writer. Ex- 
perienced in merchandising and selling. J. SpreLvoceL, Mer- 
chandising Director. FRANK CRAUMER, Space Buyer. 

This organization specializes in general and financial accounts. 
Has a staff experienced in outdoor and direct-mail advertising. 
Serves forty accounts, including I. Lewis Cigar Mfg. Co., 
Philadelphia Dairy Products, Peter Henderson and Fischer 
Baking Co. 


SEYMOUR SCHIELE ADVG. CO. Established 1928 
1020 Central National Bank Bldg., St. Louis, Mo. 
Recognitions: APA; PPA; AHMP. 

SEYMOUR SCHIELE. In advertising agency work over twenty 

years. Ernest R. Evans. Fifteen years’ experience in news- 

paper, mail-order and street car advertising. JoHN B. Grir- 

FITTS, Space Buyer. 

This agency is well organized to give efficient service to 

accounts in every field and particularly those connected with 

mail-order. Among the fifteen clients it is now handling the 
three oldest are St. Louis Music Co., Ho-Ro-Co Mfg. Co. 
and Knapp-Monarch Co. The three largest are Vibraphone 

Co., Associated Motor Terminals Co. and Falstaff Corp. 


SCHIMPF-MILLER CO., Inc. Established 1920 
920 Comm, National Bank Bldg., Peoria, Ill. 
Recognitions: ANPA; ABP; APA; AHMP. 

H. C. Scuimpr, President. Thoroughly experienced in direct- 

mail and publicity work. H. V. Miter, Secretary-Treasurer. 

Newspaper experience. Advertising manager Harrington Mfg. 

Co. and account executive Mace Advertising Agency. W. H. 

ARBINGAST, Space Buyer. 

This agency is equipped to serve accounts in all fields and is 

exceptionally qualified to handle those of a financial, technical 

or mail-order nature. Has experts in business paper adver- 
tising and is prepared to furnish efficient publicity news service. 

Has twenty-six clients. 


SCHWAB & BEATTY, Inc. Established 1920 


151 West 40th Street, New York City. 

Member: AAAA. 

Recognitions: ANPA; PPA; AHMP. 
V. O. Scuwas, President. Twelve years’ agency and mail- 
order experience here and abroad. R. W. Beatty, Vice-Presi- 
dent and Space Buyer. General and mail-order agency experi- 
ence of eleven years. GAyLorD JoHNSON. Fifteen years’ thor- 
ough experience in agency work. H. N. Aprams, Space Buyer. 
A capable and well-organized agency specializing in mail-order 
and book accounts. Staff particularly efficient in direct-mail 
advertising. Serves twenty-five accounts, among which the 
three oldest are Sherwin Cody School of English, Pelman 
Institute of America and Annette Kellerman, Inc. The three 
largest are Book of the Month Club, Inc., Simon & Schuster, 
Inc. and Pelman Institute of America. 


SCOTT’S ADVERTISING AGENCY 
43 Tremont Street, Boston, Mass. 


Recognitions: APA; AHMP. 


SCOVIL BROS. & CO., Inc. 
75 West Street, New York, N. Y. 


Recognitions: ANPA; AHMP. 


RUSSEL M. SEEDS CO. Established 1903 
851-68 Consolidated Bldg., Indianapolis, Ind. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Pau. Ricney, President, Secretary and Merchandising Di- 

rector. Twenty years’ merchandising experience. JOHN Harp- 

ING, Vice-President, Treasurer and Space Buyer. Formerly 

promotion manager of the Prest-O-Lite Co. Mark E, Hamer, 

Research Director. M. G. Lipson, Space Buyer. 

A capable agency giving service and counsel to general tech- 

nical and mail-order advertisers. Specializes in advertising 

through business papers and direct-mail. Handles fifty-four 
accounts. Three oldest: E. C. Atkins & Co., Pinex Co. and 

Gibson Co. Three largest: Pinex, Burrell-Dugger and E. C. 

Atkins & Co. 


SEHL ADVERTISING AGENCY 
360 No. Michigan Avenue, Chicago, IIl. 


- Recognitions: ANPA; PPA; APA; AHMP. 


SHAFFER-BRENNAN ADVERTISING CO. 
Bell Telephone Building, St. Louis, Mo. 


Recognitions: ANPA; APA; AHMP. 


J. ALBERT SHAFFER Established 1893 
500 Evening Star Bldg., Washington, D. C. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

This agency solicits accounts in diversified lines and is par- 

ticularly capable of giving efficient service to those with a 

financial background. It has about fifty clients, outstanding 

among which are National Savings & Trust Co., W. B. Hibbs 

& Co., National Metropolitan Bank and Hugh Reilly Co. 


SHANKWEILER-MICKLEY, Inc. Established 1922 
813 Hamilton Street, Allentown, Pa. 
Recognitions: ANPA; ABP; AHMP. 
ArTHUR H. Mickey, Merchandising Director and Space Buyer. 
This agency solicits accounts in all fields and is particularly 
adapted to serve those of a technical or mail-order nature. Its 
staff is thoroughly acquainted with business paper, outdoor and 
direct-mail advertising and publicity news service. Of twenty- 
four accounts served, the oldest are S. Flory Mfg. Co., L. F. 
Grammes & Sons, Inc., and Structural Slate Co. The three 
largest are L. V. Transit Co., Structural Slate Co. and Poly- 
sius Corp. 


W. W. SHARPE & CO., Inc. 
240 Broadway, New York City. 
Recognitions: ANPA; APA; AHMP. 


Joun N. Tuomas, President. .R. Witsur Tuomas, Secretary- 
Treasurer. Roy J. Jones, Vice-President. 


WM. A. SHAUGHNESSY & CO. 
12 East 41st Street, New York, N. Y. 


Recognitions: ANPA; AHMP. 


J. WM. SHEETS 
417 Central Bldg., Seattle, Wash. 
Member: NOAB; ABC. 
Recognitions: ANPA; PPA; APA; AHMP. 
A personal service agency, the efforts of which are confined 
to handling only such accounts as Mr. Sheets can personally 
prepare copy for. It serves six national accounts in a wide 
range of fields and is particularly adapted to handle those of 
financial or technical classification. Among its oldest clients 
are Brown & Haley, El Estado Products Co. and Puget Sound 
& Alaska Powder Co. The three largest are Marine Ban- 
corporation, Skinner & Eddy Corp. and Puget Sound & 
Alaska Powder Co. 


K. C. SHELBURNE, Inc. Established 1926 
614 Braniff Bldg., Oklahoma City, Okla. 
Recognitions: PPA; APA. 
K. C. SHELBURNE, President, Merchandising Director and Space 
Buyer. Five years’ advertising experience. Joz WHITTEN, 
Vice-President. Hat S. Wuirtten, Secretary. Eart R. Rovut- 
SONG,*Treasurer. Artist for seven years. L. L. Baum, Space 
Buyer. 
An efficient agency serving accounts in various lines and par- 
ticularly qualified to serve technical accounts. Has staff espe- 
cially trained in business paper and direct-mail advertising. 
Specializes in publicity news service. Present clientele: seven- 
teen. Among oldest and largest are Kool Kooshion Mfg. Co., 
American Iron & Machine Works, Tibbs-Dorsey Mfg. Co., 
Crites Brooms Co. and T. E. Braniff Companies. 


SHEPARD ADVERTISING AGENCY 
646 No. Michigan Avenue, Chicago, II. 


Recognitions: APA; AHMP. 


SHERIDAN, SHAWHAN & SHERIDAN, Inc. 
366 Madison Avenue, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 


GEORGE C. SHERMAN CO., Inc. 

183 Madison Avenue, New York City. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; APA; AHMP. 
Grorce C. SHERMAN, President and Merchandising Director. 
Advertising agency executive twenty-three years. Six years 
space selling experience. RaymMoNnp F. Devine, Vice-Presi- 
dent. Twelve years with publication and advertising concerns. 
Artuur G. Montacne, Secretary. Ten years’ printing experi- 
ence. In agency work fifteen years. JosepH BuRLANDO, 
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Treasurer and Space Buyer. Connected with advertising work 
fifteen years. Lester J. MALLEts, Space Buyer. 

This agency is especially fitted to serve mail-order accounts but 
handles accounts in all fields with a marked degree of success. 
Individuals of the staff are experienced in radio, outdoor and 
direct-mail advertising and publicity news service. At present 
serves twenty-eight. The oldest are International Handker- 
chief Mfg. Co., Murphy-Gorman Co. and National Outdoor 
Advertising Bureau. The three largest are E. H. Holmes & 
Co., Murphy Gorman Co, and National Outdoor Advertising 
Bureau. 


B. R. SHERWOOD ADVERTISING AGENCY 
26 Court Street, Brooklyn, N. Y. 
Recognitions: ANPA; AHMP. 


SHIELDS & VANDEN, inc. 

205 West Wacker Drive, Chicago, IIl. 
Recognitions: ABP; APA; AHMP. 
Earu B. SHIELDS, President and Treasurer. Grorce W. VAN- 
DEN, Vice-President and Secretary. A. E. DAHLBERG, Space 

Buyer. 

This agency is particularly qualified to serve accounts in all 
fields. Has clientele of sixteen, among which the three oldest 
are Calumet Steel Co., Thoma & Son, Inc., and Dexter Co. 
Among the largest are Dexter Co., Thoma & Son, Inc., and 
American Ironing Machine Co. 


SHUMAN-HAWS ADVERTISING CO. Established 1914 
820 No. Michigan Avenue, Chicago, IIl. . 
Branches: Grand Rapids, Mich.; Davenport, Iowa 


Recognitions: ANPA; ABP; APA; AHMP. 


R. Cravert Haws, President. Formerly director and adver- 
tising manager, Baker-Vawter Co., Brown Shoe Co. and R. 
E. Funston Dried Fruit & Nut Co. Was editor of Successful 
Banking. A. M. Haws, Ist Vice-President. S. E. Guinter, 
Secretary, Treasurer and Space Buyer. Henry NatHan, 2nd 
Vice-President. Previously president, Nathan Advertising Co., 
Inc. Was manager of advertising and sales service department, 
Poole Bros. Twenty years’ experience as merchandising and 
advertising counsellor on direct-by-mail and dealer help cam- 
paign. Linn T. Piper, 3rd Vice-President and Merchandising 
Director. A. R. Duvat, Research Director. 


This agency has an efficient staff experienced in obtaining suc- 
cessful results for general, financial, resort and mail-order 
accounts. It has a present clientele of forty, of which the 
three oldest are Carter Radio Co., Gordon, Gordon, Ltd., and 
Briar Products Co. Among the largest are Gordon, Gordon, 
Ltd., Lucille Young and Carter Radio Co. 


FRANKLIN P. SHUMWAY CO. 
453 Washington Street, Boston, Mass. 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


FRANKLIN P. SHUMWAY, President and Treasurer. CLINTON 
JorpAN, Vice-President. Ray Murer, Secretary. ARTHUR 
H. Merritt, Cart E. Shumway and Waker K. Munroe, 
Directors. ConrAp E. Kennison. Everett. L. WALKER. 
RicHarp L. SLOANE. 

This is an efficient agency serving accounts in diversified lines 
and especially capable of securing results on financial, school 
and resort accounts. It has a well-organized staff specializing 
in business paper, outdoor and direct-mail advertising, also 
publicity news service. Its present clientele is approximately 
seventy-eight, of which thirty-eight are hotels. The oldest 
accounts are W. A. Wilde & Co., Glastonbury Knitting Co. 
and Paine Furniture Co. The three largest are French, Shriner 
& Urner, Boston & Maine Railroad and Iver Johnson Co. 


SIDENER VAN RIPER & KEELING, Inc. Est. 1910 
1205 Merchants Bank Bldg., Indianapolis, Ind. 
Member: AAAA; ABC. 

Recognitions: ANPA; PPA; APA; AHMP. 

MERELE SIDENER, President. GUERNSEY VAN Riper, Treasurer. 

Hat R. Keetrne, Vice-President and Merchandising Director. 

Don H. Cottins, Research Director and Space Buyer. 

A well-organized agency with high ideals, serving about twelve 

national clients in diversified lines. Among the oldest are Per- 

fect Circle Co., Ross Gear & Tool Co., Majestic Co. and 

Noblitt Sparks Industries. 


Established 1925 


Established 1880 


Established 1922 
1304 Grenshaw Blvd., Los Angeles, Calif. 


Recognitions: APA; AHMP. 
H. Cuartes Srecx, Founder. Fifteen years’ national and 


Pacific Coast experience. 
SExSMITH. Space Buyer. 
This agency capably serves accounts in all lines and particu- 
larly financial and mail-order accounts. Specializes in radio, 
business paper and outdoor advertising, and publicity news 
service. Of the six accounts it is now handling, the oldest as 
well as largest are Armstrong Nurseries, Bekins Van & Stor- 
age Co. and Mathews Paint Co. 


ALFRED J. SILBERETEIN, Inc. 
310 Fifth Avenue, New York, N. Y. 


Recognitions: ANPA; PPA; AHMP. 


SIMMONDS & SIMMONDS, Inc. 
422 S. Dearborn Street, Chicago, II. 


Recognitions: ANPA; PPA; APA; AHMP. 


F. M. Simmonps, Jr., President and Space Buyer. B. J. 
KavANAGH, Vice-President. J. T. Moore, Secretary, Mer- 
chandising Director and Space Buyer. F. M. Simmonps, Sr., 
Treasurer. 


This agency employs specialists in radio, business paper and 
direct-mail media. It is equipped to serve general accounts 
and those with a technical, school, mail-order, building material, 
machinery or automotive background. Has list of about fifteen, 
among which the three largest are Ilg Electric Ventilating Co., 
Chicago Engineering Works and L. L. Cooke School of Draft- 
ing. The oldest are Ilg Electric Ventilating Co., National 
Kellastone Co. and Alvey Mfg. Co. 


SIMPSON ADVERTISING CO. 
915 Olive Street, St. Louis, Mo. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Roy B. Simpson, President, Treasurer, Merchandising Director 

and Space Buyer. Formerly advertising manager, Corn Prod- 

ucts Co. and sales manager of its by-products department. Was 
assistant advertising manager, Quaker Oats Co., in charge of 
copy department. For four years general sales and advertis- 
ing manager, Santo Vacuum Cleaner Co. Advertising director, 

International Shoe Co. for three years. E. H. Simpson, Vice- 

President. S. G. SUTHERLAND, Secretary. Connected with 

International Shoe Co. for twelve years as sales manager. 

Left it to organize the Pedigo-Weber Shoe Co. A. L. 

SCHWEIDTMAN, Space Buyer. J. C. Frnuey, Research Director. 

C. M. Biccers, Advertising Director. © 


This agency is organized to give personal service to accounts 
well diversified in range. It is well fitted to handle mail order, 
shoe, food, apparel, feeds and mechanical office and home 
appliance accounts. This organization has specialists in business 
paper and direct-mail advertising as well as publicity news 
service. At this time serves nineteen accounts, of which the 
foremost ones are Happy Feed Mills, Anglo American Mill 
Co. and Widmer Engineering Co. 


CHARLES M. SLOAN, ADVG. 

8 So. Michigan Avenue, Chicago, III, 
Recognitions: ABP; APA; AHMP. 
An agency exceptionally qualified to serve technical accounts. 
Serves seven accounts at present, of which the three oldest 
are Flexible Steel Lacing Co., Dearborn Chemical Co. and 
Crane Packing Co. The three largest are Dearborn Chemical 
Co., Flexible Steel Lacing Co. and Locomotive Firebox Co. 


He is Space Buyer. C. Harowp 


Established 1908 


Established 1917 


Established 1922 


SMALL, LOWELL, Inc. 

17 East 45th Street, New York City. 
Recognitions: ANPA; ABP; AHMP. 
MortrMerR LoweLu, President and Merchandising Director. 
Formerly with Harry Porter Co. and Hoyt’s Service. MARrvIN 
SMALL, Secretary-Treasurer, Prior to becoming member of 
this agency was business manager of Drug Topics, advertising 
manager, American Druggists Syndicate and assistant adver- 
tising manager, McKesson & Robbins, Inc. ALsBert SEIFFER. 
Previously with S. C. Beckwith Special Agency, Chas. C. Green 

Co. and Volkmann Advertising Agency. 

This agency is prepared to accept general accounts and any 
account dealing with drugs and toilet goods. Serves about 
twenty clients. 


ALLEN C. SMITH ADVERTISING CO. 
Davidson Building, Kansas City, Mo. 


Recognitions: ANPA; APA; AHMP. 


C. BREWER SMITH, ADVERTISING AGENCY 
27 School Street, Boston, Mass. 


Recognitions: ANPA; PPA; APA; AHMP. 


Established 1922 


208 S ALE $ 


MANAGEMENT 


McCURDY SMITH, Inc. Established 1918 

70 Fifth Avenue, New York City. 

Recognitions: ANPA; PPA; APA; AHMP. 
FrepericK McCurpy SMirTH, President, Merchandising Di- 
rector and Space Buyer. ‘lhirty-seven years’ experience in 
advertising, including a broad range of activities from retail 
stores to national advertising media. CHARLES H. PLUMMER, 
Vice-President and Space buyer. Varied experience in agency 
fieid since 1903. Marjorie J. WeEtss, Secretary and Space 
Buyer. Lucia K. Peazopy, Treasurer. Howarp L. Hui, 
Research Director. 
The wide experience of the principals qualifies this agency for 
teciinical, school, resort and mail-order accounts as well as 
those in other fields. Has well-trained statt that gets results 
from radio, business paper and direct-mail advertising. At 
present it is serving minety-seven accounts. The three oldest 
are Van Houten, Inc., Roanoke Photo Fimshing Co. and keeley 
Co. The largest are Captiol Bus Terminal, Inc., Pediforme 
Shoe Co., Robert Reiner, Inc. and Wheeler Shipyard. 


SMITH & FERRIS Established 1923 

739 So. Hope Street, Los Angeles, Calif. 

Member: NOAB; ABC. 

Kecoyutions: ANPA; PPA; ABP; APA; AHMP. 
A. CaRMAN SmitH, President and Research Director. In 
advertising business since 19U6. Was president of Los Angeles’ 
first advertising agency—Newitt Advertising Agency. C. F. 
Crank, Vice-President. Thirteen years’ adverusing exper- 
ence. Has printing training. H.C. Drum, Vice-President and 
Merchandising Director. lormerly in newspaper business. Has 
had extensive managerial advertising experience with many 
large concerns, A. V. ECHTERNACH, Vice-President. Previous 
to becoming member of this agency was engaged in advertising 
in own right. A. J. Nack, Secretary-Treasurer. D. H. But- 
LER, Space Buyer. 
This is one of the leading coast agencies well equipped to 
service accoutits in all fields and particularly those of financial 
or technical character. it has a well-rounded staff giving 
particular attention to business paper, outdoor and direct-mail 
advertising and publicity news service. It is now serving 
twenty-five clients, of which the three oldest are Gilmore Oil 
Co., Rancho Santa Fe and Weber Showcase & Fixture Co. 
The three largest are Samson ‘lire & Rubber Corp., Gilmore 
Oil Co. and Kancho Santa Fe. 
SMITH-SCHREINER & SMITH, Inc. Est. 1924 

1098 Union Trust Building, Pittsburgh, Pa. 

Recognitions: ABP; APA; AHMP. 
Lambert SMitTH. Fifteen years’ industrial and advertising 
work, : 
This agency is especially equipped to serve general, technical 
and mail-order accounts. Staff particularly efficient in business 
paper and direct-mail advertising. Accounts served at present: 
fifteen. The oldest and largest are National ‘Tube Co., 
American Sheet & Tin Plate Co. and Cooper Bessemer Corp. 


SMITH, STURGIS & MOORE, Inc. Established 1909 

171 Madison Avenue, New York City. 

Branches: Premier House, Southampton Row, London, 

W. C. 1, England. 

Member: AAAA; NOAB. 

Recognitions: ANPA; PPA; APA; AHMP. 
Frank G. Situ, President. Thorough experience of twenty 
years in agency work. Previously connected with writing and 
selling. Cuas. Harrner, Vice-President. Twenty-two years’ 
agency experience in all departments. Ww. A. Sturcis, Vice- 
President. In agency field fifteen years. Prior to that was 
advertising manager and in sales work. Tracy H. Lewis, 
Secretary and Research Director. Well experienced in news- 
paper field. H. L. Conen, Treasurer and Space Buyer. Doing 
agency work twenty-two years. Lt. CoLtoneL Harotp A. Moore, 
Resident Director of London Office. Miss E. M. Parker, 
Assistant Space Buyer. J. W. O’MAnHOoNEyY, Merchandising 
Director. 
An efficient agency particularly adapted to handle accounts of 
a financial, school, resort, steamship or travel nature, as weil 
as those in any other field. Members of staff are experienced 
in securing results from radio and moving picture advertising. 
Publicity news ‘service a_ specialty. Clientele: twenty-one. 
Three oldest: North German Lloyd, Holmes -& Edwards Silver 
Co., and Lamport & Holt. Largest: Endicott-Johnson Shoes, 
North German Lloyd and Holmes & Fdwards Silver Co. 


] 


WALTER B. SNOW and STAFF, Inc. Est. 1907 

932 Statler Bidg., Boston, Mass. 

Member: AAAA; NOAB. 

Recogiitions: ANPA; PPA; ABP; APA; AHMP. 

Harotp Bucpee, President. ADELAIDE S. McKENNA, Treas- 
urer, Secretary and Space Buyer. The selling and advertising 
experience of the principal executives covers both advertising 
management and agency work. 
This agency is particularly fitted for industrial accounts but 
handles general accounts with a marked degree of success. At 
present serves twenty, of which the oldest are L. S. Starrett 
Co., Bird Machine Co. and Condit Electric Mfg. Corp. 


FREDERICK N. SOMMER ADVERTISING AGENCY 
810 Broad Street, Newark, N. J. 


Recognitions: ANPA; APA; AHMP. 


SOUTHERN ADVERTISING AGENCY 
Byrd Building, Memphis, Tenn. 


Recognitions: ANPA; AHMP. 


This agency serves and solicits accounts in a wide diversity 
of fields. Foremost among its eighteen clients are Plough, 
Inc., Pelvo Medicine Co. and Keystone Laboratories. 


SPAFFORD CO., Inc. 
10 Arlington Street, Boston, Mass. 


Recognitions: ANPA; APA; AHMP. 


SPARROW ADVG. AGENCY, Inc. 
Suite 700, Farley Building, Birmingham, Ala. 
Recognitions: ANPA; APA; AHMP. 
Paott A. Situ, President. Research Director and Space 
Buyer. Baxter M. Eastsurn, Vice-President, Merchandising 
Director and Space Buyer. Joun D. Dukes, Secretary-Treas- 
urer and Space Buyer. 
A capable agency serving accounts in all lines and particularly 
successful in handling financial and technical accounts. Spe- 
cializes in business paper, outdoor and direct-mail advertising 
and publicity news service. Has clientele of thirty-five, among 
which the three oldest are Birmingham Realty Co., Jemison 
Companies and Alabama Power Co. Three largest are Jax 
Plant Food Co., Alabama Power Co. and Jemison Companies. 


ROLFE C. SPINNING, Inc. 

5057 Woodward Avenue, Detroit, Mich. 

Recognitions: ANPA; ABP; APA; AHMP; PPA. 
Rotre C. SprnnincG, President and Space Buyer. Ww. C. 
DupGEoNn, Vice-President and Space Buyer. Eton C. Barrows, 
Secretary and Space Buyer. Harotp W. Hormes, Treasurer. 
This agency serves accounts in a wide range of fields and is 
particularly efficient in handling those of a technical or mail- 
order nature, Individuals of staff specialize in business paper 
advertising. At present serves thirty accounts. Among the 
oldest are Universal Power Shovel Co., Fairbairn Hotel and 
Backus Fordon Co. Among the largest are Universal Power 
Shovel Co., Arnold Check Writer Co. and International Mili 
& Timber Co. 


M. SPIVAK, ADVERTISING AGENCY 
249 West 34th Street, New York, N. Y. 


Recognitions: ANPA; AHMP. 


RUSSELL H. SPOOR CO., Inc. 
Heckert Building, Appleton, Wisconsin 


Recognitions: ABP; APA; AHMP. 


R. H. Spoor, President and Space Buyer. 
tising managerial and agency experience. E. M. LartLaw, 
Secretary. In agency and direct mail work four years. C. E. 
WaALteRS, Treasurer, Research and Merchandising Director and 
Space Buyer. Thorough experience covering thirty-five years’ 
agency and managerial work. T. D. Brown. Comnected with 
art and direct-mail field fifteen years. 


This agency serves accounts in all fields but is particularly 
experienced in handling those with a technical, school, resort 
or mail-order background. Employs specialists in business 
paper and mail-order advertising. Number now served: thirty- 
seven. Oldest: Tuttle Press Co., Menasha Wooden Ware 
Corp. and Fish Rotary Oven Co. Largest: Mitchell Mfg. Co., 
Tuttle Press Co. and Fish Rotary Oven Co. 


STACK-GOBLE ADVG. AGENCY 
29 East Madison Street, Chicago, III. 


Member: ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


E. R. Goste, President and Treasurer. H. L. Hutsesus, Vice- 
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President, Research Director and Space Buyer. F. M. REep, 
Secretary, Merchandising Director and Space Buyer. 

A prominent well-organized agency servicing general accounts 
and particularly adapted to handle financial, school and resort 
business. Specializes in radio, business paper and outdoor 
advertising and publicity news service. Among its sixteen 
clients are listed Standard Oil Co. (Ind.), Swift & Co., Santa 
Fe Railway and Northern Pacific Railway. 


G. S. STANDISH ADVERTISING AGENCY 
Union Trust, Building, Providence, R. I. 


Recognitions: ANPA; PPA; APA; AHMP. 


CALVIN STANFORD ADVG. AGENCY 
Connally Building, Atlanta, Ga. 


Recognitions: APA; ABP. 


CALVIN STANFoRD, Principal. Head of this agency thirteen 
years, previous to which he had fourteen years’ sales experi- 
ence. NorMAN Core, Merchandising Director. Principal of 
this agency five years. Formerly had fourteen years’ experience 
as plan and merchandising director, general manager of sev- 
eral agencies and sales and advertising manager. Lester W. 
Cote, Service Director. L. O. Copurn, Research Director and 
Space Buyer. H. L. Daucuerty, Art Director. C. C. FULLER, 
Production Manager. 

This agency is especially fitted for textile, mail-order and 
general accounts. It is now serving twenty-six accounts, of 
which ten are in the textile field. Three oldest clients: Fulton 
Bag & Cotton Mills, Terrell Machine Co. and Westcott Hosiery 
Mills. Three largest: Westcott Hosiery Mills, Montevallo 
Coal Mining Co. and American Institute of Psychology. 


STAPLES & STAPLES, Inc. Established 1909 

10 South 10th Street, Richmond, Va. 

Member: AAAA; NOAB. 

Recognitions: ANPA; PPA; APA; AHMP. 
H. L. Stapres, President. Nineteen years’ agency experience. 
Has done considerable writing on economic questions and on 
problems of advertising farm products and cooperative market- 
ing. D. D. Stapies, Secretary and Treasurer. Seventeen years’ 
advertising agency experience. 
This is one of the leading agencies in the South and the only 
Four A agency with home office in Richmond. This agency 
handles fifteen accounts, some of which it has served for six- 
teen years. Among its clients are Standard Blottings and 
Two-Text Illustrated Letter Paper and Wood’s Seeds. 


DANIEL STARCH & STAFF Established 1923 
1374 Massachusetts Avenue, Cambridge, Mass. 
Branch: 420 Lexington Avenue, New York City. 
Member: AAAA. 
Recogmtions: ANPA; APA; AHMP. 
Grtpert Gootp, Space Buyer, New York Office. 
A capable agency soliciting general, financial and technical 
accounts. Serves twelve clients. 


THE F. R. STEEL CO., 
840 No. Michigan Avenue, Chicago, III. 


Recognitions: PPA; APA. 


E. G. STELLINGS CO., Inc. 
Murchison Building, Wilmington, N. C. 
Recognitions: ANPA; APA; AHMP. 

E. G. Stretiines, President, Treasurer and Space Buyer. Four- 

teen years’ practical advertising experience covering retail 

and wholesale stores, theaters, newspaper and agency. 

This agency is a member of the Lynn Ellis Group. It is thor- 

oughly experienced in advertising through direct-mail. Serves 

efficiently accounts of all classification and particularly those 
of a school, resort, proprietary, or drug nature. Among its 
twelve clients the three oldest are Wilmington Chamber of 

Commerce, Apinol Corp. and Yerkes Chemical Co. The three 

largest are City of Wilmington, Mebane Bedding Co. and 

Bradley Laboratory. 


STERLING ADVERTISING AGENCY 
700 §. Council Street, Muncie, Ind. 

# Recognitions: APA; AHMP. 

ARTHUR R. STERNAU 
1003 Bailey Building, Philadelphia, Pa. 
Recognitions: ANPA; AHMP. 

STERNFIELD-GODLEY, Inc. 

9-15 Park Place, New York, N. Y. 

Recognitions: APA; AHMP. 


Est. 1916 


Established 1922 


STEUERMAN SERVICE 
15 East 26th Street, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 


H. & J. STEVENS CO. Established 1918 
506 Murray Building, Grand Rapids, Mich. 
Recognitions: PPA; ABP; APA; AHMP. 

Joe STEVENS, Jr., President and Space Buyer. A. Warp 

PALMER, Vice-President. JoHN STEVENS, Treasurer and Space 

Buyer. Marvin LINDEMANN, Secretary. 

An efficient agency handling accounts in a wide range of fields. 


HERMON W. STEVENS, AGENCY 
244 Washington Street, Boston, Mass. 


Recognitions: ANPA; APA; AHMP. 


JEWELL F. STEVENS CoO. 
19 So. La Salle Street, Chicago, Ill. 
Recognitions: PPA; APA; AHMP. 
J. F. Stevens. J. H. Krause. 
This agency is organized to secure results for general, finan- 
cial, technical, school and resort advertisers, Its staff special- 
izes in radio, business paper, outdoor and direct-mail adver- 
tising and publicity news service. Handles thirty-nine ac- 
counts, of which the oldest are Colonial Fireplace Co., B. B. 
Kirkbride Bible Co. and Excello Products Co. The three 
largest are Northern Hemlock Mfrs. Assn., Bryant & Strat- 
ton College and Colonial Fireplace Co. 


STEWART-DAVIS ADVG. AGENCY 

400 North Michigan Avenue, Chicago, II]. 

Member: AAAA; ABC. ‘ 

Recognitions: ANPA; PPA; APA; AHMP. 
An efficient agency serving national accounts in diversified 
lines. 


THE C. C. STOCKFORD CO. 
136 Huron Street, Toledo, Ohio 


Recognitions: APA; AHMP. 


A. M. STOCKMAN ADVG. AGENCY Est. 1914 
20 Vesey Street, New York City. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
A. M. StockKMAN. Twenty-two years’ agency experience. 
Previous to that connected with printing and publishing house. 
W. ArtHour Ler. In advertising work since 1920 as copy and 
service man. At one time New England advertising repre- 
sentative of Plumbers Trade Journal. L. A. StocKMAN, Re- 
search Director and Space Buyer. CHARLES O’LAUGHLIN, 
Merchandising Director. 
An agency especially fitted for general, financial, technical, 
school, resort and mail-order accounts. It specializes in busi- 
ness paper and direct-mail advertising. At present serves 
nineteen accounts. 


JULES P. STORM & SONS, Inc. 
420 Lexington Avenue, New York, N. Y. 


Recognitions: ANPA; PPA; AHMP. 


J. IRVIN STRAIN, Inc. Established 1920 
Eutaw and Biddle Streets, Baltimore, Md. 


Recognitions: APA; AHMP. 


J. Irvin Strain, Space Buyer. C. V. HANSON. 

This agency is well adapted to serve general and mail-order 
accounts. Now serves nine clients, of which the oldest are 
D. H. Fulton & Bro., Superba Co. and Sterling Co. 


STRANG & PROSSER ADVERTISING AGENCY 
Smith Building, Seattle, Wash. 


Recognitions: ANPA; PPA; APA; AHMP. 


STREET & FINNEY, Inc. Established 1902 

40 West 40th Street, New York City. 

Branch: 185 Devonshire Street, Boston, Mass. 

Member: NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
FRANK Finney, President. Formerly general freight and 
passenger agent of a western railroad. Afterwards with Mail 
and Express, a New York paper. Rospert FINNEy, Secretary 
and Research Director. F. N. Finney, Treasurer. G. G. 
CLarRK, Vice-President and Art Director. With this'organiza- 
tion ten years. Previously with Blackman Ross, Calkins & 
Holden and Frank Presbrey Co.; also New York Times. F. 
WeEs.Ley Hevner, Vice-President. Formerly with Fleisher 
Yarn Co. of Philadelphia, and Donovan-Armstrong Agency. 


Established 1922 


Est. 1910 
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STREET & FINNEY, Inc.—(Continued) 
F, Hetrar, Production Manager. RusseLL MITCHELTREE, 


Vice-President and Director of Copy. A. L. Ricg, Vice- 
President in charge of Boston Office. M. J. Axsott, Vice- 
President and Merchandising Director. Has charge of sales. 
Joun F. Mayer, Space Buyer. 

This agency is experienced in handling financial, technical, 
radio and general accounts to the complete satisfaction of the~ 
advertiser. It makes a specialty of publicity news service. 
Knows how to get successful results for its clients through 
radio, business paper and outdoor advertising. Handles sixteen 
accounts. The three oldest are Shaw-Walker Co., United 
Drug Co. and Liberty Mutual Insurance Co. The largest are 
Mello-Glo Co., Dwinell-Wright Co. and United Drug Co. 


. J. L. SUGDEN ADVERTISING CO., Inc. 
307 No. Michigan Avenue, Chicago, Il. 


Recognitions: ANPA; PPA; APA; AHMP. 


G. LYNN SUMNER CO., Inc. Established 1925 

285 Madison Avenue, New York City. 

Member: AAAA; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
G. Lynn Sumner, President. Formerly advertising director, 
International Correspondence Schools, and_ vice-president, 
Woman’s Institute. At one time president of A. N. A. PavuL 
M. Bryant, Vice-President and Merchandising Director. Fif- 
teen years’ selling and direct-mail experience. Formerly vice- 
president Buckley Dement Co. Rosert K. Leavitt, Secretary- 
Treasurer and Research Director. Previously advertising man- 
ager of Onyx Hosiery and later secretary-treasurer of A. N. A. 
Jos. Botanp, Space Buyer. 
A well-organized agency particularly adapted for mail-order, 
textile, wearing apparel and style merchandise accounts, as 
well as general business. Present clientele: seven. Oldest: 
Singer Sewing Machine Co., Dennison Mfg. Co. and Amory, 
Browne & Co. Largest: Singer Sewing Machine Co., Den- 
nison Mfg. Co. and National Blank Book Co. 


THE SWEENEY & JAMES CO. Established 1919 

1632 Euclid Avenue, Cleveland, Ohio 

Member: NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Joun F. Sweeney, President . Franx G. James, Vice-Presi- 
dent. Barctay Metprum, Vice-President. JosepH HEWsMITH, 
Vice-President. Ruta R. Harvey, Secretary and Treasurer. 
Winsor B. Frencu, Research Director. WaAtter J. Munro, 
Merchandising Director. Harry B. Snyper, Head of Space 
Buyers. 
This is a well-organized agency well qualified to serve general 
and financial accounts. It specializes in business paper, out- 
door and direct-mail advertising, also publicity news service. 
Has present clientele of twenty-three, among which the oldest 
are Plain Dealer Publishing Co., Jordan Motor Car Co. and 
General Fire Proofing Co. The largest are Jordan Motor 
Car Co., Central Alloy Steel & Peerless Motor Car Corp. 


SWISHER ADVERTISING SERVICE 
Mears Building, Scranton, Pa. 
Recognitions: ANPA; AHMP. 

SYVERSON-KELLEY, Inc., ADVG. 
612-14 Mohawk Building, Spokane, Wash. 
Member: AAAA. 

Recognitions: PPA; ABP; AHMP. 

A. H.°Syverson, President and Space Buyer. In advertising 

business since 1913. Raymonp P. Ketiey, Vice-President. 

Formerly secretary, Gregg Publishing Co. Lee R. Dovuste, 

Secretary. Eight years’ advertising experience. Mrs. Lots 

K. Krugcer, Space Buyer. 

This agency is affiliated with the Hamman Advertising Or- 

ganization, Inc., and Lesan Advertising Agencies, Inc, It is 

organized to give service to financial, school, resort, retail and 
manufacturing accounts. It specializes in advertising through 
direct-mail and publicity news service. Of the forty accounts 
served, the three oldest are Broadview Dairy Co., Spokane 

Chamber of Commerce and McGoldrick Lumber Co. The three 

largest are Old National Bank & Union Trust Co., Spokane 

Chamber of Commerce and Joyner Drug Co. 

M. C. TAYLOR CO. Established 1928 
601 National Fidelity Life Building, Kansas City, Mo. 
Recognitions: ANPA; APA; AHMP. 

M. C. Tayzor. P. W. Limerick. Pavut Mier. W. G, 

HEReEN. 

This agency serves forty accounts in a wide diversity of fields 


- Est. 1919 


and is especially adapted to give efficient cooperation to tech- 
nical, mail-order, food, farm implements and _ construction 
business. The members of its staff are experts in radio, busi- 
ness paper and direct-mail service and publicity news service. 


PAUL TEAS, Inc.,. ADVG. COUNSELORS Est. 1920 
735 Guardian Building, Cleveland, Ohio ; 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Paut Teas, President. Over twenty-five years’ advertising 

experience covering connections with N. W. Ayer, Deming 

Co., McFarland Publicity Service, H. K. McCann Co. and 

Caxton Co. RarpH LeavenwortuH, Secretary. Four years 

Y. M. C. A. work. Advertising manager for four years. Con- 

nected with above agency six years. W. E. BAUGHMAN, Treas- 

urer. Certified Public Accountant for more than thirty years. 

J. C. Patterson, Research Director and Space Buyer. 


The above agency solicits and successfully serves accounts in 
every line, but is particularly efficient in handling industrial 
and technical business. Its advertising through business papers 
and direct-mail gets results for advertisers. Individual mem- 
bers of the organization specialize in publicity news service. 
At this time sixteen accounts are being served. Among them 
the three oldest are Byers Machine Co., Canfield Oil Co. and 
Elwell-Parker Electric Co. The three largest are Austin Co., 
Canfield Oil Co. and Byers Machine Co. 


J. WALTER THOMPSON CO. Established 1864 
420 Lexington Avenue , New York City, N. Y. 
Branches: Boston, Mass.; Cincinnati, Ohio; Chicago, II1.; 
San Francisco, Calif.; London, England; Berlin, Ger- 
many; Copenhagen, Denmark; Stockholm, Sweden; 
Antwerp, Belgium; Madrid, Spain; Paris, France; War- 
saw, Poland; Alexandria, Egypt; Port Elizabeth, South 
— Buenos Aires, Argentine Republic; Sao Paulo, 

razil. 


Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


STANLEY Resor, President. Grmpert KINNEY, CHares E. 
RAYMOND, WALTER G, Resor, Henry T. STANTON, JAMES W. 
Youne, S. H. Ricney, Stewart L. Mims, Joun B. Watson, 
Lioyp W. Barture, Mitton J. Biarr, WittiaM L. Day, Wr1- 
LIAM C, Esty, Witt1AM G. PALMER, FREDERICK O. PERKINS, 
Joun U. Reser, JAMES D. Wootr, Vice-Presidents. Howarp 
Kong, Secretary. FEarte CLARK, Treasurer and Assistant Sec- 
retary. A. V. Pottock, Assistant Treasurer, PAut T. CHER- 
INGTON, Research Director. WaAtter G. Resor, Manager, Bos- 
ton. Howarp Henperson, Manager, Cincinnati. Henry T. 
STANTON, Manager, Chicago. VERNoN R. CHURCHILL and 
J. Marx Hate, Co-Managers, San Francisco. SAMUEL W. 
Meek, Jr., London. Kennerr W. Hinxs, Manager, Berlin. 
Puitiep RicHarpson, Manager, Copenhagen. ApriaAN Heap, 
Manager, Stockholm. Epwarp E. Prart, Manager, Antwerp. 
ArTHuR E. Harrzett, Manager, Madrid. Kart Knirr, Man- 
ager, Paris. Grorce P. RicHARDSON, Jr., Manager, Warsaw. 
CuesteR H. DuCtor, Manager, Alexandria. Francis J. 
McArpLe, Manager, Port Elizabeth, Henry C. Flower, Jr., 
Manager, Buenos Aires and Sao Paulo. 

This is one of the oldest and largest advertising agencies in 
the country. It is well known internationally, having offices 
in many foreign countries; and has been responsible for many 
of the outstanding advertising campaigns. Its list of clients 
includes some of the most important national and international 
adverisers, many of whom it has served upwards of twenty 
years. The agency is thoroughly experienced in securing out- 
standing results from radio, business paper and outdoor media. 
Individual members of its capable staff specialize in publicity 
news service. Ninety-seven accounts, embracing almost every 
field, are now being served by this agency. 


For further information, see page 213. 

THE THOMPSON-KOCH CO. 

32 West Sixth Street, Cincinnati, Ohio 
Recognitions: PPA; APA; AHMP. 

THWING & HERBERT, Inc. Established 1925 
192 Lexington Avenue, New York City, N. Y. 
Recognitions: ANPA; PPA; AHMP. 

Watter E. Tuwine, President and Space Buyer. 

Hersert, Secretary, Treasurer and Space Buyer. 

ScrivEN, Space Buyer. 


This agency specializes in mail-order and general publishers’ 
accounts with successful results. It is thoroughly experienced 


Frank M. * 
Russe L. 


in direct-mail advertising. Among its twelve clients the oldest 
are G. & C. Merriam Co., Ronald Press and D. Van Nos- 
trand & Co. 
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Grief 


There are days 
when it pours - 


fe . Advertising Manager 
knows the days when the 
accumulated troubles of his uni- 
verse descend together in a deluge 
upon his desk—when he finds 
himself staring at a nightmarish 
swirl of letters, memoranda and 
telegrams, each bearing its mes- 
sage of what is known in adver- 
tising circles as Grief. 

Here’s a wire to say that the 
big travelling display scheduled 
for three days beginning tomorrow 
in the window of the biggest 
dealer in Pittsburgh is AWOL 
in transit and kas been for a week. 
There’s a letter from the Frisco 
office reporting that the Blank 
Company, exclusive dealers in 
Los Angeles, have got to have a 


EES 


cooperative advertising allowance 
or they'll play in someone else’s 
back yard from now on. 

The Production Manager has 
just recollected that two weeks 
ago the specifications of the 44x 
model were changed and that the 
Advertising Department might 
want to know “‘so as to fix up 
the catalog” —which is now on 
the press running its third color. 
The Treasurer wants a detailed 
summary of every bill to be paid 
between now and September 30. 
Miss Flutter is going to get mar- 
ried ; he must hire a new secretary. 
The printer’s boy has been “‘on 


~ the way over”’ since — 


We know something about 
the special grief of an Advertis- 
ing Manager’s life because our 
principals have all been Adver- 
tising Managers themselves. As 
an agency we believe it is our 
duty to keep publication ad- 
vertising grief off the desks of 


our clients and to borrowsome of 
the other grief for our own desks. 

We believe the first requisite 
of an agency should be the ability 
to do a supremely good job of 
plan and copy for publication 
advertisi ig. Ad for that assign- 
ment we believe an agency 1s 
the bettcr qualified if its princi 

als have been trained, as ours 
a on the side of the advertis- 
ing fence where only results count. 

But the service of an agency 
does not stop with publication 
advertising. It involves rendering 
to the client a skilled, under- 
standing assistance in everything 
connected with the distribution 
of merchandise. We believe this 
service is the better rendered by 
men who have acquired an inti- 
mate knowledge of the adver- 
tiser’s point of view by actual 
experience with all the variously 
assorted items of grief which 
harrass the Advertising Manager. 


THE Gry LYNN’SUMNER’COMPANY inc 


cAdvertising 


G-LYNN-SUMNER » 
285 MADISON AVENUE 
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TOMOWSKE ADVERTISING AGENCY 
Chronicle Building, Spokane, Wash. 


Recognition: ANPA. 
ErNEst TOMOWSKE, owner. 
A personal service agency of a very fine type, specializing on 
Pacific Northwest newspaper campaigns. 


CHARLES H. TOUZALIN AGENCY 
7 So. Dearborn Street, Chicago, IIl. 
Member: NOAB. 

Recognitions; ANPA; PPA; APA; AHMP. 

CuarLtes H. Tovuzauin, President. Twenty-five years with 

Lord & Thomas previous to founding above agency. WILLIAM 

B. Swann, Vice-President. Before joining this agency in 

1916, was connected for nine years with Mahin Advertising. 

J. C. WituiaMs, Vice-President. Formerly with Crowell, Wil- 

liams & Co., Benson, Gamble & Co., and Critchfield & Co. 

ALBERT R. CALLIES, Secretary, Treasurer and Space Buyer. 

M. A. BetrmMan, Manager, Classified Department. 

The above agency is thoroughly experienced in handling busi- 

ness in every field, but particularly resort, mail-order, farm 

paper and household accounts. It employs specialists in radio, 
business paper, outdoor and direct-mail advertising. Of its 
seventy-five clients the three oldest are Vaughan Seeds, Chi- 
cago Flexible Shaft Co. and Chicago, Duluth & G. B. Transit 
Co. The largest are Imperial Furniture Co., Borden’s (of 
Illinois) and Chicago, Duluth & G. B. Transit Co. 


ARTHUR TOWELL, Inc. 
119 Monona Avenue, Madison, Wis. 


Recognition: APA. 
ARTHUR TOWELL, President. 
A personal service agency with a dozen clients including the 


Jamesville Gazette, Kemp Canning Co., Guardian Life Insur- 
ance Co. and Schoelkopf Door Operators. 


W. I. TRACY, Inc. Establishd 192! 
420 Lexington Avenue, New York City, N. Y. 
Recognitions: PPA; APA; AHMP. 

Wm. Irwin Tracy, President, Treasurer and Space Buyer. 

ARTHUR S. GaARRABRANTS, Vice-President and Secretary. 

FRANK S. Kent, Vice-President, Merchandising Director and 

Space Buyer. J. Crement Boyp, Vice-President, Research 

Director and Space Buyer. Grorce M. Pease, Assistant Treas- 

urer. Ropert B. PEARSALL, Space Buyer. 

The above is a well-organized agency successfully serving and 

soliciting accounts in every field. It specializes in radio, busi- 

ness paper, outdoor and direct-mail advertising and publicity 
news service. Of its forty-two clients the three oldest are 

Strong, Hewat & Co., Inc., Sonny Blouse Co., Inc. and Samuel 

Budd. The three largest are Alice Foote MacDougall & 

Sons, Inc., Irons & Hoover, Inc., and Hodshon Co. 


TRACY-LOCKE-DAWSON, Inc. Established 1913 
Majestic Building, Dallas, Texas 
Member: AAAA; NOAB; ABC. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 


SHELLEY E. Tracy, President. With this agency since its 
establishment. Raymonp P. Locke, Vice-President and Treas- 
urer, Connected with above agency since 1913. J. M. Dawson, 
Vice-President. With agency since 1919. C. B. WakeLey, 
Secretary. Member of above since 1919. H. H. Rosins, As- 
sistant Treasurer. Joined agency in 1919. Jas. E. Crark, 
Research and Merchandising Director. H. E. Hennricx, Space 
Buyer. Monty Mann, Assistant Space Buyer. 

This agency is well prepared to give successful service to all 
accounts and especially those of a financial, technical, school, 
resort, mail-order or association character. Among -the 
present clientele of seventy-eight the three oldest are Marland 
Refining Co., Mistletoe Morning Glory Creameries and Geb- 
hardt Chili Powder Co. The three largest are Marland Refin- 
ing Co., Dr. Pepper Co. and Industrial Dallas, Inc. 


For fyrther information, see page 215. 


TRACY-PARRY CO., Inc. 
Public Ledger Bldg., Philadelphia, Pa. 
Member: AAAA; NOAB. 
Recognitions: ANPA; PPA; APA; AHMP. 

W. B. Tracy, President. Formerly with Frank Presbrey Co. 


Established 1911 


Established 1909 


E. S. Parry, Vice-President. Previously connected with West- 
ern Electric Co. Newspaper editorial experience. F. H. War- 
NER, Vice-President. 
connection. 


Was with Bird & Son prior to above 
F. C. Setsy, Vice-President and Merchandising 


Director, Member of Timmons Electric Co. previously. DuN- 
caAN MacPuerson, Secretary. Harry E. Fauser, Treasurer. 
Was formerly with American Pipe Co. in advertising capacity. 
Herpert M. Morris, Research Director. James C, GIBSON, 
Space Buyer. 

This agency is organized to give efficient service to accounts 
in every field but particularly to those where women are the 
principal purchasing factors. It knows how to secure profitable 
returns from radio and business paper advertising. Individuals 
of its staff specialize in publicity news service. Of the twenty- 
four accounts it is now serving, the three oldest are William 
Skinner & Sons, Penn. Lawn Mower Co, and Henry A. Dreer. 


TRADES ADVERTISING AGENCY 
665 Fifth Avenue, New York City. 
Member: AAAA; NOAB. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

G. Water Linpsey, Founder and Sole Owner. E. Forrest 

Simpson, Research Director. H. K. Burnuam, Merchandis- 

ing Director. J. Congr, Space Buyer. 

This agency gives special attention to business paper, outdoor, 

moving picture and direct-mail advertising. It is well-equipped 

to serve general and technical accounts. 


TRANSOM AGENCY, Inc. 
637 No. Michigan Avenue, Chicago, III. 


Recognitions: APA; AHMP. 


THE TUCKER AGENCY, Inc. 
303 Fifth Avenue, New York City. 
Recognitions: ANPA; ABP; APA; AHMP. 
W. G. Tucker, Jr., President. A. W. Tucker, Vice-President. 
M. A. Mutten, Secretary, Treasurer and Space Buyer. F. 
C. HENpDERScHOTT, Space Buyer. 
The above agency gives careful and profitable service to all 
accounts but is particularly successful in handling technical, 
school and resort business. Its list of ten includes New York 
Edison Co., United Electric Light & Power Co. and Yonkers 
Electric Light & Power Co. : 


TUTHILL ADVERTISING AGENCY 
1133 Broadway, New York City. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

L. W. C. Tutu, President and Space Buyer. Formerly 

advertising manager, Lord & Burnham Co. Experienced in 

selling and merchandising. W. J. Neat, Vice-President. G. 

E. Wruitams, Secretary. R. I. Corey, Treasurer and Space 

Buyer. R. K. Jones, Research Director and Space Buyer. A. 

R. Hopper, Merchandising Director. 


This is a capable agency serving general accounts and par- 
ticularly adapted to give valuable service to those dealing with 
building materials. It has specialists in business paper and 
direct-mail advertising. Of its fifteen clients, the three oldest 
are Lord & Burnham Co., Hitchings & Co. and Burnham 
Boiler Corp. The largest are Lord & Burnham Co., Burn- 
ham Boiler Corp. and Rome Brass Radiator Corp. 


TUTTLE BETTER ADVERTISING 


First National Bank Building, Durham, N. C. 
Accounts include Chambers of Commerce of Burlington and 
New Bern, the Keeley Institute, and the Mebane Bedding Co. 


R. E. TWEED CO. 
Allman Building, Philadelphia, Pa. 


Recognitions: APA; AHMP. 


TYLER KAY CO. 
775 Main Street, Buffalo, N. Y. 


A personal service agency. Accounts include E. H. Ferree 
Co., Mary Lincoln Candies and Taber Pump Co. 


O. S. TYSON & CO., Inc. 
230 Park Avenue, New York, N. Y. 


Recognitions: ABP; AHMP. 


Oscar S. Tyson, President. Broad experience in electrical 
design work, advertising and selling. At one time Eastern 
sales manager of Electrical World, working in conjunction with 
McGraw-Hill Electrical Group; later vice-president of Rickard 
& Co., Inc. L. W. Seericsperc, Vice-President and Treasurer. 
Early experience covers engineering and machine production 
work. Has been associated successively with Scientific Ameri- 
can, Hill Advertising Agency, McGraw Publishing Co. and 
McGraw-Hill Co. Operated an agency for industrial clients. 
W. L. Towne, Vice-President. Studied and taught engineering. 


Established 1909 


Established 1913 


Established 1904 
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| J. WALTER THOMPSON 


le 
y- 
09 
s- Through five strategically located offices in the United 
~ States and twelve offices in other countries which cover 
Europe, North and South Africa and South America, we 
offer advertising agency service which has demonstrated 
O13 its merit for many of the world’s foremost advertisers, 
| several of whomwe have served for more than twenty years. 
‘7 NEW YORK. Graybar Bldg. - 420 Lexington Ave. 
= CHICAGO . . - 410 North Michigan Avenue 
ork 
aii BOSTON . 80 Boylston Street 
— CINCINNATI . Chamber of Commerce Building 
" ‘SAN FRANCISCO . - Russ Building 
Ric LONDON . Bush House, Aldwych, W.C.2 
A 
‘aes PARIS. - - + + 12 Boulevard de lg Madeleine 
with 
= BERLIN . . . - ~~ + Unter Den Linden 39 
tham 
- MADRID. Pi Y Margall 9 
os COPENHAGEN . Axelborg (V) 
; Co. 
STOCKHOLM . Kungsgatan 39 V 
ANTWERP . - 115, Avenue de France 
erre ALEXANDRIA . 27, Rue Cherif Pacha 
PORT ELIZABETH - So. Africa - Netherlands Bank Bldg. 
sae BUENOS AIRES . Argentine - 50 Calle San Martin 
with 
cn SAO PAULO, Brazil - - Praca Ramos Azevedo 16 
iction 
ge WARSAW . » Czackiego 17 
lients. 


TOTAL POPULATION SERVED BY THESE OFFICES IS 560,809,000 
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O. S. TYSON & CO., Inc.—(Continued) 

Formerly advertising engineer of General Electric Co., handling, 
among others, such G. E. products as crane and hoist motors, 
electric locomotives, motor generator sets, marine generator 
sets, turbines, etc. Advertising manager and assistant sales 
manager of the Austin Co., Cleveland. At one time in charge 
of educational advertising for the General Electric Co, Earu 
K. Stevens, Secretary. Banking experience. Formerly with 
copy and service department of McGraw-Hill Co. and Rickard 
& Co., working through this agency from research and statis- 
tical work to the position of assistant to vice-president. 

This agency specializes in industrial, electrical and technical 
accounts. It serves approximately thirty-two, among which are 
Hanson-Van Winkle-Munning Co., Keuffel & Esser Co. and 
Lehigh Structural Steel Co. 


UNITED ADVERTISING AGENCY 
8 West 40th Street, New York, N. Y. 
Branches: Kinney Building, Newark, N. J.; New 
Haven, Conn.; Paterson, N. J. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Leonarp Dreyruss, Chairman of Board, formerly sales man- 
ager of Charles E. Hires Co. BerrHotp M. NusssauM, Presi- 
dent, formerly with Colliers. Nat C. WitpMAN, Vice-Presi- 
dent, at one time of Wildman Advertising Agency. ‘THEODORE 
T Ferrincer, Treasurer, previously advertising manager of 
Hahne & Co. JoserpH A. BurRELL, Secretary. Henry E. Ast, 
Research Director, Vincent V. VAN BeEurEN, Merchandising 
Director. L. Bertram and C. Hitsporr, Space Buyers. 

This agency has thirty accounts, the oldest and largest being: 

Interwoven Stocking Co., Bond Electric Corp., United Hotels 

Co. and Wheatsworth. It is especially fitted for handling 

general and mail-order accounts. Has specialists in radio, 

business paper, outdoor, direct-mail advertising and publicity 
news service. 


UNITED SERVICE ADVERTISING ‘ 
972 Broad Street, Newark, N. J. 


Recognitions: APA; AHMP. 


UNITED STATES ADVG. CORP. Established 1921 

Home Bank Building, Toledo, Ohio 

Branch: 250 West 57th Street, New York, N. Y. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Warp M. Canapay, President and Treasurer. Gro. W. Ritter, 
Vice-President and Secretary. S. R. Swiss, Vice-President. 
C. W. SANTEE, Executive in charge of Merchandising. W. H. 
LEININGER and\F. L. McCase, Account Executives. M. H. 
Pierce, Space Buyer, Toledo office, and C. WoHLPaRT, Space 
Buyer, New York office. G. C. JerFerson, Production Man- 
ager. FRANK A. Kapp, Research Director. 
An agency equipped with personnel capable of handling ac- 
counts in diversified fields. Has the following specialists: 
F. H. Canaday, Export. W. I. Irvine, Direct-Mail; J. C. 
Goldrick, Publicity; R. J. Faller, Outdoor, Moving Pictures. 
N. C. Beerend, Radio, Toledo Office. Dudley Siddall, Pub- 
licity, New York Office. The agency is especially fitted for 
general, financial and technical accounts. Of its thirty-two 
clients Willys-Overland Co., Tillotson Mfg. Co. and The Elec- 
tric Auto-Lite Co. are the oldest, and Willys-Overland Co., 
Franklin Automobile Co. and The Fisk Tire Co., Inc., the 
largest. 


HARRY URDANG, ADVERTISING 
1133 Broadway, New York, N. Y. 


Recognitions: APA; AHMP. 
LOUIS V. URMY 
41 Park Row, New York, N. Y. 
Recognitions: ANPA; PPA; APA; AHMP. 
VAN ALLEN CO,., Inc. 
307 No. Michigan Avenue, Chicago, IIl. 
Recognitions: ANPA; PPA; APA. 
VAN AUKEN-RAGLAND, Inc. 
Daily News Plaza, Chicago, III. 
Recognitions: PPA; ABP; APA; AHMP. 


KennetH L. Van AUKEN, editorial, sales and advertising 
experience. CHESTER A. RAGLAND, Sales Manager. Fifteen 
The principals of the agency 


Established 1923 


Established 1920 


years’ advertising experience. 
are in charge of space buying. P 
This agency is especially fitted for general, technical, auto- 
motive, railroad, building accounts and employs specialists in 
business paper and direct-mail advertising. 


THE JOHN G. VAN HAAGEN ADVG. AGENCY 
Established 1894 
601 North American Building, Broad and Sansom Streets, 
Philadelphia, Pa. 
Recognitions: ANPA; ABP; APA; AHMP. 


Joun G. Van Haacen, Space Buyer. 

This agency handles ten accounts in general, school and resort 
fields. The three largest and oldest accounts are Fritz & La 
Rue, Inc., importers of oriental rugs; Wright, Tyndale & Van 
Roden, Inc., importers China and giftwares; and H. D. Dough- 
erty & Co., manufacturers of Faultless Bedding. 


VANDERHOOF & CO. Established 1916 

167 East Ontario Street, Chicago, Ill. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
H. D. Sutcer, President. Has had extensive general newspaper 
experience and twenty years’ practical agency experience. 
B. Bottincer. Experienced in financial and general advertising 
work. In agency field sixteen years. R. N. CusHinec, Space 
Buyer. Media specialist for twenty-two years. F. W. THurR- 
NAuU. Thorough magazine experience. * Connected with adver- 
tising agency work for twenty-five years. Kart Hate Dixon, 
Research Director. L. H. Coperanp, Merchandising Director. 
This organization solicits and serves business of all classification 
but is especially successful in handling financial, mail-order, 
radio and furniture accounts. It employs specialists in radio 
and direct-mail advertising and publicity news service. At pres- 
ent it has about forty clients, of which the three oldest are 
Bunte Bros., Kewanee Private Utilities Co. and Canadian 
Pacific Railway. The largest are Bunte Bros., Gulbransen 
Pianos and Radios and Canadian Pacific Railway. 


ADDISON VARS Inc. Established 1922 
Graybar Building, New York, N. Y.; 1280 Main Street, 
Buffalo, N. Y. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

This agency was established in 1922 as Winsten & Sullivan, 

Inc., and incorporated in 1929 under the name of Addison Vars, 

Inc. Appison F. Vars, President, has been engaged in adver- 

tising agency work since the war. His business experience has 

been extended to service as a director of several large cor- 
porations. Harry J. WuNsTeN, Executive Vice-President. 

More than 25 years in sales and advertising work. Formerly 

with Lord & Thomas, Chicago, sales and advertising manager 

of Chicago-Kenosha Hosiery Co., Vanity Fair Silk Mills and 
the Wooltex Co. FRepErick W. KENDALL, Jr., Vice-President. 

With this agency five years; formerly treasurer of Pierce- 

Arrow Finance Corp.; sales manager Wm. H. Walker & Co. 

and in the advertising department of Larkin Co., Inc. Hami.- 

ton H. CuHurcu, Secretary. More than twenty-five years in 
advertising agency work, specializing mainly in mail-order. 

Frank J. Hess, Treasurer. Twelve years with the agency. 

Wm. GaLLow, Space Buyer. M. F. Hatt, Research Director. 

This is a personal service type of agency, handling about 40 

accounts, the three oldest being Crescent Tool Co., F. A. An- 

drea, Inc. and Stewart Motor Corp. The three largest accounts 
are F. A. D. Andrea, Inc. (Fada Radios), Milnesia Labora- 
tories, Inc., (Milnesia Wafers) and Remington-Rand Business 

Service, Inc. They have specialists in radio, business paper, 

direct-mail advertising and are well equipped to handle general 

and technical accounts, 


VENABLE-BROWN CO. Established 1927 
209-15 Second National Bank Building, Cincinnati, Ohio 


Recognitions: ANPA; PPA; ABP; APA; AHMP. 


BryAnt VENABLE. Formerly stockholder and director of The 
Proctor & Collier Co. for ten years. For the twelve years 
previous Mr, Venable was general superintendent for the Chas. 
W. Breneman Co., and for six years, secretary and assistant 
general manager of the Whitaker Paper Co., of which he 
was also a director. Bruce W. Brown. Large stockholder 
and for nineteen years director of The Proctor & Collier Co. 
of Cincinnati. As account executive with this agency he has’ 
handled a large number of representative and diversified ac- 
counts. Bryant VENABLE and Bruce Brown, Space Buyers. 
An agency best fitted to handle general, school and resort 
advertising. Of its twenty-nine accounts, Edwards Mfg. Co., 
Haffner Brothers Co. and W. M. Ritter Lumber Co. are the 
oldest, and Biltmore Mfg. Co., Haffner Brothers Co. and 
Higgin Mfg. Co., the largest. 


VINCENT & VINCENT 
421 Artisans Building, Portland, Ore. 
Recognitions: APA; AHMP. 
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THE SATURDAY EVENING POST 


SERVE 'THE GROWING SOUTHWEST MARKET 
‘, FROM DALLAS—THB CENTER * 


bs) 


The Sout 
A 6 Buu 


ON DOLLAR MARKET 


Must be Served, from.within for Maximum Profits ; 


PI*EIE Souchwest, made up of Texas, 
Oklahoma, Arkansas and Louis- 
jana, is.one of America’s miajor mar~ 
"keting units—a territory with annmal 
~ -buying pawerof more than six billion 


dollars. 


Six billion dollars! Two billion do 
Jars snore than the annual Federal 
Government budget! A billion 
dottary more chan the total valve of 
all United States exports in 1928. | 
Approximately 2 billion dollars more . 
than the value of the world produc- 
tion of wheat in 1928! Over three 
billion dollars more than the value of 
world cotton production Jase year! 


~ A six billion dollar marker is worth 
cultivating, n't it? There must be a 
good valume of business here for you, 
f you go after it right. The way to 
get this business is to serve this rich 
tertitory from within. While exceed- 
ny other. United Srates markee~ 
ing territory in area, the Southwest 
market is isolated by distance fram 
most other grarketing centers. 


From Chicago, it is 1,049 miles to 
Dallas, the ceater of the Southwest gf 
market; from New York it is 1,793 
miles ro this cefiter; from San Fran- 


"Serer the Grea ttiz Soyitiwest Mar 
the Ceater.’* The 

: 5,892 national and sectional 
Concerns maintain sales og manulac- 
turing branches in ‘Dallas pointes te 
this av che logwal distribution and ine « 
dustrial cearer. 


and power teshurces—labor resources 
added ro this tremendous marker, 
have caused many companies to man- 
_ wlacture as well.as sell here. Manufac- 
turing is decidedly on the increase. It 
may pay you to thoroughly investi- 
gare the manvfacturing and sales 
advantages of Dailas and the South- 
* west. We have prepared for executives 
seven valuable reports, which will be 
sent on request. Write us on your 
business letterhead, specifying the 
* reports desired, . 


Industrial Dallas, Inc. 
. 1402 Chamber of Commerce Bldg 
: = DALLAS % 
a 
Ree Va: (ees) 
Vi. “2 — i 


Rich caw material rexurces—tfuel . ° ,, 


chen it is 1,945 miles to the center; 
fron Acianta it is 892 miles. 


The'size of the Southwest market 
from astandpomt of buying pawer—- | & 
and the size and location of the mar 
her fram a geographical standpoinr-— 
indicate very clearly that this great 
market should be served fram within, - 
! i More and more companies each year 

’ . 


Pr 
EXECUTIVES, 

Any or all of these seven reports: 

No. l—Masaet Map oF tre Soctuwsst 

No. 2-—Tix Sowtineest-—Sx Britson 

$ Dotiar Meaney 

No. 3—Datiay—Disracaution Centen 

No. 4~-Lwousraias. Scavey or Dattas 


by # Grockarine at CENTER 
‘Transportation CexTer 
Disraiwetion Center 

. Raw Mareriat Centar 
Poputation (T.apar) Centex 


Southwestern Headquarters to American eee . 
Fur. anv Power CentER Business —~ 1,892. national aod sectional No. 5-—Dsis.ac asia Crrv es Wrnen to Lore 
INDUSTRIAL CENTER concerns mriatain branches in Dacsas, No, 6—Tre Gaowrn or Darias 
Fexanciat. CENTER 5 No. 7—Trxas Componation Laws 


Reprinted trom 
Jahr &® Keene Satorder Kvesing Pow 


| ADVERTISIN 


IN THE 


SOUTHWEST 


a- Besides Industrial Dallas, Inc., This Agency Serves These Important Advertisers 


T, Conoco Oils and Gasoline {Products of merged Marland and Continen- 
al tal Companies}... Dr. Pepper {5c Soft Drink]... Gebhardt’s Chili 

Powder and Chili Products... Stearman Aircraft... Lone Star Natural 
27 Gas... Cotton Seed Products [Association]. . . Southern Rice [Associa- 
110 tion} . . . Texas Citrus Fruits [Association] . . . Mistletoe and Morning 

Glory Butter . .. Katy-Frisco Passenger Service . . . Holland’s Maga- 
he zine . . . Texas Life Insurance Companies [Associated]... Kellogg Corn 


rs Flakes {Southwest} . . . Imperial Sugar ... . City of Galveston . . . Nu- 
mismatic Bank . . . Numetal Weather Strip... Weldon, Williams & 


ne Lick {numbered tickets} and many other accounts of a sectional nature. 


i TRACY-LOCKE-DAWSON, INC. 


nd eAdvertisin g 


AN ORGANIZATION OF 30 PEOPLE - OCCUPYING 5th AND 6th FLOORS MAJESTIC THEATRE BUILDING 
DALLAS, TEXAS 


Members of: American Ass'n Advertising Agencies ... Audit Bureau Circulations . . . National 
Outdoor Adv. Bureau . . . Recognized by: American Newspaper Pub. Ass’n . . . Periodical Publishers 
Ass'n . . . Agricultural Pub. Ass’n . . . Associated Business Papers, Inc. . . . Curtis Pub. Co. 
. Southern Newspaper Pub. Ass'n. . . and all classes of Media. 
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VINCENT & VINCENT—(Continued) 

Frep W. VINCENT, President. Over twenty years’ experience 
as newspaper man, magazine writer and advertising director. 
Zota G. VINCENT, Secretary and Treasurer. For fifteen years 
mostly in department store advertising, Los Angeles and Port- 
land. Peter Twist, Space Buyer. 

This agency is especially qualified to serve financial, school and 
industrial accounts. Of the twenty-seven now served, the three 
oldest are Behnke-Walker Business College, Order of United 
Artisans and Vaughn Motor Works. Its three largest clients 
are First National Bank, Western Savings & Loan Association 
and Behnke-Walker Business College. 


VOLKMANN ADVERTISING AGENCY 
225 West 34tht Street, New York, N. Y. 


Recognitions: ANPA; APA; AHMP. 
VREDENBURGH-KENNEDY CO., Inc. 
171 Madison Avenue, New York, N. Y. 


Recognitions: APA; AHMP. 


WADE ADVERTISING AGENCY Established 1909 
208 West Washington Street, Chicago, Ill. 


Recogmtions: ANPA; PPA; APA; AHMP. 
Avbert G. Wave. W. A. Wave. G. A. Warng, Research and 
Merchandising Director. E. N. Netson, Space Buyer. 
lor twenty years this agency has specialized in agricultural, 
mail-order and newspaper advertising. Among the twenty 
clients now served the three oldest are Brown Fence & Wire 
Co., James Manufacturing Co. and Dr. Miles Medical Co. 


L. H. WALDRON ADVERTISING AGENCY 
19 West 44th Street, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 


WALES ADVG. COMPANY, Inc. Est. 1912 
New York Central Building, Park Avenue, at 46th 
Street, New York. N. Y. 

Member: AAAA; NOAB. 
Recogmiions: ANPA; PPA; APA; AHMP. 

James ALBert WaALEs, President. Twenty-seven years in the 

agency business as owner and principal executive. Don M. 

Parker, Vice-President. Formerly advertising manager and 

secretary of The Century Co. for ten years, in charge of 

Century, St. Nicholas and The American Golfer. H. M. K1EsE- 

WETTER, Secretary and Treasurer. Former experience with 

Michelin Tire Co., Houk Mfg. Co. and M. P. Gould Co., then 

with Wales Advertising Agency for eleven years. K. C. 

Moran, Space Buyer. 


Thirty-three clients in diversified lines of business. Specializes 
in travel, resort, automotive, tobacco, grocery and drug ac- 
counts. Employs specialists in publicity news service, radio 
and outdoor advertising. The three oldest accounts are Miche- 
lin Tire Co., Crown Corset Co. and The Bermuda Trade 
Development Board. The largest are United Cigar Stores, 
Michelin Tire Co. and Union Tobacco Co. 


WALKER & DOWNING Established 1914 
227-228 Oliver Building, Pittsburgh, Pa. 
Recognitions: ANPA; ABP. 

Wittram S. WALKER and Haroitp S. DowNInNc. 

graduates. 


This agency concentrates on industrial, technical and engineer- 

ing advertising. Handles accounts such as coal, iron, pipe, steel, 

locomotives, tracks, cars, etc. Some of its clients are Graham 

ag & Nut Co., H. K. Porter Co. and T. B. Wood’s Sons 
0. 


ALFRED WALLERSTEIN, Inc. 

420 Madison Avenue, New York, N. Y. 

Member: NOAB. 

Recognitions: ANPA; PPA; AHMP. 

Dave E. Biocu, President. Lester L. LrEvericH, Secretary. 
A, J. O’FLauerty, Space Buyer and Research Director. STAN- 
Ley H. CaAmpers, Merchandising Director. 
An agency concentrating on about ten general accounts, the 
three oldest and largest being Phillips-Jones Corp., Bourjois. 
Inc. and Horace Liveright, Inc. Has specialists in radio and 
outdoor advertising. 


ROLAND C. WALLOVER 
Mechanics Trust Building, Harrisburgh, Pa. 
Recognitions: APA; AHMP. 

WANK & WANK 
580 Market Street, San Francisco, Calif. 
Recognitions: APA; AHMP. 


Engineering 


Established 1922 


MASON WARNER COMPANY, Inc. Established 1903 

360 No. Michigan Ave., Chicago, Ill. 

Member: AAAA; NOAB; ABC. 

Recognitions: ANPA; PPA; APA; AHMP. 
Mason WARNER, President and Merchandising Director. As- 
sociated with Theodore Fk. MacManus, Toledo, for four years; 
advertising manager of Reid, Murdoch & Co. for three years; 
also with Snitzier Advertising Co. H. JENKINS, Vice-Presi- 
dent. D. D. Warner, Treasurer and Space Buyer. M. M. 
Warner, Secretary. Ww. Kunz, Research Director. H. M. 
PuRTELL, Space Buyer. 
An old Chicago agency handling twenty-nine accounts along 
general, technical and mail-order lines. Also handles food 
products and toilet requisites. Specializes in radio, business 
paper, outdoor and moving picture advertising. Its oldest 
accounts are Rkeid, Murdoch & Co., Olson Rug Co. and Mother’s 
Remedies Co. 


I. B. WASSON ADVERTISING CO. 
American Bank Building, Kansas City, Mo. 


Recognitions: ANPA; APA; AHMP. 


WATER & McLEOD Established 1922 
412 West Sixth Street, Los Angeles, Cal. 
Member: NOAB. 
Kecogmiions: APA; AHMP. 
J. C. Waters, Space Buyer. Le Roy McLeop, Production 
Manager. 
This agency has specialists in publicity news service, direct- 
mail and radio advertisiitg. Its accounts are along general, 
financial and technical lines. 


FRANK D. WEBB ADVERTISING CO. 
4 No. Howard Street, Baltimore, Md. 


Recognitions: ANPA; AHMP. 


CHARLES A. WEEKS & CO,, Inc. 
274 Madison Ave., New York, N. Y. 
Recogmtions: ANPA; AHMP. 

CHARLES A. WEEKs, President, Twenty-five years’ experience. 

ConRAD CAMPBELL, Vice-President and Research Director. 

Fifteen years’ experience . M. BLUMENSTIEL, Art Director; 

ten years’ experience. Herpert Payne, Treasurer. _M. N. 

Fercuson, Secretary. M. J. Wuire, Space Buyer. C. L. 

Bixpey, Merchandising Director. 

An agency handling fifty accounts: general, school, resort, 

mail-order, toilet goods, drug sundries and proprietaries. Has 

specialists in radio, moving picture and direct-mail advertising. 

The three oldest accounts are Henry Tetlow Co., Strong 

Cobb & Co., Inc. and Sulpho-Naphtol Co. The largest are 

Schering & Glatz, Inc., Henry Tetlow Co. and Eastman School 


of Business. 


ARMAND S&S. WEILL CO. Inc. 
564 Ellicott Square, Buffalo, N. Y. 


Recognitions: ANPA; APA; AHMP. 


M. WEINGARTEN ADVERTISING AGENCY 
286 Fifth Avenue, New York, N. Y. 


Recognitions: ABP; APA; AHMP. 


EDWARD H. WEISS CoO., Inc. 
307 No. Michigan Avenue, Chicago, IIl. 


Recognitions: ANPA; PPA; ABP; APA. 


WELLS ADVERTISING AGENCY, Inc. 
216 Tremont Street, Boston, Mass. 


Member: AAAA. 
Recognitions: PPA; ABP; APA; AHMP. 


Witrrep B. WeELts, President. For fifteen years in general 
advertising work. F. ALLEN Burt, Vice-President, Research 
and Merchandising Director. Marketing and research special- 
ist for twenty years. L. J. Wetts, Treasurer. Administrative 
work for fifteen years. H. M. Jepson, Clerk. In administrative 
work for ten years. W. B. Wetxs, Space Buyer. 

This agency has twelve accounts along general lines. Has 
specialists in business paper and direct-mail advertising and 
publicity news service. Warren Telechron Co., Carbone, Inc. 
and Cohen-Fein Co. are the three largest and oldest accounts. 


J. L. WERTHEIM ; 
56 First Street, New York, N. Y. 


Recognitions: ANPA; AHMP. 


Established 1926 


Est. 1923 


w 
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WESTON-BARNETT, Inc. Established 1920 

Arts & Crafts Building, Waterloo, Iowa 

Branches: 534 Wrigley Building, Chicago, [1l., 305 S. 

Seventh Street, Minneapolis, Minn. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Wetts H. Barnett, President, Merchandising Director and 
Space Buyer. Gwynne Weston, Secretary and Treasurer and 
Space Buyer. H. E. Kiester, Vice-President and Space Buyer. 
A. C. Barnett, Vice-President, Chicago. PHILLIps TAYLOR, 
Space Buyer. 
This agency specializes in general and technical accounts. Men 
in charge are well qualified to handle radio, business paper 
and direct-mail advertising. About thirty accounts, the oldest 
of which are One Minute Mfg. Co., Clay Equipment Corp. 
and Construction Machinery Corp. 


THE WESLEY ASSOCIATES Established 1927 
225 West 34th Street, New York, N. Y. 
Recognitions: ANPA; ABP. 
Harotp G. WesLey. Twenty years’ experience. LELAND G. 
WEsLEY. Eighteen years’ general experience. LINpsAy [I Atk- 
WEATHER, Space Buyer. Twenty years’ experience. G. FOSTER 
BucKMAN, Art Director and Production Manager. 
This agency is especially fitted for general and mail-order 
accounts, particularly accounts dealing with textiles, ready-to- 
wear, home furnishings and toilet goqds. Employs specialists 
in business paper and direct-mail advertising. Handles thirty- 
five accounts of which Hyman & Oppenheim, Leo M. Cooper 
Co. and Deltox Rug Co. are the oldest; and Vanity Fair Silk 
Mills, Gibson Corp. and Ar Winarick the largest. 


WESTERN ADVERTISING AGENCY Est. 1916 

214 Fifth Street, Racine, Wis. 

Members: AAAA; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

SARAH JELLIFFE HossAck, President. FRANz C. JorDAN, Vice- 
President. TAytor J. Brokaw, Secretary and Treasurer. 
An agency of the personal service type, handling about fifteen 
accounts, general, technical and mail-order, among which are 
Gold Medal Folding Furniture Co., Western Coil & Electric 
Co. and Hanson Clock Co. 


JAS. T. WETHERALD ADVERTISING AGENCY, Inc. 
80 Federal Street, Boston, Mass. 


Recognitions: ANPA; APA; AHMP. 


GUY C. WHIDDEN ADVERTISING AGENCY 
1321 Arch Street, Philadelphia, Pa. 


Recognitions: APA; AHMP. 


WHIPPLE & BLACK, Inc. 
Fox Theatre Building, Detroit, Mich. 


Recognitions: PPA; APA; AHMP. 


FRANK B. WHITE CO. 
33 S. Clark Street, Chicago, Ill. 


Recognitions: APA; AHMP. 


THE HARM WHITE COMPANY 
Keith Building, Cleveland, Ohio 


Recognitions: APA; AHMP. 


Harm Wuirte, President. E. H. Bryant, Vice-President. For- 
merly president of the Bryant Automobile Co. R. C. TEter, 
Space Buyer. 

An agency specializing in general, technical, mail-order and 
aviation advertising. The oldest accounts are Liberty Gauge 
& Instrument Co., Health Appliance Co. and Edam Manufac- 
turing Co. The largest accounts are Liberty Gauge & Instru- 
ment Co., Ohio Varnish Co., Dock and Terminat Co. and 
Apollo Mfg. Co. 


Established 1923 


WHITE & PARTON , Inc. 

25 W. 45th Street, New York. N. Y. 
Recoguitions: ANPA; PPA; APA. 
Hvuco Parton, President. Percival Waite, Treasurer and 
Research Director. Francis DrWrtt, Vice-President and 
Director. L. Epwarp Scriven, Merchandising Director. Har- 

orp R. Trrman, Space Buyer. 


An_ agency fitted to handle general, financial, technical and 
mail-order accounts. It employs specialists in radio, business 
Paper, moving picture and direct-mail advertising and publicity 
news servce. Florence Stove Co. is the oldest and largest 
of four accounts. 


Establ'shed 1928 


EDMUND S. WHITTEN, Inc. 

30 Newbury Street, Boston, Mass. 

Recognition: ABP. 
EpmMunp S. Wairtten, Vice-President and Treasurer. ROLAND 
R. DarwinG, Vice-President and Research Director. CHENEY 
L. Hatcu, Assistant Treasurer. WINTHROP S. CLAPP, Secre- 
tary and Production Manager. H. F. Kinc, Manager Indus- 
trial Advertising and Merchandising Director. 
An agency handling about thirty-five accounts, among which 
are Cambridge Conservatory of Music, Emerson Apparatus 
Co., Hotel Sheraton, Boston; New England National Creamery 
Products Co., Tenney Coal Co. 


JOHN L. WIERENGO & STAFF, Inc. Established 1918 
610 Building & Loan Building, Grand Rapids, Mich. 
Recognitions: ABP; APA. 

Joun L. Wrerenco, President, Treasurer, Merchandising and 

Space Buyer. Sales manager with the Continental Motors, 

1912-13; publisher’s representative, 1913-14; general manager 

of a truck company, 1915-16. G. H. ENGLAND, Secretary and 

Research Director. 

This agency specializes in general and technical advertising 

and handles sixteen accounts. The Piston Ring Co., Reynolds 

Asphalt Shingles and Browne-Morse Co. are the oldest clients 

and have been with the agency over eleven years. The Piston 

Ring Co., Marvel Carburetor (Div. of Berg-Warner Corp.) 

and Challenge Refrigerator Co. are the three largest accounts. 


WIGHTMAN-HICKS, Inc. 
21 East 40th Strret, New York, N. Y. 


Recognitions: ABP; APA; AHMP. 


WILLIAMS & CUNNYNGHAM, Inc. Est. 1902 
6 No. Michigan Avenue, Chicago, III. 
Branches: 2008 Franklin Trust Building, Philadelphia; 
704 Rockford National Bank Bldg., Rockford, IIL; 
Williams & Cunnyngham, Ltd., Metropolitan Building, 
Toronto, Canada. 
Member: NOAB; ABC. , 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 
Lioyp MAxweELL, President and General Manager. Guy C. 


. Prerce, Vice-President: Cram B. ENncstrom, Vice-President. 


J. V. Grtmour, Secretary. Lewis M. Wiittams, Treasurer. 
BrapLey P. WriziAMs, Research Director. B. F. ABELING, 
Space Buyer. 

As an old-established agency, Williams & Cunnyngham Co. 
points to the fact that many of its leading accounts have 
been with the agency for periods varying from ten to twenty- 
seven years. The agency has specialists in radio, business 
paper, outdoor, moving picture and direct-mail advertising and 
publicity news service. It specializes in general accounts, 
clients embracing almost every phase of service, industry and 
business. The three oldest clients are Cudahy Packing Co., 
Hart, Schaffner & Marx and Western Clock Co. The largest 
are Cudahy Packing Co., Western Clock Co. and Chicago, 
Milwaukee, St. Paul & Pacific Railroad. 


For further information, see page 219. 


WILLIAMS & SAYLOR, Inc. Established 1921 

385 Madison Avenue, New York, N. Y. 

Member: NOAB. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
R. W. WriuiaMs, President and Merchandising Director. W. 
T. Pottock, Vice-President. W. F. Apams, Secretary and 
Research Director. K. MacIntyre, Treasurer and Space 
Buyer. 
This agency serves about seventeen accounts along general and 
technical lines. Bigelow-Hartford Carpet Co., Jersey Silk 
Mills and Bliss-Fabyan & Co., Inc. are the oldest. Specialists 
are in charge of radio, business paper, direct-mail advertising 
and publicity news service. 


EDWIN BIRD WILSON, Inc. 
9 Hanover Street, New York, N. Y. 


Recognitions: ANPA; PPA; APA; AHMP. 


P. P. WILLIS, Inc. Established 1926 
507 Produce Exchange Building, Toledo. Ohio 
Recognitions: ANPA; PPA; APA; AHMP. 

P. P. Wittts, President. BeNyAMIN T. Batscnr, Vice-Presi- 

dent. C. M. Wernrne, Secretary and Treasurer. J. A. MANN, 
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P. P. WILLIS, Inc.—(Continued) 
Director. E. M. Burke, Director. : 
An agency serving a small list of prominent accounts, among 
which are Auburn Automobile Co., Dueber-Hampden Watch 
Co. and Warner-Patterson Co. 


WILSON & BRISTOL, Inc. Established 1926 


285 Madison Avenue, New York, N. Y. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Artuur W. Wusson, President, Treasurer and Merchandising 
Director. Five years’ advertising agency experience in New 
York. Ernest M. Bristot, Vice-President, Secretary and 
Merchandising Director. S. EnGar Cote, Vice-President. For- 
merly branch manager of Johns-Manville and representative 
for various industrial and class publications. 
An agency member of the Lynn Ellis Group of advertising 
agencies, handling about twenty accounts, the oldest of which 
are Ransome Concrete Machinery Co., Chipman Chemical En- 
gineering Co., Inc. and Raymond Concrete Pile Co. The 
accounts handled are along general, financial and technical 
lines. 


WIMBERLY-HUBBARD AGENCY, Inc. Est. 1922 


207 Capps Building, Fort Worth, Texas 

Recognitions: ANPA; APA. 
J. H. Wiperty, President and Space Buyer. Eighteen years’ 
advertising experience. A. E. Husparp, Vice-President and 
Secretary. Twenty years’ advertising experience. F, W. WiM- 
BERLY, Treasurer (not active). M. E. Surppre, Research Di- 
rector. 
This agency has about twenty-six accounts of which Texas & 
Pacific Railway, Simon Hubig Co. and West Texas Utilities 
are the oldest and Texas & Pacific Railway, Simon Hubig Co. 
and Denver Railroad are the largest. Specializes in general, 
school, resort, mail-order, public utilities and railroad accounts. 


Cc. C. WINNINGHAM, Inc. Established 1919 

General Motors Building, Detroit, Mich. 

Member: NOAB; ABC. 

Recognitions: ANPA; PPA; ABP; APA; AHMP. 
C. C. WinnincHam, President. SipNey WIL.ts, Vice-Presi- 
dent. WALTER Boynton, Vice-President. J. L. S. ScRYMGEOUR, 
Vice-President. M1ss Brancne Hanna, Secretary. FRrRep 
Barrett, Research Director and Space Buyer. Lynpon O. 
Brown, Merchandising Director. O. E. Lusx, Space Buyer. 
This agency handles general, financial, technical, automotive 
and radio accounts, and specializes in radio, business paper, 
direct-mail and outdoor advertising and publicity news service. 
Eight accounts, the oldest and largest of which are Hudson 
Motor Car; Essex Motors and Gemmer Mfg. Co. 


N. A. WINTER ADVERTISING AGENCY 
1201 Register and Tribune Building, Des Monies, Iowa 


Recognitions: APA; AHMP. 


WOLCOTT & HOLCOMB, Inc. Established 1926 
Chamber of Commerce Building, Boston, Mass. 
Recognitions: ANPA; PPA; ABP; AHMP. 

Rocer Wo corr, President. CHaARLtEs A. Hotcoms, Vice-Presi- 

dent. Harry Harpinc, Jr., Production Manager and Art Di- 

rector. 

A personal service type of agency handling a few national 

accounts, including Waltham Watch Co., Savogran Co., Fiske 

& Co., Inc. Handles radio, business paper direct mail and 

outdoor advertising and publicity news service. Majority of 

accounts are along general and technical lines. Member of the 

Lynn Ellis Group. 


THE MERRELL A. WOOD CO. 
Union Building, Youngstown, Ohio 


Recognitions: ABP; APA; AHMP. 


Established 1904 


WOOD, PUTNAM & WOOD CO. 
178 Tremont Street, Boston, Mass. 
Recognitions: ANPA; PPA; ABP; APA; AHMP. 

Aten H. Woop, President and Treasurer. 


Aten H. Woon, 


- WORTMAN, BROWN & CO., Inc. 


Jr., first Vice-President. R. Earn Dup.ey, second Vice-Presi- 
dent. Davin Besse, Space Buyer. Merchandising handled by 
a committee of five, consisting of A. H. Woop, Sr. A. H. 
Woop, Jr., R. E. Duptey, Production Manager, RicHArp 
Norturop, Account Executive, and CHARLES OLson, Copy 
Chief. 

This agency has about sixty accounts. The three oldest and 
largest are Moxie Co., Houghton, Mifflin Co., and American 
Woolen Co. This agency does a good deal of business paper 
advertising and publicity news service. 


CLOYD F. WOOLLEY, Inc. Established 1924 


306 Steel Building, Denver, Colo. 
Recognitions: APA; AHMP. 


CLoyp F. Woottey, President. Twelve years’ advertising ex- 
perience. G. E. Broytes, Vice-President. Three years with 
this company. M. L. Mutuican, Secretary-Treasurer and Space 
Buyer. Five years secretary of Hower Advertising Agency 
and five years secretary-treasurer with this company. 


This agency has about 18 active accounts, general and mail- 
order. It services twenty-seven accounts. Specialists are in 
charge of business paper and direct-mail advertising. Gates 
Rubber Co., Tilden Health School Assn. and McMurtry Mfg. 
Co. have been with this company for many years. Gates 
Rubber Co., McMurty Mfg. Co. and Catherine McCune are 
the largest accounts. 


WORLD WIDE ADVG. CORP. Established 1919 
11 West 42nd Street, New York, N. Y. 

Branch: L. C. Smith Building, Seattle, Wash., 120 South 
La Salle, Street, Chicago, IIl. 

Recognitions: ANPA; PPA; APA; AHMP. 


Emit M,. Scuouz, President and Merchandising Director. 
Twenty-five years’ newspaper experience. Formerly publisher 
of the New York Evening Post, then successively general man- 
ager of the Pittsburgh Post and Sun, the Philadelphia Press, 
Chicago Daily News, Chicago Record and Chicago Evening 
Post. Nine years’ advertising experience. W. G. FALLon, 
Vice-President. Ten years in the agency business, member of 
the firm of Sherris, Fallon & Eggersman; at one time salesman 
with American La France Fire Engine Co.; five years in the 
woolen business. Miss KATHARINE GANNON, Secretary. JoHN 
SuL.LivAN, Treasurer. Exits J. Fincu, Research Director and 
Space Buyer. 

An agency equipped to handle accounts in varied fields. Has 
specialists in business paper and direct mail advertising and 
publicity news service. Yellow Taxi Corp., General Motors 
Truck Co, and Ohmer Fare Register Co. have been with this 
agency for many years. Federal Water Service Corp., Par- 
melee Transportation Co. and Long Beach on Ocean, Inc. are 
the largest of seventy-five accounts. 


Established 1921 
Mayro Building, Utica, N. Y.; 307 Catharine Street, 
Syracuse, N. Y. 
Recognitions: ANPA; APA; AHMP. 

Ex:sert B. M. Wortman, President and Space Buyer. Five 
years’ advertising manager of Yawman & Erbe Mfg. Co. C. 
E.sert B. M, Wortman, President and Space Buyer. For- 
merly copy-writer, plan and contact man for the Erickson Co., 
H. E. Lesan Advertising Agency and Charles W. Hoyt, Inc. 
Five years’ advertising manager of Yawman & Erbe Mfg. Co.; 
for eight years in business for himself. C. W. SEeLey, three 
years with Patterson-Andress Agency, five years with H. H. 
Franklin Co., and three years with American Piano Co., C. 
M. PatisteD. At one time editor-in-chief of Penn. Punch 
Bowl; three years’ magazine and agency art work and four 
years with Wortman, Brown & Co. E. J. FARLEY and VERNON 
KUNKLE, Space Buyers. 

This agency has specialists in radio, business paper and direct- 
mail advertising and publicity news service. Handles about 
fourteen accounts calling for unusual copy and art ideas. Pro- 
duced Faraday Cigar Campaign which won first place in con- 
test run by National Ad-News. The oldest accounts are Martin 
Cantine Co., Will & Baumer Candle Co. and Heatilator Co., 
and the largest are Martin Cantine Co., International Heater 
Co, and Augusta Knitting Corp. 


R. D. WYLY, Inc. 
Washington, D. C. 


Recognitions: PPA; APA; AHMP. 


MANAGEMENT 


(Qe serve these 
DISTINGUISHED CLIENTS 


F. AHLGRENS TEKNISKA FABRIK, Sweden —"Lakerol” Pastilles 
ALL-AMERICAN MOHAWK CORPORATION, Chicago—Radio Receiving Sets 
AMERICAN FACE BRICK ASSOCIATION, Chicago—Face Brick 

ARCADE MANUFACTURING COMPANY, Freeport, Ill.—Toys 

ASSOCIATED CURLED HAIR INDUSTRIES—Curled Hair 

BENDIX AVIATION CORPORATION, Chicago—Brakes, Starter Drives, Automotive Equipment 
GEORGE B. CARPENTER & COMPANY, Chicago—Marine Supplies 

CARTER CARBURETOR CORPORATION, St. Louis, Mo.—Carburetors 
CHICAGO, MILWAUKEE, ST. PAUL & PACIFIC RAILROAD, Chicago—Railroad 
COLLEGE INN FOOD PRODUCTS COMPANY, Chicago—Food Products 

THE COLLIS COMPANY, Clinton, lIowa—Tray Racks 

COLLIS PRODUCTS COMPANY, Clinton, lowa—Poultry Foods 


- COSMOPOLITAN TOURS COMPANY, Chicago— Travel 


THE CUDAHY PACKING COMPANY, Chicago—“Old Dutch Cleanser” 

DITTO, INC., Chicago— Duplicating Machines and Supplies 

FANNY FARMER CANDY SHOPS, INC., Rochester, N. ¥Y.—Chain Candy Stores 
GENERAL REFRIGERATION COMPANY, Beloit, Wis.— Commercial Iceless Refrigeration 
HART SCHAFFNER & MARX, Chicago—Clothing 

HOUDAILLE-HERSHEY CORPORATION, Chicago—Shock Absorbers, Bumpers, Locks, etc. 
HUMP HAIR PIN MANUFACTURING COMPANY, Chicago—Hair Pins 

THE KIP CORPORATION, Los Angeles, Calif.—Pharmaceutical Products 

KROHN DIFFERENTIAL CORPORATION, Chicago— Automotive Differentials 

LEE TIRE & RUBBER COMPANY, Conshohocken, Pa.—Tires 

MASONITE CORPORATION, Chicago— Masonite Lumber and Prestwood 
McDOUGALL COMPANY, Frankfort, Indiana— Kitchen Cabinets 

PURITY OATS COMPANY, Keokuk, Iowa—Cereals 

RICHARDS-WILCOX MFG. COMPANY, Aurora, Ill.— Door Hangers and Heavy Hardware 
ROCKFORD MITTEN & HOSIERY COMPANY, Rockford, Ill.—Hosiery 

SECORD, LAURA, CANDY SHOPS, LIMITED, Toronto, Canada—Chain Candy Stores 
SCHOOL OF DOMESTIC ARTS & SCIENCE, Chicago—Home Management Courses 
THE SENG COMPANY, Chicago—Furniture Hardware 

SHEETS-ROCKFORD SILVER COMPANY, Rockford, Ill.—S#/verware 

R. H. SHUMWAY COMPANY, Rockford, Ill.—Seeds and Bulbs 

SHAFFER OIL AND REFINING COMPANY, Chicago—Deep Rock Petroleum Products 
SUNDSTRAND ENGINEERING COMPANY, Rockford, Ill.—Oz/ Burners 

SUN OIL COMPANY, Philadelphia, Pa.—"Sunoco”’ Motor Oil and Greases 

THE TIMKEN-DETROIT AXLE COMPANY, Detroit, Mich.—Avxles 

THE TRIPLEX WASHING MACHINE CORP., Chicago— Washing Machines 
TRUSTEES SYSTEM SERVICE, Chicago—Financial 

WALGREEN COMPANY, Chicago—Drug Stores 

J. D. WALLACE & COMPANY, Chicago—Machinery 

WALTON SCHOOL OF COMMERCE, Chicago—Correspondence School Accountancy 
WESTERN CLOCK COMPANY, La Salle, Ill.—"' Westclox” 

ZOURI DRAWN METALS COMPANY, Chicago Heights, Ill.—Store Front Construction 


Williams & Cunnyngham 


Whose business is the study and 
execution of good advertising 


6 North Michigan Avenue, Chicago 
Philadelphia Toronto Rockford 


S$ A L E.S 


MANAGEMENT 


The, individuals and organizations listed below act as confi- 
dential advisers to companies and associations and interpret 


EDWARD L. BERNAYS 
9 E. 46th St., New York, N. Y. 


FREDERICK HOLMAN HARVEY 
International Magazine Building, New York, N. Y. 


. IVY LEE & ASSOCIATES 
15 Broad St., New York, N. Y. 


ADVERTISING PRODUCERS-ASSOCIATED 

332 South La Salle Street, Chicago, Ill. 
Was originally organized in 1923 to conduct an industrial 
advertising agency exclusively. From that point it has grad- 
ually branched out in the size and number of its industrial 
accounts and into the general advertising field. 


BARRINGTON ASSOCIATES, Inc. 
One Park Avenue, New York, N. Y. 

R. H. Dicx, President. F. B. Currer, Vice-President. G. R. 
Hawes, Secretary and Treasurer. Sales analysts, sales con- 
sultants and sales research specialists. Have served clients rep- 
resenting widely diversified and numerous types of business, 
including many nationally known concerns. Possess a compe- 
tent staff combining wide sales and general management experi- 
ence. 


BIGELOW, KENT, WILLARD & CO. 
Park Square Building, Boston, Mass. 


Carte M. Bicetow, President; C. E. KNoepret, Director; 
LincoLn LotHrop, Secretary. This internationally known 
firm of consulting engineers and accountants has a well- 
manned and experienced division which concentrates on 
sales and merchandising problems. Their list of clients 
includes more than a score of large companies in diverse 
lines of business. 


EDWIN G. BOOZ SURVEYS 
14 East Jackson Blvd., Chicago, Ill. 


Epwin G. Booz, Director; Samuret P. Newton, Assistant 
Director; THos. A. Harwoop, Assistant Director. Fifteen 
years of research work, making business surveys. Some of 
their clients are: United States Gypsum Co., Chicago Daily 


GUIDE TO COUNSELLORS, DIRECT-MAIL SPECIALISTS, 
SALES ENGINEERS and RESEARCH ORGANIZATIONS 


Publicity Counsel and Service 


Sales Counsellors, Engineers and Research Organizations 


their problems and “talking points” to the public through 
various media. 


PENDLETON DUDLEY 
280 Broadway, New York, N. Y. 


RIIS AND BONNER 
270 Madison Ave., New York, N. Y. 


THOMAS R. SHIPP, INC. 
Abbee Building, Washington, D. C. 


News, Harris Trust & Savings Bank, Goodyear Tire & Rub- 
ber Co., First National Bank of Chicago, Union Trust Co., 
Henry C. Lytton & Sons. 


CROSSLEY, Inc. 

25 West Forty-third Street, New York, N. Y. 
ArcH CrossLey, President. Specializes in survey and research 
work for manufacturers and publishers. 


THE R. O. EASTMAN CO. 

113 West Forty-second Street, New York, N. Y. 
An organization devoted to the development of effective 
selling plans and methods based on competent study of the 
business and its markets. 


ERNST & ERNST 

80 Maiden Lane, New York, N. Y. 
Certified public accountants with branches in many cities 
who assist sales organizations in sales forecasting, accounting, 
budgets and other forms of fact-finding. 


FREELAND & WARREN 
Boston, Mass. 


WALTER MANN 

420 Lexington Avenue, New York, N. Y. 
Mr. Mann gained experience as a salesman and in publishing, 
agency and association work before setting up his own 
research organization. 


A. C. NIELSEN CO. ; 

4450 Ravenswood Avenue, Chicago, III. 
This company specializes in investigating the manufacturer's 
product in actual use, ‘getting unbiased written opinions frem 
the users of the product. 


BIGELOW, 
KENT, 
WILLARD 
& CO., Inc. 


cows 
Consulting Engineers 
and 
Merchandising 
Counselors 
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PARK SQUARE BUILDING 
BOSTON, MASSACHUSETTS 


Each year we hold a two-day Merchan- 
dising Conference in Boston, with sales 
executives of many of the leading con- 
cerns of the country. We have available 
for loan to interested sales executives 


Proceedings of the last two conferences 
held in August, 1928, and May, 1929. 


We are glad to arrange consultation 
without obligation, covering any or all 
phases of merchandising and _ selling, 
upon request. 


MAN AGEMENT 


BARRINGTON ASSOCIATES 


INCORPORATED 


An organization devoted 
exclusively to sales work 


professionally done 


ONE PARK AVENUE NEW YORK 


MAN A GEM EN T 


Can you use 


$100,000 


to 


$900,000 


additional capital 


in your business? 


Established 18 Years 


My name is doubtless known to 
you. I have spent 18 years to the 
science of selling by mail and num- 
ber many of the best known con- 
cerns in the country among my 
clients. 


A New Idea 


Lately I have been asked to place 
my talents at the disposal of a 
few firms who wish to raise more 
capital through the sale of their se- 
curities entirely by mail and at less 
than usual banking rates. 


Worth Investigating 


The plan I have: developed is 
sound, clean and effective. If you 
need upwards to $500,000 new 
capital and can appropriate a rea- 
sonable sum for a test mail order 
campaign, I shall be glad to furnish 
details. My compensation is based 
on the results I obtain . . . the 
better the results the higher my 
commissions. 


Edward H. Schulze 


A National Reputation 
For Successful Accomplishment 


285 Madison Ave. 


New York 


Sales Counsellors, Ete. (Continued) 


WALTER K. PORZER ASSOCIATES, Inc. 
114 East 32nd Street, New York City 

Watter K. Porzer, President and Treasurer. Water H. H. 
STEVENS, Vice-President. BrerNArpD ABRAMSON, Secretary. 
This organization has for eight years been rendering a service 
in Market Survey and Analysis, Business Research, Sales An- 
alysis, Marketing Plan and Direction. Its work has covered 
general merchandise, technical products and functional services. 


MARQUIS REGAN, Inc. 
270 Madison Avenue, New York, N. YY. . 

Marouts RecAn, President and Treasurer. H. T. McGut. 
and H. W. Apxtns, Vice-Presidents. Rex RecAn, Secretary. 
A group of men having wide marketing experience. The com- 
pany not merely uses its experience and judgment in counsel 
work for various leading manufacturers in America and Eu- 
rope, but actually works out sales problems-in the field and 
carries complete or partial sales reorganizations to a successful 
conclusion. Operation is entirely on a fee basis. 


SHERMAN CORPORATION 
30 Milk Street, Boston, Mass., and 292 Madison Avenue, 
New York, N. Y. 
A division of this organization specializes on sales analysis, 
investigations and planning; a subsidiary helps to bring 
inventors in touch with manufacturers who have excess plant 
capacity, and to work out the merchandising plans for new 
products. 


STEVENSON, HARRISON & JORDAN 

111 West Washington Street, Chicago, IIl. 

Branches: New York City, Buffalo, Cleveland 
Executive officers: CHARLES R. STEVENSON, G. CHARTER HaAr- 
RISON, J. P. Jorpan, T. M. Harrison, C. E. Murray. Man- 
agement engineers who do a great deal of sales counsel 
work. Do not specialize in any particular business but are 
especially familiar with the glass-bottle industry. The firm 
is a consolidation of three management engineering concerns, 
senior members having twenty years’ experience. 


GEORGE L. WILLMAN 

333 North Michigan Avenue, Chicago, III. 
Mr. Willman specializes in problems of sales organization, 
establishing salesmen’s quotas, analyzing territory possibilities 
for new business, etc. He has had a wide experience as a 
sales manager and an advertising manager for some of the 
largest concerns in the United States. He has also had 
experience as an advertising agency executive. 


R. O. ZOBEL 
215 Kingsley Avenue, Waterloo, Iowa 


Eighteen years’ experience as sales promotion manager and 
sales manager with national advertisers. Specializes in sales 


' planning, sales analysis, general sales counsel and_ personal 


service. Automotive, heating and drilling machinery. Now 
sales counselor for Armstrong Mfg. Co. and Lavita Tooth 
Powder Co. Also correspondence critic for above. 


Sales Letter and Promotion Specialists 


AD-MAN DAVISON 
Westport, Conn. 


Mr. Davison is one of the most experienced writers of 
resultful sales letters. 


JAMES C. JOHNSON 

119 Woodbridge Avenue, Buffalo, N. Y. 
Mr. Johnson’s thirty-five years’ experience in salesmanship 
in-print is applied to the working out of complete sales pro- 
grams for his clients, many of whom are subscribers to this 
magazine. 


WILLIAM A. HERSEY 

67 West Forty-fourth Street, New York, N. Y. 
Mr. Hersey’s services are available for part-time work on™ 
fee basis. He has sold millions of dollars’ worth of mer- 
chandise at low cost through mail selling. 


EDWARD H. SCHULZE ORGANIZATION 

285 Madison Avenue, New York, N. Y. 
Mr. Schulze has had remarkable success in writing sales 
letters that pull profitable business. He is the author of the 
book “Making Sales Letters Pay.” 
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Practical Sales Laboratory 


The Foundation of Greater Advertising Success 


A Personal Statement by Marquis Regan 


VERY experienced advertising 

man has seen well prepared 
campaigns fall short of the splendid 
results he knew could be gotten. 
Sales weaknesses which he was 
powerless to remedy, prevented. 


Or he has had clients whose adver- 
tising success: could be outstanding 
if only the field sales problems 
could be overcome. 


* * * 


[ watched these things happen for years. 
I saw advertising blamed for failures 
of sales policy, plan and operation. I 
saw the desperate efforts of manufac- 
turers attempting through rule-of-thumb 
methods to get SELLING on the solid 
fact-and-proven-method-basis of factory 
production, with which they were 
familiar. 
And when I opened my own Sales En- 
gineering offices in 1922 (without a 
prospect or a client) I was determined 
that we would find out how distribution 
and selling could be set up or improved 
by actually demonstrating it in the field 
with our own sales staff. “Test sell first 
—advise afterward.” Advice is blind 
without field facts. 

x * * 
Seven years have gone by, during which 
period the sales problems of many of 
the largest manufacturers in America 
have been brought to us, problems for 
which management itself had not found 
the answer. ‘ 


The results obtained are a matter of 
record, not of opinion. New and better 
distribution methods have been worked 


The eye “hears” 
twenty-three times 
as fast as the ears! 
Write for this vis- 
ualization chart of 
our services. 


“Sales advice is of little value without 
the field organization for testing and 
proving up practical plans.” 

Marguis REGAN. 


out. Selling expense has been reduced. 
Untouched potential volume has been 
discovered. More than normal sales in- 
creases have been obtained. These ac- 
complishments are proved by facts and 
figures and in doing these things good- 
will and hearty cooperation of the sales 
organization have been won by a so- 
called “outside” organization. 


So that today there is a practical Sales 
Laboratory to which manufacturers can 
turn for intensive sales planning, just as 
they would turn to the famous Mellon 
Institute on an engineering or chemical 
development problem. 
* * * 

The services rendered include every 
phase of fact finding, from potential 
market, trade and competitive resistances 
and methods to the actual reasons for 
salesmen’s failure in the field. Nothing 
is left to the imagination. From THE 
FACTS, we conclude what should work 


and prove it up with actual test selling 
and merchandising. Company standards 
—field methods, correct routing and 
coverage, balanced territories, practical 
and reliable sales forecasts and expense 
budgets—are set up, step by step. 


And finally, we’ supply hundreds of 
salesmen each year to our clients, se- 
lected and trained with a thoroughness 
that insures freedom from _ wasteful 
turnover of manpower. 


* * * 


During these seven years, many agencies 
have not only consulted us regarding 
sales factors affecting their work for 
clients, but have taken us to clients for 
direct retainer, to the benefit of agent 
and client. We are in no sense com- 
peting with advertising agencies. 


* * * 


Our organization of trained research, 
statistical analysis, sales laboratory and 
sales planning specialists, continues to 
grow. Our principal clients today are 
leading manufacturers extremely suc- 
cessful and quite willing to make still 
greater profits through intensive sales 
diagnosis, planning and testing. 


We operate upon a strictly professional 
and confidential basis like any other 
specialists. 


We have never deviated from the 
fundamental with which I started: 
That we will accept no retainer unless 
convinced in advance that our expense 
will return substantial profits to the 
client. 

More and more manufacturers are find- 
ing it extremely profitable to place us 
under annual retainer both as “Chinese 
Doctors” and to have available our com- 
plete field laboratory for analyzing the 
fresh problems which arise month after 
month. They do this because it pays! 


Marquis Regan, Incorporated 


Sales Engineers and Counselors 


270 Madison Avenue 


Cable Address, “Markregan” New York, all codes 


New York 
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GUIDE TO COUNSELLORS, SALES ENGINEERS, Ete. (Continued) 


(Below is given a selected partial list of printers and 
counsellors in cities of 100,000 and over who create as 


ALBANY, N. Y. 
The Argus Company, 410 Broadway. 


ATLANTA, GA. 


Foote and Davies Company. 
The Ruralist Press. 


BALTIMORE, MD. 


The Adpress, 36 S. Pace St. 

Norman T. A. Munder Company, 109 Mar- 
ket Place. 

Schneiderith & Sons. 


BOSTON, MASS. 
Dickie Raymond Company, 88 Pearl St. 
George H. Ellis Company, 272 Congress St. 
Southgate Press, 470 Atlantic Ave. 


BUFFALO, N. Y. 


Baker-Jones-Hausauer, Inc., 45 Carroll St. 
. W. Clement Company, 8 Lord St. 
Whitney-Graham Co. 


CAMBRIDGE, MASS. 
The University Staff, Harvard Square. 


CAMDEN, N. J. 
Franklin Artcraft, 540 Federal St. 


CHICAGO, ILL. 


American Colortype Co., 1151 Roscoe St. 
F. W. Bond Company, 429 S. Ashland Blvd. 
Buckley, Dement & Company, 1300 W. Jack- 
son Blvd. 
Reuben H. Donnelley Corp., 320 East 21st 
St. 
W. F. Hall Printing Co., 4600 Diversey 
Parkway. 


James T. Igoe Co., 4600 W. Van Buren St. 
Kane Bowman Printing Co., 522 S. Clinton 


St. 
Manz Corporation, 4043 Ravenswood Ave. 
The Pryor Press. 
Rosenow Company, Inc., 340 W. Huron St. 
Walton and Spencer Co., Inc., 1241 S. State 
Ss 


ot. 
Bert L. White Co., Inc., 1215 Fullerton Ave. 


CINCINNATI, OHIO 


Caxton Company, Caxton Building. 
Corday & Gross, 1771 E. 24th St. 
Lezius-Hiles Company. 

Ohio Printing Company. 


DES MOINES, IOWA 


Federal Printing Company. 
Smith-Brooks Printing Co., 1741 California 
St. 


DETROIT, MICH. 


Cadillac Printing Co., 5850 Second Blvd. 

Electrograph Company, 725 W. Grand Blvd. 
Evans-Winter-Hebb, Inc., 818 W. Hancock 
154 E, Larned 


1915 W. Fort St. 


Ave 
Speaker-Hines Printing a:; 


a 
The Stubbs Company, 


FALL RIVER, MASS. 


Dover Press, 39 Purchase St. 


GRAND RAPIDS, MICH. 
The Cargill Co., 26 Wealthy St., N. W. 


HAMMOND, IND. 
W. B. Conkey Co., Inc., Conkey Ave. 


Direct Mail Specialists 


well as produce; 
| plete list of printe 


HARTFORD, CONN. 
R. S. Peck and Company. 


HOUSTON, TEXAS 
O. L. Scrivner Printing Co., 711 Poch Ave. 


INDIANAPOLIS, IND. 


Levey Printing Company. 
Bramwood Press, 121 W. North St. 


LOS ANGELES, CALIF. 


The Mayers Company. 


LOUISVILLE, KY. 
Kentucky Printshop Co., 847 E. Jefferson. 


MILWAUKEE, WIS. 


American Printing Co., 62 Mason St. 
Meyer-Rotier-Tate Company. 


MINNEAPOLIS, MINN. 
Bureau of Engraving, Inc., 500 Fourth St., 


wee South 
Jensen Printing Company. 


MONTREAL, QUEBEC 
Dodd-Simpson Press, 1498 Notre Dame, W. 


NASHVILLE, TENN. 


Bai rd Ward Printing Company, 150 Fourth 
Ave., North. 
Williams Printing Company. 


NEWARK, N. J. 
Alex G. Highton, Inc., 227 High St. 


NEW ORLEANS, LA. 


Steeg Printing and Publishing Co., 938 
Lafayette St. 


NEW YORK, N. Y. 


Bartlett-Orr Press, 461 Eighth Ave. 
Blanchard Press, 418 W. 25th St. 
Commanday-Roth Co., 175 Varick St. 
Charles Francis Press, Inc., 461 Eighth Ave. 
Githens-Sohl Corp., 203 East 12th St, 
Isaac Goldman Co., 80 Lafayette St. 

Wm. Green, Inc., 627 W. 43rd St. 

The Kahlkoff Company. 

James F. Newcomb Co., 330 Seventh Ave. 
Robert E. Ramsay Organization, 19 W. 44th 


St; 
Redfield-Downey- Odell Co., 468 Tenth Ave. 
Rogers & Company, 461 Eighth Ave. 
The Schilling Press, Inc., 137 East 25th St. 


The Stillson Press, Inc., 461 Eighth Ave. 
Sweetland Advertising, Inc., 19 W. 44th St. 


OAKLAND, CALIF. 
Hall-White Company. 


OKLAHOMA CITY, OKLA. 
Cromatone Advg. Service, 303 Perrine Bldg. 


OMAHA, NEB. 
1214 Howard St. 


PATERSON, N. J. 
Blauvelt Bros., 680 Madison Ave. 


PHILADELPHIA, PA. 


Franklin ne cay 1518 Ludlow St 
abate Gray, Ins. Co. of N. A. Bldg. 
olmes Press, Inc., 1315 Cherry St. 


Acorn Press, 


see Direct Mail Section for more com- 
rs.) 


PITTSBURGH, PA. 


~ Press, Braddock and Kensington. 
H. Stuart, Inc., 422 First Ave 
Herhick and Held, 1117 Wolfendale St. 


READING, PA. 
E. W. Rettew, 420 Franklin St. 


RICHMOND, VA. 


Everett Waddey Co., 1105 E. Main. 
Garrett & Massie, Inc., 1309 E. Franklin. 


ROCHESTER, N. Y. 


Case-Hoyt Corp., 792 St. Paul St. 
John P. Smith Printing Co., 195 Platt St. 


SAN ANTONIO, TEXAS 
Maverick Clarke Litho Co. 


SAN FRANCISCO, CALIF. 
The Sunset Press. 


SCRANTON, PA. 


Commercial Printing. 


SEATTLE, WASH. 


Gateway Printing Company. 


ST. LOUIS, MO. 
Skinner and Kennedy, 416 N. 4th St. 


TOLEDO, OHIO 


The Caslon Company. 


TORONTO, ONT. 
Might Directories, Ltd. 


VANCOUVER, B. C. 


Gehrke’s, Ltd. 
Rose, Cowan and Latta, Ltd. 


WASHINGTON, D. C. 
H-T Advertising Service, 1710 Pennsylvania 


ve. 
National Publishing Company. 


WINNIPEG, MANITOBA 


Bulman Bros., Ltd., McDermot and Francis 
Sts. 


WORCESTER, MASS. 
Commonwealth Press, 33 Portland St. 


Sales Training Specialists 


BUSINESS TRAINING CORP. 
350 Madison Ave., New York, N. Y. 


WittrAmM H. Louecu, President; Davin 
RosENBLUM, Vice-President. This ex- 
perienced organization specializes in the 
preparation and supervision of sales 
training courses for -salesmen, distribu- 
tors and dealers of large companies. 


MacDonald, Acton and Young. 


Their clients include many famous names. 
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Would Your Sales 
Profit From Better 
Retail Selling? 


Walk into any salesroom and find out what kind of a “break” 
your product is getting. Good display, perhaps. Good adver- 
tising, perhaps. But do the sales people on the floor follow 


through with effective selling? 


Ai wona the com- 


panies and _ associations 
whose sales training pro- 
grams have been en- 
trusted to us are: 


If you could control this link in the sell- 
ing chain your volume would leap ahead 


and your costs would drop. siaiiacitia aii 
AMERICAN GAS ASSN. 
AMERICAN PIANO CO. 


There is a sound way to improve retail “CARPET COMPANY. 
CURTIS COMPANIES 
GENERAL MOTORS 
TRUCK COMPANY 

. HAMMERMILL PAPER CO. 
through the unique program worked out KELVINATOR CORP. 
' ee ee 2 KNOX HAT COMPANY 
by the Business Training Corporation, MILLER RUBBER CO. 
i MOTOR & EQUIPMENT 


= be * SOCIATION 
whose fifteen years’ experience has given Py 
CAMPAIGN 


selling—if not to control it. That is 


them leadership in this field. The pro- STERLING | SILVERSMITHS 


° + STUDEBAKER CORP. 
gram is based upon a thorough study in U. 8. CHAMBER 
OF COMMERCE 


the field of the actual selling of your own UNITS ie 


WILLARD STORAGE 
pro duct. BATTERY COMPANY 
WILLIAMS _OIL-O0-MATIC 
HEATING CORP. 


Let us explain just how we arouse interest among sales 
people to study the selling points of your product and 
to turn this new-found knowledge into increased sales. 


BUSINESS TRAINING CORPORATION 
350 MADISON AVENUE 
NEW YORK 
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The Quality market. Twenty years 
ago it meant the upper five per cent 

. . the yacht and polo few .. . the 
high hat handful that lived on a hill. 
The class that could absorb luxury 
units above $1,000 in price. It was 
small, compact, easily reached. 


Today the Quality market is citywide 
. . . millions strong. Higher wage 
scales . . . broader living standards 

. . more flexible credit provisions 
have made luxury buying even in the 
$1,000 units a privilege and power of 


- the mass as well as the class. 
\ 


alee To reach this new market you must 
‘ee have a “class” medium with “mass” 


en 


THE CHICAGO 


“LES @ 
ESTING ARTICLES 


ee ato coverage . . . you must tell the story 


of style and service as well as price. 


Midweek Features . . . the new maga- 
zine-form every-Wednesday _ supple- 
ment of The Chicago Daily News... 
is just such a medium. It shares the 
circulation of The Daily News . . . 
more than 430,000 strong in Chicago 
and its suburbs . . . lifting the cream 
of the city’s earning, buying families. 


And it is a medium that offers to the 
prestige of your product the prestige 
of a well edited, smartly toned, excel- 
lently reproduced editorial and illus- 
tration content. 


An avenue certain, straight and con- 
| K FEATURES / ce ‘ 
IN MIDWEE venient to Chicago’s new Quality 
PICTURES—Strikingly reproduced by the Photo- 


gravure process. Market audience. 
COLOR—An extra color in page and less-than-page 

size units. 

POSITION—Preferred placing assured by the small 

page size. 

RESULTS—Let our representative tell you of the 

experience of others with this new medium. 


THE CHICAGO DAILY NEWS 


Chicago’s Home Newspaper 


Advertising NEW YORK CHICAGO DETROIT SAN FRANCISCO ATLANTA 
ia i J. B. Woodward Woodward & Kelly Woodward & Kelly C. Geo. Krogness A. D. Grant 
Representatives 110 EK. 42d St. 360 N. Michigan Ave. 408 Fine Arts Bldg. 303 Crocker ist Nat. Bank Bldg. 711-712 Glenn Bldg. 


Member of The 100,000 Group of American Cities 
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ADVERTISING 
MEDIA 


CIRCULATION AND RATES 


Essential Facts by Classes and Chief Groups 


HE great expansion of advertising of every sort in 

recent years and its universal recognition as a potent 

factor in business development give to any roster of 
media used a place of capital importance. 


In this section the various divisions of advertising media are 
arranged so as to facilitate as much as possible the work of 
planning campaigns on broad lines—newspapers in cities of 
" 5,000 population or more by individual papers, country weekly 
and semi-weekly newspapers by groups, magazines that carry 
most of the advertising by classes based on dominant charac- 
teristics, farm publications of national and sectional range, 
trade papers carefully selected, outdoor advertising by prin- 
cipal cities, and radio broadcasting by national networks. 


In the case of publications the effort has been to provide 
essential facts stripped of technicalities. For newspapers, cir- 
culations and the populations served (trading area as well as 
city), maximum or flat rates, and special representatives; for 
all other publications, circulations and black and white line or 
page rates; for outdoor advertising, sign space for paint and 
posters in large cities with cost; for radio broadcasting, national 
networks cover and time charges. Direct by mail advertising 
data have been transferred to the section of this book dealing 
with advertising materials because the facts about direct mail 


are not easily separated from the facts about its physical 
appliances. 


\ 


The condensed and simple arrangement of these details here 
used is calculated to appeal to the busy man who is more 
interested in planning general policies than in carrying out 
details. The man in charge of the latter needs the fuller 
information contained in Standard Rate and Data or obtain- 
able from special representatives or publication offices. 


In his chapter on Marketing in the Hoover Committee Report 
on Recent Economic Changes Professor Melvin T. Copeland 


of Harvard University remarks: “By stimulating demand ad- 
vertising has served as a stabilizing influence in some indus- 


tries and as a means of securing economy in ‘selling in other 
industries. It has exerted a strong influence on changes in 
demand, and in some instances has tended to cause speculative 
buying to be supplanted by more orderly merchandising.” 
Spreading acceptance ‘of these observations is steadily increas- 
ing the number of higher executives who wish to know for 
themselves how advertising appropriations can be used to the 
best advantage. For them, also, lists of the character here 
presented are of practical service, as time-saving guides. 


The design of this section, in short, is to provide a handy 
compendium of media for the purposes of the man who takes 
the engineer’s view of his work that concerns itself with the 
job as a whole before taking up the minutiae of execution. 
In this respect it is an essential part of the book as a whole. 
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With Populations of Cities and Trading Zones 


[The data following have been compiled and arranged with a 
view to making of them a handy and useful guide in outlining or 


considering merchandising and advertising campaigns. 


For ex- 


act details the fuller information to be found in Standard Rate 
and Data must be consulted. The list of newspapers is limited. 
to bring it within reasonable compass, to papers having a total 
To indicate at a glance the positive 
and potential buying units of each market, trading zone popula- 


circulation of 5,000 or more. 


tions as well as city populations are given in each case. 


Census 


Bureau estimates for July 1, 1929 are used wherever given for 
cities; Standard Rate and Data estimates for trading zones. 
Only the maximum rate per line is given wherever the card shows 
a scale of discounts based on volume of space taken or number 


NEWSPAPER CIRCULATIONS AND RATES 


of insertions ordered. Flat rates are plainly marked. Sunday 
editions appear separately with their circulations and rates. In 
the case of morning and evening papers put out by the same pub- 
lisher the rule followed is to show individual circulation and rate 
where use of either or both is voluntary, combined circulation 
being added on a separate line when the combination involves a 
change in the sum of the two independent rates. Where only 
combined circulation is sold to national advertisers, the total 
circulation and the rate charged for it are given. 
ship of papers of different names published in the same city is 
indicated by brackets. Special representatives are shown by 
key numbers appearing in a list of representatives with their 
addresses;printed on pages 268-269.] 


Single owner- 


State, City and Newspaper 
§With Populations of Cities 
and Trading Zones 


ALABAMA 


ANNISTON (30,148-125 ,000) 
Star (E & S) 


BIRMINGHAM (222,400-600,000) 
Age Herald & News (M & E) 
Age Herald & News (S) 

Post (E) 


DECATUR (15,505-38 ,000) 
Daily (E) 


GADSDEN (24,562-150,000) 
Times (E & S) 


MOBILE (69 ,600-220,000) 
News-Item & Register (M & E) 
Register (S) 


MONTGOMERY (63,100-376,000) 
Advertiser (M) 
Advertiser (S) 
Journal & Times (E) 


SELMA (21,728-54,697 
Times-Journal (E & $) 


ARIZONA 


PHOENIX (55,200-225 ,000) 
Arizona Gazette (E) 
Arizona Republican (M) 
Arizona Republican (S) 


TUCSON (40,584-50,000) 
Arizona Star (M & S) 
Citizen (E & S) 


ARKANSAS 


ELDORADO (30,105-110,000) 
News & Times (M & E) 
News (S) 


FORT SMITH (43,326-150,000) 
Times Record & Southwest 
American (M & E) 
Southwest Times Record (S) 


LITTLE ROCK (79,200) 
Arkansas Democrat (E & S) 
Arkansas Gazette (M) 
Arkansas Gazette (S) 


PINE BLUFF (29,305-188 ,597) 
Commercial (E) 
Graphic (M & S$) 


CALIFORNIA 


ALHAMBRA (33 ,655-37 ,000) 
Post-Advocate (E) 


BAKERSFIELD (31 ,063-30,000) 
Californian (E) 


BERKELEY (71,000) + 
Gazette (E) 


EUREKA (20,677-40,000) 
Humboldt Standard (E) 
Humboldt Times (M & S) 


FRESNO (64,000-125 ,000) 
The Bee (E & S) 
Republican (M & S) 


GLENDALE (78,508-85 ,000) 
News-Press (E) 


HOLLYWOOD (120,000) 
Citizen (E) 
News (E) 


6,331 


117,043 
122,078 
71,523 


6,101 
7,193 


39,382 
37,826 


24,467 
27,311 
23,448 


5,988 
16,640 


30,458 
33,643 


7,189 
7,265 


8,550 
7,502 


22,762 
23,721 


34,834 
42,350 
49,450 


6,493 
5,092 
8,369 
11,533 
7,946 


5,783 
5,705 


25,290 
27,694 


14,933 


15,273 
11,499 


Gross Reprosentatives! 
| Origin] Rate y 
Per Line numbers* 
Govt | .045f 60 
ABC | .27f 84 
ABC | .30f 84 
ABC | .15f 142 
Govt | .04f 60 
ABC | .05357f | 60 
ABC | .13f 17 
ABC | .13f 17 
ABC | .07f 84 
ABC | .09f 84 
ABC | .075f 17 
Govt | .04f 47 
ABC | .06f 103 
ABC | .10f 110-165 
ABC | .11f 110-165 
ABC | .045f 13-108-148 
ABC | .04 110 
ABC | .07f 6 
ABC | .O7f 6 
ABC | .10f 132 
ABC | .10f 132 
ABC | .10f 17 
ABC} .12f 20 
ABC | .14£ 20 
ABC | .04f 3 
ABC | .03f 6 
ABC | .05f 110 
ABC | .055f | 19-58-10 
| 
Govt | .05 | 427 
ABC | .045f 110 
ABC | .O5f 12/-103 
ABC | .08f 122 
ABC | .10f 13-165 
ABC | .075f 110 
ABC | .08f 127-160 
ABC | .06f 110 


State, City and Newspaper Total 
$With Populations of Cities Circu- 
and Trading Zones lation 
—| 
| 
CALIFORNIA | 
(Continued) 

LONG BEACH (150,101-250,000) 
Press-Telegram (E & S) 46,328 
Sun (M & S) 19,621 

LOS ANGELES (1,366,000) 

Examiner (M) 204,245 
Examiner (S) 446,526 
Express (E) 143,077 
Herald (E) 229,159 
The Illustrated Daily News (M) 100,572 
Record (E) 55,708 
Times (M) 162,959 
Times (S) 246,453 

MARYSVILLE (8 ,191-30,000) 
Appeal-Democrat (E) 5,254 

MODESTO (15,063-45 ,000) 

News-Herald (M & E) 10,172 
News-Herald (E & S) 10,184 

OAKLAND (274,100-648 ,623) 

Post-Enquirer (E) 59,359 
Tribune (E & S) 81,454 

PASADENA (62,100) 

Post (E) 11,079 
Star-News (E) 20,684 

POMONA (25,659-35 ,000) 

Progress-Bulletin (E) 6,955 

RIVERSIDE (33 ,266-40,000) 

Press (E) 7,261 

SACRAMENTO (75,700-175,000) 

Bee (E) 51,166 
Union (M) 17,038 
Union (S) 17,145 
SAN BERNARDINO 
(42 ,122-105 ,000) 
Sun & Telegram (M & E) 14,209 
Sun & Telegram (E & S) 14,461 
SAN DIEGO (119,700-158,898) 
Sun (E : 20,318 
Union & Tribune (M & E) 58,530 
Union 39,684 
Tribune & Union (Sat. & S.) 67,740 
SAN FRANCISCO 
(585 ,300-1,275 ,636) 
Bulletin (E) 80,903 
Call (E) 110,776 
Chronicle (M) 98 528 
Chronicle (S) 162,176 
Examiner (M) 188,591 
Examiner (S) 380,133 
News (E) 85,355 

SAN JOSE (45,500-105 ,000) 

Mercury Herald (M & S) 18,989 
News (E) 10,636 

SAN PEDRO (40,000-60,000) 

News-Pilot (E) 8,695 

SANTA ANA (38,841-61,375) 

Register (E & S) 11 663 

SANTA BARBARA (36,938-40,000) 

News (E) 7,160 
Press (M & S) 6,112 

SANTA MONICA (48,806-60,000) 

Outlook (E) 10,239 
Outlook (S) 13,232 


Origin 


ABC 


ABC 


ABC 
ABC 


ABC 
ABC 


Gross 
Rate 


.06f 


.045£ 
.045f 


84 °f 
1.055 


Per Line 


9-28-61-7 
9-28-61-7 


Representatives 


by key 
numbers* 


145-156 


42-95 
94-112-145 


13-165 
13-165 __ 
tS) 
5 


142 


92-110 


None 


110 


127-160 


127-108-148 
110 


110 
110 


* For names and addresses see Pages 268-269. 


Indicates flat rate newspaper. 


populations, and trading zone populations wherever the latter are available, follow names of cities. 
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140,000 Persons Attend 
Two-Day Sale At Akron Store! 


CF HE M. O’NEIL CO., Akron’s largest department 


store, and one of the largest in the country, recently 
held a Remnant Day sale, using 23 pages in AKRON 
newspapers to advertise this gigantic enterprise. 


THE original sale was set for one day, but after more than 
100,000 shoppers packed and jammed their way into the 
store, the O’Neil company officials extended the sale to an- 
other day and accommodated 40,000 more shoppers from 
the Akron trading area. 


THIS remarkable record exceeded any previous mark ever 
made by O’Neil’s in a similar sale, and while it is phenomenal 
the entire retail shopping district of Akron is enjoying 
healthy business with retail sales for the first half of the year 
12 per cent higher than for the same period in 1928! 


THE DRAWING POWER of Akron’s newspapers was the 
leading factor in the success of this gigantic sale. In no way 
did Cleveland, or Clevetand’s newspapers influence the buy- 
ing public—in fact, the people of Cleveland knew nothing 


about the sale save through friends or relatives who read 
AKRON newspapers. 


MOST NATIONAL ADVERTISERS prefer to tell the 
$100,000,000 Independent Akron market about their wares 
through the one medium that thoroughly covers this district 
and TRUTHFULLY influences the 390,000 population of 
the AKRON trading area, namely, the 


AKRON BEACON JOURNAL 


Owned Independently - First in Obio; Fourth in the Nation in 1928 Six-day 
Lineage - Thoroughly Covering the Rubber and Airship Centre of the World 


STORY, BROOKS & FINLEY, Representatives 


NEW YORK - PHILADELPHIA - CHICAGO - LOS ANGELES 
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2 
NEWSPAPER CIRCULATIONS AND RATES (Continued) 
State, City and Newspaper Total Gross |Representatives State, City and Newspaper Total | Gross |Representatives 
§With Populations of Cities Circu- | Origin| Rate by key §With Populations of Cities Circu-" | Origin| Rate by key 
and Trading Zones lation Per Line] numbers* and Trading Zones lation Per Line| mumbers* 
“ | 
| 
CALIFORNIA DELAWARE 
: WILMINGTON (128,500-255 ,000)| 
(Continued) Every Evening (E) 18,271 | ABC | .08 19 
SANTA ROSA (14,593-60,000) Evening Journal (E) 25,736 | ABC | .10 149 
Press-Democrat & Republican Morning News ( 10,371 | ABC | .05f 149 
(M & E) 2 12,477 | Govt| .065 127 Star (S) 12,700! ABC] .06f 78 
Press-Democrat & Republican 
STOCKTON (51,000) WASHINGTON (552,000-812 ,946) i 
Independent (M) 7,868 | Govt] .045f 110 Herald (M) 61,967 | ABC | .15£ 173 
Record (E) 20,261 | Govt] .075£ 127  mmagg ey ABC 28 v4 
ews ’ ABC] - 
Post (M) 76,006 | ABC | .30 14 
Star (E & S) 105,290 | ABC | .25¢ 27-98 
COLORADO Times (E) 92,988 | ABC] .22 
COLORADO SPRINGS 
i (38,223-57,893 a a - em ee ‘e. FLORIDA 
azette elegrap 12,624 : . 
Gazette-Telegraph (S) 12,060 | ABC | .08f 82 eer G1 sos <a 5,522| ABC | -06 60 
DENVER (294,200-350,000) FORT MYERS (22,068-60,000) 
Post (E) 162,723 | ABC | .30f 42-95 : . . 43 
Post (S) ee mm 261511 ABC “ast 42-95 Tropical News (M) 5,127 | Govt | -04f 
ocky Mountain News 45,337 ° ACKSONVILLE ,649-300, 
Rocky Mountain News (S) 70,120} ABC | .20f 142 J ec noon ag mesees 50,707 | ABC | -13£ 64-132 
Rocky Mountain News (M & S) 115,457 | ABC] .30f 142 Plorida Times-Union (S) 63,028 | ABC | .16f 64-132 
GRAND JUNCTION Journal (E) 31,853 | ABC | -10f 
ted peg LAKELAND (23,432-67,000) 
Sentinel (E & S) 5,032 | ABC | .035f None Ledger & Star-Telegram (E&S) 6,967| ABC | -05f 20 
GREELEY (14,611-40,000) e 
Tribune-Republican (M & E) 6,081 | ABC| .04¢ | None —e 12.672| apc| .o7f | 90-103 
Herald (S) 43,287 | ABC | -12f 
PUEBLO (44,200-97,500) : i 70-87 
Chieftain (E & S) 11,341| ABC| ose | 113 News (E & 5) 33,170 | ABC | .07f 
Star-Journal (M & S) 11,518 ABC] .05f 103 ORLANDO (35,271-60,000) 
Reporter-Star (E & S) 7,820] ABC | .06f 19 
Sentinel (M & S) 7,265 | ABC | -06f 60 
NE PENSACOLA (44,690-75,000) 
PR ont (20 —— ——a 15,990] ABC | Oat | 82 
Sentinel (E)" 7,335 | ABC] .oa¢ | 82 aa 10,968 | ABC | - 
ST.PETERSBURG (53 ,300-80,000 
BRIDGEPORT (167,481-236,975) ABC A Independent (E) ; ' 14,003] ABC | .065f | 29-70 
Heral 67,338 ASE 129 Times ( 14,597] ABC | .065f | 155 
GPost & Telegram (M & E) 46.439 | ABC | .15f 62 Times (S) 19,493 | ABC | .075f 155 
c 24.013 “ox .10£ 62 
Times-Star (E) 20,174 ABC | .07f 132 —. ry 108 20 
i 26,623 B . 
BRISTOL (30,930) 1 os Tribune (M) 46144| ABG| if | 10 
Press (E) 5,062 | Govt) .60 68 Triburte (S) 54,779 | ABC | -14f 10 
DANBURY (22,722-46,777) ST M BEAC 
News ( can) eee) | a ie (35.000-50,000) ss 
Times (E) 6,879 | Govt |. .025f | 68 Palm Beach Post oy 10,104 | ABC = . 
t d 
HARTFORD (172,300-375,000) Sein Bench Ties (2) MOS | ABS | cost | 82 
Courant (M) 39,200 | ABC | .10f 62 
Courant (S) 61.740 | ABC] .15f 62 
Times}(E) 59,952 | ABC | .15f 103 GEORGIA 
MERIDEN (37,100-78,000) ALBANY (18,456-260,000) 
ournal (E 8.262 ABC 055 106 Herald (E) 6,002 | ABC} .04f 19 
ecord (M) 9/204 . ATLANTA (280 862-1,215,736) pon on — 
MIDDLETOWN (23,185-50,000) onstitution 92,897 ‘ - 
F Constitution (S) 133,473 | ABC | .20£ 13-84 
Press (E) ote | ABO) ned Georgian (E) 66,872 | ABG| -15f | 36-94-112 
NEW BRITAIN (72,800-109,074) American, (8) 133,715 ABC 2 ae 
Herald (E) 14,703 | ABC} .10 4-114 Tousen! (S) sigue | nec | ee 17 
Record (E) : 13,174 | Govt] .07 68 oo ’ sl 
e . AUGUSTA (56,700-350,000) 
NEW vy HAVEN {187 - 290,000) cece aie le 106 Chronicle (M & S) 12,106 | ABC | .055f | 18 
+ egister (E & S) 53.786 Govt | .17 106 Herald (E & S) 15,812} ABC | .0Sf 
Times-Union (E) 15,508 | ABC| .09 10 COLUMBUS ( a6 600. 200,000) ‘ al “ 
NEW LONDON (35,963-70,000) po smal oy og 6.725 | ABC | : 
Day (E) 13,002 | ABC | .10 62 Ledger (E & S) 13,118 | ABC | .06f 17 
oy - amenity veslaatias be ‘ture 16,903] ABC| .08 | 10 
South Norwalk Sentinel (E) 5'762 | Govt | .06 106 Telegraph (M & S) 29,528 | ABC | .09f 17 
NORWICH (31,000-75,000) ROME (15,450-40,000) 
Bulletin & Record (M & E) 17,419 | Govt | .12 None News-Tribune (E & S) 5,236 | ABC | .035f | 60 
STAMFORD (43,800-80,000) SAVANNAH (99,900-371,576) ' 
Advocate (E) 12,149 | ABC | .08 106 — anaes | 22k = os 
TORRINGTON (27,497) Press (E) 18,279 | ABC | .05f 20 
Register (E) 5,780 | Govt] .06 106 
WATERBURY (117,395-160,000) IDAHO 
Democrat (E) ’ 11,511 | ABC| .10 106 BOISE (26,955-120,000) 
Republican & American}](M&E) 25,321 | ABC] .15 62 Capital-News (E & S) 12,878 | ABC | .06 62 
Republican & American; (S&E) 31,040} ABC] .15 62 IdahojStatesman (M & S) 16,165 | ABC | .06f 132 


* For names and addresses see Pages 268-269. 2 
City populations, and trading zone populations wherever the latter are avail- 


able, follow names of cities. 


f Indicates flat rate newspaper. 


WSee Adv. on Page 232. 
See Adv. on Page 233. 
ASee Adv. on Page 234. 
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The Star is the Open Door to the Washington, D. C. Market 


National advertisers investigating the requirements for successful entry into the 
Washington Market, embracing the National Capital and a radius of 25 miles 
into Maryland and Virginia, find that The Star—Evening and Sunday—com- 
pletely and influentially covers it from center to circumference with its thor- 
oughly organized home delivery service. 


Their recognition of this supremacy of The Star in the Washington Market 
is expressed in the significant figures of lineage used by national advertisers dur- 


ing 1928: 
We ee OE Saku vc eeeie eons 4,187,345 
| EE a ae Peon 1,831,725 
BE 4s, . Pes choot 1,713,427 
Le ee a ra eRe eee 731,199 
ee 


As will be seen, The Star carried nearly as much National Advertising as the four 
other Washington papers combined. 


The Washington Market is unique in many respects. Compact in area; ex- 
ceeding 800,000 in population—people in good circumstances; able to gratify their 
tastes for luxuries and commodities—and they can be reached by ONE medium 
—THE STAR—Evening and Sunday—at minimum cost. 


The Evening Star. 


WITH SUNDAY MORNING EDITION 


Eastern Representative WASHINGTON, D. C. Western Representative 
DAN A. CARROLL , mS J. E. LUTZ 
110 East 42nd Street pte: of The A re Lake Michigan Building 


New York, N. Y. Chicago, Iil. 


232 5 A A B'S 


mA ON OA CG SR EN ST 


ithin its 13 
Lid asl 


oe 


| re | 
. \} BrioGeport Post- TELEGRAM 


fe. 
be 


‘| 
He ae { 
=f CMM Te Atel 


Cte pute 
Meter Ute 


. SHELTONC) \~ 
RUMBULL = Ooenpy 
Onicnors \ 


EASTONC) 


=| srinGeport g&° 


FAIRFIELO 


Ghiman 


ITHIN the Post-Telegram market 

live over 53,000 skilled workers, 
who earn an annual payroll of $48,000,000 
from 500 diversified industries—who live 
comfortably according to high American 
living standards—owners of prosperous 
commercial and industrial enterprises, 
who reside in Bridgeport’s exclusive resi- 
dential district—high salaried junior 
executives—professional men and trades- 
people who enjoy fine incomes—and the 
farm and village people to whom Bridge- 
port is the Metropolis. 


71% of Bridgeport’s families live in 
two-family private dwellings, while 24% 


- reside in one-family homes. 


This important market, national in 
scope, of 236,000 prosperous consumers, 
is merchandised as one unit, because all 
the important buying is done in Bridge- 
port’s retail stores, 


This important New England market is 
completely covered and dominated by 
the Post-Telegram, Bridgeport’s leading 
newspaper. An advertising campaign in 
the Post-Telegram falls on fertile soil 
because 98% of the circulation is concen- 
trated within the 13-mile trading radius. 


Bridgeport is a major market—and 


ideal territory to establish,a new product, ~ 


or to boost volume sales on an established 
product. , 


In BRIDGEPORT 


CONNECTICUT 


236,000 prosperous Consumers live 
~mile Trading Radius 


CHICAGO 
410 N. Michigan Ave. 


NEW YORK 


19 West 44th St. 


GILMAN, NICOLL & RUTHMAN 


Foreign Representatives 


BOSTON 
73 Tremont St. 


DETROIT 


SAN FRANCIS 
General Motors Bldg. 507 Mentuumery oe. 


— 


J 


oat 8 GS 


MAN AGEM EN T 


233 


-Z Jet % 
. o 


REGISTER.” 


irst and Foremost in 


NEW HAVEN 
( Connecticut’ Largest City) 


THE NEW HAVEN REGISTER 
Reaches fully 90% of the Buying Power 
of New Haven and Immediate Vicinity 


New Haven is a city of culture, industry and buying 
power several degrees above the average. 
will find a newspaper reading public that prefers the 
better type of journalism, as reflected in the pages of 
New Haven’s first and foremost newspaper—“THE 


Here you 


TANT 


Advertisin3, for First 6 Months of 1928 and 1929 


JUNE 1928-1929 LINEAGE FIGURES 
REGISTER 
DAILY SUNDAY 
1928 1929 1928 1929 

eS Se ee ea 447,881 424,411 L. 23,470 188,498 230,870 G. 42,372 
Dept. Stores ....... 146,586 128,349 L. 18,237 21,347 26,400 G. 5,053 
ee 205,020 224,963 G. 19,943 49,919 77,984 G. 28,065 
CIMOSENONE osicis owes 123,378 115,893 L. 7,485 29,485 35,173 G. 5,688 
pico py) ee 922,865 893,616 L. 29,249 289,249 30,427 G. 81,178 

Jan. 1 to June 30(1928) 7,564,916 - (1929) 7,857,256 - Gain—292,340 

SECOND PAPER THIRD PAPER 

1928 1929 3 1928 1929 
Le ow ears. 369,568 399,117 G. 29,549 Te no kccd ds 135,166 114,124 L. 21,042 
Dept. Stores .. 48,543 44,939 Le. 5,604 Dept. Stores ... 2,384 5,086 G. 2,702 
Foreign ....... 91,988 92,646 G 658 Foreign ....... 41,077 46,730 G. 5,653 
Classified ...... 79,323 53,937 L. 25,386 Classified ...... 38,177 30,192 L. 7,985 
TOTAL .... 589,422 590,639 G. 1237 TOTAL ..... Zi6é804 196,132 L. 20,672 
Jan. 1 to June 30 (1928) 3,612,542 - (1929) 3,777,312 Jan. 1 to June 30 (1928) 1,382,951 (1929) 1,290,136 
Gain—164,770 Loss—92,815 


The New Haven Register 


Covers the New Haven Market 
Completely and Economically 


MANAGEMENT 


The only newspaper in the world which gives away its entire home 
edition FREE to everybody every day the sun fails to shine on its 


city (St. Petersburg) up to press hour. 


A NATIONAL 
—in one 


Here’s a unique newspaper ad- 


é 99 

try-out 
® 

C U ty vertising situation! One news- 

paper in one city can secure a 


cross-current of opinion and consumer acceptance in 
America! An opportunity for national advertisers to 
sound opinion and release buying power in one city— 
but at the same time securing an accurate barometer 
of campaign effectiveness from Maine to Iowa, from 
Michigan to Florida! 


Alert advertisers have, in past years, taken profitable 
advantage of St. Petersburg as a national “‘try-out’’ mat- 
ket, .because they have found that the class of buyers 
they want to reach is concentrated in Florida in the 
winter months. St. Petersburg, because of its great 
winter tourist population and its isolation from any 
other Florida market, is an ideal key city for special 
search-making advertising. 


Read by “America” ! 


Serving St. Petersburg completely, The Evening Inde- 
pendent has proved ite effectiveness in reaching both 
the permanent and the largely increased winter popula- 
tion of The Sunshine City. Here is a paper literally 
“read by America” during six months of the year. Home 
delivery, complete dawn-to-dark news service (including 
markets), buyers from all over America who have leis- 
ure to read—these are facts to consider in planning 
winter schedules—particularly ‘‘try-out’ campaigns. Let 
The Evening Independent secure national effectiveness 
for you—this winter! 
Sensible merchandising co-operation. The <pcig, Brig 


pendent will gladly send any facts you need to ild a 
complete picture of ‘‘try-out’? opportunities in this market. 


Che Evening Independent 


St. Petersburg, Florida 


The Sunshine City 
Tos. F. Clark Co., INc., Special Representatives 
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NEWSPAPER CIRCULATIONS 


AND RATES (Continued) 


State, City and ne Total Gross |Representatives 
§With Po: sone Cities Circu- | Origin) Rate by key 
and lation Per Line} numbers* 
IDAHO 
(Continued) 
IDAHO FALLS (10,752-60,000) 
Post (E & S) 5,275 | Govt | .04f 127-130 
LEWISTON (6,574) 
Tribune (M & S) 5,150 | Govt | .03f 29 
POCATELLO fi 000-50,000) 
Tribune (E & S) 5,967 | ABC | .04f 127-130 
ILLINOIS 
ALTON (32,919-50,000) 
Telegraph (E) 12,154) ABC | .055f 81 
AURORA (47,100-83,000) 
Beacon-News (E & S) 20,413 | ABC | .07f 110 
BELLEVILLE (28,960-50,000) 
Advocate (E) 7,123 | ABC | .035f 81 
News-Democrat (E) 10,850 | Govt | .025f None 
ee are 044-170,000) 
Pantagraph (E s) 24,206} ABC} .095 50 
CAIRO (17,103-116,783) 
Citizen (E) 5,743 | ABC | .055 81 
CANTON (11,027-50,000) 
Ledger & Register (E) 5,918 | ABC | .04f 4-114 
CENTRALIA (17,487-47,000) 
Sentinel (E) 6,514 | ABC} .035f None 
CHAMPAIGN (23,800-89,189) 
News-Gazette (E & S) 14,958 | ABC | .06f 1 
CHICAGO (3,157 ,400-3,835,000) 
American 559,705 | ABC | .75f 16-36 
Herald-Examiner (M) 20, ABC] .55f 34-38-75 
Herald-Examiner (S) 1,272,613 | ABC |1.10f 34-38-75 
ourna 80,382 | ABC] .25 42-95 
qNews (E) 432,994] ABC] .70f 64-91-167-178 
Post (E) . ‘ 41,341 | ABC | .30 84 
Tribune (M) 838,432 | ABC |1.40 56 
Tribune (S) 1,235,442 | ABC {1.75 {350-471-172 
DANVILLE (38,800-132-168) 
Commercial-News (E & S) 28,568 | ABC | .09 125-127-131 
DECATUR (57,100-176,190) 
Herald (M & E) 27,995 | ABC] .07f 50 
Herald (S) 27,709 | ABC | .07f 50 
Review (E & S) 26,692 | ABC | .07£ 35 
DIXON (8,191-27,750) 
Telegraph (E) 5,149] ABC | .04f 2 
EAST ST.LOUIS (74,000-175,000) 
Journal (E & S) 10,466 | ABC | .08 18-81-100 
EDWARDSVILLE (5,336-50,000) 
Intelligencer (E 5,431 | Govt | .04 138 
ELGIN (36,000-75 ,000) 
Courier-News ( ) 16,576 | ABC | .06f 110 
EVANSTON (47,600-90,000) 
News-Index (E) 6,681 | ABC | .05f 42-95 
FREEPORT (22,127-100,000) 
Journal Standard (E) 10,056 | ABC | .05f 2 
GALESBURG (29,078-61,330) 
Register Mail (E) 19,861 | ABC] .06f 2 
JACKSONVILLE (17, ey" - 
Courier & Journal (M & 5,818 | ABC | .045f 81 
Journal (S) 3,558 | ABC] .045f 81 
JOLIET (41,900-100 0) 
Herald-News (E&S 21,260} ABC] .07f 110 
KANKAKEE (20,104-85,000) 
News (E) 5,603 | ABC | .035 138 
Republican (E) 8,656 | ABC | .035f 160 
KEWANEE (22,436-40,000) 
Star-Courier (E) 8,384 | ABC | .04f 35 
LA SALLE (15,225-42,000) . 
Post-Tribune (E) 8,237 | ABC | .045f 2 
MACOMB (8,985) 
Journal (E) 6,724 | Govt] .45’f None 
MATTOON (16,262-25,000) 
Journal-Gazette & Commercial 
Star (E) 6,249 | ABC | .56’f 2 


* For names and addresses see Pages 268-269. 
§ City populations, and trading zone populations wherever the latter are avail- 


able, follow names of cities. 
ee Adv. on back cover. 


f Indicates flat rate newspaper. 


qSee Adv. on Page 226. 


S ALE S MANAGEMENT 


W hen you want to know— 


| —The advertising rate of that news- 
paper in Seattle. 


—The circulation of that farm paper 
in Maine. 


—The number of subscribers to that 
magazine in Texas. 


—The business papers that reach your 
potential customers anywhere and 


everywhere. 


—The instant—accurate—answer to 
any question, any time about any 
| publication. 


—The cost of Radio Broadcast: Ad- 


vettising. 
You have it in 


STANDARD RATE & DATA SERVICE 
| ‘Che National Authority 


536 LAKE SHORE DRIVE. 


CHICAGO 


7 Send for descriptive booklet and 30-day approval plan t 


MANAGEMENT 


Net 


Statement 


EDDY Co., 
NAT'L REPR. 


Paid Cir., 
Mar 31st Pub. 


40,914 


PEORIA 


5,000 
line Rate 
Only 


1 IN PEORIA 


2™' IN THE STATE 


9 


rigged 


Cc 


Per 
Lhine 


31° IN THE NATION 


in 1928 Lineage 


NEWSPAPER CIRCULATIONS 


AND RATES (Continued ) 


State, City and Newspaper Total Gross |Representatives 
§With Populations of Cities Circu- Origin| Rate y key 
and Trading Zones lation Per Line numbers* 
| 
ILLINOIS | | 
(Continued) | 
as vile og (27,000) 
News (E 5,248 | Govt} .05 29-169 
MOLINE (35 ,600-125 ,000) , 
Dispatch (E) 14,037 | ABC] .065f 2 
MONMOUTH (9,181-30,000) 
Review-Atlas (E) 5,401} ABC} .035f 83 
MOUNT VERNON (13,087-60,000) 
Register-News (E) 6,210 | ABC | .03f 81 
OTTAWA (15,575-48 ,000) 
— (E) 7,622 | ABC | .045f 2 
PARIS (7,985) , 
Beacon-News (E) 5,663 | Govt | .035f 2 
PEORIA (84,500-161,757) 
Journal- Transcript mM & E) 40,914} ABC} .11 50 
Journal-Transcript (S) $1,742 | ABC | sit 50 
Star (E & S) 32,155 | ABC] .10 59 
QUINCY (39,800-325 ,685) 
Herald Whig (E & S) 29,564| ABC] .11f » 
Herald Whig (S) 29,682 | ABC | .12f 2 
ROCKFORD (82,800-200,000) 
Register-Gazette & Star (M&E) 36,412 | ABC | .12f 84 
Register-Gazette & Star (E&S) 38,322 | ABC | .i2f 84 
Republic (E) 16,397 | ABC | .07 21-127 
ROCK ISLAND (42,700-170,000) 
Argus (E) 12,883 | ABC | .065f 2 
SPRINGFIELD (67 ,200-350 i 
Illinois State- Journal (M & S) 33,510 | ABC | .08f 110 
Illinois State-Register (E & S) 32,270 | ABC | .08f 156 
STERLING (10,228-45,000) 
Gazette (E) 6,968 | ABC | .04f 2 
STREATOR (16,627-44,316) 
Times Press (E) 7,385 | ABC | .045f 2 
WAUKEGAN (26,916-60,000) 
News (E) 6,176 | ABC | .05 138 
Sun (E) 6,708 | ABC | .045f 50 
INDIANA 
ANDERSON (41,078-100,000) 
Bulletin (E) 12,773 | ABC | .045f 2 
Herald (M & S) 11,246 | ABC} .08 106 
BLOOMINGTON (18,552-40,000) 
World (E) 5,363 | ABC | .03f 29 
COLUMBUS (9,887-40,000) 
Republican (E) 5,050} ABC | .03f None 
CRAWFORDSVILLE 
(11,153-38 ,000) 
Review (M) 5,881 | ABC | .03f 81 
ELKHART = 687-70 ,000) 
Truth (E 14,321} ABC} .055f 1 
EVANSVILLE (98 ,100-533,575) 
Courier (M) 31,436 | ABC | .08f 125-127 
Journal (E) 11,953 | ABC | .04f 125-127 
Courier & Journal (M & E) 43,397 | ABC] .10f 125-127 
Courier-Journal 32,963 | ABC] .08f 125-127 
Press (E) 23,156} ABC] .06f 142 
FORT WAYNE (105, oe 
Journal-Gazette (M & S) 43,411} ABC] .0of 125 
News-Sentinel (E) 47,592 | ABC} .12f 2 
FRANKFORT (13,051-36,000) 
Times (M) 8,269 | Govt | .05 None 
GARY (89,100-250,000) 
Post-Tribune (E) 19,177 | ABC | .09 21-64-127 
HAMMOND (56,000-200,000) 
Times (E) 21,757 | Govt | .09 21-64-127 
INDIANAPOLIS (382 ,100-875 ,000) 
News ( 136,263 | ABC | .27f 27-98 
Star (M) 108,505 | ABC | .20f 84 
Star (S) 155,661 | ABC | .27f 84 
Times (E) 70,003 | ABC} .15f 142 
KOKOMO (40,400-51,700) 
Dispatch 10,090 | ABC | .04f 155 
Dispatch (S) 11,578 | ABC | .045f 155 
Tribune (E) 10,157} ABC | .045f | 2 


* For names and addresses see Pages 268-269. 


ab’e, follow names of cities. 


f Indicates flat rate newspape:- 
§ City populations, and trading zone populations wherever the latter are avali- 
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THE WICHITA EAGLE 


MORNING — EVENING — SUNDAY 


Since 1872 The Wichita Eagle has been the outstanding 
newspaper of Kansas. 


The Eagle covers not only the city of Wichita.but the 
trade territory of which Wichita is the hub extending 
into northern Oklahoma. 


There are in the city of Wichita 25,500 homes and The 
Eagle is delivered seven mornings a week to more than 
25,000 of these homes. 


The Evening Eagle in the city of Wichita is delivered six 
evenings a week to more than 20,000 of these homes. 


Wichita, Kansas, has been in the white for the past five 
years. Situated in the heart of the wheat belt, plus the 
fact that today she is the center of a new oil field with 
107 producing wells making over 35,000 barrels a day 
makes this city an ideal market for try-out campaigns. 


The Wichita Eagle maintains a real merchandising and 
window display department for national advertisers. 


We invite sales managers to write for our Merchandising 
Booklet, ““The Third Partner,”’ which outlines in detail 
this help we offer national advertisers. 


THE WICHITA EAGLE 


“WICHITA, KANSAS, THE AIR CAPITAL” 
Represented Nationally by The Beckwith Special Agency 
Member the 100,000 Group of American Cities 
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NEWSPAPER CIRCULATIONS AND RATES (Continued) 


State, City and Newspaper Total _, | Gross |Representatives State, City and Newspaper Total _. | Gross |Representatives 
§With Populations of Cities Circu- Origin| Rate by key §With Populations of Cities Circu- | Origin) Rate y key 
and Trading Zones lation Per Line} numbers* and Trading Zones lation Per Line} numbers* 
INDIANA Poci-one , 
Z ontinu 
civentaape> KEOKUK (15,865-81,972) 
LAFAYETTE (23,790- nee ‘93.6711 ABC! o7t 128-197 Gate City (E) 5,804| ABC | .035f > 
1 & C Tr ’ ° e i ? 
oct eninipaeniviie MARSHALLTOWN ; 
LA PORTE (17,190-44,000) _(18,877-80,000) 
Herald-Argus (E) 6,962 | Govt | .04f 1 Times-Republican (E) 10,279 | ABC] .05f None 
LOGANSPORT (23,120-60,000) MASON CITY (28,084-105 ,000) 
Pharos-Tribune (E) 12,445 |fABC | .05f 1 Globe-Gazette & Times (E) 16,207 | ABC] .06f 35 
Press (M & S) 10,313 |VABC | :045f | 2 
MUSCATINE (18,746-79,103) 
MARION (26,368-54,500) Journal & News-Tribune (E) 8,106 | ABC | .04f 35 
Chronicle (E) 9,823 |FABC | .045£ 2 
Leader-Tribune (M & S) 9,231 \WABC | .04f 125-127 OSKALOOSA (10,370-40,000) 
"2 * Herald (E) 5,735 | Govt | .035f None 
MICHIGAN CITY (28,40 
News (E) 5,539 | Govt] .045 81 OTTUMWA (27,604-150,000) : 
Courier (E) 14,829 | ABC] .06f 35 
MUNCIE (46,100-150,000) 
Press { 13,330 | ABC] .04f 134-135 SIOUX CITY (80,000-400,000) 
Star (M & S) 23,550} ABC] .08f 84 Journal (M & E) 67,059 | ABC] .13f 13-35-109 
Journal (S) 49,538 | ABC] .13f 13-35-109 
NEW CASTLE (22,410-41,000) Journal (M & E & S) 89,699 | ABC] .23f 
Courier (E) 4,876 | ABC | .04 138 Tribune (E) 66,188 | ABC] .13f 165 
Times (E) 5,737 | Govt | .04 29 
VINTON (3,381-25,000) 
PERU (14,478-28,600) Cedar Valley Times (E) 5,342 | Govt] .04f 47 
Tribune (E) 6,700 | Govt | .045f 81 
WATERLOO (37,100-200,000) 
PORTLAND (5,958-15,000) Courier (E 19,836 | ABC] .07£ 149 
Commercial Review & Sun Tribune (M & S) 16,696 | ABC] .06f 125-127 
(E & E) 5,101 | Govt | .04 138 
RICHMOND (33,991-155,725) KANSAS 
Item ( S 16,938 | ABC | .06 149 ARKANSAS CITY (16,492-60,000) 
Palladium (E) 14,426 | ABC] .06 19 The Traveler (E) 6,044 | ABC] .05£ 82 
SOUTH BEND (86,100-300,000) ATCHISOK (17 ,682-30,000) 
News-Times (E & S) 29,876 | ABC | .08f 42-95 Globe (E 7,115 | ABC] .o4¢ 58-109-130, 
Tribune (E & S) 15,695 | ABC | .09 149 
COFFEYVILLE (20,178) 
TERRE HAUTE (73,300-190,000) Journal (E) 6,971 | Govt] .o4f 82 
Post & Star (M & E) 48,367 | ABC | .12f 84 
Star (S) 27,135 | ABC] .07£ 84 DODGE CITY (8,098) 
Tribune (E & S) 22,765 | ABC] .06f 125-127 Globe (E) 5,125 | Govt | .o4f None 
VINCENNES (20,020-75 ,000) EMPORIA (15,031-27,000) 
Commercial (M & S) 6,579 | ABC] .04£ 134-135 Gazette (E) 6,537 | ABC | .045€ | 82 
Sun (E) 5,806} ABC] .04f 2 
HUTCHINSON (28,423-75,000) 
WABASH (10,859-42,000) Herald & News (M & E) 28,343 | ABC | .12£ 82 
Plain Dealer (E) 6,115 | Govt] .04f 81 Herald & News (E & S) 29,085 | ABC | .12f 82 
gas poncinyi (14,900-45 000) 
t 
IOWA eporter (E) 5,780 | Govt | .04f 82 
BOONE (16,186-54,300) KANSAS CITY (118, 300-149 ,131) 
News-Republican (E) 5,767 | ABC| .65” None Kansan (E & S) 20,794] ABC | .07£ 26 
BURLINGTON (28,066-150,000) LAWRENCE (16,608-40,000) 
Gazette (E) - reo ane Ost to8-427 Journal-World (E) 6,140 | ABC | .035f 1-83 
k-E M A a 
session LEAVENWORTH (22,549-40,000) 
CEDAR RAPIDS (58,2003). 32.1681 ABC| .10s : Times (E & S) 7,069 | ABC | .04£ 127-130-158 
&R i . F 
——— OTTAWA (10,521-22,580) 
CLINTON (28,188-85 ,000) era ) 5,398} ABC] .04f 82 
Herald (E) 17,275 | ABC] .07£ 2 
> a: Gh 370-35 ,000) 
COUNCIL coped Sun X (E & $) 6,055 | ABC | .045f 82 
42,300-101 ,4 
Mcesnoal (E & S) 16,937 | ABC] .07£ 130 PITTSBURG (22,565-150,000) 
Headlight & Sun (M & E) 12,591 | ABC} .07f 82 
CRESTOR a 5.180 | cheve | oat e Headlight & Sun (E & S) 12,743 | ABC | .07£ 82 
N ’ ‘0 J 
cassceianiniidin SALINA (18,856-55,000) 
DAVENPORT (66,181-395 ,094) Journal (E) 13,037 | ABC | .06f 82 
Democrat&Leader-Times (E&E) 39,181} ABC] .14£ 35 
Democrat&Leader-Times (S&E) 41,820] ABC] .14f 35 TOPEKA (62,800-230,000) 
Capital (M & S) 44,895 | ABC] .12f 26 
DES MOINES (151,900-890 ee) x State-Journal (E) 22,125 | ABC} .10 14 
Register & Tribune (M & E) 230,069 | ABC] .45 13-37-87 
Register (S) 177,754} ABC] .45 123-141 WICHITA (99,300-285 ,000) 
Tribune & pane (E & S) 294,967 | ABC] .65 13-37-87 Beacon (E) 54,405} ABC| .14f 95 
Register (M & E) 290,610 | ABC] .65 123-141 Beacon (S) 63,014 | ABC | .15f 95 
Eagle (M & E) 85,053 | ABC | .20f 10 
DUBUQUE (42,300-289,000) {Eagle (S) 67,723 | ABC | .18£ 10 
Telegraph Herald & Times Eagle (S & E) 94,588 | ABC | .22f 10 
Journal (E & S) 33,800 | ABC | .10f 1 Eagle (M) 23,182 | ABC | .16£ 10 
FORT DODGE (23,216-234,000) KENTUCKY 
Messenger & Chronicle (E) 12,254] ABC] .06f 130 ASHLAND (32,403-100,000) 
dent 
FORT MADISON (14,479-35,000) ie sacacamie 8p) ABC) oe | 
Democrat (E) 5,329 | ABC | .04 | 2 COVINGTON (66,641-135,000) ; 
Kentucky Post (E) (Circulati lon inclluded in |Cincinnati, O., 
IOWA CITY (15-773-55,000) = Post) 
Press-Citizen (E) 7,132 | ABC | .035f 160 Kentucky Post (S) 23,114 | Govt] .065f 142 


* For names and addresses see Pages 268-269, 
§ City populations, and trading zone populations wherever the latter are avail- 


able, follow names of cities. 


f Indicates flat rate newspaper. 


qSee Adv. on Page 237. 
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Th is Rich Market 
Completely 
Covered ~ 


Saene 


errno 


~ at one Low 


= 
Adverti sing Cost 


REATER LOUISVILLE has long been known 

as a logical try-out market for National Ad- 
vertisers. Here is a prosperous territory with diversi- 
fied industries, located only 80 miles from the center 
of American population. Greater Louisville is served 
by nine trunk line railroads, various interurban and 
bus lines, and a network of modern automobile high- 


Z 


y 
f 


Members of the 


@ 100,000 Group of ways. No city enjoys a more uniform year-round 
American Cities prosperity. No trading area is more completely cov- 
—_— ered by one newspaper medium. Over 85% of all 
——e National Advertising carried by Louisville newspa- 
gaan pers during the first half of 1929 was CONCEN- 
TRATED in— ~*~ 
THE COURI -JOURNAL 


OVER 197.000 DAILY OVER 158.000 SUNDAY 


THE LOUISVILLE TIMES 


REPRESENTED NATIONALLY BY THE BECKWITH SPECIAL AGENCY 
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NEWSPAPER CIRCULATIONS AND RATES (Continued) 


State, City and Newspaper 
gw ith Populations of Cities 
and Trading Zones 


KENTUCKY 


(Continued) 
LEXINGTON (8. 700-173 ,641) 
Herald (M & S) 
Leader (E & S) 


LOUISVILLE (329 400-668 ,948) 
“Courier-Journal & Times (M&E) 


Courier-Journal (S) 
Herald-Post (E) 
Herald-Post (S) 


OWENSBORO (25,690-100 ye 
Inquirer & Messenger (M & E) 
Messenger-Inquirer (S) 


PADUCAH (38 ,834-225,988) 
News-Democrat & Sun (M & E) 
News-Democrat & Sun (S) 


WINCHESTER (11,111) 
Sun (E) 


LOUISIANA 


ALEXANDRIA (25,214) 
Town-Talk (E) 


BATON ROUGE (30,494-100,000) 
State Times & Advocate (M&E) 


LAKE CHARLES (19,632- ” ,000) 
American-Press (E) 


MONROE (22,054-66,000) 
News-Star (E) 


NEW ORLEANS (429,400-751 815) 
Item (E) 
Tribune (M) 
Item & Tribune (M & E) 
Item-Tribune (S) 
States (E) 
States (S) 
Times-Picayune (M) 
Times-Picayune (S) 


SHREVEPORT (81 ,300-500,000) 
ey (E) 
imes (M) 
Times (S) 


MAINE 


AUGUSTA (16,937-165 ,000) 
Kennebec Journal (M) 


BANGOR (28,143-75 ,000) 
Commercial (E 
News (M) 


ag eet (18,532) 


Journal (E 


LEWISTON (36,600-120,000) 
Journal & Sun (M & E) 


PORTLAND (78 ,600-200,000) 
Express & Press-Herald (MED) 
Telegram (S) 

News (E) 


WATERVILLE (14,424-50,000) 
Sentinel (M) 


MARYLAND 


BALTIMORE (830,400-917 ,000) 
Sunday American (S) 
News (E) 
Post (E) 
Sun (M & E) 
Sun (S) 


CUMBERLAND (36,998-100,000) 
News (M) 
Times (E & S) 


FREDERICK (14,260-60,000) 
News & Post (M & E) 


HAGERSTOWN (36,998-300,000) 
Herald & Mail (M & E) 


MASSACHUSETTS 
ATTLEBORO (24,664-40,000) 


BEVERLY (22,865) 
Times (E) 


Total .. | Gross |Representatives 
Circu- | Origin} Rate by key 
lation Per Line] numbers* 
18,611 | ABC | .07f 35 
20,792 | ABC | .08f 82 
197,796 | ABC | .3if 10 
158,120 | ABC | .29£ 10 
85,199 | ABC] .15£ 13-84 
74,835 | ABC | .12f 13-84 
16,488 | ABC | .08f None 
16,7,.6| ABC} .08f None 
21,633 | ABC | .09f 1 
12,060 |} ABC | .09f 1 
5,132 | Govt | .025 60 
9,136 | Govt | .04f 83-161 
12,566 | Govt} .06f 20 
5,964 | Govt | .04f 83-161 
11,120} ABC] .06f 82 
68,283 | ABC | .16f£ 101 
44,626} ABC | .10f 101 
112,909 | ABC | .20£ 101 
86,471} ABC | .18f 101 
53,201 | ABC | .15f 17 
95,930} ABC | .18f 17 
96,748 | ABC | .20f 13-35 
138,170} ABC] .25f 13-35 
21,614| ABC | .07£ 82 
39,353 | ABC | .11f 17 
52,341] ABC] .14f 17 
11,753 | ABC | .065 106 
23,846 | Govt | .07 62 
32,292 | Govt | .075£ 125-127 
5,457 | Govt} .055 106 
30,981} ABC] .14 106 
61,120} ABC | .24 106 
424} ABC] .16 106 
13,113 | ABC} .10 130 
6,421 | Govt | .05 106 
173,904 | ABC | .35£ 16-36 
155,103 |} ABC | .30f 16-36 
83,230 | ABC | .22f 142 
292,359 | ABC} .60 37-91-64 
194,455 | ABC} .60 141-167 
9,723 | ABC | .05f 132 
14,751 | ABC | .06f . 47 
9,125} Govt | .04f 83-146 
13,717| ABC | .ost | 21-64-127 
5,957 | ABC | .05 68 
5,183 | Govt] .75” 125-127 


State, City and Newspaper Total Gross |R i 
§With Populations of Cities Circu- Origin Rate — 
and Trading Zones lation Per Line numbers* 
SLD 
BAAR Se TTS 
(Continued) 
BOSTON (799, 200" 2,574,115) 
American (E) 273,055 | ABC | .50f 16-36 
Sunday Advertiser (S)j 505,298 | ABC} .75£ 16-36 
Christian Science Fase (E) 130,362 | ABC | .40 Own off 
Globe (M & E 308,372 | ABC | .50f 64-91 
Globe (S) 346,758 | ABC | .55f 123-167 
Herald & Traveler (M & E) 295,282 | ABC | .50f 101 
Herald (S) 150,517 | ABC | .40f 101 
Post (M) 390,604 | ABC | .60f 13-84 
Post (S) : 349,760 | ABC | .SSf 13-84 
Record & Daily Advertiser (M) 180,980 | ABC | .32 None 
Transcript (E) 38,087 | ABC} .20£ 13-50 
Transcript (Sat) 55,721 | ABC | .30°f 13-50 
BROCKTON (72,879-155,000) 
Enterprise (E) 24,266 | ABC | .085 106 
Times (E) 11,318 | ABC | .045 None 
FALL RIVER (134,300-163 ,000) 
Herald News (E) 25,791 | ABC | .11f 84 
FITCHBURG (45 ,200-110,000) 
Sentinel (E) 12,131 | ABC} .065 106 
GLOUCESTER (25,242-33,450) 
Times (E) 7,167 | ABC | .072 125-127 
—— (88,733-100,000) 
azette 16,343 | ABC! .09 50 
Sunday Record (S) 12,760 | Govt | .07 None 
HOLYOKE (60,400-100,000) 
Transcript-Telegram (E) 16,532 | Govt | .09 106 
LAWRENCE 8 527-123,314) 
i (E Is ts)} Spee o-~ yd 132 
unday Sun 14,72 tt OS 2 
Tribune & Eagle (M & E) 24,928 ABC 2 rt 
LOWELL (110,296-175 ,000) 
Courier Citizen & Leader (M&E) 18,148 | ABC | .07£ 19 
Sun (E) 18,532 | Govt] .09 106 
Sastay Telegram (S) 17,053 | Govt} .06 4-105-152 
—_ nen 
tem : 17,590 | ABC] .10 10 
Telegram-News (E & S) 18,120 | ABC |2.00” 132 
MALDEN (53,400) 
News (E) 9,876 | Govt} .08 68 
MEDFORD (52,900) 
Mercury (E) 5,893 | Govt} .07 125-127 
NEW BEDFORD (125 ,000-160,000) 
Mercury & Standard (M & E) 31,674 | ABC] .10f 50 
Standard (S) 27,045 | ABC] .10f 50 
Times (E) 28,210} ABC] .07f 35-152 
NEWBURYPORT (17,805-40,000) 
News (E) 5,633 | ABC | .072 125-127 
NORTH ADAMS (25 ,624-49 ,000) 
Transcript (E) 10,503 | ABC | .06 106 
NORTHAMPTON (26,341-40,000) 
Gazette (E) 7,728 | ABC} .07 106 
PITTSFIELD (50,000-150,000) 
Berkshire Eagle (E) 18,733 | ABC | .055f£ None 
QUINCY (67 600-145 ,000) 
News (E 7,856 | ABC | .07 106 
Patriot-Ledger (E) 11,016 | Govt | .07 19 
SALEM (43,000-150,000) 
News (E) 21,904 | ABC] .15 106 
SPRINGFIELD (149,800-450,000) . 
Union, Republican & News 135,438 | ABC | .28f 42-84-152 
Union (M & _ and Republi- 
can & News (M & E) 
Union & Republican (S) 69,646 | ABC} .21f 42-84-152 
TAUNTON (40,600-60,000) 
Gazette (E) 9,478 | ABC | .07 106 
WALTHAM (37,100) 
News-Tribune (E) 7,800 | Govt] .05 106 
WORCESTER (197 ,600-441 ,842) 
Post (E) 31,617 | ABC | .10f 156 
Telegram-Gazette (M & E) 104,818 | ABC | .30 14 
Telegram-Gazette (S) i ABC} .23 14 
MICHIGAN 
ADRIAN (14,847-60,000) 
Telegram (E) 11,256] ABC} .04f None 


* For names and addresses see Pages 268-269. 
§ City populations, and trading zone populations wherever the latter are avail- 


able, follow names of cities. 


f Indicates flat rate newspaper. 


{See Adv. on Page 239. 
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The Company You Keep 


MAN is known by the company he 
keeps. 5o, too, an advertisement. 


Advertisers in The Christian Science 
Monitor know before insertion the kind 
of company in which their advertisement 


will be found. 


Only clean news and constructive articles 
appear in the Monitor. Only those adver- 
tisements which reflect clean journalism 
are published in our columns. 
Sensationalism, either in news 


Adverti in Th isi 
vertisers im e or advertising, finds no place in 


Christian Science 


Monitor “mix” with the Monitor, and is carefully 
company like these: excluded. 
Cadillac a ; : 
Burberry The Christian Science Monitor 
Canada Dry is proud of the ever-increasing 
soe number of advertisers who are 
Kelly-Springfield its guests, and pledges them 
Bensdorp always—“good company.” 
Swift 
Westinghouse 
Crosse & Blackwell V 


The Christian Science Monitor 


A DAILY NEWSPAPER FOR THE HOME 


Published by. 
The Christian Science Publishing Society, 107 Falmouth Street, Boston, Mass. 


Braneh Advertising Offices 


New York — Detroit — Chicago — St. Louis — Kansas City — San Franciseo— 
Los Angeles — Seattle — London — Paris — Berlin — Florence 


SALEM 


M AYN AG E ME NT 


The BOOTH 
NEWSPAPER AREA 


Is the Big Market 
MICHIGAN 


(Outside of the Detroit Area) 


—_ 


—1,350,000 Population 

—z2 cities over 100,000 population 

—8 cities over 25,000 population 

—121 cities of 1,000 or more popula- 
tion 

—7,583 Grocery outlets 

—694 Drug Stores 

—280,494 Daily Average Circulation 


Here is a market with all the 
metropolitan qualifications, but 
without the usual complexities. It 
is a market that is responsive, 
prosperous and easy to cultivate 
because of the complete coverage 
of these Booth Newspapers. 


I. A. ELEIN J. E. LUTZ 
50 East 42nd St. 180 N. Michigan Ave. 
NEW YORE Chicago 


Booth Newspapers, Inc. 


Central Office, 2500 Buhl Bldg., Detroit, 
or any newspaper listed 


NEWSPAPER CIRCULATIONS 
AND RATES (Continued ) 


State, City and Newspaper Total Gross |Representatives 
§With Populations of Cities Circu- | Origin] Rate byjkey 
and Trading Zones lation Per Line tdeabar 
MICHIGAN 
(Continued) 
ANN ARBOR (28,493-45,000) 
News (E) 10,875 | ABC | .06f . 87-98 
BATTLE CREEK (47,200-85,000) 
Enquirer & Ne ws (E & S) 13,987 | ABC | .98” 2 
Moon Journal (E) 9,882 | ABC} .055 138 
BAY CITY (49,600-130,000) 
Times (E & S) 19,152 | ABC] .07£ 87-98 
rege — 
(1 
News Palladium (E) 9,377 | Govt | .06 125-127 
DETROIT (1,378,900-1,830,000) 
Free-Press (M) 226,508 | ABC | .40f 156 
Free-Press (S) 309,826 | ABC | .45f 156. 
News (E) 333,585 | ABC | .50f 87-98 
News (S) 382,857 | ABC | .SOf 16-36 
Times (E) 299,927 | ABC | .50£ 16-36 
Times (S) 381,472 | ABC | .SOf 
ESCANABA (16,379-27,500) 
Press (M) 7,094 | Govt] .06 138 
FLINT (148,800-186,000) 
Journal (E & S) 50,192 |} ABC} .14f 87-98 
GRANDRAPIDS(164,200-375,000) 
Herald (M & S) 36,291 | ABC] .16 2 
Press (E) 91,322 | ABC] .20f 87-98 
a may (6,024-30,000) 
News (E) 5,035 | ABC | .035f 1 
HOUGHTON (5,210-100,000) 
Mining Gazette (M) 6,912 | Govt} .60” 125-127 
IRON MOUNTAIN (14,027-45 ,000) 
News (E) 7,124 | Govt} .05 138 
“ere (20,460-45,000) 
Globe (E 6,016 | Govt} .045 None 
JACKSON (63,700-150,000) 
Citizen-Patriot (E & S) 28,659 | ABC | .09f 87-98 
KALAMAZOO (56,400-143,000) 
Gazette (E & S) 29,677 | ABC | .09£ 87-98 
LANSING (79 ,600-175,000) 
Capital-News (E) 11,592 | ABC | .045f 108-148 
State Journal (E) 43,672 | ABC | .12f 2 
MARQUETTE (15,515-40,000) 
Mining Journal (M) 8,899 | ABC | .065 138 
MONROE (17 ,013-42,162) 
News (E) 6,797 | ABC} .05 None 
MOUNT CLEMENS 
(16,130-65 ,000) 
Leader (E) 6,791 | Govt | .04f 30 
MUSKEGON (46,600-75 ,000) 
Chronicle (E) 21,513 | ABC | .07f 87-98 
OWOSSO (16,314-40,000) 
Argus-Press (E) 7,796 | Govt | .045 125-127 
PONTIAC (61,500-197 ,500) 
Press (E) 28,282 ABC .O7£ None 
PORT HURON (38,916-150,000) 
Times-Herald (E) 20,871 | ABC | .07f 1 
ROYAL OAK (18,209-65 000) 
Tribune (E) 7,123 | Govt | .05 138 
SAGINAW (75,600-150,000) 
News (E & S) 29,116 | ABC] .09f 87-98 
TRAVERSE CITY ps. 656-30,000) 
Record Eagle (E 5,090 | Govt] .05 138 
MINNESOTA 
ALBERT LEA (11,278-35,000) 
Tribune (E) 5,655 | Govt] .04f 119-155 
DULUTH (116,800-325 000) 
Herald (E) 43,903 | ABC] .17 14 
News-Tribune (M) 37,611 | ABC | .10£ 21-64-127 
News-Tribune (S) 33,913 | ABC | .12f 21-64-127 
FARIBAULT (13,861-40,000) 
News (E) 5,095 | Govt | .035f 155 


* For names and addresses see Pages 268-269. f Indicates flat rate newspaper. 
§ City populations, and trading zone populations wherever the latter are avail- 
able, follow names of cities. 


SALE S&S 


MANAGEMENT 


Because Detroit has doubled since 1920 


this book should be on every 
marketing executive’s desk 


Here in this one easy-to-read booklet is a com- 
plete history of “DETROIT’S GROWTH,” 
1920-1929, told interestinglyinstory and picture. 


Not only a pleasant departure from the ordi- 
nary run of newspaper promotion, but mighty 
absorbing business information. 


For instance, if you would like to know 
whether your sales volume has kept pace with 


DET 


‘““THE TREND 


One of 28 Hearst News- 
papers Read by More 
Than 20,000,000 People. 


S 


population increases, turn to page 34. If you 
want to find out what opportunity the motor 
center offers for your expansion, see page 16. 


In other words, if you desire today’s funda- 
mentals on the fastest-growing city in America, 
by all means read this unusual booklet. 


A copy for every marketing executive. Please 
make the request on your business letterhead. 


ES 


THE TIMES’’ 


More Than 300,000 Daily 
and 375,000 Sunday 


TO 


SAL ES 


MANAGEMENT 


NEWSPAPER CIRCULATIONS AND. RATES (Continued) 


State, City and Newspaper Total _, | Gross |Representatives State, City and Newspaper Total Gross |Representatives 
§With Populations of Cities Circu- Origin} Rate by key §With Populations of Cities Circu- | Origin} Rate y key 
and Trading Zones lation Per Line| numbers* and Trading Zones lation Per Line} numbers* 
MINNESOTA MISSISSIPPI 
(Continued) (Continued) 
FERGUS FALLS (8 ,339-35 ,000) LAUREL (18,773-80,000) 
Journal (E) 7,422 | ABC | .04f 155 all (M) 5,475 | Govt | .035 60 
HIBBING (19,616-40,883) Leader (E) 5,205 | ABC | .035f 10 
Tribune (E) , 5,228 | ABC | .045 155 MERIDIAN (40,000-250,000) 
MANKATO (16,623-50,000) Star (E & S) 15,804] ABC] .07f 10 
Free-Press (E) : 9,073| ABC | .0sf 127-130 VICKSBURG (23,494) sac Rilalieds cai 
‘ost 82 .04 60 
MINNEAPOLIS (455,900-530,000) 
Journal (E) 116,925 | ABC | .25f 122 
era,” gs | ABE | aa | 
tar ’ . 
Tribune (M & E) 138,134 | ABC | .28¢  |(91-123 MISSOURI 
Tribune (S) 170,704 | ABC} .32f 141-167 ~ pore 
18 453-80, 
ROCHESTER (20,123-65 ,000) ” Southeast Missourian (E) 7,845 | ABC | .05f 125-127 
Post-Bulletin (E) 10,904 | ABC | .055f 119-155 mee neneeune ie semen 
900-25 ,419 
ST. CLOUD (23,809-49,000) Constitution-Tribune ( 5,009 |} Govt} .035f 59 
iceweaiunte ek ieee) hie ee HANNIBAL (21, me 138-500) 
ST. PAUL (312,930-383,000) Courier-Post (E ‘7,883 | ABC | .04f 35 
eener Pe ot) eee | ee ABC | ‘3ot 120 EFFERSON CITY (15, 
ioneer Press ’ . 15 843-69 ,680 
News (E) 90,431 | ABC | .18f oa J Capital News (M Me f S) , 5,201 | ABC] .04f 43 
News (S) 60,729 | ABC | .14f 44 Post-Tribune (E) 6,261 | ABC | .06 125-127 
SOUTH ST. PAUL (12,288) JOPLIN (35 ,882-250,000) 
Reporter (E) 5,253 | ABC | .035 4-114 Globe & News Herald (M & E) 36,643 | ABC] .15f 82 
WINONA. (22,972-60,000) News-Herald & Globe (E & S) 40,227 | ABC | .15f 82 
Republican-Herald (E) 13,950} ABC | .06f 4-114 oo b nb dy ,000-730,000) en Pe ine 
ournal-Post a é os 
Journal-Post (S) 140,311 | ABC | .30f 42-95 
eseacch, «| Hees AEC| Se | Stas 
tar imes ° - J~ 
PIE cm gail I Star (S) 303,967 | ABC | .42f 40-150-163 
(31,744-40,843) : MOBERLY (16,650-30,325) 
Herald (E) 7,325} ABC | .045 None Monitor-Index & Democrat (E) 5,111 | ABC | .025£ 155 
COLUMBUS (14,701) . ST. JOSEPH (78,500-207,786) 
Commercial Dispatch (E & S) 5,180 | Govt] .04f None —— 4 _——- (M & E) ooees aes ‘a = 
A azette , ° 
HATTIESBURG (21 ,232-178,000) Gazette (M & S) 44,908 | ABC! .15f 87 
American (E) 6,869 | Govt} .05 10 Gazette & News-Press (E & S) 66,915 | ABC} .18f 87 
JACKSON (31,000-220,675) 
Clarion- Ledger (M & S) 12,659 | ABC | .05f 60 * For names and addresses see Pages 268-269. f Indicates flat rate newspaper 
News (E & 19,728 | ABC | .07f 10 § City populations, and trading zone populations wherever the latter are avail 


able, follow names of cities. 


Herald Building 
BILOXI, MISS. 


More than eighty national 


without the use of 


- 


“THERE ARE 
MANY REASONS” | 


THES DAILY HERALD 


advertisers know that complete 
and effective coverage of the Mis- 
sissippi Coast cannot be secured 


Herald Building 
GULFPORT, MISS. 
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Here is where 665, 000 
New Jers eyites liv —_ 


The ferpey & Ubserver enters £6,300 Homes 


B.,every everting ~ 


Hudson County, New Jersey, is one of 
the nation’s major markets. 


Hudson County, in population, equals 
the eleventh city in the country. 


No small markets here! 

Capability of this great population to 
absorb vast quantities of merchandise is 
assured. 


The Jersey Observer’s trading area covers 
3 of the 4 cities, and 5 of the 8 towns in 
Hudson County. 


An urban try-out territory with tremen- 
dous dealer outlet in practically every line. 


Guaranteed larger circulation daily than 
! aE that of any other local, or New York eve- 
LE \ StL ning newspaper sales in Hudson County. 
| ita IF . Offices 
' i) " nd he ge HOBOKEN JERSEY CITY UNION CITY 
WMS j ' . 
ee Hh “ i { a fel Aa National Representatives 
Sy ct SMI Le! poe GILMAN, NICOLL & RUTHMAN 
. i rH UT iz | I New York Boston — Chicago Detroit San Francisco 
| | Mi $22 <7) : . ay ™ 
lg ; \ ili, eI aie WORLD 


senhaesininenaiipanemiaied 
a 


aes 


yy ersey Observer 


(of Hudson County, N.J.) 
Where % of New Jersey's Population Resides 


S$ ALES 


M 
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NEWSPAPER CIRCULATIONS AND RATES (Continued) 


State, City and Newspaper Total _. | Gross. |Representatives State, City and Newspaper Total Gross 
§With Populations of Cities Circu- Origin} Rate y key §With Populations of Cities Circu- Origin| Rate 
and Trading Zones lation Per Line numbers* and Trading Zones lation Per Line 
MISSOURI NEW JERSEY 
(Continued) ASBURY PARK (20,667-70,593) 
ST. LOUIS (848,100-1,300,000) Press 11,308 | ABC | .07 
Globe Democrat (M "&S S)» 278,894 | ABC | .43f 13-123-133-141 Shore-Press (S) 6,618 | ABC | .07 
Post-Dispatch (E) 243,276 | ABC | .43f 57-72 
Post- Dispatch (S) 349,619 | ABC | .50£ 109-110 ATLANTIC CITY (54,700-150,000) 
Star (E) 143,590 | ABC | .27f 101 Press & Union (M & E) 37,559 | ABC] .12f 
Times (E) 78,644 | ABC] .25 10 Press (S) 19,402} ABC | .10f 
SEDALIA (25,796) BAYONNE (95,300-125,000) 
Capital & Democrat (M & E) 8,769 | Govt | .045f 155 News (E) 12,049 | Govt | .045f 
Capital & Democrat (S) & (S) 8,769 | Govt | .045f 155 Times (E) 12,134] ABC] .07 
SPRINGFIELD (51,700-261,353) BRIDGETON (18,619) 
Leader & News (M & E) 44,529 | ABC | .15f 17 News (E) 7,030 | Govt} .05 
News & Leader (S) 41,590} ABC | .15f 1/7 
Press (E) 6,732 | Govt |: .06f 58-149 BURLINGTON (13,574) 
Enterprise (E) 5,628 | Govt | .03 
CAMDEN (135,400-565 ,000) 
MONTANA Courier & Post (M & E) 66,633 | ABC | .25 
BILLINGS (17 ,617-115,000) 
Gazette (M & E) 10,874 | ABC | .06f 127-130 ELIZABETH (120,686-175 ,000) : 
Gazette (S) 10,783 | ABC | .065f 127-130 Journal (E) 28,030 | ABC] .15 
Times (E) 005 | ABC | .05f 
BUTTE (43 ,600-110,000) 
Montana Free-Press (E) 11,618 | Govt | .05f 130 HACKENSACK (24,826-243,732) 
Montana Free-Press (S) 15,994} Govt] .06f 130 Bergen Evening Record (E) . 16,634 | ABC | .08 
Montana Standard (M) 17,349 | ABC} .08f 4130 
Montana Standard (S) 28,137 | ABC | .11f 130 AHOBOKEN (68,166-629-124) 
Post (E) 10,860 | ABC | -.06f 130 Jersey Observer (E) 46,529] ABC] .15 
MontanaStandard& Post(M &E) 28,209} ABC | .11if 130 
Montana Standard & Post(M &S) 38,997 | ABC | .14f 130 JERESY CITY (324. 700-629-124) 
JerseyJournal (E 42,701 | ABC] .15 
GREAT FALLS (32,165-96,000) 
Tribune & Leader (M & E) 20,241 | ABC | .08f 132 LONG BRANCH (22,985-40,000) 
Tribune (S) 17,644 | ABC | .08f 132 Record (E) 5,653 | Govt | .04 
HELENA (13,541-20,000) NEWARK (473 ,600-1,000,000) 
Independent (M & S) 5,760 | Govt | .035f 127-130 Call (S) 90,788 | ABC | .17 
Record-Herald (E) 4,447} ABC] .06 103 Ledger (M & S) 56,804 | ABC] .15f 
YNews (E) 145,585 | ABC] .31 
LEWISTOWN (9,200-40,000) Star-Eagle (E) 99,866 | ABC | .26 
Democrat-News (M & S) 6,320 | Govt | .04 80 
NEW BRUNSWICK 
MISSOULA (17 ,228-50,000) (40,800 
Missoulian & ‘ones (M & E) 7,844 | ABC] .06f 127-130 Home News (E) } 14,254 Govt | .09 
Missoulian (S) 6,636 | ABC]! .06f 127-130 Times (S) 11,721 | Govt] .09 
: ORANGE (36,500-200,000) 
NEBRASKA Courier (E) 9,863 | ABC] .10 
BEATRICE (11,597-35,000) PASSAIC (71,800-165,832) 
Sun (E & S) 5,502 | Govt | .04f 127-130 Herald & News (E & E) 28,614] ABC| .17 
FREMONT (14,407-41 ,000) | PATERSON (144,900-259-174) 
Tribune (E) 7,209} ABC | .04f 127-130 \| Call (M) 21,857 | ABC | .15 
| News (E) . 14,759 | ABC] .10 
GRAND ISLAND (17,434-55,000) _Press-Guardian (E & S) 17,030} ABC} .12 
Independent (E) 9,306] ABC | .05£ 127-130 
PERTH AMBOY (50,600-92 ,000) 
HASTINGS (14,559-56,000) News (E) 12,804 | ABC | .08 
Tribune (E) 9,858 | ABC | .05f 127 
PLAINFIELD, (37 ,672-54,000) 
LINCOLN (71,100-350,000) Courier-News (E) 12,427] ABC | .06f 
Journal (M & E) 42,171) ABC] .10£ $7-027 
Journal (S) 31,936 | ABC] .10f 27127 TRENTON (139,000-175,000) 
Star (E & S) 37,563 | ABC | .10f 58-132 State-Gazette & Times (M & ~ 60,200} ABC | .17£ 
Times-Advertiser (S) 32,214| ABC] .14f 
NORFOLK (12, 420-80,000) 
News (E) 9,635 | ABC] .05f 127-130 UNION CITY (64,400-629-124) 
Hudson Dispatch (M) 20,694 | ABC | .07f£ 
OMAHA (222,800-350,000) - 
Bee & News (M & E) 115,076 | ABC | .25¢£ 127-130 WOODBURY (9,669-20,000) 
Bee-News (S) 113,969 | ABC | .25¢ 127-130 Times (E) 5,290 | Govt | .03£ 
World-Herats - & E) is ABC ei 122 
orld-Hera ’ ° 122 
NEW MEXICO 
sere E om ,103-110,000) 
ourna 20,694 | ABC |-.07¢ 
NEVADA Journal (S) . 14,081 | ABC | .07£ 
a 4 alae 7,126! ABC | .0s¢ 19.210 ang (E a ‘ea . 21,353 | ABC | .09f 
azette , D - ew Mexico State Tribune 
Nevada State Journal (M) 5,015] ABC | .035 | 132 al 14,791 | ABC | .07f 
NEW YORK \ 
NEW HAMPSHIRE ALBANY (120,400-500,000) 
CONCORD (24,938-66,013) Knickerbocker Press (M) 29,172] ABC | .12¢£ 
Monitor . New Hampshire Pa- Knickerbocker Press (S) 49,615 | ABC] .17f£ 
triot (E 6,820} ABC | .06 106 News (E) 46,663 | ABC | .13f 
Katee becker Press & News 
MANCHESTE  (85,700-150,000) : ‘ 75,835 | ABC] .20£ 
Sun (M) 14,435 | PUB | .08 132 Times-Union (E & S) 35 "864 ABC | .14f 
Union & Leader (M & E) 32,222 | ABC] .18 14 
AMSTERDAM (36,200-50,000) 
NASHUA (32,636) Recorder & Democrat (E) 8,085 | ABC | .05£ 
Telegraph (E) 7,193 | Govt |1.00” None ; 
AUBURN (39,811) 
PORTSMOUTH (14,871) Advertiser-Journal & Citizen 
Herald & Times (E) 6,336 | Govt |1.00” None E) 10,183 | Govt | .075f 


Representatives 
by key 
numbers* 


None 


149 


125 


103 


84 
84 


108-148 


None 


80 


* For names and addresses see Pages 268-269, 


f Indicates flat rate newspaper. 


§ City populations, and trading zone populations wherever the latter are avail- 


able, follow names of cities. 


qSee Adv. on Page 12. 
See Front Cover. 
AsSee Adv. on Page 245. 


CA £3 MANAGEMENT 


FIRST NEWSPAPER in the 
FIRST MARKET of the WORLD 


di HE FIVE BOROUGHS of Metropolitan New York and 
the outlying suburban communities of New Jersey, Long 
Island, Westchester and Connecticut constitute the richest and 
most responsive buying area in the world. Approximately 9% 
of the population, 16% of the total income and 11% of the total 
wealth of the nation is concentrated in this district. 


In the New York market The New York Times has its greatest 
concentration, leading all other New York newspapers in volume 
of high quality circulation. 


The average net paid sale of The New York Times weekday 
edition exceeds 425,000 copies, 80% of which is circulated within 
the New York market—the Sunday sale averages more than 
725,000 copies—of which 60% is in the New York market. 


Year after year The New York Times maintains its leadership in 
volume and character of advertising. In seven months of this 
year The Times published. 18,638,587 agate lines of advertising, 
6,529,347 lines more than any other New York newspaper—and 
a gain of 1,437,277 lines over the corresponding period of a year 
ago. In 1928 The Times published a record figure of 30,736,530 
agate lines of advertising, 11,002,817 agate lines more than any 
other New York newspaper, and a greater volume than any news- 
paper in the world. 


But The New York Times takes greater pride in the character 
of this advertising than in its largest-in-the-world volume. Its 
censorship, excluding false, fraudulent or misleading announce- 
ments, has created a confidence in The Times advertising columns 
never before equalled by any newspaper. 


Che New York Cimes 


S‘'A LES 


MANAGEMENT 


NEWSPAPER CIRCULATIONS AND RATES (Continued) 


State, City and Newspaper Total ay Gross |Representatives State, City and Newspaper Total Gross Representatives 
§With Populations of Cities Circu- Origin} Rate by key ‘§With Populations of Cities Circu- Origin} Rate | by key 
and Trading Zones lation Per Line numbers* and Trading Zones lation Per Line; numbers* 
NEW YORK NEW YORK 
(Continued) (Continued) 
BATAVIA (16,926-50,000) : NEW YORK (6,017 ,500-9 500,000) 
News (E) 9,770 | ABC | .04f None American (M) 200,919 | ABC |_ -90f 14 
American BY 1,121,539 | ABC |1.-50£ 14 
BEACON (11,621-20,000) vo Graphic (E) | 351.389 | ABC | -85 143 
News (See New/burgh.|Sold only| in combination}} Herald- Tribune (M) 327,238 | ABC | -75 {84-152 
with Ne|wburg |h News.) Herald-Tribune (S) 440,142 | ABC |_ -80 156-168 
: — (E) 634,483 | ABC |1-25f 16-36 
BINGHAMTON (74,800-150,000) irror (M) 453,819 | ABC |. -70f | 43 
Press (E) 37,266 | ABC | .12f 20 News (M) 1,273,946 | ABC |1.65 | 56-111 
Sun (M) 29,623 | Govt | .07f 10 ews ( 1,588,572 | ABC |1-80 56-111 
Post (E) 105,580} ABC} -45£ =|: 123-37 
t{BROOKLYN Sun (E) 307,707 | ABC | -70 30-91-175 
(2,308 500-2 ,812 ,000) Telegram (E) 205,400 |} ABC 45f 142 
Citizen (E & S) 43,156 | Govt] .15 80 Times (M) 437,367 | ABC |. -90 13-62-123 
Eagle (E & S) 84,248 | ABC | .25f 103 Times (S) 752,689 | ABC |1-15 13-62-123 
Standard- esi (E) 55,916 | ABC | .23 14 World (M) 351,862 | ABC | -65 42 
Times (E&S 106,785 | ABC | .25f 42-95 Lr s) 576,660 | ABC = 42 
Yorld ( 30. 5 42 
BUFFALO (555,800-825 ,000) oT 
"Courier: expeens (mM) ears rete -25t =< a sy ay 308 
ourier-Express . 3 - ome News &S Bf 79 
News (E) 160:267 | ABC | ‘30f _| 84 anineastie aie ‘maid 
Times (E & S) 115,062 | ABC] .24f 142 — oe ,300-115 ,000) 3 o 
azette A 84 
COHOES (25,242-62,000) ated tama 
American (E) 10,861 | Govt} .10 106 NORTH TONAWANDA 
CORNING (15,722-46,000) N —— 103f 
1422-40, News + 160 
Leader (E) 9,393 | ABC | .06 78 oo 
CORTLAND (16,618-35,000) auete vote —" OS£ 
618-35, epublican-Journa 29 . 103 
Standard (E) 5,863 | Gowt| .o4f 19 vais aaa ’ 
OLEAN (25,017-100,000) 
ELMIRA (50,000-300,000) erald (E) 5,370} ABC - 103 
Star-Gazette&Adv ertiser (M&E)| 34,276 eee 1f 103 Times (E) 9,021 | ABC} ° 43 
tind 
Telegram (S) 26,019 ovt] .08f 103 ONEONTA (13,898-47,404) " 
{FLUSHING (60,000) . Star (M) 8,147 | Govt | ° 68 
Journal (E) 10,270 | ABC | .05f 43 OSWEGO (30,000-75,000) q 
Palladium-Times (E) 10,61 -05f 80 
FREEPORT (16,338-60,414) — 
Nassau Review (E) 14,687 | ABC | .07f 130 PLATTSBURG (12,000) , 
News (M 6,129 | Govt 56°E Non: 
GENEVA (15,908-45 ,000) Republican (M) 6'131| Govt | 56" | 20 
Tomes (5 satel lesan Intidind ist ‘aetna PORT CHESTER (20,716-42,000) ” 
GLENS FALLS (20,797-70,802) stom. 1) 6,421 | ABC | - 80 
Post-Star & Times (M & E) 15,907 | ABC] .o7f£ 84 POUGHKEEPSIE 
(39 ,100-120,000) 
GLOVERSVILLE (23-911-50,000) Eagle News (M) 7,044 | Govt | -05 129 
& JOHNSTOWN (12,272) Star-Enterprise (E) 14,348 | ABC | -10 80 
ferald (M) 5,451| ABC | .035f | 108 Sunday Courier (S) 13,523 | Govt | -98 68 
Leader-Republican (E) 7,928 | ABC | .04f 108-148 2 
ROCHESTER. sees jd as 
HORNELL (16,527) emocrat ronicle 81,726 | ABC] ° 103 
ibune-Time ABC]. 80 Democrat & Chronicle (S) 92,115 | ABC | “35 103 
Tribune-Times ( 7,938 C 05 Journal he 53,567 ape 2s 16-36 
* 16-36 
ITHACA (19,838-35 ,000) merican 68,325) A "35 
Journal-News (E) 8,031] ABC| .osf | 103 Tunee-Unien ) 78,991 | ABC 103 
ROME (33 ,453-50,000) 
tJAMAICA (250,000) Sentinel (E) 9,166 | Govt | -97 130 
The Long Island Press (E) 28,115 | ABC | .12f 43 
Queens County Evening News(E) 11,682 | Govt | .06 130 SARATOGA SPRINGS 
(15,378-53,000) 
i coy fal (46 ,000-100,000) Saratogian (E) 9,212 | ABC | -06 78 
Journal (E) 10,394 | ABC | .06 106 SCHEN 
ECTADY (93,300-100,000) 
Post (M) 12,319 | ABC | .06 14 Gazette (M) " 23,621 | ABC ort 132 
JOHNSTOWN (See Gloversville) Union-Star (E) 17,805 | ABC | - 50 
{STATEN ISLAND (Richmond 
KINGSTON (30,691-74,979) Borough) (150,700-150,700) 
Freeman (E) 8,408 | ABC] .04f 80 Advance (E) 21,526 | ABC O7£ None 
LOCKPORT (21,676-45,000) SYRACUSE (199,300-450,000) 
shee al (E ; 78 Herald (E) 51,839 | ABC | -18£ 122 
Union-Sun & Journal! (E) 8,440} ABC | .04 7 Herald ) 77'858 ABC 208 122 
ourna 67,241 ° 16-36 
+LONG ISLAND CITY American (S) 99.631 | ABC | -20f 16-36 
_ (100,000-300,000) | “ Post-Standard (M) 59,285 | ABC | -24 14 
Star (E) 30,017 | ABC | .20 88 APost-Standard (S) 57.698 | ABC | -24 14 
MIDDLETOWN (22,014-65,000) | , TROY (72,300-130,000) 
Times-Herald (E) 9,063 | ABC | .05f 130 Record (M & E) 24,440 | ABC | .07f 50 
Observer & Budget (S) 16,552 | Govt | -05£ 29 
MOUNT VERNON (54,700-80,000) Times (E) 18,483 | Govt | -05f 165 
Argus (E) 10,321 | ABC | .08 68 UTICA (104,200-300 000), - 
/ server-Dispatc 36,102 |} ABC | - 103 
BEACON (it 6 120 <a Observer-Dispatch (S) 24,978 | ABC a 103 
News & Beacon News (E & E) 16,019 | ABC | .09f 103 Press (M 25,384 | ABC | - sad 
: ‘ WATERTOWN (36,196-100,000) 
NEW ROCHELLE (48,800-60,000) Standard (E) 17,463 | ABC | .07f | 84 
Standard-Star (E) 8,738 | ABC | .08 80 Times (E 18,066 | ABC .O8f { 156 


* For names and addresses see Pages 268-269. 


+ Part of Greater New York City 


§ City populations, and trading zone populations wherever the latter are avail- 


able, follow names of cities. 


f Indicates flat rate newspaper. 


“See Adv. on Page 250. 
ASee Adv. on Page 251. 
See Adv. on Page 247. 
“©€"See Adv. on Page 252. 
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New YORK...six million people 
crowded closer together than any- 
where else in the Occidental world 
...City composed of cities, fusion 
of a thousand communities, over- 
lapped assimilation of a hundred 
villages...Self-sufficient, independ- 
ent, socially insular. Manhattan- 
ites are born and die without ever 
seeing Brooklyn, and Brooklyn wots 


not of the Bronx. Two hundred year " 


old settlements slumber on the 
shores of Staten Island, while 
Queens is speckled with a rash of. 
two year old communities... Travel 
is radial,in and out of Manhattan... 
Even the suburbs are separate. 
Westchester knows Jersey as little 
as it does Cleveland, and ‘Long Is- 
land lies aloof between them. 

The gulfs are greater than miles 
of water. A dozen races and a gross 
of nations have fed the melting-pot, 
and the broth is still lumpy. Three 
score of parental tongues still leave 
a breath of Babel. Creeds are com- 
plicate, with high-caste Hindu, 
Greek Catholic, Christian Science 
and Connecticut Congregational 


churches within the same square 
mile. Commerce makes its own ca- 
maraderie, with businesses brood- 
ing together and industries incuba- 
ting in close communities. Shopping 
centers are spread about without 
rhyme but with reason. Personal 
incomes run from the insignificant 
to the incalculable. Near-want is a 
neighbor to wanton luxury. Every 
conceivable difference in man, mind 
and material welfare comes together 
in this stupendous six-ring star- 
spangled circus of a city! 

Rightly enough, then, to the ad- 
vertiser New York has always been 
a complex and multiple market. No 
single distributor satisfies it, no one 
jobber serves it. The limited agen- 
cies and limited efforts effective 
elsewhere hardly skim the surface. 
There was not even a dominant or 
majority advertising medium—un- 
til recently. There is now! 


'Topay New York has a power- 
ful agent to bind its mass. A single 
medium has made an amalgam of 
its millions—The News. 

Ten years ago The News did not 
exist. Today it is the most widely 
bought and read newspaper in this 
country, the only newspaper in New 
York big enough to really cover 
New York. Reaching seven in ten 
New York City families, it is the 
city’s greatest community interest. 
From the Battery to Baychester in 
the Bronx, from Jamaica to Jersey 
City, it reaches a majority of fam- 
ilies in all but a very few neighbor- 
hoods. And with the largest New 
York suburban circulation, it goes 
to one in five families in the suburbs. 

Its circulation takes cognizance 
of no classifications, recognizes no 
restrictions. In intelligence it 
ranges from the. hardly literate to 
the Litt. D., the simple to the 
sophisticate. 

It observes no social standards, 
and is found on park benches as 
well as on Park Avenue. It has no 
age factor, and draws from the high 
school and old people’s home. It 
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knows no politics and appeals to all 
parties as the most democratic in- 
stitution in New York. It breaks 
income barriers; and more copies 
go into the over-$5,000 districts than 
any other New York newspaper. It 
is read by the milkman and the 
magnate, the shopgirl and her most 
extravagant customer, the business 
head and the office boy, the presi- 
dent’s wife and the hall porter. It 
is read by more men than any 
other New York newspaper—and 
by more women! News circulation 
is New York! 

Its sesame is interest, brevity, and 
convenience. It is small in size, with 
condensed text; small in page, easy 
to handle, to see and to read. It gives 
allthe news that most of the people 
want to know, is intelligently illus- 
trated with newspictures, and enter- 
taining with proven features. And 
to advertising it gives visibility, 
bringing the advertising message to 
the eyes and minds of millions, sav- 
ing it from the waste spaces of un- 
seen pages. 


NATURALLY, The News has 
been a very successful advertising 
medium. Last year it carried more 
than 10,000,000 lines of advertising, 
at the highest newspaper rate in 
America, a volume of more than ten 
million dollars. But on a milline 
basis—and on a result basis—it is 
the cheapest medium in New York. 
It makes advertising resultful be- 
cause it gives it a chance to get 
results! 

The pioneering period of The 
News is past. It paid its pioneer 
advertisers. Today the most con- 
servative advertiser may use it with- 
out question — because the most 
alert advertisers are! Success is the 
best answer to skepticism! If you 
have a selling problem in New 
York, The News may have a saving 
solution. Investigate! 


25 PARK: PLACE, NEW YORK 
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—significant figures 
—indicating a trend 


154,016 


LINES GAINED 


Measured by Media Records 


January 1, 1929 June 30, 1929 


This gain is more significant because it in- 
cludes increases in local display, national 
display, automotive, financial and classified- 
legal. 


Gains are merely the collective opinion of 
advertisers who have analyzed the market and 
its media for profitable selling. 


BUFFALO 


ise EXPRESS 


Represented Nationally by 


Lorenzen & Thompson, Inc. 


New York Chicago San Francisco 
Los Angeles Atlanta 
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280,000 FAMILIES 


in This Area Have an 
Effective Annual Income of 
Over One Billion Dollars! 


(SYRACUSE AND CENTRAL NEW YORK STATE) 


In the counties served by THE DAILY 
AND SUNDAY POST-STANDARD 
live over one million people. This rich 
market is blanketed thoroughly by THE 
POST-STANDARD alone 365 days in 
the year! Twelve daily afternoon news- 
papers divide with each other 
the reading audience of this yereeeced 
same area! 


For concentrated sales effort put 
your message in the one news- 
paper that reaches and influences 
all thie billion-dollar market! 


POST-STANDARD circulation figures 
represent more than mere “coverage”... 
they represent contact with families of 
definite purchasing power in .a most 
desirable market. 


ONEIDA DAILY NET PiAID 
over 60,000 


SYPACUSE 


Siskind. SUNDAY NET PAID 
MADISON 
over 67,000 


Write for a copy of The Standard 
ANPA Survey of this market, prepared 


by this newspaper. . . . It will give 
you many interesting facts about sales 
possibilities. 


THE POST-STANDARD 


SYRACUSE, N. Y. 


“In Its , — T “§ 
tees Represented by PAUL BLOCK, Inc. Fp: 


Year” New York Chicago Boston Philadelphia Detroit San Francisco New York” 
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A new advertising plan like a new 
automobile has to be tried out some- 
where. Why not in a good-sized city 
not near enough to be affected by 
metropolitan shopping habits, but a 
place easily watched and checked for 
results? 


Utica gets a lot of try-out advertis- 
ing. Maybe because it’s a 100,000 
city in “The Heart of the Empire 
State.” Maybe because it has a fear- 
less, homegoing newspaper. 


Obgeruer-Hispatch 


UTICA, N. Y. 


The Gannett Newspapers: 


Albany Knickerbocker-Press 
Albany News 

Beacon News 

Brooklyn Daily Eagle 

Elmira Advertiser 

Elmira Star-Gazette 

Elmira Telegram 

Hartford Times 

Ithaca Journal-News 

Malone Telegram 

Newburgh News 

Ogdensburg Republican-Journal 
Olean Herald 

Plainfield (N. J.) Courier-News 
Rochester Democrat & Chronicle 
Rochester Times-Union 

Utica Observer-Dispatch 


Y 


NEWSPAPER CIRCULATIONS 


AND RATES (Continued) 


State, City and Newspaper 
SW ith Populations of Cities 
and Trading Zones 


NEW YORK 
(Continued) 


WHITE PLAINS (29,443-75,000) 
Reporter (E) 


YONKERS (121,300-119,497) 
Herald (E) 
Statesman (E) 


NORTH CAROLINA 


ASHEVILLE (50,452-255,363) 
Citizen ( S) 
Times (E & S) 


CHARLOTTE (82,100-650,000) 
News (E & S) 
Observer (M) 
Observer (S) 


DURHAM (47 ,600-130,000) 
Herald (M & S) 
Sun (E & S) 


GASTONIA (21,881-60,000) 
Gazette (E) 


GREENSBORO (51,900-275,000) | 
News (M & S) | 


HIGH POINT (32,171-50,000) 
Enterprise (E & S) 


RALEIGH (40,697-300,000) 
News & Observer (M & S) 
Times (E) 


ROCKY MOUNT (20,387-225 ,000) 
Telegram (E) 


SALISBURY -~ 271-144,000) 
Post (E & S 


WILMINGTON (39, ry. ,000) | 
News Dispatch (E & S 
Star (M & S) 


WINSTON-SALEM 
(80,000-200 ,000) 
Journal = Twin City Sentinel! 
( 


| 


i 
| 
| 


Journal-Sentinel (S) 


NORTH DAKOTA 


BISMARCK (11,039-100,000) 
Tribune (E) 


FARGO (30,745-132,000) 
Forum (M & E) 
Forum (S) 


GRAND ee, (19,271-160,848 
Herald (M & E) 
Herald (S & E) 


MINOT (17,809-125,000) | 
News & Optic-Reporter (E) | 


OHIO 


AKRON (237,616-280,000) | 
’ {Beacon-Journal (E) | 
ATimes-Press (E & S) 


ALLIANCE (27,496-60,000) 
Review (E) 


ASHLAND (12,024-24,627 
Times-Gazette (E) 


ASHTABULA (27 ,602-70,000) 
Star & Beacon (E) 


“ATHENS (8,985-60,000) 
Messenger (E & S) 


BELLAIRE (18,826-95 ,000) 
Leader (E) 


| BELLEFONTAINE (10,270-30 000)| 
| Examiner (E) 


| BUCYRUS (12,162-50,000) 
Telegram- Forum (E) 


| CAMBRIDGE (17 ,035-72,970) | 
Jeffersonian (E) | 


Total _ | Gross 

Circu- | Origin} Rate 

lation Per Line 
8,549} ABC] .04 
14,644 | ABC | .08 
14,229 | ABC | .08 
18,735 | ABC} .075f 
17,312 | ABC | .07f£ 
23,290 | ABC | .08f 
46,380} ABC | .14 
48,015 | ABC] .15 
14,437 | ABC | .08f 
6,659 | Govt} .04f 
6,774 | Govt} .04f 
37,664 | ABC] .12 
7,428 | Govt; .04f 
40,994 | ABC | .09f 
15,657 | ABC | .08 

| 
5,526 | Govt| .49’f 
8,802 | ABC} .05f 
! 

5,356 | Govt! .04 
8,246 | ABC | .05f 
| 
| -| 
| 
34,241 ABC | A2f 
15,750 ABC | L6E 
5,521 | ABC | .04f 
28, 243 | ABC! .10f 
20 606 | ABC | .08f 
| | 
| | 
19,160 | ABC | .08f 
21,086 | ABC | .08f 

| 
| 
| 
9,213 | | ABC .04 
| 
| 
65,598 | ABC | .14f 
53,487 | ABC | .13t 
| | 
10,869 | ABC | .04f 
| } 
6,005 | ABC | .023% 
10,252 | ABC | .045i 
| | 
10,527 | ABC | .O4f 
7,018 | Govt | .04 
| 
5,539 | ABC | .35"f 
5,695 | Govt! .03£ 
| | 
| | 
11,933 | ABC | .045f 


70-149 
70-149 


4-114 
160 
160 


| 160 


* For names and addresses see Pages 268-269, 
§ City populations, and trading zone populations wherever the latter are avail- 


| able, follow names of cities. 
ASee Adv. on Page 253. 


Representatives 
by key 
numbers* 


f Indicates flat rate newspapers 


{See Adv. on Page 229. 


The Area of Akron’s Business Influence 


|S penn a compendium of useful information 
about Akron and Akronaria, published for 
national and local advertisers by the Times-Press, 


of Akron, Ohio. 


. 


THE TIMES-PRESS 


WRITE US 


To Akron Market—more widely known 
as the “ Akronaria’’—is one of the richest 


and largest markets in the United States. © 


Because of its proximity to Cleveland, its 
size and tremendous profit possibilities are 
sometimes overlooked—but it is not a part 
of the Cleveland Market, its people do not 
read advertising in Cleveland newspapers, 
nor buy merchandise in Cleveland stores. 
Here in this limited space is printed a 
brief summary of the factors which make 
the Akronaria a great matket. We hope 
that this information will induce you to 
write us for more specific details. Our 
National Advertising Department is well 
informed on all local merchandising and 
distribution trends. It will be glad to help 


PROGRESS! 


HE eyes of business America are today 
to on Akron—for this area is riding 
the crest of an industrial wave of prosperity 
which shows no sign of recession. 


Every major company is expected to show 
an increase in dollars and cents this year 
against last year. More tires are being made 
than ever before, and more automobiles are 
being manufactured to use them. 


Contracts have been let, and in most in- 
stances ground has been broken for more 
than thirty-five million dollars of construc- 
tion work to be completed in Akron by the 
spring of 1930. 

Reliable authorities predict more than 
1,000,000 population in the city of Akron 
by 1940. 

The Akron Times-Press is leading the way 
to this universal prosperity. Marking up, 
month after month, sensational gains in ad- 
vertising linage, this newspaper continues 
to entrench itself deeper and deeper into 
the consciousness of the community. 

In the first six months of 1929 the daily 
net paid, linage volume of the Times-Press 
bettered the figures for the same period of 
1928 by 1,050,035 lines. 

Merchants and manufacturers, local and 
national advertisers, have learned of its tre- 
mendous advertising productivity. 

Readers have accepted it into their homes, 
their habits, their hearts. 

It is THE newspaper of The Akronaria. 
To help you sell your product here, The 
Times-Press offers you the ultimate oppor- 
tunity for . . . SALES! 


| 


SEPT., 1929 


AKRON SUMMARY 


Po) a er ee 
Airports, Number of........ 
PN ha Sood cateaes ciaas 


PE: Sieh BL, < seccwecams 
Bank Deposits,, Nov. 1, 1928 
Bank Debits, Oct. 17, 1928 
Banks, Ten Leading, Loans . 
Banks, Ten Leading, Deposits 
Banks, Ten leading, Cash in 

ee ORC e ere aoe 
Banks, Ten Leading, Resources 
Building Permits, 1928, Val- 

WEN as cree padauscdes s 
Building Permits, 1928 ..... 
ML waved banenceie swtase 
Electric Current ........... 
Electric Connections City) .. 
Electric Connections (Haale) 
Electric Consumption (Resi- 

dential) (k. w. h. 
Electric Consumption (Com- 

mercial) (k. w. h.) ..... 
ANEW oa ora cS cwidlalo a Rake 5 
Freight, Tons, In and Out, 


SQNEs ona ed tae was ocak 
Gas (Natural) Meters ..... 
Income Tax Returns, Number 

ON IDI ic daweswasees 


700 acres 
y 


837 ft. 
39.64 sq. mi. 


$367,108.000 
$99,048,525 
$1,273,000,000 
$69,457,225 
$89,586,310 


$9,584,203 
$104, 364,808 


$19,652,285 
4,764 

175 
Alternating 
53,553 
79,798 
38,586,581 


198,351,561 
50,382 


6,576,049 
50,000 


13,885 


Manufacturing Establishments 198 
Mi a da decncewice as 61,154 
Moacos Triehs .....20%..2.. 5,573 
Population (City) ......... 237,616 
Population (City), Male 136,133 
Population (City), Female 101,483 
Population (City), Over 21.. 156,983 


Population (City), Over 10.. 196,007 


Population (Market) ....... 350,000 
Post Office Receipts, Gross 

WOM RSEUE fa cad caamesesas $1,935,034 
Railroads, Number of ...... 5 
Rainfall—Aver. No. of days 135 
Rainfall—Aver. No. of inch. 36.4 
Savings & Loan Assets, Nov. 

Dy Ee See knededasanewa $27,840,000 
Sewer System, Value ....... $23,506,000 
A ere 476 
Streets, Paved, Miles ...... 248 
Telephones, No. of ........ 36,650 
Temperature, Mean......... Jan. 27; July, 72.4 
yo, RE Ra ee ae 76 
Value of Products, 1928 .... $610,092,000 
WIN Bs da ngs Slat be kdgwaces 108,555,000 
Wage Earners ............. 123,238 
Water Meters, Jan. 1, 1929 47,894 
Water System, Value ....... $13,354,000 
Wired Houses, No. of ..... 55,553 


Akron is not in 


the Cleveland Market—It stands Alone! 


Represented by the National Advertising Department, Scripps-Howard 
Newspapers, 230 Park Ave., New York; 400 N. Michigan Blvd., Chi- 
cago; Detroit, San Francisco, Los Angeles, Dallas, Atlanta, Philadelphia 


Akron’s Best 
daily and only 
Sunday paper 


sCRIPPS-HOWARD 


S ALE S& 


MAN AGEN EHR FT 


vertisers. 


To 
NEWSPAPER 
PUBLISHERS 


Who Want More 


MANAGEMENT. 
Number 1928 
of Adver- Total Spent in 

Advertisers— tisers Newspapers 
Automobiles 

and Trucks.. 33 $49,785,000 
I sake et 74 18,325,000 
Tobacco ..... 17 16,345,000 
Toilet Goods.. 33 11,990,000 
Radio and 

Phonographs. 17 8,875,000 
Electric Appli- 

oe 16 7,685,000 
Soaps and 

Cleaners .... 14 6,240,000 
Gasoline and 

Motor Oils .. 17 6,050,000 
Druggists Sun- 

Nouns 21 5,205,000 
a 10 4,245,000 


ry 


National Business 


In 1928 advertisers in ten classi- 
fications spent 81.2 per cent of 
all money spent in national 
newspaper advertising. Most of 
this money was invested by ex- 
ecutive subscribers to SALES 


Total Spent 
by Sales 
Management 
Subscribers 


$48,235,000 
15,365,000 
14,585,000 
10,115,000 
1,475,000 
7,205,000 
5,945,000 
5,085,000 


3,920,000 
3,910,000 


Counting agency coverage as 
well as executive subscriptions 
in home offices of advertisers, 
SALES MANAGEMENT con- 
trolled the expenditure of 98.9 
per cent of all money invested 
by the ten largest classes of ad- 


NEWSPAPER CIRCULATIONS 
AND RATES (Continued) 


State, City and Newspaper Total Gross |Representatives 
§With Populations of Cities Circu- | Origin] Rate 
and Trading Zones lation Per Line} numbers* 
OHIO 
(Continued) 
CANTON (116,800-200,000) 
News (E 22,240 | ABC | .08f 87 
Repository (E & S) 43,112 | ABC] .10f 149 
CHILLICOTHE (18,997-65,000) 
Scioto Gazette (E) 6,722 | Govt | .35“f 160 
CINCINNATI (413 ,700-888 ,000) 
Commercial Tribune (M) 68,952 | Govt | .20 35 
Commercial Tribune (S) 68,952 | Govt | .25 35 
Enquirer (M) 73,519 | ABC | .30 14 
Enquirer (S) 184,000 | ABC | .45 14 
Post ( 197,151 | ABC | .32f 142 
Times-Star (E) 161,603 | ABC | .32 105-124 
CLEVELAND 
(1,010,300-1,525 ,000) 
News (E & S) 162,813 | ABC | .38f 52-1019 BB 
Plain Dealer (M) 209,777 | ABC | .42£ 13-167-168 
Plain Dealer (S) 296,884 | ABC | .52f 13-167-168 
qPress (E) 210,270 | ABC | .42f 142 
COLUMBUS (299 ,000-641 ,694) 
Ohio State Journal (M & S) 51,964 | Govt} .17 149 
COSHOCTON (11,932-30,000) 
Tribune (E & S) 6,720 | ABC} .03f 160 
DAYTON (184,500-500,000) ; 
Herald (E) 48,203 | ABC | .10f 149 
Herald & Journal (M & E) 75,572 | ABC | .14£ 149 
Journal (S) 50,844 | ABC | .10f 149 
Herald & Journal (E & S) 99,047 | ABC | .14f 149 
News (E) 58,175] ABC] .12f | g7 
News (S) 51,006 | ABC | .10£ 87 
DOVER (10,126-50,000) a 
Reporter (E) 7,225 | Govt | .03f 132 
EASTgLIVERPOOL 
(26,763-55 ,000) 
ELYRIA (26,616-100,000) “2 
Chronicle-Telegram (E) 9,783 | ABC | .045f 160 
FINDLAY (21,106-55,677) 
Courier & Republican (M & E) 11,956 | ABC | .05f 160 
GREENVILLE (7 ,992-52,000) 
Advocate (E) 5,730} Govt | .35°f 160 
HAMILTON (44,200-87 ,025) 
Journal ( 11,942 ABC} .045f 160 
News (E) 10,144 | ABC] .045f 19 
IRONTON (14,492-50,000) 
Tribune (E & S) 6,077 | ABC | .04£ 160 
LANCASTER (20,588-40,000) 
Gazette (E) 5,996 | Govt | .03f 129 
LIMA (49,700-150,000) 
News (E & S) 18,995 | ABC | .10 31 
Star& Republican-Gazette(M&S) 13,247 | ABC | .05f 125 
LORAIN (44,900) 
Journal (E) 11,758 | ABC | .04 129 
Times-Herald (E) 11,576 | ABC | .03f 160 
MANSFIELD (40,066-60,000) 
News (E) 15,565 | ABC! .055f 160 
MARIETTA (18,168-41,000) 
Times (E) 8,290 ABC | .04f 160 
Times (S) . 3,582 | Govt| .025f 160 
MARION (35,422-150,000) : 
Star (E) 14,768 | ABC | .05f 160 
MARTINS FERRY 
_(14,892-100,000) 
Times (E) 9,627 | ABC | .04f 160 
MASSILLON (31,378-45 ,000) 
Independent (E) 9,488 | ABC] .05f 82 
MIDDLETOWN (33,975-40,000) 
Journal (E 6,549 | ABC | .035f 160 
News-Signal (M) } 5,931 | ABC | .03£ 4-114 
News-Journal (S) 7,367 | ABC | .035f£ 4-114 
NEWARK (32 ,062-60,000) 
Advocate & American Tribune(E) 15,204 | ABC | .06f 160 


* For names and addresses see Pages 268-269. 


f Indicates flat rate newspaper. 


§ City populations, and trading zone populations wherever the latter are avail- 


able, follow names of cities. 


See Adv. on Page 4. , W See Adv. on Page 129. 


SALES MANA GHEMEN T 


CIRCULATION GAINS 


7,309 Daily 
21,491 Sunday 


over same period last year 


National Lineage Records show a gain 
every month, over the corresponding 
month last year. No buried ads. Open- 
pyramid make-up gives you almost cer- 
tainty of “next to reading matter” posi- 
tion in our columns, 


é 


Che Ohio State Journal 


Established 1811 


COLUMBUS, OHIO 


Representatives 


STORY, BROOKS & FINDLEY New York—New York Central Bldg. 


Chicago—75 E. Wacker Drive 
Philadelphia—Fidelity Phila. Trust Bldg. 


GRAVURE SERVICE CORP. New York—Graybar Building 
Chicago—Wrigley Bldg. 


MANAGEMENT 


In Oklahoma 


Your First 
Market Is— 


—50 Air-Line Mile Radius 

—500,000 Inhabitants 

—One in Every Two Persons 
Reads The Tulsa Tribune 

—Richest Highly Concentrated 
Territory in Central West 


—That is ZONE “O” 


and 


—The Pivot City is Tulsa—Oil 
Capital of the World 


—Annual Retail Business 
Totals $115,000,000.00 

—Leads in Tenth Federal 
Reserve District 

—The Home of the Dominant 
Advertising Medium Cover- 
ing ZONE “O” 

—It’s 


The Tulsa Tribune 


Tulsa’s Leading Newspaper 
EVENING 
Small, ae ~~ & Levings, 
c 


SUNDAY 


Payne-Hall, Inc. 
Los Angeles San Francisco 


nc. 
New York Chicago Boston Seattle 


NEWSPAPER CIRCULATIONS 
AND RATES (Continued ) 


State, City and Newspaper Total Gross |Representatives 
§With Populations of Cities Circu- | Origin} Rate | by key 
and Trading Zones lation | Per Line; numbers* 
OHIO | | 
(Continued) | 
NEW PHILADELPHIA 
__ (12 ,862-40,000) 
Times (E) 9,855 | Govt] .035f 160 
PAINESVILLE (8 ,484-35 ,000) 
Telegraph (E) 5,384] ABC | .03f 160 
PIQUA (15,979-48 ,000) 
Call (E) 6,033 | Govt | .025f 160 
PORTSMOUTH (41 ,200-80,000) 
Times & Sun (M & E) 22,582 | ABC} .O8f 160 
Times & Sun (S) 16,000 |} ABC | .06f 160 
Times & Sun (M, E & S) 38,852 | ABC] .13£ 160 
SANDUSKY (27 ,934-50,000) 
Register (M & S) 10,052 | ABC] .04f 160 
Star-Journal (E) 9,963 | ABC | .04f 149 
SPRINGFIELD (73 ,000-140,000) 
News & Sun (M & E) 34,270 | ABC | .10£ 87 
News-bun (S) 23,842 | ABC] .10f 87 
STEUBENVILLE (38,310-150,000) 
Herald-Star (E) 21,700 | ABC | .07f 160 
TOLEDO (313,200-717,418 
Blade (E) : 134,018 | ABC | .35 14 
News-Bee (E) | 89,518 | ABC | .24f 142 
Times (M) | 35,229 | Govt | .09 149 
Times (S) | 59,022 | Govt] .17 149 
WARREN (43,281-85,000) 
Tribune Chronicle (E) 13,491 | ABC] .O05f None 
WOOSTER (10,255-40,000) 
Record (E) 8,809 | ABC] .035f None 
XENIA (12 ,147-32 ,000) 
Gazette (E) 5,295 | ABC] .03f None 
a a (174,200-300,000) 
elegram (E) 36,042 | ABC] ,11f 
Vindicator (E & S) 36,480} ABC] .1if 
ZANESVILLE (38 ,439-130,000) 
Times-Record & Signal (M&E) 29,754] ABC| .osf None 
Times-Signal (S) af 10,159 | Govt} .035f 160 
Times-Record & Signal and 
Times-Signal (M&Eand$) | — 39,013 |{SO¢| 11 | 160 
’ ABC] ° 
OKLAHOMA 
ARDMORE (19,853-70,000) 
Ardmorite (E & S$) | 7,126} ABC | .055f 82 
BLACKWELL (16,500-100,000) | 
Tribune & News (M & E) | 14,058 | ABC | .08f 82 
Tribune (S) | 9,156 | ABC | .08f 82 
ENID (31,494-65,000) _ | 
Eagle & News (M & E) 14,060 | ABC] .08f 48-161 
News (S) | 10,991 | ABC | .08f 48-161 
GUTHRIE (17,636-55,000) | 
Leader (E & S) 7,428 | Govt | .05f 59-121 
MIAMI (12,923-55 ,000) 
News-Record (E & S) | 6,965 | ABC} .04f 160 
MUSKOGEE (33;200-150,000) | 
Pho Ey Times - Democrat! 
20,710 
Phoenix & Times - Democrat a id 
(E & S) 21,734} ABC | .10f 17 
OKLAHOMA CITY 
Cue eee 
lahoma News 55,450 B : 
Oklahoma & Times (M & E) 166,139 ree a oy 
Oklahoman (S) | : 101,876 | ABC} .35 82 
Oklahoman & Times (E & S) 183,235 | ABC] .45£ 82 
OKMULGEE (31,374-65,000) | 
Democrat & Times (M & E) | 11,411 | ABC| .o7f 82 
Times-Democrat (S) | 9,849 | ABC] .07£ 82 
PONCA CITY (19,742-110,000) | 
News (E & S) | 7,522 | Govt | .045£ 59 
SHAWNEE (27 ,626-62 ,000) 
News (M & S) 10,194 | Govt] .05f 59 
TULSA (170,500-325 ,000) 
Tribune ( S) 58,682 | ABC | .14€ 125-127 
World (M) 71,533] ABC | :17f —|/19-44 
World (S) 74,617 | ABC |} .18f (33-137 


able, follow names of cities. 


* For names and addresses see Pages 268-269. 
§ City populations, and trading zone populations wherever the latter are avail- 


f Indicates flat rate newspaper. 


SALES 


MANAGEMENT 


NEWSPAPER CIRCULATIONS AND RATES (Continued) 


State, City and Newspaper Total _, | Gross |Representatives State, City and Newspaper Total _. | Gross |Representatives 
§With Populations of Cities Circu- | Origin] Rate by key §With Populations of Cities Circu- | Origin} Rate y key 
and Trading Zones lation Per Line] numbers* and Trading Zones lation Per Line} numbers* 
OREGON PENNSYLVANIA | 
EUGENE (22,245-42,000) (Continued) 
Register (M & S) 7,746 | ABC} .04f 108-110-148 
INDIANA (7 ,043-50,000) 
PORTLAND (361 ,600-500,000) Gazette (E) 7,175 | Govt | .045f 86 
News (E) 49,533 | ABC | .12f 62 
Oregonian (M) 109,123 | ABC] .21f 156 JOHNSTOWN (73,700-200,000) 
Oregonian (S) 172,036 | ABC | .27f 156 Democrat (M) 20,816 | Govt | .06f 132 
Oregon Journal (E) 105,601 | ABC | .21f 132 Tribune (E) 32,766 | Govt} .10f 19 
Oregon Journal (S) 134,540 | ABC | .22f 132 
Telegram (E) 51,325 | Govt | .14f 96 KITTANNING (8 ,647-75,568) 
Simpsons’ Leader Times (E) 6,485 | ABC | .05 78 
SALEM (27 ,402-55 ,000) 
Capital-Journal (E) 9,623 | ABC | .O05f 110 LANCASTER (58 ,300-225 ,000) 
Oregon Statesman (M) 6,589 | Govt | .045f 58-150 >) rn & New Era 
(M & E) 51,904 | ABC | .25 14 
LATROBE (10,669-25 ,000) 
PENNSYLVANIA Bulletin (E) 5,488 | Govt | .o3sf | 155 
ALLENTOWN (99,400-200,000) 
Call (M & S) 36,630 | ABC | .12f 149 LEBANON (27,723-66,142) 
Chronicle & News and Item (E) 13,738 | ABC | .05f 132 News & Times 10,814 | Govt | .05f 149 
ALTOONA (69,100-125 ,000) é LEWISTOWN (13,132-50,000) 
Mirror (E) 29,036 | ABC | .08f None Sentinel (E) 7,117 | ABC | .045£ None 
Tribune (M) 11,240 | ABC | .06f 10 
McKEESPORT (50,400-125 ,000) 
BEAVER FALLS (16,002-55 ,000) News (E 16,723 | ABC} .07 86 
News-Tribune (E) 8,505 | Govt} .04f 19 
MAHANOY CITY (16,971-40,000) 
BETHLEHEM (67,600) Record-American (E) 6,303 | Govt | .04f 86 
Globe-Times (E) 15,640 | Govt} .09 78 
MEADVILLE (15,580-40,000) 
BLOOMSBURG (9,383) Tribune-Republican (M & E) 8,324| ABC | .04f 78 
Press (M) 7,877 | Govt | .055 86 
NEW CASTLE (52,500-80,000) 
BRADFORD (18,114-25,000) News (E) 17,250 | ABC | .06f 86 
Era 5,744 | Govt | .035f 86 
Star & Record (E) 5,599 | Govt | .50” None NEW KENSINGTON 
(14,412-85,000) 
BROWNSVILLE (8 ,000-100,000) Dispatch (E) 5,053 | Govt | .03f 10 
Telegraph (E) 8,145 | Govt | .05f 86 
NORRISTOWN (36 ,200-75 ,000) 
BUTLER (29,723-85 ,000) Register (E) 6,044 | ABC | .035f 86 
Eagle (E) 12,836 | Govt | .05 None Times Herald (E) 14,200 | ABC} .12 14 
CARBONDALE (20,504-40,000) OIL CITY (25,103-100,000) 5 
Leader (E) 5,706 | Govt} .05 86 Derrick (M) 7,784) ABC} .05f 80 
CHAMBERSBURG PHILADELPHIA 
(14,488-48 ,000) (2,064,200-3 000,000) 
Public Opinion (E) 5,010 | Govt | .035 43 Bulletin (E 555,753 | ABC | .65f 156 
Inquirer (M) 278,158 | ABC | .50f 144-1 
CHESTER (74,200-150,000) Inquirer (S) 508,538 | ABC | .70£ 144-168 
Times (E) 20,690 | ABC | .10 86 Public Ledger (M) 138,726 | ABC | .45f 13-22684 
Ledger (E) 204,329 | ABC | .45f 123-1-62 
CLEARFIELD (11,372) Public Ledger & Ledger (M&E) 343,055 | ABC | .65f 13-225-64 
Progress (E) 6,011 | Govt | .04f None Public Ledger (S) - 492,390 | ABC | .75£ 123-152 
Public Ledger ( M & S) 631,116 | ABC | .95f 13-22-64 
COATESVILLE (15,529-35,000) Public Ledger & Ledger (E&S) 696,719 | ABC | .95f 123-152 
Record (E) 6,884 | Govt} .05 68 Record (M) 130,024 | ABC | .30f 52-149 
Item (S) 48 832 | Sworn] .20 None 
CONNELLSVILLE(15 ,529-90,000) 
Cougier (E) 5,673 | ABC | .04f 86 PITTSBURGH (673 ,800-1 ,800,000) 
Post-Gazette (M) 233,026 | ABC]! .50 14 
DONORA (16,921-60,000) {Press (E) 192,991 | ABC | .40f 142 
Herald-American (E) 6,126 | Govt | .035f 86 Press (S) 282,408 ; ABC | .45f 142 
Sun Telegraph (E) 175,625 | ABC] .50 14 
DOYLESTOWN (3,837-47,000) Sun Telegraph (S) 354,346 | ABC | .60 14 
Intelligencer (E) 5,488 | Govt} .05 68 
POTTSTOWN (19,174-40,000) 
DU BOIS (17,000-54,000) News 8,855 | ABC | .06 68 
Courier & Express (M & E) 9,890 | Govt | .05f 86 
POTTSVILLE (24,064-132,098) 
EASTON (38,400-175,000) Journal (E) 10,238 | Govt | .06 108 
Express (E) 35,085 | ABC | .12f 84 Morning Paper & Republican 
(M & E) 15,645 | ABC | .12 68 
ERIE (140,888-190,365) 
Dispatch Herald (E & S) 35,851 | ABC | .09f 50 READING (115,400-260,000) 
Times (E) 32,333 | ABC | .09f 82 Eagle (E & S) 38,880 | ABC | .14 165 
Times (M) 40,768 | ABC | .10f 82 
GETTYSBURG (5,327-25,000) 
Times (E) 5,190 | Govt | .03f 43 SAYRE (10,097) 
Times (E) 5,300 | Govt | .035f 86 
GREENSBURG (18,039-245,412) 
Review & Tribune (M & E) 12,094} ABC | .OSf 21-64-127 SCRANTON (144,700-300,000) 
Republican (M) 25,028 | ABC| .15 130 
HANOVER (12,130-50,000) Scrantonian (S) 41,408 | ABC | .14 68 
Record Herald (E) 5,150 | Govt | .035f 86 Sun (E) 16,738 | Ggvt | .05f 132 
Sun (E) 12,097 | Govt | .055f 78 Times (E) 46,394 ABC 16 92 
HARRISBURG (86,900-244,000) SHAMOKIN (25,445-55,000) 
News & Patriot (M & E) 77,482 | ABC} .16 84 , F 5.02 
Telegraph (E) 50,481 | ABC | .14 149 icine 023 | ABC | .03St | 86 
HAZLETON (38,300-100,000 SHARON (30,011-60,000) 
Plain Speaker & Standard Senti- Herald (E) 7,836 | ABC | .50"f 86 
nel (M & E) 21,455 | Govt | .10 68 News-Telegraph (E) 8,920 | ABC | .04 10 
HOMESTEAD (21,437-60,000) SHENANDOAH (30,907-75 ,000) 
Messenger (E) 5,089 | Govt | .045 47 Herald (E) 6,387 | Govt | .04f 86 


* For names and addresses see Pages 268-269. 


f Indicates flat rate newspaper. 


§ City populations, and trading zone populations wherever the latter are avail- 


able, follow names of cities. 


qSee Adv. on Pages 258 and 259. 


2A. Lees 


MANAGEMENT 


> —- — ~ 


A million and a half substantial, modern people 
imbued with the spirit of progress . . . sharing 
$38,000,000 monthly payrolls . . . watching in- 
dustrial and municipal expansion representing a 
two-year expenditure of at least $350,000,000 
. . » Whose activities result in daily bank clear- 


ings in excess of $30,000,000... 


. .. a million and a half people, 74 per cent 
native white and who are part and parcel of a 
dynamic progressive movement in a tempo ex- 
ceeded only by New York and Chicago. . . and 
whose per capita retail expenditures are not less 


than $436... 


onecentrated 


‘enjoyable . 


ious 


. . these are the people who live, earn and 
spend in Metropolitan Pittsburgh — a people 
modern in spirit, modern in earning ability, 
modern in their demands for modern merchan- 
dise to make modern lives more comfortable and 
. . a people eager to buy. 


Here’s modernism concentrated in an area where 
one dominant newspaper—The Pittsburgh Press 
—has had, for 45 years, the Habit of Producing 
Results . . . concentrated modernism reached at 
one extremely modest cost by one modern news- 
paper’s concentrated circulation . . . 


. . . what an op- 
portunity for the 
advertiser 
who realizes that 
space buying, in 
this modern age, 
emphatically means 
sales buying! 


Press 


Circulation 
is vital 
Circulation 


... and nothing but 
vitality in circula- 
tion can mean vi- 
tality in advertis- 
ing. Press circula- 
tion, 83 per cent 
concentrated daily 
in Metropolitan 


| Modernism 
to be sold 


— wa 


le 
Ys 


ns 


la- 
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Pittsburgh and 92 per cent concentrated in a 
trading area of 30 miles—Pittsburgh’s famous 
“Golden Y” area—makes Press advertising a 
vital business force rather than merely a printed 
message. 


Press circulation is bought by moderns seeking 
good news, useful news, constructive news, ac- 
curate news all keyed to the modern note. It 
produces results because it is based on reader- 
faith spread over many decades. 


Press Leadership 


in producing results is reflected in the fact that 
during the first half of 1929 The Press published 
practically 49 per cent of all advertising appear- 
ing in the three Pittsburgh newspapers and in 
the fact that during the same period Press ad- 
vertising leadership over the second Pittsburgh 
paper was seven per cent greater than during the 
first six months of 1928. 


There’s a representative in any of the Press of- 
fices listed below anxious te tell you the full 
story of concentrated modernism economically 
reached by concentrated, effective, selling circu- 
— with a 45-year Habit of Producing Re- 
sults. 


The Pittsburgh Press 


ala - 


A SCRIPPS-HOWARD = 
NEWSPAPER = —= DEPARTMENTS 
Member Audit Bureau of Circulations = SS 
+ and of the United Press and 
of Media Records, Inc. 


San Francisco Atlanta - 


NATIONAL ADVERTISING 


New York + Chicago + Detroit 
Philadelphia - Los Angeles + Dallas 
Buffalo 


(NW THE 


GOLDEN () AREA 


Business is good in Allegheny 
County (heart of Pittsburgh’s 
Golden Y Area). Here during the 
first six months of this year new 
passenger car sales show a gain 
of 40% over the similar period 
of last year. 


e 
SuTLen 


S@rliicnoos 
@ Cvans city 


imMPERIAL @ 


— 
CARNEGIE 


SALES 


M A 


NAGEMENT 


NEWSPAPER CIRCULATIONS AND RATES (Continued) 


State, City and Newspaper Total Gross | Representatives State, City and Newspaper Total “3 Gross |Representatives 
§With Populations of Cities Circu- | Origin} Rate y key §With Populations of Cities Circu- | Origin| Rate by key 
and Trading Zones lation Per Line} numbers* and Trading Zones lation Per Line} numbers* 
PENNSYLVANIA SOUTH DAKOTA 
(Continued) (Continued) 
MITCHELL (11,869-65,300) 

STROUDSBURG (5,278-23,000) , 

Record, & Press (E). sConsoli Republican (E) 12,940] ABC | .06f 127-130 
Ee oe SIOUX FALLS (33,603-200,00) 
culation figures not available. | see Col. I} Govt] .07 68 Argus Leader (E '& S) . 33,883 | ABC | .10£ 130 
SUNBURY (17.290-50,000) WATERTOWN (11,260-78,500) 
Daily ( 5,687 | ABC | .49”f 86 ° ihe: 4 ° m= 
Item (E) 6.744 | ABC | .49°f 68 Public Opinion (E) 6,176] ABC | .04f 155 
TARENTUM (10,061-45 ,000) 
Valley News (E) 5,485| Govt | .035f | 86 TENNESSEE 
CHATTANOOGA (73,500-450,000) 

TOWANDA (5,000-35 ,000) News (E) 35,791 | ABC | .10f 17 
Review ( 5,951 | ABC | .06 68 Times (M & S) 37,442} ABC} .11f 20 

UNIONTOWN (20,923- ig ,000) JACKSON (22, 362) 

Herald & Genius (M & E) 19,047 | Govt | .04 None S 7,613 04 
News Standard (E) 6,342 | Govt | .35’f 47 on ey . Govt vad 
JOHNSON CITY (30,190-65 ,000) 

WARREN (16,057-40,000)- Chronicle & Staff News (M & E) 8,915 | ABC | .05f 60 
Times-Mirror (E) 10,036 | ABC | .05f 86 Chronicle & Staff News (S) 8,341 | ABC | .OSf 60 

WASHINGTON (25 ,060-189 ,000) KNOXVILLE (105 400-425 ,000 
Observer & Reporter (M & E) 17,277 | ABC | .06f 19 Journal (M f S) ‘ 37,578 | ABC | .O8f 17 

Bs i 3,470 a 

WEST CHESTER (12,889-40,671) News-Sentinel (E & S) 43,4 ABC | .11f 142 
Local News (E) 11,494} ABC] .07 78 MEMPHIS (190,200-676,626) 

WILKES BARRE (91,900-230,000) eo eliu_ec eT IC le Eee 
spate Fn papi Govt a — Commercial Appeal (S) 145,078 | ABC | .30f 17 

ecor ’ : P. -Scimi E 93,311 ; 
Independent (S) 19.213| ABC | .06f | 68 cccmaeeuuapiantd a 1 
Telegram (S) 11,060 | Govt | .05f 29 NASHVILLE (139,600-650,000) 
Times Leader (E) 26,942 | ABC} .10 149 Banner (E & S) 59,257 | ABC | .13£ 70-132 
Banner (Wed & S) 141,258 | ABC | .22f 70-132 
WILLIAMSPORT (44,000-250,000) Tennessean (M & E) 86,591 | ABC | .15f 17 
Sun, Gazette & Bulletin (M & E) 28,867 | ABC | .10£ 103 # Tennessean (S) 03,270 | ABC | .13f 17 
Tennessean (S & E) 97,620} ABC] .15f 17 
— —— o ” . 
ispatc 20,946 ovt| .0 32 
Gazette & Daily.(M) 20,276 | Govt | .07f 78 TEXAS 
seteporter & News (M & E) 16,470 f 
eporter ews , Govt | .08 154 
RHODE ISLAND Reporter & News (S) 14,318 | Govt | .08f 154 
ae G 106 AMARILLO (39,200-450,000) 
News 6,283 t} .07 200-450, 
a 4 Globe & News (M & E) 28,313] ABC| .11f | 154 

PAWTUCKET (73,100-130,000) News-Globe (S) 26,178 | ABC} .11f 154 

Times (E 30,321 | ABC} .10 62 
AUSTIN (45 ,133-101,103) 

PROVIDENCE (286,300-810 ,000) American & Statesman (M & E) 24,050} ABC} .10f 21-64-127 
Bulletin (E) 79,345 | ABC | .20£ 13-50 American-Statesman (S) 22,058 | ABC | .10f 21-64-127 
Journal (M) 44,051} ABC} .12f 13-50 
Bulletin & — (M & E) 123,396 | ABC | .27f 13-50 BEAUMONT (56,300-218,745 
Journal (S) 83,345 | ABC | .20f 13-50 Enterprise & Journal (M & E) 36,417 | ABC | .12£ 10-137 
News (E) 28,245 | ABC] .08f 12 Enterprise (S) 33,344| ABC | .12f 10-137 
Tribune (E & S) 17,961 | ABC | .12 4-114-152 Enterprise & Journal (S & E) 48,156} ABC | .13f 10-137 

WESTERLY (12,440-42,996) BROWNSVILLE (24,997-90,000) 

Sun (E & S) 5,478 | ABC | .04f 19 Herald (E & S) 5,702 | Govt | .05£ 154 

WOONSOCKET (53,400-100,000) CORPUS ee 350-40,000) 

Call (E) 15,793 | ABC | .05f 62 Caller (M&S 4,906 | ABC | .04 10 
DALLAS (217,800-325 ,000) 
SOUTH CAROLINA Dispatch (E) 37,465] ABC | .12 21-64-127 

ANDERSON (12,332-150,000) Journal & News (M & E) 132,418 | ABC} .33 20 
Independent-Tribune (M & S) 5,282 | ABC | .035f 35 Journal (E) 44,368 | ABC} .13 20 

News (M) 88,050 | ABC | .23 20 

CHARLESTON (75,900-285 ,000) News (S) 105,109 | ABC | .27 20 
Post, and News & Courier(M&E) 26,706 | ABC | .10f 20 Times-Herald (E) 63,432 | Govt | .17f 10 
Post, and News & Courier(E & S) 32,475 | ABC | .07f 20 

DENISON (20,136-35,355) 

COLUMBIA (50,600-395 ,570) Herald (E & S) 5,311 | Govt | .04 154 
Record (E & S) 15,378 | ABC | .06f 2 
State (M & S) 24,570 | ABC | .08f 20-90 EL PASO (117 ,800-399- 2?) 

Herald & Times (M 31,476 | ABC | .12f 20 

FLORENCE (17,548-200,000) Herald & Times (E & gy 39,423 | ABC |-.12f ~ 20 
News-Review (M) 5,350 | Govt | .04 60 Post (E) 24,927 | ARC | 2072 142 

GREENVILLE (35,153-250,000) FORT WORTH (170,600-309,565) 

News & Piedmont (M & E) 40,487 | ABC | .12f 19 Press (E) 33,391 | ABC | .10f 142 

News (S) 28,251} ABC | .09f 19 ne & Record-Tele- 

News & Piedmont (E & S) 40,167 | ABC} .12f 19 gram (M&E 141,712 | ABC | .29f None 
Record-Telegram & Star-Tele- 

SPARTANBURG (32,600-250,000) gram & Record (M & S) 163,910] ABC | .39f None 
Herald & Journal (M & E) 14,934 | ABC | .07£ 82 ee oy 3 Star-Telegram 
Herald & Journal (S & E) 18,780 | ABC | .07f 82 & Record (E ) 243,012 | ABC | .48f None 

Star-Telegram . Record (S) 132,605 | ABC | .29f None 
SOUTH DAKOTA GALVESTON (50,600-70,000) 

ABERDEEN (18,171-125,000) News & Tribune (M & E) 19,341 | ABC | .10f 20 
American & News (M & E) 12,406 | ABC | .07f 130 News & Tribune (E & S) 22,487 | ABC} .11f 20 
American-News (S) 11,407 | ABC | .07f 130 

GREENVILLE (18,576) 

HURON (13,837-50,000) Banner (E) 7,263 | Govt | .04 154 
Huronite (E) 7,182 | ABC | .05£ 119-155 Herald (M) 7,303 | Govt} .04 60 
* For names and addresses see Pages 268-269. f Indicates flat rate newspaper. {See Adv. on page 262. 

§ City populations, and trading zone populations wherever the latter are avail- 
able, follow names of cities 
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FORT WORTH 


Star Telegram 
Record Telegram 


Circulation Now Over 130,000 


DAILY OR SUNDAY 
Towns With Carrier Delivery 


Fort Worth and Suburban towns receiving more than 25 copies daily or Sunday: 


neni’ nee 
Record- Star- Star-Telegram and Sunday 
Telegram Telegram Record-Telegram Record p 

TOWNS (Daily) (Daily) (Combined Daily) (Sunday) 
Aledo ......... 31 45 76 71 
Alvarado ...... 115 209 324 209 
BIVOEE 2.2.05 45 91 136 93 
Arlington ..... 619 866 1,485 866 
BOWIE ..e0.% 151 296 447 322 
Breckenridge .. 1,325 1,568 2,893 1,889 
Bridgeport .... 25 121 146 165 
Bryson .......-. 25 48 73 53 
Burleson ...... 80 190 270 194 
CaGGO 25 iss uc. 65 102 167 137 
Cleburne ...... 704 1,390 2,094 1,537 
CE cccnncnees 601 812 1,413 1,065 
Collinsville .... 30 51 81 54 
oo) 29 58 87 58 
Decatere ......+>.- 175 394 569 404 
Denton: .....%5. 333 431 764 622 
Eastland ...... 770 918 1,688 1,044 
Everman ...... 40 71 111 88 
Forth Worth .19,864 30,426 50,290 32,295 
Gainesville .... 364 443 807 665 
Glen Rose .... 66 94. 160 105 
Grapevine ..... 86 125 211 166 
Granbury ...... 65 242 307 213 
Handley ...... 235 339 574 375 
Jacksboro ..... 78 231 309 276 
[ere 50 118 168 124 
SE kkd0k eee 63 66 129 89 
BE Kade evens 67 82 149 92 
1 are 41 38 79 75 
Mansfield ..... 102 © 159 261 185 
| ee 33 66 99 63 
Mineral Wells . 756 904 1,660 1,028 
CGE canescens 55 88 143 121 
Palo Pinto .... 42 61 103 75 
Pilot Point..... 26 104 130 101 
IRANGED 2... <0 000 670 806 1,476 1,072 
Roanoke ...... 57 46 103 86 
Saginaw ....... 36 34 70 46 
Sanger ........ 96 164 260 175 
Smithfield ..... 50 49 99 64 
Strawn ........ 161 212 373 240 
Valley View .. 34 99 133 96 
Weatherford .. 389 725 1,114 846 
Whitesboro ... 55 165 220 159 

TOtal. occa 28,704 43,547 72,251 47,703 


With over 130,000 circulation daily and over 130,000 Sunday, covers 
West Texas, Fort Worth’s trade territory, by far more thoroughly than 
it is covered by any other three or four newspapers. Star-Telegram 
and Record-Telegram circulation is of the highest class—obtained 
without the aid of contests, premiums or other forced methods. 


ForT WorTH STAR-TELEGRAM 
| Fort Worth Record-Telegram 


Now More Than 130,000 Daily or Sunday—Largest Circulation in Texas 


AMON G. CARER A. L. SHUMAN 
President and Publisher Vice-President and Adv. Dir. 
Charter Member Audit Bureaw of Circulation 
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S TEADILY, 


month after month and 
year after year the Dal- 
las area mounts higher 
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In the evening, The 
Journal is running well 


over 47,000, having 


gained more than 7,000 


in the last eighteen 


in America’s list of 


markets for merchan- 


months. 


dise. 


Debits of Dallas banks 
(to quote the common- 


PPAF SS tty > 
ee Oy <E * * % 
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A better and better mar- 


est of indexes) are run- 
ning from $20,000,000 to $40,000,000 
ahead of last year every: month. 


In this market of increasing buying-power 
there are two newspapers that are keeping 
pace. They are the Dallas News.— long- 
standing first choice of national advertisers 
—and the Dallas Journal. 

+ + % 
Today the News offers advertisers a week- 
day circulation of more than 93,000, with 
more than 105,000 on Sunday. This is 
nearly 50 per cent more than § years ago. 


ket . . . better and 
better papers... better and better coverage. 
Few markets exceed Dallas in rate of growth 
or in promise... yet these two are the only 
papers that are keeping pace with progress. 


% + & 


There is a combination rate which is earned 
by those who use The News and The 
Journal . . . a saving of 10 per cent on the 
prices of both . . . so that when you have 
listed The News all the dictates of economy 
urge that you include also The Journal’s 
47,000. 


Steady, constant linage gains testify to the 
growing popularity of this combination. 


The Dallas Morning News 
The Dallas Journal 


EE 


MANAGEMENT 


There is big business for you in San Antonio and South- 
west Texas—the wonder field of agriculture, livestock and 
industrial production and of steadily enlarging mercantile 
trade. 


San Antonio and Southwest Texas 


This is the finest agricultural and horticultural section of 
the United States, a veritable garden of Nature, endowed 
with a matchless climate and unsurpassed soil fertility. 
Irrigation has worked a wonderful development, trans- 
forming the former ranch lands into flourishing farms, 
orchards and gardens. Other gigantic irrigation enter- 
prises are under way and in a short time there will be 
nearly half a million acres of this rich country receiving 
water in abundance. 


SAN ANTONIO 


Is the Metropolis of Texas and 


SAN ANTONIO EXPRESS 
SAN ANTONIO EVENING NEWS 


are 24-hour newspapers—morning, Sunday and evening, 
from daylight to midnight. They are recognized as the 
chief advertising mediums covering this field. Their 
readers have confidence in these two newspapers and in 
advertisements carried by them. 


Advertising growth which, more than anything else, re- 
flects the judgment of manufacturers and advertising 
agents and merchants, is shown in the comparative tabu- 
lation, stated in lines, for the first six months in 1928 and 
1929, as follows: 


First 6 months 1929........ een 11,702,964 
First 6 months 1928.............. 10,604,138 
SRR TE athe eee Se 1,098,826 
Local display gain 6 months ................ 458,773 
National display gain 6 months .............. 406,687 
UE St Cart sea Sa dane incre os 233,366 
‘ 
Gain 1929 over 1928 ............20000. 1,098,826 


San Antonio Express 


Every morning and Sunday 


National Advertisers 


Three Hundred 
Million Dollar 
Market 


In the trade area covered by San 
Antonio Express and San An- 
tonio Evening News is a whole- 
sale market doing an annual 
business of $300,000,000. The 
estimated total wealth is about 
$1,550,000,000. Bank resources 
reach to $100,000,000. Factory 
investment is $75,000,000, with 
production at $85,000,000 per 
annum. 


The foregoing figures do not take 
into account the oil production 
and the output of five refineries, 
the big sums of money for army 
investments and payroll which 
would add up into several more 
millions of dollars. 


The population in this trade area 
is 1,400,000 and is consistently 
growing. Chamber of Commerce 
figures show that people are com- . 
ing to San Antonio at the rate of 
18,000 a year, and there has never 
been a boom here. The city and 
surrounding territory have grown 
steadily and substantially without 
recession. Industries are flourish- 
ing, there is plenty of water, good 
rich soil, and the largest dairy in- 
dustry in Texas is in this area. 


There are three trunk railroads, 
motorbus, air mail, freight and 
passenger service and an ideal 
year around’ outdoor climate, all 
of which makes this one of the 
most highly favored sections in 
the country. 


National advertisers are given 
every co-operation by the Express 
and Evening News Merchandis- 
ing service and its trade journal 
—The Retailer. 


San Antonio and Southwest 
Texas is a wonderfully fine ter- 
ritory to cultivate. 


San Antonio Evening News 


Every Evening Except Sunday 


EXPRESS PUBLISHING COMPANY, Publishers, San Antonio, Texas 
THE JOHN BUDD COMPANY, National Advertising Representatives 


NEW YORK, CHICAGO, ST. LOUIS, ATLANTA, DALLAS, SAN FRANCISCO, LOS ANGELES, PORTLAND 
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NEWSPAPER CIRCULATIONS AND RATES (Continued) 


State, City and Ne per Total _, | Gross {Representatives State, City and Newspaper Total Gross |Representatives 
§With Populations of Cities Circu- | Origin} Rate by key §With Populations of Cities Circu- Rate by key 
and Trading Zones lation Per Line} numbers* and Trading Zones lation Per Line} numbers* 
TEXAS VIRGINIA 
(Continued) (Continued) 
HOUSTON (265 490-395 ,000) LYNCHBURG (38,600-151,159) 
Chronicle ( 86,689 | ABC | .18f 17-137 Advance & News (M & E) 16,587 .07 50 
Chronicle (S) 98,403 | ABC | .20f 17-137 Advance & News (E & S) 18,122 07 50 
Post-Dispatch (M) 68,193 | ABC | .17f 10-178 
Post-Dispatch (S) 72,890} ABC] .17f 10-178 NEWPORT NEWS(53 ,300-80,000) 
Press (E) 46,140} ABC | .1if 142 Press & Times-Herald (M & E) 14,683 .O5£ 20 
Press (S) 9,732 OSE 20 
LAREDO (37,850-200,000) 
Times ( S) §,312 | Govt] .04f 154 NORFOLK (184,200-393 ,000) 
Ledger Dispatch (E) 47,087 12£ 20 
LUBBOCK (17,000) Virginian Pilot a) 45,892 .10f 17 
Avalanche & Journal (M & E) 10,841 | Govt | .06f 154 Virginian Pilot (S) 46,217 .12f 17 
Avalanche-Journal (S) 9,362 | Govt] .06f 154 
PETERSBURG (37, rie ,000) 
MARSHALL (17,839-100,000) Progress-Index (E & S) 10,080 .OS5f 19 
Messenger & News (M & E) 7,733 | Govt] .63"f 154 
PORTSMOUTH (61,600) 
MEXIA (14,000-80,000) Star (E & S) 8,043 .O5f 19 
News ( S) 5,183 | Govt | .04f 4-114 
RICHMOND (194,400-300,000) 
PARIS (18,048) News-Leader (E) 70,444 .18f 84 
News (M) 6,178 | Govt} .60°f 154 Times-Dispatch (M) 66,010 .16f 167-168 
Times-Dispatch (S) 69,360 .18f 167-168 
PORT ARTHUR (53,402) 
News (E & S) 8,496 | ABC] .05f 21-64-127 ROANOKE (64,600-158,000) 
Times & World-News (M & E) 33,608 .10£ 50-64 
SAN ANGELO (25,125) Times me 21,171 .O7f 50-64 
Standard & Times (M 12,314 | Govt] .06f 154 Times & World-News (E & S) 37,233 O7f 50-64 
Standard Times (S) 11,638 | Govt] .06f 154 
STAUNTON (12,216-50,000) 
SAN ANTONIO (218, 100). Leader & News-Leader (M & S) 7,493 .05 60 
Express & News (M & E 80,187 | ABC] .22 20 News-Leader (S) 5,521 .0S 60 
Express (S) 64,343 | AB 17 20 . 
Light (E) 40,475 | AB 12 94-112-73-154 ||WINCHESTER (7,400-35,000) 
Light (S) 77,102 | ABC} .17 94-112-73-154 Star (E) 5,033 42"E 47 
SHERMAN (20,041-85 ,000) 
Democrat (E & S) 5,462 | ABC | .04f 154 Ww ASHINGTON 
TEMPLE (18,657-60,449) 
Telegram (E & S) 9,363 | ABC | .06f 154 ABERDERN (25,562-45,000) 7,689 Sf 54-58 
TEXARKANA (32,895- gh . 
Gazette & News (M & E 13,039| ABC| .o7f | 154 —1s5CmC mak wie - Lee 
Gazette (S) 12,218 | ABC] .07f 154 Herald ‘S) ‘ ost 156 
ews-Tribune imes Hera 
EVERETT (37 ,596-67 ,498) 
(M&E 31,890 | ABC | .12E 21-64-127 
News-Tribune (S) 291945 | ABC | :12f | 21-64-127 Herald (2 2 ©) eae ma [1s 
HOQUIAM (15,590-60,000) 
WICHITA FALLS (58 026-278 ,074) 
Record-News & Times (M&E)| 36,909] ABC | .13f | 82-137 Washingtonian (M) sean = 1 
Times (S) 33,429 | ABC] .13f 82-137 LONGVIEW (13,500-31,655) 
News : : 6,390 045f | 54-156 
UTAH OLYMPIA (aes ,031-25 ,000) 
OGDEN (39,100-60,000) Olympian (M & E) 5,237 .05f 54-156 
Standard-Examiner (E & S) 11,145} ABC] .06f 13-132 Olympian (S) 5,140 035f 54-156 
SALT LAKE CITY ° SEATTLE (383,200-682,713) 

(138 ,000-240,000) Post-Intelligencer (M) 99,951 -26 (325 
Deseret News (E) 40,315 | ABC] .09f 35-36 Post-Intelligencer (S) 164,229 35 61-75 
Telegram (E) 21,650 | ABC | .08f 13-156 Star (E) 98,619 22 62 
Telegram (S) 24,954| ABC | .09f 13-156 Times (E) 99,071 25f 10 
Tribune (M) 48,979 | ABC | .12 10-110 Times (S) 130,443 28f 10 
Tribune (S) 73,125 | ABC | .16 10-110 

“ ——— — 
ronicle esman-Review 
VERMONT és (M iE), a . 95,008 | ABC | .27f 110-113 
hronicle pokesman-Review 
BARRE (11.009-60,000) (E&S 104,242| ABC| .20f | 110-113 
Tines (5) 7,626 | ABC | .05 106 Press (E) 22'299| ABC | ‘o7f | 62 
BURLINGTON (26,196-65 ,000) TACOMA (110-500-236-510) 
Free-Press ) 16,380 ABC 06 92-106 Ledger & News-Tribune (M&E) 57,996 ABC 16 113-8131 
RUTLAND (17,945-97,416) edger 58-1: 
Herald (M) 13.402 | ABC] .055f 106 Times (E) 25,596 | ABC] .07f 62 
sr 6,822| ABC] .osf | 54-110-131 
t ' : -110-1: 
VIRGINIA eer 
BRISTOL (28,074-135 ,000) WENATCHEE (11,067-32,000) 
Herald-Courier & News-Bulletin World (E) 9,145 | ABC] .OSf 54-58 
12,732 | ABC} .07£ 132 
Herald-Courier & News-Bulletin YAKIMA (26,696-68 ,000) 
S & E) 14,893 | ABC] .07f£ 132 Herald (M) 6,913 | ABC | .04f 54-58-131 
Herald (S) 12,082 | ABC] .06f §4-58-131 
DANVILLE (25,129-125,000) Republic (E) 7,519 | ABC | .04f §4-58-131 
Register & Bee (M & E) 16,438 | ABC} .07f 50-90 Herald & Republic (M & E) 14, "432 | ABC | .O7f£ §4-58-131 
Register & Bee (E & S) 22,311 | ABC | .08f 50-90 
FREDERICKSBURG WEST VIRGINIA 
(6,647-60 ,000) 
Free Lance-Star (E) 5,258 | Govt | .03f 47 BECKLEY (10,372-29,430) 
Post-Herald (M) 6,840 t| .035f 43 
HARRISONBURG (5,875-80,000) Raleigh Register (E) 3,293 |} ABC | .03f 47 
News-Record (M) 7,734| ABC] .04f 47 Raleigh Register (S) 5,157 | ABC | .03f 47 
* For names and addresses see Pages 268-269. f Indicates flat rate newspaper. "See Adv. on Page 263. 
§C ity Leeper and trading zone populations wherever the latter are avail- 
able, follow names of cities. 
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NOTE > 


The map above shows the 
State of Texas and that 
part of the State which is 
Houston's retail trade ter- 
ritory. The map to the 
right shows Houston's re- 
tail trade territory. 
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The above statement means that there is not a city 
the size of Houston or even one-third its size, whose 
retail trade territory overlaps the Houston retail area 
to any appreciable extent. The nearest city, approxi- 
mately as large as Houston, is 235 miles away. 


The Houston retail trade territory comprises 57 
counties, covering a radius of 150 miles. The map 
above shows the counties in this zone and the principal 
cities. The population of this territory, including 
Houston’s 300,000, is 2,105,676, which is 40 per cent 
of the entire population of the state. 

Houston’s jobbing territory, which is not shown on 
the above map and not included in the above figures, 
extends 200 miles in several directions, and to the 


n, Lexas 


Surrounded, only, by its own 
retail trade territory 


southwest it extends 350 miles covering the rich and 
fertile Rio Grande Valley. 


The estimated purchasing power of Houston's re- 
tail trade territory is $6,022,233,460.00, and the per 
capita wealth is. $2,860.00. 


Of the 1,176 national advertisers, who advertised 
in Houston last year, 698 of them used only one paper. 
Of this number 70 per cent used The Chronicle ex- 
clusively, 27 per cent used the second paper exclu- 
sively, while only 3 per cent used the third paper ex- 
clusively. 


This gives you a rather good idea which paper you 
should use for your campaign in Houston. 


THE HOUSTON CHRONICLE 


IS HOUSTON’S MAJOR MEDIUM 
Leads All Texas Newspapers in Advertising 


/ 
JESSE H. JONES R. W. McCARTHY 


President 


W. 0. HUGGINS 
Vice-President—Editor 


G. J. PALMER 
Vice-Pres.—Business Mor. 


STEVE KELTON 
Asst. Business Mor. 


Represented by 


Mgr. National Advertising JOHN M. BRANHAM COMPANY 
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NEWSPAPER CIRCULATIONS AND RATES (Continued) 


State, City and Newspaper Total . Gross |Representatives 
§With Populations of Cities Circu- | Origin] Rate by key 
and Trading Zones lation Per Line| numbers* 
WEST VIRGINIA 
(Continued) 

BLUEFIELD (26,159-210,000) 

Telegraph & Sunset News(M&E) 15,047 | ABC | .07f 82 

Telegraph & Sunset News(E & S) 19,821} ABC | .08f 82 
CHARLESTON (55,200-323,325) 4 

Gazette (M) 27,360 | ABC} .09f 43 

Gazette (S) 31,724] ABC] .10£ 43 

Mail (E & S) 22,109 | Govt | .07f 47 
CLARKSBURG (37,158-128 ,000) 

Exponent & Telegram (M & E) 29,601 | ABC] .12f 47 

Exponent-Telegram (S) 28,478 | ABC | .12f 47 
FAIRMONT (26,777-50,000) 

Times & West Virginia (M & E) 13,013 | ABC | .065f 31 

Times & West Virginia (E & S) 14,658 | ABC | .075f 31 
HUNTINGTON (68,600-150,00) 

Advertiser & Herald-Dispatch 

(M & E) 28,195 | ABC | .14f 82 

Herald-Advertiser (S) 21,951 | ABC] .12f 82 
MARTINSBURG (16,219-40,000) 

Journal (E) 5,890} ABC | .035f 31 
MORGANTOWN (21,645-75,000) 

New Dominion (M) 6,114} ABC | .04£ 86 

Post (E) 7,052 | ABC | .04f 82 
PARKERSBURG (28,070-45,000) 

News (M & S) 8,519} ABC | .03f 125 

Sentinel (E) 11,056 | ABC | .055 31 
WELCH (7,110-75,000) 

News (E) 5,409 | Govt | .035 31 
WHEELING ( 74,944-170,000) 

Intelligencer ( 12,194] ABC] .06 31 

News 16,466 | ABC | .09 31 

News (S) 21,048 | ABC | .12 31 

Intelligencer & News (M & E) 28,660 | ABC} .12 31 

Intelligencer & News ( ) 33,242 | ABC} .15 31 

Register (M) 12,020| ABC | .04f 19 

Register (S) 10,225 | ABC | .045f 19 

Telegraph (E) 8,604 | Govt | .60” 29 

WISCONSIN 

APPLETON (26,200-70,000) 

Post-Crescent (E) 14,895 | ABC | .06f 125-127 
BELOIT (26,605-50,000) 

News (E) 10,284 | ABC | .06f 130 
CHIPPEWA FALLS 

(11,412-37 ,000) 

Herald-Telegram (E) 5,372 | ABC | .04f 21 
EAU CLAIRE (25,505-125,000) : 

Leader & Telegram (M & E) 13,373 | ABC | .065 162 

Leader & Telegram (E & S) 13,449} ABC| .065 162 


State, City and Newspaper Total Gross |Representatives 
§With Populations of Cities Circu- | Origin} Rate by key 
and Trading Zones lation Per Line| numbers* 
WISCONSIN 
(Continued) 
FOND DU LAC (29,284-80,000) 
Commonwealth Reporter (E) 14,907 | ABC | .06f 125-127 
GREEN BAY (36,100-80,000 
preset oe (E) ) 1,8252| ABC | .07f 125-127 
ANESVILLE (25,610-86,000) 
j Gazette (E) , 14,013 | ABC | .075 162 
KENOSHA (56,500-72,326) 
News (E) 11,804} ABC | .06f 35 
LA CROSSE (30,400-175 ,000) 
Tribune & Leader Press (E&S) 14,518 | ABC | .06f 35 
MADISON (50,500-200,000 
Capital Times (E & S) ) 27,260 | ABC | .08f 125-127 
Wisconsin State-Journal (E & S) 27,051) ABC | .08f 35 
MANITOWOC (23,886-75,000 
Herald-News i ‘ ' 7,114) ABC | .06 2 
MILWAUKEE (544,200-1 ,044,367) 

Journal (E) 169,039 | ABC | .34f 122 
— (S) 219,495 | ABC | .40£ 122 
eader (E) 49,818 | Govt| -13 59 

Sentinel (M) 75,185 | ABC | .25 14 
Sentinel (S) 176,555 | ABC | .40 14 

Wisconsin News (E) 106,401 | ABC | .22f 16-36 
OSHKOSH (33,200-100,000 

Northwestern (E) ‘ 15,459 | ABC | .07 125-127 
RACINE (74,400-84,946 

Journal-News (E) 12,927} ABC | .06f 2 

Times-Call (E) 10,768 ABC .06f 50 
SHEBOYAN (35,100-209,085 

Press (E) ; ) 15,999 | ABC | .07 162 
STEVENS POINT (12,508-50,000 

Journal (E) ) 6,548 | Govt | .07 162 
SUPERIOR (46,283-140,000) 

Telegram (E) 21,377 | ABC | .08f 125 
WAUSAU (24,881-50,000) 

Record-Herald (E) 9,451 | ABC | .OSf 130 

WYOMING 

CASPER (22,894-35 ,000) 

Herald & Tribune (M &,E) 8,241 | ABC | .06f 14 

Tribune-Herald (S) 482 | ABC | .06f 14 
CHEYENNE (20,744-35,000) 

Wyoming State-Tribune & State 

Leader (E) 8,072 | ABC | .OSf 82 


* For names and addresses see Pages 268-269. 


f Indicates flat rate newspaper. 


§ City populations, and trading zone populations wherever the latter’ are avail- 


able, follow names of cities. 
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Mr. Hay is known to many of our readers through his 
contributions to SALES MANAGEMENT. 
Director of Sales and Advertising of the May Oil Burner 
Corporation, and Manager, Sales Training and Sales Pro- 
motion of the American Radiator Company—-a successful, 
experienced sales manager whose book is a practical story 
of interest to every Sales executive. 


Here is the first practical discussion by an experienced 
Sales Manager of the all-important problem of training 


He was formerly 


Remittance must accompany order 


senior salesmen. 
ing of new salesmen. 


There is a splendid chapter on RESALE—Helping the 
Dealer Make Money, a subject of great importance never 
Also chapters on the Sales 
Manual; Sales Quotas; Payment of Salesmen; Sales Prob- 
lems of the Small Manufacturer (also new) ; Sales Promo- 


before covered in a book. 


tion, and Branch Management. 
Price Postpaid $3.50 


SALES MANAGEMENT 


Book Service 


420 LEXINGTON AVENUE 
NEW YORK CITY 


Sales Management Fundamentals 
By RICHARD C. HAY 


Also a thorough discussion of the train- 


ail- 


MANAGEMENT 


KENOSHA, WISCONSIN 


A city of 57,000 consumers participating in an annual industrial 
payroll of over $20,000,000.00 offers a market that should not be 
overlooked and one which can only be reached efficiently and 


economically through the columns of the 


KENOSHA EVENING NEWS 


(Member Audit Bureau of Circulation) 


When a daily newspaper located 50 miles from Chicago and 35 
miles from Milwaukee can so dominate its field that the circula- 
tion of the Metropolitan dailies in that territory is practically 
negligible, it must be a real newspaper. The KENOSHA 
EVENING NEWS is such a paper. It is read in the HOMES by 
receptive, buying people because it is Kenosha’s own and only 


newspaper. 


The importance of using The KENOSHA EVENING NEWS is 
apparent when one considers the fact that 99% of the circulation 
of The News is confined to the city of Kenosha. National adver- 
tisers appreciate the thorough coverage of this prosperous com- 


munity offered through The NEWS. 


CONE, ROTHENBURG & NOEE 


Publishers’ Representatives 


NEW YORK — DETROIT KANSAS CITY 
CHICAGO ST. LOUIS “ATLANTA 


MANAGEMEN T 


The Publishers’ Representatives listed below have on file 
and are glad to furnish market data, advertising rates, latest 
circulation figures and other information about newspapers 
which they represent. The last column in the list of Newspaper 


. Alcorn Company, Franklin P., Inc. 
New York—270 Madison Avenue 
Chicago—410 N. Michigan Avenue 
San Francisco—742 Market Street 
Los Angeles—Times Building 
Seattle—Stuart Building 
Allen-Klapp Company 
Chicago—435 N. Michigan Avenue 
New York—551 Fifth Avenue 
St. Louis—312 Victoria Building 
Detroit—2-254 General Motors Bldg. 
3. American Press Association 
New York—225 West 39th Street 
Chicago—122 So. Michigan Avenue 
Detroit—2111 Woodward Avenue 
Baltimore—535 Title Building 
Kansas City—lInterstate Building 
4. Anderson, C. J. Special Agency 
Chicago—35 East Wacker Drive 
New York—See Ralph R. Mulligan 
5. Anderson, V. S. 
New York—1819 Broadway 
6. Arkansas Dailies 
Chicago—180 N. Michigan Ave. 
New York—-369 Lexington Ave. 
Dallas—Mercantile Bank Building 
Kansas City—Interstate Building 
Oklahoma City—312 Mercantile Building 
Little Rock, Arkansas—417 Center Street 
7. Arthur, Wilbur L. 
New York—1834 Broadway 
8. Barnhill, Roy, Inc. 
New York—10 East 34th Street 
Chicago—410 N. Michigan Avenue 
Boston—80 Boylston Street 
9. Bartlett, A. R. 
Detroit—3-129 General Motors Bldg. 
10. Beckwith, The Special Agency 
New York—230 Park Avenue 
Chicago—8. S. Michigan Avenue 
Philadelphia—1135 North 65th 
Detroit—604 Ford Building 
Kansas City—307 Interstate Building 
St. Louis—1411 Syndicate Trust Bldg. 
Atlanta—1010 Glenn Bldg. 
San Francisco—1213 ia Russ Bldg. 
11. Belilsle Company, A. P 
San Francisco—681 Market Street 
12. Bertolet, Hanson & Lemon 
New York—366 Fifth Avenue 
Chicago—30 North Dearborn Street 
Kansas City—See Davies & Dillon 
Pacific Coast—See R. J. Bidwell Company 
13. Bidwell Company, R. J. 
San Francisco—742 Market Street 
Los Angeles—Times Building 
Seattle—3322 White-Henry Stuart Bldg. 
14. Block, Paul, Inc. 
New York—247 Park. Avenue 
Chicago—919 N. Michigan Ave. 
Detroit—General Motors Building 
Boston—Little Building 
Philadelphia—1420 Walnut Street 
San Francisco—518 Chancery Building 
15. Beardman, Harry B. 
Chicago—123 West Madison Street 
16. Boone, Rodney E. Organization 
New York—9 East 40th Street 
Chicago—932 Hearst Bldg. 
Boston—203-5 Winthrop Square 
Detroit—12-230 General Motors Bldg. 
Rochester—14 Franklin = 
17. Branham Company, John M. 
Chicago—360 North Michigan Ave. 
New York—420 Lexington Ave. 
Nashville—400 Union Street 
Memphis—730 Dermon Bldg. 
Atlanta—123 Peachtree Street 
Detroit—74 Adams Avenue West 
St. Louis—721 Olive Street 
Kansas City—15 W. Tenth St. 
San Francisco—507 Montgomery St. 
Los Angeles—Chamber of Com. Bldg. 
Seattle—Leary Building 
18. Bryan Murphy & Company 
Kansas City—Interstate Building 
19. Bryant, Griffith & Brunson, Inc. 
New York—9 East 41st Street 
Chicago—307 N. Michigan Ave. 
Boston—201°Devonshire Street 
Atlanta—Walton Building 
20. Budd Company, The John 
New York—9 East 37th Street 
Chicago—435 North Michigan Avenue 
St. Louis—Chemical Building 
Atlanta—Healey Building 


Budd 


21. 


22. 
23. 
24. 
25. 
26. 


27. 
28. 
29. 


30. 
31. 


32. 
33. 


34. 
35. 


36. 


37. 
38. 
39. 


40. 
41. 
42. 


43. 


44. 
45. 
46. 


47. 
48. 


49, 


list below. 


Company, The John (Cont.) 
San Francisco—55 New Montgomery St. 
Los Angeles—Western Pacific Bldg. 
Portland—Security Building 
Dallas—Republic Bank 
Burke, Kulpers & Mahoney, Inc. 
New York—420 Lexington Ave. 
Chicago—203 N. Wabash Avenue 
Atlanta—711-12 Glenn Bldg. 
Los Angeles—Chamber of Com. Bldg. 
San — Ross Building 
Burke, Hugh 
New York 366 Madison Avenue 
Callender & Lynch, Inc. 
New York—24 North William St. 
Campbell, Don 
Chicago—190 N. State St. 
Campbell, Chesser M. 
New York—512 Fifth Avenue 
Capper Publications 
New York—420 Lexington Ave. 
Chicago—203 N. Wabash Ave. 
Cleveland—1013 Rockwell Ave. 
Detroit—1632 W. Lafayette Blvd. 
Kansas City—1407 Waldheim Bldg. 
Omaha—Theodore Terrace 
Philadelphia—1201 Chestnut Street 
St. Louis—2206 Pine Street 
San Francisco—Sharon Building 
Carroll, Dan A. 
New York—110 E. 42nd Street 
Chew, W. W. 
New York—285 Madison Avenue 
Clark, Thomas F., Company, Inc. 
New York—205-217 E. 42nd St. 
Chicago—64 E. Lake Street 
Clark, H. K. 
Chicago—180 N. Michigan Ave. 
Clayden, A. E., Inc 
New York—52 Vanderbilt Ave. 
Chicago—140 South Dearbon Street 
Close, George D. 
Los Angeles—Chamber of Com. Bldg. 
San Francisco—Montgomery Street 
Collegiate Special Advertising Agency, Inc. 
Chicago—612 North Michigan Avenue 
New York—503 Fifth Avenue 
Compton, B. W. 
Chicago—326 W. Madison St. 
Cone Rothenburg & Noee, Inc. 
New York—10 East 40th Street 
Chicago—360 North Michigan Blvd. 
Detroit—3-124 General Motors Bldg. 
Atlanta—Glenn Building 
Kansas City—305 Coco- SCola Building 
St. Louis—312 Victoria Building 
Conger & Moody 
Los p ac nae West Ninth St. 
San Francisco—Hearst Building 
Cour, C. A. 
St. Louis—404 Globe Democratic Bldg. 
08 Euclid M. 
New York—285 — Ave. 
Crall Company, L. H. 
New York—225 Fifth Avenue 
Chicago—7 South Dearborn Street 
Creel, Allan W. 
New York—15 East 40th Street 
Cremmen, J. J. 
Boston—554 New England Press Building 
Cupit & Birch 
San Francisco—Kohl Bldg. 
Los Angeles—846 S. Broadway 
Seattle—Leary Building 
David Company, George B. 
New York—110 East 42nd Street 
Chicago—400 N. Michigan Blvd. 
Davies and Dillon 
Kansas City—15 West Tenth Street 
Davis, R. H. 
Chicago—400 N. Michigan Ave. 
DeClerque, Henry, Inc. 
Chicago—435 North Michigan Avenue 
New York—12 East 41st Street 
Los Angeles—117 W. Ninth Street 
San Francisco—Hearst Building 
Seattle—507 Leary Building 
Devine-Tenney Corporation 
New York—103 Park Avenue 
Chicago—38 South Dearborn Street 
Douglas, Robert E. 
Chicago—140 South Dearborn Street 
New York—See Wm. D. Ward 
Druehl, Fred H. 
Rochester, N. Y.—14 Franklin St. 
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51. 


52. 


53. 


54. 
55. 
56. 
57. 
58. 


59. 


60. 


61. 
62. 


63 


64. 
65. 


66. 
68. 


69. 


70. 
71. 
72. 


73. 


74, 
75. 


76. 


77. 
78. 


79. 


80. 


81. 


Circulations and Rates, Pages 228 to 270, shows representatives 
by key number, of individual newspapers. The representatives’ 
names and addresses can be ascertained by referring to the 


Eddy Company, Chas. H. 
New York—247 Park Avenue 
Chicago—410 No. Michigan Ave. 
Boston—294 Washington Street 
Emory, Thomas 
San Francisco—1213 Russ Building 
Farley, Robert S. (Financial & Steamship 
Advertising exclusively) 
New York—25 Beaver Street 
Fawcett, Harwood Hoyt 
San Diego—612- 13-14 Spreckles Theatre 
Building 
Ferris, H. R. 
Seattle—White-Henry-Stuart Building 
Fisher, Harry R. Company 
hicago—5 South Wabash Avenue 
Fitzpatrick, Keene 
San Fisesiane 000 Kohl Bldg. 
Fletcher, R. A. 
New York—Room 2204-521 Fifth Ave. 
Ford-Parsons-Stecher, Inc 
Chicago—360 N. Michigan Avenue 
New York—271 Madison Avenue 
San Francisco—Sharon Bldg. 
Los Angeles—Western Pacific Bldg. 
Portland—Security Bldg. 
Fralick, Bates & Alward, Inc. 
New York—270 Madison Avenue 
Chicago—605 N. Michigan Avenue 
San Francisco—Hearst Building 
Los Angeles—117 West 9th Street 
Frost, Landis & Kohn 
Chicago—35 East Wacker Drive 
New York—250 Park Avenue 
Detroit—2—113 General Motors Bldg. 
Atlanta—Walton Building 
St. Louis—Security Building 
Charlotte, N. C.—930 Morehead St. 
Jacksonville, Fla.—2766 Park Street 
Pacific Coast—See Fred L. Hall Com- 
pany, Inc. 
Galbraith, J. D. 
Chicago—612 Hearst Building 
Gilman, Nicoll & Ruthman 
Chicago—410 North Michigan Avenue 
New York—19 West 44th Street 
Detroit—2—226 General Motors Bldg. 
Boston—73 Tremont St. 
San Francisc6é—507 Montgomery Street 
Gladding, Geo. 
Detroit—5-251 General Motors Building 
Grant, A. D. 
Atlanta—711-i2 Glenn Building 
—— Service Corporation 
N. Y.—Graybar Bldg. 
Chicago—400 N. 
Groom, J. K. 
Aurora, Ill.—Beacon News Building 
Hamilton-DeLisser, Inc. 
New York—285 Madison Avenue 
Chicago—612 N. Michigan Avenue 
Hanson, Harris V. 
New York—366 Fifth Avenue 
Harris, J. C., Jr. 
Atlanta—617 Gienn Bldg. 
Hartford, George 
Chicago—711 -— Bldg. 
Henriquez, P. L. 
Chicago—435 N. Michigan Avenue 
Hill, A. J. Norris Company 
San Francisco—5 Third Street 
Los Angeles—412 W. Sixth 
Seattle—Leary Building 
Hobson, W. G. 
New York—9 East 40th Street 
Hoffmeyer, T. C. 
San Francisco——625-626 Hearst Bldg. 
Holland, John A., Agency 
Boston—68 Dovenshire Street 
Holman & Connell 
San Francisco—241 Monadnock Bldg. 
Howland & Howland 
New York—393 Seventh Avenue 
Chicago—360 N. Michigan Avenue 
Huntsman, Inc., R. F. R. 
New York-—Woolworth Tower 
Ingraham-Powers, Inc. 
New York—350 Madison Ave. 
Chicago—180 N. Michigan Ave. 
Detroit—2—113 General Motors Bldg. 
Kansas City—Interstate Building 
Atlanta—904 Walton Bldg. 
Inland Newspapers, Incorporated 
New York—512 Fifth Avenue 
Chicago—400 N. Michigan Avenue 


Michigan Avenue 
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83. 
84. 


85. 
86. 


87. 


88. 


89. 


90. 


91. 


92. 


93. 
94. 


95. 


96. 


97. 
98. 


99. 


100. 
101. 


102. 
103. 


104. 


105. 
106. 


107, 


108, 


109, 
110, 


Katz, E., Special Advertising Agency 
New York—58 West 40th Street 
Chicago—307 North Michigan Avenue 
Atlanta—806 Citizen and Southern Bank 
Building 
Dallas—Republic Bank Building 
Detroit—4—234 General Motors Bldg. 
Kansas City—Waldheim Building 
San Francisco—Monadnock Building 
Keator, A. R. 
Chicago—8 South Dearborn Street 
Kelly-Smith Company 
New York—Graybar Bldg. 
Chicago—211 W. Wacker Drive 
Detroit—General Motors Bldg. 
Boston—Waterman Building 
Philadelphia—260 Broad Street 
seam agg Gleen Bldg. 
Keough, J. 
es Canine Building 
Kimball, Fred, Incorporated 
New York—67 West 44th St. 
Philadelphia—1234 Real Estate Trust 
Building 
Pittsburgh—604 Chamber of Com. Bldg. 
a ie ag y ceaees Tower 
Klein, I. A., 
New Goru-50 “p. 42nd St. 
Chicago—410 N. Michigan Avenue 
St. Louis—502 Star Building 
Kansas City—306 Coca-Cola Bldg. 
Klein, Joseph A. (Financial adv. exclu- 
sively) 
New York—42 Broadway 
Koehler, H. A. 
Chicago—326 W. Madison Street 
Kohn, George M., Inc 
Atlanta—904 Walton Building 
Krogness, C. George 
San Francisco—303 Crocker First Nat’l 
Bank Building 
Los Angeles—117 West 9th Street 
LaCoste & Maxwell 
New York—45 West 34th Street 
Chicago—140 South Dearborn Street 
Larson, C. A. and Associates 
New York—254 West 31st Street 
Lederer, John H. 
Chicago—910 Hearst Building 
Detroit—5-117 General Motors Bldg. 
Lorenzen & Thompson, Inc. 
Chicago—122 S. Michigan Avenue 
New York—19 West 44th Street 
Kansas City—306 Coca-Cola Building 
San Francisco—318 Kohl Building 
Los Angeles—846 Broadway 
Seattle——507 Leary Building 
Atlanta—904 Walton Bldg. 
Lorentz, J. D. 
New York—154 Nassau Street 
Lundgren, Julius W. 
Chicago—8 . Dearborn Street 
Lutz, John E 
Chicago—180 North Michigan Avenue 
McClure, L. F. 
Chicago—737 N. Michigan Ave. 
Kansas City—Land Bank Building 
Cleveland—915 Guarantee Title Building 
McCollum, J. A 
St. Louis—-915 Olive Street 
McDevitt, George A. Company 
New York—250 Park Avenue 
Chicago—122 S. Michigan Avenue 
McGinn, Neil D. 
Detroit—12-231. General Motors Bldg. 
McKinney, J. P. & Son 
New York—19 West 44th St. 
Chicago—400 N. Michigan Avenue 
San — Market St. 
McMahon, J. E 
Chicago—-326 w. Madison Street 
Marsh, Martin L. 
New York—24 West 40th Street 
Mathews, Julius, Special Agency, The 
Boston—i Beacon Street 
New York—15 E. 40th Street 
Detroit—2457 Woodward Avenue 
Chicago—64 E. Lake Street 
Middleton-Kimball Company 
Chicago—435 N. Michigan Ave. 
New York—67 W. 44th Street 
Phila.—Real Estate Trust Bldg. 
Pittsburgh—604 Chamber of Com. Bldg.. 
Miller, Charles E. Publishers’ Representa- 
tive, Inc. 
New York—Times Bldg. 
Chicago—See W. H. Stockwell 
Mitchell, Ralph W. 
Kansas. City—306 Coca-Cola Building 
Mogensen, M. C. & Company, Inc. 
Chicago—360 North Michigan Avenue 
New York—100 East 42nd Street 
Detroit—2-113 General Motors Bldg. 
Portland—446 Morrison St. 
pon Francisco—564 Market Street 
Los Angeles—433 S. Spring Street 
Seattle—603 Stewart St. 
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118. 
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120. 


121. 


122. 


123. 
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126. 


127. 


132. 


133. 


134. 


135. 


136. 


137. 
138. 


139. 
140. 


141. 


142. 


143. 


Mohr, Lee J. 

Chicago—435 North Michigan Avenue 

Moloney, Herbert W. 

New York—342 Madison Avenue 

Morton Company, Wm. J. 

New York—200 Fifth Avenue 
Chicago—410 “6h Michigan Avenue 

Mulligan, Ralph R 
New York—415 Lexington Avenue 
Chicago—See C. J. Anderson Special 
Agency 

Murfey, E. T. R. 

Chicago—326 W. Madison: Street 

Neltz, Arthur G. 

Seattle—Leary Bldg. 

New Jersey Newspapers, Inc. 
Chicago—123 West Madison Street 
New York—25 East 26th Street 
Boston—10 High Street 
Newark N. J.—487 Orange St. 
Philadelphia—1524 Chestnut St. 

Northrup, Frank R. 

See Ingraham-Powers, Inc. 

Northwest Daily Press Association 
Minneapolis—Palace Building 
O’Flaherty’s New York Surburban List, 


Inc. 

New York—228 East 45th St. 
Oklahoma Dailies 

Chicago—180 N. Michigan Ave. 

New York—369 Lexington Ave. 
Dallas—Mercantile Bank Building 
Kansas City—lInterstate Building 
O’Mara & Ormsbee, Inc. 

New York—280 Madison Ave. 
Chicago—122 S. Michigan Avenue 

Los Angeles—Western Pacific Bldg. 
San Francisco—Monadnock Building 
Detroit—General — Building 
Osborn, Guy S., 

Chicago—360 tank Michigan Avenue 
Detroit—See J. Scolaro ‘ 
St. Louis—403 Globe-Democrat Building 
Patterson, Kellogg M. 

Chicago—7 South Dearborn Street 
Small, Spencer & Levings, Inc. 
Chicago—6 North Michigan Ave. 
New York—247 Park save. 
Boston—80 Boylston St. 

Payne, Franklin S. 

Detroit—12-230 General Motors Bldg. 
Payne-Hall, Inc. 

San Francisco—507 Montgomery St. 
Los Angeles—Chamber of Com. Bldg. 
Seattle—Leary Bldg. 

Powell, Robert E. 

New York—29 West 34th Street 
Powers and Stone, Inc. 

New York—369 Lexington Ave. 
Chicago—38 South Dearborn Street 
Prudden, King & Prudden, Inc. 

New York—270 Madison Avenue 
Chicago—180 N. Michigan Avenue 
Los Angeles—Chamber of Com. Bldg. 
San Francisco—507 Montgomery Street 
Seattle—Leary Bldg. 

Randall, D. J. & Company 

New York—347 Fifth Avenue 
Reynolds-Fitzgerald, Inc. 

New York—2 West 45th Street 
Chicago—203 N. Wabash Avenue 
Philadelphia—1524 Chestnut Street 
Los Angeles—117 West 9th Street 
San Francisco—58 Sutter Street 
Richards, F. St. J. 

New eS Park Kow 

Riegel, Jno. 

New vr tio East 42nd Street 
Rockwood, Ralph K. 

Chicago—180 North Michigan Avenue 
Roe-Stevens-Merritt Company, Inc. 
New York—11 West 42nd St. 

Rosen, S. L. 

Dallas—Mercantile Bank Building 
Scheerer, Inc. 

Chicago—35 East Wacker Drive 

New York—415 Lexington Ave. 
Schmitt, William J. 

Detroit—4-136 General Motors Bldg. 
Schulenburg, Carl A. 

St. Lous—509 Security Building 
Scolaro, Jos. R. 

Detroit—3-242 General Motors Bldg. 
Chicago—See Guy S. Osborn, Inc. 
Scripps-Howard Newspapers—Nat’l Ad- 
vertising Dept. 

Chicago—400 North Michigan Avenue 
New York—230 Park Avenue 
Atlanta—101 Marietta Street 
Detroit—General Motors Building 
Los Angeles—1031 S. Broadway 
Philadelphia—260 S. Broad Street 

San Francisco—Monadnock Building 
Shattuck, C. H. 

Chicago—333 N. Michigan Ave. 
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Shirk, David M. 

New York—9 E. 40th Street 
Shull, Karl J. 

Los Angeles—Transportation Bldg. 
Smith, A. F., Special Agency 
Philadelphia —1001 Chestnut Street 
oe Hartford Building 
Speer, S. C. 

New York—285 Madison Avenue 
Stockwell, W. 

Chicago——122 South Michigan Ave. 
New York—See Charles E. Miller 
Story, Brooks & Finley, Inc. 

New York—New York Central Bldg. 
Chicago—76 E. Wacker Drive 
Philadelphia—2202 Fidelity Trust Bldg. 
San Francisco—See Conger and Moody 
Los Angeles—See Conger and Moody 
Stypes, Arthur W., Inc. 

San Francisco—Sharon Bldg. 

Los Angeles—Western Pacific Bldg. 
Portland—Security Building 
Suburban Advertisers Service 

New York—25 East 26th Street 
Swan, Carroll J. 

Boston—931 Park Square Bldg. 
Sweeney Co., John M. 

Boston—77 Summer Street 
Texas Daily Press League 
Chicago—180 N. Michigan Ave. 

New York—369 Lexington Ave. 
Dallas—510 Mercantile Bank Bldg. 
Kansas City, Mo.—306 Coca-Cola Saldg. 
St. Louis—-505 Star Building 

Los Angeles—1015 New Orpheum Bldg. 
San Francisco—318 Kohl Building 
Seattle—507 Leary Building 
Theis & Simpson Company, Inc. 

New York—420 Lexington Ave. 
Chicago—75 E. Wacker Drive 
Detroit—General Motors Building 
Kansas City—305 Coca-Cola Bldg. 
Verree & Conklin, Inc. 

New York—285 Madison Avenue 
Chicago—333 N. Michigan Ave. 
Detroit—321 Lafayette Blvd. .- 

San Francisco—681 Market Street 
Wales, Franklin, E. & Co. 
Chicago—140 S. Dearborn Street 
Wallis, I. S. & Son 

Chicago—38 S. Dearborn St. 

Ward, James H. 

Detroit—12- 230 General Motors Bldg. 
Ward Robert E., Inc. 

Chicago—5 South Wabash Avenue 
New York—501 Fifth Avenue 
Detroit—General Motors Bldg. * 
Ward, W. D. 

New York—254 W. 31st Street 
Chicago—See Robert E. Douglas 
Weaver-Stewart Company, Inc. 

New York—67 West 44th Street 
Chicago—180 N. Michigan Ave. 
Philadelphia—1234 Real Estate Trust 

Building 

Pitts.—604 Chamber of Com. Bldg. 
Weishar, L. I. 

Chicago—1418 Century Bldg. 
Wheeler, H. R. 

Boston—5 Winthrop Square 
Williams, Lawrence & Cresmer Company 
New York—285 Madison Avenue 
Chicago—360 N. Michigan Ave. 

San Francisco—206 Chronicle Bldg. 
Los Angeles—433 S. Spring St. 
Seattle—White Henry Stuart Building 
Woodward, John Inc. 

New York—110 E, 42nd Street 
Woodward & Kelly 

Chicago—360 N. "Michigan Avenue 

_ Cincinnati—Edwards Bldg. 
Detroit—408 Fine Arts Building 
Kansas City—306 Coca-Cola Building 
Feldstein, L. & Co. 

Chicago—8 So. Dearborn St. 

Blend, W. R. 

Chicago—Tribune Square 

Blohm, George C. 

Atlanta—1335 Hurt Bldg. 

Weyl, P. N. 

Boston—Chamber of Commerce Bldg. 
Paulsen, Eric F. 

New York—1884 Broadway 

Blish, A. R. 

Chicago—Tribune Tower 

Bell, Tilton S. 

Boston—Old Sough Bldg. 


New York—18 E. 41st St. 


Provine, George 

Dallas, Tex. 

Philadelphia Bulletin 

New York—247 Park Avenue 
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MANAGEMENT 


ROTOGRAVURE SECTIONS OF NEWSPAPERS— 
CIRCULATIONS AND RATES 


State, City Total Gross |Representatives State, City Total _, | Gross {Representatives 
and ircu- | Origin} Rate by key and Circu- | Origin) Rate _ by key 
Newspaper lation Per Line numbers* Newspaper lation Per Line} ‘ numbers* 
ALABAMA MARYLAND 
BIRMINGHAM (222,400-600,000) BALTIMORE (830,400-917,000) 
News & Age-Herald (S) 122,078 | ABC | .55f 70-84** Sun (S) 194,455 | ABC] .85 So 
CALIFORNIA 
Bee (S) 24,669 | ABC] .16f 122 BOSTON (799,200-2,574,115) 
Herald (S) 150,517 | ABC | .65 101 
LONG BEACH (150,001-250,000) 
Press-Telegram (S) 44,587 | ABC| .20f 165 NEW BEDFORD (125 ,000-160,000) 
. Standard & Mercury (S) 27,045 | ABC | -20f 50 
LOS ANGELES (1,366,000) 
Times (S) 246,453 | ABC |1.02 13-165 SPRINGFIELD (149,800-495,000) 
Union & Republican (S) 69,646 | ABC | -30 42-84-152 
,300-1 275,636 
Chronicle (S) 162,176} ABC] .70 13-165 MICHIGAN 
DETROIT gre Stes 408 ote) senane| aaa’ ae “ 
Tess ’ ” 
COLORADO News (S) 382.857 | ABC | -90f 87-98 
DENVER (294,200-350,000) 
Rocky Mountain News (S) 70,120 | ABC | .40f 142% MINNESOTA 
MINNEAPOLIS (456 ,698-530,000) 
CONNECTICUT Journal (S) 161,813 | ABC | -50f 122 
HARTFORD (172,300-375,000) Tribune (S) 170,704 | ABC | -60 ae 
Courant (S) 61,740 | ABC} .35 62** ; 167** 
ST. PAUL (312,900-383,000) 
WATERBURY (117,395-160,000) Dispatch & Pioneer Press (S) 139,879 | ABC} -65 122 
Republican (S) 17,843 | ABC | .15 62 News (S) 60,729 | ABC | -25f 12-13-44-167 
DELAWARE MISSOURI 
WILMINGTON (128,500-255,000) KANSAS CITY (391 ,000-730,000) 
Star (S) 12,700] ABC] .15¢£ 78 ournal-Post (S) 140,311] ABC | -50 42-95 
im tar (S) 303,967 | ABC | -85f 40-150-163** 
DIST. OF COLUMBIA ST. LOUIS (848,100-1,300,000) 
—— (552 ,000-812,946) 36.323 | ABC | .40f + Gtobe Democret. (6) 263,481} ABC| -75f — 
\ 5 ost-Uispatc 
Star (S) 111:314| ABC | .45f | 27-98** 349,619 | ABC |1.10 of 
FLORIDA NEBRASKA 
MIAMI (156,700-195 ,000) OMAHA (222,800-350,000) 
News (S) 26,311] ABC] .25f 70-87 World-Herald (S) 132,079| ABC | -59f 122 
GEORGIA NEW JERSEY 
ATLANTA (255 ,000-1,215,276) NEWARK (473 ,600-1,000,000) 
Constitution (S) 133,473 | ABC | .40 13-84 Call (S) 90,788 | ABC | -40 19 
Journal (S) 138,958 | ABC | .40 17** 
NEW, YORK 
ILLINOIS ALBANY (120,400-500,000) 
a... 43 ABC Knickerbocker Press (S) 49,615] ABC | -3° 17** 
ews nesday) 2,994 -90 
News Siaieday?” 432,994} ABC |1.40 a a 196,322 | ABC 60f 42-95** 
° Ourler xpress ’ xs od 
. Tribune (S) 1,235,442 | ABC |3.75 171-172 Times (S) 222,563 | ABC | -45£ 142 
PEORIA (84,500-161,757) NEW YORK (6,017 ,500-9,500,000) 
Journal-Transcript (S) 31,772 | ABC| .18 50 Graphic (S) 351,389 | ABC |. -85 143 
Star (S) 28,991] ABC] .15f 5o** Herald Tribune 440,142 | ABC |1-55 84-152-156-168 
Morning Telegraph (S) 37,094 | Govt | ,-39 None 
SPRINGFIELD (67,200-350,000) News 1,588,572 | ABC |3-00 56-111 
Illinois State Register (S) 29,924] ABC| .15f 156 Post (Saturday) 05,580 | ABC |, -75 37-123-141 
Times (S) 752,689 | ABC |2-20 13-62-123 
INDIANA World (S) 576,660 | ABC |2-00 42 
FORT WAYNE (105,300-300,000) ROCHESTER (328 ,200-600,000) 
News & Sentinel (Saturday) 47,592 | ABC] .20f 2 Democrat & Chronicle (S) 92,115] ABC | -40f 103** 
INDIANAPOLIS (382,100-875,000) SYRACUSE (199,300-450,000) 
Star (S) 155,661 | ABC | .70f gat Herald 77,853 | ABC | -35f 122 
Post-Standard 67,698 | ABC | -28E 14** 
SOUTH BEND (86,100-300,000) 
News-Times (S) 28,299 | ABC} .15f 42-95** OHIO 
TERRE HAUTE (73,300-190,000) CINCINNATI (413,700-888,000) 
Tribune (S) 23,457 | ABC | .15£ 125-127 Enquirer 184,000} ABC | -80 14 
CLEVELAND 
IOWA (1,010,300-1 525,000) 
DES MOINES (151,900-890,858) News oy ABC a, % 52-101 
Register (S) 177,754] ABC| .70f (Bs ia Plain Dealer ,884 | ABC |!- 13-167-168 
COLUMBUS (299,000-641,695) 
KANSAS Ohio State Journal (S) 51,964] Govt| -25f 149** 
WICHITA (99,300-285,000) 
Eagle (S) 67,723 | ABC | .30f 10 TOLEDO (313,200-717,418) 
Times (S) 59,022} Govt | -30 149 
KENTUCKY YOUNGSTOWN (174,200-300,000) 
LOUISVILLE (329,400-668,948) Vindicator (S) 31,190} ABC | .18f g4** 
Courier-Journal 158,120} ABC} .60f 10** 
Herald-Post (S) 74,835 | ABC} .30f 13-84 PENNSYLV. ANIA 
PHILADELPHIA 
LOUISIANA (2,064,200-3,000,000) 
NEW ORLEANS (429,400-751,815) Inquirer (S) 508,538 | ABC |1.40 144-168** 
Times-Picayune (S) 138,170} ABC | .S0f 13-35 Public Ledger (S) 492,390 | ABC 1.50 eo 


For names and addresses see Pages 268-269. 
** Represented by Gravure Service Corp., New York and Chicago. 


f Indicates flat rate newspaper. 


(Continued on outside column of next page) 
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MANAGEMENT 


FOREIGN LANGUAGE NEWSPAPERS AND MAGAZINES PUBLISHED 


IN THE UNITED STATES —CIRCULATIONS AND RATES 


oo, Pod Total rE Gross State, City Total Gross 
Language Circu- Origin Rate and Language Cireu- Origin Rate 
eieenee lation Per Line Newspaper lation Per Line 
CALIFORNIA 
LOS ANGELES OHIO 
La Opinion M) Spanish 13,235 | ABC .06 CLEVELAND iy. 
La Opinion (S) Spanish 14,975 | ABC .06 Monitor Clevelandzki (E) Polish 20,107 | Govt | .09 
; Wiadomosci Codzienne (E) | Polish 20,175 | Govt .08 
ILLINOIS 
CHICAGO 
Abendpost (E) German 47,483 | ABC 25 PENNSYLVANIA 
Jonmngness (S) German 37,859 | ABC 25 PHILADELPHIA 
Denni Hlasatel ( Bohemian 47,321 | Govt -10£ Gazette-Democrat (M & S) | German 52,910 | Govt 25 
Denni Hlasatel ). Bohemian 47,321 | Govt -10f Jewish World (M & S) Hebrew 24,451 | Govt 18 
Dziennik Chicagoski (E) Polish 29,218 | Govt oA2 Tageblatt (M & S) an 3,362 | ABC 5 
Dziennik Zwiazkowy (E) Polish 37,206 | ABC .16f 
Dziennik Zwiazkowy (W its ; SCRANTON 
ly) National Circulation | Polish | 123,372 | ABC .35f Obrana (Semi-Weekly) Slovak 17,663 | ABC .10 
Hlasatel (Semi-Weekly) Bohemian 46,215 | Sworn .12f 
Jewish Dail er pa ’ 
icago Edition of New 
York Daily Forward) Hebrew 39,365 | ABC .16f RHODE ISLAND 
Svenska Amerikanaren WOONSOCKET 
(Weekly) National Circu- : La Tribune (E) French ,600 | ABC .07 
lation Swedish 68,222 | ABC .18f La Defense (Weekly) French 16,005 | Sworn 50 
Svenska Tribunen-Nyheter 
(Weekly) National Circu- 
lation Swedish 58,624 | ABC .18f TEXA 
Svornost (E) Bohemian 46,322 | Govt .10£ S 
Svornost (S) Bohemian 46,322 | Govt .12f SAN ANTONIO 
La Prensa (M) { National Spanish 22,587 | ABC .09 
IOWA La Prensa (S) | Circulation] Spanish 32,669 | ABC 11 
La Prensa (Weekly) f 
DECORAH National Circulation Spanish 8,104 | ABC .05 
Decorah - Posten (Semi- 
Weekly) National Distri- : 
bution Norwegian 41 ,642 ABC .14f WISCONSIN 
MILWAUKEE 
MASSACHUSETTS Hausfrau (Monthly) German 58,792 | Sworn 350f 
WORCESTER” Herald & Sonntagspost 
L’Opinion Publique (E) French 6,866 | Govt .08 (E & S) German 27,698 | Govt 12 
SUPERIOR 
ee Tyomies (Daily) Finnish. 13,750 | Govt .08 
Rekord Codzienny (E) Polish 20,465 | ABC .12 
ig MINNESOTA ROTOGRAVURE SECTIONS OF 
i is Ti wegian- 18,035 | Sworn 10£ 
— i |) NEWSPAPERS —CIRCULATIONS 
e 
ST. PAUL AND RATES (Continued) 
Deutsche Farmer, Der : 
(Semi-Monthly) German 35,689 | Sworn 15 
Minnehaha (Semi-Weekly) | German 24,742 | Sworn .O7£ ‘ ; 
Volkszeitung (E) German 18,989 | Govt 07 State, City Total .. | Gross |Representatives 
and Circu- | Origin} Rate y key 
WINONA Newspaper lation Per Line} numbers* 
America-Herold & Lincoln 
Freie Presse (Weekly) German 122,000 | Guaranteed | 60f 
National Farmer & Haus und PITTSBURGH (673,800-1,800,000) 
Bauernfreund (Weekly) German 122,000 | Guaranteed | 60f Press (S) 282,408 | ABC |1.00f 142** 
Sun-Telegraph (S) 354,346 | ABC |1.00£ 14** 
NEW HAMPSHIRE SCRANTON (144,700-300,000) 
MANCHESTER ; Scrantonian (S) 41,408 | ABC] .25f 68** 
L’Avenir National (E) French 3,619 | ABC .08 
RHODE ISLAND 
NEW YORK PROVIDENCE (280,362-810,000) 
BROOKLYN ; ry | Journal (S) 83,345 | ABC | .28f 
Nordisk Tidende (Weekly) | Norwegian 12,706 | ABC | .12£ 
BUFFALO 7 | TENNESSEE .60£ 17** 
Dziennik Dla Wszystkich Polish 28,481 | Govt | 15 ||MEMPHIS (190,200-676,626) ABC 
|| Commercial Appeal (S) 145,078 
NEW YORK | -25£ 70-132** 
Bollettino Della Sera (E & 8) Italian 57,685 | Govt 22 | NASHVILLE (139,000-650,000) ABC | .25f 17 
Corriere d’America (M &S) | Italian 51,971 | ABC 25 || Banner ( 72,011 | ABC 
Jewish American Woman's || Tennessean (S) 63,270 
(Weaciny Gazette iat @.st0| 8 | 
ee ebrew F worn .20f } 
Jewish Daily Forward (B88) Hebrew 136,149 | ABC 34f | TEXAS 
Jewish Day (E & S) Hebrew 82,332 | ABC a HOUSTON (265 ,490-395 ,000) 
Jewish Morning Journal & Chronicle (S) 98,403 | ABC | .40 
Jewish Daily News (M&S)| Hebrew 94,945 | ABC 30 Post-Dispatch (S) 72,890 | ABC} .30 10-178 
ae ¥ Spanish 14,816 | ABC 14 
ew orker Volkszeitun 
M & S) . German 22,620 | Govt 15 | VIRGINIA 
Nowy Swiat (M & S) Polish 15,664 | ABC 10£ ||RICHMOND (194,400-300,000) 
Nuovo Mondo, Ii (M & S) | Italian 32,546 | Govt 15 || Times Dispatch (S) 69,360 | ABC} .35 167-168 
Erogreteg Italo- -Americano — yi re 30 
ussky Golos ussian F Ovt -12 | 
Staats - Zeitung & Herold WASHINGTON 
M & E) German 93,595 | ABC .30f | SEATTLE (383 ,200-682,713) 
Staats-Zeitung-Herold (S) | German 111,341 | ABC .35f Times (S) 130,443 | ABC | .55 10 
| | 
NORTH DAKOTA ] WISCONSIN 
BISMARCK || MILWAUKEE (544,200-1,044,367) 
Der Staats-Anzeiger German 10,875 | Sworn .045 =|} Journal (S) 219,495 | ABC | .75f 122 
| 


{ Indicates flat rate newspaper 


**Represented by Gravure Service Corp., New York and Chicago. 


* For names and_addresses see Pages 268-269. 
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COUNTRY NEWSPAPER CIRCULATIONS AND RATES 


The information given below is designed to assist advertisers papers.’” This is based on a 13-insertion (once a week for three 
in planning merchandising or advertising campaigns in rural or months) campaign. 
“country” districts. These figures take into account only papers . . 
which are members of the American Press Association. For more Ap at a - pat aw — 
detailed information the A. P. A. Directory of Country News- P P ae 
paper Rates must be consulted. $1,000 4&5 inches........ 56 84,000 
In quoting — rate per inch,” the maximum rate is used $ 3,000 4 & 5 inches........ 168 252,000 
for daily papers which have a sliding scale. As a result, a reduc- $ 5,000 4,5 & 8 inches..... 214 321,000 
tion in rate per inch will occur according to the amount of space $10,000 5, 10 & 15 inches. . 256 384,000 
used in these dailies. $15,000 10, 15 & 20 inches. . 256 384,000 
sii $20,000 5, 10, 15 & 20 inches 434, 651,000 
, $30,000 5, 10, 15 & 20 inches 652 978,000 
Of further assistance in planning campaigns, is the appended $40,000 10, 15 & 20 inches. . . 727 1,090,500 
chart showing ‘‘How an Appropriation Spreads in Country News- $50,000 5, 10, 15 &20inches 1,162 1,743,000 
DAILIES WEEKLIES TOTALS 
STATES No. Display No. Display Total Total Total 
of Circulation Rate of Circulation Rate No. of ee Display Rate 
Papers Per Inch, Papers Per Inch Papers Per Inch 
RE is ar Doe CV ben Slee cved ius Mean cee 79 131,221 $ 26.19 79 131,221 26.19 
PR BNRES 65%. swiss bes 2 1,400 $ 0.85 4 2,645 4535 6 4,045 2.20 
PSIROOR « ois -o oss os 2 4,379 90 13 17,688 4.25 15 22,067 §.15 
BEMBMBOR . 6.066 5042% 3 8,519 1.01 127 161,834 36.6414 130 170,353 37.65! 
California......... 5 7,366 1.95 220 259,795 70.47 225 267,161 72.42 
Coerade...... 2 665s 5 6,316 1.65 124 121,033 35.74 129 127,349 37 .39 
NN. 2, Ss Lik inna a ba. s'<w dca ae aan ean 25 40,255 7.52 25 40,255 7.52 
ee (CPE eee sey (Ae mram Carine | mre A, (eneanmrers Gham iar a 10 24,328 3.19 10 24,328 3.19 
SR (Caen A ee Se,” [ce eC Py rer rae Ce: (PREC Ra NENS Sree 95 146,828 33.57% 95 146,828 33.57% 
(OE EEE Sn CTE Ree Die Ree ay 145 239,203 42.57 145 239,203 42.57 
Idaho 1 1,036 .30 68 67 ,603 18 .96 69 68 ,639 19 .26 
Illinois 3 3,500 75 383 523,022 107 .32 386 526,522 108 .07 
MeGIANA..... acs 6 10,821 1.76 239 339,727 62.96 245 350,548 64.72 
Se eee 2 3,750 59 313 430,112 86.1032 315 433 ,862 86.6914 
ee ae 1 1,500 25 290 325,929 77.22% 291 327,429 77.47% 
Kentucky 1 1,668 20 125 241,576 37.99 126 243,244 38.19 
Louisiana....... 1 576 .25 81 108,715 23.67 82 109,291 23.92 
ON ee SEU SS SES) | ARR RR ere Ceres (= Sree eG Pe maser 19 37,538 5.00 19 37,538 5.00 
re SA ery aM arms er yeRnIs [ence mS Sec rrycime 46 88,589 14.56 46 88,589 14.56 
Massachusetts,.... 1 2,600 25 109 162,217 37.32 110 164,817 37.57 
es 
Michigan......... Dre Ley RCL eee OS Per en ee 209 239,238 55.58 209 239,238 55.58 
Minnesota......... 2 5,743 80 331 397,077 92.95% 333 402,820 93.75% 
EES GARETT CeS. AMG Se a Sra (eat renee red cr 75 119,041 24.75 18 119,041 24.75 
Missouri.......... 6 5,476 1.04 296 421,708 83.834/10 302 428,184 85.175/10 
DUE cris cg ic 'a oud ¥ip ower armed a cidice sete S Seles aie ene ese cna 94 115,149 29.32% 94 115,149 29.32% 
SEER ON (Sais irae ocr > ean See (MeN Pent = ee eos 288 294,584 74.43% 288 294,584 74.43% 
oe 1 525 .15 13 9,710 3.57% 14 10,235 3.72% 
DHE OROENING.. 221 sc 50 bade 5G ahaks cee en eRe eee 31 35,653 7.70 31 35 ,653 7.70 
New Jersey........ 1 1,150 .35 132 257,700 48 .86 133 258,850 49.21 
OL RECS (PSCC: Sta eee renee [emer er ae ean 5 33 41,108 9.13 33 * 41,108 9.13 
SHOW WAM asins ss 3 5,833 .97 392 709 ,060 135 .60% 395 714,893 136 57% 
CSS Se Pe earner, Seen memes ence |areeune nee ener re se 150 271,745 49.17% 1S0 271,745 49.1732 
co oO RS, at are ne ee eee eh RUE eN ier toes 126 122,329 33.53% 126 122,329 33.53% 
Ohio.. iravdes 5 13,909 1.40 236 401,090 69.0234 241 414,999 70.4234 
Oltahons.. ei 2 2,651 .74 235 326,567 70.34% 237 329,218 71.08% 
Oo AS A eee Seen Cen Mere emt st 97 83,953 26.34 97 83,953 26.34 
Pennsylvania...... 4 5,754 a<21 257 487 ,166 81.82 261 492 ,920 83.03 
Rhode Island...... 1 3,567 BS 5 9;300 2.20 6 12,867 2.95 
METERS SE oS auls a6 canhieios ax Se nak ceee mat ee Se ates $5 95,778 16.75 55 95,778 16.75 
OU PRROMR cS idiwe dos eonli@epaae dasenadassehanarese ones 170 163,953 45 .82 170 163,953 45 .82 
Tennessee......... 1 1,503 30 102 167,226 13.78 103 168,729 14.08 
BURDE  Kccmescs hos 7,387 1.42 335 443,518 100.39 341 450,905 101.81 
AEC, CROC T es (PERE sPeermraenon, (6 Ream ap re earn 30 32,266 9.09 30 32,266 9.09 
LS SECs CPP ey CER ner Emer earns (rater ene ig arse reir 15 15,918 3.58 15 15,918 3.58 
Es nmr ens at |e, Geen De eerie ieieetne rang: PN emery" 67 158,248 27.31 67 158,248 27.31 
SRE Sere er ererm amines Aer ee es ory Srey te 132 144,124 41.8334 132 144,124 41.8334 
MD ENB Sos nig Ti 3 Sw alco Sao ais gasses weed cles AE ROERS FoR 77 147,478 23.21 77 147,478 23.21 
Wisconsin......... 1 1,500 30 215 287,441 60.58 216 288,941 60.88 
ERNE hs oad meaSen SSS <hkouse sw Geahne ieeeas cenenes 38 36,546 41.45 38 36,546 11.15 
cc 66 108 ,429 20.14 6,751 9,504,532 1,984.261/60 || 6,817 9,613,961 2,004 .70#1/60 
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The Smokestack Towers 
Above the Silo in 


Country-Town America 


and the crowing of the 
rooster blends with the 
siren of the factory 


countryside. Today the silo still stands, taller perhaps 
than ever before. But towering above it on the horizon 
of country-town America now appears the smokestack. 

At one time the rooster’s cock-a-doodle-doo split the early 
morning country air and quickly died away. Now its echo 
blends with the siren of the manufacturing plant. And soon 
after the farmer goes to the field, the small town dweller starts 
out for the factory. 

Industry is migrating to country-town America. 

Adequate transportation, extension of power supply into 
thousands of small towns, cheap land, low operating costs—all 
these are inviting industry to the small towns. With char- 
acteristic vision, industry is responding to the invitation. 
Therein lies the story of the new prosperity that is manifest 
in country-town America. 

All things considered, country-town America today is a 
two-handed market, reaping a substantial income from agri- 
culture with one hand, drawing wages from industry with the 
other—and spending freely with both. As a market for all 
things that national manufacturers sell, country-town America 
represents 60-million buyers with a spending power of 33- 
billion dollars. 

Encouraging the new industrial trend with the same sin- 
cere interest it gives to agriculture, The Country Newspaper, 
as the sole interpreter of small town and farm life, is the major, 
all-important medium in the major, all-consuming market that 
is country-town America. 

6,800 country newspapers with an aggregate circulation 
of ten millions are represented by 


N OT long ago the silo was the skyscraper supreme of the 


American Press Association 
225 West 39th Street, New York 


CHICAGO DETROIT 
122 S. Michigan Ave. 


EANSAS CITY 
2111 Woodward Ave. Interstate Bldg. 


ATLANTA 
906 Walton Bldg. 


BALTIMORE 
1008 Fidelity Bldg. 


Complete Your 
File of Rates and 
Essential Publica- 
tion Data with 


THE 
COMPLETE 
DIRECTORY 
OF 
COUNTRY 
NEWSPAPER 
RATES 


——_____ 


The 
Third Annual 
Edition 

Isa 
Fact-Packed 


Volume 


of 
367 Pages 


—_—— 


Listing up-to-date 
rates, circulations, 
mechanical data, and 
other publishing facts 
of ALL weekly, semi- 
weekly, and tri-week- 
ly newspapers in the 
United States and 
Canada. 


—_——— 


A necessary working 
tool to every national 
advertiser and adver- 
tising agency. 


Price $3 
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SALES MAN AG EM.EFWN T 


Average Income 
better than 
$4000.00 


330,000 families with an average 
income of $4,188.88 provides a 
combination of both better-than- 
average homes with a mass mar- 


ket. 


Every Copy is 
Paid in Advance 


No waste here. Extension Maga- 
zine has a 100 per cent net paid 
circulation in 330,000 homes. No 
cut rates, no newsstand, every 
copy goes right into the home of 
a possible prospect for you. 


In Extension Magazine you will 
find an ideal testing ground for 
your product, combining a con- 
sumer audience with the larger 
buying power of many prosper- 
ous institutions. 


Extension Magazine 


Number A BC | 
ROBERT P. O’BRIEN 
Advertising Director 
360 North Michigan Ave. 
Chicago, Ill. 


WILLIAMSON & BRADBURN 
Eastern Representatives 


171 Madison Avenue 
New York City 


MAGAZINE CIRCULATIONS 


AND RATES 


Magazines which carry the greatest volume of advertising in 


their respective fields are listed here. 


The monthlies are classi- 


fied as: General, those having a general appeal; class, those 
whose contents are intended mainly for particular groups of 
readers; women’s, those edited especially for women; and juve- 
¢ _ Weeklies, being less numerous, 
are put together. Magazines, in which space may be bought in 
groups are put in a separate category. 

The rates quoted are the maximum page and line rates. Most 


nile, those devoted to children. 


of these rates were in effect June 15 


, 1929. Exceptions to 


this rule are noted. Circulations are average A. B. C. figures 
for the six months ended December 31st, 1928, unless otherwise 


indicated. 
Circulation Maxi 
MONTHLIES os ¢ | Maximum | mum 
CLASS otherwise ate — 
indicated) Rate 
TONIC ATG RCE oii [cals che «lots iso's Sia aos. s- 24,436 400.00 
PGRICHN SEONG i500: 0109.50’ 0s cision ois 91,626 P 1,250.00 | $2.05 
American Legion Monthly............ 743,488 1,500.00 3.50 
PRRSR RASS UNEUIS 6. 6rc' co: 0's) 8X 66.0). 01: 80:8 545955 ¥*12,000 240.00 
APCS ANG: DECOLAION 66:65:66: 6 6.6: v2.9! 8.508 25,373 400.00 | (75 — 
Better Homes and Gardens........... 1,085,553 4,275.00 
PATE osc Cielo cies Bivie cteis a. 0, 51'S Sials 20,383 1'800.00 4 4 
Country Life....... Wsvbiwiess. che aM rel als 34,363 500.00 
BIS DAOPONING 5. 15:04. 0 dia. s-o tne oie oa *850,000 000.00 | 4.50 
PAULO Siglo sierstsb a ocd aes ar vigiaiei aie Wai Pea 170,011 800.00 1.40 
Extension Magazine..............00. 278,887 800. 
PAE BUG OCA 606.5 0:6:c'sincisasiee ase 117,187 ee = 
SRS een one eee 64,164 500.00 1.10 
TROPCBt- ONG SUPCAD 66 6c's5 6 one ch css cee 102,040 400.00 1.00 
PUGURCIONGIGALACN. <iesine's 0555 whens 127,688 1,400.00 |..._.... 
PHGitee CAC. 5 oi0'..5 0.0/1 bps « cis <0 0 94,891 
Hunting and Fishing Magazine........ *325,115 1500-00 :] 
i SC OnOGe. Saisie Suniel eas so hee ne Ore *65 ,033 400.00 , 
‘International Studio..............00. 14,084 320.00 | 65 _— 
Junior Home Magazine............... 134,638 450.00 4... 
Kiwanis Magazine..............se00. 104,032 00.00 
ttMagazine of Wall Street.............. 81,503 =. = 
SNIGPOP I OOHINE 55 's' ors :5:6.y wie 5iclersre.e0:880 26,471 275.00 : 
PNGGIOI © UBIROSS «<5 o.55.6.0:0:0. 6 sae 0 s'6:0' 288,872 1,200.00 | 3.25 
Normal Instructor and Primary Plans. . 174,817 720.00 1.20 
Outdoor AMeTICR 35) 0::sie.0isi0's voice oes 123,691 575.00 
Outdoor Life—Recreation............ 102,648 sean bo 
Parents Magazine, The............... 81,214 620.00 | 1.45 _— 
POOR UC IGIII 6 4.055, :<i0l 6%: 00-050 os 288,695 875.00 2°55 
Popular Mechanics Magazine......... 546,123 875.00 1.45 
Popular Science Monthly............. 293,323 0.00 5 
Psychology Magazine..............6 100,979 weg ; ro 
@Radio Call Book Magazine........... 108 ,594 600.00 ged, 
WRAGIOTNZOEG  cvssicc cet ecc eee s cece. 107 ,396 450.00 | 4.25 
ERSMAEAED CMESUEM 5. winiui cin sei piaisyalanie-«/4:eiss.0:evec0ie 147,253 750.00 1.80 
ROM UNEMNNS Certain icra siulnre fa sisis ete oF a's sk 131,488 
Science and Invention................ 113,113 oy : _ 
SCIONCINIC AIMOTICAN 5.6.6.0. bic e cosa sss 79,076 400.00 1.00 
EOMEMONUST aig v0 6 oats 610 wie ta akio cle sey = 16,638 360.00 |........ 
Spur, PRU stasara ae eis. Oa AibreLoeiateisie sis c-oe Alea meee ee S00-00 fo... wks 
Theatre Magazine (The)............. 42,366 600.00 1.25 
DOWN ONG VOOR... cccccesisseecces Whi tR se neers 400.00 80 
PANEER sie Sule os ere erele's; oie%snie edie coa.ses 17,003 200.00 |........ 
Your Home......... 43,602 375.00 | .90 
GENERAL 
fAdventure...... Riaieteibvigial hesinis fctatecs a 113,437 220.00 00 
American Magazine..................] 2,178,693 5,000.00 12.00 
American Mercury.................55 69,091 AC a ee 
(ONS Ot a emer 57,722 eo06o |. ...... 
PtiAAtic BIONCRI S56 ccc cic acme Seeds 130,372 460.00 2.25 
Blade and Ledger...................+| #1,250,000 3,247.00 5.00 
Blue Book Magazine................. 165 ,903 250.00 1.25 
(COMERS HUMOR 60 cee veds sie ey st oee ek 242,536 1,070.00 2.50 
TEE occ:hiisis'0ois'0.0'c pisie'eis' 68's « «0.59 05 1,120,959 3,392.00 5.00 
SOORMOPOINGN . «0 6;65sco0 0d ce syeide"s KGa ds 1,620,222 4,200.00 11.00 
Current History Magazine............ 61,620 200.00 1.00 
MPRATEA WOOTEG 5 6.555:4-5 0555010 010: 0 sun's ocx. i9.075/8 253,267 500.00 1.25 
BOWEN 5 a:a.sie.0't $0610 6 ne eee 87,652 450.00 1.20 
Golden Book Magazine............... 119,711 600.00 1.60 
Harper's Magazine...............4:% 120,150 430.00 2.00 
Mentor ......sesee- ferermiaw sini ecevnieie pois : 91,903 400,00 1.00 
Motion Picture Classic............... 177,012 550.00 1.30 
Motion Picture Magazine............. 333,934 1,000.00 2.40 
National Geographic Magazine........| 1,164,304 2,600.00 |......: 
Photoplay Magazine................ 560,650 1,500.00 3.15 
Picture Play..... Laie pe ae eaish alg W. 1<i 152,012 450.00 1.10 
Red Book Magazine................. 791,219 2,000.00 5.00 
ROView Of REVIOWE, ovcececssccecsecs 171,681 600.00 1.60 
ROOMCTEMUIE: stoetin aia + ais cine c.sibieie sie 10 «re 114,868 315.00 75 
Scribner's Magazine: .........eceee.e- 80,646 360.00 1.80 
(Cointinued on Se|cond Page Fo|llowing.) 


*Not A.B.C. {Published Semi-Monthly. _{{Published Every Other Week. 
{Published Quarterly. ‘See Page 414. 
4See Page 133. 


2See Page 135. %See Page 99. 


coo 


MANAGEMEN T 


ae eee Se Lh? 


WELLS W. CONSTANTINE 

Eastern Representative 

7 W. 16th Street 
New York, N. Y. 


What Product or Service 


Have You to Sell? 


Automobiles—Accessories ? 


A careful check reveals that every 100 Rotarians 
own 110 automobiles—nearly 150,000 cars among 
the 135,000 Rotarian families. Estimate the invest- 
ment for yourself—the replacement probabilities— 
the multi-million dollar market for accessories and 
supplies! 


Wearing Apparel? 


Rotarians—because they are the leading business and 
professional men of their communities, are well 
dressed. Estimating conservatively, they spend at 
least $67,500,000.00 annually for wearing apparel, 
leaving out of consideration entirely the apparel ex- 
penditures of their families. Their shoe bills alone 
are estimated at $2,700,000.00; their haberdashery 
bills at $13,837,500.00. 


Radio? 
As far back as five years ago, an investigation dis- 
closed the fact that Rotarian families had invested 


nearly $7,000,000.00 in radio—and five years is a 
long time in this giant young industry. With radio’s 


rapid changes and improvements, the Rotarian group 
represents, not a ‘‘saturated’’ market, but the finest 
of all markets for future sales. 


Transportation ? 


Five hundred Rotarians, based only on the records of 
their visits to other Rotary Clubs, traveled 1,527,342 
miles last year. Five per cent of them traveled 
abroad. Applying these figures to the entire mem- 
bership of more than 3,000 clubs would indicate a 
travel mileage, at home and abroad, that is stupendous 
—and travel costs running into many millions of 
dollars. 


Office Equipment 
and Supplies? > 


Almost without exception, Rotarians are in position 
to direct large purchases of office equipment and 
supplies. They are business executives and profes- 
sional men. More than 2,400 of them are dealers 
in office appliances. In the aggregate, their purchases 
of this class of merchandise total many millions 
annually. 


W HATEVER your product or service, THE ROTARIAN gives you favorable entree to a 
select ‘class’ market of more than 135,000 family heads—successful in business, public 
spirited, forward looking. They earn far greater than the average income, are able to buy the 
things you have to sell, receptive to intelligent sales appeal, influential among their friends and 


business associates. 


There is no line of merchandise or service for which Rotarians are not better-than-average 
prospects and THE ROTARIAN a better-than-average medium through which to reach them. 


Color is available at small extra cost—2-color inside pages and 


4-color process covers and inserts. 


Write for complete infermation to 


THE 
ROTARIAN 


—The Magazine of Service— 
Chicago Evening Post Building, Chicago 


Chicago, Illinois 


F. W. HENKEL 
Midwest Representative 
306 S. Wabash Avenue 


NAN AG EE ao US. 


The Cream of the 
Southern Market 


 iihainapininae reliability, buy- 
ing power, responsiveness! 
... these are the qualities of the 
1,092,222 readers whom you can 
reach through our list of 


3 Monthlies 
3 Quarterlies 
1 Weekly Newspaper 


A true cross-section of Amer- 
ica’s fastest growing market, 
where advertising has proved 
resultful for leading national 
advertisers and agencies for 
more than a quarter century. 
Essential to an adequate cover- 
age of the rich, modern South. 


For 


SE€€ 


detailed information 


Standard 


listing in 


Rate & Data Service Book 


LAMAR & WHITMORE 


E. M. McNEILL, Advertising Manager 
“We Cover the South” 


810 Broadway Nashville, Tenn. 
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MAGAZINE CIRCULATIONS 


AND RATES (Continued) 


Circulation Maxi- 
MONTHLIES (A. = Cc. a — 
unless age gate 
GENERAL (Cont.) otherwise Rate Line 
indicated) Rate 
SURNMETE reir Todo inca aiptetpraccls Crake 367.404 |$ 850.00 |$ 2.00 
Sunset Magazine...................- 126,923 600.00 1.50 
True Detective Mysteries... ieee 183 ,463 500.00 1.25 
ETUC MURDOTIPTIOOR sv. oio0.5 0 06 sc pusislones & 117,320 200.00 .50 
PETUD ROTIMOCOB 6 6. 5 55.5 4 racks MwA OO 576,182 1,100.00 2.78 
TEEAIPY PUGIY 5c we sieik'n's so ihierdlalsfers'o's.yi0ha.s.a/e)| » SaaS 4,000.00 | 11.00 
IP MNRIE MONAT oo 5% Wes scale e-0 AV o's, ale RCN 83,239 a Se 
NVOPIC O WOT acess wie ciciekiccve nec ean 142,595 TOOOO Vesicles 
JUVENILE 
American Boy.. 291,758 1,700.00 3.00 
1American Girl. . 51,514 235.00 55 
EEN os AEs Slg is wrcles woe As oo ROE 185,496 1,190.00 £25 
Na EMR oo 55 Sas do: xia b.kioas & weasel 197,103 800.00 2:25 
Fiandvook for Boyeseis sic .cs ces sees 100,507 QO. Becidsae. 
OpeniRoad for Boye? sc... c3:6 dae *77,781 | 540.00 1.30 
Be RINE Ss civ-aisis bi ven Foust wee 49 636 350.00 1.50 
ESET SEERA ele nen aoe ae 64,960 200. .50 
Youth’s Companion...... 230,930 1,200.00 1.85 
WOMEN’S \ 
{Butterick Quarterly... neces | | CRD O08 3,600.00 |........ 
LLCS Say Gane mere 1,931,604 8,400.00 12.75. 
i ed SO i ane ee 59,918 3,000.00 4.75 
Pashionable Dress... ..:.......050+s 120,135 1,000.00 j........ 
BRIE sel aint he as ncistenie Kee 1,083,450 3,000.00 6.00 
*Good Housekeeping.................. 1,645 ,602 5,600.00 | 13.25 
of ge BO en ee eee ee 101,058 PC de Soe 
Holland’s Magazine.................. 358 ,330 eS a ee 
Household Magazine................. 1,670,379 5,700.00 8.50 
Ladies’ Home Journal................| 2,538,412 9,500.00 | 15.00 
YMcCall’s Magazine.................. 2,350,024 8,200.00 12.50 
McCall's Ouprterties.........5 06s cecs os 426,594 3,000.00 |........ 
Modern ee Patan ee 650,000 1,750.00 3.25 
DA OGS EPINCIID 0s 60 vices 6s cases cue 619,361 2,250.00 4.00 
Mother’s Home Life..... 1.11 ..22.32! 789,476 2,700.00 5.00 
Needlecraft Magazine................ 1,026,523 3,600.00 6.00 
People’s Home Journal............... 3,265 2,475.00 §.50 
People’s Popular wenn Heese hen 1,325,000 4,500.00 |........ 
Pictorial Review.. cosenvs| 2:900,02& 8,500.00 13.00 
{Pictorial Review "Quarterly Fashion 
RE IS RE REI Rin PURE Sh 355,406 2,500.00 |........ 
Oo UNDP RCE ce rar era 136,143 1,500.00 |........ 
Vogue Pattern Book.......5 <6... :ov06000 151,502 1,400.00 |........ 
Woman’s Home Companion.......... 2,274,567 8,800.00 13.25 
WOMBE SE WOR 66 66s cos vieRialoie 1,231,160 4,400.00 6.50 
GROUPS 
PAU) los troll 2G ht ee eee ce *2,235,000 2,900.00 | 14.00 
Amazin ne me Inven- 
tion Combination. . Pr a 160.00 -40 
Big Four Magazines............e.00% 521,639 yp 11 0 el eae 
Executive Magazine snmnane Siege 819,866 ,000.00 |...:.... 
Fiction House Group.. ae 735 ,442 00 3.50 
Munsey Combination................ 387 ,663 630.00 3.00 
PIR GMMR RNS case gsc 59 t05 b5,0 Sain go wie 347,070 3,650.00 |........ 
Newsstand Group.............-.s00. *100,000 1,200.00 5.50 
OTE TORS 2 aE ee ee ee 331,168 EC a Reece 
Street and Smith Combination........ 1,128,372 1,700.00 8.00 
WEEKLIES 
American Home Journal..... i 559,705 1,443.25 75 
American Weekly................ wees]. 92453,902 15,500.00 8.50 
**Busmess Week, The.......0...00..05.10 600. 1.55 
The Christian Herald................ 211,073 1,086.00 1.75 
‘Christian Science Monitor ........... 130,362 [..sccecesoee -40 
SIMD Bcc tein pero se Renteeau moa 1,703,757 5,000.00 7.75 
Fellowship Forum..................- 394,610 1,806.00 75 
Financial World... “i 56,924 450.00 1.00 
a ere i 630.00 1.30 
i ERE Oa ie ae eee ,000.00 2.50 
(ee Se A a re 4,250.00 |......+> 
BRED aie Ns sun anetcso onesies 900.00 2.10 
TORE AT ON VITOR 5 iio a's 65's" o-oiei6 ore: 0186 we 4,000.00 9.00 
Mid-Week Pictorial...... 19 250.00 +35 
SES RE CE ER EES res 40,106 200.00 85 
New York Herald Tribune mpeamennh 327 ,238 600.00 .80 
New York Home Journal.. 634, ‘438 2,380.00 4.25 
5New York Times Magazine........... 752,869 1,404.00 1.35 
ie ek. SRR Ae eee 3 69,517 700.00 1.75 
Outlook and Independent............. 73,397 400.00 1.00 
ERMINE BRE, 6155515 Gusts ioveio a-svas avace Wino Ta Le 745,450 1,200.00 3.00 
Saturday Evening Post........-...0.- 2,784,756 8,000.00 | 12.00 
PNR org rags scessastiustouapiaiieataietae aia ae 197,305 1,200.00 3.30 
**Formerly ares * Business. See Pages 68, 6 Estimated A. B. C. 
circulation 75,000, {Published Quarterly. SPour-Colot Rate. ‘'See Page 


106. See Page 137. 
*Not. A.B.C. 


8See Page 99, 


4See Page 241 (Daily). 


5See Page 247. 
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In the Better Homes of the Bigger Towns 


Boys can be appealed to for their own 
immediate wants, for their influence at 
home today, in college tomorrow and finally 
in the world at large. 


‘Advertising in BOYS’ LIFE reaches the 
boy in his own publication. Records and 
investigations show that 841% per cent of 
the subscribers are from average or better 
than average homes. 


BOYS’ LIFE reaches an organized quality 
market for the advertiser of quality 
products. 


Boys$LIFE 


THE BOY SCOUTS’ MAGAZINE 


2 Park Avenue, New York 


37 So. Wabash Ave. Lincoln Bldg. 
Chicago Los Angeles 


540 Old South Building 
Boston, Mass. 


DOO DEDE DEDEDE PEDOSECECESES 
| ET the influence of the boy work for 
you in the home. | 


: 
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AGRICULTURAL PUBLICATION CIRCULATIONS AND RATES 


Agricultural Publications which carry the greatest volume of Kast North Central..Ohio, Indiana, Illinois, Michigan, Wiscon 
advertising in their respective fields are listed here. The rates sin. 
quoted are the maximum line rates. Circulations are average East South Central.. Kentucky, Tennessee, Alabama, Mississippi 


A. B. C. figures for the six months ended December 31st, 1928, 
unless otherwise indicated. Territorial Distribution by A. B. C. 
Districts is shown. The states comprising each district are as follows: 


West North Central. Minnesota, Iowa, Missouri, North Dakota. 
South Dakota, Nebraska, Kansas. 
‘West South Central. Arkansas, Louisiana, Oklahoma, Texas. 


New England....... Maine, New Hampshire, Vermont, Massa- "— : ; 
chusetts, Rhode Island, Connecticut. Mountain state mee a sess —_ ene Seeetn, New 
Middle Atlantic. .... New York, New Jersey, Pennsylvania. ee exico, Arizona, Utah, evada. 
South Atlantic...... Delaware, Maryland, District of Columbia, Pacific States....... Washington, Oregon, California. 
Virginia, West Virginia, North Carolina, Miscellaneous....... Unclassified, Canada, United States Posses- 
South Carolina, Georgia, Florida. sions and Foreign. 
: TERRITORIAL DISTRIBUTION (Given for A. B. C. Members Only) 
_ ‘ a, ee A. B.C. ae oat W West 
blication ssuec ine Circu- J : Zas as est es md 
Rate lation Pr d — Pe soe North South North South | Moun- | pacific | Misce 
— antic | Atlantic | Central | Central | Central | Central | t@in laneous 
Amer. Agriculturist, New York. WwW .85 147,327 9,634) 135,766 4,096 MRE. +c acciee tanh oe soi G ins & eats be eC ORME aware 915 
Amer. Farming, Chicago........ M 5.00 eT Re ore IHR (ERR [Pures (eer OE Oe CRO es ee On| rn 
Amer. Fruit Grower, Chicago....| M 2.25 221,187) 32,273) 55,549} 18,035) 52,553) 8,416) 25,039} 18,806) 4,971) 15,923 974 
Amer. Poultry Journal, Chicago..| M 2.00 185,126 9,255} 22,626) 28,835] 63,178) 23,371] 31,662] 12,244 7,749 8,762 4,864 
Ammer. Duleskerd, Chiaeen....... M "50 48.405 894] 4,649] 3,496] 20,778] 3,105] 11,458] 2,663) 1,866} 1,199] 1.027 
Calif. Cultivator, Los Angeles.. WwW .36 a] SGOT ACRE MOOT In ey ANCOR N rier sibs s-aorals Satdenlancene 2,123} 45,868 1,143 
‘Capper’s Farmer, Topeka, Kans..| M 4.50 849,851 2,144) 10,941 14,623) 146,320 8,194) 424,468] 187,044] 57,274] 18,088 346 
4Capper’s Weekly, To , Kan ns. Ww 4.25 373,465 Aen Sse wie a's 66 Ween meats os a 7,662 130 277,271 60,032 24,627 3,842 1,740 
tCloverLeaf Weeklies, t.PaulMinn.| W 1.50 *460,396)--.-----]--..-- es [cccinncisiclencivnccclss ees srahessc eet elvs ss cessleeveemrelle s6a.s nee 1,714 
mfort, Augusta, Me.......... M 5.00 1,120,959 21,062 87,179} 216,575} 192,492] 166,661] 161,732] 183,375] 45,005] 43,058 2,629 
ne Commercial zoul. Memphis. . WwW 25 ONS RES, CRESTS | 40,138 ho) i © S7 | Ae nee 66 
Constitution Tn-Wkly., Atlanta .| T-W -40 46,307 67 240} 21,095 663} 16,854 554) 4,272 160 87] 110,075 
¢Corn Belt Farm Dailies, Chicago. D 35 ROC CREE COR ey Seen Taw Renn PMs Hearn Cee, eens 
Country Gentleman, Philadelphia; M 7.00 | 1,577,165} 16,882} 264,993} 128,377] 329,106} 67,300) 290,969] 96,125] 87,046] 142,703]..... 
Daily Drovers Journal, Chicago..| D me I SIPRI Tis 05:4 cote Blois vie Slay a a's arses Gib laiBigs cs g:0)u'e STOP SMO RLALE gcalalelo ul srallors: cp. 0)s woatale tesa ele sre VG. ORES Kicle<c'e's 
Journal-Stockman, Omaha......| D 09 | OES OCR Se CIOL Se, MERE Sr MEM eT ICR (per eRINes, | Greenman) (MPIC AR tare 262 
Live Stock Reporter, St. Louis.. D 06 oe) RS Se) CORT TTT CRERINTEr OA! SCR SC TIC (Grn SUCRE GCI ry) Ceara ieee ae 
,Dairy Farmer, Des Moines, Iowa..| M 2.00 247,808 $,605} 33,445 6,087} 73,067 3,460) 105,644 8,128 7,681) 12,424 2,248 
IDairymen’s League News, N. Y..| A .50 Uj Eee Cerne COME Ceres nc) Nari rire Corer eee! Sree 
Dakota Farmer, Aberdeen, S. D..| S-M ad A oo) eC ere) rerarere | Caeaee ge. aera cP tl BAB Th | | Pierre 2,248 
Everybody’s Poultry Magazine,| 

Oe oe, Cee een eae M 1.00 dee EOS CORN GO Armes Ore Pr Rn. (SEER) NPS oy Salen A re 
Farm & Fireside, New York..... M 6.00 | 1,290,676} 59,737] 170,310} 94,295) 306,162} 54,602) 354,837) 96,707] 78,911] 103,723} 3,503 
Farm & Live Stock Record, Jack- 

OS Se a eee M »&5 32,057 169 830} 11,824 2,523 4,053 3,814 7,207 346 27 18 
Farm and Ranch, Dallas, Tex.. W 1.00 139,614 5 33 164 132 394 221) 136,097 2,197 221 87 

3Parmer & Farm, wai & Home, 

St. Paul, Minn.. j WwW 1.60 , a Rs Serres irae, 6,121].....00- SES G56) 0066000 ) 2,318 
Parmer & Breeder, Sioux Falls,S.D.| S-M -50 EARS CET SORT ORE EC [Seer (meen eerie ee eres (eee PLR SO TE 495 
‘Farmer's Wife, St. Paul, Minn.. M 5.25 859,918] 22,108] 181,887] 69,180] 279,053] 24,755] 284,924] 17,399 14,535 7,969 480 
Farm Journal, Philadelphia. err re | | 7.50 1,352,452] 93,705} 217,333} 83,413) 415,297) 38,839] 352,345) 98,173] 42,778] 62,331 4,696 
Farm Life, Spencer, Ind......... M 6.00 1,114,658} 49,517) 151,597} 146,471] 313,426] 102,692) 233,528] 58,152} 35,614; 31,699 713 
Farm Mechanics, Chicago, Iil..:.] M ‘eT es Tei BAN Fanmeuie: DY reee Uunans ncaa; oa Ebiessvu mee nend) + 
wae~4 s pve. Fort Atkin- 

at CS eee. S-M pe 142,051 3,044) 15,528 5,379] 78,374 4,091} 28,119 4,427 5,249 4,951 1,499 
Idaho. nen, Spokane, Wash.. WwW oad UT eS Se ee rare | Ree Ges cascee 29,409 1,466 74 
Illinois Farmer, ee ee S-M 1.00 ho SS UE, eer rarer or GN at v5 ie:s Sin wsal lave: bia we ace ba8-4-655.6 CULO Cale wilia CE er bseneca 2,203 
Ind. Farmers Guide, Huntington..| W 1.00 oy fi ee ES (Sse ae 159,881 S| Tae eae PRGA rman (ae Pe Sg, Seer 582 
Iowa Homestead, Des Moines....| W 1.10 A ee ees Saeee eer a CT ae Se Ne 9,0:4.0.0' ehh seb aie celles cause 1,339 
Kansas City Star, Kans. City,Mo.| W 2225 463,976 104 555 702 1,902 620} 302,190} 137,191 17,995 1,422 118 
Kansas Farmer (Mail & Breeze), 

ON eee eee WwW .90 DEA so ik ease \oxonepes hss bien | CeIn aE 109 ,908 752 14,543 142 55 
Michigan Farmer, Detroit....... WwW 1.00 ae a ren Scrat ESC BGS oie i dicsiohs sci wegalss > sesamiae +-bculabe et s:t 6 ace 95 
Missouri Farmer, Columbia, Mo.| S-M .50 Sr 2 9 33 S| 25,102 13 18 9 3 
Missouri Ruralist, ae SS ee S-M 1.00 £52 S2Siccise SET a bideet ts snme-aere SGM ieicks sisters 129,156 5,283 Ly | ee 655 
Montana Farmer, Great Falls....| S-M -26 ee (eee, CRETE (Mec! mre te i: eee 29,050 261 247 
National Farm News, Washington| M mf 174,187 2,166} 21,460} 44,834) 39,631} 31,172] 60,313) 28,477] 16,341 6,070 84 
Nebraska Farmer, Lincoln, Nebr.| W .85 CS re eee reat in| Meme cn Srogennyarey: 2 Sere (2 eee 1,136 
New Breeder's Gazette, Chicago..} M 75 97,780 1,707 5,461 5,082} 31,448 5,649} 35,188 3,915 7,150 2,468 1,362 
New England Homestead, Spring- 

ge eS See WwW .60 Co | i, ee rs mete AOpen: rake are Reo Coes 1,430 
Ohio Farmer, Cleveland, Ohio....} W 1.10 180,591 15,845 1,234] 162,553 Eo) Cerner. CO Cnr! Ont crn) Goren 1,120 
Oklahoma Farmer - Stockman, : 

oS _& ©. crane S-M 3.25 189,616 5 51 99 250 257 4,667} 182,814 994 311 19 
Oregon Farmer, Spokane, Wash..|} W .30 nT RR, PES, Se a een | eee ares! ree boys Sear 205} 32,494 192 
Pacifie Rural Press, San Francisco.| W .37 ec eee A Eee eric seirc: nanan, (Ree suerenenet! /inerene Ae (Acar t 667| 48,475) « 892 
Pennsylvania Farmer, Pittsburgh.| W 1.00 fl ee TAS AGT BE BOS os, cc rales Sie Galo es cociale view Abie kis aisles bes ake ae 429 
Poultry Tribune, Mt. Morris, Ill.| M 2.00 187,955} 9,565} 29,323/ 14,327] 52,848] 6,997] 29,823} 23,731) 6,454] 7,815) 17,378 
Prairie Parmer, Chicago.. WwW 1.50 TBD SOG spade c teawatn coheartesci0e 248,095|..+...-. 158,714) oe ccc: ASS TIOS I h.0<-5 070 3,255 
Progressive Parmer & Farm Wo- 

man, Birmingham, Ala.. WwW 2.90 ioe AO Oe ZOD BIG 6 6 i-keicecc | a Cs eee | Career Pe 5,949 
Rural New Yorker, New York. WwW 1.25 249,723) 48,689] 169,049 12,637 16,850 790 1,694 397 546 1,186 341 
Farm News, Dallas, Texas.......| S-W .90 I SMart Paycirdares irarsrucey ie eae eee ee 134,325 3,009). see 1,127 
Southern Agriculturist, Nashville, , 

"ial ene S-M 3.50 ee, | rr ee 246,104]  3,242| 265,542} 2,240] 101,104]........]........ 915 
*Southern Planter, Richmond, Va.| S-M 1.10 A pre To ee hase Sere: “NRG peRbeee 12,357 
Southern Ruralist, Atlanta, Ga...| S-M 2.75 | ae re eae: DIGBASN «ecco 176,960)........ | ecm lie Rane 6,551 
{Standard Farm Field, Chicago. ..| M ee A | a Pre ee near MRS (St a Cee. er | ORCC) PRS Ceca 

(4-Color Inserts) 
tStandard Farm Pield, Chicago M oe Ui eee | ||| ae (ers MR a srs leaden! Panay wok (eee er area (ORY CORI NIT oer ea SCR 25,384 

(2-Color Inserts) 
tStandard Farm “ha Unit, San 

Francisco, Cal. ae M 14.55 | 2,732,043} 14,385] 316,007] 247,492) 804,477] 169,578] 681,381] 203,140) 37,734 yh. | aera 
Standard Poultry Jor arnal, Pleas- 

ant Hill, Mo........ M E00! GRO oe cosa bieioe cle sceaenlecas ee ABE ROT OEE) COT PORT 482 
Successful Farming, Des Moines M 6.00 1,025,257) 23,446) 68,087) 32,994) 376, 151 “25 ,072 "404, 911 9,189} 27,822) 19,690)...----; 
Spokesman Review, mpotane.. : S-W 4&2 LE Ut i (Ae are ee, |e UMe aan Marin) raion er aCe formrerat an Be 6,521 7,018 663 

tah Farmer, Salt Lake City S-M .20 ROOT... ....< callow nciccehowtewa eens PUK Sheree ohare ciate ates theta | ee 172 
Wallace's Farmer, Des Moines, Ia.| W 85 PPB RE ccdonslina Shc ala Seas 6 268| 500s es PAG BOS eisocdercd ese kaaeena nes 5,341 
Washington Farmer, Spokane. Ww .40 BONES ox iiciose elas aca saceure adhe Mace ore (ha aito 6c | aromet eer haccavonts 510] 50,771 505 
Western Farm Life, Denver, Col.| S-M | 65 TELS ice 5 dO lo 63's eA ada St a Vie ne sees Sr Ue | re 405 
Wisconsin Agriculturist & Farmer, 

Racine, Wisc... w | 1.00 : A A Oe Le, ee na NESE gr pom ree MER NR e. Megara Reet mT | ees be 

*Not A. B.C. "Consolidated recently. Circulation figures not available yet. 1See Page 100. *See Page 102. 


tCombination. tPage Rate. §Rate for Insert. 3See Page 101. ‘See Page 137. 


Ss A L‘S MAN AGEMEN T 


279 


Sales Managers 


Let this map help you chart 
your business in the South 


In the development of 7 
Southern business, Southern ESIGNED for the especial convenience of Sales Managers and 
Agriculturist with its acces- others interested in planning and charting their Southern business. 


sible circulation (now up- Size 16” x 19”, printed on heavy paper in five colors. Unlike 
wards of 650,000) and its other maps, and Sales Managers have told us it is better. 

intimate association with Extent of each district with its principal jobbing city and counties in 
jobbers, is in admirable posi- the district clearly shown. 


tion to give valuable sales 


sttictenien- «asi dann: % With each map, we also send a black and white outline county and 


state map suitable for coloring to meet special needs. 
A still further service, 


available without cost, is 
through Farm Trade News, 
thereby reaching these job- Southern Agriculturist is-the only Southern farm paper giving cover 
bers and most worth-while positions in four colors. Samples of color work sent dn request. 


tailers in th » Wi 
a he Sy, LET US SEND YOU INFORMATION SHOWING THE GREAT 


news of special advertising 


and sales plans. SOUTHERN OPPORTUNITY FOR YOUR PRODUCTS 


SOUTHERN AGRICULTURIST 


“The Giant of the South” 
B. KIRK RANKIN, Publisher 


NASHVILLE, TENNESSEE 


RIDDLE & YOUNG COMPANY, Special Representative 
CHICAGO—NEW YORK—KANSAS CITY—SAN FRANCISCO 


Sales Managers who have not already received these maps will find it 
worth while to write for a set. 


S "AL Bes 


M’AYN AG EM EN T 


_ Business papers which carry the greatest volume of advertis- 
ing in their respective fields are listed here. They are classified 


BUSINESS PAPER CIRCULATIONS AND RATES 


ABC figures for the six months ending December 31, 1928, unless 
otherwise indicated. Period of issuance is indicated by abbre- 


according to reader appeal. The rates quoted are: first, the viations; i.e.: An——Annually; Qu. uarterly; M——Month- 
one-time page rate; second, the every issue rate. Most of these ly; S-M——Semi-Monthly; —Weekly; EOW——Every 
rates were in effect October Ist, 1929. Circulations are average Other Week. 
ABC ABC 
Circulation} One- Every Circulation} One- Every 
Publication Issued (unless Time Issue Publication Issued (unless Time Issue 
otherwise | Page and otherwise | Page and 
indicated) | Rate Rate indicated) | Rate Rate 
Advertising u Canning, Drying and Preserving 
Advertising and Selling............. EOW 9,786 | 160.00 | 140.00 || Canning Age.............e.ceeeeee M 3,824 | 150.00 | 100.00 
Class and Industrial Marketing... M 3,234 | 115.00 85.00 ‘ 
Postage and The Mailbag........... M 10 $2900"), iss asic Carpets and Rugs 
ES a eens veacene ces WwW 22;264 | 135.00 |........ Home Purnishings............+..-- M 13,280 | 300.00 | 225.00 
Printer’s Ink Monthly.............. M 16,268 1 225,00 | oucicine RAE EIGHUR Gicis ass !eaissorScierire cores rok aS M 10,1292) 150.00 | 125.00 
Sales Management................: WwW 13,752 | 175.00 | 140.00 
Southern Advertising and Publishing. M 10 99.00 | 81.00 || Cement and Concrete ? 
Standard Rate and Data Service..... M 2,605 | 110.00 | 90.00 RIOR icin ck evi cewicmigneeerengews M 5,918 | 125.00 | 100.00 
Western Advertising............4.+-- M 10 120.00 96.00 
Chain Stores M 
Amusements CHAM BUOTE BOs 6.5.0 ise .c.c 6 cca aesei ei 10,9731} 250.00 | 200.00 
MURINE RING soso o Sachin saos seas WwW 49,024 | 350.00 | 2.55006 Chain Store Review..........0.000: “M 32,402 2] 270.00 | 234.00 
NOUS ood Scion’ os saree Se De ai saee te Ww 10 GOO00 4.500% 
4 Chemical Engineering and Chemistry M 
Architecture ; Chemical and Metallurgical Eng’ring| 4 11,047 | 210.00 | 180.00 
American Architect......5....505 0.0% M 8,100 | 225.00 | 150.00 Chemical Engineering Catalog ...... An 10,0003] 250.00 }........ 
ROR ean mie oy ck ew ita snreusiinon M 4,107 | 165.00 | 150.00 
Architectural Forum................ M 8,379 | 280.00 | 200.00 || Cleaning and Dyeing 
Architectural Record..............- M 11,163 | 220.00 | 200.00 National Cleaner and Dyer......... M 8,894 | 200.00 | 125.00 
ee er ie M ,223 | 165.00 | 135.00 
oO eee ree M 16,182 | 220.00 | 200.00 || Clothing and Furnishing Goods (Men’s) M 
Sweet’s Architectural Catalogues....| An 13,0002) 250.00°|........:.. Haberdasher and Clothier, The...... 4,787 | 150.00 | 100.00 
Men’s Wear and Men’s Wear Chicago $-M 
Automobiles and Accessories AP POATAL BRON «6 06 so soins boi 0's ia 14,158 | 270.00 | 136.00 
Automobile Digest................. M 61,480 | 312.50 | 250.00 
Automobile Trade Journal and Motor Clothing & Furnishing Goods (Women’s) S-M 
SOR es ree eee M 53,9737] 425.00 | 350.00 BG et MERE a osc tiass sie Bo.distoinwreco tio’ D 21,006 | 300.00 | 170.00 
Automotive Daily News............ D 10,646 3 a Women's Wear Daily............... 28,018 C1 
Automotive Electricity............. M 7,200 1) 115.00 90.00 
Automotive Industrial Red Book .... Q 20;00048 0.5... 125.00 || Confectionery and Soda Fountain M 
Automotive Industries.............. W 6,891 | 125.00 | 100.00 Confectioners Journal..............+. M 3,362 | 100.00 75.00 
Automotive Merchandising.......... M 84,017 2] 325.00 | 275.00 ta 60,000 4} 450.00 | 300.00 
Chilton Catalog and Directory...... Qu A eee 255.00 
LS Ser er M 49,854 | 450.00 | 360.00 || Dental M 
Motor World Wholesale. ........... M 7,861 | 200.00 | 160.00 Journal American Dental Association : 36,246 | 140.00 | 112.50 
Aviation Drugs, Pharmaceutics, etc. M 
ee eee M 62,8751) 156.00 | 132.60 || American Druggist...............+- 7 17,819 | 300.00 | 250.00 
ones eee ~ eae ee ees 210.00 OURS AODIOR v5 015. 6co: 0. 5rpsa 06 scsiereratei ere ears ow wy 1) 200.00 | 165.00 
BP PSRPRORUMLIOD 65: 56 cn 060 0 4 .00 90.00 E ,218 
Airway Age eae NSE TAN te it Ack M 7,704 195.00 150.00 Drug Trade DUE os ieee doe nents M { 5,870 2 175.00 112.00 
Seer ie eee WwW 19,144 | 200.00 | 150.00 DPuBehe CHCWIEES 6.0.0c bsiese dee sete M 20,363 | 220.00 | 180.00 
Chilton Aero Directory and Catalog..| An 10 bos ae Pacific Drug Review.............06- 10 60.00 48.00 
Baking Dry Goods W 
UPR EINE oo ns Sheik. sos neo EOW 8,770 | 136.00 | 90.00 Dry Goods Economist.............. M 15,282 | 300.00 | 150.00 
American Independent Baker ....... W et aa 60.00 Dry Goods Merchants’ Trade Journal] ¢''y 13,350 | 300.00 | 225.00 
SIRMPES! WERENT ois i:sie'e's wise ieee nee WwW 12,682 | 150.00 | 100.00 Reta LOGGER. 5 oins:s's.050:65 56005 0s me M 16,276 BO Te wciciess> 
Sweater News & Knitted Outerwear.. M 10 70,000 | 70,000 
Banking Underwear & Hosiery Review........ 8,0002 | 150.00 | 100.00 
American Bankers’ Association Jour- 
AS ROR AS Le ao ere ee M 31,241 | 375.00 | 250.00 |j Educational M 
Bankers’ Monthy. ...6.. 20.2 000600. M 3,889 | 180.00 | 150.00 American School Board Journal...... M 12,775 | 156.00, | 120.00 
Burroughs Clearing House.......... M 67,0812} 300.00 |........ Industrial Arts Magazine........... M 8,773 | 100.00 | 72.00 
Industrial Education Magazine...... 86,077 94.00 66.00 
aay 00 weg = ae a Manicurists, etc. M seer |e se ae 
oe 30,765 | 135-00 | 100.00 | Electrical Merchandising. ........... M 17,404 | 250.00 | 225.00 
N M ; 50. ectrical Record............++e--- ’ . . 
Sesnniiniiaiadinie saat aaeaaaas tet pte 2 CO CRT - 51452 | 150.00 | 120.00 
a a a in Wort Riaeaonrsrn gests) M . ' os a 
id antec: \ tricity ON THE Warm, . 2.5.0.2 sere ’ . : 
Modern Packaging..............06. M 9,000 2) 160.00 | 140.00 ete M 4 
Shears........ <i REDD AO M te a oO eadetermesee asennad —_—— 
Engineering and Contracting Ww 
Books and Book Trade American Contractor, ......66 6056200 M 7,522 | 128.00 96.00 
Publishers” WeGksy .i.05 ccc cds ees WwW 10 75.00 56.25 Constructive Methods.............. M 29,375 | 250.00 200 .00 
Engineering and Contracting........ W 24,176 | 210.00 | 165.00 
Brick, Tile, Building Materials Engineering News-Record........... 29,792 | 200.00 | 150.00 
Brick and Clay Record............. EOW 2,782 | 125.00 | 75.00 i 
es Beil M 5,838 | 125.00 
Building Explosives Engineer...............: . 
sae toned DET ae ¥ ee oe =< Export ; 
merican Contractor... . ’ : : American Pxporter occ cs cs ssc s-00s oe |e 350.00 
Building Age........ M 59,220 | 425.00 | 360.00 Pacific atl Gonmenanes meee Reid - 100.00 TOO Posiccsane 
a enna ous a wae tow oes 4 P nani sppasae ths sah 
uilding Investment................ f . x Farm Implements 
Building Supply News.............. EOW 10,250:) 200.00 | 135.00 1 yeas, Tennlament NEWE.« ccc cecceee W 7,642 | 120.00 90.00 
Buildings and Building Management.} EOW 2,713 | 150.00 85.00 Farm Implement News . 
Constructor. THE. ... 2500s. rcesevses M 12,000 %| 150.00 | 110.00 || pinancial 
Engineering and Contracting........ M 24,084 | 210.00 | 165.00 pee ee pee eee W 10 eee 
National Real Estate Journal........ EOW 9,857 | 170.00 | 100.00 Barron’s—The National Financial 
, | Seer eyeaanaes Pecan . 10 S , ee 
Business and Office Methods Commerce and Finance............. 11,6831] 175.00 | 122.50 
SRINEE WOE, BUC. i ccccccccneen WwW 75-000 1 600.00) fe oa 5.5 6 
ESONG MEOREINW Se. sci cicin es x eee M 28,115 | 300.00 | 200.00 || Fire Prevention and Extinguishment EOW = 
Harvard Business Review........... MO Ve ae 125.00 | 100.00 Pe PGIOCTING sis v4.0 5c. c.s:4 5.6 5,800 . 4,814 | 125.00 95.00 
RN ge ie das poe 2, ance M 60,0003] 3/5.00 |........|| Fire Protection Service............. M 3,850 | 110.00 | 95.00 
1—Not A B C.—Sworn Statement of Paid Circulation. 7—Recent Consolidation—Circulation Figures Not Available. 
2—Not A B C.—Controlled Circulation. &’—Applicant for A B C.—Circulation Figures Not Available. 
s—Not A B C.—Publisher’s Guaranteed Circulation. %*—Published in English, French, Spanish, Portuguese—One language each 
*—Not A B C.—Paid Circulation Not Sworn. month—Three editions in each language each year—Circulation given 1S 
&—Rate Per Inch. average monthly distribution. Publisher’s sworn statement. 
*—Rate Per Agate Line. 1¢—Not A B C.—No Statement of Circulation Received. 
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Business Paper Circulations and Rates — Continued 


ABC ABC 
Circulation] One- | Every — Circulation] One- | Every 
‘ Publication Issued (unless Time Issue Publication Issued (unless Time Issue 
otherwise | Page and otherwise | Page and 
indicated) | Rate Rate indicated) | Rate Rate 
Food Industries Machinery 
Food Industries. . M 10,0002] 210.00 | 180.00 American Machinist................ Ww 15,196 | 200.00 | 119.00 
Machinery......... Caine anit. os M 14,096 | 172.00 | 125.00 
Forestry, Irrigation and oo onal 
Engineering and Contracting. . M 24,176 | 210.00 | 165.00 ten, Shipbuilding, Repair and Oper- 
atio 
Funeral Director Marine Engineering and Shipping Age] M 4,371 | 200.00 | 110.00 
American Funeral Disector Peele M 6,645 | 115.00 | 85.00 MATING ROVIOW .6 5.55 occccccsveccess M 3,500 | 160.00 | 100.00 
Embalmer’s Monthly.. ie M 5,791 | 112.00 90.00 
Meats and Provisions 
Furniture and Upholstery National Provisioner.............0. WwW 7,001 | 120.00 | 60.00 
A ee er eee M 6,308 | 150.00 | 100.00 
Furniture seers So eee een M 4,409 | 105.00 80.00 | Metal Trade 
Furniture Manufacturer............ M 2,605 | 90.00 | 60.00 Ce OS See ea M 3,890 | 175.00 | 100.00 
Purniture Record...............-.. M 6,428 | 150.00 | 100.00 | Daily Metal Trade................. D 3,900 1.505)....... 
Good Furniture Magazine........... M 4,347 | 180.00 | 120.00 UR ens aoe aiig-s ae ciale S-M 8,367 | 180.00 | 110.00 
PRM is cic cs chore cals bn mae WwW 14,472 | 128.00 | 100.00 
Gas Tron Trade Review................. Ww 9,150 | 136.00 | 100.00 
American Gas Journal.............. M 2,160 | 110.00 80.00 
Gas Age-Record............00.085: WwW 3,211 | 112.00 | 70.00 || Milk and Milk eee aged 
Milk Plant Monthly.’. ee ee M 4,989 | 85.00 75.00 
General Merchandise EMIIGGIEE. 5.5. sc is cis qsotcies tiore cares M 4,831 | 110.00 | 90.00 
po se "eee “one Re Ma aces Cae M 10 | 120.00 i ote - ~—_ . 
MPOMATTS SORIA 6 oi. 5 6 oiassivress Sess Ww 3,112 42 ; illin our, Feed and Cereals 
Nateonal WED ovis ow Seater een sned M 5,533 | 135.00 | 110.00 
— = “ 
Ot: Ee ENE or See EOW 4,255 95.00 00 || Mining (Coal 
Coat ge. sy SOC M 8,517 | 200.00 | 175.00 
bag vow on on 
rogressive Grocer, The............ M 76,042 1} 360.00 00.00 || Mining (Metal) 
Engineering and Mining Journal.....| W 10,372 | 185.00 | 125.00 
Hardware 
RSOOH FEANAWALS 5 6 o.5iic. o<icceore sv ss tees M 46,2771{ 240.00 | 200.00 || Motion Pictures 
ene ee WwW 18,936 | 230.00 | 155.00 | Exhibitors Herald-World............| W 12,283 | 200.00 | 175.00 
nk pose Magazine........ M i: PEPPER EE iF ie - . 
eraware Hetailer....2. 22. 6.56 ee cts M 21,715 | 200.00 2 otor Boats 
RIE ois Sone cw Dea M 12,002 | 150.00 | 100.00 
Hospital NESTOR SSORTION, 6 ches's hébce se csas oak M 26,471 | 275.00 | 215.00 
Hospital ee Pe ase cis ones M 4,319 | 110.00 | 90.00 Bower Boater sic: <6 viesomnyionue M 14,414 } 200.00 | 120.00 
Modern Hospital. . or M 6,719 | 209.00 | 138.00 a . 
Motor Buses and Taxicabs 
Hotels and Clubs Bus Transportation................ M 8,493 | 225.00 | 180.00 
American Resorts.. M 10,090 |........ 100.00 BARE WOOLLY 2 o.oo saan oss oem W 10 | 140.00 | 115.00 
Hotel Management... M 6,985 | 240.00 | 216.00 
Not en aingeg = oe | on oe ns ae tee jain ve Car Journal and Operator 
7 om var J g 
ee ne «sso nes bos eaucel toe | ee and Maintenance................ M 9,701 7| 225.00 | 180.00 
4 1 
RR aR sales W ,5001) 100.00 85.00 Music and Music Trades ” as See, See 
Housefurnishing Goods gi Music Trade Review............... ’ 
ouse Furnishing Review........... M 2,304 | 250.00 | 160 Outdoor Advertising 
Bios Gr te) TUMORS Ha sisiiwaerentee ek M 8,235 | 125.00 | 100.00 
Ice Cream 
Ice Cream Review...............+.. M 3,973 | 85.00 | 75.00 | Paint, Painting and Decorating ; i 
Ice Cream Trade Journal........... M 2,265 | 86.00 | 75.00 American Paint Journal............. W 2,462 | 50.00 
American Paint and Oil Dealer...... M 10,611 | 188.00 | 156.00 
Industrial American Painter and Decorator..... M 20,368 | 220.00 | 188.00 
Factory and Industrial Management. M 31,682 | 370.00 | 335.00 
Industrial Engineering.............. M 15,019 | 210.00 | 180.00 || Paper 
Manufacturers Record.............. WwW 94:280 | 126.00 | 96:00) Paper Industry... .o55.656..0050 6.060 M 5,168 | 80.00 | 75.00 
Mill & Factory Illustrated........... M 16,714 | 200.00 | 165.00 Paper Trade Journal............... Ww 4,872 | 100.00 | 70.00 
meer Handling = —— M ,500 | 170.00 | 125.00 . ‘ ‘acai 
weet’s Engineering Catalogues...... A 15,0002] 250.00 |. 65.6.0 etroleum and Oi . 
Thomas’ Register of American Manu- National Petroleum News........... W 15,971 | 225.00 | 130.00 
PRES. os yincnan Une moon aa A O2271 1 - 350200 bieccdce Orland Gas JOUTIAL 6.026 vs.cieveees WwW 15,421 | 200.00 | 100.00 
COLES sass io 0 ooo votives owen ase Ww 11,422 | 150.00 | 75.00 
—— S 200 bi H Ventil 
msurance Salesman................ M 26,099 | 250.00 .00 || Plumbing, Heating, Ventilating 
National Underwriter............... Ww 8,623 | 150.00 | 69.23 Domestic Engineering.............. EOW 18,753 | 260.00 | 190.00 
RAEI 8.5555) hinin oudee vik vs are aces M 6,229 | 125.00 | 82.50 Heating and Ventilating Magazine... M 5,579 | 163.00 | 125.00 
UO een le Set SOEs Bet Ww 7,0101} 150.00 | 72.12 Plumbers Trade Journal............ S-M 26,4261} 432.00 | 300.00 
Sanitary and Heating Age.. M 8,689 | 195.00 | 150.00 
Heating, Piping & Air Conditioning. M 6,661} 225.00 | 175.00 
— Decorating 80.00 G 
ET hye ees ae no M 4,000) 125.00 - Pottery and Glass 
Ceramic Industry.................. M 2,068 | 115.00 | 75.00 
Jewelry, Watchmaking and Optical Power Plants 
MVOUCNG. SOTTCATIAT i 6 o.oo 6.06 cus 50:50 Ww 10 115.00 75.00 Dh eR at ee ae eae WwW 25,418 | 200.00 | 150.00 
SSROMIE. co ga eee ends M 10,315 | 120.00 | 100.00 || Power Plant Engineering............] S-M 22,884 | 168.00 | 128.00 
Southern Power Journal............ M 19,355 | 160.00 | 120.00 
Sweet’s Engineering Catalogues...... A 15,0001) 250.00 }....-.-: 
ay ee ve - . ” 
nt Ce ye M 7,9741) 165.00 | 115.00 inting : 
Editor and Publisher and The Fourth IR, a M 6,886 | 130.00 | 100.00 
ERM Niiitociwe ee cic xii ee ae WwW 8,740 | 250.00 | 168.00 RAPS OE 5 ais otk woke bk sik ees is' co M 11,913 | 325.00 | 265 _ 
Printed Salesmanship............... M 7,045 | 150.00 | 125.0 
Laundry 
RN 8 Ok sc we wisi sx diate BOI M 4,532 | 125.00 95.00 || Radio 
National Laundry Journal.......... M 4,156 | 120.00 | 100.00 Talking 7 7 & imag 
Music World . we), M 10,0008} 200.00 | 160.00 
Leather, Boots and Shoes Radio Retailing. . id niches elanisinececeies M 23,866 | 350.00 | 300.00 
Boot and Shoe Recorder............ Ww 14,980 | 200.00 | 100.00 
REHGC ONG TOBGRET «0. kecivccwscscses Ww 3,579 | 100.00 75.00 || Railroad 
Shoe and Leather Reporter.......... Ww 3,244 | 120.00 78 .00 Electric Railway Journal.. M 5,102 | 200.00 | 170.00 
Railway Age and Railway Review. WwW 10,522 | 275.00 | 175.00 
Lumber Railway Electrical Engineer. . ‘ M 26,065 | 175.00 | 100.00 
American Lumberman.............. Ww 10,301 | 175.00 | 115.00 Railway Engineering & Maintenance.. M 7,973 | 250.00 | 160.00 
1—Not A B C.—Sworn Statement of Paid Circulation. 7—Recent Consolidation—Circulation Figures Not Available. 
*—Not A B C.—Controlled Circulation. ’—Applicant for A B C.—Circulation Figures Not Available. 
*—Not A B C.—Publisher’s Guaranteed Circulation. %—Published in English, French, Spanish, Portuguese—One language each 
‘—Not A B C.—Paid Circulation Not Sworn. month—Three editions in each language each year—Circulation given is 
5—Rate Per Inch. average monthly distribution. Publisher’s sworn statement. 
‘—Rate Per Agate Line. —No Statement of Circulation Received, 
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Industrial Buyers 


EY men—major executives and the important 
individuals in operating personnel—the men 
who occupy the strategic positions in the 
World’s largest industrial markets constitute 
the audience available to users of the Penton 
Publications. 


Founded on the bed rock of service, seasoned by 
upwards of fifty years continuous publication, 
Penton Publications offer a channel of approach 
to manufacturers of industrial products or 
purveyors of industrial services leading right to 
the heart of the great metalworking, machinery, 
foundry, abrasive, and marine transportation 
activities of this country. 


If you personally could address an audience of 
a hundred thousand leading men in American 
industry, you would consider it a great oppor- 
tunity. Just such a group is available to you 
through the Penton Publications—papers in 
which your message will be read and absorbed 
by the men who control the purse strings and 
policies of the great fundamental, essential in- 
dustries of this country. 


The Penton Publishing Co 


The Penton Press—Printers of newspapers, business 
papers, nationa! mazazines, books, catalogs, etc. 


An Audience of 102,000 


Penton Building Cleveland, Ohio 


Member, Audit Bureau of Circulations. Member, Associated Business Papers. 
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Business Paper Cireulations and Rates — Continued 


_ ABC. 
Circulation} One- Every 
Publication . | Issued (unless Time Issue 
otherwise | Page and 


indicated) | Rate Rate 


ABC 
hs Circulation| One- Every 
Publication Issued (unless Time Issue 
otherwise Page and 
indicated) | Rate Rate 
Railroad— (Continued) 
Railway Mechanical Engineer....... M 6,757 | 225.00 | 150.00 
Railway Signaling.................. M ; 5,363 | 200.00 | 135.00 
Railway Purchases and Stores....... RD BARIRRE < 130.00 | 100.00 
Real Estate 
National Real Estate Journal........ EOW 9,857 | 170.00 | 100.00 
Restaurant and Cafeteria 
American Restaurant............... M 10,840 | 195.00 | 150.00 
Restaurant Management............ M 8,066 | 200.00 | 180.00 
Roads and Streets 
Construction Methods.............. M 26,687 | 250.00 | 200.00 
Engineering News Record.. Ww 29,792 | 200.00 | 150.00 
Highway Builder.. ee le 1002} 88.00 | 72.00 
Highway Engineer and | Contractor. af M 13,6583) 130.00 | 105.00 
Roads and Streets. . Rae) M ,0005| 210.00 | 165.00 
Rubber 
India Rubber World. . M 4,200 | 110.00 77.92 
Selling and iia a 
ee a eer ae M 135,0004) 425.00 ]........ 
Specialty Salesman Magazine........ M 150,000 4) 500.00 |........ 
Sporting Goods 
Sporting Goods Journal.. M {7,339 | 150 115.00 
Stationery and Office matt 
Office Appliances. . Woes. M 10 120.00 96:00 
Stone and Rock need 
pe <7 ;nacoheal 5. bs oe Keb ws Se 4,341 | 140.00 | 100.00 
eee EOW 7,0003} 115.00 | 85.00 
Pit and Quarry Hand Book......... An 5,7492| 140.00 | 110.00 
Storage and Movin, 
Distribution and Warehousing....... M 10 125.00 | 100.00 
Sugar and Sugar Beet 
acts About Sugar................. WwW 2,277 50.00 25.00 


Talking Machine 


Talking Machine World and Radio 


Music Merchant................- M 10,0003 | 200.00 | 160.00 

Tea, Coffee, Spices 

Tea and Coffee Trade Journal....... M 1,720 | 125.00 80.00 
Textile 

American Wool and Cotton Reporter.| W 6,389 | 120 75 .00 

AUER ene cise hoo hance <b esta a é ale ¥ Wie M 7,691 | 130.00 | 100.00 

DANY THGWS FRECOLG «055.556 ic asi ccieee o's D 12,579 See 

Southern Textile Bulletin........... WwW 5,052 80.00 | 60.00 

REO WRONG 6855-65405 wis cig's bales oe WwW 8,704 | 120.00 75.00 
Tiles 

Tiles and! Tile Workes oes: 6. ses: 010 co M 2,5007) 120.00 | 75.00 
Tires (Rubber) 

India Rubber and Tire Review...... M 11,786 | 150.00 | 125.00 

WOO AOS IQUE. vas vcreCan saan ates An 10 FOR OOPS 5c... 

Joo ED ey eee em M 11,7661] 150.00 | 125.00 
Toilet Articles * 

PEOMCE REGUIBIUED 5/0 6c sielfis cdieind oie 0's M 3,419 | 190.00 |} 125.00 
Toys, Novelties, Gifts 

ASire QNUGURTE DNOD 50685084 sas sevens M 6,646 | 140.00 | 100.00 

INGUBIED INGWE oc 5..c.0's-c0:0.4-sin cts. 0n 6 M 7,3003] 150.00 | 120.00 
Traffic and Transportation 

Materials, Handling and Distribution M 7,5003} 125.00 | 100.00 

sa. os vives iccnanse's M 7 ree 60.00 

PE NEENY EOIN. 5n\s'i beanie d 0.4050 econ im Ww 1,5241) 40.00 32.00 

NINO INVITE g o50. 0:65 ola oso. coe ecw Cece WwW 7,397 80.00 56.00 
Water Supply 

Construction Methods.............. M 29,375 | 250.00 | 200.00 

Engineering News-Record........... Ww 29,792 | 200.00 | 150.00 

Municipal News and Water hicemenpes M 10,879 | 185.00 | 145.00 

Waterworks and Sewerage . A Ge 2,722 | 125.00 95 .00 
Woodworking 

WUGOGA VETO 66.5 065 SNS WSs ee M 6,241 70.00 48 .00 


RADIO BROADCAST ADVERTISING RATES 


NATIONAL BROADCASTING COMPANY 


Red Network 

. (Available only as a group) 

ew York....... Weaf Washington..... Wre Chicago........{Wegn- 
Boston...... .. Weei Schenectady..... Wey \Wefl 
Hartford . Wie ~ * “ingteaaties Wer St. Louis....... .Ksd 
Providence..... . Wjar Pittsburgh...... Weae Davenport...... Woc 
Worcester....... Wtag Cleveland.......Wtam Des Moines..... Who 
Portland........Wesh Detroit......... Wwh WOMBDR 55550 9s'« Wow 
Philadelphia... (a Cincinnati...... Wsai Kansas City..... Wdaf 
Rate Per Hour.......... $4,890.00 Rate Per % Hour....... $3,056.25 


Blue Network 
(Available wed as a group) 
. Wha 


New York...... Wiz Rochester. . m  Chicago.........Kfkx 
SS See za Pittsburgh. .....Kdka hie) ae Wis 
Springfield...... Whz ee ee | Wir St. Louis........Kwk 
Baltimore....... Whal Cincinnati. ..... Wiw Kansas City..... Wren 
Rate Per Hour.......... $3,350.00 Rate Per % Hour....... $2,093.75 


Northwest Group 
(Available only as a group for use in conjunction with Red or Blue Networks) 
Minn.-St. Paul. .Kstp Milwaukee...... Wtmj Duluth- Superior .Webc 
Rate Per Hour $590.00 Rate Per 4 Hour....... $368 .75 
Southeastern Group 
(Available only as a group for use in conjunction att Red or Blue Netwpeks) 


Richmond....... Wrva Charlotte....... Wht Miami.. ae iod 
ee ee Wott Jacksonville... ..Wjax 
Rate Per Hour.......... $950.00 Rate Per % Hour....... $593.75 


Southcentral Group 
(Available only as a group for use in conjunction with Red or Blue Networks) 


Louisville....... Whas Memphis....... Wmc Birmingham..... Wapi 
Nashville....... Wsm PGINGNA. 6.5 seca Wsb New Orleans. ...Wsmb 
Rate Per Hour.......... $1,130.00 Rate Per %4 Hour........ $706 25 


Southwestern Group 

(Available only as a group for use in conjunction with Red or Blue Networks) 

ulsa.. .Kvoo Dallas Wfaa- MHouston........ Kore 

Oklahoma City. . Wky Ft. Worth. ..\|Whbap San Antonio..... Woai 
Hot Springs... . .Kths 

Rate Per Hour.......... $1,140.00 Rate Per 4 Hour....... 


Mountain Group 
(Available only as a group for use in conjunction with Red, Blue or Pacific Coast 


$712.50 


Yetworks) 
Denver.. er Salt Lake City... 16.2.5 650.30at 
Rate Per Hour......_... $380.00 Rate Per %4 Hour....... $237.50 


; Pacific Coast Network 
(Available only as a group for use with Mountain Group in conjunction with 
Red or Blue Networks) 
For separate network use, requires special program production in San Francisco 


studio. 
San Francisco. . /Kpo- Los Angeles..... Kfi Seattle..........Komo 
\Kgo Portland........Kgw Spokane........ Khq 
Rate Per Hour. . $1,100.00 Rate Per % Hour....... $687 .50 


TOTAL FOR NATIONAL SERVICE 
Complete Red and Supplementary Groups ne cities) 


Rate Per Hour: ....3:5...<. 60» $10,180.00 Rate Per % Hour....... $6,362.50 
Complete Blue and Supplementary Groups (37 cities) 
Rate Per Hour.......... .00 Rate Per % Hour....... $5,400.00 


Basic rates for periods other than between 6.00 and 12.00 P. M. local time, 
one-half above rates. 


COLUMBIA BROADCASTING SYSTEM 


_, Basic Network 
(Available only as a group) 
BION 65a: sie soar Wade Fort Wayne..... Wowo  Providence...... Wean 
ee. — Kansas City..... nt = TB aiccns va — 
ec aA nac : abc- VTACUBC. ccc cese 
Stato Wmak- New York City(wor Toledo... ..- Wspd 
Pie ae Wkbw Oil a. Pa.....Wibw Washing’n, D. C.Wmal 
-— Wbbm- Omah (Supplementary) 
es - ee bi neon Council Bluffs. ts ol ae penectn wa 
incinnati...... c cau- ndianapolis m 
Cleveland... .... Whk Philadelphia. . Waa Rochester... .Whec 
RPSUDBIE os niece Wehp Pittsburgh...... Wija Toronto, Can..Cfrb 


EVENING RATES FOR BA IC NETWORK 
Evening rates apply from 6.00 P. M. to 12.00 P. M. current New York City 
time daily. All other hours daily are ‘one-half these rates. Night rates apply 


on all Sunday hours. 
Rate Per Hour.......... $4,715.00 Rate Per % Hour...... $2,947.00 


Group 1—South Atlantic 
(Available only pe asa & group, of — only in con ” oa with Basic Networi =) 


Asheville........Wwne Norfolk......... TOMNGIEG «4.0 5. a.<:0 
DAY AND NIGHT RAtBS FOR THIS NETWORK 
Rate Per Hour.......... $555.00 Rate Per 4 Hour....... $361.00 


Group 2—East South Central 
(Available only as a group, and only in conjunction with Basic Network.) 
Birmingham..... rc ——— ai Siateare Wrec New Orleans. ...Wdsu 
Chattanooga....Wdod  Nashville....... Wilac 
DAY AND NIGHT: RATES FOR THIS NETWORK 
Rate Per Hour... .  o:0.+i-0 $1,000.00 Rate Per % Hour....... 
Group 3—West South Central 
(Available only - a group, and only in conjunction with Basic Network) 
Oklahoma City. .Kfif Wichita........ Ifh 


$650.00 


Dallas......... Wer San Antonio..... Ktsa or Topeka....|Wibw 
Little eens ree 

AY AND NIGHT oe FOR THIS NETWORK 
Rate Per wee ine aecatess $925 .00 Rate Per 4 Hour....... $602.00 


Group 4—West North Central 
(Available only as a erou, and only in conjunction with Basic Network) 


Milwauke@,...<.. 50 ss0s 00 Minneapolis-St. Paul..Weco-Wrhm 
NIGHT RATES— (Day Rates on request) 
Rate Per Hour.......... $485 .00 Rate Per % Hour....... $303 .00 


Group 5—Pacific Coast and Mountain 
(Available only as a group, and only in conjunction with pa Network) 


TOORVET: 5.5105 0:508 Kiz POSCIONG v5.00 08 ex BUTI s.00:000 640% 
Los Angeles-... \rmtr a Lake City.. Bay! Spokane. iecetes .. Kga 
Hollywood an Francisco. 
NIGHT RATES FOR Pais ren ORK.. (Day Rates Charged on ed 
Rate Per Hour.......... $1,850.00 Rate Per % Hour....... $1,438.00 


1—Not A B C.—Sworn Statement of Paid Circulation. 
*—-Not A B C.—Controlled Circulation. ? 
’—Not A B C.—Publisher’s Guaranteed Circulation. 


4—Not A B C.—Paid Circulation Not Sworn. 
6—Rate Per Agate Line. 


10__No Statement of Circulation Received. 
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AND OVER 


This table, showing costs, was prepared by the General Outdoor 


Outdoor Advertising continued to grow in volume and impor- 
tance during the past year. It is estimated that the total volume 
for 1928 was $80,000,000, an increase of 3314% over that of 1926. 


OUTDOOR ADVERTISING RATES IN CITIES OF 100,000 POPULATION 


Advertising Co. and gives rates for a representative number of 
posters and displays in each city. 


POSTER DISPLAY 


PAINT DISPLAY 


POSTER DISPLAY 


PAINT DISPLAY 


CITY CITY 
tCity Population and Cost Cost +tCity Population and , Cost Cost 
Trading Area Population No, Per No. and Type Per || Trading Area Population No. Per No. and Type Per 
Month Month Month onth 
Ala., Birmingham ? ; . J., Paterson F 
(269 ,000-600,000)...... 30 reg, Sill |$ 514 | 2 ill, 7 non-ill, 11 w $ 343 (#203, 100-259, fC) ——e 18 reg, Mill |$ 455 | 2 ill, 7 non-ill $ 416 
Cal., Los Angeles : . N. J., Trenton 
outa een: Se. e | Mee nee, ee 1525 | °(166,000-200,000)...:.. 16 reg, Sill | 404 | 10 non-ill 198 
a ng Beac 
2 i 25 i 175 |\N. Y., Albany 
of see... Kigarheeeds Deen necgen (#139,700-579,571).....| 18 reg, Sill | 420 | 6 non-ill 188 
(264,441-550,000)...... 15 reg, 15 ill 642 | 3 ill, 10 w 480 IN. Y., Buffalo 
Cal., Sacramento : (555,800-825,000)......] 32 reg, 28 ill | 1229 | 7 ill, 14.non-ill,8w | 2° 
(102 og he ,000)......] Greg, 6 ill 256 | 2ill, 3 w 170 iin, Y., New York including 
Cal., ; P Brooklyn. 
Caiog ov 19988) tetas Sreg, Sill | 342} 2ill, Sw ae OB 500) weve eve 80 reg, 40 spec| 2024 | 4 ill, 25 non-ill 2080 
+ : ‘ ° 
_ {i20;000-1,275,636)....| 30 reg, 30 i | 1284 [10 itl, 10 w 1100 | “"(167,600)... ee... 20 reg, Gill | 366 | Included in L. I. 
olo., Denver : ; z ’ ' 
— ae 24 reg, 12 ill | 607 | 4ill, 4non-ill, 10w | 620) M@sogan and Brom. | 1. 2 75 spec| 3500 | 10 ill, 30 non-ill 4000 
onn., 
(4 78 00. 236. O75)... 24 reg, Bill | 506 | 1 ill, 3 non-ill 240 | tong Island ore 8 
Conn., Hartfor ° . F si 
* (#260, 600- 373, 000)..... 20 reg, 8 ill 436 | 1 ill, 6 non-ill 390 Stated Tsland Rada dae ks 76 reg, 24 ill 1432 | 2 ill, 20 non-ill 1500 
nn., New Haven : 3 
(#242,800-290,000)..... 30 reg, 20 il! | 934 | 1 ill, 3 non-ill 275 (124,400). ........-. 16 reg, Gill | 334 | 8 non-ill 200 
Conn., Waterbury ie Wes cecamain : : 
(120 000-198 ,000).. 16 reg, 2 ill 194 | 1 ill, 2 non-ill,2w 160 (328,200-600,000)...... 22 reg, 18 ill 801 | 2 ill, 8 store, 5w $15 
Del., Wilmington 7 N. Y., Schenectady 
D iso t00 280 io, apecetars 14 reg, 6 ill 319 | 7 non-ill 200 (*110,000-110,000) 14 reg, 6 ill SE od ond cxadevadaesatadeeraes 
ist. of C., Washington 
By, + atten alae 14 reg, Bil | 402 | 1 ill, 20non-itl, 10w| 825 |N55PG0480,000).....| 24 reg, 10 it | 537 | 3 ill, 4 non-ill 312 
a., Jacksonville : 
*145 300-300,000)..... i 334 ill, 7 225 |N. Y., Utica : 
ms, s, — )-300 000) 16 reg, 6 ill 2 ill, 7 w (*115,900-300,000)..... 16 reg, 4 ill 264 | 1ill,4w 175 
Pte, 300-225 ,000)......| 14 reg, 10 ill 459 | 2 ill, 3 non-ill 300 IN. Y., Yonkers : 
Fla., pa . 5 (*124, 300-135 ,000)..... 16 reg, 6 ill 334 | 1ill, 10 w 300 
" a  paea er 12 reg, 12il1 | 513] 1ill,8w 225 |ionio, Akron 
4. P , . 
o (26}.700- Jet. 215,736). . 26 reg, 8 ill 482 | 2 ill, 5 non-ill 475 , nap setae rorere 18 reg, 9 ill 455 | 4ill,6w 305 
ica) ’ , ’ 
(3, 157, 400-3, 500,000)...|100 reg, 60S 3000 |10 ill, 40 non-ill, 55 w | 3600 (141,752-250,000)...... 14 reg, 6ill 319 | 5S non-ill, Sw 146 
Ind., Fort Wayne ‘ Ohio, Cincinnati 
10,000-300,000).. 14 reg, 4 ill 249 | 5 pon-ill 144 (*464,900-600,000)..... 40 reg, 10 ill 588 | 1 ill, 20w 700 
Ind., Indianapolis ’ ‘ Ohio, Cleveland 
(*382 ,900-869,510)..... 32 reg, 12 ill 669 | 2 ill, 4 non-ill, 17 w 605 (*1,123 ,900-1,525,000)..| 54 reg, 36 ill 1681 | 6 ill, 6 non-iN, 26 w 1580 
Iowa, Des Moines Ohio, Columbus . 
(147, 502-826 set) See oc 14 reg, 6 ill 319 | 1 ill, 4 non-ill 210 mag 557-1, 152 503)... 20 reg, 10 ill 506 | 4 ill, 6 non-ill, Sw 510 
Kan., Kansas Cit Ohio, Dayton 
(121, 800-149 131) ear wart 18 reg, 4 ill 280 | 1 ill, 5 -non-ill 205 nag? aaa Dawes 16 reg, 8 ill 404 | 1 ill, 6 non-ill, 5w 315 
Ky., Louisville Ohio, T 
(424 ,800-668,948) Rees 20 reg, 10 ill 506 | 4 ill, 2 non-ill, 10 w 505 (297, 16600 ,000).. 26 reg, 12 ill Ce ARR TT Creer ee 
.» New Orleans Ohio, Youngstown } 
(*448 ,700-2,000,000).. .| 34 reg, 14 ill 755 | 5 ill, 8 non-ill 682 (174,200-300,000) --| 16 reg, 8 ill 404 | 3ill,10w 420 
Md., Baltimore +» Oklahoma City ; / 
(830,400-1,102,035)....| 52 reg, 20 ill 1105 | 9 ill, 6 non-ill 1325 (144,414-728 624)...... 16 reg, 6 ill 334 | 2 ill, 3 non-ill, 6w 245 
Mass., Boston Okla., Tulsa ; 
(789 995-2, 716 ,072)....| 46 reg, 34 ill 1548 | 6 ill, 10 non-ill 1246 (137 686-275 ,000)...... 16 reg, 6 ill 324 | 1 pref. ill, 2 blvd ill, 310 
Mass., Cambrid ge 10 w 
(122,947-178,000)...... 12 reg, 4 ill 233 | 1 ill, 2 non-ill 185 Ore., Portland : 
Mass., Fall River (345 000-725 ,000)...... 16 reg, 16 ill 684 | Sill, 3 w 530 
(131,809-163,000)...... 18 reg, 4 ill 280 | 1 ill, 3 non-ill 170 |iPa., Erie : 
Mass., Lawrence (131,620-165,000)......] 16 reg, 6 ill 334 | 1ill,8w 200 
(*132, 800-165 000). ue 18 reg, 4 ill 280 | 1 ill, 3 walls 158 |[Pa., Philadelphia ; ' 
Mass., Lowell ; (2,064,200-3,000,000)...} 74 reg, 36 ill 1837 |13 non-ill, 7 ill, iS w | 1960 
(*131 800-175 3000)... 18 reg, 4 ill 280 | 1 ill, 3 non-ill 188 ||Pa., Pittsburgh ’ F 
Mass., Lynn (*782,100-1,800,000)...| 60 reg, 30 ill 1518 | 6 ill, 4 non-ill, 10 w 960 
(104,373-275,000)...... 1M reg, 4 ill 218 | 1 ill, 6 non-ill 166 |Pa., Reading : 
Mass., New Bedford (137, 300-260 ,000).. 16 reg, 6 ill 334} 1ill,8w 200 
(#135, — = oo) nccue 20 reg, 6 ill 366 | 1 ill, 4 non-ill 200 Pa., Scranton ; 
Mass., yoo 5 or eee 32 reg, 4 ill 389 | 1ill, 10 w 200 
(146, 183-5 000)... i4reg, 6ill 319 | 2 ill, 3 non-ill 174 |IR. I., Providence : : 
Mass., Worcester (*355 400-777 ,000)..... 36 reg, 12 ill 700 | 1 ill, 6 non-ill 495 
(194, i. — A) Saas 20 reg, 8 ill 436 | 1 ill, 3 non-ill, 8 w 300 |Tenn., Knoxville ‘ ‘ 
Mich., riot 200-425,000)...... 16 reg, 4 ill 264 | 1 ill, 2 non-ill 100 
(1, 301 97. 1, 500,000)...| 50 reg, 50 ill 2140 | 8 ill, 6 non-ill 2100 » Memphis ; 
Mich., Flint bot 900- 876 ,626)..... 24 reg, 8 ill 467 | 2ill, 18 w 375 
(140,492-160,000)...... 14 reg, Sill 389 | 1 ill, 2 non-ill, 1 w 152 |Tenn., Nashville ; ‘ 
Mich., Grand Rapids (139 ,600-650,000)...... 16 reg, 6 ill 334 | 1 ill, 6 non-ill, 7 w 232 
(157, 413-375,000)...... 14 reg, 6ill 319 | 1 ill, 4 non-ill 230 las ; ; 
Minn., Duluth (267 300-325 ,000)...... 22 reg, 8 ill 451 | 6 non-ill, 8 w 264 
(116,800-325,000)...... 14 reg, 4 ill 249 | 1 ill, 4 non-ill 180 ||Tex., El Paso . y 
Minn., Minneapolis (113,000.399 > Pee 13 reg, 6 ill 311 | 3 non-ill 126 
(455, ,900-500,000)...... 36 reg, 10 ill 630 | 4 ill, 7 non-ill 700 |Tex., Fort Worth : 
Minn., St. Paul _ (162, 651-185 ,000)...... 18 reg, 6ill 350 | 6 non-ill 178 
(250, 100-360,000)...... 34 reg, 8 ill 545 | 3 ill, 5 non-ill 520 Tex., Houston : 
Mo., Kansas City (200,000-300,000) Redwine 16 reg, 8 ill 404 | 4 ill, 10 w 400 
(455 ,728-700 '000) eee 32 reg, 12 ill 669 | 7 ill, 4 non-ill 680 |Tex., San Antonio ; ; , 
0., St. Louis me (231,000-448,745)...... 20 reg, 10 ill 506 | 1 ill, 4 non-ill 268 
(*892 ,200-1,000,000)...} 68 reg, 32 ill 1650 | 8 ill, 6 non-ill, 36 w 1375 Utah, Salt Lake City : : 
Nebr., Omaha (141,700-310,000)...... 18 reg, 8 ill 420 | 1 ill, 4 non-ill 250 
 (722:800-350,000)... 24reg, Gill | 397 | Sill,6w 497 |Va., Norfolk 
, Atlantic City (*201 ,900-275,000)..... 20 reg, 8 ill 436 | 1 ill, 10w 300 
” eae Transient). .| 12 reg, 4 ill 433 | 1 ill, 1 ill blvd., 610 |iVa., Richmond ; : 
S 2 Bdwk I. non-ill 2 R. R. (194,400-200,000)...... 24 reg, 8 ill 467 | 1 ill, 10 w 310 
N. J., Camden Wash., Seattle } 
x 000- 230 (1) re 14 reg, 6 ill 319 | 3 ill, 3 non-ill 225 400,000-455,000)...... 18 reg, 18 ill 770 | Sill, 8w 620 
N. J., Elizabeth iWash., Spokane , ; 
(7 *129 ,500-175,000)..... 18 reg, 12 ill 560 | 1 ill, 2 non-ill 165 (109,351,350,000)...... 14 reg, 6 ill 319 | 2 ill, 3 non-ill 174 
N. J., Jersey City |Wash., Tacoma ; / 
yor 100-629 ,124).. 47 reg, 25 ill 1241 | 6 ill, 6 non-ill 1125 | (107 ,400-160,000) enews 6 reg, 6 ill 256 | 2ill,4w 180 
N. J., Newark \Wisc., Milwaukee ; , 
” “718, 100-1 ,000,000)...! 50 reg, 38 ill 1720 | 3 ill, 12 non-ill 1000 || (*634,400-1,044,367)...! 44 reg, 26 ill 1253 | 5 ill, 9 non-ill 1055 


Poster Display 


reg—Regular 24 sheet poster 


ill—illuminat 
s—special 


tCity and Trading area populations from General Outdoor Advt. Co. estimates 


Paint Display 
ill—illuminated preferred position 
non-ill—non-illuminated preferred position 


*District. 


w—wall 
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story in motion pictures—bringing your product to the pros- 

pect; showing him with what care it is made and what 
services it can perform for him—is of particular value. The 
fact that increasing hundreds of industries are now using 
motion pictures to get their messages over is the best testi- 
monial to the effectiveness of that medium. 

Pictures today are used in advertising for a variety of pur- 
poses. They are used to tell dealers and salesmen of the steps 
taken in the development of a new product. They are used 
to show prospects (often with a small projector and screen, 
in their homes or on their office desks) the way the product 
performs under actual service conditions. They are used to 
give stockholders an opportunity to see the extent of the re- 
sources of the industry in which they are part owners, and also 
the work of the production and engineering forces. By similar 
usage, the sales force may be helped to find an ever-widening 
market for its products. 

Sometimes these films put their idea over by showing condi- 
tions exactly as the camera finds them, in the factory or the 
field. Often, however, a story is woven around this back- 
ground, to present the message in more dramatic form with 
the unity and sweep of impression which it is the drama’s 
function to convey. 


[: “your story in pictures is worth a thousand words,” your 


Smaller Companies Can Now Use Films 


Large companies, such as the various units of General Motors, 
General Electric, Goodyear, as well as various associations and 
Chambers of Commerce and the departments of the United 
States Government, have used films for effective promotion for 
a number of years. With the present economy of the medium, 
however, and the increasing simplicity of its use, smaller com- 
panies are adapting it more and more. Films, of course, vary 
in cost with the work they have to do and the comparative 
simplicity or difficulty of doing it. Some cost only $2,500; 
others as high as $10,000—as much in a few cases as films to 
be shown in regular motion picture houses. Some are a reel 
only; others five, ten or even fifteen. Some consist of only a 
few simple “shots”; in others, a more elaborate continuity and 
some difficult, dangerous or especially painstaking camera work 
is required. Some, at the hands of a regular industrial film 
service, require only one or two days, the films being delivered 
in a week; others represent the laborious work of months. 

It all depends, of course, on the job at hand, although, gen- 
erally speaking, motion pictures are among the most economical 
methods of putting across a sales message. Because they deal 
with actualities, showing conditions as they actually are, vividly, 
graphically, and often with sound and color, they do it with 
extreme effectiveness. i 

Second only to the variety of sales stories which the motion 
picture can tell, is the variety of ways in which it can tell 
them. Every “effect” of the movies—slow motion, dissolves, 
closeups, long shots, fadeouts, and the rest—can be used with 
advantage here to convey the strongest impression. For style 
merchandise, color is being used to advantage. For demonstra- 
tions, for addresses of executives to salesmen, dealers, stock- 
holders and prospects, the “talkie” recently has come into its 
own. 


The Circulation of Films 


The presentation of the industrial motion picture is by no 
means confined to immediate customers and prospects, but has 
become a valuable “general publicity’ medium as well. The 
largest movie houses in the country will run an industrial film 
if it meets their standards. One, showing how radio tubes are 
made by the Radio Corporation of America, appeared at Roxy’s 
and other theatres on Broadway, New York, and on countless 
ott y “Broadways” and “Main Streets” throughout the country. 
Industrial films of popular interest, and especially industrial 
films that perform a wide public. service, or are of educational 
~alue, will always get large distribution. 

One film, of the New York Stock Exchange, which is of 
educational rather than advertising value, has been shown before 
5,000,000 people. 

It is estimated that there are in the United States today about 
21,000 moving picture theatres and 65,000 non-theatrical ex- 
hibitors. Incidentally there are some 125,000 homes equipped 
for exhibiting the smaller-size or 16-millimeter films. Because 
of the lessened cost of home-projection apparatus, particularly 
in the past year, this “market” is expanding rapidly. 

Nor are theatres, auditoriums or homes always required. 
One film advertising company has just equipped motor trucks 
with a portable sound-reproducing device and will give out- 


HUNDREDS OF INDUSTRIES NOW USE FILMS TO PUT THEIR MESSAGE OVER 


door exhibitions of talking pictures on a collapsible screen, 
which folds over the top of the truck when not in use. 


Kinds of Advertising Films 


Advertising motion pictures may be classified in four groups 
—selling, technical, propaganda and educational. 

A motion picture, made especially for the benefit of con- 
sumers, tells the story of a product, its qualities and processes 
of manufacture. Quite as important, however, is the “dealer 
picture,” designed to sell the product to the sales force and 
to bring about better coordinated efforts of dealers, jobbers 
and salesmen. It helps all these factors in the distribution 
scheme to visualize the service that stands behind them and 
to capitalize that service to the best sales advantage. By giv- 
ing them a closeup of the factory’s efforts and objectives, it 
enables them to tie in more effectively with the national pro- 
gram. a 

Still another type of sales picture is that produced for the 
use of individual salesmen calling on customers and prospects. 
This type of display, with portable projecting apparatus and a 
“daylight screen,” is particularly valuable at conventions and 
for demonstrations in the home or office of the persons they 
are seeking to sell. This portable projector weighs only seven 
and a half pounds. 

Practical portable sound reproducing equipment, developed 
following a series of technical experiments and extensive tests 
recently, has been evolved. The complete equipment, including 
projector and screen, weighs less than 75 pounds. Simplicity ot 
operation and portability without sacrificing the quality of 
sound reproduction characterizes the equipment. No sound 
engineer is needed to operate the portable sound set; it can be 
used by anyone. Standard 35mm. film is used with the device, 
which is economical in cost and maintenance. For the projec- 
tion of industrial and advertising films, the new equipment 
solves a problem for the modern salesman, according to engi- 
neers. A salesman can carry projector, film, screen and sound 
reproducing equipment to any prospective customer’s office, set 
it up in a moment, and present a “sight and sound” sales talk 
on his product. * 

The technical film appeals particularly to research associa- 
tions, engineers and skilled workers. By the use of slow 
motion, animated drawings and microscopic photography, the 
most intricate and involved processes are presented clearly. 
That misused word “propaganda” serves many constructive 
purposes through the motion picture, in helping to mould public 
opinion. Social service work, fire protection, health organiza- 
tions are employing this medium. It is also used for “‘insti- 
tutional” promotion by economic organizations—public utilities. 
banks, railroads, industries—for developing good will and 
public understanding. 

Although educational pictures emphasize information rather 
than advertising values, they also may be made to perform a 
definite promotional service. 


Why the Use of Sales Films Is on the Increase 


The increasing use of sales films is indicated by a glance 
at articles on this subject in the files of Sales Management. 
Salesmen of the Fyre-Freez Company, selling an article rang- 
ing in price from $35 to $300, have found that with the use 
of a portable projector the average number of calls required 
before a sale is made has been reduced to three. 

The corporation’s seven district salesmen are equipped with 
a portable projector and film’ They also carry Fyre-Freez 
apparatus, and, if possible, get an actual demonstration with 
this equipment. More usually, however, the salesman can best 
expect to show his film, and he is able to in almost half of 
his interviews. In soliciting a prospect, the salesman. starts 
to set up his projector if the prospect gives any indication 
that he is willing to listen and be shown. Once the film is 
being shown it is surprising how an earlier uninterested pros- 
pect will give his attention as well as that of his cotfteres. _Not 
long ago in interviewing the fire commissioner in a prominent 
New England city, a salesman faced indifference on the part 
of the prospect. At first, the commissioner was not even inter- 
ested in seeing the picture but as the reel appeared before 
him he became enthusiastic and called in some seven of his 
deputy fire chiefs to be sure they did not miss the demonstra- 
tion. 

Aside from direct sales work to industrial and municipal 
prospects, salesmen use the film to arouse interest as well as to 
educate the dealers’ sales force of more than 100. Usually. 
after selling hours the corporation salesman is able to get the 
dealer’s force together for a showing. Following the showing. 
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Putting It Over With— 


MOTION PICTURES 


as Conceived, Produced and Distributed by 


VISUGRAPHIC PICTURES, Inc. 


Producers and Distributors of Advertising Motion Pictures 


247 Park Avenue, New York 


<)>-$$=1 KX) ——_—<» 


THE NEW ERA 


HE introduction of entertainment value in mo- 
tion pictures of the industrial and advertising 
type marks the creation of a new era in modern 
exploitation methods. 
Visugraphic industrial pictures embody an artistic 
value that commends them to the attention of the 
leading theatres throughout the country as a fea- 
ture of any program. 
Sound or silent pictures can be supplied to fit any 


VV ISUGRAPHIC PICTURES, INC., is organized 
to render a complete service to clients—from 
the preparation of the scenario, to the finished job. 
This service includes the consolidated effort of a 
specialized distribution department and publicity 
bureau. The Visugraphic staff is permanent; no 
free-lance workers are employed. 

In the matter of distribution, Visugraphic’s clients 


industrial product or subject of technical, scientific 


or educational appeal. 


are served by a department working hand-in-hand 
with more than 16,000 theatrical, and 60,000 non- 


theatrical exhibitors. 


VISUGRAPHIC—tested and acclaimed by these clients: 


Agence_Centrale et Filteries Re- 
unies 

Allied Power & Light Co. 

Amer. Brown Boveri Electric Corp. 

American Cyanamid Company 

American Gas Association 

American Gas and Electric Co. 

American Optical Company 

American Society for the Control 
of Cancer 

The Babcock & Wilcox Co. 

H. C. Bohack Company 

Bonbright & Company, Inc. 

Buffalo Evening News 

The Carboloy Company 

Caterpillar Tractor Co. 

Cleveland Plain Dealer 

Columbia Gas & Electric Company 

Combustion Engineering Corp. 

Compania Telefonica Nacional de 
Espana 

Consolidated Gas Company of N. Y. 

Consumers Power Company 

Cuban Telephone Company 

Detwiler & Company 

H. L. Doherty & Company 

Eastman Films 

Eastman Kodak Company 


Fisk Rubber Company 

General Electric Company 

General Motors Export 
Gifford-Wood Company 

Girl Scouts 

Goodyear Tire & Rubber Company 


* Grace Line, Inc. 


Hamilton Farms 

Hood Rubber Company 

Hudson Coal Company 

Illinois Power & Light Corporation 
International Paper Company 
International Standard Electric 


oO. 
International Tel. & Tel. Corp. 
Irving Air Chute Co. 
La Nacion (Buenos Aires) 
Lehigh Portland Cement Co. 
Metropolitan Life Insurance Co. 
Mexican Tel. and Tel. Company 
Missouri Power and Light Com- 


pany ‘. 
Munson Line 
The New York Edison Company 
N. Y. Stock Clearing Corporation 
New York Stock Exchange 
Penn.-Ohio Power and Light Co. 
Pennsylvania Power and Light Co. 


Pennsylvania Railroad Co. 
The Philadelphia Electric Company 
= Phila. & Reading Coal & Iron 


oO. 
Pocahontas Fuel Company, Inc. 
Porto Rico Telephone Company 
Public Service Corporation of N. J. 
Radio Corporation of America 
Rayon Institute of America 

Relay Motors Co. 

Republic of Chile 

Sanford, Stephen & Sons, Inc. 
Science Service, Incorporated 
Servel Corporation 

Southeastern Power & Light Co. 
Spencer Heater Company 

Spool Cotton Company 

Stevens & Wood 

Stone & Webster 

The Tennessee Electric Power Co. 
United Press Associations 

Utica Gas and Electric Company 
Virginia Electric & Power Co. 

L. E. Waterman Company 
Wheeling Steel Company 

J. G. White Management Corp. 
Women’s City Club of New York 
Zonite Products Company 


Call, write or phone for all information 


VISUGRAPHIC PICTURES, INC. 


WICKERSHAM 6556 


Edward F. Stevenson, President 


247 PARK AVE., NEW YORK 
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many questions invariably indicate the educational effect and 
stimulation of the film. 


Films Cut Sales Costs 


One of the most important articles on this subject appeared 
in Sales Management tor June 2, 1928, under the title “Survey 
Shows How Films Cut Sales Costs,’ by George H. Pelton. 
This survey, covering 178 concerns availing themselves of sales 
films, showed that 46 per cent of the companies had films for 
use of salesmen, 34 per cent for general educational and insti- 
tutional purposes, 28 per cent for training salesmen, 14 per 
cent for use in exhibits, conventions, etc., 12 per cent furnished 
them for dealer use, 10 per cent for training jobbers and dealer 
salesmen, 8 per cent for inside plant use for instructing em- 
ployees. : 

The Oldsmobile Motor Car Company has worked out an 
especially comprehensive plan for promotion through the mo- 
tion pictures: (1) To sell the ultimate buyer of the car; 
(2) To help factory salesmen sell dealers and central distribu- 
tors not company owned; (3) To help branch distributors sell 
their own dealers, and (4) To help train salesmen—their own 
men and distributor and dealer salesmen. 

The film service is extended to dealers on a rock-bottom 
cost basis. Dealers are urged to provide themselves with a 
sufficient number of machines to insure taking care of all of 
their salesmen, 

With every film goes a carefully prepared sales talk fitting 
in with the various pictures and charts shown. These are pre- 
pared both for the use of sales managers for training salesmen 


HUNDREDS OF INDUSTRIES NOW USE FILMS TO PUT THEIR MESSAGE OVER (Con.) 


and sales talks for the salesmen to use in showing the pictures 
to prospects. This plan avoids any chance of the pictures 
becoming monotonous or failing to be tied up properly with 
the salesman’s part in making the sale. In other words, the 
pictures are designed not to take the place of any portion of 
the sales talk, but merely to put in visual form the points being 
brought out. 

Before the use of films, it was the practice of the Packard 
Motor Car Company to prepare painted charts to carry from 
place to place. Film charts have replaced them and Packard 
claims a number of advantages. They say the cost per film 
frame is considerably less than the cost of the individual painted 
charts, and that by the use of films it is possible to reproduce 
not only information expressed in text, but also any character 
of sketch or photograph. Another advantage claimed is that 
larger audiences can see the photos and charts thrown on a 
screen by virtue of its being possible to present them in larger 
size. ; 

The International Harvester Company has a comprehensive 
plan of reaching the farmer during the winter months by bring- 
ing films close to his doorstep. A one-day’s entertainment and 
power farming program is put on in each of the 15,000 dealers’ 
places of business. 

The scope of the motion picture, not merely in interpreting 
but in actually showing a company’s service and the work its 
products will perform, has lifted it in a very few years to a 
position in the front rank among advertising and sales media. 
Each new use developed for the motion picture means a new 
opportunity for the companies which use it in their promotion. 


COMPARATIVE COSTS AND WEIGHTS FOR 


Film Costs 35 mm. 16 mm. 
1—1,000-ft. picture, per print............ $60.00 $35.00 
Additional prints in quantities.......... . 50.00 25.00 
PHO TIVG NGOBUS! vs 3a6is:5,6:610 6 6:5,0:6c0 00:8) sGin ws oe Same Same 

Investment in Machine 
SE it bakin 6 heinet- nny <0dvee oOee $275.00 $190.00 

Comparative Weights 
RENEE BOE CUED ino nev eecdncssovcoens 15 Ibs. 10 Ibs. 
Film per 1,000 picture feet.............. 7 Ibs. 15% Ibs. 


THE TWO CHIEF KINDS OF FILM EQUIPMENT 


Film container for 2 reels ............ we 10: Ibs: +*__ 


32 Ibs. 115% Ibs. 


* Films carried in Projector Case. 


Space Required in Salesman’s Luggage 
IBEOICSIOR sscead oe ators larseaawee 7x16x18 in. 8x11x11 in. 
Film, per 1,000 picture feet..134x10%x10% in. Films car- 
ried in pro- 
jector case 


PORTABLE PROJECTORS AND EQUIPMENT FOR ADVERTISERS 


Portable Equipment 
BurFaLo, N. Y. 


Spencer Lens Co., 
442 Niagara Street 

Visual Demonstration Systems, 
259 Delaware Avenue 


Curcaco, IL. 

Bell & Howell Co., 

1803 Larchmount Avenue 
Capitol Projector Co., 

133 West Washington Street 
Q. R. S.-De Vry Corp., 

333 North Michigan Avenue 
Jam Handy Picture Service, 

6227 Broadway 
Holmes Projector Co., 

1632 North Halsted Street 
Spoor & Ahbe, 

1345 Argyle Street 


DAvENportT, IA. 
Victor Animatograph Co. 


DututH, MINN. 
Safety Projector Co. 


New York, N. Y. 


Bray Screen Products, Ine., 
130 West 46th Street 

International Projector Corp., 
(Acme Division) 

90 Gold Street 


The Pathescope Co. of America, 
33 West 42nd Street 


RocHeEster, N. Y. 


Bausch & Lomb Optical Co. 
Eastman Kodak Co. 


Still Films 
Burravo, N. Y. 


Spencer Lens Co., 
442 Niagara Street 

Visual Demonstration Systems, 
259 Delaware Avenue 


Curcaco, ILL. 


Jam Handy Picture Service, 
6227 Broadway. 

Society for Visual Education, 
327 South La Salle Street 


INDIANAPOLIS, IND. 
Kalograph Co. 


Rocuester, N. Y. 
Bausch & Lomb Optical Co. 


Film Producers 
Cuicaco, Itt. 


Atlas Educational Film Co., 
5 North Wabash Avenue 


Jam Handy Picture Service, 
6227 Broadway 

Rothacker Industrial Films, Inc. 
7510 North Ashland Avenue 

Spoor & Ahbe, 
1345 Argyle Street 


Detroit, MicH. 


Wilding Picture Productions, Inc., 
1358 Mullett Street 


Lone Istanp City, N. Y. 
Consolidated Film Laboratories 


New York, N. Y. 


Automatic Movie Display Co., 
130 West 46th Street 
Bray Pictures Corp., 
729 Seventh Avenue 
Caravel Films, Inc., 
(Div. of Business Training Corp.) 
350 Madison Avenue 
Wm. J. Ganz, 
507 Fifth Avenue 
Pathescope Co. of America, 
33 West 42nd Street 
Seiden-Hodes Films, 
729 Seventh Avenue 
Stanley Film Adv. Co., 
220 West 42nd Street 
Visugraphic Pictures, Inc., 
247 Park Avenue 
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No Words Can 
Tell Your Story Like 
The Delineascope 


For really training salesmen—for putting new pep 
into salesmen—for telling a difficult sales story— 
for pulling an order out of the fire, the Spencer 
Delineascope makes your sales points as real to 
the other fellow as they are to you. 


This remarkably simple filmslide projector gives 
all the sharp detail of still pictures. Charts, dia- 
grams in color, installation pictures, are made alive 
and real. . 

Salesmanagers report greatly increased efficiency 
of the sales force by using the Spencer Delinea- 
scope. One company has furnished its dealers a 
new series of filmslides each week for three years 
—and the dealers like them so well they pay for 
them with their own money! One organization 
is using 1158 Spencer Delineascopes now, and is 
still buying! 

Write for full information 
on this and other models. 


Fits into a neat leather case 

9 1/2 in. square, 4 in. thick. ; 

Built with the same preci- 

Sion as a Spencer micro- 

scope. Anyone can operate LENS COM DANY 

it with two minutes’ in- 

struction, BUFFALO NEW YORK ‘ 
Branches: NEW YORK - CHICAGO - SAN FRANCISCO - BOSTON - WASHINGTON 
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Guide to Selected Business Papers 


arranged alphabetically by principal Industries, Trades, 


and Professions served 


ADVERTISING 


SALES MANAGEMENT, est. 1918, 420 Lexington 
Ave., New York. Western office, 333 N. 
Michigan Ave., Chicago. Published weekly, on 
Saturdays. Type page 7x10. Page rate, $175; 
two columns, $135; half page, $120; single col- 
umn, $75. Subscription price, $4.00 a year for 
53 issues, including this Reference Number. Edi- 
torially it concentrates on the marketing prob- 
lems of manufacturers distributing nationally. 
Members A. B. C. and A. B. P., Inc. 


THE Noyerty News. Published by the Fed- 
erated Business Publications, Inc., 420 Lexington 
Ave., New York. Devoted to advertising and 
sales promotion .through the use of premiums, 
prizes, combination sales and advertising spe- 
cialties. Circulation covers both users of such 
merchandise and jobbers, dealers and salesmen 
who prepare plans and sell merchandise to be 
used in this way. Published monthly on the 
25th. Forms close on the 10th.s Type page, 
8x10. 12 pages, $120 each; 6 pages. $135; 
single page, $150. Subscription, $3. 


ARCHITECTURE 


THE ARCHITECTURAL RECORD, 119 W. 40th St., 
New York. Published monthly. Founded in 1891. 
One of the F. W. Dodge Corporation's group ot 
building field publications and services. Otters 
(a) news of progress and development in the art 
of design (planning and its expression) in the 
form of profusely illustrated articles by leading 
architectural writers of the day. Also a porttolio 
or plate section of current architecture printed by 
the most modern development of the intaglio 

rocess; (b) technical news and research in the 
orm of authoritative and complete studies of defi- 
nite building problems, containing mew data on 
construction methods, materials and equipment. 
Forms close 1st of month previous. Type page, 
7x 10-in. One-time rate; Page, $220; half, $120 
quarter, $66. Yearly rates: Page, $200; halt, 
$110; quarter, $60. Average net paid circulation, 
11,471, including 7,678 architect and engineer 
subscribers. Subscription price, $3. Member otf 
the Associated Business Papers, Inc., and the 
Audit Bureau of Circulations. For additional 
data see Standard Rate & Data and Crain’s Mar- 
ket Data Book. 


BuILDING INVESTMENT, Realty Periodical 
Corp., publishers, 420 Lexington Ave., New 
York; published the 10th of each month; adver- 
tising forms close the 20th of the preceding 
month ; type page, 74x10. One time page rate, 
$140; agency discount, 15 per cent; cash dis- 
count, 2 per cent ten days. Subscription price, 
$1. Established 1925. Serving the building 
and real estate interests of New York and its 
environs, which constitute a veritable nation 
within a nation. Covers field involving $1,556,- 
484,000 per annum, or 21.4 per cent ot the total 
new construction in the United States. Circula- 
tion guaranteed in excess of 6,000, with break- 
down as follows: architects and engineers, 1,054; 
financial institutions, 869; contractors, 903; 
building managers, 713; owner-builders, 613; 
owners, 1,406; building material dealers, 359; 
development agents, 286. 


SWEET’s ARCHITECTURAL CATALOGUES, 119 West 
40th St., New York. Established 1906. Pioneer 
in the consolidated catalogue field. One of the 
F, W. Dodge Corporation’s group of building 
field publications and services. Type page, 7 x 9% 
in. Space sold only in full pages. 1930 edition 
comprises catalogues of more than 1,800 manu- 
facturers of building materials and equipment. 
Guaranteed annual distribution of 13,000 copies 
to every architect maintaining an office in active 
practice, allied engineers, large building contrac- 
tors, builders’ exchanges, Federal, state and mu- 
nicipal officials in charge of building operations, 
etc. New copies are loaned to those controlling 
the primary building field. Upon publication of 
each new annual edition, these copies are re- 
turned and redistributed in the secondary market, 
to architectural schools, etc. The ‘‘habit of use’ 
has been firmly established by 24 successful edi- 
tions, published yearly since 1906. Established 
as the indispensable source of information for all 
those who specify, control purchases, or buy in 


the building field. For additional data see 
——- Rate & Data and Crain’s Market Data 
ook. 


ARCHITECTURAL 


PENCIL POINTS, 419 Fourth Ave., New York. 
Established 1920. A journal edited for the draft- 
ing room and subscribed for by architects, specifi- 
cation writers, architectural draftsmen and archi- 
tectural students. Published ist of each month. 
Forms close 5th of month preceding. Type page 
size, 7x10. Twelve time rate: Page, $200; half 
page, $110; quarter page, $60. Ten per cent ad- 
ditional on less than twelve-time orders. Average 
net paid circulation for six months ending June 
30th, 1929, 18,679. Member A. B ub- 
— price, $3 a year. Advertising Manager, 
Philip H. Hubbard. Chicago office, 1050 Straus 
Bldg., Harrison 7218. Cleveland office, 953, 
Leader Bldg., Main 8249. San Francisco Repre- 
sentative, Roy M. McDonald, 703 Market St. 


AUTOMOTIVE 


AUTOMOTIVE INDUSTRIAL RED BOOK, listing all 
sources of supply for automotive manufacturers ; 
with specifications, engineering data, etc. Annual 
distribution approximately 20,000 copies, divided 
as equally as possible between four issues—Feb- 
ruary, May, August, November. List of manufac- 
turing executives’ names loaned to annual adver- 
tisers. Forms close 25th, preceding month of pub- 
lication. Type page, 5x8. Half-tones, 110 screen, 
Page rates on annual contract, $125 per issue. 
Publishers, Chilton Class Journal Company, Chest- 
nut and 56th Sts., Philadelphia. 

AUTOMOTIVE ELEcTRICITY. Published on the 
first of each month by Federated Business Publi- 
cations, Inc., at 420 Lexington Ave., New York. 
Advertising forms close the 20th of the month 
preceding. Type page, 744x10. One time page 
rate, $115; twelve time page rate, $90. Agency 
discount, 13 per cent; cash discount, 3 per cent 
ten days. Subscription, $2 a year. Established 
1922. Covers service stations specializing in 
maintenance work on_ storage batteries, auto- 
mobile starting, lighting and ignition equipment 
and automotive electrical accessories. 


CHILTON CATALOG AND Directory, standard 
reference bod& of automobile trade. Lists all 
sources of supply for automotive wholesalers, re- 
tailers, service stations, fleet owners. Yearly dis- 
tribution covers all worthwhile buyers. Four is- 
sues, January, April, July, October. List service 
free to annual advertisers. Forms close 25th of 
month preceding publication month. Type page, 
5x8. Half-tones, 110 screen. Page rate on an- 
nual contract, $255 per issue. Publishers, Chilton 
Class Journal Company, Chestnut and 56th Sts., 
Philadelphia, Pa. 


BAKING 


AMERICAN INDEPENDENT BAKER, B 10-11 Pro- 
duce Exchange, New York City. A bakers’ trade 
aper devoted exclusively to the interests of manu- 
acturing independent bakers, it offers unusual 
advertising values to manufacturers of raw ma- 
terials and machinery used in bakeries. Owner- 
ship alone is vested in the 26 bakers’ associations 
of the Eastern States, of which it is the official 
organ. Circulation is national, greg. every 
state in the U. S. Issued weekly on Fridays. 
Subscription, $1 per year; foreign, $2.50. Rates, 
52 times: page, $60; half page, $32; quarter page, 
$17. Type page, 7x10 inches; two columns to 
the page. 


BaKERS’ WEEKLY, 45 W. 45th St., New York; 
Chicago office, 360 N. Michigan Ave.; Philadel- 
phia office, 437 Chestnut St. Published every Sat- 
urday. Subscription, $2 a year. Forms close 10 
days in advance of publication. Rates: less than 
three pages used within one year, $150 per page; 
52 pages within one year, $100 a page. Type 
page size, 7x10. Member Audit Bureau of Cir- 
culations and Associated Business Papers, Inc. It 
serves both readers and advertisers with a fully 
equipped laboratory and° experimental bakery that 
is maintained in its New York office. 


BULLDING AND CONTRACTING 


THE CONSTRUCTOR, Munsey Bldg., Washing 
ton, D. C. Devoted 100 per cent to general con 
tracting industry. Published monthly, 10th ot 
current month, forms close 25th of month preced 
ing publication. Rates, one, three, six, nine, 
twelve (within one year), as follows: One page. 
$150, $140, $130, $120, $110; half page, $90, $80, 
$75, $70, $65; quarter page, $58, $49, $46, $43, 
$38; eighth page, $32, $29, $28, $27, $25. Type 
page 7x10. epresentatives: 410 Michigan 
Blvd., Chicago and 9701 Lamont Ave., Cleve- 
land. Guaranteed net distribution 12,000 for 
1929. Sworn statement on request. 


BuILDING INVESTMENT, Realty Periodical 
Corp., publishers, 420 Lexington Ave., New 
York; published the 10th of each month; adver- 
tising forms close the 20th of the preceding 
month ; type page, 744x10. One time page rate, 
$140; agency discount, 15 per cent; cash dis- 
count, 2 per cent ten days. Subscription price. 
$1. Established 1925. Serving the building 
and real estate interests of New York and its 
environs, which constitute a veritable nation 
within a nation. Covers field involving $1,556,- 
484,000 per annum, or 21.4 per cent a the total 
new ‘construction in the United States. Circula- 
tion guaranteed in excess of 6,000, with break- 
down as follows: architects and engineers, 1,054; 
financial institutions, 869; contractors, 903; 
building managers, 713; owner-builders, 613; 
owners, 1,406; building material dealers, 359: 
development agents, 286. 


CHEMICAL ENGINEERING 


CHEMICAL ENGINEERING CATALOG. The Chem 
ical Catalog Company, Inc., 419 Fourth Ave., at 
29th St., New York; issued annually in Septem- 
ber. Forms close July 1. Type page 7x10 inches ; 
minimum space one page. Rates: One page, 
$250; two pages, $420; three pages, $560; addi- 
tional pages, $115 each. Supervised by the vari- 
ous chemical societies. The official and standard 
buyer's reference work of the chemical engineering 
field. Main distribution to professional element 
on basis of $3.00 a copy if retained permanently, 
or gratis if exchanged for each subsequent edition 
Sold to others at $10.00 a copy. Distribution 
covers upwards of forty industries using chemical 
processes and under chemical operating control. 
Distribution, 10,000 copies. istribution List, 
classified by industries, giving names of firms and 
individuals receiving the volume, furnished exclu- 
sively to space users. Branch offices: 953 Leader 
Bldg., Cleveland, O., Main 8433, W. P. Winsor, 
Dist. Mgr.; 1050 Straus Bldg., Chicago, IIl., 
Harrison 7299, G. E. Cochran, Dist. Mgr.; 703 
Market St., San Francisco, Cal., Douglas 3348. 
R. M. McDonald, Dist. Mer. 


CLUBS AND RESORTS 


AMERICAN RESORTS—a Magazine for Resort Ho- 
tels—Country Clubs—Permanent Camps and Dude 
Ranches. Published monthly by Patterson _Pub- 
lishing Co., 5 S. Wabash Ave., Chicago. Forms 
close 5th of previous month. The only magazine 
devoted exclusively to the problems of these enter- 
prises. Distributed to 10,000, 50 per cent of which 
is paid circulation. Type page 7x10—three col- 
umns to page. Rates, $100 per page—half page, 
$60; quarter page, $30. Agency commission, 15 
per cent. Cash discount, 2 per cent. 


CONSTRUCTION 


THE AMERICAN CONTRACTOR, 173 W. Madison 
St., Chicago. One of the F. W. Dodge Corpora- 
tion’s group of building field publications and 
services. A weekly journal of news and_ ideas 
gained directly from the field. An authoritative 
business journal devoted to the interests of con- 
tractors of financial ability and professional stand- 
ing. The market reached is the general building 
contractor. Circulation, national. Type page. 
7x10 inches. Forms close each Wednesday at 
noon. Page rate: One time, $128; 52 page rate, 
$96. Discount to advertising agents, 15%. For 
additional data see Standard Rate & Data and 
Crains Market Data Book. 
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Some 


HAT would you think of a salesman 


m 

al 

“ who sent in reports like this, “Made 
zc, 


(i. my regular call on the Jones Machine 


“a Company today. I again failed to get to 
= the man who actually specifies our type of 
ly equipment, but 


Magazines that do not reach the right man 


st are just as worthless to the advertiser as 
~ such salesmen are to any company. Yet, the 
im circulation of many magazines is built with- 
a out the slightest knowledge of the buying 


habits of individual companies. Titles are 
no longer an index of buying power—a pre- 
dominance of superintendents on a classifi- 
cation of titles subscribers may prove 
nothing. 


of 


15 Want the details? 


420 LEXINGTON AVE. 
NEW YORK CITY 


Some are Presidents.... 


are in overalls 


MILL®& FACTORY 
= ILLUSTRATED — 


CONOVER-MAST CORPORATION 
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; 
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Advertising that gets the greatest results 
sells “the right man.” That’s why MILL & 
FACTORY ILLUSTRATED is welcomed 
by progressive advertisers every where. Its 
unique circulation plan, unobtainable in any 
other publication, has enabled industrial ad- 
vertisers to cover “the right man”—regard- 
less of title. 


MILL & FACTORY ILLUSTRATED’S 
group of readers are different. Some are 
presidents, some are general managers, some 
are shop superintendents—but every single 
reader has been identified as the individual 
who specifies what plant equipment, machin- 
ery and supplies shall be bought. 


Just write us. 


333 N. MICHIGAN AVE. 
CHICAGO, ILL. 


291 sa & B.S 
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CONSTRUCTION, ENGINEERING 


ENGINEERING AND CONTRACTING, a_ Gillette 
ublication, with circulation of 25,000 monthly. 

ember A. B. C. and A. B. P. A monthly maga- 
zine devoted to the engineering construction fields. 
Covers engineering design, construction methods 
and costs of buildings, structures, bridges, tunnels, 
dams, harbor walls and dredging, and all con- 
struction work covered by the term ‘‘general con- 


tracting.”’ Forms close the 15th of the month; 
published the ist. Rates for 12 insertions: $165 
per page. Type page, 7x10; covers and center 


inserts printed in two colors. Subscription, $2 
per year. Published at 221 E. 20th St., Chicago, 
Ill. New York office, 420 Lexington Ave. ; 
Cleveland office, 953 Leader Bldg. ; San. Francisco 
office, 703 Market St. 


CONSTRUCTION, MUNICIPAL 


WaTER WoRKS AND SEWERAGE, a Gillette 
publication, member of A. B. C. A monthly 
magazine dealing with all the structures, machines 
and devices comprising the ‘“‘plant’’ with which 
a modern municipality serves the public. Total 
circulation, 16,000. Readers include: municipal 
officials, executives, superintendents and managers ; 
engineers and architects; contractors; libraries, 
universities, professors, students; manufacturers 
and distributors; and unclassified. Rates for 12 
insertions, $145 per page. Type pase. 7x10. 
Subscription, $2 per year. Published at 221 E. 
20th St., Chicago. New York office, 420 Lexing- 
ton Ave.; Cleveland office, 953 Leader Bldg. ; 
San Francisco office, 703 Market St. 


DECORATIVE FABRICS 


Draperigs, published by Hetty Publishing Cor- 
poration, 420 Lexington Ave., New York City. 
Monthly, published on the 15th of each month. 
Forms close first of month of issue. Covers com- 
plete department store field of decorative fabric 
goods. Also covers curtain manufacturers,’ job- 
bers and convertors. Is the only national publi- 
cation devoted exclusively to this field. Type 
page size, 7x97%. Page rate, one time, $125; 
twelve times, $80. Circulation, 4,000. This 
publication allows manufacturers to place 
swatches of material in full-page advertisements. 
Additional cost of swatches, $50 for first swatch, 
and $35 for additional swatches in the same 
advertisement. Sample copies furnished upon 
request. 


DENTAL 


THE JOURNAL OF THE AMERICAN DENTAL Asso- 
CIATION, 58 E. Washington St., Chicago, Ill., is 
the Official Advertising Medium tor dental’ prod- 
ucts and has the largest paid circulation of any 
dental publication, The Journal is issued the 
first of each month. Forms close 1st of month 
prior to publication. Type page 434x734 inches. 
Yearly rates: One page, $112.20; half page, 
$67.15; quarter page, $42.50; eighth page, $28.90. 


DRUGS 


PaciFic DruG Review, Portland, Oregon, estab- 
lished 1888; only independent drug journal serv- 
ing entire trade in Oregon, Washington; Cali- 
fornia, Idaho, Montana, Wyoming, Utah, Nevada, 
Arizona and New Mexico. Official organ of six 
of the seven large state pharmaceutical associa- 
tions in this territory. Averages over 150 pages 
per issue. Also publishers of PaciFic RETAIL 
CONFECTIONER, which includes all branches of 
the retail confectioner’s business, instead of just 
the fountain end as in. the past. San Francisco 
office, 869 Folsom St. Representatives, S. H. 
Bloom, Otis Bldg., Chicago, Ill.; C. A. Larson, 
254 W. 31st St., New York City; I. W. Lee, 
151 Virginia St., Pasadena, Cal. 


DRY GOODS 


SWEATER NEws & KNITTED OUTERWEAR is a 
monthly trade journal for manufacturers and buy- 
ers of Knitted Outerwear exclusively. The text 
“ae the latest fashion news on Sweaters, Knitted 

athing Suits and Ensembles at home and abroad, 
featuring New York, Paris and Vienna. The cir- 
culation includes buyers of retail specialty shops, 
department stores, wholesalers and 361 chains 
operating over 8,000 stores. Published on the 
ist of the month. Forms close 18th of month 
preceding. Type page, 7 5/16x10. Minimum 
rate, $70; maximum, $90. Published by SWEATER 
News, Inc., 93 Worth St., New York. 


THE UNDERWEAR & Hosiery REVIEW is a 
monthly trade journal devoted to merchandising 
of these products, read by retailers, wholesalers 
and manufacturers of underwear and hosiery. Its 
circulation among the buyers carries it to every 
important department store and specialty shop 
throughout the country. It also reaches the buyers 
in the chain store and group buying organiza- 
tions. Its circulation among the sellers embraces 
manufacturers, selling agents, wholesale distrib- 
utors, exporters and importers. 


Its circulation is 8,000 copies. Published on 
the first of the month. Forms close the 20th 
of the month preceding. Type page, 71/4x10. 
Minimum page rate, $100; maximum, $150. 
Published by the Knit Goods Publishing Cor- 
poration, 93 Worth St., New York. 


ENGINEERING 


DopcE REports, Main Office, 119 West 40th 
St., New York, and eleven other issuing ottices. 
Established 1892. A daily building and engineer- 
ing news service, giving names and addresses of 
active buyers and specifiers in a $6,500,000,000 
market. One of the F. W. Dodge Corporation's 
group of building field publications and services. 
Issued on individual slips 6x 3% in., suitable 
for tollow-up records and filing; issued to each 
subscriber according to his specification of classes 
of jobs, stages of work, and territory he wants 
covered in his individual service. Reports give 
progress stages of the jobs; class and size ot 
project; mames and addresses of owners, archi- 
tects, engineers, general contractors, sub-contrac- 
tors. Used in every line of business that sells 
roducts or services to the new construction mar- 
et; used by nagional, regional and local sales 
organizations. he territory covered consists ot 
the 37 states east of the Rocky Mountains. For 
additional data see Crain’s Market Data Book. 


SWEET’s ENGINEERING CATALOGUES, 119 West 
40th St., New York. Established 1914. A con 
solidated collection of catalogues of industrial 
construction, equipment and maintenance prod- 
ucts. One of the F. W. Dodge Corporation's 
group of building field publications and services. 
Type page, 7 x 9% in. Space sold only in full 
pages. The manutacturers’ catalogues give de- 
scriptive information, dimensions, capacities, 
weights, specifications, etc., of industrial power 
plant engineers, superintendents, etc., public util- 
ity Officials, consulting and contracting engineers, 
Federal, state and municipal officials, engineering 
contractors, Current edition contains 1,379 pages 
of manufacturers’ catalogue intormation. New 
copies are loaned to those controlling the pri- 
mary industrial market. Upon publication ot 
each new annual edition these copies are re- 
turned and redistributed to buyers in the sec- 
ondary market, to engineering schools, etc. ‘Lhe 
“habit of use’’ has’ been firmly established by 
fourteen successful editions—published — yearly 
since 1914. Copy of distribution list lent to 
buyers of space. A comprehensive sales service 
for manufacturers selling to the important engi- 
neers and buyers in industry. For additional 
data see Standard Rate & Data and Crain’s 
Market Data Book. 


EXPORT SELLING 


Paciric Woritp COMMERCE, Merchants Ex- 
change Bldg., San Francisco. Type page, wo 
columns, 7x10 inches. Half-tones, 100 screen. 
Published monthly. Subscription, $1 per year. 
Circulation: 800, domestic; 6,000, foreign ; 6,800, 
total. Annual rates: page, $75; half, $40; quar- 
ter, $22.50. One-time rates: page, $100; half, 
$60; quarter, $35. Only Pacific Coast Export 
Journal in English and Spanish. Editorial policy 
appeals specifically to foreign buyers rather than 
domestic. Advertising sold on strictly commercial 
and ethical basis. Claims no control over foreign 
buyers or agencies. Has highest confidence of 
strongest elements in all Pacific Basin markets. 
Has Tesaeet individually addressed circulation list 
among export magazines west of New York. Ef- 
fectively and efficiently stimulates foreign trade in 
Pacific Basin Countries and Latin America. 


FLOOR COVERINGS 


RucG Prorits, published by Federated Business 
Publications, Inc., 420 Lexington Ave., New 
York City. Monthly, published on the 10th. 
Devoted to Carpets, Rugs and Linoleums. Forms 
close the first of month of issue. Covers the 
complete field. Controlled distribution to a 
guaranteed minimum of 10,000 retail floor-cov- 
ering buyers and department managers. Readers 
include 5,456 floor-covering buyers in furniture 
stores, 2,474 floor-covering buyers in department 
and dry goods stores, 244 floor-covering retail 
establishments, 1,245 general stores, 332 floor- 
covering wholesalers, 98 resident buyers repre- 
senting approximately 600 department stores 
with floor-coevering departments. Page type space, 
374x634. One time page rate, $150; twelve time 
page rate, $125. 


FURNITURE 


THE FURNITURE MANUFACTURER, Grand 
Rapids, Mich., a national magazine of widespread 
interest in the furniture manufacturing industry, 
wood-working field and manual training schools. 
In direct contact with manufacturers, purchasing 
agents, superintendents and foremen in 90 per 
cent of all furniture factories rated $15,000 and 
over. A business paper that completely covers 
furniture manufacturing field. Established 1880. 


Published monthly on the Sth. Final forms close 
the 1st of the current month. Page rate: 1 time, 
$90; 12 times, $60; fractions, pro rata. Full 
page, 7x10. Subscription, $3. ember of A. B. 
C. and A. B. P., Inc. 


"4 

FURNITURE ReEcorp, Grand Rapids, Mich., the 
oldest A. B. C. publication serving retail furniture 
and home furnishings field. Carries more na- 
tional advertisers using only one paper in each 
field than any similar medium; 70.4 per cent of 
its circulation concentrated in the 13 states in 
which are located 65.4 per cent of wall furniture 
dealers rated $35,000 and over. Established 1900. 
Published 1st of month. Forms close 14th pre- 
ceding month. Page rate: 1 time, $150; 12 
umes, $100; fractions, pro rata. Full page, 7 
x 10. Subscription, $3. Member ot A. B. C. 
and A. B. P., Jac. ’ 


_ FURNITURE Faprics, published by Hetty Pub- 
lishing Corporation, 420 Lexington Ave., New 
York City. Published semi-annually on the 15th 
of March and September. Forms close 1st of 
month of publication. Devoted exclusively to 
furniture coverings and issued at the two buying 
seasons of the furniture manufacturing industry. 
Controlled circulation of 6,000 going to the 
Stylists and buyers of all manufacturers of up- 
holstered furniture. Also covers the larger jobber 
and dealer outlets. ‘Type page size, 7x9%. Page 
raté, $150. This publication allows manufac- 
turers to place swatches of material in full-page 
advertisements. Additional cost of swatches, $75 
for the first swatch, and $55 for additional 
swatches in the same advertisement. Sample 
copies furnished upon request. 


GOLF CLUBS 


GOLFDOM cover golf clubs, their buildings, 
courses and shops; their construction, equipment, 
operation and maintenance. A billion dollar field, 
buying a hundred million yearly, and growing at 
amazing speed. Every president, greens chairman, 
house manager, professional and greenskeeper ot 
very golf club in America receives an individual 
copy of every issue of GOLFDOM. These men con- 
stitute the field buying power. A sworn state- 
ment of 16,300 circulation. GOLFDOM is pub- 
lished the 1st of each month at 236 N. Clark 
St., Chicago; telephone State 3160. New York 
representative, Albro C. Gaylor, 20 Vesey St.; 
telephone, Fitz Roy 8173. 


HARDWARE 


HARDWARE AGE, with which is combined Harp- 
WARE DEALERS MAGAZINE, 239 W. 39th St., New 
York City. Published every Thursday by The 
Iron Age Publishing Company. Charter member 
A. B. C. and A. B. P., Inc. Founded 1855. 
National business paper hardware industry. De 
voted to retail and wholesale hardware merchan- 
dising. Subscription rate, $3 per annum—the 
highest rate of any hardware paper. A. B. C. 
circulation, Dec. 31, 1928—20,114. Publishes 
more pages of advertising than all other national 
hardware papers combined, plus substantial 
margin. Used by more than 71 per cent of all 
hardware advertisers—almost twice as many as use 
next ranking paper. Rates: page, 52 times, $155; 
26 times, $165; 13 times, $194; 6 times, $216; 
1 time, $230. Type size, 7x10. Forms close 10 
days in advance of publication. Representatives 
— Chicago, Philadelphia, Boston, New 

ork. 


HEATING AND VENTILATING 


DoMEsTIC ENGINEERING, 1900 Prairie Ave., 
Chicago. Established 1889. Read by the entire 
industry—heating contractors, master plumbers, 
ventilating engineers, consulting engineers, job- 
bers, salesmen and manufacturers. Published every 
other Saturday. Forms close 10 days previous. 
Page size, 7x10. Page: 1 time, $260; 13 times, 
$225; 26 times, $190. Subscription price, $2. 
Agency commission, 15 per cent; 2 per cent cash 
discount. Member A. B. C. New York, 110 E. 
42nd St., telephone Ashland 8111 and 8112; 
Detroit, Donovan Bldg., telephone Euclid 3694; 
Philadelphia, 1507 Winanch Bldg., telephone 
Rittenhouse 2285; Pittsburgh, 609 Chamber of 
— Bldg., Bell telephone Atlantic 8741- 
8746. 


HEATING AND VENTILATING. Established 1904. 
$21—Sth Ave., New York, N. Y. Published 
monthly. Forms close 15th of previous month. 
Type page, 7x10. Page rate: 1 time, $163; 12 
times, $125 per issue. Member A. B, C. and 
Associated Business Papers. Subscription price, 
$2 a year. Reaches heating and~ventilating engi- 
neers, central station heating engineers, board of 
education engineers and the big heating and _ven- 
tilating contractors. Western manager, 

Steeg, 228 N. La Salle St., Chicago. 


HEATING, PIPING AND AIR CONDITIONING (3 
Domestic Engineering Publication), 1900 Prairie 
Ave., Chicago, published monthly on the first. 
Closes two weeks before publication date, A 
strictly technical journal covering heating in all 
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HEATING and VENTILATING (Cont.) 


its forms applicable to the larger types of con- 
struction, process piping of all kinds used in in- 
dustrial plants and air conditioning in its broad 
meaning of temperature, circulation, humidifica- 
tion and purification. Read by consulting engi- 
neers, contractors and engineers in industrial 
plants, hospitals, schools, hotels, institutions, etc., 
all of whom are concerned with the design, instal- 
lation and maintenance of systems and equipment 
in this field. Rates: Page, one time, $225; six 
times, $200; 12 times, $175. Half page, one 
time, $160; six times, $120; twelve times, $100. 
Quarter page, one time, $100; six times, $80; 
twelve times, $60. Eighth page, one time, $60; 
six times, $50; twelve times, $40. Agency com- 
mission, 15 per cent, 2 per cent cash discount. Page 
size, 7x10 in. Half page, 7x47% or 10x3 7/16 in. 
Quarter page, 7x23%% or 37/16x47% in. Eighth 
page, 7x1¥g or 3 7/16x2% in. 


HIGHWAY CONSTRUCTION 


HIGHWAY BUILDER, Third and State Sts., Har- 
risburg, Pa. A monthly, edited, published and 
collectively owned by road and street pavers. Dis- 
tributed free for the good of their industry to 
road and street pavers throughout the United 
States. Official organ of state-wide contractors’ 
associations in New York, New Jersey, Pennsyl- 
vania, Virginia, West Virginia, Ohio, Indiana, 
Kansas, South Carolina, Wisconsin and Michigan, 
also Contractors’ Association of Philadelphia. 
Free circulation limited to paving constructors. 
Every reader is a large buyer of construction 
equipment. Advertisers using HIGHWAY BUILDER 
waste no money in offering their wares to those 
who do not buy. Yearly advertising rates: page, 
$72.00; half, $40.00; 6-time rate, page, $80.00; 
half, $43.00; less than 6 times, page, $88; half 
page, $46.00; less than half page, $3.20 per 
column inch. Agency commission, 15 per cent. 
Forms close 20th of each month. Type page size, 
74x10. National circulation, 5,100 copies. 


INDUSTRIAL 


MANUFACTURERS RECORD, Baltimore, Md. For 
47 years South’s leading industrial construction 
and business paper. Member A. B. P. and A. B. 
C. Published every Thursday. Forms close 8 
days preceding. Type page, 7x10 inches. Finan- 
cial and special one-time advertisements, $150 a 
page. For regular scheduled advertising: one- 
time page rate, $126; 52-page rate, $06. No 
commissions. Subscription price, $6.50. Distri- 
bution, 14,000 copies weekly, of which 85 per 
cent are South. Reaches executive and operative 
officials of South’s important industrial, railroad, 
financial, public utility, engineering and construc- 
tion enterprises, as well as public officials, archi- 
tects, engineers, contractors and others in direct 
charge of South’s important activities. Approxi- 
mately 70.000 items published annually in Con- 
struction Department, same information published 
in advance in Waily Bulletin, which is sent to 
regular advertisers to help them develop Southern 
business. Branch offices: New York, Chicago, 
Cincinnati. 


Mitt & Factory ILLusTRATED. 420 Lexington 
Ave., New York, N. Y. Published monthly by 
Conover-Mast Corporation, on 1st of month. 
Last forms close 10th of preceding month. Type 
page, 7x10. Rates: Twelve pages, $165 per page; 
six pages, $186; less than six pages, $200 per 
page, based on total number used within one 
year. Cover and special position rates on re- 
quest. Circulation built and maintained by a 
syndicate of mill and machinery supply distrib- 
utors throughout the United States who furnish 
the names of men in the large industrial plants 
who influence and specify the purchase of indus- 
trial machinery, supplies and equipment. Each 
copy is paid for by the distributors. Chicago 
office, 333 N. Michigan Ave.; San Francisco 
office, 681 Market St. 


MateriAts HANDLING & DISTRIBUTION. 420 
Lexington Ave., New York, N. Published 
monthly on first of month by Scientific Press, 
Inc., affiliated with Federated Business Publica- 
tions. Last forms close 10th of preceding month. 
Type page, 7x10; three columns to page. Rates: 
twelve pages, $125 per page; eight pages, $135; 
six pages, $145; four pages, $150; less than 
four pages, $170 per page, based on total num- 
ber used within one year. Cover and _ special 
position rates on request. Reaches important 
executives in all industries interested in the 
handling and physical distribution of materials 
from raw to finished product. Total circulation, 
7,500. Subscription rate, $3 a year. Chicago 
office, 333 N. Michigan Ave.; San Francisco 
office, 681 Market St. 


INSURANCE—Life 


THE INSURANCE SALESMAN—'‘For Life Insur- 
ance Field Workers’’—222 East Ohio St., Indian- 
anolis. Indiana, published monthly. Forms close 
10th ot preceding month of issue. Tyne page, 
7x 10%. Page rates: 1 x $250.00; 3 x $220.00; 


6 x $210.00; 12 x $200.00. Preferred positions 
20 per cent additional. Agency commission, 15 
per cent ten days, 10 per cent otherwise to other 
than insurance company accounts. 

A national insurance magazine devoted to sales 
and educational material for life insurance com- 
pany executives, branch managers and salesmen, 
having the largest circulation of any insurance 
“—~ published. Member A. B. P, and A. 


INSURANCE—Fire, Casualty & Surety 


RouGcH Notes—‘‘The Business Magazine of In- 
surance’’—222 East Ohio St., Indianapolis, In- 
diana, published monthly. Forms close 25th of 
preceding month of issue. Type page, 7x101%4. 
Page Rates: Two-color cover positions excepting 
front—(red and black): 1 x $160.00; 3 x 
$130.00; 6 x $120.00; 12 x $112.50. One-color: 
1 x $125.00; 3 x $99.00; 6 x $90.00; 12 x 
$82.50. Preferred positions, 20 per cent additional. 
121% per cent agency commission to other than in- 
surance company accounts. 

A national insurance magazine devoted to sales, 
educational, advertising and management material 
tor Fire, Casualty and Surety insurance company 
executives and agents. Member A. B. C. 

Send for copy, ‘‘Analysis Local Agency Field 
Covered by Rough Notes.’’ 


IRON AND STEEL 


THE IRON AGE, New York City. Weekly. 
Established 1855. Charter member A. B. C. and 
A. B. Subscribed to by companies manufac- 
turing iron and steel, automobiles, machinery, 
plant equipment, tools, metal goods and all sim- 
ilar products made by and used in the metal 
trades. Read by executives in these plants for its 
price quotations, market news, new equipment 
items, articles on production, management and 
marketing as applied to this field, and for buying 
information. Published Thursday, closing eight 
days previous: when proofs are required for okay. 
two weeks previous. Page size, 7x10 inches. One 
page, $128: 6 pages, $120; 12 pages, $116: 26 
pages, $108; 52 pages, $100. No commissions. 
Subscription, $6. 


MILK INDUSTRY 


MILK PLANT MONTHLY, 327 S. La Salle St., 
Chicago. Covers fluid milk industry: read by 
managers, superintendents. scientific and technical 
staff, foremen, etc. Published on the Sth. Ad- 
vertising forms close 20th preceding. Type page 
size, 714x10. Subscription price, $1. One-time 
page rate. $85; half page, $48; quarter page, $30; 
12 times, page, $75: half page, $40; quarter page, 
$24; eighth page, $15. 


MUSIC 


THe Music Trade REVIEW. Published 
monthly by Federated Business Publications, Inc.. 
at 420 Lexington Ave., New York. Published 
the 1st of each month; advertising forms close 
on the 20th of the month preceding. Type page, 
8114x1214. One-time page rate, $180; twelve- 
time page rate, $150. Agency discount, 13 per 
cent; cash discount, 2 per cent ten days. Sub- 
scription price, $2. Established 1879. Serving all 
branches of the music industry, including pianos, 
phonographs, radio, band instruments, string 
instruments, sheet music, supplies, accessories, etc. 
The dominant magazine devoted to the interest 
of the general music merchant. 


t 
PREMIUMS 


Tue Novetty News. Published by the Fed- 
erated Business Publications, Inc., 420 Lexington 
Ave., New York. Devoted to advertising and 
sales promotion through the use of premiums, 
prizes, combination sales and advertising spe- 
cialties. Circulation covers both users of such 
merchandise and jobbers, dealers and salesmen 
who prepare plans and sell merchandise to be 
used in this way. Published monthly on the 
25th. Forms close on the 10th. Type page, 
8x10. 12 pages, $120 each; 6 pages. $135; 
single page, $150. Subscription, $3. 


PRINJING 


THE INLAND PRINTER, 330 S. Wells St., Chi- 
cago. Established 1883. The practical national 
business and technical journal for executives and 
employes of the printing and_ allied industries. 
Pre-eminently the most influential magazine of its 
kind, containing departments conducted by_ spe- 
cialists. Published the first of each month; forms 
close 15th of month preceding date of issue; type 
page size, 634x10; one-time page rate, $170; 
twelve-time page rate, $140; actual sworn net 
paid circulation, 12,472; subscription price, $4. 
Through the INLAND PRINTER the _ advertiser 
reaches the actual buyer. Member A. B. C. and 
Aah: F- 


RADIOS AND TALKING MACHINES 


TALKING MACHINE WorLD & Rapro-Music 
MERCHANT, Federated Business Publications, Inc., 
publishers. 420 Lexington Ave., New York; pub- 
lished the 15th of each month; advertising forms 
close on fifth of same month; type page, 12% 
high by 8%4 wide; one-time page rate, $200; 
yearly rate, $160; quarter-page rate holder, $50 
per issue; agency commission, 13‘per cent; cash 
discount, 2 per cent; subscription price, $2 
United States, $3 in Canada, $4 other countries. 
The recognized leader and dominant trade jour- 
nal of the radio-music industry. Reaches the 
dealers, jobbers and manufacturers whose inter- 
est lies in this important field, and -offers manu- 
facturers of radio-music products an exceptional 
opportunity to reach efficiently their most prof- 
itable market. 


RAILWAYS 


RAILWAY PURCHASES AND STORES, 9 S. Clinton 
St., Chicago, considered their personal magazine 
by —t purchasing agents and_storekeepers, 
indicated by the fact that during this past year 
60% of the matter published was contributed by 
railway officials themselves. . . . 28 pages 
er issue. Our subscription list includes the 
uyers for over 90% of all railroad mileage in 
North America. Published monthly on the 1st: 
forms close 25th of preceding month; type page 
size 7x10, two columns to page. Rates: less than 
3 pages per vear, $130.00 per page; 3 pages, 
$120.00; 6 pages, $110.00; 12 pages, $100.00. 
Advertising pases Commission, 13% 30 days, 
less 2% cash discount 10 days from invoice date. 


RESTAURANTS 


THE AMERICAN RESTAURANT MaGAZINE—the 
magazine for eating places. Published by Pat- 
terson Publishing Company, 5 S. Wabash Ave., 
Chicago. The recognized authority of the res: 
taurant industry with greater circulation than any 
other paper in che institutional field. Its purpose, 
by examples and experiences of restaurant owners 
is to teach better and more successful operating. 
Read by owners and buyers of service restaurants, 
cafeterias, lunchrooms, tearooms, industrial res- 
taurants, hotels, clubs, etc. Published monthly. 
Forms close 15th ‘ot previous month. Type page, 
7x10, three columns to page. Rates, $150 per 
page; halves, $90; quarters, $45; by the year. 
Subscription price, $2.00 per year. Agency com- 
mission, 15 per cent. 2 per cent cash discount. 
12,000 copies. Of course it’s A. B. C. 


ROAD BUILDING 


HIGHWAY ENGINEER & CONTRACTOR, published 
by the International Trade Press, Inc., 53 W. 
Jackson Blvd., Chicago. Monthly, published on 
the ist; forms close 20th of preceding month. 
Covers the complete highway building field, reach- 
ing the active road builders in the contracting 
field and state and county highway engineers and 
county commissioners who are responsible for let- 
ting contracts. ‘lhis group buys equipment and 
materials necessary in the $1,250,000,000 construc- 
tion and maintenance program each year. 15,000. 
Page rate, $150 on vearly basis. New York office, 
250 Park Ave.; telephone Murray Hill 3157. 


ROADS AND STREETS 


ROADS AND STREETS, a Gillette publication with 
a guaranteed (audited) circulation of 27,000 
monthly. A monthly magazine serving the high- 
way industry exclusively. Covers highway and 
street design, construction and maintenance, traf-. 
fic control, engineering economics and other sub- 
jects directly related to this specialized field. 
Readers include: 13,910 road and street contrac- 
tors and 1,525 other contractors; 3,113 state high- 
way engineers and their principal assistants; 3,735 
city engineers, city managers, street and park 
superintendents and other municipal officials; 
2.630 county engineers and county commissioners ; 
41? libraries and university students; 1,059 dis- 
tributors and manufacturers and 616 unclassified 
readers. Rate for 12 insertions, $165 per page. 
Published at 221 E. 20th St., Chicago, Ill. New 
York office, 420 Lexington Ave.; Cleveland of- 
fice, 953 Leader Bldg.; San Francisco office, 703 
Market St. 


RUBBER 


INDIA RusBeR Word. Published on the Ist 
of each month. Forms close 20th of month pre- 
ceding. Type page 7x10. One time page rate, $110. 
Twelve-time page rate, $77.92. Subscription 
price, $3. Industrial paper devoted to all 
branches of the rubber manufacturing industry, 
with a world-wide circulation. Established 1889. 
Read by company executives, chemists and engi- 
neers. Published by Federated Business Publica- 
bg Inc., 420 Lexington Ave., New York, 
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SELLING 


SALES MANAGEMENT, est. 1918, 420 Lexington 
Ave., New York. Western office, 333 N. Mich- 
igan Ave., Chicago. Published weekly, on Sat- 
urdays. Type page, 7x10. Page rate, $175; two 
columns, $135; half page, $120; single column, 
$75. Subscription price, $4.00 a year for 53 
issues, including this Reference Number. Editorial- 
ly it concentrates on the marketing problems of 
manufacturers distributing nationally, | Members 
A,B. ©, end A: B.-B.,. inc. 


STONE AND CEMENT PRODUCTS 


Pir AND Quarry, 538 S. Clark St., Chicago. 
Established ctober, 1916. Circulation 7,000 
covers all of the 5,749 power-operated sand, 
gravel, crushed stone, cement, gypsum, lime, etc., 
pits, quarries and mills. The only medium com- 
pletely covering the pit and quarry field. Pub- 
lished every other Wednesday. Forms close pre- 
ceding Wednesday. Type page, 7x10. Twenty-six 
page rate, $85; thirteen page, $95; one page, 
$115. Rates on covers, inserts, special positions 
and colors on application, 


Pir AND QuaRRY HAND Book, 538 S. Clark 
St., Chicago, Ill. Established 1923. Published 
annually, complete authoritative operating 
manual and buyers guide for operators of ce- 
ment, lime, gypsum, sand and gravel, stone and 
other non-metallic mineral plants. Arranged in 
sections by subjects. An appropriate equipment 
catalog section on machinery, supplies and serv- 
ices follows each section of technical or semi- 
technical text. Rates for catalog space, per page, 
per year: 1 page, 1 year, $140; 2 pages, $130; 
3 pages, $125; 4 pages, $120; 5 pages, $115; 6 


pages, $110. One page, 2 years, $135; 2 pages, 
$125; 3 pages, $115; 4 pages, $110; 5 pages, 
$105; 6 pages, $100. One page, 3 years, $130; 
2 pages, $120; 3 pages, $110; 4 pages, $105; 5 
pages, $100; 6 pages, $95. Circulation includes 
all of the 5,749 individual power-operated plants, 


TILES AND TILE WORK 


TILES AND TILE WorK, a Gillette publica- 
tion, with monthly circulation of 2,500, distrib- 
uted to tile contractors, tile dealers and tile manu- 
facturers, 
er page. 


TIRES 


Tires, 420 Lexington Ave., New York City. 
“The Trade Paper of the Tire Industry.’’ Pub- 
lished monthly on the 15th. Advertising forms 
close on 5th of same month. Type page, 714x10. 
One-time page rate, $150; 12-time rate, $125. 
Agency discount, 13-3 per cent. Subscription 
price, $2. Devoted completely and exclusively to 
the interests of the tire and tire accessory manu- 
facturers, jobber, dealer and tire repair man, 
Master Tire Station and its diversitied services with 
especial emphasis on the merchandising side. A 
100 per cent tire trade circulation affording a di- 
rect approach to all connected with the industry. 


THE TIRE RATE BooK, 420 Lexington Ave., 
New York City. Published annually in April. 


Forms close month preceding. Type page, 634x6). 
Page rate, $100. Agency discount, 13 per cent, 
3 per cent. Single copy price, $1. A handbook 
and reference book of necessary information for 
all members of the tire trade. 


TRAFFIC AND TRANSPORTATION 


Motor FREIGHT, a Gillette publication, with 
monthly circulation of 2,500, distributed as fol- 
lows: to franchised common carriers operating 
under permit of public utility or railroad com- 
mission of each state, known as Public Utility 
Companies, from one city to another over definite 
routes. Rate fof 12 full-cees insertions, $60.00 
per page. Published the 1st of each month at 
221 E. 20th St., Chicago, Ill. Subscription, $2.00 
per year. New York office, 420 Lexington Ave. ; 
Cleveland office, 953 Leader Bldg. ; San Francisco, 
703 Market St. 


MatTeERIALS HANDLING & DISTRIBUTION. 420 
Lexington Ave., New York, N. Y. Published 
monthly on first of month by Scientific Press, 
Inc., affiliated with Federated Business Publica- 
tions. Last forms close 10th of preceding month, 
Type page, 7x10; three columns to page. Rates: 
twelve pages, $125 per page; eight pages, $135; 
six pages, $145; four pages, $150; less than 
four pages, $170 per page, based on total num- 
ber used within one year. Cover and special 
position rates on request. Reaches important 
executives in all industries interested in the 
handling and physical distribution of materials 
from raw to finished product. Total circulation, 
7,500. Subscription rate, $3 a year. Chicago 
office, 333 N. Michigan Ave.; San Francisco 
othce, 681 Marker St. 


Who Directs Your Good Will Advertising? 


Good Will Advertising, properly directed, will build new business 
for you and insure future patronage from present customers. Good 
Will, which is to say advertising through merchandise, must be 
under the direction of persons familiar with this phase of adver- 
tising to be most successful and economical. 


Placing your Good Will Advertising with W. P. Bushell & Co., 
Inc., assures you of expert council both in the selection of mer- 
chandise and the formulating of plans for its use. You are relieved 
of every detail. ; 


Bushell service costs the client nothing, yet he enjoys the advantages 
resulting from large purchases for all those we serve. 
’ A 


Among Bushell clients are U. §. Rubber Co., Graybar Electric Co., 
Westinghouse Electric & Mfg. Co., and Pennsylvania R.R. Co. 


Your request will bring information as to the adaptability of this 
service to your business—and of course without obligation to you. 


W. P. BUSHELL & CO.., Inc. 


NEW YORK, N. Y. 


420 Lexington Avenue 
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MATERIALS 


RESULTS OF TWO SALES MANAGEMENT SURVEYS 


Supplemented by Recommended Lists of Producers of Advertising Materials 


This section gives the results of two surveys by SALES 
MANAGEMENT—a direct-mail survey and a “straw vote” among 
national advertisers to get their recommendations of producers 
of advertising materials. 


Any sales or advertising executive who may contemplate an 
enlargement of his direct-mail activities will therefore find in 
this section suggestions as to how best to proceed, based on 
the results of the direct-mail survey, as well as where to buy 
the materials necessary for such increased activities, such as 
addressing machines, lists, advertising specialties, printing, 
lithographing, paper, envelopes, catalog covers, etc. 


In the direct-mail survey nineteen questions were asked, as 
follows: 
1. Is your direct-mail designed to get inquiries, orders, or 
both? 
Do you offer a booklet, sample of special price? 
Upon what terms is your product offered? 
What percentage of inquiries result in sales? 
From what sources are your mailing lists compiled? 


Which of the various mailing list sources do you find 
most productive? 


Is the production work of your direct-mail completed 
in your organization or is it sent outside, or do you 


complete part of it and have the balance produced out- 
side? 


What addressing, mailing and sealing equipment do you 
use? 


Do you keep a stencil list? 


Are your stencil lists made up of prospects, customers 


or both? 


Do you arrange your stencils alphabetically, geographic- 
ally, or otherwise? 


How many names do you use for testing purposes? 
If test proved profitable on one list, do you test other 
lists? 


Do your final mailings produce the same percentage 
of returns as indicated by your tests? 


What type of mailing pieces do you use? 


Do you use a standard envelope for all mailings or 
do you use especially designed envelopes for part or all 
of your direct-mail work? 


What do you use to make it convenient for prospect 
to reply? 


How far ahead of actual mailing do you order and 
prepare mailing material? 


What general items do you include in figuring your 
direct-mail cost? 


Will your direct-mail be reduced or increased next 
year? 


The answers to the questions are given beginning on the 
next page. 


Desiring to find out the firms best suited for supplying 
advertising accessory materials, SALES MANAGEMENT sent a 
questionnaire to several thousand national advertisers and asked 
them to suggest reliable printers, lithographers, list houses, 
etc., whose work they could recommend. Many thousand 
recommendations were received and the lists and tabulations 


that follow are based almost entirely on the results of this 
questionnaire. 


The lists of printers, lithogranhers, engravers, paper and 


envelope manufacturers, etc., that follow are, therefore, recom- 
mended sources. 
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it poss ible 


to reduce 
CO 


OT entirely. Not while competition 
for space puts a premium on origi- 
nality. Not while inspiration and a genuine 
flash of genius can lift a product right out 


of the competitive rut. 


But we have proved that it zs possible, 
without in the least restricting originality 
or confining imagination or suppressing 
the daring of initiative, to formulate a set 
of well-defined principles of successful 


store display— 


Principles that make possible the im- 
mediate correct classification of any display 
problem—that im- 
mensely facilitate the 
correct solution of that 
problem —that eli- 
minate a substantial per- 
centage of the “gamble” 
generally considered 
inevitable in display. 

These principles are 
the gradual crystalli- 
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zation of conclusions based on data that 
cover a complete generation—on a slow, 
painstaking accumulation of facts acquired 
through an experience of a quarter 


century. 


And while we do not by any means 
claim for these principles the infallibility 
of a mathematical formula, we have seen 
some revolutionary improvements in 
results come about through their correct 
application to a problem of Window or 


Counter Display. 


Any executive of the Einson-Freeman 
organization will con- 
sider it a pleasure 
to give you concrete 
examples of their 
recent success — as 

well as a practical dem- 

Onstration of how 

they would work on 

your own problems of 


display! 
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Lithographers 


OFFICES AND COMPLETE MANUFACTURING PLANT 
511-519 East 72nd Street - 


New York City 


MANAGEMENT 


DIRECT MAIL SURVEY 


(Based on Sales Management’s Questionnaire to Leaders) 


ALES MANAGEMENT MAGAZINE, in order to obtain 

a true cross-section view of exactly what successful ad- 

vertisers are doing, sent questionnaires to 3,400 direct 
mail users, The questionnaires covered two pages and asked 
for pertinent facts. As some of the questions called for 
figures not generally disclosed, we did expect far less re- 
plies than were received. Approximately 24 per cent of those 
who received the questionnaire filled it in and returned it. 
After careful and painstaking tabulation, some few replies 
were rejected as incomplete. 


The facts, as here presented, represent today’s practice of 
730 direct mail users. Advertising agencies, mail order houses, 
publishers, department stores, manufacturers, jobbers, public 
utilities, and banks are but a few of the many fields covered. 
Replies tabulated include those received from small, medium 
and large towns in agricultural, urban and industrial sections 
of the country. All states are represented. 


The questions asked, together with a complete chart of 
the replies and comments, follow:— 


1. Is your direct mail designed to get inquiries, 
orders, or both? 


40.7% advertise for inquiries. 
33. % advertise for orders and inquiries. 
26.3% advertise for orders. 


Approximately 41 per cent of direct mail advertisers de- 
sign their appeals to arouse sufficient interest in their prod- 
uct or service to warrant inquiries. These inquiries come in 
on coupons or return cards and ask for further information 
or to make it possible for the advertiser to send a salesman. 
Thirty-three per cent design their appeals so that orders or 
inquiries may result. Twenty-six per cent construct their 


mailing pieces so as to eliminate inquiries and thus secure 
orders only. 


2. Do you offer a booklet, sample or special price? 


56.6% offer booklet. 

33. % offer sample. 
9.8% offer special price. 
0.6% offer premium. 


It is interesting to ‘note that a few direct mail advertisers 
offer all three,—booklet, sample, and special price. The spe- 
cial price is usually reserved as a final resort where a fol- 
low-up series is designed. With respect to manufacturers 
and jobbers who solicit business from retailers; a special 
price is sometimes offered as an inducement to get new ac- 
counts. A number of advertisers use the booklet and sample; 
some use booklet and special price. About 57 per cent fea- 
ture a booklet; 33 per cent offer a sample; and about 10 per 
cent offer a special price. Less than 1 per cent offer a 
Premium. A premium is usually a novelty of some kind, 
such as a wallet for the new size paper money. Special 
Prices and premiums are made available usually in such cases 
where the prospect accepts the offer within a short limit of 


time, 
3. Upon what terms is your product offered? 


36.3% ask for cash with order. Money back guarantee. 
33.1% offer goods on approval. 


18.7% send goods C. O. D. Pay postman or expressman. 
6.3% ask for cash with order. No guarantee. 
4.2% offer time payments. 
1.4% ask for deposit or sight draft. 


In this case, the great majority accept the regular trade 
terms. The chart indicates the percentages of all offers ex- 
cepting the regular trade terms. Thirty-six per cent ask for 
cash with order on a money-back guarantee basis. An addi- 
tional 6 per cent ask for cash with order, but do not insert 
the money-back clause. Just how much this absence of the 
guarantee affects the returns will never be known. It is sug- 
gested that the money-back guarantee be tested against terms 
without the guarantee. Thirty-three per cent send for goods 
on approval. The approval period ranges anywhere from 
three days to two months. About 19 per cent send their 
goods C. O. D., payment to be made to the postman or to the 
expressman. A little more than 4 per cent of the advertisers 
whose product or service involves comparatively large 
amounts offer time payments. Comparatively few ask for a 
deposit or a sight draft. 


4. What percentage of inquiries result in sales? 


The direct-mail advertisers, whose appeals ask for inquiries 
only, state that anywhere from 2/10 of 1 per cent to 100 per 
cent of the inquirers eventually’ materialized into sales. The 
average percentage is 25.45 per cent. 

Advertisers who ask for either inquiries or orders, sales 
result from 3/4 of 1 per cent to 100 per cent. The average 
percentage of inquiries resulting in sales is 29.43 per cent. 
Advertisers who seek orders only and who, as a result of 
their advertising derive some inquiries, secure a higher per- 
centage of orders than do the other two groups. Inquiries 
in this case range from 1 per cent to 100 per cent and the 
average is 29.86 per cent. The aggregate, combining those 
who seek orders, inquiries and orders, and inquiries average 
27.7 per cent sales. 


5. From what sources are your mailing lists com- 
piled? 


33.2% compiled from directories. 

22. % compiled from mailing list companies. 

16.9% compiled from salesmen’s reports. 

16.5% compiled from inquiries from periodical advertising. 
7.9% compiled from customers. : 

1.5% compiled from canvass. 

2. % compiled from various other sources. 


One-third of the mailing lists are derived from various 
directories. As shown on the above chart, the percentage is 
considerably greater than that of any other group and closely 
approximates the percentage of any two groups. Twenty-two 
per cent secure their lists by purchasing them from list pub- 
lishing houses. The next chief source is that which results 
from advertising run in newspapers, trade publications and 
magazines. Seventeen per cent, and incidently one of the 
most profitable sources, is those derived by the salesmen. A 
little less than 8 per cent of the lists are secured through 
satisfied customers. 1 1/2 per cent of the mailing lists are 
derived through personal canvass. Two per cent are derived 
from various other sources. These miscellaneous sources in- 
clude voting lists, newspaper society notes, lists of graduates 
from various schools, automobile registrations, association 
and club membership rosters, telephone books, real estate 
reports, tax reports, and through the cooperation of the 
Chambers of Commerce. 
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DIRECT MAIL SURVEY—(Continued) 


6. Which of the various mailing list sources do 
you find most productive? 


43.4% find most profitable salesmen’s reports. 

17.2% find most profitable lists of customers. 

16.2% find most profitable directory lists. 

11.6% find most profitable mailing list companies. 

9.9% find most profitable inquiries from periodical advertis- 
ing. 

1.7% find most profitable other sources. 


It is quite evident from the replies that the names of pros- 
pects submitted by salesmen produce far better returns than 
do lists compiled from other sources. The next in order of 
preference is that of lists made up of customers. Aside from 
the lists especially compiled of names recommended by sales- 
men and customers, directories are undoubtedly the better 
source of lists. In fact, 16 per cent of the direct-mail adyer- 
tisers prefer directories. Next in order are the lists supplied 
by mailing list houses. It is interesting to note that lists 
obtained from inquiries in response to advertisements appear- 
ing in periodicals are poorer in productiveness than others. 
Less than 2 per cent of the direct-mail users find miscel- 
laneous lists mentioned in question 5 to be productive. 


7. Is the production work of your direct mail 
completed in your organization or is it sent 
outside, or do you complete part of it and have 
the balance produced outside? 


42.8% divide mail advertising between own plant and outside 
organizations. 

39.4% produce their own direct-mail advertising. 

17.8% turn production over to outside plants. 


Almost 43 per cent of the direct-mail advertisers have their 
direct-mail produced in part in their own plant and part out- 
side. In most instances the writing of the appeals, layout, 
and planning are done in the organization. A great number 
use outside sources only during the busy season when it 
would not be advisable to employ temporary help. Thirty- 
nine per cent produce their own direct-mail advertising, al- 
though a few of these have the printing, other than processed 
letters, done outside. About 18 per cent have all productive 
work done outside. A number of this last group are con- 
templating the installation of equipment so as to have closer 
control over the mailing lists and dates of failing. 


8. What addressing, mailing and sealing equip- 
ment: do you use? 


54.8% of equipment is—addressing machines. 

22.9% of equipment is—machines for sealing and stamping. 
14. % of equipment is—letter process or duplicating machines. 
3.3% of equipment is—meter machines. 

2. % of equipment is—automatic typewriters. 

15% of equipment is—folding machines. 

1.5% of equipment is—various other machines. 


54.8 per cent of the direct-mail advertisers are equipped 
with Addressograph, Elliott-Fisher, Belknap, Derby and other 
addressing machines. A little less than 23 per cent are equip- 
ped with sealing and stamping machinery, not including meter 
machines. But 3.3 per cent have their own meters. Four- 
teen per cent have multigraph, multipost, mimeograph and 
other processed letter machines and but 2 per cent are 
equipped with automatic typewriters. One-fifth per cent have 
folding machines and, as far as replies indicate, but one firm 
uses a silent folder. 

Forty direct-mail users are completely equipped with elec- 
trically operated addressing, mailing and sealing machinery. 


9. Do you keep a stencil list? 


84.3% maintain stencil lists. 
15.7% do not maintain stencil lists. 


_§4.3 per cent maintain stencil lists and 15.7 per cent keep 
lists not on stencils, but on cards or other indexes. 


10. Are your stencil lists made up of prospects, cus- 
tomers, or both? 


82.5% include customers and prospects. 
11.3% include customers only. 

4.4% include prospects only. 

1.8% include salesmen distributors. 


Eighty-two and one-half per cent of those who maintain 
stencil lists have lists of customers and prospects. In a great 
majority of instances the customers are segregated from pros- 
pects. Where not ‘segregated they are usually tabulated with 
a signal so that automatic addressing machines can select 
either group. A few concerns, 11.3 per cent, keep stencils of 
their ‘customers only. Where this practice is followed, it is 
common to use numerous lists and to make a stencil for an 
individual only after that individual has made a purchase. 
4.4 per cent maintain a stencil list of prospects only. It 
would not be amiss to suggest that customers be placed on a 
stencil or kept on an index of some kind so that as condi- 
tions warranted the firm could solicit business direct, par- 
ticularly in such territories where the salesmen’s traveling 
expenses are not commensurate with the business received. 
Less than 2 per cent of the firms keep stencils of their sales- 
men, distributors and agents only. 


11. Do you arrange your stencils alphabetically, 
geographically, or otherwise? 


68.8% are arranged geographically and then alphabetically. 
18.9% are arranged alphabetically only. 

5.5% are arranged by sales territory. 

4.1% are arranged by trade or class. 

2.7% are arranged by other means. 


It seems to be the general plan to arrange stencils geo- 
graphically by their state and town and then to arrange by 
names under each town alphabetically. As shown on the 
above chart, more than 68 per cent arrange their stencils in 
this way. About 29 per cent disregard the geographical loca- 
tion and arrange their stencils alphabetically by name only. 
Five and one-half per cent of direct-mail advertisers arrange 
their lists by sales territory. This arrangement is designed 
to group prospects in any one salesman’s territory, irrespec- 
tive of state, for example, Kansas City, Missouri, and Kansas 
City, Kansas, would come under one territory. Four per 
cent arrange their stencils by trade or industry. The balance 
of the lists (2.7 per cent) are arranged numerically by order 
number, by items purchased, by fraternity or lodge, by date 
of inquiry, by type of account, by railroad serving customer 
and by population of town. 


12. How many names do you use for testing pur- 
poses? If test proved profitable on one list, do 
you test other lists? 


‘ 69.8% make no tests. 
18.4% make test lists and appeals. 
11.8% make test appeals only. 


Practically 70 per cent of direct-mail users make no tests. 
18.4 per cent test each list and appeals. 11.8 per cent test 
the appeals only and continue on all lists should one list prove 
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Direct-Mail 


FOR SUCCESSFUL 


Advertising 


Call One of the Printers Listed Below 


In each of the 42 cities in this list, there is a printer 
who can give superlative service in the preparation 
and execution of successful direct-mail advertising. 
These printers work in close association with 
Charles Austin Bates, Inc., of New York, and call 


on us for analyses, plans, copy and art work. 


During the past year alone, these printers, thru 


our office, made 230 direct-mail campaigns for 
every conceivable type of business. 


We have probably had successful experience in 
your line of endeavor. 


Address inquiries to the city nearest you. If you 
are not situated in a city near one of the associated 
printers, we suggest you write to New York. New 
connections with printers are being made constantly. 


Atlanta, Ga. 
The Ruralist Press 


Baltimore, Md. 
The Adpress 


Boston, Mass. 
Geo. H. Ellis Co. 


Camden, N. J. 
Franklin Artcraft 


Central Falls, R. I. 
The Adam Sutcliffe Co. 


Charlottesville, Va. 
The Michie Company 


Chattanooga, Tenn. 
Purse Printing Co. 


Chicago, Ill. 


Kane-Bowman Printing Co. 


Cincinnati, Ohio 
Seyler Printing Co. 


Cleveland, Ohio 
Ohio Printing Co. 


Fall River, Mass. 
Dover Press 


Glasgow, Scotland 
Gilmour & Dean, Ltd. 


Harrisburg, Pa. 
Nungesser Printing Co. 


Hartford, Conn. 
Finlay Brothers 


Houston, Texas 
O. L. Scrivner Ptg. Co. 


Indianapolis, Ind. 
The Bramwood Press 


Lancaster, Pa. 
Intelligencer Printing Co. 


Lincoln, England 

J. W. Ruddock & Sons 
Louisville, Ky. 

Kentucky Printshop Co. 


Lynchburg, Va. 
Brown Morrison Co. 


Milwaukee, Wis. . 
Meuser & Burton 


Montreal, Canada 
Dodd-Simpson Press, Ltd. 


Nashville, Tenn. 
Baird-Ward Printing Co. 


Newark, N. J. 
Alex. G. Highton, Inc. 


New Orleans, La. 
Steeg Printing & Publ. Co. 


Norfolk, Va. 
The Southern Press 


Paterson, N. J. 
Blauvelt Bros. Company 


Pittsburgh, Pa. 


Herbick & Held Printing Co. 


Reading, Pa. 
E. W. Rettew 


Rochester, N. Y. 
Case-Hoyt Corporation 


St. Louis, Mo. ’ 
Skinner & Kennedy 


St. Paul, Minn. 
H. C. Boyeson Co. 
San Antonio, Texas 


Maverick Clark Litho Co. 


Scranton, Pa. 
The Commercial Printery 


Shreveport, La. 
The Lindsay Co. 


Stamford, Conn. 

Brock Press 
Sydney, Australia 

Bloxham & Chambers, Ltd. 
Union City, Conn. 

Perry Press 
Wichita, Kan. 

Zona Printing Co. 
Williamsport, Pa. 


Williamsport Printing & Bdg. Co. 


Winnipeg, Canada 
Bulman Bros., Ltd. 


Worcester, Mass. 
The Commonwealth Press 


Charles Austin Bates Inc. 


67 W. 44th St., New York 
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DIRECT MAIL SURVEY—(Continued) 


profitable. It is interesting to note that practically ‘all direct- 
mail users who do make tests are organizations who are 
prominent in their field. But 20 individual firms admitted 
that their lists are too small to warrant tests. One of the 
replies stated that they “Send out the dynamite and pray for 
returns.” Another said, “Do not make tests but know we 
should.” Another stated, “It doesn’t pay to make tests.” 

The number of names used in the tests vary from 25 to 
24,000, the average being 1,855 names per test. Five hundred 
and 1,000 seem to be the standard units most generally used. 
Some concerns test percentages of their lists, these ranging 
from 5 per cent to 1/3 of the list, with an average of 10 per 
cent of the entire list. One firm makes its tests by taking 
ull of one state as a unit. 


13. Do your final mailings produce the same per- 
centage of returns as indicated by your tests? 


78% say continuations produce same percentage of business as 
do test mailings. 

18% say continuations produce less than do tests. 

5% say continuations produce better than tests. 


Seventy-eight per cent say that their continued mailings and 
completed mailings produce the same percentage of business. 
A number of those who made this statement were not posi- 
tive, and some said that they should make a closer analysis 
to see if this were true. Of those maintaining a rigid con- 
trol over their mailings, 18 per cent say that their continua- 
tions produce less than their tests. Five per cent make the 
claim that continuations and completions are better in results 
than the tests. 


14. What type of mailing pieces do you use? 


24. % use circular material. 
21.4% use processed letters. 

13.3% use typewritten letters. 

10.9% use catalogs. 

9.6% use four-page letters. 

7.3% wse house organs. 

7.2% use automatically typed letters. 
4. % use blotters. 

1.3% use samples. 

1. % use other pieces. 


First and foremost seems to be the circular material. More 
than 24 per cent of the advertisers use this medium in their 
direct-mail work. Next in order are the processed letters 
which are represented by 21.4 per cent. A little more than 
13 per cent of the direct mail advertisers have their letters 
actually typewritten. The fact that 11 per cent use catalogs 
would indicate that a number of direct-mail users have one 
or limited articles and do not therefore need a catalog to 
describe a complete or extensive line. Illustrated four-page 
letters are used by approximately the same number as use 
catalogs. Note that in connection with the four-page letter 
some firms praise its pulling power, while a few question its 
usefulness. Seven per cent, and this 7 per cent represents 
organizations long in direct-mail work, use house organs. 


15. Do you use a standard envelope for all mail- 
ings or do you use specially designed en- 
velopes for part or all of your direct-mail 
work? 


58.8% use standard size envelopes only. 

24.5% use both standard and special sizes. 

14.7% use special sizes only. 

2. % use window and government envelopes only. 


The standard size seems to predominate, as 58.8 per cent 
adhere to the No. 6 3/4 size, No. 9, No. 10 and other stand- 
ard sizes. About 25 per cent use both standard and special 
sizes. In this case the special sizes are used for the purpose 
of either breaking the monotony of sameness or to emphasize 
some particular feature, either seasonable, price, or style. A 
little léss than 15 per cent use special envelopes only and 
disregard the standard size except for usual business cor- 
respondence. The balance, 2 per cent, use window and gov- 
ernment envelopes only. 


16. What do you use to make it convenient for 
prospect to reply? , 


16.9% enclose business reply envelopes. 
16.2% enclose coupon or order blank with envelope. 
15.3% enclose government postal card. 
_ 10.5% enclose unstamped reply card. 
10. % enclose coupon or order blank. 
9.3% enclose permit reply card. 
6.4% enclose stamped reply card. 
5.7% enclose envelope with stamp on it. 
5. % enclose unstamped envelope. 
4.7% enclose government envelope. 


With the advent of the business reply envelopes and busi- 
ness reply cards the above chart is interesting because it shows 
that 17 per cent use the business or permit reply envelope, 
while 9 per cent use the business reply card. The permit reply 
card is, we believe, gaining more and more recognition. The 
increased number may be attributed to the fact that the public 
in general are getting more familiar with the reply card and 
know that it has value in spite of the fact that no postage or 
postage indicia is used. 16.2 per cent enclose a coupon or 
order blank, together with some kind of return envelope. 
Government postal cards are inserted in the direct-mail ad- 
vertising by 15.3 per cent. 10.5 per cent use the unstamped 
return addressed reply card. This unstamped reply card 
makes it necessary for the prospect to affix a stamp or insert 
it in an envelope. Ten per cent use a coupon or order blank 
so designed as to make it necessary for the prospect to en- 
close it in one of his own envelopes. 6.4 per cent use a plain 
or private mailing card with stamp affixed. 5.7 per cent use 
the return envelopes with the stamp affixed, while 5 per cent 
enclose an unstamped envelope with a return address. Forty- 
seven per cent use the government envelope (where the 
stamp is part of the envelope and can not be removed without 
destroying the envelope). Incidentally, a number of adver- 
tisers should consider the value of the government envelope. 
It might surprise a number of people to know that the addi- 
tional cost of the government envelope would be more than 
offset by the increased returns. 


17. How far ahead of actual mailing do you order 
and prepare mailing material? 


A great majority of advertisers prepare their material 
thirty days in advance of mailing, the average time being 47 
days. One organization prepares their material one day and 
sends it out the next, while another firm prepares direct-mail 
one year in advance. 


18. What general items do you include in figuring 
your direct-mail cost? 


The great majority include material, overhead, labor, copy, 
art work, printing, stationery, postage, equipment and de- 
preciation. This is as it should be, because when any of 
these items are dropped or ignored, the firm would not have 
an accurate cost figure. Just to indicate how some firms 
compute their direct-mail advertising, look at these: ‘“Ma- 
terial and postage only,” “Salaries only,” “Printing only,” 
“Postage only,” “All costs except overhead,” “All costs ex- 
cept cost of preparing copy,” “All costs except labor,” “25 
per cent of operators salary,” “Material, postage and 10 per 
cent of these two items,” “All costs plus 10 per cent of sales- 
man’s time wasted on fake replies,” “Flat overhead, plus $5 
per thousand pieces mailed.” 


, 


19. Will your direct mail be reduced or increased 
next year? 


77.3% will increase in 1930. 
19.1% will remain same as in 1929. 
3.6% will reduce in 1930. 


77:3 per cent will increase their direct-mail advertising in 
1930. 19.1 per cent say that their direct advertising for 
1930 will be the same as in 1929. But 3.6 per cent say that 
they will reduce their direct-mail advertising in 1930. 


SA LT ER S MANAGEMENT 


THE GLOBE MAIL SERVICE, Inc., 


148 West 23rd Street, New York City, can address an 
envelope to every doctor in the United States (140,000) 
in one day. | 


While doing so it will print the letterheads in two 
colors, multigraph the letters and sign them (using spe- 


cial speed letter presses on which they have exclusive 


rights) —also insert in envelopes with the other enclo- 
sures, seal.and stamp the envelopes, which will then be 
delivered to the New York General Postoffice at 32nd 
Street and 8th Avenue for mailing — ALL IN ONE 
DAY. 


The minimum price of such a mailing, if anyone is inter- 
ested, would be a little over $1,000 for the envelopes, 
letterheads, printing, addressing, etc., but the minimum 
postage cost would be $1,375.00 under the new low 
postage rates. 


If the message should be really urgent, the GLOBE MAIL 
SERVICE, Inc., could work into the night and cover 
any or all of the following lists as well: 


75,000 Dentists 2,100 Sanitariums 
60,000 Druggists 18,000 Real Estate Brokers 
11,000 Architects 26,000 Lawyers, Members 
8,700 Osteopaths of American Bar 
6,400 Chiropractors Association 
6,000 Accountants 22,000 Banks, Chief 
4,600 Hospitals Cashiers 


and there would be a 99 per cent guarantee of Postal 
Delivery. 


There are certain other interesting features of this service for corpora- 
tions using general lists or their own private lists. Write Mr. S. M. 
Hopney for descriptive folder. 
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MAILING LISTS AND 
THEIR RELATION TO 
DIRECT MAIL WORK 


By C. J. WiILLIAMs 
Authority on Direct-Mail 


In any direct-mail campaigns, the mail- 
ing list is the foundation on which suc- 
cess is built. If just one-third the time, 
thought and energy were given to the 
list as to other phases of the campaign 
—then the mistakes made with this form 
of advertising would be few. 

Obviously any discussion on mailing 
lists not made in relation to direct-mail 
advertising itself would be very unin- 
telligible. 

Where should the first start be made 
in direct-mail advertising? That is a 
question asked us every day and our an- 
swer is usually summed up in these few 
words, “Every firm should use direct- 
mail advertising on its list of custom- 
ers.” Any advertising that only attracts 
new customers and forgets the old, re- 
sults in the course of time in the slump 
of sales. 

The manufacturer or wholesaler who 
sells to the dealer should have three defi- 
nite mailing lists: 


1. A general prospect list—which 
should include every retailer that is 
known to be a prospect for the 
merchandise offer. 


Live prospect list—this list should 
be made up of firms taken from the 
general prospect list that have in- 
quired about their merchandise and 
should also include those firms from 
which the salesman has received a 
satisfactory interview. 


Customer list—to be made up of 
course by all new and old customers 
as well. 


Any direct-mail advertising sent to the 
general prospect list must be designed 
either to get inquiries or to help pave the 
way for the salesman that is calling on 
that particular trade. 

On list No. 2 direct-mail advertising 
should be designed to not only get orders 
but to keep the prospect sold between 
the salesmen’s calls. 

No. 3, all direct-mail advertising sent 
to the customer list should be specifically 
designed to keep the customers on the 
books. 

It is not always wise for the manufac- 
turer or ‘wholesaler to attempt to main- 
tain his own general prospect list. 

For instance, the food manufacturer or 
grocery wholesaler would find it prac- 
tically impossible to keep up the entire 
list of 282,000 grocers which there are 
in the United States and in a like man- 
ner the manufacturer of dresses would 
find it equally impossible to maintain a 
list of all the general stores throughout 
the United States, of which there are 
about 150,000. A better plan is to send 
all advertising material to a reliable mail- 
ing list house and have them address the 
envelopes or literature direct from their 
reference library. These mailing list 
houses are better equipped to keep these 
lists up-to-date. And since the loss that 
any food manufacturer or wholesaler 
might incur on account of sending his 
advertising material to an inaccurate list 
would run into a lot of money the 
advantages of this suggestion immediately 
manifest themselves. 


Manufacturers or wholesalers who 


MAILING LIST 
HOUSES 


(These firms were recommended by their cus- 
tomers in response to @ SALES 
MANAGEMENT questionnaire) 


Akron, OHIO 
The Ohio Advertising Co., 90 Ash St. 
Austin, TEXAS 


E. L. Steck Co., 9th and Lavaca St. 
Boston, Mass. 
i 88 Pearl St. 


Dickie-Raymond, Inc., 
Cuicaco, Int. 
Buckley-Dement Co., 1300 W. Jackson Blvd. 
Reuben H. Donnelly Corp., 320 E. 21st St. 
Lows Letter Service, 223 W. Madison St. 
R. L. Polk & Co. 
Trade Circular Co., Inc., 166 W. Adams St. 


CLEVELAND, OHIO 
Advertising & Addressing Co., 2307 Chester 


ve. 
The Eclipse Electrotype & Engraving Co., 
1457 Superior Ave., 
Ohio Printing Co., 
Des Mornes, Iowa 
The Farmers Market Bulletin, 707 Locust St. 
Derroit, MicH. 
Direct Advertising Service, Inc., 2842 W. 
Grand Blvd. 
Evans-Winter-Hebb, Inc., 818 Hancock Ave., 


N.E. 
1426 West Third St. 


~ R. L. Polk & Co., 431 Howard St. 
Emporra, KANSAS 
Verve Adv. Service, 619 Commercial 
Granp Rapips, Micx. 
The Dean-Hicks Co., 
HARRISBURG, Pa, 
Nungesser Printing Co., 46 N. Cameron St. 
Kansas City, Mo. 
Union Bank Note Co., 
Los ANGELES, CALtr. 
California Letter Co., 728 S. Hill St. 
los Angeles Addressing & Mailing Co. 
Young & McCallister, Inc., 1300 Santee St. 
MINNEAPOLIS, MINN. 
The Hicks Co., 225% So. Fifth St. 
Newark, N. J. 
Alex G. Highton, Inc., 
New York, N. Y. 
Boyd’s City Dispatch, 114 E. 23rd St. 
The Gage Publishing Co., 461 Eighth Ave. 
Globe Mail Service, Inc., 148 W. 23rd St. 
W. S. Ponton Co., Inc., 635 Sixth Ave. 
PHILADELPHIA, PA, 
Chilton Catalogue and Directory 
PITTSBURGH, 
Tanki Mail. ‘Adv. Service, 319 Fifth Ave. 
PorTtTLanp, Me. 
Fred L. Tower Companies, 165 Middle St. 
READING, PA. 
Miller Printing. Inc., 
a Micx. 
Ray Dankers, 404 Eddy Bldg. 


217 Grandville Ave. 


Bank Note Bldg. 


227 High St. 


39-41 N. 7th St. 


ScRANTON, Pa. 


The Commercial Printing, 
Olive. 

St. Lours, Mo, 
Ross-Gould Co. Adv. Agency, 


St. 

R. L. Polk & Co. 
San Frawncrsco, Carrr. 

Sunset Press, 1045 Sansome St. 
Toronto, CANADA 

Might Directories, Ltd., 74 Church St. 
Tusa, ORLA. 

The Mills Wolf Co., 407 Orpheum Bldg. 
Wrcnita, KANSAS 

McCormick-Armstrong Press, 1501 

Douglas Ave. 
WILLIAMSPORT, Pa. 

Williamsport Printing & Binding Co. 
Worcester, MAss. 

The Swan Printers, 311 Main St. 


Wyoming and 


309 N. 10th 


consider only the — eee frien as 
their best prospects would find it much 
to their advantage, in case they mail over 
four times a year, to put their. general 
prospect list on stencils or plates. The 
advantages of this plan are many, but the 
two most important things to be consid- 
ered are the speed with which the mail- 
ing may be gotten out and the elimination 
of mistakes made in copying names and 
addresses. Once the name has been typed 
on a stencil or put on a plate, it is 
160% accurate and the returns on litera- 
ture sent back by the post office on ac- 
count of wrong addresses are reduced to 
a minimum. The more work which has 
been put in on a mailing list the better 
the results from that list. 


In conclusion, it ‘might be said that 


EQUIPMENT FOR THE 
ADVERTISING DEPARTMENT 


(These firms were recommended by their cus- 
tomers in response to @ SALES 
MANAGEMENT questionnaire) 


ADDRESSING MACHINES 


Burrato, N. Y. 
Federal Addressing Machine Corp., 77 E. 
Swan St. 
CAMBRIDGE, Mass. 
The Elliott Addressing Machine Co. 
Cuicaco, IL. 
The Addressograph Co., 901 W. Van Buren 
St. 
Speedaumat Addressing Machinery, Ine., 
2033 Willow St. 
New York, N. Y. 
Pollard- ‘Alling Mfg. Co., 222 W. 19th St. 
RosFtie, N. J. 
The Rapid Addressing Machine Co. 


AUTOMATIC TYPEWRITERS 


Cuicaco, Itt. 
Hooven Automatic Typewriter, 407 S. Dear- 
born St. 
MacPherson-Eames Mfg. Co., 417 S. Dear- 
born St. 


DUPLICATING MACHINES 
Cuicaco, ILL. 
gp Addressograph Co., 901 W. Van Buren 
The A. B. Dick Co., ‘‘Mimeograph,” 736 
W. Jackson Blvd. ; 
Ditto, Inc., 125 W. Austin Ave. 
Individualizing Co. of Illinois, 
Wabash Ave. 
CLEVELAND, OHIO 
The American Multigraph Co., 1802 E. 40th 
St. 
Dayton, OHIO 
The Rotospeed Co., 3rd and Jefferson Sts. 
New York, N. Y. 
The Beck Duplicator Co., 434 Broadway. 
The Derby Letter Machine Co., 175 Fifth 
Ave. 
Graphic Duplicator Co., 270 Lafayette St. 
The Speedograph Duplicator Co., 434 Broad- 
way 


1132 So. 


MAILING MACHINES 


Everett, Mass. 

Standard Mailing Machine Co. 
Stamrorp, Conn. 

Postage Meter Co., 749 Pacific St. 
WavkesHa, WIS. 

The Insertograph Co. 

MAP AND TACK SYSTEMS 

Burrato, N. Y. 

Hevenor Map Co. 
Cuicaco, It. 

George F. Cram Co., 111 N. Market St. 

Rand, McNally & Co., 536 S. Clark St. 
INDIANAPOLIS, INp. 

National Map Co., Murphy Bldg. 
New York, N. Y. 

American Map Co., 7 W. 42nd St. 

The Blum Map Co., 432 Fourth Ave. 

C. S. Hammond & Co., 30 Church St. 

Multiplex Display Fixture Co., 152 W. 42nd 

St. 

Universal Fixture Corp., 137 W. 23rd St. 
Lonnon, S. E. 12, ENGLAND 

Salmanger Map Co., Grove Park. 


VISIBLE RECORDS SYSTEMS 


Curcaco, Itt. 

Acme Card System. 
CLEVELAND, OHIO 

The Brooks Co., 
Lone Isianp City, N. Y. 

C. E. Sheppard Co., Van Alst and 14th St. 
MILWAUKEE, WIs. 

Stationers Loose Leaf Co., 
New York, ; 

Remington Rand 

Broadway. 
Rocuester, N. Y. 

John C. Moore Corp., 69 Stone St. 

Yawman & Erbe, 1099 Jay St. 


1241 Superior Ave., N.E. 


346 Broadway. 
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initiate every well-organized om ‘ies 
a mailing list which it circularizes at 
regular intervals; but not one firm in 
ten has a systematic plan for the revision 
of its list. At least once a year the 
prospect list should be sent to reliable 
ict houses for revision. The saving on 
postage. cost of advertising material and 
added business that will come because 
of having an accurate list will more than 
compensate for the time, labor, etc., con- 
sumed in having the list revised. 
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FRE | TO DIRECT MAIL ADVERTISERS 


@ The Most Complete Mailing List Catalog Published 


An Alphabetical 
List of the 


Principal Trades 


Contains the 
Latest Statistical 
Information . 


and Professions Invaluable to 


? Sales and 
in the pe ie 
vertisin 
United States 
Managers 


ener All Rated 
rials aba 7 W:S:PONTON CO-F- Lists Compiled 
Not Received 655-659 Sixth Ave at 194 St New York 
From 
This Book ifn R. G. DUN’S 
Write for Your Reference 
Copy Today Books 


State counts on classifications most frequently circularized; Income 
Tax, Population Statistics and other valuable information. 


This catalog is Free to executives who use the mail to increase sales. 


Over 1,500,000 Names on Stencils at Your Service! 


Ready to Address Your Advertising Literature or Supply You 

With a Mailing List for the Principal Business and Professional 

Classifications Covering the United States in Quantities of 
300,000 or More Per Day. 


Over 1,500,000 business and professional names are represented in our Stencil files. These lists 
are arranged alphabetically with street addresses for all names required by the Post Office. The 
rated lists are completely revised every three months. At the same time that the ratings are 
being checked, changes in street addresses are made. You can either purchase a Mailing List or 
have your envelopes or broadsides addressed to any of these names. The addressing is neatly 
and carefully done; in fact, an exact reproduction of a typewritten address. Should you desire 
to purchase a list, the names are arranged alphabetically, fifteen names to a page, nicely bound, 
each trade separate. State counts and Prices in our 1929 Catalogue. 

Allow us to quote you on your requirements. 


THE W. S. PONTON COMPANY, INC. 


THE WORLD’S LARGEST ADDRESSING AND MAILING ORGANIZATION 
COMPILERS OF MAILING LISTS 
635-639 Sixth Avenue New York City 


Ss A EL SS MaAWNaAGEM EN T 


| SALES CONTESTS 
Made 
25% to 50% More Effective 


by offering 
the merchandise shown in 
this unusual prize catalog 


Build your sales contests around beautiful 
merchandise prizes—chosen from the great 
stocks maintained by MarsHa.t Fretp & 
Company, Wholesale. Many prominent 
concerns in all fields are doing so with 
marked success. Experience has proved 
that such prizes are decidedly more popu- 
lar than cash prizes—of greater value in 
stimulating selling effort. 


We are prepared to carry all premium 
stocks for you without any investment on 
your part. Our Sales Contest Department 
will help you select the prizes you wish 
to offer, arrange and print your catalog, 
suggest rules for your contest and ship 
items on your order direct to the winners. 


MARSHALL FIELD & COMPANY, Wholesale 
CHICAGO 
Manufacturers » Converters + Importers 


( Memo—Please write to the Sales 

° : Contest, Department, MarsHALL 

This Memo is on Firtp &  ecaconta Wholesale, 

Important. Hand it % 219 W. Adams St., Chicago, re- 

Y. — questing- their Prize and Premium 

to Your secretary Catalog. Remind me to outline to 
. them what our needs are. 


CATALOGUE PRODUCTION 


The tendency in catalogue production 
is toward the use of more color, more 
sales appeal in the description of the prod- 
uct, better printing and better binding. 
The physical characteristics of the cata- 
logue are at last getting the attention 
they deserve. For catalogues to be dis- 
tributed through the mail, paper manu- 
facturers now produce a very light, easy- 
to-print stock which permits considerable 
postage savings in the production. Many 
concerns have found that it pays them 
to give their catalogues the appearance, 
dignity and durability of reference books 
so as to 

a. prevent careless discarding of a 

catalogue 

b. earn a prominent place for it 

through its superior appearance 

c. assure it longer life and use 

d. lend prestige to the company issu- 

ing it. 

Catalogues used every day by active 
salesmen must be bound in material that 
can stand wear and abuse and that do- 
not look cheap or show signs of wear. 

At least half of the companies using 
elaborate catalogues find it an advantage 
to have a book adapted to substitutions 
and additions, so that 

a. fresh material may be added when 

certain sheets become obsolete 

b. illustrations and descriptions of new 

or modified products can be added 
without destroying the complete 
catalogue 
. a selective make-up may be arranged 
to suit individual requirements 

. expense is lessened through cutting 
down the frequency of completely 
new catalogues. 


(See page 303 for list of catalogue 
cover and binder manufacturers.) 


PRIZES, PREMIUMS, 
SALES CONTEST 
GIFTS, Ete. 


SALES MANAGEMENT subscribers re- 
port ever-increasing use of merchandise 
prizes instead of cash or honorary awards. 

Several organizations make a specialty 
of assisting sales organizations in plan- 
ning and operating sales contests. They 
supply standard merchandise at quantity 
prices, act as shipping agents, and supply 
at nominal prices contest catalogues il- 
lustrating and describing a wide variety 
of prizes of interest to the salesman of 
his family. These catalogues are im- 
printed with the name of the organiza- 
tion holding the contest. Among the or- 
ganizations functioning in this way are: 

Dartnell Corporation 

4660 Ravenswood Ave., Chicago, Ill. 

John F. Kumler 

35 East Wacker Drive, Chicago, IIl.. 

May & Malone, Inc. 

37 So. Wabash Ave., Chicago, III. 

Marshall Field-& Company, Wholesale,. 

Chicago, Ill. 
Sterling Sales Promotion 
6 East Fifth St., Dayton, Ohio 

These catalogues help to eliminate much 
of the fuss and bother in running a con- 
test. The point system is used to show 
the value of prizes. Points are awarded 
for such things as sales volume, excess 
over quota, opening new accounts, num- 
ber of calls made, number of orders re- 
ceived, etc. Plans submitted by these 
companies can be applied either to 4 
manufacturer’s own salesmen, distribu- 
tor’s salesmen, retailers and clerks, etc 
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Business Takes Notice of 
' Books Like These! 


P 
H 
~o Ah. — 


_ 


“= MOLLOY MADE Jf 
_ COVERS . 


Expensive looking? Surely! That’s why they convince could otherwise have been adequately bound at an appre- 
your prospect, before ever he looks inside, that you have ciable saving! We make covers for bound books, or loose- 
something mightily important to say to him—something leaf Binders in any size or style; of artificial leather, 
well worth his minutes to read. Yet it is doubtful whether Mocotan, or hot-die embossed paper. Designed to your 
the Tobacco Survey, or the Finley Report, or the Portfolio, order in any color scheme. Stiff or flexible. 


Y 


Write to us! 


COVERS THE DAvID J. MOLLOY COMPANY ARTIFICIAL 


for every - te Matinen A er pe 
COMMERCIAL 2869 N. Western Ave. 3 adison Ave. MOCOTAN 
PURPOSE Chicago, Illinois New York City HOT-DIE 


EMBOSSED PAPER 
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TYPOGRAPHERS 


(These firms were recommended by their customers in response to a SALES : MANAGEMENT 
questionnaire) 


Akron, OHI0 

The Akron Typesetting ae 42 Cherry St. 

The Ohio Advertising Co., Ash St. 

The Superior Printing & Lukedualies Co., 

110 No. Union St. 
ATLANTA, Ga, 

Foote & Davies Co., 

Pryor 

The Ruralist Press, 713 Glenn St. 

Southern Gravure Corp., Plaza Building 
Avrora, ILL, 

The Strathmore Co., 217 Fox St. 
BALTIMORE, Mp. 

The Price Co., Inc., 
BATTLE CREEK, MICH. 

Gage Printing Co., Ltd., N. 

the Bridge 
Bayonne, N. 

Jersey Printing Co., 
Boston, Mass. 

Cheltenham Press, Inc., 183 Essex St. 

William B. Rand Co., Inc., 289 Congress St. 

The Southgate Press, Harbon Bldg., 470 

Atlantic Ave. 

The Tudor Press, Inc., 251 Causeway St. 
a. ie 

he Vermont Printing Co. 
y: 


Corner Edgewood & 


23 S. Calvert St. 


McCamly at 


10 W. 23rd St. 


PR end, 
Consolidated Lithographing Corp., Grand St. 
and Morgan Ave. 
Fox & Billotti, 176 Johnson’ St. 
Burrato, N. Y. 
J. W. Clement Co., 
mour 
ing Whitney Graham Co., Inc., 588 Monroe 
ot. 
CAMBRIDGE, Mass. 
The Barta Press, 209 Massachusetts Ave. 
Gordon-Taylor, Inc., 185 Albany St. 
CAMPELLO, Mass, 
The Howard Print, Inc. 
CHATTANOOGA, TENN 
Purse Printing Co., 
Curicaco, IL. 
American Typesetting Co. 
— Advertising Service, 422 S. Wabash 
ve. 
Bertsch & Cooper, 154 E. Erie St. 
J. M. Bundscho, Inc., 65 E. S. Water St. 
The Cuneo Press, Inc., 22nd, Canal and 
Grove Sts. 
The Doyle & Waltz Printing Co. 
The Eclipse Electrotype Engraving Co., 
1457 Superior Ave., N.E. 
Hayes-Lochner Advertising 
106 E. Austin Ave. 
Harold A. Holmes 
M. & I. Typesetting Co. 
Manz Corp.. 4001 Ravenswood Ave. 
McCarthy Typesetting Co., 637.S. Dear- 
born St. . 
The Mead-Grede Printing Co., 20th St. 
and Calumet Ave. 
Moreau & Rose Co., 850 W. Adams ‘St. 
Ben C. Pittsford Co, 421 N. State St. 
Shattock & McKay Co., 426 S. Clinton St. 
CLEVELAND, OHIO 
The Doyle & Waltz Printing Co. 
The Eclipse Electrotype Engraving Co., 1457 
Superior Ave., N. 
The W. R. Mathews Co., 1104 Prospect Ave. 
Ohio Printing Co., 1426 W. Third St. 
Co_umeBus, Ount0 
rr. Letter & Printing Co., 243 N. High 


Seneca, Lord and Sey- 


435 Chestnut St. 


Typographers, 


The Franklin Printing Co., 33 W. Gay St. 
Schmitt Printing Co., 139 E. Rich St. 
Watkins & Eierman, 240 N. Fourth St. 
Dayton, On10 
The Otterbein Press, 230 W. Fifth St. 
Detroit, Micn. 
———e Printing Co., 154 Larned St., 
The Stubbs Co., 
Des Mornes, Iowa 
Federal Printing Co., 
EVANSVILLE, IND 
Keller- Crescent Co., 
Fort Wayne, INnp. 
Fort Wayne Printing Co., Cor. Clinton and 
Holmon St. 
Fostor1a, OnI0 
The Gray Printing Co. 
HARRISBURG, PA. 
Nungesser Printing Co., 46 North Cameron 
St. 
INDIANAPOLIS, IND. 
Benham & Munday, Murphy Bldg. 
Colortype Corp., 433 N. Capital Ave. 
The Tynographic Service Co., 75 N. New 
Jersey St. 
Kansas City, Mo. 
Union Bank Note Co., 
Grimes-Joyce Printing Co., 


Fort St. at Twelfth 
215 Fourth St. 


212-220 Locust St. 


Bank Note Bldg. 
918 Grand. St. 


Los ANGELES, CAL. 
Wendell W. Fish, Union League Bldg. 
Neuner Corp., 817 So. Los Angeles St. 
Typographic Service Co., 417 E. Pico St. 
House of Ralston, Inc., 1220 Maple Ave. 
ene Press, Inc., 857 So. Los Angeles 


Mapison, WIs. 
Cantwell Printing Co., 
Marion, OHIO 
The Monarch Printing & Supply Co., 179 
So. Main St. 
MILWAUKEE, WIs. & 
Meyer-Rotier-Tate Co., 425 Van Buren St. 
a Press Publishing Co., 129 Michigan 


121 Pickney St. 


Sabnesenked MINN. 

Bureau of Engraving, Inc., 

Muncie, Inp. 

Scott Printing Co., 

NASHVILLE, TENN. 
Brandau-Craig-Dickerson Co., Inc., 304 
Tenth Ave., So. 

Newark, N. J. 

The Essex Press, 16-22 Laurence St. 
Alex G. Highton, Inc., 227 High St. 

New Britatn, Conn. 

Adkins oe Co., 66 Church St. 

New York, N. A 
——— ‘ithowtiphic Co., Inc., 19th St. 
and 4th A 
Barnes eau: 350 W. 31st St. 
Birgé, Grandbois & Smith, Inc., 
son St. 

a Caxton Typographers, Inc., 228 E. 45th 


as gg Roth Co., Inc., 175 Varick St. 
Diamant Typographic Service, 189 

a Ave. 

agg Gildea & Co., Inc., 


Githens-Sohl Corp., 203 E. 12th St. 
Nation Press Printing Co., 
bers St. 

Palmer & Oliver, Inc., 438 W. 37th St. 
The Reffes-Sandson, 416-422 W. 33rd’ St. 
Rogers & Co., 461 Eighth Ave. 

Hag Schilling Press, Inc., 137-139 E. 25th 
t 


Stettiner Bros., Inc., 460 W. 34th St. 

Superior Typography, Inc., 305 E. 47th St. 

Kurt H. Volk, Inc., 228 E. 45th St. 

The Woodrow Press, Inc., 225 Varick St. 
OakLanp, Cat. , 

Kitchener Printing Co., 365 Fifth St. 
Omana, NEB. 

Rees Printing Co., 420 S.°10th ‘St. 
PHILADELPHIA, Pa. 

Leg Acme. Press, Brood, Wallace and 15th 

ots. 

The Bingham Co., 139 N. Juniper St. 

William F. Fell Co., 1315 Cherry St. 

‘Henry S. Jacobs & Co., 117-121 N. 7th St. 

Willens, Inc., 21 S. 11th St. 
PITTSBURGH, Pa. 

Edward M. Stuart, Inc., 
PorTLAND, ORE. 

Lane-Miles Standish Co., 19th & Raleigh Sts. 
Provipencr, R. 

The Ackerman-Standard Co., 
Puerto, Coto. 

The Rocky Mountain Bank Note Co. 
RocuHeEster, N. 

Foss- Soule Press Coz 

Karle Lithographic Co. 

John P. Smith Co., Inc., 
Rockrorp, IL. 

Bannen Printing Co., 
Sr. Paut, MINN. 

Brown, Blodgett Co., 

Wheeler Aves. 

Randall Co., 350 Wacouta St. 
St. Louts, Mo. 

Frank A. 

8th St. 

Warwick Tynographers. Inc., 617 N. 8th St. 

Western Newspaper Union, 224 Walnut St. 
San Francisco, CAL. 

Blum’s Advertising Agency, So. Jones St. 

at Market 

Bray & Beran, 442 Sansome St. 

H..S. Crocker Co., Inc., 565 Market St. 

— H. Falk, 500 Howard St. 

Knight-Counihan Co., 32 Clay St. 

Monotype Composition Co., 659 Folsom St. 

Patterson & Sullivan, 235 Pine St. 

Sunset Press, 1045 Sansome St. 
Scuenectapy, N. Y. 

Renche Printing Co. 

The Maaua Co. 
ScrRANTON, Pa. 

The Commercial Printing, Wyoming &~Olive 
Seymour, Inp. 

Graessle. Mercer Co. 
Syracuse, N. 

Mason Printing Corp., 217 Walton St. 

Onondaga Printing Co., 251 W. Foyette 


500 S. 4th St. 
115-119 News Court 


333 Hud- 


110 Greenwich 


422 First Ave. 


56 Pine St. 


1349 University Ave. 
195 Platt St. 
*110-4 N. 2nd St. 
University and 


Roth Printing Co.,. 312-314 S. 


57 New Cham- 


CATALOGUE COVER 
MANUFACTURERS 


(These firms were recommended by their cus- 
tomers in. response toea SALES 
MANAGEMENT questionnaire) 


Cuicaco, ILL. * 
David J. Molloy 
2869 N. Western Ave. 


Detroit, MicH. 
The Burkhardt Co. 
Larned and 2nd Sts. 
. Michigan Bookbinding Co. 
1036 Beubein St. 


MILWAUKEE, WIs. 
The Heinn Co. 
348 Florida St. 


Newark, N. J. 
Keratol Co. 
348 Van Buren 


NewsurcGH, N. Y. 
Du Pont Fabrikoid Co. 


New York, N. Y. 
Art Bookbinding Co. 
116 E. 13th St. 
Brewer Cantelmo Co. 
14 E. 19th St. 
H. Griffin & Sons Co. 
75 Duane St. 


LOOSE LEAF BINDER 
AND PORTFOLIO 
MANUFACTURERS 


(These firms were recommended by their cus- 
tomers in response to a SALES 
MANAGEMENT questionnaire) 


Burra.o, N.Y. 
Remington. Rand Business Service 


Cuicaco, IL. 
David J. Molloy Co. 
2869 Western Ave. 


CLEVELAND, OHIO 
The Brooks Co. 
1241 Superior Ave., N.E. 


Detroit, MIcH. 

The Burkhardt Co. 
Larned and 2nd Sts. 
Michigan Bookbinding Co. 

1036 Beubein St. 


Lone IsLtanp City 
C. E. Sheppard Co. 
Van Alst Ave. 


Kansas City, Mo. 
Irving-Pitt Mfg. Co. 
814 Locust St. 


MILWAUKEE, WISs. 
The Heinn Co. 
348 Florida St. 


New York, N. Y. 
Art Bookbinding Co. 
116 East 13th St. 
Federbush Bris. Loose-Leaf Co. 
160 Varick St. 


“TaMPA, Fta. 


Florida Growers Publishing Co., 1306 Grand 
Central Ave. 

Utica, N. Y. S 
Widtman Typographic Service, 10 Pear! =t. 
St. 

WicniTa, KANSAS 
McCormick-Armstrong Press, 
Douglas Ave. 

Worcester, Mass. 

The Davis Press, Inc., 44 Portland St. 
The Stobbs Press, 25 Foster St. 


1501-1511 FE. 
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| Covers 


Designers and manufac- 
turers of suitable covers for 
catalogs, books, loose-leaf 
devices and sales binders. 


Visual > 
_ Selling , 


Book and Catalog Covers 


Burk-Art* Processed Covers repre- 

sent appropriateness in design, color- 

ing and texture as well as quality, 

wearability and economy, exactly 

suited to the purpose of every book 
or catalog. 


Visual Selling Equipment 


Burkhardt Visual Selling 

Binders stand up like a man 

and present your sales story 

in the way you’ve found 

most effective. Stocked in 

several sizes and made 

us special to order. 


Loose-Leaf Devices 


This Ring Binder, with 

Burk-Art* Processed cover, 

illustrates only one of a 

complete line of devices de- 

signed and manufactured by 

Burkhardt for every loose- 
leaf requirement. 


oe rs t ‘ 
fhe Dr PROCESSED 
Te —is the name of a process of embossing and coloring 


binding materials to produce book and catalog covers 
of unusual beauty in color, texture and design. 


The Burkhardt Co., Inc. 


Designers and Manufacturers of 


Book, Catalog and Loose-Leaf Covers 
and Visual Selling Equipment 


545 West Larned Street 


Detroit, Michigan 


> A 2B SS 
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SIGN MANUFACTURERS 


(These Firms Were Recommended by Their Customers in Response to a Sales Management Questionnaire) 


ELECTRIC SIGNS 


BEAVER FALLS, PA. 
Ingram-Richardson Mfg. Co. 


BuFFALo, N. Y. 
Flexlum Corp.. 


CuxicaGo, ILv. 
Federal Electric Co 
Lu-Mi-Nus-Signs, Inc...... 
Rawson & Evans Co 


Los ANGELES, CAL. 
Electrical Products Corp 


New York, N, Y. 
General Outdoor Adv. Co., Inc. 1 Park Avenue 
Nelke Sign Mfg. Co. 45 East 17th Street 
Claude Neon Lights, Inc 50 East 42nd Street 


PHILADELPHIA, PA. 
Electric Service Supplies Co... 


York, Pa. 
Trimmer Printing Co....... 


110 Military Road 


8700 S. State St. 
..2736 Wentworth Ave. 
710-712 Washington Blvd. 


1122 W. 16th St. 


.17th & Cambria Streets 


..325 W. Market Street 


STORE FRONT SIGNS 


CHICAGO, ILL. 
Rawson & Evans Co. 


CoL_umBus, OHIO 
Schmitt Printing Co 


New York, N. Y. 
Nelke Sign Mfg. Co 
L. D. Nelke 


PITTSBURGH, Pa. 
Jas. H. Matthews & Co., Inc 


St. Louis, Mo. 
S. G. Adams Co...... 


SouTH ORANGE, N. 
*The Sillcocks- 


139 East Rich Street 


45 East 17th Street 
1602 Everett Building 


...3942 Forbes Street 
412-414 North Sixth St. 


iller Co South Orange, N. J. 


LITHOGRAPHERS SPECIALIZING IN 
ADVERTISING POSTERS 


Boston, Mass. 
Forbes Lithograph Mfg. Co.... 


Curicaco, ILL. 
National Ptg. & Engraving Co..7 


CINCINNATI, OHIO 
The Henderson Lith. Co. 
The Strobridge Litho. Co 
The United States Printing & 
& Lithographing Co 
CLEVELAND, OHIO 
Morgan Lithograph Co 


CosHOCTON, OHIO 
The American Art Works, Inc. .Coshocton, Ohio 


MILWAUKEE, WISC. ° 
Milwaukee Printing Co Florida, Grove and 
Virginia Streets 


.80 Boylston Street 
South Dearborn Street 


Station H 
108-118 Central Parkway 


2 Beech Street 


1601 Payne Avenue 


New York, N. Y. 
American Lithograph Co 
The Diary Publishing Corp.. 
General Outdoor Adv. Co 
Lutz & Scheinkman, Inc 
The F. W. Powers 


OMAHA, NEBR. 
Epstein Lithographing Co 
St. Louis, Mo. 
Compton & Sons, L. P. Co.... 


SPRINGFIELD, MAss. 
Brook Bank Note Co........ 


SPRINGFIELD, OHIO 
W. F. Robertson St’l & Iron Co. 


52 East 19th Street 
...529-549 West 42nd Street 

1 Park Avenue 

2 Duane Street 

9 East 38th Street 


12th & Howard Streets 
.212 Locust Street 
. .Springfield, Mass. 


. Springfield, Ohio 


710-712 Washington Blvd. 


OUTDOOR ADVERTISING SIGNS 


MANUFACTURERS 
(Listed by Cities) 


~ |Brass, Bronze, Cop- 
—~ per, Aluminum, etc, 
: |cettutoia 

|Btectrie 


| Enameled 


Allentown, Pa. 
. Grammes & Sons, Inc 
Atlanta, Ga. 
Claude Neon Southern Corp., 173-179 
Luckie Street S 
Baltimore, Md 
Baltimore Enamel & Nov.Co., P.O.BoxE-4]_ |. .|.... 
Litsinger Inc., 6 S. Liberty St...... : 
Beaver Falls, Pa. 
Ingram-Richardson Mfg. Co..... ; 
Boston, Mass. ; 
Joseph Pollack Tool & Stamping Co., 85 
Freeport St : 
Buffalo, N. Y. 
The Davis Bulletin Co. Inc., 10 Lock St.. 
Flexlume Corp., 10 Military Road ms 
Chicago, Ill. 
Enameled Steel Sign Co., 328 N. WaterSt.| |... 
Etching Co. of America, 1520 Montana St. 
Federal Electric Co., 8700 S. S 
G. Felsenthal & Sons Co. 1407 Hudson _ 
General Porcelain Enameling & Mfg. Co. 
4102 Schubert Ave see 
Imperial Brass Mfg. Co., 5245S. Racine Av. 
Magill-Weinsheimer Co. 1320-34 S. Wa- 


bash Ave.. oe Ape 
Parisian Novelty Co., 153 W. 22nd St... ae 
Rawson & Evans Co., 710-712 W. Wash- 


ington Blvd.. OA men tee 
aekas Robinson & ‘Co., 1458 Kinzie St...] Me Ger 
Cincinnati 
The dene Fox Co., Fox Bldg 
Cleveland, Ohio 
Enamel Products Co., Eddy Rd. & TaftAv}__ |....].... 
Coshocton, Ohio 
American Art Works, Inc pie 
Dayton, Ohio 
TheFogartyMfg.Co.,800E.MonumentAv.| |. |..--].... 
Davenport, Ohio 
Lustrite Corporation, Lustrite Bldg 
Des ae Iowa 
Bilz Sign Co., 916 Locust St é 
Detroit, Mich. 
Mathews Industries, Inc.,685 Mullett St..]. oJ----]...-].... 
Fort Scott, Kans 
Standard Advtg. & Printing Co.. 
Grand Rapids, Mich. 
Grand Rapids Label Co., 542-44 Ottawa St. 
Kalamazoo, Mich. 
Merchants ee Co.. etek 
Kansas City, 
Federal "Brilliant Co., Inc., 205 E. 22d St. 
Los Angeles, Cal. 
Electrical Products Corp. 1122 W. 16th St. 
Western Lithograph Co., 600 E. 2nd St...] 
Middletown, Conn. 
Wilcox,Crittenden&Co.,Inc.,55S.MainSt.| _. 
Milwaukee, Wisc. 
National Enameling & Stamping Co., 52¢ 
a First Wisc. National Bank Bldg 
Reliance Advtg. Co., 571 E. Water St.. 
Montclair, N. J. 
George Rutledge Co., 101-107 Grove St... 
Newark, N. J. 
Whitehead & Hoag Co 
New Haven, Conn. 
Sargent & Co... 60s. <0 bien a eeuns 
Newton, Iowa 
Advertising Novelty Mfg. Co 
New York, N 
Bastian Bros. Co., Woolworth Bldg 
The Diary Publg. ce. 529-49 W. rome St.. 
General Outdoor Adv. Co., 1 Park Ave.. 
The Gorman Co., 5th Ave. & 4th St 
Bem Sign es gC. 4 45 E. 17th St 
ee Mee he nc., 49 W. 45th St.. 
Pittsburgh, P 
Jas. H. Matthews & Co., Inc., 3942 Forbes 
Sti, Onikiand Btation:. «660 060000 emt 
Portland, ‘Ore 
West Conn Engraving Co., 509 Common- 
wealth Bldg. 
Rochester, N. Y. 
Schaefer Ross Co., Inc 
St. Louis, Mo. 
 U, Adams & Co., 412-414 N. 6th St. 
St. Paul, Minn 
Brown & Bigelow, Quality Park 
Seattle, Wash. 
West Coast Engraving Co., 509 Common- 
wealth Bld : 
South Orange, N. J. 
The Silkcocks-Miller Co.. 
Springfield, Ohi 
The ol Co 
W.F. Robertson Steel & Iron Co 
—— Nn. Je 
e R, C. Maxwell Co.. 
York, Pa. 


Trimmer Ptg. Co., 324-326 W. Market St.. 


| Miscellaneous 


*Celluloid. 
*Glass Signs. 


tParaffin Coated Cards, etc. 
tPaint Printed, Duco, Silk-Screened. 
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ti 
NNOUNCING— 


A New Service for 


Addressing and Mailing 
Paper Stock of all kinds 


Envelopes, Wrappers, 
Cartons of all kinds 


Art and Illustrations of 
all kinds 


Engraving, Electrotyp- 
ing, Mats, etc. 

Letterheads 

House Organs 

Catalogues 

Booklets 

Composition and Typo- 
graphic Service 

Publication Printing 

Blotters, Folders 

Circulars and Broadsides 

Display Cards 

Business Forms 

Copper and Steel Dye 
Engravers 

Lithography and Offset 

Water-color Printing 

Mimeographing 

Multigraphing 

Process Letters 

Binding 

Mailing Lists 

Reprints 

Souvenir Advertising and 
Premiums 

Books 

Directories 

Photography 


he 


AS 


f 


the BUYER of 
PRINTING 


XPERIENCED buyers of printing and printed advertising realize 
i the necessity of keeping posted on new processes . . . new 
methods and new manners of presentation. 

In fact, the largest national advertisers and agencies employ 
specialists to be sure that only the newest, most effective and most 
economical methods are employed in the production of their printed 
matter. Many of the smaller companies and agencies, however, can- 
not well afford this specialized service in all phases of printing. 

With its fifty years of experience in publishing, printing and ad- 
vertising, FEDERATED is well qualified to render a valuable service 
in solving printing problems. Numerous recent requests have proved 
this to be the case and, of course, the publishing business by its very 
nature compels us to keep posted on modern methods of printing. 


Therefore, we have organized a Printing Division and to every 


—Advertiser in one or more of our publications 
—Subscriber to one or more of our publications, 


—Advertising agency placing business in one or 
more of our publications, 


we offer the benefit of our resources and experience to help make their 
printing and printed advertising more effective as to methods and 
more economical as to cost. 

It will be the exclusive policy and purpose of this Printing Divi- 
sion to help FEDERATED customers obtain that which they seek 
most advantageously. 

The accompanying table is suggestive of the many services a 
FEDERATED customer can use. You are cordially invited to write 
us at any time and in full detail regarding any printing problem 
which you may have and we will be very glad to co-operate with 
you to the utmost in finding the proper solution of that problem. 

Please understand—you will be under no obligation to us. If 
we can render worthwhile service to you, we will know that we have 
increased your good-will toward the FEDERATED Institution and its 
publications. 


PRINTING DIVISION 


FEDERATED BUSINESS PUBLICATIONS, Inc. 


NEW YORK, 420 Lexington Avenue 


CHICAGO, 333 N. Michigan Avenue 


FEDERATED and Affiliated Publications Comprise 


The Antiquarian 
Automotive Electricity 
Building Investment 
Draperies 


India Rubber World Novelty News Talking Machine World 

Materials Handling & Rug Profits Radio-Music Merchant 
Distribution Sales Management Tires 

Music Trade Review Soda Fountain Tire Rate Book 


S A UL 8S 
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WINDOW AND COUNTER DISPLAY MANUFACTURERS 


(These firms were recommended by their customers in response to a SALES MANAGEMENT questionnaire) 


v s ~ ss al 3 | 
LITHOGRAPHERS SPE- 
CIALIZING IN WINDOW AND 
COUNTER DISPLAYS 

BALTIMORE, Mb. 
The Lord Baltimore Press 
Boston, Mass. 
The Forbes Litho. Mfg. Co., 80 Boylston St. 
The Joseph Pollack Tool & Stamping Co. 
The fLudor Press, Inc., 251 Causeway St. 
Cuicaco, IL. 
American Colortype Co., 1151 Roscoe St. 
Magili-Weinsheimer Co., 1320 S. Wabash 
Ave. 
The National Print & Engraving Co., 7 
South Dearborn St. 
The Regensteiner Corp., 
Walton & Spencer Co., 
CINCINNATI, OHIO 
The Strobridge Litho. Co. 
The Henderson Litho. Co., Station H 
U. S. Printing & Litho. Co., 2 Beech St. 
CLEVELAND, OHIO 
The Central Lithograph Co. 
Morgan Lithograph, Inc., E. 17th and Payne 
St 


310 S$. Racine Ave. 
1245 S. State St. 


CosHocton, OHIO 
The American Art Works, Inc. 

Detroit, Mic. 
Evans-Winter-Hebb, Inc. 
Mathews Industries, Inc., 
National Lithograph Co., 
The Stubbs Co., 

EvansviL_eE, Inp. 
Keller-Crescent Co., 

Granp Rapips, Micx 
Grand Rapids Label Coe.. 
Michigan Litho. es 

Lone Isianp City, 
Brett Litho. Co., 
son Pl, 

Offset Gravure Corp., 110 Seventh Ave. 

Los ANGELES, CAL. 

Neuner Corp., 817 S. Los Angeles St. 

MitwavkeE, WIs. 

Milwaukee Printing Co. 
Philipp Litho. Co., 458 Fourth St. 

NASHVILLE, TENN. 

Brandau-Craig-Dickerson Co., Inc. 

New York, N. Y. 

American Colortype Co., 207 W. 25th St. 
American Lithograph Co., Inc., 19th St. 
at Fourth Ave. 

Atlantic Litho & Printing Co., 6 E. 39th St. 
Commanday-Roth Co., Inc., 175 Varick St. 
Einson-Freeman Co., Inc., 511 E. 72d St. 
Lutz & Sheinkman, Inc, 2 Duane St. 
The Munro & Harcord Co., 460 W, 34th St. 
The W. F. Powers Co., 9 E. 38th St. 
Rogers & Co., 461 Eighth Ave. 

**The Schilling Press, Inc., 137 E. 25th St. 
Snyder & Black, Inc., 200 William St. 

S. J. Wolf & Co., Inc., 49 W. 45th St. 

Norwoop, Ox10 
The U. S. Printing & Lithographing Co. 

Omana, NEsrR. 

Epstein Lithographing Co. 

Pgorta, Ixt. 

*Peoria Display Co. 

PittspuRGH, Pa. 

Rochester Photo Art Slesline 
Seneca Offset Corp., 37 Water St. 

Pittsrorp, N. Y. 

Rochester Photo Art Display 

PROVIDENCE, 

Livermore & Knight Co., 42 Pine St. 

Reapixc, Pa, 

Miller Printing Co., Inc., 39 N. 7th St. 

Rocuester, N. Y. 

A. B. Cowles, 4 Commercial St. 
Karle Lithographic Co. 
*Schaefer-Ross Co., Inc. 

Sr. Lours, Mo. 

Compton & Sons, L. & P. Co. 
Gray Adams Engraving Co. 

St. Paur, Mrnn. 
*Buckbee Mears Co., Lindeke Bldg. 
*Midway Flectric Engr. Co. a 

SprINGFIELp, MAss. 
Brooks Bark Note Co., 

SPRINGFIELD, OHIO 
The McSavaney Co. 
Thomas Stationery Mfg. Co. 

Totrno, OnT0 
The W. S. Miller Printing Co. 

Wasnincton, D. C. 

Leet Bros. Co., 723 14th St., N.W. 

Waterioo, Towa 
Stewart-Simmons Co. 

WINNIPEG, CANADA 
Bulman Bros.. Ltd. 

WorcersTFR Mass. 

The Stobbs Press, 25 Foster St. 


685 Mullett St. 
1010 Beubein St. 
Fort St. at Twelfth 

212 Locust St. 


542-44 Ottawa Ave. 


2s 
N suiliman Ave. and Pier- 


140 Wilbraham Ave. 


* Silk screen process displays. 
** Glassads. 


CUT-OUTS AND WINDOW DISPLAYS 


Austin, TEx. 
E. L. Steck Co., 9 
BALTIMORE, Mp. 
H. Gamse & Bros., Inc., 
Boston, Mass. 
Forbes Litho. Mfg. Co., 80 Boylston St. 
The Southgate Press, 470 Atlantic Ave. 
Cuicaco, Int. 
American Colortype Co., 1151 Roscoe St. 
Manz Corp., 4001 Ravenswood Ave. 
National Printing & Engraving Co., 7 S. 
Dearborn St. 
Walton & Spencer Co., 
CINCINNATI, OHIO 
The Henderson Lithographing Co., Station H 
U. S. Printing & Lithographing Go... 2 
Beech St. 
CLEVELAND, OHIO 
Morgan Lithograph Co., 1601 Payne Ave. 
Detroit, Mic. 
Evans- Winter-Hebb, Inc., 818 Hancock 
Ave., 
The Stubbs Co., 
DuiutH, MINN. 
Stewart-Taylor Co., 322 W. Michigan St. 
Ermira, N. Y. 
F. M. Howell & Co., 70 Pennsylvania Ave. 
Granp Rapips, MIcuH. 
Michigan Lithographing Co. 
Kansas City, Mo. 
Union Bank Note Co., Bank Note Bldg. 
Lone Istanp City, N. Y. 
Offset Gravure ‘Corp., 110 Seventh Ave. 
Mapison, Wis. 
Cantwell Printing Co., 
MippLetown, OHIO 
Gardner & Harvey Co. 
Philipp Litho. Co., 458 Fourth St. 
MILWAUKEE, WIs. 
Milwaukee Printing Co., Florida, Grove and 
Virginia Sts. 
New Britain, Conn. 
Adkins Printing Co., 66 Church St. 
New York, N. Y. 
American Colortype Co., 207 W. 25th St. 
American Litho. Co., Inc, 19th St. & 4th 


ve, 

Commanday-Roth Co., Inc., 175 Varick St 
Consolidated Litho. Co., 257 W. 18th St. 
Einson-Freeman Co., Inc., 511 E. 72nd St. 
Lutz & Sheinkman, Inc., 2 Duane St. 
Nation Press Printing Co., 57 New Cham- 
bers St. 


9th and Lavaca Sts. 


Gamse Bldg. 


1241 S. State St. 


Fort St. at Twelfth 


121 Pinckney St. 


New York, N. Y.—Continued 
Nelke Sign Mfg. Co., 45 E. 17th St. 
Palmer & Oliver, Inc., 438 W. 37th St. 
The W. F. Powers Co., 9 E. 38th St. 
The Schilling Press, Inc., 137 E. 25th St. 
Snyder & Black, Inc., 200 Williams St. 
Omaua, NEsrR. 
Epstein Lithographing Co., 12th and How- 
ard Sts. 
PHILADELPHIA, Pa. 
The Acme Press, Broad, Wallace and 15th 
sts. 
The Bingham Co., 139 N. Juniper St. 
Ketterlinus Litho. Mfg. Co., 14th and Arch 
Sts. ‘ 
Rocuester, N. Y. 
Karle Lithographic Co. 
Schaefer-Ross Co., Inc. 
St. Louts, Mo. 
Buckbee Mears Co., Lincke Bldg. 
Compton & Sons Litho. & Printing Co., 212 
Locust St. 
Gray Adams Engraving Co., 1324 Wash- 
ington Ave. 
San Francisco, Catir. 
Schmidt Lithograph Co., 2nd & Bryant Sts. 
Sunset Press, 1045 Sansome St. 
SoutH Benp, Inp. 
Le  P. Hardy Co. 
SourH WeyMouTH, Mass. 
The Crawford Press, 25 Tower Ave. 
WarTERLOO, Iowa 
Stewart-Simmons Co. 
WINNIPEG, CANADA 
Bulman Bros., Ltd. 


DECALCOMANIA 
(Window Transfers) 


Cuicaco, Ir. 
American Decalcomania Co., 
CINCINNATI, OHIO 
The Palm Bros. 
Regent Ave. 
New York, N. Y. 
Palm Fechteler Ci, 
RocneEster, N. Y. 
Schaefer-Ross Co.,, Inc. 
San Francisco, CAttr. 
Sunset Press, 1045 Sansome St. 


4326 Fifth Ave. 


Decalcomania Co., 3736 


70 Fifth Ave. 


COUNTER CARDS 


ALLENTOWN, Pa. 

L. F. Grammer & Sons, Inc. 
BALTIMORE, Mb. 

H. Gamse & Bros., Inc., Gamse Bldg. 
Boston, Mass. 

The Southgate Press, 470 Atlantic Ave. 
Curcaco, IL. 

Manz Corp., 4001-4053 Ravenswood Ave. 

National Printing & Engraving Co., 7 S. 

Dearborn St. 

Walton & Spencer Co., 1241-49 S. State St. 
CINcINNATI, OHIO 

The Henderson Lithographing Co., 


H 
hay U. S. Printing & Litho. Co., 
t. 
CLEVELAND, OHIO 
The Morgan Lithograph Co., 
Ave. 
Co_umerus, Onr0 
Schmitt Printing Co., 139 E. Rich St. 
Detroit, MricH. 
—— Printing Co., 154-164 Larned 


Si ey 
The Stubbs Co., Fort St. at Twelfth 


DututH, MINN. 
me Taylor Co., 322-332 W. Michigan 
t 
Ermira, N. Y. 
F. M. Howell & Co., 79 Pennsylvania Ave. 
EvansvittF, INnp. 
Keller-Crescent Co., 212 Locust St. 
Grawnn Raprps, Micu 
Grand Rapids Label Co., 542 Ottawa St. 
Michigan Lithographing Co. 
Karamazoo, Micn. 
Merchants Publishing Co. 
Kansas City, Mo. 
Union Bank Note Co., 
Lone Istann City, N. 
Offset Gravure Corp., 
Maptson, Wis. 
Cantwell Printing Co., 
MitwavukreE, Wis. 
Milwaukee Printing Co., 
Virginia Sts. 


Philipp Litho. Co., 458 Fourth St. 


Station 


2 Beech 


1601 Payne 


Bank Note Bldg. 
110 Seventh Ave. 
121 Pinckney St. 


Florida, Grove and 


New Britain, Conn. 
Adkins Printing Co., 66 Church St. 
New York, ¥. 
American Colortype Co., 207 W. 25th St. 
American Lithographic Co., Inc., 19th St. 
and 4th Ave 
Commanday-Roth Co., Inc., 175 Varick St. 
Einson-Freeman Co., Inc., 511 E. 72nd St. 
Lutz & Sheinkman, Inc., 2 Duane St. 
Nation Press Printing Co., 57 New Cham- 
bers St. 
Palmer & Oliver, Inc., 438 W. 37th St. 
The W. F. Powers Co., 9 E. 38th. St. 
The Schilling Press, Inc., 137 E. 25th St. 
Snyder & Black, Inc., 200 Williams St. 
Newark, N. 
The Essex Press, 16 Lawrence St. 
Omana, NEsrR. 
Epstein Lithographing Co., 
ard Sts. 
PHILADELPHIA, Pa. 
Eng Acme Press, Broad, Wallace and 15th 
ots. 
The Bingham Co., 130 N. Juniper St. 
Rocuester, N. Y. 
Karle Lithographic Co. 
Schaefer-Ross Co., Inc. 
Rochester Litho. Co., Mt. 
Str. Louis, Mo. 
Gray Adams Engraving Co., 1324 Wash- 
ington Ave. 
St. Paut, Minn. 
Buckbee Mears Co., Lindeke Bldg. 
San Francisco, Car. 
Sunset Press. 1045 Sansome St. 
Scuenectapy, N. Y. 
The Maqua Co. 
Soutn BeEnp, Inn. 
L. P. Hardy Co. 
South WrymoutH, Mass. 
The Crawford Press, 25 Tower Ave. 
Wasurncton, D. C. 
Leet Bros. Co., 723 14th St., N.W. 
Wartertoo, Towa 
Stewart-Simmons Co. 
WINNIPEG, CANADA 
Bulman Bros., Ltd. 
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Companies seeking first hand sources of 
merchandise in any of these classifica- 
tions for use in the promotion of their 
own sales write to THE NOVELTY 
NEWS, stating the kind of articles in 
which they are interested, the purpose of 
their use, the quantity and the price 
range, and they will be put in touch with 


the best sources. If requested, we will 


make suggestions as to their most effec- 


TYPICAL CLASSIFICATIONS ON 


Abalone Novelties Baseballs 
Advertising Balloons Basket Balls 


THE UNIVERSALLY RECOGNIZED 


AUTHORITY 


ON 


WHAT TO USE 
WHERE TO BUY 
HOW TO USE 


PREMIUMS 
PRIZES 


COMBINATION SALE ITEMS 
ADVERTISING SPECIALTIES 


tive use. If you have no particular plan 
or products in mind, tell us the nature 
of your problem and‘ we will submit 
recommendations based upon 25 years’ 
experience in the field as the dominant 
business paper devoted to the use of mer- 
chandise to promote the sale of merchan- 
dise. The following list will aid in mak- 
ing inquiries more specific: 


WHICH WE CAN SUPPLY DATA 


Advertising Blotters 
Advertising Brushes 


Advertising Celluloid Items, etc. 


Advertising Cloth Items 
Advertising Combs 
Advertising Dishes 
Advertising Fans 

Advertising Fly Swatters 
Advertising Ice Picks 
Advertising Kitchen Appliances 
Advertising Kites 

Advertising Knives 
Advertising Leather Goods 
Advertising Matches 
Advertising Memo Books 
Advertising Metal Specialties 
Advertising Noise Makers 
Advertising Paper Specialties 
Advertising Pencils 
Advertising Phone Attachments 
Advertising Phone Indexes 
Advertising Shopping Bags 
Advertising Thenmometers 
Advertising Toy Aeroplanes 
Advertising Toys 

Advertising Wooden Novelties 
Aluminum Ware 


anks 


Baskets 

Bath Robes 

Bath Room Scales 
Bibl 


ibles 
Bill Folds 

Blankets 

Books 

Boxes—All Kinds 
Bread and Cake Cabinets 
Brief Cases 

Brushes 

Calendar Pads 
Calendars 

Cameras 

Can_ Openers 
Cards—Greeting, etc. 
Celluloid Novelties 
Clocks 

Coat Hangers 
Compacts 
Cookers—Steam 

Coolie Coats 

Corn Poppers—Electric 
Cutlery 

Dishes 

Display Pads 


Dolls 

Electrical Goods 
Emblems 
Enamel Ware 
Flashlights 


Footballs Pillows 
Furniture Novelties Premium Service 
Games Radios 


Glass Ware 
Gold Stamping Machines 
Gummed Labels 
Handkerchiefs 
Hardware 
Household Items 
Ironing Boards 
Jewelry 
Key Cases 
Key Rings 
Knit Goods 

mps 
Leather Goods 
Lighters—Cigar and Cigarette 
Luggaze 
Manicure Sets 
Match Boxes 
Memo Books 
Mirrors 
Musical Instruments 
Musical Novelties 
Needles 
Novelties 
Package Inserts 
Pearls 
Pens and pencils 
Perfume 
Phonographs 
Phonographic Records 


Razors 

Roller Skates 
Rubber Goods 
Ru 


gs 
Sales Boards 

Salesboard Assortments 
Scarfs 

Sewing Kits 
Shawls—Spanish 

Signs 

Silver Ware 

Smokers’ Articles 

Soap 

Souvenirs 

Sporting Goods 

Table Cloths and Napkins 
Thimbles 

Toilet Goods 

Towels and Wash Rags 
Toys . 

Trading Stamps 
Umbrellas 

Vacuum Bottles ~ 
Vacuum Cups 

Vending Machines 
Visors—All Kinds 
Watches 

Wrought Iron Furniture 
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Many of the paper manufacturers listed below issue extremely 
helpful portfolios or working lists showing various methods 
of using their product, and will be pleased to send sample 


a Advertisers Paper Mills (Taylor Logan Co. Papermakers), 
Holyoke, Mass. 

2 Albemarle Paper Mfg. Co., Richmond, Va. 

3 Allied Paper Mills, Kalamazoo, Mich. 

4. American Writing Paper Co., Inc., Holyoke, Mass. 

si Appleton Coated Paper Co., Appleton, Wis. 

6 

7 

& 


Beckett Paper Co., Hamilton, Ohio 
Butler Paper Corp,. 223 W. Monroe St., Chicago, Ill. 
. Martin Cantine Co., Saugerties, N. Y. 

9. Carew Mfg. Co., South Hadley Falls, Mass. 
10. Champion Coated Paper Co., Hamilton, O. 
ii. Chemical Paper Mfg. Co., Holyoke, Mass. 
12. Chicago Paper Co., 801 S. Wells St., Chicago, Ill. 
13. A. M. Collins Mfg. Co., 1518 Walnut St., Philadelphia, Pa. 
14. Crane & Company, Dalton, Mass. 
15. Crocker-McElwain Co., Holyoke, Mass. 
16. Louis Dejonge & Company, 69 Duane St., New York, N. Y. 
17. Dill & CoHins Co., Richmond & Tioga Sts., Philadelphia, Pa. 
18. District of Columbia Paper Co., Washington, D. C. 
19. Eastern Mfg. Co., 230 Park Avenue, New York, N. Y. 
20. Esleeck Mfg. Co., Turners Falls, Mass. 
21. +‘ Falulah Paper Co., Woolworth Bldg., New York, N. Y. 
22. Fox River Paper Co., Appleton, Wis. 
23. Gilbert Paper Co., Menasha, Wis. 
24. Hammermill Paper Co., Erie, Pa. 
25. Hampden Glazed Paper & Card Co., Holyoke, Mass. 
26. Hampshire Paper Co., South Hadley Falls, Mass. 
27. Holyoke Card & Paper Co., Springfield, Mass. 
28. Howard Paper Co., Urbana, O. 


MILL BRANDS OF PRINTING PAPERS AND THEIR MAKERS 


Manufacturers of Advertised Papers (With Key Nos.) 


sheets of any of their papers. Several are prepared to render 
expert advice and counsel on the right paper for your job and 
the proper typography and illustration. 


29. International Paper Co., 100 E. 42nd Street, New York, N. Y. 

30. Kalamazoo Vegetable Parchment Co., Kalamazoo, Mich. 

$i. Kimberley Clark Co., Neenah, Wis. 

32. Knowlton Brothers, Inc., Watertown, N. Y. 

33. Linweave Assn., Springfield, Mass. 

34. McLaurin-Jones Co., Brookfield, Mass. 

35. Mead Paper Co., Dayton, Ohio 

36. Miami Valley Coated Paper Co., Franklin, O. 

37. Middlesex Products Co., 38 Chauncey St., Boston, Mass. 

38. Millers Falls Paper Co., Millers Falls, Mass. 

39, Munising Paper Co., Munising, Mich. 

40. Neenah Paper Co., Neenah, Wis. 

41, Oxford Paper Co., 200 Fifth Avenue, New York, N. Y. 

41a. Oxford Miami Paper Co., West Carrolton, O. 

42. Parsons Paper Co., Holyoke, Mass. 

43. Port Huron Sulphite & Paper Co., Port Huron, Mich. 

44, Reading Paper Mills, Reading, Pa. 

45. Standard Paper Mfg. Co., Richmond, Va. 

46. Strathmore Paper Co., Mittineague, Mass. 

47. Ticonderoga Pulp & Paper Co., New York, N. Y. 

48. S. D. Warren Co., 101 Milk St., Boston, Mass. 

49. Warren Mfg. Co., 342 Madison Ave., New York, N. Y. 

50. Waterfalls Paper Mills, 200 Fifth Ave., New York, N. Y. 

Si. West Virginia Pulp & Paper Co., 230 Park Ave., New York, 
Nui. 

52. Worthy Paper Co., Assn., Mittineague, Mass. 

53. Geo. W. Wheelwright Paper Co., Leominster, Mass. 

54. Whiting Plover Paper Co., Stevens Point, Wis. 

55. Wrenn Paper Co., Middletown, O. 


BLOTTING PAPER BONDS AND WRITING (Cont.) 
Airline Coated 45 Adirondack Bond 29 
Artillery 18 Agawam Bond 4 
Bankers Linen 45 Airpost Bond ~ 4 
Cosmos 45 Alexandra Brilliant 46 
Curi-Curl 45 ; Alexis Bond 46 
Duplex Blotting 2 American Linen Ledger 52 
Economy 18 Anglo-Saxon Bond 26 
Eldorado Blotting 2 Ardmore Bond 52 
see Blotting 2 Artesian Bond 54 

aircote Blotting 2 Atlantic Bond 19 
Flora Embossed Patterns 18 Atlantic Writing 19 
Flora Plain Finish 18 Atlantic Mimeo Bond 19 
Floradeco 18 Atlantic Vellum 19 
Halftone Blotting 2 Avalanche Bond 23 
Hollywood Blotting 2 Bay Path Bond 46 
Imperial»Super Plate 45 Bay Path Vellum 46 
Nu-Art 45 Blandford Bond 46 
Official 18 Britehue Writing 3 
Potomac Half Tone 18 Brother Jonathan 7 
Prismatic 45 Cabinet Bond 11 
Reliance Blotting 2 Cabot Vellum 15 
Royal Worcester Coated 45 Caslon Bond 39 
Standard Blotting 45 Certificate Bond 15 
Sterling 45 Certificate Letter 15 
United States 45 Champion Bond 10 
Verigood Blotting 2 Chevron Bond 4 
Vienna Moire Blotting 2 Chieftain Bond 40 
Waregold 34 Clearlake Bond 29 
Wareplatinum 34 Collateral Bond 20 
World Blotting 2 Community Bond 15 
Wrenn’s Antlers 55 Conference Bond 40 
Wrenn’s Blue Bird 55 Contract Bond 4 
Wrenn’s No. 1 C'oth Finish 55 Coupon Bond 4 
Wrenn’s Basket Weave 55 Crane & Co. Bond 14 
Wrenn’s Best 55 Crane’s Japanese Linen 14 
Wrenn’s Enameled 55 Cretonne Bond 
Wrenn’s Macaie = 55 Crystallite Bond 40 
Wrenn’s Porcelain 55 Dartford Bond 26 
Wrenn’s Record 55 Dartmouth Bond 38 
Wrenn’s Royal 55 Direct Sales Bond § 
oe, Parchment 23 
mpire Bon 9 
BONDS AND WRITING English Bond 22 
Acceptance Bond 4 Extra Fine White Wove 
Action Bond 15 Writing 38 


Brand Names of Papers With Key to Manufacturers 


BONDS AND WRITING (Cont.) BONDS AND WRITING (Cont.) 
Flivver Bond 30 Old Deerfield Linen Laid 38 
Flivver Writing 30 Old Hampden Bond 42 
Fortified Bond 51 Old Hampshire Bond 26 
Fortified Bond 54 Old Holyoke Bond 11 
Gilbert Superfine Laid and Old Reliable Bond 54 

Wove 23 Old South Bond 26 
Glacier Bond 40 Parsons Artificial Parchment 42 
Glendale Bond 30 Parsons Bond 42 
Glendale Writing 30 Parsons Linen 42 
Gothic Bond 42 Parsons Parchment Deed 42 
Granville Bond 52 Parsons Tinted 42 
Halftone Letter 11 Persian Bond 4 
Hammermill Bond 24 Plover Linen Bond 54 
Hammermill Laid Antique 24 Public Service Bond 1 
Hammermill Mimeograph 24 Radiance Bond 23 
Hammermill Writing 24 RA Silk Bond 30 
Heather Bond 19 Redemption Bond 54 
Huron Featherweight Bond 43 Resource Bond 23 
Howard Bond 28 Right of Way Bond 22 
Howard Bond (Ripple and Linen Rival Linen 4 

Finished) 28 Royal Mail Bond 1 
Howard Laid Bond 28 Royal Seal Bond 9 
Howard Mimeograph 28 Saxon Bond 46 
International Bond 54 Scottish Crown Bond 46 
Iroquois Bond 42 Snowdrift 46 
Itasca Bond 26 Standard Writing 3 
KVP Bond 30 Sterling Bond 52 
KVP Cornstalk Bond 30 Sterling Halftone Writing 52 
KVP Mimeograph 30 Sterling Ledger 52 
LaFlatte Bond 54 Strathmore Deed 46 
Lancaster Bond 23 Strathmore Multicopy Bond 46 
Lenox Bond 9 Strathmore Parchment 46 
Mail Order Bond 1 Strathmore Script 46 
Marketplace Bond 1 Success Bond 40 
Merit Bond 9 Surety Bond 15 
Milford Bond 38 Systems Bond 19 
Neenah Bond 40 Telanian Extra Super 46 
New Era Bond 22 Telephone Bond 4 
Norman Bond 4 Thinweave, Carbon Copy Bond 49 
Offering Circular Bond 1 Titan Bond 26 
Old Badger Bond 22 Tokyo Bond 15 
Old Chester Mills 4 Transit Mimeo Bond 22 
Old Colony Bond 52 Treasury Bond 9 
Old Council Tree Bond 40 Triton Bond 41 
Old Deerfield Bond 38 Triton Bond 41A 


°oldier of 
fortune to 
the romance 
of your... 
printen matter 


Guardian of your budget...trained in the mastery of every duty 


F. ull details 
of the interesting development 
of Caslon Bond are given in 
the book ‘‘Hidden Gold in the 
Bond Field.’’ Write for your 

free copy. 


Over The Hish Seas 


IKE the unfurled sails of ships, your printed messages go 

forth in the spirit of adventure, to bring you cargoes of 

business. In just such a way did Caslon Bond set out a short 
time back on a voyage new to the paper world. 


Nature offered advantages at Munising to produce bond 
paper of quality usually found only at higher cost. To prevent 
its being poured into the unknown sea of popular- priced 
papers, invention discovered a way to watermark it at high 
speed without injury to the surface. By this pioneer step, 
paper buyers were availed of identified quality at popular prices. 


Caslon Bond has since sailed the business sea with many a 
business man’s message. It has surged to the front because 
advertisers like its crisp appearance, its twelve smart colors, 
and its reasonable price —and printers appreciate its uniform 
surface and easy handling. Both find Caslon Bond a value 


vehicle for letterheads, business forms, and direct mail. 


You, too, can profit from acquaintance with Caslon Bond. See 
your paper merchant, or write for test sheets and the Caslon 


Bond sample book. 
CASLON 
A KJ Bd 


BOND 


Reg.U.S. Pat. Office 


THE MUNISING PAPER COMPANY ~ MUNISING, MICHIGAN 
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Brand Names of Papers With Key to Manufacturers— (Continued) 


BONDS AND WRITING—Cont. 


Two-Text 45 
Typewriter Bond 40 
U. S. Linen 4 
Valiant Bond 23 
Volume Bond 19 
Wall Street Bond 22 
Waterfalls Writing 50 
Wauregan Colored Flats 4 
Westvaco Bond 51 
Woronoco Bond 46 
Woronoco Damask 46 


BOOK PAPERS 


Advertisers Laid Leaves 1 

Aladdin Box Covers 4¢€ 

Alexandra D. E. Wide and 
Narrow 46 

Alexandra Japan 46 

Alpaco Catalog 3 

American Eggshell 4 

American English Finish 4 

American Handcraft 4 

American Japan Parchment 4 

American Super Calendered 4 

American Tinted Folder 4 

American Vellum, D. E. 4 

Araby Box Cover 46 

Artlaid 46 

Aurelian Book 52 

Bay Path Book 46 

Bay Path Imperial 46 

Berkshire Text, D. E. 4 

Beckett Text 6 

Bodleian Deckle Edge Book 44 

—" English Finish and 
Supe 

B. Pp F. Book et Plate 53 

Broadcloth Text 

Buckeye Text 6 

Cantibury Book Wove 17 

Capri Coated Tint 25 

Carrolltone 41A 

Champion English _ 10 

Champion M. F. 

Champion eat 10 

Champion Offset Book 10 

Champion Super 10 

Charcoal Book 46 

Chateau 33 

Chemco Insert Folder 11 

Clear Spring English Finish 51 

Clear Spring Text 51 

Climax, English Finish and 
Super 3 

Cockatoo 46 

Corinthian Text, Antique 53 

Crusader Bible 3 

Cumberland Antique Finish 48 

Cumberland English Finish 
and Super 48: 

Dacian 52 

De & Se Tints 17 

Dilcol Machine Finish 17 

Dilcol Offset 17 

Dilcol Super 17 

Ensign, English Finish and 
Super 

Fanfare 46 

Featherplate 31 

Feather — Finish 31 

Fenwick 41A 

Georgian Book 52 

Georgian 33 

Grandee 46 

Hadrian 52 

Holyoke Text 1 

Hylo English Finish 31 

Hyloplate 31 

Interwoven Text 

Kamargo Folder 32 

Kenwood Text—Watermarked 3 

King, English Finish and 
Super 3 

Kinkora Text 44 

Laurentian Deckle Edge Book 44 

Library Text 48 

Linweave Text 33 

Litho Machine and Super 49 

Louvain Book 44 

Maidstone Leaves 1 

Marlowe Book 52 

Milano 33 

Modern Canary Manila 31 

Modern Cream Manila 31 

Modern White Manila 31 

‘National 18 

New England Machine Book 48 

No. 66 Book 48 

Nubian Book 52 

Old Stratford Book 46 

a 2? a Antique Wove and 
ai 

Olde Style Mimeograph Laid 48 

‘Oxford Machine Finish 41 

Oxford Super Book 41 


BOOK PAPERS—Cont. 


Parquetry Cover 46 

Primo English Finish 31 

Primoplate 31 

Printone 48 

Process Super Book 3 

Ravenna Text 32 

Regal Antique 17 

Rhododendron Box Cover 46 

Rotindia 31 

Rotoplate 31 

Roxburghe Book 52 

Salisbury Text 26 

Saratoga Book 29 

Sarouk 33 

Saxonet 46 

Servo English Finish 31 

Servoplate 31 

Standard M. F. and Super 3 

Standard’s 

Strathlaid 46 

Strathmore D. E. Narrow 46 

Strathmore Japan 46 

Suede Laid 17 

Suede Finish Wove 17 

Thintext 48 

Thinweave 48 

Valley White Laid Mimeograph 31 

Warranty M. F. Writing 

Warren’s Offset 48 

Waverly Vellum 44 

Wayside Text 46 

Westvaco Eggshell 51 

Westvaco Inspiration M. F. 51 

Westvaco Inspiration Super 51 

Whitehall Text 26 

Worthy Signature 52 

“1852” Publishers’ Book 48 
BOX COVERS 


Aerial 18 
Aladdin 46 
Araby 46 


Artillery 18 

Colored Cloud Papers 31 
Color-Checks 34 
Color-Swipes 34 
Color-Waves 34 
Crystal Box Enamel 34 
Crystallins 13 

Cubist 18 

Dart 18 

Economy Glazed, 34 
Executive 18 

Fancy Papers 34 
Fanfare 46 


Freeze 18 

Gold Chinatex 18 

Gold Web Artillery 18 

Gold Web Brilliants 18 

Gold Prints 13 

Golddrift 34 

Hampden Embossed Box Papers 25 
Hampden Fancy Box Papers 25 
Kin-Glo 31 

Lightning Flash Enamel 34 
Metallica 13 

Modern 18 

Orientals 13 

Palette 18 


Plain and Colored Cheviots 31 
Radio 18 

Ravenna 32 
Rhododendron 46 
Rosette 18 

Shellgold 34 
Shellsilver 34 
Silhouettes 34 
Snowdrift 34 
Spindrift 34 
Spungold 34 
Spunsilver 34 
Super Colors 34 
Thibron 18 
Tickletone 31 
Velumets 13 
Velvetta 34 
Waregold 34 
Waregold Edging 34 
Wareplatinum 34 
Washington Brilliant 18 
Whippet 

Wisconsin Tribal 31 


BRISTOLS 


Acceptance Index 4 
Agawam Index 4 
American No. 1 Jute Tag 4 
American Post Card 4 
American Rope 4 
Apollo Bristol 53 
Arctic Blanks 53 
Ardsley 19 

Baltic Blanks 53 
Benefit Index Bristol 11 
Carieten 39 


BRISTOLS—Cont. 


Chateau 33 

Chemco Index Bristol 11 
Corinth Folding Bristol 53 
Creamstone Post Card 53 
Darien Index 4 

Dilcol Translucent 17 
Doric Sample Card 53 
Fabratone Translucent 13 
Fiberfold Bristol 53 
Garden Tinted Bristol 53 
Georgian 33 

Ionic Bristol 53 

Laidtone Translucent 13 
Ledger Index Bristol 15 
Longlife Index 53 
Massasoit Index 4 

Meadow Tinted Bristol 53 
Milano 33 

Moderne Translucent 13 
Parchment Bristol 42 
Plato Post Card 53 : 
Riegel’s 20th Century Bristol 49 
Snowhite Bristol 53 
Strongheart Index 53 
Superfine Bristol 53 ° 
Superfine Envelope Paper 53 
Superfine Index Bristol 15 
Ultrafine Translucent 13 
Vigilant Index 

Westvaco Index Bristol 51 


CARBROART Es = POST 


Aragon Translucent 27 

Black Waterproof Board 27 

Brightwood Coated Blank 27 

Brightwood Folding Translucent 27 

Brightwood Merchandise Tag 

Brightwood Playing Card Stock 27 

Brightwood Railroad 27 

Brightwood Rope Tag 27 

Brightwood Thick China 27 

Brightwood Thick Showcard 27 

Brightwood Tint Lithograph 
Blank 27 

Brightwood Tough Check 27 

Cameo Post Card 48 

Capri Coated Board 25 

Champion Cream Post Card 10 

Champion Index Bristol 10 

Champion Miami Blanks 10 

Champion Offset Blanks 10 

Clearlake Index Bristol 29 

Derby Blank 27 

Esopus 8 

Excelsior Translucent 27 

Falpaco Coated Cardboard 21 

Hamilton Post Card 10 

Hampden Blanks 25 

Hylo Post Card 36 

Irex Melton Mount 27 

Laidtone Coated Blanks 13 

Miami Post Card 26 

Minton Translucent 27 

No. 1 Quality Blank 27 

Otsego Blanks 3 

Printbest Coated Blanks 13 

Printbest Colored Blanks 13 

Riegel’s Jute Tag 49 

Rugby Blanks 25 

Silkote Post Card 48 

Standard Post Card 36 

Treasury Bristol 27 

Tritone Coated Blanks 13 

Velvetone 8 

Waregold 34 

Wareplatinum 34 

Westvaco Coated Post Card 51 

Westvaco Post Card, Cream 51 

Westvaco Satin White Trans- 
lucent 51 


COATED PAPERS 
Aigrette Enamel 10 


Artford 48 
Art Gloss 16 
Art Mat 16 


Art Mat Post Card 16 
Appleton Enamel 5 
Appleton Embossing Cover 5 
Ashokan 

Biltmore Translucent 36 
Blanca 

Cameo 48 

Cameo Cover 48 

Cameo Post Card 48 
Campaign Bristol 36 
Canfold 8 

Champion Colored pry 10 
——s Coated Label C. 1 


10 
Champion Featherweight Enamel 10 
Community Enamel Book 36 
Community Litho 36 
Cumberland Coated Book 48 
Deco Gloss 16 


COATED PAPERS— Cont. 


Deco Mat 16 

De Lux Brush Enamel 34 
Dilco Coated Book 17 
Dilford Dull Coated 17 
Dilco Translucent 17 
Direct Sales Bond 5 
Double Service Bond 36 
Dragon Embossing Cover 5 
Duo Bond 8 

Duo-Kote Enamel 36 
Duo-Kote Litho 36 
Duro Gloss 17 

Durable Folder Enamel 3 
Empress Folding Enamel 35 
Enamel Cover 27 

Engravers’ Proving Paper 16 
Esopus 8 

Fanfold Enamel 36 

Glass-ad Window Poster Paper 34 
Hamilton Enamel 10 
Hampden Coated Box Covers 25 
Harvard Enamel 3 

Hingefold Enamel 10 

Hylo Translucent 36 

Laidtone Brochure 13 
Laidtone Coated Book 13 
Laidtone Letter 13 

Litho Coated 48 

Litho C.1S. 8 

Litho C. 1S. 34 

Lustro 48 

Marquette Enamel 51 
Masterfold —— 5 

M. C. Folding 

Miami Dull Finish Book 56 
Miami Featherweight Enamel 36 
Miami Folding Enamel 36 
Miamitint Enamel Book 36 
Moderne Coated Book 13 
Monarch Featherweight Enamel 3 
Monarch Litho 

Niagara 8 

Old Ivory Coated Book 17 
Oxford Dull Coated 41 
Oxford Folding 41 

Oxford North Star 41 

Oxford Polar 41 

Parian Enamel 10 

Photo Enamel 48 

Plated Label Paper 27 
Polychrome Dull Coated Book 5 
Porcelain Enamel 

Rainbow Translucent 36 
Rayon Enamel Book 36 
Rayon Litho C.1S. 36 
Refold Enamel 10 

Satin Proof Enamel 10 
School Annual Coated Book 5 
Silkfold 48 

Silkote 48 

Silkote Post Card 48 

Stain Proof Varnishing Litho 3 
Sterling Enamel 51 

Tiffany Enamel Book 36 
Tiffany Litho 36 

Titan Enamel Cover 36 
Twillfold 48 

Velour Folding Enamel 3 
Velvo Enamel 51 

Velvetone 8 

Victory Dull Coat 3 

Vogue Enamel 3 

Warrenfold 48 

Warrenfold Coated Writing 48 
Warrentown — Book 48 
Watertone 

Westvaco Tdent Litho 51 
White Satin Enamel 10 
Woodbine Colored Enamel 5 
bona Embossing Cover 5 
Zena 


COVER PAPERS 


Advertisers Covers 
Advertisers Overlaid —_ 1 
Aeolian Covers 1 
Aladdin Cover 46 
Albemarle Cover 2 
Alexandra D. E. Wide and 
Narrow 46 
Alexandra Japan 46 
American Embossed 4 
American Handcraft 4 
American Standard 4 
Anniversary 13 
Antiquarian Covers 1 
Araby Cover 46 
Argonaut 27 
Artists Sunburst 25 
Artlaid 46 
Arven Folding 4 
Atlantic Cover 19 
Atlantic Manuscript Cover 19 
Aurelian Cover 
Bannockburn Cover 46 
Bay Path Cover 46 
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COVERPAPERS—Continued 
Dilford Enamel Cover 17 
Doeskin Cover 11 
Duchess Cover 17 
Economy 31 

Executive 18 

Fabratone Translucent 13 
Fanfare 46 

Foldwell 12 

Gay Head Cover 32 
Gay Head Morocco 32 
Georgian Cover 52 
Grandee 46 

Hammermill Cover 24 
Herculean 4 

Holyoke Covers 1 

Indian Head Cover 32 
International Covers 11 
Interwoven Covers 11 


Kinkora Cover 44 

Kroydon 27 

Laid-Mark 13 

Laidtone Translucent 13 
Laurentian Cover 44 
Leatherette 25 

Leatherette Amber Manila 43 
Leatherette Cover 43 


Liberty Cover 32 

Lodestone 25 

Louvain Cover 44 

Maidestone Leaves and Coverings 

Marlowe Cover 52 

Miscellaneous Sulphite Covers 

Moderne Translucent 13 

Morocco Cover 32 

Munsell Cover 46 

National 18 

New Librarian 13 

Nu-Art 25 

Nubian Cover 52 

Old Cloister Cover 46 

O'd Snanish 13 

Old Stratford Parchment Cover 

Parquetry Cover 46 

Pinnacle Embossing Enamel 
Cover 

Potomac 18 

Potomac Gold Web 18 

Ranger 27 

Ravenna Cover 32 

Reconstruction 18 

Rhododendron Cover 46 

Riegel’s Leatheret Cover 49 

Riverdale 4 

Roloc Cover 11 

Roxburghe Cover 52 

Salisbury Cover 26 

Saxon D. FE. Cover 46 

Saxonet 46 

Skyros 18 

Snowwhite Dullenated 35 

Snowwhite Frnamelline 35 

Snowwhite Meadfold 35 

Snowwhite Offset 35 

Standard Cover 32 

Sterling Manuscript 52 

Strathlaid 46 


Sunburst 25 
Superior Manuscript 9 
Walrus-Hide Covers 1 
Waregold 34 
Wareplatinum 34 
Washington Brilliant 18 
Washington Brilliant Gold Web 
Waterfalls Cover 50 
Wayside Text 46 
Westvaco Folding Enamel 
Cover 51 
White House 18 
Whitehall Cover 26 
Wisconsin Tribal 32 


LEDGERS 


Account Linen 4 
Action Ledger 11 
Adirondack Ledger 29 
Artesian Ledger 54 
Atlantic Ledger 19 
Bank Posting Ledger 22 
Battleship Ledger 22 
Brunswick Linen 4 
Buyers Ledger 11 


Strathmore D. E. Narrow 46 


Leatherette Embossed Cover 43 


1 
31 


46 
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BRAND NAMES OF PAPERS WITH KEY 
TO MANUFACTURERS—(Continued ) 


Caslon Ledger 39 
Clearlake Ledger 29 
Court Linen 9 

Credit Ledger 22 
Dauntless Ledger 23 
Defendum it: 42 
Dependence 

Dreadnaught a oF Ledger 23 
Economic Ledger 15 
Entry Ledger 23 
Extension 4 

Fortified Ledger 54 
Hammermill Ledger 24 
Heather Ledger 19 
Howard Ledger 28 
Journal Linen Ledger 38 
KVP Ledger 30 
Massasoit 4 

Mercantile Record 43 
Monmouth 9 

Old Badger Ledger 22 
Old Ironsides Ledger 23 
Posting Ledger 28 
Prestige Ledger 40 
Putnam Ledger 40 
Resolute Ledger 40 
Sales Record Ledger 38 
Scotch Linen Ledger 42 
Stonewall Ledger 40 
Systems Ledger 19 
Vulcan +9 

Waterfalls Ledger 50 


MISCELLANEOUS 


Adirondack Bulletin 29 

Alpaeo Catalog 3 

Atlantic Offset 19 

Bantam Manifold 11 

Beebe Offset 4 

Beckett Offset 6 

Booklet Envelope Paper 48 

Brighthue Envelope 3 

Caslon Mimeography 39 

Chemco Car Sign 11 

Chemco Insert Folder 11 

Chester Offset 4 

Clear Spring Offstt 51 

Clearlake Offset 29 

Climax Eggshell 3 

Collins Leatherette 13 

Crusader Bible 3 

Delta Mimeograph 4 

Dependable Offset 3 

Dickinson Offset 4 

Duxbury Wedding 15 

Emco Onion Skin 20 

Escolite Onion Skin 20 

Excelsior Wedding 52 

Fidelity Onion Skin 20 

Fineleaf 48 - 

Flash Instant Drying Mimeo- 
graph 

Gilbert Safety Bond 23 

Glendale Superfine 30 

Hammermill Announcement 24 

Hampton Court (Greeting Card) 15 

Kamargo Cheviot 32 

Kamargo Pen Plus 32 

Kamargo Watermarked Mimeo- 
graph 32 

Kenwood Text—Watermarked 3 

Kingkote Bond 3 

KVP Mimeograph 30 

KVP Second Sheets 30 

Leatherette Tag 43 

Liberty Offset 3 

Liberty Pattern 32 

Myriad Onion Skin 11 

Olde Style Mimeograph—Laid 48 

Otsego French Folio 3 

Pilot Envelope 3 

Pyramid Catalog 3 

Riegel’s Jewell Brand Glassine 49 

Special Onion Skin 20 > 

Standard Colored M. F. and 
Super 3 

Standard Eggshell 3 

Waregold Text 34 

Warren’s Offset 48 

Waterfalls Mimeograph 50 

Waterfalls Offset 50 

Waterfalls Platefold 50 

Westvaco Extra Strong End 
Paper 

Westvaco Offset 51 

Wesivaco Opacity 51 

Worthy Parchment 52 


COMMERCIAL ARTISTS 


ATLANTA, GA. Walter Cole, 


> . > . 11 E. 44th St. 
Swanson-Crow Studios, . " 
Norris Bldg. Commanday-Roth Co., 


Am aa 175 Varick St. 
Boston, Mass. F 


. G. Cooper, 
aor . a St. 598 Madison Ave. 
Hee berate Bradshaw Crandell, 
WS | 30 E, 60th St. 

pswic 
Hope-Lobe & Associated Artists, ee ye St. 
36 Bromfield St. Dorothy Edinger, 


Forrest W. Orr, 
50 Congress St. 
The Southgate Press, 


662 Madison ‘Ave. : 
Ethridge Association of Artists, 
420 Lexington Ave. 


470 Atlantic Ave. ‘ : 

Burrao, N. Y. C. ee ae St 
The W hitney- -Graham Co., Inc. Hugh in , 

588 Monroe St. 101 Park Ave. 


Cuicaco, Iti. 
Advertising Art Studio, 

75 E. Wacker Drive G 

ta suild of Free Lance Arfists, 

—, = _— 420 Lexington Ave. 3 
Art Directors Service, A. Lg tn rm 

75 E. Wacker Drive Georne J. Gillian 
Bertsch & Cooper, * 140 E. 39th St. 


James Montgomery Flagg, 
108 W. 57th St. 


154 E. Erie St. . 
Hugh M. Chenoweth, ro —_ St. 
410 N. Michigan Ave. Gerald Leake, 


Clarence Cole, 
59 E. Madison St. C. i. a” 
Dornseif Studios, 40 Gramercy Park 
165 W. Wacker Drive Neysa McMein, 


George W. French, 
75 E. Wacker Drive 7m, Mictsone ” 
Grauman-Jennings Studios, ° 47 Washington Sq. 
Wacker Drive William Oberhardt, 
Jahn & Ollier Engraving Co., 11 E. 14th St. 
817 W. Washington Blvd. Russell Patterson 
Andrew Loomis, 730 Fifth Ave. 
360 N. Michigan Ave. Henry Raleigh 
Magill-Weinsheimer Co., 1 W. 67th St 
1320 S. Wabash Ave. David Robinson, 
Manz Corporation, 140 W. 57th St. 
4001 Ravenswood Ave. Tony Sarg 
Modern Advertising Art Studios, 41 W. 17th St. 
Decorative Arts Bldg. R. F. Schabelitz 
Palenske-Young, Inc., " 39 W. 67th St. 
316 N. Michigan Ave. The Schilling Press, Inc., 
Ben C. Pittsford Co., 137 E. 25th St. 
421 N. State St. Snyder & Black, Inc., 
The Regensteiner Corp., 200 William St. 
Jackson Blvd. & Racine Ave. The Stillson Press, Inc., 
Swan Studios, 461 Eighth Ave. 
157 E. Ontario St. Keith Shaw, 
: 18 E. 41st St. 
Detroit, Mic. Joseph Sinel, 
Evans-Winter-Hebb, Inc., ot eee oe 


818 Hancock Ave., W. <a pe a 
R. on — & te Walter D. Teague, 
431 Howar t. 210 Madison Ave. 


Speaker-Hines her ag Co., 
154 Larned St., E. ee oe ye 
The Stubbs Co., A. S. Trueman, 
Fort St. at Twelfth 116 W. 30th St. 


Granp Rapips, MicH. 


The Jaqua Co., 
101 Garden St., S.E. The Acorn Press, 


Los ANGELES, CALIF. » ae ene 
Neuner Corp., HILADELPHIA, Pa. 


Omanwa, NEBR. 


817 So. Los Angeles St. M. L. Blumenthal, 
House of Ralston, Inc., - 518 Walnut St. 
1220 Maple Ave. arvey Hopkins Dunn, 


MILWaukeeE, WIs. 44 Westview Ave. 


Milwaukee Printing Co., Hoffman Art Studio, 
Florida at Grove E ve, Arch St. 
Meyer-Rotier-Tate Co., — orter, : 
425 Van Buren St. R oe St. 
m+ Hf ; : ay onn, 
Se 518 Walnut St. 
MINNEAPOLIS. MINN: William P. Schoonmaker, 
Bureau of Engraving, Inc., 1211. Walnut St. 
500 S. Fourth St. 
New Rocue te, N. Y. PirtspurGH, Pa. 


Norman Rockwell Robert Rawsthorne Co., 


Heeven Bldg. 
iy ete, a - PoRTLAND, ORE. 
New Youn, N. Y. Kleeb Art Service, 


American Lithographic Co., Inc., 


19th St. and Fourth Ave. . Maegly Tichner Bldg. 
McClelland Barclay, West Coast Engraving Co., 

The Berkshire Bldg. Commonwealth Bldg. 
Victor Beals St. Paur, MINN. 

77 W. 50th St. Harmann McGinnis, 
Thomas Benrimo Builders Exchange Bldg. 

46 W. 47th St. Buckbee Mears Co., 
Lucian Bernhard, Lindeke Bldg. 

239 W. 43rd St. _ San Francisco, CauiF. 
August Beser, Jr., Sunset Press, 

206 E. 33rd St. 1045 Sansome St. 
Franklin Booth, Patterson & Sullivan, 

58 W. 57th St. 235 Pine St. 
Arthur Wm. Brown H. S. Crocker Co., Inc., 

116 W. 87th St. 565 Market St. 
Harry Wynn Bruns, Westport, CONN. 

67 W. 44th St. John Held, 


Clarence Cole, WINNIPEG, CANADA 


1 E. 44th St. Bulman Bros., Ltd. 


MAN-AGEMENT 


Thousands of Eyes 


to see PAPER QUALITY 


Ti. real judge of quality in coated paper 
is the half-tone dot— 17,698 dots to a square inch in a 133 line plate. 
The importance of smoothness in coated paper is obvious. 


And because these dots are so small that the eye can scarcely distinguish 
them, the perfect paper surface should have no depressions that are as 
large as the face of a half-tone dot. 


Glossy coated paper may appear smooth merely because it is shiny, but 
examination through a glass often shows its surface to be composed of 
thousands of little hills and valleys into which the half-tone dct must go 
to reach full contact. 


Five years ago coated papers of our manufacture were comparable in 
smoothness to similar grades. Today our cheapest grades are as smooth as 
our finest coated paper five years ago! And the higher grades have cor- 
respondingly higher smoothness. 


Compare Champion papers with similar grades at equivalent price. On 
the press, in comparison with other papers of equivalent price, printed 
under identical conditions, papers made by Champion Mills give better 
results with less make-ready, less ink and less offset — because they have 
a more compact coated surface — they are smoother. 


Your printer knows where to secure Champion papers; he identifies them 
by the Champion trade-mark in paper merchants’ price lists. 
<TheMark 


é a? of Value 5 
~ 5 ’ 


THE CHAMPION COATED PAPER CO. 
HAMILTON, OHIO 


Manufacturers of Coated and Uncoated Papers and Cardboards 
Over a Million Pounds Daily 
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At 2 2.8% 


PRINTERS AND LITHOGRAPHERS 


(These Firms Were Recommended by Their Customers in Response to a Sales Management Questionnaire) 


bo bo 
& & 
PRINTERS AND LITHOGRAPHERS a y = 3 PRINTERS AND LITHOGRAPHERS # ¥ 4 4 
es) ‘c 9° » 7 ° 
(By Cities) € 22 ot a a (By Cities) F: 2g = 2 e 
231214 | au} 3 
5 /33/3| 5/2) 3 5/33) 2) 8/2] 3 
Slan|O;|alo| = Slas|d}/alo| & 
Akron, Ohio Buffalo, N. Y. 
Akron Typesetting Co., 42 Cherry St....... Viv Vv 0 ee J. W. Clement Co., Seneca, Lord & Sey- 
Commercial Printing & Litho. Co.......... Viviv ead RIS ORR cP ca orca Be CRRA oie Viviviv il. b-c 
Ohio Advertising Co., 90 Ash St......... elviviv ee ee The Davis Bulletin Co., Inc., 10 Lock St....} Vo j....J-..-[..--f- ane 
The Superior Printing & Lithographing Co., Mark Hubbell Co., 457 Washington St...... Saree! See c 
210 INO. Wai0N Sb... 6.660100: cas owesgess Viviv V Ludlow-Mansfield, Inc., Commercial Trust 
DUNN a5 Pi shcke orc otatece wvorsa Bate ees Sieastens iba are a ele Ve | eee | eee 
Allentown, Ps. Ningore Into. Coss <ccvec bees vile cviewvs aoe ee ft eee! ee 
L. F. Grammes & Sons......0.0 00sec ee eeee V via The Whitney Graham Co., Inc., 588 Mon- 
BN Glas is Sascis shoe vedaie eee er eee al tal GAEL, cots cdhesexs 
Amsterdam, N. Y. 
— . , Cambridge, Mass. 
Amsterdam Printing & Litho. Co., Liberty The Barta Press, 209 Massachusetts Ave...| ¥ | ¥V | ¥V | ¥ |....]...-. 
& Forbes St8...........--sseeeeeeeeees v v b Gordon Taylor Inc., 185 Albany St........ ec i ee ee ee 
initia df Tolman University Press, University Rd...] V¥ | ¥ | Vv J....]....]...-. 
, Ga. 
Foote & Davies Co., Edgewood & Pryor...) V}| ¥ | V/] viv b |/Campello, Mass. 
Ruralist Press, 713 Glenn St.,S. W......... ¥V] Vv] Vv |....[....[ > The Howard Print, Inc..........0+e000005 Viviv 
Aurora, Ill. Charlotte, N. C. 
The Strathmore Co., 217 Fox St...........| V | v | Vv ]....]....].---- Dalen City Pelating Ges. icc iE 1 ET Liedevitiess. 
Austin, Texas Chattanooga, Tenn. 
B. L. Stock Co., 9th & Lavaca Sts........ V V b DPeGRe PITA). sa.5'cis KacslccawaG Gos neeee Viv b-c 
Chicago, Il. 
Baltimore, Md. ; 
American Colortype Co.........-.eeeeeee: ve eee ee 
Adpress, 36 South Paca St................ a Sayerey mewn Arkin Advtg. Service, 422 S. Wabash Ave..]....] Vo ]....]...-f- 
H. Gamse & Bros., Inc., Gamse Bldg...... Viv V c Bertsch & C. 154 E. Erie St J 
Rl eee Meee s ao i ertsc! ‘cooper, RRO Blicccds ccs fes<s mei a oecece basraic Paine 
Oliver St , : ; viv V V The Cuneo Press, Inc., 22nd, Canal & 
teins Co eh Bomsls : eee “i gree Sis ois ine viviv Dic le asta MOTO BNR sores ce. re wi stsic AoA oalsineree Rates Vivivi. Tee | meee 
* See ares nee Curt Telch & Co., Inc., 1733 Irving Pk. Blvd] ¥ | v | v |. a | 
D. Stuart Webb Adv. & Letter Service, 306 R.R. Donnelly & Sons Co divia V 
North Gay St...... 6s. .eeeee eee eee eee 5 ae ee pee ee ee SE ee Ce TO: Ge ae eee, ee 
James T. Igoe Co., 600 W. Van Buren St....| ¥ Vv | bec 
Battle Creek, Mich. Jahn & Ollier Engraving Co., 817 W. Wash- 
Oe yd Cee 7 a a ae ar Viviviv b Ser) 1 eS ae RS PED Ae Le Pare ae peci a tester code ip Je 
Magill-Weinsheimer, 1320 S. Wabash Ave..| ¥V | ¥ | Vv |....] V J...-- 
Bayonne, N. J. Manz Corporation, 4001 Ravenswood Ave..| ¥ |....]....] Vo j..--J.---s 
Jersey Printing Co., 10 West 23rd St....... Vv b-c The Mead-Grede Printing Co., 20th St. & 
x CANICUAN Gis Acib hess siokces owes action = | a ee c-d 
Beatrice, Nebr. Moreau & Rose Co., 850 W. Adam St...... 7 feet ES fee en] UEee | eee 
Mitre & Geel Co.... Viviv National Printing & Engr. Co., 7 S. Dear- 
i ence a ais ie ie ia ee alin! oat On NC) Se ee re ed ae renee tg woos] bee 
Bemeville, N. J Northern Bk. Note Co., 2340 N. Racine Ave.|....]....]-...]-..-| Wo Joes: 
5 ave Je . Osgood Co., 418 S. Market St............. he ae ae | ee 
Yerg Incorporated, Washington Ave.......] V | ¥ | V J....J....]..--. Peerless Litho. Co., 4313 Diversey Ave..... ST Oe ee! Coe nae) Hee 
; Ben C; Pittsford Co. , 421° N. State Stes... c).. cc) Al [esaclocechewsafecees 
Belleville, N. J. Regensteiner Corp., 310 S. Racine St...... Vivivfi[v fv] be 
Sweeney Lithograph Co., 69 Academy St...J...eJ..ccJeeeelecccfecce]ecee Theo. A. Schmidt Litho. Co., 1050 Fuller- 
WORM Give eis nis oersis a peie Seas se aes halos BR (arrears F = Gk Peers 
Blanchester, Ohio Shattock & McKay Co., 426 S. Clinton St..} ¥ | v¥V | v¥ ae | Serer 
Brown Publishing Co...........0.ee.eeces Viviv b-d Stevens-Davis Co., 1234 N. Jackson Blvd..| ¥ | Vv | ¥ P| heer erence 
Wallace Press, 730 W. Monroe St.......... Viviv i 2 eee 
Boston, Mass. Walton & Spencer Co., 1245 S. State St....} Vv | VI] v | | re 
Berkeley Press, 72 Lincoln St.............. emit Aeseslenicelickc cls ccom Cincinnati, Ohi . 
Cheltenham Press, Inc., 183 Essex St...... a 2. 2 ee em oe acoemed ‘ ; 
Forbes Lithograph Mfg. Co., P. O. Box $130] ¥ | ¥ SS iw O Lccs Bohnett Co., Third & Vine IN srs oatotereate eh PA NeeesPess |) Bt 
Wm. B. Rand Co., 289 Congress St........ a ee Oe es ee ee ee ren senses gen: van: foot fad a 
Southgate Press, 470 Atlantic Ave......... Vv JV J...] b a" aananaenanenanamennetemcad - 
The Tudor Press, 251 C: s St 5c «mk eee we ¥ eae eee eee eee Tee ee ee Th ee Ce eeceke eleoee ‘a 
ee v ‘| ¥ | be Strobridge Litho. Co., 108 Central Pkwy....| ¥ | v |. EUAD ieee ses 
a | U.S. Printing & Litho. Co............. erlol ial Vic 
Vermont Printing Co..,....scececsees ers ef b ||Clearfield, Pa. 
Oe) Pe Nr V c 
Bridgeport, Conn. 
The Warner Bros. Co., 325 Lafayette St...) ¥V | V¥ | V |....|....|..-.- Cleveland, Ohio 
Britton Printing Co., 205 Caxton Bldg..... of Al LPM Weal catiaeteas 
Brooklyn, N. Y. Caxton: Go.; Caxton Bldtieceis.s occ cccesie.c's AM uhecicaliowe le ocala = 
Consolidated Lithographing Corp., Grand Central Litho. Co., 1138 Clair Ave., N. E..|....|....]...]. V [eee 
Sti de MIAN IAR ss ccs inkawcoemenone Vv Vivie Corday & Gross Co., 1171 E. 24th St...... Vivid ee | ae 
Fox & Bilotti, 176 Johnson St............. Vv Wi hesisedecsats 
- - (Continued on Page 318) 
a—On metal. b—Job. c—Colorwork. d—Commercial work only. 


e—Photone. 


f—Water color printing. 
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T & POWER CO. 
MISSIONARY 
NARY BOARDS 


MASON, INC. 


& co. 
& CO. 
. (COCOMALT) 
ELECTRIC LIGHT 


New York City 
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LITHOGRAPHIC. TECHNICAL FOUND. 


WESTERN ELECTRIC CO. 
ESMOND MILLS 


AMERICAN GAS 
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Printers of Quality 
137-139 E. 25th Street 


For Twenty-five Years 


This Mark Has Served Faithfully 
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A\merica s Leading Industries 
THE SCHILLING PRESS INC. 
{ This Book is a product of our organization | 


DE NEMOURS & CO. 


BON MILLS 


For magazine, fine book, catalog, direct mail, color, window 
and counter display or any type of letterpress printing consult 


al 
awerhs Pox 


Some of America’s Leaders 
who directly or indirectly — 


Schilling Building 


Cah hs 
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AMERICAN CHICLE CO. 
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MANAGEMENT 


PRINTERS AND LITHOGRAPHERS—(Continued) 


(These Firms Were Recommended by Their Customers in Response to a Sales Management Questionnaire) 


PRINTERS AND LITHOGRAPHERS 


(By Cities) 
‘4 


Cleveland, Ohio—Conlinued 


Ave., N. W 


Gardner Printing Co., 302 Caxton Bldg. . 
M. Kaber & Son Co., 205 St. Clair Ave.... 
Morgan Lithograph Co., E. 17th & Payne 


Columbus, Ohio 
Bash Letter & Printing Co., 243 North High 
1 RRO Are OR ee ee 
Franklin Printing Co., 33 W. Gay St....... 
Schmitt Printing Co., 139 E. Rich St 
The Warner P. Simpson Co., 108 W. Spring 


Watkins & Eierman, 240 N. Fourth St..... 


Coshocton, Ohio 
American Art Work, Inc............. 


Dallas, Tex. 
Walraven Bros. Inc., 1509 Caruth St...... 


Dayton, Ohio 
Otterbein Press, 230 N. Fifth St........... 
Reynolds & Reynolds Co., Washington & 

RPE Os a6 sie s 4a Haws wnemu ees ese 

Decatur, Ill. 

Review Printing & Stationery Co.......... 

Des Moines, Iowa 
American Lithographing & Printing Co., 

Third &Keosauqua Way ............... 
Federal Printing Co., 215 Fourth St........ 
Detroit, Mich. 
John Bornman & Son, 601 W. Fort St...... 
Evans-Winter-Hebb, 818 N. Hancock St... 
Franklin Offset Co., 2842 W. Grand Blvd. . 
Printers, Inc., 409 E. Jefferson Ave 
Saturday Night Press, Inc., 526 W. Fort St 
Stubbs Co., Fort St. at Twelfth 


Dowagiac, Mich. 


Dowagiac Daily News Co.........0.00c0ssleacclecoafererfooepee es 


Duluth, Minn. 
Stewart-Taylor Co., 322 W. Michigan St... 


Elmira, N. Y. 
F. M. Howell & Co., 79 Penna. Ave....... 


Evansville, Ind. 
Keller-Crescent Co., 212 Locust St......... 


Everett, Mass. 
P. R. Warner Co., 210 Broadway 


Fort Scott, Kans. 
Standard Advertising & Printing Co 


Fort Wayne, Ind. 
Bond Engraving Co., 925 Barr St.......... 


Fort Wayne Printing Co., Clinton & Holman 


General Printing Corp...............0.05- 


Fostoria, Ohio 
Gray Printing Co 


Doyle & Waltz Printing Co., 310 Lakeside} 


| 
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Color Printing 
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Booklets and 
Broadsides 
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| Catalog Printing 
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| Enfraving 
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| Offset 


| Miscellaneous 
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PRINTERS AND LITHOGRAPHERS 
(By Cities) 
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Grand Rapids, Mich. 
Dean-Hicks Co., 217 Grandville Ave 
Jaqua Co 
Michigan Lithographing Co 


j Greenfield, Mass. 


Minott Printing & Binding Co., 7 School St. 


Hammond, Ind. 
g Gert eae. Cc 0s | a 
Harrisburg, Pa. 
Nyngesser Printing Co., 46 N. Cameron St. 
Telegraph Press, Cameron & Kelker Sts. ... 


Hartford, Conn. 
Kellogg & Bulkeley Co., 419 Franklin St.. 


Houston, Tex. 
Rein Printing Co., Caroline & McKinney... 


Indianapolis, Ind. 
Benham & Munday, Murphy Bldg..... 

Colortype Corp., 433 N. Capitol Ave....... 
Oval & Koster, 700 W. Washington St 


Jackson, Mich. 

Allen Printing Co., 166 W. Pearl St........ 
Jamestown, N. Y. 

Bergwall Printing Co., 809 N. Main St..... 


Joliet, Ill. 
Gerlach Barkiaw COi..6036i ie ok oss bean Ko8 


Kalamazoo, Mich. 

Crescent Engraving Co 

Ihling Bros. Everard Co., 259 E. Michigan 
POS ose One once ae ee ee 


Kansas City, Mo. 

Grimes-Joyce Printing Co., 918 Grand Ave. 
Homer E. Paris Printing Co., 315 E. 10th St. 
Smith Grieves Printing Co., 1701 Washing- 


Union Bank Note Co., Bank Note Bldg.... 


Lafayette, Ind. 
OPER WOOU LAR COs si eters or berelei os cceuicereie a 


Leicester, Mass. 
TOUBRGHS WEE OO 5:55 sree eos es ech eae 


Lincoln, Nebr. 
Jacob North & Co., 1118 M Street......... 


Little Rock, Ark. 


Long Island City, N. Y. 
Brett Lithographing Co., Skillman Ave. & 


Offset Gravure Corp., 110 Seventh Ave..... 


Los Angeles, Calif. 
House of Ralston, Inc., 1220 Maple Ave.... 
Neuner Corp., 817 S. Los Angeles St....... 
Wayside Press, Inc., 857 S. Los Angeles... . 
Western Lithograph Co., 600 E. Second St. 
Young & McCallister, Inc., 1300 Santee St. 


(Continued on Page 320) 
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| Color Printing 
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Peerless Engraving Co., 214 W. 4th St..... eee 
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Booklets and 
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| Catalog Printing 
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a—On metal. b—Job. 


e—Photone. 


c—Colorwork. 


f—Water color printing. 


d—Commercial work only. 


MANAGEMENT 


COLOR 


Enables the advertiser to portray his merchandise in 
all its natural attractiveness, multiplying the sales 
appeal many, many times 


ANY TOUCH that willhelpto YOU ARE now enabled to 
gain interested attention is a dress your sales appeals in color 
splendid investment for the with very little additional cost 
advertiser. Color contributes through a process that is offered 
surprisingly to the “pull” of by one of the leading midwest 
printed salesmanship. printers. 


Jean Berte Process 


uses opaque or transparent water colors with alluring effects 
and duplicating the original artist’s painting most faithfully. 
Particularly effective for catalog covers and inserts, window 
cards and cutouts, announcements, four-page letters, broad- 
sides, blotters, and various other direct mail media where color 
is desirable. 


Further information and samples will gladly be sent upon 
request to advertising and sales executives. Consider color 
on your next sales piece and note increased results. 


THE ACORN PRESS 


Planners and Producers of Productive Printing 
1214-1216 Howard Street, Omaha, Nebraska 


Member Direct Mail Advertising Association, Inc. 


SNL Pe 
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PRINTERS AND LITHOGRAPHERS—(Continued) 


(These Firms Were Recommended by Their Customers in Response to a Sales Management Questionnaire) 


bo bo 
=] Ss 
PRINTERS AND LITHOGRAPHERS # % k: 3 PRINTERS AND LITHOGRAPHERS # zy 2 
pe) * 2S Fs 
(By Cities) o£ /S8i a) 2 g (By Cities) 2 /S8ia | 2 
ees 21 ele] s wee 2G 
5132/2 |6\2| & 5 133] 3 | & 
Olmm|/Olm [oO] 4 O Imma} oO | a | 
Madison, Wis. 2 Gibbs Press, Inc., 220 West 19th St........| afters sel oarne |W 
Cantwell Printing Co., 121 Pinckney St....| ¥ b Githens Sohl Corp., 203 East 12th St...... | Uh AY es 
Wm. Green Corp., 627 West 43rd er V Jere efor V 
Marion, Ohio Hardingham Press Inc., 110 Greenwich St.| ¥ |... A, or | 
Monarch Printing & Supply Co., 179 S. Karle Lithographing Co., 512-5th Ave.. eet bes kerbbateaatl a abe 
BN os osu he canivcudan eae vind A b-c-d|| | Andrew H. Kellogg Co., 145 East 25th St. 1 “7 BR? 
Kess & Harris Press, Inc., 344 West 38tn St.) ¥ | ¥ 
McGregor, Iowa Kingsport Press, 578 Madison Ave......... | AL A Pacdalbeatee Pero oltre bed 
3, B. Wadman & Sons’ Co., Tne. .....,.45%.... Vv b-d J. M. Laverty & Son, 226 West 14th Steres|..-. et eer ene - 
Lutz & Sheinkman, 2 Duane St.. oor % ee 
Meriden, Conn. The Moore Press, Inc., 461-8th Aw. Rahcsacerets Iviviv 
Johnson-Twin & Miller................... Vv d The Munro & Harford Co., 460° West 34th| 
RES ites adncccciee si eee sen keine V | Vv 
Milford, N. H. | Nation Press Printing Co., 57 New Chambers! 
etinied WEBS soc Sok ine opawmes sen Oa [oto a (ER ie | So Oe | beh isis Ses calerre see ca eee | ee ee | 
. | National Process Co., 218 West 40th St... | A eee eee |. 66 
Milwaukee, Wis. i] Neo Gravure Printing Co., 374-2nd Ave....}....)....)..ceJeceeleee. 
Giegler Lithographic Co., 694 Broadway....| V | Vv | ¥ | James F. Newcomb Co., 330-7th Ave...... lef len 
Meyer-Rotier Tate Cq., 425 Van Buren St..| ¥V | Vv | ¥ |....]....].---- | Pace Press Inc., 207 West 25th St......... | i. ee 
Milwaukee Printing Co., Florida at Grove .| ¥V | vV | vV | v | ¥v b |i Palmer & Oliver, Inc., 438 West 37th St....) y¥ |....]....]. 
Philipp Lithographing Co., 458 Fourth St..| ¥ aS |e | W. F. Powers Co., 9 East 38th St......... Viviv 
| Publishers Printing Co., 207 West 25th St..| ¥ 
Minneapolis, Minn. Redfield-Kendrick-Odell Co., 10th Ave. & 
Bureau of Engraving, 500 Fourth Ave. S...| V | v¥V | vi ¥v ae | BOG avanaacooenaamie ch Reads as Vv 
. * || Refies Sandson Co., 416 West 33rd St...... 1 Pree ee 
Muncie, Ind. | Rogers & Co., 461-8th Ave..............5. Viviv 
Scott Printing Co., 115 News Court........| V] v¥ |] v || A. L. Russell, Inc., 47 West St............ Vv 
| Schilling Press, Inc., 137 East 25th St...... V 
Muskegon, Mich. Snyder & Black, Inc., 200 William St. . ee 
BRE PTE CO. a/6o0506.0.0:nieve sie Saslene i Aa: TOME Mec cect easel eit Stettiner Bros., Inc., 460 West 34th St.....| ¥ 
Stillson Press, Inc., 461-8th Ave........... V 
Nashville, Tenn. Stirling Press, 318 West SEM Whos ke wees’ Vv 
Benson Printing Co... 205.0060 e300 seeks Ae ie eS a Venere (aera eee Strawberry Hill Press, Inc., 432 W. 45th St V 
Brandau-Craig-Dickerson Co., 304 Tenth I] Weber Earley Co., 200 Hudson St......... v |. 
Bee Oe e cok cue nee eae mee Vv Ree (i at eee The Woodrow Press, Inc., 225 Varick St...| ¥ mores 
Williams Printing Co., 160 Fourth Ave., N.| ¥ > fae Paes as: 2 Were Sines, 25 CUTER Gti sc eicdc cs yceess A scsitsosah Ae 
Zincopgraph Co. 150: Varicl: Stic. .cicsss ses bsccclass less closed 
Newark, N. J. 
The Essex Press, 16 Lawrence St.......... = fa eee (eee b_ ||Norwood, Ohio 
Alex. G. Highton, Inc., 227 High St.......} V |] v¥ | v ¢c The U.S. Printing & Litho. Co........... Viv 
New Britain, Conn. Oakland, Calif. 
Adkins Printing Co., 66 Church St......... Vv b Kitchener Printing Co., 365 Fifth St.......) ¥ | V | v |.... 
Ritchie Engraving Co.cc... iccscss ceccees V seis V 
New Brunswick, N. J. 
J. Hudingfeld, 1 Peace St.............0.5. ARE Bee ee ee Oklahoma City, Okla. 
Semco Color Press, 414 W. Third St....... V 
New York, N. Y. 
American Colorplate Co., 207 West 25th St.| ¥ V b-c ||}Omaha, Neb. 
American Litho. Co., Inc., 19th St. & The Acorn Press, 1214 Howard St......... Viv 
PamrethW ess <cwcuwk Wace ntruwbalenne Viviv vlc Epstein Lithographing Co., 20th & Webster|....] V 
Art Gravure Corp., 406 West 3ist......... aA ARE HE dl als nected eueravetl o otavery Rees Printing Co., 420 S. 10th St........ Viv 
Atlantic Litho. & Print. Co., 6 East 35th St.| ¥V | ¥ | ¥ ee: 
Barnes Press, 350 West 31st St............ G bswdhonksodeast © ee, 
tChas. Austin Bates Inc., 67 West 44th St..]....]....[....[ecce[eocefocees AD HOM BOO ihc OS cca ccdsn <inoaiee beak teal 
Albert Becker Co., 23 Worth St........... OC lcs alka eaeateenen 
— Grandbois & Smith, Inc., 333 Hudson viniy Patterson, N. J. 
Blanchard Press, Inc., 418 West 25th St...) Vo [....[eecsJeccsfoossfooses I: hc Ns v a 
Borough Press, 45 Vesey St.............. a ge res (meee or | 
Bryant Press, Inc., 225 West 39th St...... = ese ott ets ARP Ieper Philadelphia, Pa. 
The Caxton Typographers, Inc., 228 East Acme Press, Broad, Wallace & 15th Sts....] ¥ “a Vv 
ORS 5 cise had ened er on sndade ease ann 5 fee (ese b Bingham Co., 139 N. Juniper St.......00++] Vo feesefeeee[eees 
Commanday-Roth Co., Inc., 175 Varick St.| ¥V | v | ¥v b-c Benjamin F. Emery Co., 1206 Race St. ...| ¥ | ¥ | ¥ ee 
Correct Printing Co., 161 Grand St........ 8) ON esac namie pnaes William F. Fell Co., 1315 Cherry St.......| ¥ | V | Vv |. 
Peter Coughlin, 270 Lafayette St.......... eee a (Mee me et kan Sees, VR Franklin Printing Co., 514 Ludlow St......) ¥ | V | v |. 
Devinne Hallenbeck Co., 80 Lafayette St...) ¥V |....]. Pape | eer Henry S. Jacobs & Co. Inc., 117 N 7th St....| ¥ |....].+++]-- 
Einson-Freeman Co. Inc., 511 East 72nd St.| ¥ V V » Ketterlinus Litho. Mfg. Co., 4th & Arch Sts Vv Vv 
Elliott Ticket Co., 12 Vestry St........... yO cays taal ane oes 
Enterprise Press Inc., 200 Hudson St...... <aavtell ive rela tare mais ig peat evo eoeaiete Pittsburgh, Pa. 
Flory Prtg. Co., 266 Williams St.......... We ewcsalt eel 3b Herbick & Heed Printing Co., 1117 Wolfen- 
Forbes Litho. Mfg. Co., 41 Park Row...... ee tee me ee fe eee IGUCHSE ioccseurtds Berean emis tn caer nie eae a pc! A tbewes 
Wilbert Garrison Co., 82 Beekman St......| ¥V «de ae (Aah eee 
(Continued on Page 323) 


a—On metal. b—Job. 


e—Photone. 


: _c—Colorwork. 
f—Water color printing. 


t—Group of Printer Clients. 


d—Commercial work only. 
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Our Product helps 
| sell Bread § 
“| We can help sell @ 


mee 


: | your Product too 


: This Hanger has the col- 
or and charm necessary 
to insure long showing. 


THE UNITED STATES PRINTING _ 
& LITHOGRAPH CO. 


CINCINNATI BALTIMORE BROOKLYN 


THE UNITED STATES 


PRINTING & LITHOGRAPH CO. 


KETKY DUKE PUKE Ye FUTUR) Oe 


SERVICE OFFICES 
in following Cities: 


Baltimore . . 25 Covington St. 
Boston 80 Boylston St. 
Brooklyn . 79 North 3rd Sct. 
Chicago . 130 North Wells St. 
Cincinnati . . 15 Beech St. 
Cleveland 1104 Leader Bldg. 
Detroit 7915 Indiana Ave. 


Indianapolis 414 Traction Bldg. 


Kansas City 
1306 Waldheim Bldg. 


Minneapolis . 433 Palace Bldg. 
New York . 110 Hudson St. 
Philadelphia . 437 Chestnut St. 
Pittsburgh . 609 Renshaw Bldg. 


. 112 Market St. 
. 1107 Hoge Bldg. 
. 413 Frisco Bldg. 


San Francisco . 


Seattle 


St. Louis . 


Rees £ 
os <n: 
a 828 $i eer 
Gok e he 8 oe 
S § 3 a : how 
are 2 = 
se $ B- Tait 
ti a 2 3 . a 
a a # 
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BROOKLYN 


Ko" nia * IK" Ka a Kos eam Kos" iKos® SLaIK OL DIKGS® AS DMR SPAS DIES DIK GSA 


Ketones 


Kens? 


ZOp-ucntotankarsta ka atarsa Marsa) Ke OLDIRG LAIR DIE LAIRD LAIN LDN 


Kata Mea IK OAK Sea IK aI ae D)5 
. ee 


CINCINNATI 


AKE another look at the store 
hanger on the other side of this 
insert. Notice the color in the 
bread—rich golden brown, so natural and 
life-like that one almost wants to lift it off 
the paper and take a great big mouthful. 
Notice too, the use of the bright eyed 
Dutch Girl. Synonymous with substan- 
tial food and spotless cleanliness, she in- 
fers better than a thousand words the 
wholesomeness of Bond Bread and the 
stainless kitchens in which it is prepared. 
Such tie-up material plus faithful color 
reproduction is the natural result of the 
way U. S. operates. The idea and sales 
department develop what is best for the 
They are not hide-bound by 
limitations of the plants. 


customer. 


U. S. operates three distinct and sepa- 
rate producing units, each manned by a 
different set of craftsmen and each devot- 
ing itself to one form of color repro- 
duction. 

And the customer gets color repro- 
duction plus—the kind that even in this 
day of color will attract and hold atten- 
tion. There is a U. S. representative 
within convenient reach of you at any 
one of our sixteen branch sales offices. 


IK s* MNWK SSL AWK" WK WE! 


Be GOMES PME IN IN IME INANE MEINE IME MEHTA 


KEG DMM IMTS PMT MICO ey 


MANUFACTURERS 
of 


Art and Commercial Calendars 
: Blotters 


Broadsides - Booklets 


Book Covers - Display Posters 


Catalogs - Circulars - Cutouts 
Car Cards 


Folders 


- Display Containers 
- Folding Boxes - Fans 
Fine Art Prints Letterheads 
: Inserts 


Menu Cards 


Festoons 


Labels - 


- Wrappers 

- Novelties 
- Post Cards 
- Window Trims 


Offset Lithography 
Package Slips 


Show Cards - Window Pasters 


Hangers - Posters - Trade Marks 


Poster Stamps - Transparencies 


BALTIMORE 
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PRINTERS AND LITHOGRAPHERS—(Continued) 


(These Firms Were Recommended by Their Customers in Response to a Sales Management Questionnaire) 


| 
| 
S 2 
PRINTERS AND LITHOGRAPHERS a Z < 3 PRINTERS AND LITHOGRAPHERS 2 . 3 3 
b= 1 a} ‘G = wo| “& 4 
(By Cities)- flos|™ | 2 e (By Cities) elas| "=| 4 2 
&lgaleie|.| 4 & les) 8/5 |. | 3 
pe a q 
Sjan|dS|816| 5 Ojmam|/ola|o}] & 
and - Bs 
Pittsburgh, Pa.—Continued Scranton, Pa. 
James McMillan Printing Co., Penn Ave. & The Commercial Printing, Wyoming & Olive] + b-c-d 
REDMON Soins 6 De kecataeeeecnar Wh RS) cc! 2 Pees Bee) eee 
National Stationery Co., 306 Fourth Ave...|....| ¥ | ¥ |. eee | ieee: Seymour, Ind. 
Seneca Offset Corp., 37 Water St.......... cist @ Reeceks 5 ial eee Groessle- Mercer Co... cccccsccccecccce eel Viviv 
Portland, Me. South Bend, Ind. ? 
Fred L. Tower Corp., 165 Middle St....... b jas SEG ©th inv ss sc cacatacdeatedes Vv Vv b 
Portland, Ore. South Weymouth, Mass. 
Lane-Miles Standish Co., 19th & Raleigh Sts eB cee eee AP The Crawford Press, 25 Tower St.......... waadtecwsttcestcasaiedesp eee 
s Springfield, Mass. 
Providence, R. I. : 

P y ; yo) Meeee| Seen Sere) Meee 
Ackerman-Standard Co., 56 Pine St........ Viv b Sean nets Sate: Ge, SEP SN eee v ; 
FPoten'Co., 227 W.. Patie S€cccciccsccescuss yee] OR CERT Cr meme Syracuse, N. Y 

; : > & 
Livermore & Knight Co., 42 Pine St....... Oe hic @ hice Mason Printing Comp., 287 Wethtn Gt... gidi¢d — 
Loose Leaf Mfg. Co., 257 W. Exchange St. Viv |. Aer pee Onondaga Printing Co., 251 W. Fayette St.| J él 
Salisbury Mfg. Co., P. O. Box 1523........ Saat | b . — ‘ ; 
Tampa, Fla. 
Pueblo, Col. : Florida Growers Publishing Co., 1306 Grand 
Rocky Mt. Bank Note Co............+++. ee COA iis vinci cesscanesereongurss 0 10 8.4 Bivcthussbea 
Hillsboro Printing Co., 1109 Tampa St..... cae dbo lina csbewsclyeadbemean 
Reading, Pa. 
Miller Printing Co. Inc., 39 N. 7th St...... Viv | eee Toledo, Ohio 
Caslon Co., 3101 Monroe St...........06- Se Ge eee en cree 
Red Oak, Iowa Roberts Printing Co., 326 Erie St.........., V | Vv | ¥v wae 
Thos. D. Murphy Co...........ssceceee e W.S. Miller Co., 14 N. St. Clair St....... Vv als Sf See 
Richmond, Va. Toronto, Canada 
Williams Printing Co., 11 N. 14th St....... b-c Might Directories, Ltd., 74 Church St..... v be 
Rochester, N. Y. Trenton, N. J. 
Du Bois Press, 151 Broadway............. Vv Vv v |. The Beers Press, Inc., 238 E. Hanover St..| ¥ |. v |. be 
Foss-Soule Press, Inc., 1349 University Ave ae ee es os eee Norton, Farr & Cummings, 130 E. Hanover]... .|. v |- b 
Rochester Lithographing Co., Mt. Read 
EE eM NE ge ene ater Meee Vv | ¢ ||Tulsa, Okla. 
John P. Smith Printing Co., 195 Platt St... Viv thereto ce The Mills Wolf Co., Orpheum Bldg........ SP vekdbedsddnacsieeedieseas 
Rockford, Ill. Union City, Conn. 
Bannen Printing Co., 110 W. 2nd St....... e-d Fe PONY Pie kc ccs Kctnuscedaccewdaas Pee Pee Pe ree) per) | 
St. Louis, Mo. Washington, D.C. 
A. C. Clayton Printing Co., 217 Locust St.. a ee a cs Leet Bros. Co., 723-14th St., N. W........ sagdlawedbeccataaxsl ae ee 
Colérprint Label Co. viisics scion dceves un Ae ee i ae 
Compton & Sons, L. & P. Co., 212 Locust St. ie ee od i Waterloo, Iowa 
A. & E, Goodwin Printing Co., 1709 Morgan Stewart-Simmmons Cosy <..0cccccccccecces Viviv i. c 
LECCE CON CO CORT EE COT COROE 4 Vv Vv b Vv <eeae Waterloo Engraving & Service Co. ....... be od V 
McMullen Printing Co., 4000 Laclede Ave..| ¥ | ¥ | ¥ |. PP) ee 
Ross Gould Co., 309 N. 10th St........... Vv ~ 
ee aa BE SERSa Sis e tere S Wichita, Kans. 
a . ry aga = pe gg ‘|v es veeefeeees McCormick-Armstrong Press, 1501 E. 
oe eee we site a V jevees EROOMIAG ANGiec cc cccaccccaccccessaeeus ELV EV feccchcccfewwes 
St. inn. 
eye Williamsport, Pa. 
MAY ie la aa atarct Williamsport Printing & Binding Co....... Pid 1a bevcshes<abeases 
Randall Co., 350 Wacouto St.............. Viv Pe| S| pee 
Winnipeg, Canada 
San Francisco, Calif. Bienes Bits RAG ic viesienss casncccniseds Vv Viv b 
Blums Adv. Agency, S. Jones St. at Market ADL Pc AU. = Wea wale aes 
Bray & Beran, 442 Sansome St............ Viv Bee) A Worcester, Mass. 
H. S. Crocker Co. Inc., 565 Market St..... Viv ies eee Commonwealth Press, 44 Portland St...... Viv iW |..--]----f---.- 
Charles H. Falk, 500 Howard St........... Viv Gee ae Davis Press, Inc., 44 Portland St.......... Viv witelenwsks aeneawes 
Knight-Counihan Co., 32 Clay St.......... Vld f Stobbs Press, 25 Foster Diivcceadaxtendas Vv .[....| D-e-d 
Miles & Scott, Inc., 582 California St...... sa) Cec) Se Perl Sere Swan Printers, 311 Main St............+.. v viv . 
Patterson & Sullivan, 235 Pine St.......... Mic ah wdbcevdbew ens 
Sunset Press, 1045 Sansome St............ Viv b-c ||/York, Pa. | 
Trimmer Printing Co., 324 W. Market St.. |....)....[....).0ee]eee- | b-d 
Schenectady, N. Y. | | 
Benche Printing Co...0...0.<sccccccecens d_ ||Zion, Il. | 
RUNG PARGE OG os co ocak ec ce owe Neer b-e Tae ORG SOONG sos ck ko ceive wccasenwes Viviv j oa ‘| er ee 


—On metal. b—Job. 


e—Photone. 


c—Colorwork. 


f—Water color printing. 


d—Commercial work only. 


MANAGEMENT 


MULTIGRAPHERS AND 
MACHINE TYPEWRITING 
HOUSES 


(These firms were recommended by their 
Customers in response to a@ SALES 
MANAGEMENT questionnaire) 


AKRON, OHIO 

The Ohio Advertising Co., 90 Ash St. 
ATLANTA, GA, 

Foote & Davies Co., Cor. Edgewood & Reyou 
Avrora, ILL. 

The Strathmore Co., 217 Fox St. 
AzuRA, CALIF. 


iiart.ett Nu-Products Corp., 201 W. 
Blvd. 


Foothill 


BALTIMORE, Mp. 
D. Stuart Webb Advertising & Letter Serv- 
ice, 306 N. Gay St. 
BEATRICE, NER. 
Milburn & Scott Co. 
Boston, Mass. 
Bay State Mailing Service, 457 Stuart St. 
Boston Mailing Co., 394 Atlantic Ave. 
CuarvotTtTe, N. C. 
Queen City Printing Co. 
Cuicaco, ILt. 
Curt Teich & Co., Inc., 
Blvd. 
Doolittle & Go, Inc., 141 S. Wells St. 
Low’s Letter Service, 223 W. Madison St. 
The Stevens-Davis Co., 1234 W. Jackson 
Blvd. 


Trade Circular Co., Inc., 


1733 Irving Park 


166 W. Adams St. 


CLEARFIELD, Pa. 
Kurtz Bros. 
CLEVELAND, OHIO 
The Advertising & 
Chester Ave. 
CoL_uMBus, OHn10 
Bash Letter & Printing Co., 243 N. High St. 
Meredith Letter Service, 710-712 Atlas Bldg. 
Daas, TEXAS 
Dallas Electrotype Co., 105 N. Market St. 
Detroit, MicH. 
Direct Advertising Service, Inc., 
Grand Blvd. 
R. L. Polk & Co., 431 Howard St. 
Ev_mira, N. Y. 
F. M. Howell & Co., 
Emporia, KANS. 
Verve Advertising 
Erik, Pa. 
Keystone Electrotype Co., 
Fort Wayne, Inp. 
The Letter Shop, 535 Standard Bldg. 
Huntincton, Inp. 
Gibbs Advertising Service 
KaramMazoo, Micu. 
Leon W. Miller, 205 Hanselman Bldg. 
Lincotn, NEB. 
Jacob North & Co., 
MILWAUKEE, WIS. 
Milwaukee Printing Co., 
MINNEAPOLIS, MINN. 
The Hicks Co., 225% 
New York, N. Y. 
D. H. Ahrend Co., Inc., 
American Letter Co., Inc., 
St. 
Central Letter Co., 265 W. 40th St. 
James Croy, Inc., 240 W. 40th St. 
De Haan Letter Co., 120 W. 42nd St. 
Globe Mail Service, Inc., 148 West 23rd St. 
Hawes & Petit, Inc., 56-58 West 22nd St. 
Hooven Letters, Inc., 352 Fourth Ave. 
Hoover Processed Letter, Inc., 35 W. 33d St. 
New Era Letter Co., Inc., 130 Pearl St. 
W. S. Ponton Co., Inc., 635 Sixth Ave. 
Quick Service Letter Co., Inc., 3 Park PI. 
Taukin Mail Advertising Service, 319 Fifth 
Ave. 
Sacinaw, MicH. 
Ray Dankers, 404 Eddy Bldg. 
St. Louts, Mo. 
Ross-Gould Co., 309 N. 10th St. 
Edgar Walsh’& Co., 914 Pine St. 
San Francisco, Catir. 
Blum’s Advertising Agency, 20 Jones St. at 
Market 
Miles Scott, Inc., 582 California St. 
Sunset Press, 1045 Sansome St. 
SHREVEPORT, LA. 
Stenographic Shop, 401-2 
Bldg. 
Syracuse, N. Y. 
Mason a Corp., 
Tusa, OKL 
The Mills ‘Wolfe Co., 407-409 Orpheum Bldg. 


Addressing Co., 2307 


2842 W. 


79-95 Penna Ave. 
Service, 619 Commercial 


23 E.i7th St. 


1118 M St. 
Florida at Grove 
S. Fifth St. 


52 Duane St. 
114-116 E. 13th 


Commercial Bank 


217 Walton St. 


ROTOGRAVURE 
PRINTERS 


(These firms were recommended by their 
Customers in response to a SALES 
MANAGEMENT questionnaire) 


ATLANTA, Ga. 


The Ruralist Press, 713 Glenn St. . 

Southern Gravure Co., Plaza Bldg. 
BALTIMORE, Mp. 

Alco Gravure, Inc. 
BEATRICE, NEB. 

Milburn & Scott Co. 
Boston, Mass. 

Boston Publishing Co., 
Burrato, N. Y. 

Buffalo Gravure Co., Ine. 

Buffalo Times 


Boston Herald 


CricaGco, Itt. 
Alco Gravure, Inc. 
Art Gravure Corp. 
Chicago Rotoprint Co. 
Chicago Tribune 
The Cuneo Press, Inc., 22nd, 
Grove Sts. 
Manz Rotogravure Co., 4001 
Ave. 
Prismatone Co., 1501 W. Congress Ave. 
The Regensteiner Corp., 310 So. Racine Ave. 


Canal and 


Ravenswood 


CLEVELAND, OHIO 
Aico Gravure, Ine. 
Art Gravure Corp. 


DELAND. FLA, 
Florida Rotogravure Corp. 


Detrort, Mrcu. 
Evening News Association 
Franklin Press 
Free Press Photogravure Co. 
The Stubbs Co., Fort St. at Twelfth 


Horeton, TFx. 
Chronicle Gravure & Photo Eng. Corp. 
Houston Chronicle 


Jamatca, L. I., N. Y. 


Rotoprint Gravure Co. 


Kansas Ctty, Mo. 
Alco Gravure, Inc. 


Lone Istanp City, N. Y. 
Publishers’ Gravure Press, Inc. 
Ullman Mfg. Co. 

Zeese Wilkenson Co. 


Los ANGELES, CAL. 
Alco Gravure, Inc. 
California Rotogravure Co. 


Loutsv1LLtE, Ky. 
Louisville Color Gravure Co. 
Standard Gravure Corp. 
MEMPHIS, TENN. 
~ Hyroto Corp. 
Mramt, Fa. 
Mico Roto Corp. 
MINNEAPOLIS, MINN. 
Minneapolis Tribune Co. 
New Or.eans, LA. 
Times Picayune Publ. Co. 
New York, N. Y. 
Alco Gravure. Inc., 52 E. 19th St. 


American Lithographic Co., Inc., 19th St. 


and Fourth Ave. 


American Mu'ti-Color Corn., 209 W. 38th St. 


Art Gravure Corp., 406 W. 31st St. 


Einson-Freeman Co.. Inc., 511-519 E. 72d St. 


Fleo Gelatone Co., 57 Ninth Ave. 
Neo Gravure Ptg. Co., Inc., 
New York Times 
PHILADELPHIA, PA. 
Commercial Gravure Co. 
Public Ledger Co. 
St. Lours, Mo. 
Alco Gravure, Inc. 
Pulitzer Pub. Co 
Post Dispatch 
World Color Ptg. Co. 
St. Paurt, Minn. 
Brown & Bigelow 
San Franctsco, CAL. 
Pacific Gravure Co. 
Rotogravure Press 
SPRINGFIELD. OHTO 
Crowell Publishing Co. 
Worcester, MAss. 
Woodbury & Co., Inc., 


CANADA 
MontTrear, Que. 
La Presse 
Toronto, Ont. 
Dominion Gravure Co. 
Toronto Star 


Chadwick Square 


380 Second Ave. 


LABEL 
MANUFACTURERS 


(These firms were recommended by their 
Customers in response to a SALES 
MANAGEMENT questionnaire) 


ATLANTA, Ga, 
Southern Ruralist Co. 


—, TEXAS ~ 
. Steck Co. 


AzurA, CAL. 


Modern Supply Co. & Bartlett Nu-Products 
Corp. 


BALTIMORE, Mp. 
H. Gamse & Bros., Gamse Bldg. 
The Lord Baltimore Press, Greenmount Ave 
and Oliver St. 
BATTLE CREEK, MICH. 
Gage Printing Co., Ltd. 


Bayonne, N. J. 
Jersey Printing Co., 10 W. 


23rd St. 


BEATRICE, NEB. 
Milburn & Scott 


BLooMFIELD, N. J. 
Nevins Church Co. 


Boston, Mass. 
Cheltenham Press, Inc., 183 Essex St. 
The Forbes Lithograph Mfg. Co., P. O. Box 
5730. 
BRApFORD, Pa. 
Ideal Label & Box Co., 125 Barbour St. 
BripGEPORT, CONN, 
The Warner Bros. Co., 323 Lafayette St. 
Brockton, Mass, 
Brookiyn, N. Y. 
Fox & Billotti, 176 Johnson St. 
U. S. Photography & Litho 
CAMBRIDGE, Mass, 
Tolman University Press 
CaMPELLO, Mass. 
The Howard Print, Inc. 
CuarwoTte, N. C. 
Queen City Printing Co. 
Cuicaco, Iii. 
Central Tag Co., 2715 W. Harrison St. 
The Cuneo Press, Inc., 22nd, Canal and 
Grove Sts. 
James T. Igoe Co., 600 W. Van Buren St. 
R. J. Kitteridge & Co., Halsted & Green Sts. 
Moreau & Rose Co., 850 W. Adams St. 
The Regensteiner Corp., Jackson Blvd. and 
Racine Ave. 
Theo. A. Schmidt Litho. Co., 
Ave. 


The Frank G. Shuman Co., 
Blvd. 


1050 Fullerton 
771 W. Jackson 
Walton & Spencer Co., 1245 S. State St. 
CINCINNATI, OHIO 
The Henderson Lithographing Co., Station H 
The Strobridge Lithographing Co., 108 Cen 
tral Parkway 
The U. S. Printing & Lithograph Co. 
CLEVELAND, OHIO 
The Central Lithograph Co., 113 St. Clair 
Ave., N.E. 
The M. Kaber & Son Co., 205 St. Claire 
Ave. : 
Co_tumBus, OHIo 
The Franklin Printing Co., 33 W. Gay St. 
Schmitt Printing Co., 139 E. Rich St. 
Extmira, N. Y 
F. M. Howell & Co. 
Everett, Mass. 
P. A. Warren Co. 
Evansvit_e, INp. 
Keller-Crescent Co. 
Fostoria, OHTO 
The Gray Printing Co. 
FRAMINGHAM, MaAss. 
Dennison Mfg. Co. 
Granp Rapips, MicuH. 
Michigan ate Co. 
Hartrorp, Con 
The Kellogg “e Bulkeley Co. 
INDIANAPOLIS, IN 
Oval & Raves. “700 Washington St. 
Katamazoo, MIcH. | 
Crescent Engraving Co. 
Kalamazoo Label Co. 
Lambooy Label & Wrapper Co. 
Merchants Publishing Co. 
Kansas City, Mo. | 
Grimes-Joyce Printing oy 
Phoenix Box & Label 
Union Bank Note Co., Bank Note Bldg. 
Lincotn, NER. 
Jacob North & Co. 


(Continued on page 326) 


918 Grand Ave. 


ve. 


M AN 


AGEMEN T 


What is it that makes your letters pull? 
But that is not all. 
dressed in the most attention-compelling and readable form possible. 
agree, we sincerely urge that you inspect our NELCO-Typed letter. 


It is the two of three additional sales per thousand letters that distinguish 
NELCO typewritten letters mean additional 
orders, for they more nearly approach the individually typed letter. 


one letter plant from another. 


—yet they cost only 1/3 as much as automatic typewritten letters. The 
identical ribbon used in typing the body of the letter is employed for the fill-in. 


Thus, you receive typewritten-letter results at form letter costs. 


If you want your mailing house to give you prompt and satisfactory serv- 
ice; to handle the entire job—or any part of it—from the time the copy leaves 


your desk until the letters are in the Post Office, without worry or bother to you, 


we invite a trial. 


The proof of the letter-plant pudding is perhaps found in its clients. We 
invite a trial from you with the greatest confidence, for the following are among 


TWO THINGS 
THAT MAKE LETTERS PULL... 


the clients who have been with us for more than a year: 


Here, too, is a letter plant which welcomes small orders. One hundred or 
one million letters—it makes no difference—each order will receive the same 


careful attention. 


Write or’ phone for our portfolio of sample letters ; 
typical NELCO letters that have been on the fwing 
~ line and have made good for our clients. 


New Era 
Letter Company 


(Incorporated) 


Telephone: Beekman 4800 


SALES MANAGEMENT 
Henry L. Doherty & Co. 
John Wanamaker 
Detwiler & Co., Inc. 
Thos. Cook & Son 
Seaboard National Bank 


First, we would say, it is the copy. 
To bring in every possible order, your letters should be 


If you 


“J just want to drop you this line 
to congratulate you on the very 
fine spirit I observed on the part 
of your employees when I called 
at your plant at 11 o’clock last Sat- 
urday night to see the progress you 
were making on the special mailing 
you started for us after 1 o’clock. 


“Because of the importance of the 
letter, it was my intention to pét- 
sonally see that the mailing reached 
the post office in good. order, but 
after talking with those handli 

the work for a few minutes I le 

with every confidence. This is 
borne out by the fact that today 
(Monday afternoon) the returns 
are already coming in. It is a 
great thing in business to be able 
to accomp’ such interest on the 
part of employees as was evident 
among your staff on this occasion. 

“Very truly yours” 

—from a large invesunent banking 
house; name on request. 
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LABEL MANUFACTURERS 
(Continued) 


Lone Istanp City, N. Y. 
Brett Lithographing Co., Skillman Ave. and 
Pierson Place 
Offset Gravure Corp., 110 Seventh Ave. 


Los ANGELES, CAL. 
Neuner Corp., 817 So. Los Angeles St. 
Western Lithograph Co., 600 E. Second Ave. 


Maoison, WIs. 
Cantwell Printing Co. 


MILWAUKEE, WIs. 
Milwaukee Printing Co. 
Milwaukee Label & Seal Co. 


Muskecon, Micu. 
Dana Printing Co. 


ae ~g N. J. 
Alex G. Highton, Inc., 227 High St. 


New Britain, CONN. 
Adkins Printing Co. 


New York, N. Y. 
American Colortype Co., 207 W. 25th St. 
American Lithograph Co., Inc., 19th St. and 
Fourth Ave. 
Atlantic Lithographic & Printing Co., 6 W. 
39th St. 
Commanday-Roth Co., Inc., 175 Varick St. 
Elliot Ticket Co., 12 Vestry St. 

M. Laverty & Son, 226 W. 14th St. 

Lutz & Sheinkman, Inc., 2 Duane St. 
The Munro & Harford ben, 460 W. 34th St. 
— Press Printing Co., 57 New Chambers 


Paimer & Oliver, Inc., 430 W. 37th St. 
Powers Co. ., 9 East 38th St. 
Rinna Tag & Tabet Co., 424 W. 33rd St. 


a, OHIO 
e U. S. Printing & Lithograph Co. 


Omana, NEsR. 
Eggers- -O’Flyng Co. 
Epstein Lithographing Co. 


Pawtucket, R, I. 
John Whittle Co. 


PHILADELPHIA 
Fenton bed, Co., 506-512 Race St. 
Henry S. Jacobs Co., 117 N. 7th St. 


PITTSBURGH, Pa. 
Fuller Label & Box Co., 444 Dargan St. 
National Stationery Co., 306 Fourth Ave. 


ProvipencE, R. I. 
The Foxon Co. 
Salisbury Mfg. 


Puesio, Coro. 
The Rocky Mountain Bank Note Co. 


READING, Pa. 
Miller Printing Co., Inc. 


Rocuester, N, Y. 
Karle Lithographic Co. 


Rochester Lithographing Co., Mt. Read Blvd. 


Stecher Litho. Co. 


St. Louis, Mo. 
Colorprint Label Co. 
St. Louis Label Works, 2419 Glasgow Ave. 


men ree Car. 
S. Crocker Co., Inc., 565 Market St. 
tlle: & Sullivan, 235 Pine St. 


SoutH Benn, Inp. 
L. P. Hardy Co. 


SPRINGFIELD, Mass. 
Brooks Bank Note Co. ( 


SPRINGFIELD, OHIO 
Thomas Stationery Mfg. Co. 


Tampa, Fa, 
Florida Growers Publishing Co. 


Te, OxI10 
. S. Miller Co. 


West CuesTerR, PA. «+ 
Keystone Tag Co., Inc. 


Wicuita, KAnNs, 
Homer Lane Print & Box Co. 


WINNIPEG, CANADA 
Bulman Bros., Ltd. 


Worcester, Mass. 
Stobbs Press 


Youncstown, OHIO 
Youngstown Arc Engraving Co. 


COMMERCIAL PHOTOGRAPERS 


(These Firms Were Recommended by Their Customers in Response to a Sales Management 
Questionnaire), 


Akron, OHIO 
The Akron Engraving Co., 330 S. High St. 


ATLANTA, Ga. 
Reeves Studio, 9344 Whitehall St., S.W. 


BALTIMORE, Mb. 
Baltimore-Maryland Engraving Co., 414 
Water St. 


BatTLeE Creek, MicH 
Gage Printing Co. N. McCamly at the 
Bridge 

BEATRICE, NEB. 
C. W. Gale 


Boston, Mass. 
Shaw Photo Service, 147 Summer St. 


BurFao, N, Y. 


a. Whitney Graham Co., Inc., 588 Monroe 


CAMBRIDGE, Mass. 
The Barta Press, 209 Massachusetts Ave. 


CampEN, N. J. 
M. W. Reeves, 1651 Haddon Ave. 


Canton, OHIO 
The Canton Engraving & Electrotype Co. 
Northern Engraving Co. 


CuarLorte, N. C. 
Queen City Printing Co. 


Cuicaco, ILL. 
Curt Telch & Co., Inc., 1733 Irving Park 


vd. 
Jahn & Ollier 
Washington Blvd. 
. J. Johnson 
Kaufman & Fahay, 425 S. Wabash Ave. 
Osgood Co., 418 S. Market St. 


Engraving Co., 1718 W. 


Pontiac Engraving Electrotype Co., 812 W. 
Van Buren St. 

Stadler Photographing Co., Inc., 1322 S. 
Wabash Ave. 

Underwood & Underwood, 125 W. Wabash 
Ave. 


CLEVELAND, OHIO 
Eclipse Electrotype & esining Co., 1457 
Superior Ave, 
Heiser Co. 
Photographers Assn., 2258 Euclid Ave. 
White Studios, 1104 Prospect St. 


CoLumsBus, OHIO 


The Warner P. Simpson Co., 108 W. Spring 
St. 


Dayton, OHIO 
Mathew’s Photographic Laboratories, Dye 
Bldg. 


Des Moines, Iowa 
Photocraft Service, 220 Security Bldg. 


Detroit, MicH. 
Wilding Picture Productions, Inc., 1358 
Mullett St. 
A. R. Wilson, Sarwin Commercial Studio, 
315 Kraft Bldg. 


Fostoria, OHIO 
The Gray Printing Co. 


Granp Rapips, Mic. 
The Dean-Hicks Co. , 217 Grandville Ave. 


INDIANAPOLIS, IND, 
Indianapolis Photo Co. 
Stafford Engraving Co., 


Karamazoo, MIcu. — 
Crescent Engraving Co. 


Kansas City, Mo. 
Commercial Photo Co. 


LANCASTER, Pa. 
John A. Fritz, 148 E. King St. 


LansiInGc, MicH 
a On Leavenworth, 1315 W. Michigan Ave. 


Lincotn, NEB. 
McDonald Studio, 218 North 11th St. 


LovuisvitLe, Ky. 
Canfield & Shook 


MINNEAPOLIS, MINN. 
Bureau of Engraving, Inc., 500 S. 4th St. 


848 N. Meridian St. 


Muncie, Mp. 
Delaware Engraving Co., 


H d at Hi 
St oward at High 


’ 
NASHVILLE, TENN. 


Brandan- -Craig-Dickerson C I 
Tenth Ave., S sabia aecie 


New York, N, Y. 
American Photo Service, Inc., 125 W. 45th 
The Ausla Co., 139 W. 125th St. 
Charles Curtis, 154 Nassau St. 
— Photographic Printing Co., 235 E. 

n 

International Commercial Photo ® Eb 
570 Seventh Ave. _ ih 
Alfred Cheney Johnston, 1 W. 67th St. 
Lazarnick Studio, 1440 "Broadway 
Underwood & Underwood, 242 W. 55th St. 
Winemuller & Muller 


PHILADELPHIA, Pa, 
bday og Shewell Ellis Studios, 1425 Chest- 
nut St. 


PirrsBurGH, Pa. 
Atwater & Bros., 9 Wood St. 
Russell P. Hay, 2319 Forbes St. 
Robert Rawsthorne Co., Heeven Bldg., 8th 
and Pennsylvania 


Pittsrorp, N. Y. 
Rochester Photo Art Display 


PorRTLAND, OREGON 
Angelus Commercial Studio, Inc. 


RIVERSIDE, CAL. 
Avery Edwin Field, 490 Lime St. 


SHREVEPORT, La, 
Grabill Studio, Hutchinson Bldg. 


St. Paut, Minn, 
Buckbee Mears Co., Lindeke Bldg. 
Midway Electric Engraving Co., 1931 Uni- 
versity Ave. 


St. Louis, Mo. 
Central Engraving Co., 114 N. Seventh St. 
Gray Adams Engraving Co., 1324 Washing- 
ton Ave. 
P. R. Papin Photo Co., 1901 Lucas Ave. 
A. W. Sanders, 1431 Locust 


San Francisco, Can 
Morton Studio, 530 Market St. 
Ralph Young Studios, 443 Sutter St. 


SHREVEPORT, La, 
Milburne’s Studio Service, 
Ave. 


Tampa, F a. 
Burgert Brothers, Inc., 


1403 Fairfield 


608 Madison St. 


ToLepo, OHIO 
L.. 'W. Platt 


Tusa, OKta, 
Miller Studio, 217% South Main 


WasuincoTon, D. C, 
Leet Brothers Co., 


Watertoo, Iowa 
Waterloo Engraving Service Co. 


723 14th St. 


WILLIAMSPORT, Pa. 
Williamsport Printing & Binding Co. 


Youncstown, OHIO 
Youngstown Arc Engraving Co. 


PHOTOGRAPHERS WHO MAKE 
PORTRAITS OF BUSINESS 
MEN 
Bachrach, Inc. 


507 Fifth Ave., N. Y. 


Chas. F. Bretzman, 
, Fletcher Savings & Trust Bldg., 
“Indianapolis, Ind. 


Leet Bros. Co., 
723 14th St., 


Pirie McDonald, 
576 Fifth Ave., N. Y. 


Schaefer-Ross Co., 
Rochester, N. Y. 


Underwood & Underwood 
417 Fifth Ave., New York, N. Y. 


Underwood & Underwood, 
Washington, D. C. 


N.W., Washington, D. C. 
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MANAGEME 


mF 


Ou see 


its this way” 


eee : 
1 OES me 


and you do see 


AN ACTUAL PHOTOGRAPH MADE BY A 
MEMBER OF THE PHOTOGRAPHERS - 
ASSOCIATION OF AMERICA ++ <= 


when photographs talk 


HEN you use photographs to picture 

a particular point you literally take 

a man by the arm, lead him to an object, 
and say; ‘“*You see, it’s this way.” 

Photographs avoid errors and explana- 

tions. They get right down to details and 

tell a coniplete story. Photographs make 

your message as clear as crystal. It doesn’t 

matter whether the beholder has mastered 


HOOP ApS 


seventeen languages or is still struggling 
with primer precepts. Everyone under- 
stands photographs. 

And everyone believes them, too! You 
may doubt an artist’s creation, but in- 
stinctively you have faith in photography. 
Let photographs do your “talking”. They 
are business builders! Photographs tell 
the story! 


Your of How 
to Tee Plchaaaie 
in Your Business 
commercial photog- 
rapher will gladly 
hand it to you; or 
write Photographers 
Association of 


, 2258 
Ave., Cleveland, O. 
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ELECTROTYPERS AND PHOTO-ENGRAVERS 


These Firms Were Recommended by Their Customers in Response to SALES MANAGEMENT Qzestionnaires 


E=ELECTROTYPER 


AKRON, OHIO 


She Akron Engraving Co... .....00000<s8 , 
330-32 $. High St. 

The Ohio Advertising Co...........0.00% E 
90 Ash St. ' 

The Superior Printing & Litho. Co........ E 


110 N. Union St. 


AtLanta, Ga. 
REE GRTRNEE, EWERE Saves do deauskeneecare E 
713 Glenn St. 


BALTIMORE, Mp. 
The Baltimore-Maryland Engraving Co.....P 
414 Water St. 


BatTLe CreEK, Micu. 


Goege Printing Co. Ltd... 60686 P&E 
Boston, Mass. 
eervard wngraving Co. ook see eres - 
DME ADSOUUMIELS POCRE ois sci s-5css 2 dbleas ower e 
470 Atlantic Ave. 
Wright tingraving Go. ..scéccsncacsetves ig 
Brooktyn, N. Y. 
DR ee ROU oh swiss wa winihids a ose Wakdeameeeee - 
176 Johnson St. 
Mangevoro Electric Corp. o.oo secs ong ee E 
300 Adams St. 
Burrato, N. Y. 
Buffalo Electrotype & Engraving Co....... r 
Fos AGIMERE ASD ecis.ncncnssauer cues oeeents r 


Seneca, Lord and Seymour Sts. 


CAMBRIDGE, Mass. 
BD RTE AONE 34 66s cores csuaaeweauacace E 
209 Massachusetts Ave. 


CAMPELLO, Mass. 
ais Sowerd Print, Tnc........sisciesciccioges << E 


Canton, Ouro 
Canton Engraving & Electrotype Co....... , 
Northern Engraving Co. ............. P&E 
413 Schroger Ave., S.W. 


CuartoTtTe, N. C. 
wuten tity Ponting Co: ...... .6sssien% oe E 


CHATTANOOGA, TENN. 
Dow-Griscom Co., Inc. ...........0. P&E 
1000 Georgia Ave. 


Cuicaco, It. 


Arkin Advertising Service................ E 
422 S. Wabash Ave. 

Central Dypesctting Co... 26665 .0eccece P 

ee ee | rar E 
22nd Canal-Grove Sts. 

ate SION Wo OS oo os cad bee P&E 

1733-55 Irving Park Blvd. 

Independent Add Plate Co. .............. E 


3101 N. Crawford 


Jahn & Ollier Engraving Co. ............ Pp 
817 W. Washington Blvd. 

PERE OTIEORION is ccc esos ody Sey artcabs P 
4001-4053 Ravenswood Ave. 

National Bmgraving Co. ...6s cess saccues P 
525 S. Dearborn St. 

Darond: CONONY occ cs ceicesccce Pe EF 
418 S. Market St. 

Paramount Enpraving Co. .........ss0.08. P 


413 N. State St. 
Pontiac Engraving & Electrotype Co...P & E 
812 W. Van Buren St. 


Premier BMMSCAVINE COs 6.066060 0 oe sise esos r 

Regensteiner Corporation ................. te 
Jackson Blvd. and Racine Ave. 

Rimers Hneraving Go; ...... 0.66 7.056 haa P 

URNOND ETI MOIN ER oss os wd cE olen E 
322 W. Washington St. 

Triangle JFneraving Go... ... 6666s f.cek r 


141-43 W. Austin Ave. 


CINCINNATI, OHIO 


The Art Reproduction Co... ..... 006055506. P 
120 FE. Fighth St. 

The Arts Crafts Engraving Co. .......... a, 

Employing Printers Electrotype Co. ...... E 
120 FE. Eighth St. 

APIO SACCITOLVDE SAN. 5 oc ovis ccc enc teense E 

CLEVELAND, OHIO 

Ge ACIRRIPEIE ORE oo ko ns cawwenda Seoon ‘of 
1104 Prospect St. 

Art Engraving & Colortype Co. ........... e 


1104 Prospect St. 
Eclipse Electrotype & Engraving €o...P & E 
1457 Superior Ave. 


Mugler Engraving & Colortype Co......... P 
1150 W. Third St. 
SOU EP EMREEE MGS aos 655 Gucs wb Saw ba Ae cca ig 


1426 W. Third St. 
The Universal Engraving & Colortype Co....P 
1919 E, 19th St. 


Dauias, TExas 


DallasElectrotype CG, sic eves tiacsd i eee E 
105 Market St. 

POBOE MBC AVINE HOD. ines Valens Heb eR alow aes P 

Dayton, OHIO 

REPOS Cr Me MAR brag is 0 aS 206 sel es Gide Oe r 

Gilbert Baker Madlam Co.....6...cccsees E 
40 W. Jefferson St. 

DRE TOMER PRESS. aio ois 50 815.5656 0650000 E 
230-250 W. Fifth St. 

SHOW cae NERECOOENE 6 5.0.0: sanvercig ers vo wate P 


24 No. Jefferson St. 


Decatur, ILL, 
Ee ae 2 er eae eae Le 


Denver, Coto. 
The Cocks-Clark Engraving Co. ........... lg 
Barclay Block 


Des Mornegs, Iowa 


Capital. City Printing Plate: Go...:.......... 20+ E 
308 Eleventh St. 

Commercial Engraving Co..............+6. r 
512 Seventh St. 

Register & Tribune Engraving Dept....... og 


Detroit, MIcH. 
American Electrotype Co. .........s.ce08 E 
Evans-Winter-Hebb, Inc. 
818 Hancock Ave., W. 


Michigan Electrotype & Stereotype Co.....E 
MD IB GG oo o,.5.9 5. vaca bias: 0. 0:9.5'0 09 6s Eee Pr 
Fort St. at Twelfth 
Weoyne Comrpiate Coy css ceased oewaee P 
Erg, Pa. 
Keystone Electrotype Co: 2. 6c. cace cece ce E 


123 E. 17th St. 


EvANSVILLE, INp. 
ee EE eS Ce re P 
212-220 Locust St. 


Fort Wayne, Inp. 


Bond Parravitia Co. cick oe eS cacss-cwwe's r 
925 Market St. 
Port Wayne Printing Co; $0.66 600.864. 68 E 


Cor. Clinton and Holmon St. 


Granp Rapips, MicuH. 


Wiest Demoster Gos). vincciesk coeckicce om re 
HamMMonp, INp. 
WiisB.. Conkey. G60. cassis kdee antes E 
HarrispurG, Pa. 
The. PEleCaGN TESS 6 vedic seo eae i’ 
INDIANAPOLIS, IND. 
Indianapolis Engraving Co. ......06 0606's sg 
_ Rhoades, Hice & Etter, Inc. ....... 06500805. P 
705-15 Century Blvd. 
Stafford Engraving Co. ..60)06 cde s P&E 


848 N. Meridian St. 


Kansas City, Mo. 
Burger-Baird Engraving Co. ............. r 
Hotand Eneraveng: Co. ics 6 cs cesses eee lg 


KarLamazoo, Micu. 


Crescent: Pagraving Co. osc d soe kei eae E 
Los ANGELES, CAL. 
ease OF Ralston, “ine: aeons skae ie 


1220 Maple Ave. 


LovIsvILLe, Ky. 
epee are Oe oialen so sk ee oe lee eee P&E 
408 W. Main St. 


MitwavKEE, WIS. © 
Milwaukee Printing Co. .............-.;- ¥ 
Florida, Grove, Virginia Sts. 


MINNEAPOLIS, MINN. 


Bureau of dingraving, Inc. .i0:.66ssnc4us. r 
500 S. 4th St. 
Minn: @plerplate (Cols... fect P 


Muncie, Inp. 
Delaware Engraving Co. «2.65.6 66.6. P&E 
Howard at High St. 
New York, N. Y. 
Aetna Photo-Engr. Co. 


Se Re A PY, DOM: eS P 
511 W. 42nd St. 
Ameritan Colortype GoOsi.c. 6 ccleceas sda e's 3 
207 W. 25th St. 
HG: DROMETIEO.) Sewiknaknw cb ae Mer boas ea E 
139 W. 125th St. 
Bingham Photo Engraving Co. ........... e 
230 W. 39th St. 
Chatham Photo-Engraving Co. ........... 7 
121 E. 24th St. 
ie ASB OR EBs 5." ic. cies bie wiclavorslate le wie ble Wa E 
110 Greenwich St. 
PAR Ut, oo noe Sleiwdca cesan es winless E 


438 W. 37th St. 


P=PHOTO-ENGRAVER 


Jebnaten Blee: 6. acc 0 ete die eiee: s 0:48 Sov cle Ek 
30 W. 13th St. 

‘het. C. Joes: Engraving Co. osc ces 6. P 
348 W. 38th St. 

OES OCEAN CO0. i. o-00-45:80s0is soo sal alee a 
438 W. 37th St. 

Paieser-i& Oliget.. G6. 6 i5cbes ss ces sirens Pp 
433 W. 37th St. 

Pioneer Pngtaving Cow, ok oe sesc cic cwnces P 

Powers Fourth Tens. (Goi 6. cc ccc ceccesves P 
216 E. 45th St. 

RSAC REDE O a iii alee 6 oe oc oe ores 1g 
240 W. 40th St. 

RG Te OO. aioe epee ed ween P 
147 W. 22nd St. 

The Senne FP 'res6, (ENC. oo swis cee s cece nee P 
137, 25th St. 

Sdéientine EPGravine CoO. 2. .iecesccaeccesc P 
406 W. 3l1st St. 

ae EO 6 Sa ee aCe eee ae r 
200 William St. 

Wigiker Prgraving Gorp.. <0... ce rsicn eens lg 


141 E. 25th St. 


Omaua, Nes. 


RR Sik, AORTA Geis ras mes hae gee ewer i 
507 'S. 12th St. 
PHILADELPHIA, Pa. - 
TA CINE IE SOBR -i.6 vie sae ate ike ernie ee ae Pr 
Broad, Wallace and 15th Sts. 
Phototype Engraving Co. ..........-.++05: ig 
147 N. 10th St. 
PITTSBURGH, Pa, 
Pittsburgh Photo Engraving ............. P 
MBekt AGROth Ces ooo.c55 6.050 6 eens r 


Heeven Bldg., Eighth and Penn. 


PoRTLAND, OREGON 


CR ig ee , 
Portland Elec. & Stereo. Co. ............ E 
West. Goast Engraving -Co. i562. cecueee 1 


509 Commonwealth Bldg. 
St. Lours, Mo. 


Cemienl. EeeRVind CO. occ ols tise sine come P 
114 N. Seventh St. 

Gray-Adams Engraving Co. .............. P 
1324 Washington Ave. 

Progressive Electrotyping Co. ............ E 


125 S. 11th St. 
“St. Paurt, MINN. 


OM ATOMEIR OD, oranges o1s7k vast. ooeiviexiesncees E 
Sibley and Ninth St. 
Gee RNS CO, 6a 5 sak ce cee ees eens i 


Lindeke Bldg., Rosabel and 4th St. 
Midway Electric Engraving Co. 
1931 University Ave. 
Provipence, R. I. 


Crahan <Pmgtavid Co. os cc e dc we overs P 
240 Alorn St. 


READING, Pa, 
Penny neravine Cov secre oe eclnsie owe by 
636-38 Cherry St. 


RocHeEsTER, N. Y. 


Miuret eravine. CO. 6c vy ec ec case ea wens r 
San Francisco, CA. 
American Engraving & Colorplate Co....... P 
248 First St. 
Filmer Bros. Electrotype Co...........++. E 
330 Jackson St. 
BR REETE ON Gs obs. 056 edie le d6 cle Ween ree 124 


1045 Sansome St. 


Scuenectapy, N. Y. 
The Maqua Co. 


SoutH Benp, Inp. 


Indios. Engravitig Co. 2... 6c sesescee P 
Ta Sale: Preravime Co. cock ecw cee ee ] 
News-Times Bldg. 

Syracuse, N. Y. z 
Central City Electrotyping Co. ..........- E 
Disque Photo Engraving Co. .........-+++: I 

ToLepo, OuIO , 
MGGbULY WV ERE O. icc sed eer wnew nha | 

Wasuincton, D. C. : 
NOR CMER I GDN fore sics-or pecans mines e eects i 

723 14th St. 
Potomac Electrotype Co., Inc. ........--+++- E 


1508 Eckington Place, N.E. 
Watertoo, Iowa | ; : 
Waterloo Engraving & Service Co. 
WicHiTaA, KANsASs 


Capper Engraving Co. ..:.6.. 0660002500 r 
525 Butts Bldg. 


McCormick-Armstrong Press .......++5+5: is 
1501-1511°E. Douglas Ave. 

Youncstown, Ox10 . 

The Youngstown Arc. Engr. Co.......-++- E 


S ALES MANAGEMENT 


- 


__ four complete plants conveniently 
© located,operating dayand night 


or your CONVERLENCE. 


POWERS REPRODUCTION CORP 


205 St..N-Y.~ Tel: PENnsylvania 0600 


POWERS PHOTO-ENGRAVING CO. 


154 Nassau St. NY. ~ Tel: BEEkman 4200 


Lalutrate 


POWERS FOURTH ENGRAVING CO. - 


216 Bast458St.N.Y.~ Tel: MURray Hill 5901 


THE FINE*ARTS ENGRAVING CO. 


{A POWERS ORGANIZATION) 
216 East 45% St., N-Y.~ Tel: VANderbilt 6964 » 
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ENVELOPES—THEIR IMPORTANCE IN DIRECT MAIL ADVERTISING 


The envelope corresponds to the salesman’s clothes. It 
creates an impression—favorable or otherwise. And despite 
somewhat general belief to the contrary, envelopes impress 
more than mail opening clerks and office boys in large offices. 
SALES MANAGEMENT questionnaired a large group of important 
business and professional men, asking them whether they re- 
ceived their mail opened or unopened. 700 returns were re- 


ceived, as follows: Mail Unopened Mail 
delivered if marked delivered 
unopened “personal” opened 


Sales Managers 
Professional Men, 
Executives of Com- 

mercial Houses 
Purchasing Agents 
Retailers 


The one mistake made in the questionnaire was that it did 
not ask “what percentage of your mail do you open?” Any 
man. who receives very much mail is much more likely to open 
envelopes that arrive on his desk crisp and flat, which have the 
air of quality and importance about them, than those looking 
crushed, wilted and altogether cheap. Quality direct-mail mate- 
rial deserves quality clothes. 

The envelopes that carry valuable catalogs, sales literature 
and correspondence must stand terrific punishment. 

Into the mail sack they go. Jammed, crammed, squeezed 
and twisted. Picked up and heaved into the mail truck. Wham! 
An avalanche of more sacks lights upon them. Jolted and 
twisted as the truck speeds over rough streets. Grabbed up 
at the terminal, dumped out, sorted, thrown into mail sacks 
and another. wild ride to the mail train. Unloaded in sacks 
and crammed.upon a depot truck, thrown into the car to be 
stacked in piles. Maybe another sorting en route. Scooped 


out in fistfuls to be “shot” into terminal mail sacks by the 
strong wrist of the mail clerk. Heaved out the door upon 
station trucks at destination, another rough ride in a bulging 
mail truck to the distributing station. Finally gathered up 
and tied in distorted bundles with other mail to be crammed 
into the carrier’s sack for delivery. 

There’s no time for “kid glove” methods in the mail service. 
Your mail may receive loving care in your own mail room, 
but when it goes out into the cold, hard world, it’s going up 
against a pretty tough experience. Your letter—your catalog 
—your valuable sales literature! What a sorry sight they 
will be—what a wreck the container itself, unless, back at the 
beginning, the envelope manufacturer, anticipating the vicissi- 
tudes in the life of the envelope, furnished you with a good 
envelope rather than just an envelope. The same word desig- 
nates them both—but the same “performance” does not char- 
acterize them. Good envelopes don’t just happen, they are 
intentional. Back of good intentions must come intelligent 
organization, painstaking workmanship, adequate materials 
plus the will to serve. 

Have you ever tried mailing a letter or your advertising 
literature to yourself? Yesterday, when your mail was dropped 
in the mail chute, it was snugly clothed in spic and span 
envelopes. It looked fine at the start—but after a trip through 
Uncle Sam’s post office department, did those envelopés impress 
your reader as they impressed you? That’s a question that 
should be answered to your satisfaction before another mailing 
goes out. 

Using good envelopes is not a thing to do because you have 
to, or because someone. has told you that it pays. It is some- 
thing to do with two definite purposes. First, you want to 
convey the impression that the things you have to say are 
worth hearing. Second, you owe it to the folks who listen to 
your sales message to send those messages in envelopes which 
will carry safely through the mails. 


Selected List of Envelope Manufacturers 


American Envelope Co., West Carrolton, Ohio 

American Envelope Co., 3100 W. Grand Ave., Chicago, II. 

American Envelope Mfg. Co., 21 Howard St., New York, N. Y. 

Atlanta Envelope Co., 505 Stewart Ave., Atlanta, Ga. __ 

Berkowitz Envelope Co., 19th and Campbell, Kansas City, Mo. 

Berkowitz Envelope Co., of Iowa, 1013 Walnut St., Des Moines, Towa 

Berkowitz Envelope Co., of Minn., 500 S. Fifth St., Minneapolis, Minn. 

Berkowitz Envelope Co., of St. Louis, 23rd and Locust Sts., St. Louis, 
M 


oO. 

Berlin and Jones Co. 547 W. 27th St., New_York, N. a 

Boston Envelope Co., 315 Center St., Jamaica Plains, Boston, Mass. 
Brown Paper Goods Co., 900 W. Lake Street, Chicago, Il 

Bulman RBros., Ltd., Winnipeg, Canada . 
Bureau of Envelope Manufacturers, 19 W. 44th St., New York, N. Y. 
Burkley Envelope & Printing Co., 417 S. 12th St., Omaha, Neb. 
Centralia Envelope Co., Centralia, : 

Coast Envelope Co., 610 E. 2nd Ave., Los Angeles, Calif. 
Columbia Envelope Co., 349 West Austin Ave., Chicago, Ill. 
Commercial Envelope Co., 3024 Lemp Avenue, St. Louis, Mo. 
Consumers Paper & Supply Co., 411 S. Jefferson St., Chicago, Ill. 
Continental Paper Bag Corp. 100 East 42nd St., New York, N. Y. 
Samuel Cupples Envelope Co. 628 S. 6th St., St. Louis, Mo. 
Samuel Cupples Envelope Co., 7 Laight St.,, New York, N. Y. 

Dill & Collins Co., Richmond & Tiogo Sts., Philadelphia, Pa: 

Duplex Envelope Corp., 3026 Franklin Blvd., Chicago, Ill. 

The Envelope Corp., 352 Sixth St., San Francisco, Calif. 

The Envelope Mfg. Co., 214 Chestnut St., St. Louis, Mo. 


| 
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Gaw-O’Hara Envelope Co., 500 N. 
Hammermill Paper Co., Erie, Pa. 
Heco Enveiope Co., 4500 Cortland St., Chicago, IIl. 

Wm. C. Jones Envelope Co., 708 Broadway, New York, N. Y. 
Keystone Tag Co., Inc., West Chester, Pa. 

Massachusetts Envelope Co., 110 High St., Boston, Mass. 

Midwest Envelope Co., 817 Broadway, Kansas City, Mo. 

Milwaukee Envelope Co., 337 Seventh St., Milwaukee, Wis. 

The Monarch Co., 500 S. 7th St., Minneapolis, Minn. 

Monarch Printing & Supply Co., 179 So! Main St., Marion, O. 
Niagara Envelope Mfty., 567 Wellington Ave., Buffalo, N. Y. 
Oles Envelope Corp., Montebello Ave., Baltimore, Md. 

Outlook Envelope Co.. 564 W. Monroe St., Chicago, Ill. 
Pittsburgh Envelope Co., W. Otterman St., Greensburgh. Pa. 
Raynor and Perkins Envelope Co., 220 William St., New York, N. Y. 
Rochester Envelope Co., 22 Elizabeth St., Rochester, N. Y. 

Smith Envelopes, Inc., 2460 E. Grand Blvd., Detroit, Mich. 
Standard Envelope Mfg. Co., 1600 E. 30th St., Cleveland, Ohio 
Standard Envelope Mfg. Co., 2nd and Liberty, Pittsburgh, Pa. 
Standard Paper Products Co., Irvington, N. Y. 

St. Louis Envelope Co., 113 S. 8th St., St. Louis, Mo. 

Transo Envelope Co., 3512 Kimball Ave., Chicago, Ill. 

United States Envelope Co., Springfield, Mass. 

Western Envelope Mfg. Co., Kansas City, Mo. 

Western States Envelope Co., Ferry at S. Water, Milwaukee, Wis. 
Wolf Envelope Co., 1749 East 22nd St., Cleveland, Ohio 
Whiting-Patterson Co., 320 N. 13th St., Philadelphia,- Pa. 


Sacramento Blvd., Chicago, III. 


TAG MANUFACTURERS 


(These firms were recommended by their customers in response to a SALES MANAGEMENT questionnaire) 


Atianta, Ga, Dayton, OHIO 
Southern Ruralist Co., 713 Glenn St., S.W. 
Austin, TExas 
E. L. Steck Co., 9th and Lavaca Sts. 


Battte Creek, Micu. 


rence St. 
Ermira, N. Y. 
F. 


Ave. 


Monarch Marking System Co., 216 S. Tor- 


M. Howell & Co., 70-95 Pennsylvania 


J. M. Laverty & Son, 226 W. 14th St. 

Nation Press Printing Co., 57 New Cham- 

bers St. 

Robinson Tag & Label Co., 424 W. 33d St. 
Pawtucket, R. I. 

John Whittle Co. 


Gage. Printing Co., Ltd., N. McCamly at 
the Bridge 
Bayonne, N. J. 
Jersey Printing Co., 10 West 23rd St. 
Brooxtyn, N. Y. 
Fox & Billotti 
Catevonta, N, Y. 
Allen Bailey Tag Co. 
CAMPELLO, Mass. 
The Howard Print, Inc. 
CuarioTtTe, N. C. 
Queen City Printing Co, 
Cuicaco, It. 
American Tag Co. 
Central Tag Co., 2715 W. Harrison St. 


176 Johnson St. 


International Tag Co., 319 N. Whipple St. 


CLEARFIELD, Pa. 
Kurtz Bros. 
Cotumsus, OHIO 
Schmitt Printing Co., 139 E. Rich St. 


Fostoria, OHIO 

The Gray Printing Co. 
FRAMINGHAM, Mass. 

Dennison Mfg. Co. 
KarLaMazoo, MIcu. 

Crescent Engraving Co. 

Merchants Publishing Co. 
Kansas City, Mo. 

Union Bank Note Co., Bank Note Bldg. 
LAFAYETTE, IND. 

Haywood Tag Co. 
LANCASTER, Pa. 

Keener Mfg. Co. 
Maptson, Wis, 

Cantwell Printing Co., 121 Pinckney St. 
McGrecor, Iowa 

J. F. Widnan & Sons Co., Inc. 
New Britatn, Conn. 

Adkins Printing Co., 66 Church St. 
New York, N. Y. 

American Tag Co. 


PHILADELPHIA, Pa, 
irr Mfg. Co., Alleghany Ave. and 32d 
PitTsBuRGH, Pa. 
National Stationery Co., 306 Fourth Ave. 
Provipence, R., I. 
Salisbury Mfg. Co., P. O. Box 1523 
San Francisco, Cat. 
Howard Eastman Co. 
Pacific Coast Tag Mfg. Co., 45-49 Dore St. 
Sunset Press, 1045 Sansome St. 
Soutn Benp, Inp. 
Campbell Paper Box Co., 903 S. Main St. 
SPRINGFIELD, OHIO 
Thomas Stationery Mfg. Co. 
West CHESTER, Pa. 
The Denney Tag Co. 
Keystone Tag Co., Inc. 
Worcester, Mass. 
The Stobbs Press, 25 Foster St. 


-_ 
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DU-PLEX ENVELOPES 
WILL DO TT BETTER! 


How many sales have you lost because your catalog arrived late or not at all? 
Prospects and customers no longer wait for slow moving, “under separate 
cover” catalogs to arrive. They don’t have to, if letters and catalogs, booklets 
or samples, are mailed together in DU-PLEX Envelopes. Each compartment 
travels at its own postal rate, but they arrive together. Increased returns follow. 


Over Ten Thousand wide-awake business houses are using 
this modern method to increase mail sales efficiency. 


Durflex | 


ENVELOPES 


Ask your local Paper Merchant, or Printer, or if they 
cannot supply you, write direct to the address below. 


DU-PLEX ONVELOPE CORPORATION, 3026 Franklin Boulevard, Chicago, Il. 
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RESTO! . . . and the commonplace, un- 

adorned envelope that carries important 
and costly sales literature or business corre- 
spondence becomes a prestige-building adver- 
tisement. See the startling contrast in the 
two envelopes above—before and after uti- 
lizing the envelope “display space.” 

Such “‘free’’ publicity creates good will and 
reputation —it breathes individualism into 
your business routine. It proves you to be 
modern in practice as well as in product. 

Every piece of mail matter that leaves 


ARE JUST 
GOOD BUSINESS 


BUREAU OF ENVELOPE MANUFACTURERS OF AMERICA 
19 West Forty-Fourth Street—New York City 


your institution should be the proud bearer 
of forceful display advertising that broad- 
casts your sales story as it travels to des- 
tination. 

The cost is trifling — good envelopes prop- 
erly adorned cost so little more than poor 
ones. Also, good envelopes can look your 
addressee in the eye and say, “I truly rep- 
resent the high class business house that 
sent me to you.”’ Buy your envelopes as you 
buy your advertising—and remember, the 
‘best is cheapest in the long run.” 


ENVELOPES 


© 1929 B.E.M.A. y 
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SALE §S MANAGEMEN T 


FROM THE CHEAPEST THAT’S GOOD, TO THE BEST THAT’S MADE 


~Ghe SYMBOL 
OF A MODERNIZED 


ENVELOPE SERVICE 


To secure the full benefits of agreeable first impression— 
to insure exceptional performance in the transportation of 
your mail matter, use P. D. Q. Envelopes. 


They are built with full realization of the job they have to 
perform. You can use them with complete assurance 
of their satisfactory service up to the end of the journey. 


There is no advertising investment that means as much 
and yet costs so little, as P. D. Q. Envelopes. 


Originators and Makers of 
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Pew centuries communication traveled ata snail’s pace. 


Then came Science and a new, fast moving age. 


Mail, once carried “‘swiftly’’ by the Pony Express — soon 
reached for greater speeds—answering the ever increasing 
need of business for more rapid communication. Faster trains, 
motor trucks, pneumatic chutes, high-speed machinery and 
finally the Air Mail—all seemed to save the last minute. 
The Government could do no more. 

But Science again speaks— Hours can be saved on business 
mail. A new Government approved method— Metered Mail— 
eliminates cumbersome stamps and three time-consuming 
operations in the Post Office. 

Already Metered Mail is speeding the business of America’s 
largest concerns. It is available and practical for any respon- 
sible business regardless of the size or variety of its mail, 
and its use is increasing by leaps and bounds. 

The postage stamp is going out of business. 


That is Progress! 


af 


the method that made stamps obsolete 


THE POSTAGE METER COMPANY — Sole Distributors of PITNEY-BOWES MAILING EQUIPMENT 
Main Office: 863 PACIFIC STREET. STAMFORD, CONN. -— Offices in 21 cities @ 3085 
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PACKAGING AND CONTAINER MANUFACTURERS 


This list was compiled from Answers received to a Sales Management Questionnaire and Data furnished by ‘‘Modern Packaging” and ‘‘The Shears.” 


Manufacturer Manufacturer 


Boxes—Wood 
Boxes—Corrugated 
Display Containers 


Waxed Paper 

Box Wraps 
Boxes— Wood 
Boxes—Corrugated 


Waxed Paper 


Akron, Ohio Omaha, Nebr. 

™ ~ erior eee & Lithographing Co., 110 Ogerss-O’Flyng Co., 1423 Leavenworth St.. 
nion S rere] eee Setebewsa Passaic, N. J. 

ee. Falls, Faadh The Paterson Parchment Paper Co 
Mason Box Co wees es Peel See Philadelphia, Pa. 

Baltimore, Md. Brown & Bailey Co., 47 N. Eighth St 
The Lord Baltimore Press, Greenmount & Mathias & Freeman "Paper Co., 143 N. ion St. 

IE! ee ade Rewer Whiting-Patterson Co., 330 No. 13th St. 

Boston, Mass. Pittebargh Pa. 

Cheltenham Press, 183 Essex St Seeefeacs seeefeeee Kress Box Co., 1 Twenty-eighth St 
The Forbes Lithograph Co., P. O. Box 5130...]---- Raa Road rece s National Stationery Co., 306 Fourth Ave 
Middlesex Product Co., 38 Chauncy St ered Raworeho osite ses Pittsburgh Box Co 
Joseph Pollack Tool & ‘Stamping Co., 85 Free- Rochester, N. Y. 

port St., Dorchester Are Eee See eee The Rochester Folding Box Co 

Bridgeport, Conn. St. Louis, Mo. 

The Warner Bros. Co., 325 Lafayette St esesfecee soeefeces Ajax Corrugated Paper Co., 942 N. 2nd St.. 

Brooklyn, N. Y. Columbus Box Co., 1900 N. Market St 
Consolidated Lithographing Corp., Grand St. Compton Sons L. & P. Co en 

& Morgan Ave Sees eres eee ee Fehlig Bros. Box & Lumber Co., 1909 Wash St 
nap F N. Y. Robert Gaylord, Inc., 2817 So. 11th St are 
. N. Burt Co., Ltd ere veer Sosene da Goessling Box Co., 80 Dock St 
cambridge, Mass. St. Paul, Minn. 
The Barta Press, 209 Massachusetts Ave ceceleeee cocefeees Waldorf Paper Co 
Tolman University Press, University Road....|----|---- soeefeoee ny Ohio 

Camden, N. J. Hind & Dauch Paper Co 
Pinco Papers, Inc. ts + oe Bailey & Erie Sts. .|----|...-]----|---- San Francisco, Cal. 

Castleton-on- udson, N s Fibre Board Products Co 

Fort Orange Paper — ee) eee ee pee Patterson & Sullivan 235 Pine St 

Charlotte, N. C Schmidt Lithograph Co., 2nd & Bryant Sts.. 
Queen Printing Co are See eee | poe South Bend, Ind. 

Chattanooga, Tenn. Campbell Paper Box Co., 903 So. Main St.. 
O. B. Andrews Co ee Bee Seer or eae Springfield, Mass. 

Chicago, ill. } Brooks Bank Note Co., 140 Wilbraham Ave...}.... 
Chicago Mill & Lumber Co nee Ear CREE reer Springfield, Ohio 
Magill-Weinsheimer Co., 1320 S. Wabash Ave.|----|.... seeeleeee McSavaney Co 
The National Printing & Engraving Co. 7 So. Terre Haute, Ind. 

Dearborn St ce] ae noe Aeee big oe Fibre Box Co., 19th & Buckeye Sts...}.... 
The Pinkerton Folding Box Co., 420 Rush St..|----|.... oo oe Toledo, Ohi 
W. C. Ritchie & Co., 831 W. Van Buren St...|----].... Rae ee The Ottawa River Paper Co., Matzinger Rd...}.... 
Theo. A. Schmidt Litho Co., 1050 Wullerton Ave =oec| wees Sern cock Trenton, N. J. : 
Sefton Mfg. Corp., 59 E. Madison. . ees Eee Trenton Folding Box Co., Ewing & Ogden Sts...}....].... 

Cincinnati, Ohio Waterloo, Iowa 
The Jackson Box Co., 4927 Beach St Pes oye Bre ee Sree Waterloo Engraving & Service Co 

Cleveland, Ohio __ j Whippany, N. 

The Central Lithograph Co., 113 St. Clair Ave., Agar Mfg. Co . 
Hee Lone eres| ee Wichita, Kansas 

Columbus, Ohio Horner Love Print & Box Co., 116 S. Emporia St}.. .. 
Hercules Paper Box Co ee a volemactenes 
Ohio Wi 

Corning, N. Y. 
Cosmin Pinte BOE Coy... 5 cc cccicccccsesvens ene 

Delair, ° 

Kiechefer Container Co.. 

Dayton, Ohio 


Ba math co... nae Prevent Heavy Losses 
vere Orel & Co eee | Cee are eee 


Fort FR. Warren Co., 210 Broadway ZB feee Jeaabawes From Faulty Packing 


Fort Wayne Corrugated Paper Co 
Greenfield, Mass. 


Holyoke, England salina ‘enti wk ae Here are but a few of the articles on packing and 


American Tissue Mills Lee, Aer See ee : : f 
Hampden Glazed Paper & Card Co FS sore foals shipping which have appeared in recent issues of 


Indianapolis, Ind. ie hire MATERIALS HANDLING AND DISTRIBUTION. %¥ “Results 


tou, —_ of Recent Tests of Closure for Corrugated Boxes.” 


Crescent Engraving Co meer | rae res og « . . 

Witenadas Vessels Pasties Ge sifieet miee' ea % “Packing for Export and Its Effect on Freight 

Keokuk, Iowa Rates.”” %& ‘New Designs Cut Packing Costs.” %& “Car- 
PEE PIE Cigic< 5a.s 4.0.6. ks oo sais os swe ne pee os seceleeec|eees : a ‘a 

Los Angeles, Cal. ton Packing for the Paper Industry.” % “Results of 


Leia _ es SD eel RR ark ae Study of Little Used Species of Wood for Containers.” 


The Mengel Co wagepee capes ss % “Time Saved to Busy Executives by Novel Con- 
Reynolds Metal Co are) Pee sees ‘ 
state Cokdner ” 2 tainer.” 
e Gardner arvey Co Sree Stee es oe 
Milwaukee, Wisc. Read 
Milwaukee Printing Co., Florida at Grove.. 
onroe, Mich. 
The Consolidated Pa: “4 Co 
River Raisin Paper 


Newer A ting Co., Inc., 281 New Jersey Rail- 7 eh ay Materials Handling 


<. | Display Containers 


< 
<a 


2 


ea” hae 


Gtk 2 é ae 23 


road Ave 


ante ea Were Sere Seer] Sere . 
ine Lithographing Co., Inc., 19th St. & | Siri ul on 
Bendix Paper Co., 113 4th Ave eae sale, tee Tee - 
posed onan Co. E. Li | St.. Bi 9 
obert Gair Co exington Ave made AR - =e 
R. R. Heywood Co., Inc., Seth St. at. oth Ave. eee Sei! SHE Oe 420 Lexington Ave. 333 North Michigan Ave. 
The Munro & Harford Co.., Po ae ae a ee eee cea ° 
The W. F. Powers Co., 9 E. Seth Ste inataes AS ED New York, N. Y. Chicago, Ill. 
Trautman, Bailey & Blampey, 13 Laight Obs shsvexsiecxehenssbeans 
Warren Mfg. Co., 342 Madison Ave 
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BOX ES—Paper, Small 


LABELS—Gummed 


RECOMMENDED PRODUCERS OF ADVERTISING SUPPLIES 


PRINTING 


PAPER BOXES SMALL 


We specialize in small paper boxes, 
automatically made in large quantities. 


St. Louis Label Works 


2425 N. Glasgow Ave., St. Louis 


Labels Gummed 


47 years of specializing has 
taught us how to make them. 


St. Louis Label Works 


2425 N. Glasgow Ave., St. Louis 


BOXES—Wooden 


MULTIGRAPHING 


The New England Box Co. 


General Offices 


GREENFIELD, MASS. 
v 


Manufacturers 


of All Types of Wooden Boxes, 
Plywood Cases, Wirebound Boxes. 


Creators 


of Decorative Boxes, Fancy 
Containers, Display Specialties. 


Multigraphing Mimeographing 
Filling-In Letters 


JAMES GRAY, Inc. 
LETTERSMITH 
240 West 40th St. 
Pennsylvania 0246-0247 
New York City 


Mailing Addressing Envelopes Folding 


DISPLAY CONTAINERS 


Display Containers 
ALSO 
Distinctive Folding Cartons 
Designs by our own Art Dept. 
Trenton Folding Box Co. 


Trenton, New Jersey 


DISPLAYS—Window and Counter 


An Illuminator With That New 


Colored Photography 


Will Flash a True Reproduction of Your 
Product at the point of Sale. 
Artistically Framed and Lighted 
Lransparencies, Show Facsimiles 
of your National Advertisements. 


Rochester Photo Art Displays 


PITTSFORD, N. Y. 


ENGRAVING—Photo 


Serving the Mid-South 
Quickly and Well. 


Furniture and Machinery Subjects 
Color Plates 


PEERLESS ENGRAVING CO. 
Little Rock Arkansas 


PHOTOGRAPH Y—Commercial 


Brilliant, Truthful Photography 


for 


Advertisement and Catalog Illustrations 
and for Salesmen’s Portfolios 


JOHN A. FRITZ 
148 E. King St. Lancaster, Pa. 
“As close to your office as the mail man.”’ 


with @ 


Adve dvertising 
Robinson lag &Jabel Co. 


424-438 WEST 33rd ST, NEW YORK 


SPECIALISTS IN THE MANUFACTURE OF 
——— ADVERTISING TAGS —— 


eo ewowwwwwweweewoeuwoee 


WALTON & 
SPENCER CO. 


1245 S. State St. 
CHICAGO, ILL. 


Oo 5@> 


Offset Specialists 
and Letterpress 


Printers. 
5500 
We produce the better class 


of folders, catalogues and 
window displays. 


PRINTING—Rotogravure 


In the Trend to 
ROTOGRAVURE 


With the steady swing of Advertising 
princed matter toward Rotogravure this 
Process naturally has been the subject of 
keen study and investigation on the part 
ot leading advertisers everywhere. 


It was especially gratifying to us when 
in the recent ‘“‘straw vote’’ conducted by 
Sales Management, a number of National 
advertisers saw fit to name the output of 
this Company as being the highest type of 
Rotogravure work produced. 


We specialize in Rotogravure Printing 
in one or more colors for Newspaper sup- 
plements, Catalog inserts, Are reproduc- 
tions, Advertising Heralds, Direct Mail 
Literature, 


THE FREE PRESS 
PHOTOGRAVURE CO. 


613-629 Abbott Street 
Detroit, Michigan 


FOREIGN 
MARKETS. 


I General Exporting Ill Great Britain 
Ii Canada IV | Germany 


V Other Foreign Countries 


PUBLISHER’S NOTE ON FOREIGN MARKETS 


This division is made up of data concerning foreign markets for American 
goods. It begins with a statistical summary, in the form of an income statement 
of all our transactions with foreign countries. From this it passes to Canada, Latin 
America, the European countries that are our best customers and other parts of 
the world in which American commercial interest is acute. 

It has proved impossible to apportion space and treatment in exact accordance 
with the relative importance of foreign markets because of inequalities in supplies 
of reliable information of the kind suitable in a work of this kind. The Canadians, 
wideawake and like ourselves in habit, tell everything that is needed for thorough 
understanding of their markets. This is also true of Germany and the United 
Kingdom and Ireland. Of Latin America, fair customer though it is, much less 
is available that would serve the purposes of an exporter to the countries below 
the Rio Grande. 

It is true also of France and Italy, which in Europe rank next to Great Britain 
and Germany in value of American goods taken. Outside of the consular reports, 
which are more or less general in character, statistics concerning the Far East, 
South Africa and Australia and New Zealand are by no means complete. 

In these circumstances the task of making a comprehensive and coherent 
survey has been difficult, but resort has been had to all accessible sources of infor- 
mation, and the data secured have been cast, as far as possible, in a form to which 
American merchants are accustomed. Lack of completeness in some details is 
made good by the thoroughness in a general review of foreign business by a leading 
authority. 

Fortunately, the full figures covering American world exports during the 
fiscal year ended June 30, 1929, were made available by the U. S. Department of 
Commerce shortly before going to press. The most interesting factors may be 
noted from the following table: 


Foreign Trade in the Fiscal Year, Ended June 30, 1929 


Total Exports 1928-29 1927-28 
(ree eer $5,374,000,000 $4,877,000,000 
Aeotal MIMD OEE 5.5 5.5Aieoieisis 3e SHAS WEA sere 4,292,000,000 4,142,000,000 
Merchandise Export Balance .......... 1,082,000,000 730,000,000 
CE. TRIE dn cheese cv epreexbass 155,000,000 (inward) 498,000,000 (outward) 


Exports from the United States of finished manufactured articles continued 
their steady advance and were chiefly responsible for the increase of $497,000,000, 
or about 10 per cent, in the total value of exports, as compared with 1927-28. The 
value of grain exports was materially reduced, as were certain other raw materials. 
The merchandise export balance, or balance of trade, reached the largest figure 
since 1921-22, while gold movement resulted in net imports this year as compared 
to about a half billion dollars outward movement in the previous period. Net 
exports of silver declined for the fourth consecutive year, amounting to $17,000,000. 
Foreign loans were also sharply reduced from the record volume of 1927-28. 

' Finished manufactures constitute a much larger proportion of the trade than 
any other group, amounting to 47% per cent of the total export figures for 1928-29. 
This group totaled $2,509,000,000 and was responsible for seven-eighths of the 
gain in total exports. A large part of the growth was due to increased foreign 
demand for automobiles, parts and accessories, which totaled $591,000,000 in 
1928-29, being 39 per cent more than in the preceding year. The number of 
passenger cars, bodies and trucks exported was 36 per cent greater than in 1927-28 
and more than 10 times larger than in 1921-22. 

Exports of crude materials totaled $1,239,000,000 in 1928-29, an increase of 
514 per cent. This gain was due chiefly to larger shipments of cotton during the 
last half of 1928 than in the previous year. Exports of leaf tobacco, coal, crude 
petroleum were substantially greater than in 1927-28, while undressed furs, hides 
and skins and bauxite were reduced in value. 

This general information of a recent date is supplemented in the pages which 
follow by more detailed charts and tables based on the calendar year. 
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TOTAL COMMERCIAL AND FINANCIAL TRANSACTIONS 
OF THE UNITED STATES WITH THE REST OF THE WORLD 


The commercial and financial business of the United States 
with the rest of the world covers a wide range, and many of its 
items are not entered on any official record. Our foreign trade 
or commerce is generally understood as consisting of exports and 
imports of goods, the balance being favorable when the former 
exceed. 

But a multitude of other transactions has a part in the final 
settlements. These include such items as freights, tourists’ ex- 
penditures abroad, insurance on goods or specie in transit, in- 
vestments in other countries, and latterly as a substantial item, 
war-debt liquidation. These are known as “invisible” items 


because they are not of public record. So important have they 
become in their bearing on foreign exchange rates, however, 
that the Department of Commerce in recent years has undertaken 
to estimate the sum of each. . 

With these estimates and the official figures on the outflow and 
inflow of goods it is possible to make up what is here called 
an income statement of the country’s business with abroad. 
This shows at a glance how we stand with the world in a financial 
and commercial sense, and so serves as a summary of the foreign 
business of the United States expressed in easily understood 
terms. 


Consolidated Income Statement of Foreign Business for the Year Ended Dec. 31, 192 


Receipts Disbursements 
(Cash claims due from foreigners) (Cash claims due to foreigners) 
WIVCEONAICHEE are tr ialee ne cet oa ecn eel ue nee $5,129 ,000 ,000 $4,497 000,000 
Silver and various miscellaneous items............. ZUG TOO  h  te  re cere 
+*‘Invisible’”’ items: 
Water-born and land freights.............. $143 ,000 ,000 $227 ,000 ,000 
Tourists’ expenditures, minus fares to Ameri- 
can vessels and customs duties............ 168 ,000 ,000 693,000 ,000 
Interest on private investments.............. 882,000,000 359 ,000 ,000 
War GeDt TCCING bec ce a load elie mnie aes ZIG sti‘ kN ee am gra ce eae 
Government transactions other than war debts 53,000 ,000 110,000,000 
Tmutierant rennttances.. >... seca he ees o's 28,000 ,000 217,000,000 
CHaAtIta DIS CONTMMUMONS cise Oscce eon reace . dnaieitonwecee.s 52,000,000 
Insurance cable tolls, royalties, etc........... 196,000 ,000 129 ,000 ,000 
1,680,000 ,000 1,787 000,000 
Net increase in long-term investments............. 481,000,000 1,217,000,000 
Reduction in net debt of American bankers to for- 
: CGS as cicancnecndeeewtae@aqneeneneee ' j. '( S@iéaetatertemrareetars 226,000,000 
TREE CD TO GIUIE cc ciccciccccevessseses  § jj. § ### i #0wemeenemeaas 40 ,000 ,000 
PUAN es oA cess cinco Vee ewe ke aadwh wed Stapeeee—i“( NS alanine en wre ? 
(Gold shipped or ‘‘ear marked”’) 
Ws id eiatdinieacesenbadendeswins $7 ,767 ,000 ,000 $7 ,767 ,000 ,000 


*Details of Exports and Imports will be found below. 
tDepartment of Commerce estimates of items that do not 
aopear in records of public statistics. 
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Exports 
(In Millions of Dollars) 


Imports 


(In Millions of Dollars) 


EUROPE 
United Kingdom 
NN a eis Citi cate, in cesses 211 PE Sociales Heese 28 
eC Cr re 81 RIN 20s 655 Sase acs ats WR 22 
SS eee eee eee 72 BOP CO os cnc ans pee ire ea 20 
POM PROGUCS.... cies see's 56 DIB 6 becca cece eo see 17 
Grain and Flour............. 34 Wool...... es Giianaksielelaal eins ious 15 
Pee re 31 MEOG! PROTICB 6:05.55 ceeds wa 14 
Miscellaneous............... 362 Miscellaneous: ...c.:06 6 6660s 232 
Total for 1028.6. cas “BRT (Roi E cod) 348 
Total for 3927............. 840 Otel Tor 1927... oiics-ecenvsis 358 
Denmark 
ROEM oss vse Sie eee 10 BRET ois s'sca re sisrecolalordre.c 4 #410 
Cottonseed Cake............ 7 POR os Sais cssnnseanaeaen 
ee CO) re 5 BER crite Seen sadicuat 
EE E58 ci pbisc-nadspsan 58.6 2 Seeds. : 4 
Miscellaneous............... 23 RRERROING pics cise d wadrne awe 
CO Ree earn 
Miscellaneous.............. 


Total Tor 1928 o...05:06:00060 47 POtel TOF 498 os oie oss a's 4 
K vor ib. & |) oe 59 Total TOL 1927 cssieewsacns 4 
Belgium 
Ee 23 RPINCIOIABS 6 cis ones 5525455015455 15 
RR os axKinss sn bates 22 BPMN aisles ainwieb ieee ese anreenre 6 
ee 11 Flax Manufactures ..... 6 
ee LC eee 10 PSS UUNALEN 565 20's 605 :9'%.018, Gi 4 
ee | ee 5 Creosote Oil....... sisias 3 
rrr tree 5 MABE aioe os a'siaocs oS sis cas eee 3 
Miscellaneous............... 36 Miscellaneous.............. 38 
Total for 1028 ..6...0<c0000 112 bear le fc |): rr 75 
fy ge (| ee 116 TOUR SOF 8827 o6 cies clsccwaie 72 
France 

ia ciécdemn wie tieh edo 100 Lingerie....... Sostics Wis tremoiee 
ee LC rrr 47 Women’s Clothing.......... 
DRI ini6.0 4416 4s. 0\sb' wo bls 25 SSIBVORS cs Se arkws ose o SRS oc 40 
I NE ss cnec eee die'om 7 OEE 66:5 we nigo ose eeaeee Z 
Miscellaneous............... 62 PRPRNENG 536% bss 8S se Were 
BEG WO < cice eke see wes. 12 
re 105 
Total for 1028 .........6...36 6 241 DOtAl FOP VO2B 6. sciccveaccs 157 
oo eS Lo) 229 COCR TOP F988 ocisicawiees 168 
Germany 
SIRS caidas avenue Sie are Sr 217 Chemicals and Fertilizers... . 20 
IE iene 8 S668 FH TOS 30 ee ee ee ee ee 16 
UE cid pe ice. Se ihes 23 Leather, GIVES. «0.6 65s.00006 9 
Grain and Flour.........040.0.+ 17 Cotton Products. ..0566 0.5% 8 
Cee | Cee 14 Newsprint, etc........ 5 
a ee 10 AS sic nv cmesinb:a aetna oie 4 
Miscellaneous............... 156 Miscellaneous. ........0000. 160 
Total for TO28.......0...5.5% 467 Tétet for 4978. .cciscckce «BIR 
Total For V92T ...0:0scen esies 482 Total f0F TO2T v.viesc ec occas 201 
Netherlands 
Coe, PIGUET os cise nce eses 22 DDIRMONEE,..2.55506506 sve 21 
LS Ree ee 18 ROWRICO i'n si5)s 6a 69:00 ecas ; 13 
eS EC a 2 BM SEE Lath Stasis wr evarSinate, suber 8 
Nae. 9 US Ss eee ee eae 5 
ee I O. 6 Brick, Glassware........... 
ee 5 ETS EO Ee a a 37 
Miscellaneous............... 70 Miscellaneous.............. 


TDBtRL EOP F928 o.65s660:6006-0 142 
Total for 1927 .....6sscceeas 148 


Sweden 
CLL Se, er 15 Chem. Woodpulp........... 
ee 2 ee 9 ROPCEL WSOLS, ClGii eves ces Games 
0 ee ee eee 5 ee ae 
ROTTER Cee eee 4 eee ie R 
Miscellaneous..............- 24 Miscellaneous.............. 
Dotel for BO2B «......6 6626 vccs 57 Total Tor AOIB sh. cccas ses 
Total for 1927......... : 45 Total for 1927............ 


Total fot I92B....cseciesss 
Total fOr VOLT «vice 5:00.06 dune 


Russia in Europe 


Cotton Manufactures........ 44 
cS RES aren 2 
Mjscellaneous............... 27 
cer cog: (0. a ee 73 
Total for 1927 ......... 64 


Manganese Ores............ 


Total for 1928 6.5.66 6. cs 
Total TOP F927 3 skk sc ccc uv 


FOREIGN TRADE OF THE UNITED STATES IN GOODS—1928 AND 1927 


Exports 


(In Millions of Dollars) 


Imports 


(In Millions of Dollars) 


— 


hy 


EUROPE (Continued) 


Spain 
RPM acs cras aieais eet ares 34 ERE Serra ae 5 
1 eS 13 OCS Ol vnicssess ws.s ceeuares 5 
a | a ee 5 = SONAR pee ne re 4 
ALAR aia5g:a/0:< wiaisilavaqald ors%eiv aia’ 1 PUGOR ANG SEMBi.5 6c ssa 4 
MOIRIUIDER 505 59:55 616) a\eins ei eib wraloce. ole a DERI x ecaisearpie olaceistans: 3 coisa eracats 3 
Miscellaneous............... 33 I sss 5 six cans ole eo saws 1 
Miscellaneous.............. 13 
ROCA IOP FONG ciivinsaccean 87 TOtal 10F 1928 666 ccic sc secs 34 
WOUGUEOP COO 0 eiacie wie Cae 74 LOA! TOP 1927 oo cccwcwce 35 
Italy 
COONS oie os o's Sete ances 78 OL: Sa ea 14 
REDE E sipccscisyeic. sce osha e cinrcars 17 oS Seer eee 11 
NARS MRGUON y iosco's as, ces 'u5.8 40 14 SLOMINVOGN Kisiok viks veiiecew ues 6 
RR ats sn ad eexeiarcip isi gare 9 NG aria cas twink oat ass 3 
SEs en eee ee 4 ee 3 
PRB internist is a neni s piops elo 2 LOS era | RE eater cetera eeae rere 2 
DUISCCUBAEOUS 5.55 <.6< sos oes 38 MISCOHATICOUS: 65.06 ees ee 65 
MOU COP 19 2B cis veecce accede 162 TOAGUIOL 199Gscecec cece 202 
TOUR) TOP T98T 5 0655 oes. 0 oe 132 POCAL EOP 1927 5 ckc ccc ens 109 
Other Countries 
OCR IOP WOI6 oo. 55.00 is's oe 140 Pies oa Cs 162 
MOCO FOP 1927 givin oicksc' vce 121 POUL LOR 192  accacecs seas 171 
European Total—1928....... 2,549 European Total—1928...... 1,249 
European Total—1927....... 2,310 European Total—1927...... 1,264 
Excessio£ Haporte for 1928)... 6.5.6. cas ss 1,126 
Excess of Exports for 1927.06.06 ccc ee ees 1,264 
NORTH AMERICA 

Canada 
(OT 5 ae ee 124 SO ay | a 126 
PRIN IN 5 os Paces os mes 92 Pulp and Pulpwood......... 52 
GOSUROR COG. «i. 5 0555 5055:0:0 89 NI Sook 6 or ssete oi RE ES 43 
oo ere 43 Copper and Nickel.......... 29 
FOOn GAG SOEs oeiccic cece ee sans 41 BOR e be one ed acu notes Mies 14 
NEGRO cise susrorii6:s Scns g <futs ect 24 Re. asic as kek Wiki sia beretons 13 
Miscellaneous............... 503 MaSCelaNeous..... 66056 k ees 212 
TOtAl fOt 1908 io cones ces 916 ORAL LOT 1978 oic ko co ce 489 
WOCOl TOP A987 oc cccctecccss “SOT ROUME TOE 192 iccicicecncnice 475 

9 Mexico 
NIGRINONY cscs clin eieaiedaw 14 Copper and Lead........... 29 
PG ORC os. 5-6 oases boa EES 10 Petroleum Products......... 26 
EEA is ake nt pete rls vise rs 7 Se UR ee eer 14 
Wheat and PiGU? <i. esses. 2 Eo) SE ene eer 10 
COUCOR GIOEN, oiccis ks ccs acess 2 MEME a Deel isciichces swe Sic eS Race 6 
Petroleum Products. ...........: 2 MO sc aa ek ee eek 4 
DMIBCENANCOUS...6.6655.s600 0002s 79 Miscellaneous............2. 36 
TOUBV LOE 1088 osisisceexedcs 116° POtAl £60 1928. 6ccicc cs cee 125 
POUADIOR 2920 3.5 6.6s0k skeen 109 EOUANTOD LODE o.c.dinssw vce oc 138 

Cuba 
PONE PEOGHCES:. |. ois s'<s disses 13 PAR ais. kos icine on ae eawas 157 
Cotton Manufactures ....... 10 MOROCCO goles 4 c:csersts-s s1n.6i4'« ae i9 
Petroleum Products.......... 7 POROR spose ssh ce sieccees 8 
ee ee ann nee ea 7 Cigars 3 
PIS CRC. sone ss Sale hens S 5 sn I nn a erro K 
Rate Gnd DSBS. <56c 8b as oo es 3 EERO coc ccs oc ce ose oes 1 
PAISCEMANCOUGS 6.5.60)6 6s 0 00 04s 83 Miscellaneous.............. 12 
PObEL LOO 1928. oxccoes See x 128 ‘POtal for 1928 ..c.. a cssccs , 203 
Total f0F 1927. sien cei ees 155 OVAD COE BOOT <b cic vs cvicesi% 257 


Other Countries 


TODA TOL VORB . cisisik:5 cee ee 163 POUs FOP NOOB ecivcse.cus-ea 143 

TOtAl TOF T9271 occ oiwis nears 152 POIBETOP 1908 os kicccciess 115 

N. America Total for 1928... 1,323 N. America Total for 1928... 960 

N. America Total for 1927.... 1,253 N. America Total for 1927... 9&5 
Excess of Exports for 1928... os... .....006 363 


Excess of Exports for 1927,...0..2.cc06e0c 248 
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FOREIGN TRADE OF THE UNITED STATES IN GOODS—1928 AND 1927—(Continued) 


Exports Imports Exports Imports 
(In Millions of Dollars) (In Millions of Dollars) (In Millions of Dollars) (In Millions of Dollars 
A ~ — —~ ~ —_— A —-_——_ 
SOUTH AMERICA ASIA (Continued) 
Colombia Philippine Islands 
; . 69 Cotton Manufactures ....... 12 WO i deteed ou seo davidwes 46 
5 Machinery... .+.-.+-+++ 7 Coffee.......++++eeeeeeeees 7 Iron and Steel Manufactures . 8 Cocoanut Products......... 43 
4 Cotton Manufactures 5 OUSIDE oo svrdiaccks caaKs 1 Machinery............0.+-:. 7 | > ieee ema de 9 
4 Autos, €tC......+++-0+- 3 latinum....+--.+.++++eees : Food Products.............- 7 Tobacco Products.......... 4 
3 Lards.;..++++++e+e+e0s 3 Bananas. ........+0-+-+0+-s 1 te eer ere perro 4 Cotton Clothing............ 3 
Steel piping............ 1 Cattle Hides.............-. 4 CHIE ee sig o's ee savne cee 1 eo eee 1 
3 Medicines...... 1 Miscellaneous..........-+-- Me ee 41 Miscellaneous.............. 9 
g Miscellaneous.......... 39 
4 ey a) re 80 Total for 1978...56,.6.-.. 295 
Total for 1928....660 59 WOteh 108 1986 es hccccede cs 95 Total for 19 > 
5 Boner fool aa 49 og dl ila lalate 88 OE OE: See 70 TOURETOU SGA ccccccecccen 816 
China 
, Argentina Gas and Oil...-.0..-20. 0+ © $3 Gilles se ceeeee eee eeeees 47 
Oa dddinccclepusncuas 29 Ee 17 
1 Autos, etC.......-.2., 45 Hides and Skins............ 36 COM adc cies ano ccek.sscus 17 LOO DD A ee 13 
: Machinery.....+.ss-00- 37 Plaxseed.......-+,e+eeeeeee 26 Creates. 5 oo cer ccsitnees 14 Lo Se ere 11 
3 Gas atid Otlnceceee csc ns 16 CC Oa ase twar wanes 7 NS oo ee 10 oo ee intel 5 
3 Cotton Goods. .6.6. 25+ 13 CM apes psh denne se Rees 5 Wide cdededaccksckucuneves 3 Miscellaneous.............. 47 
GAGE Saas k div wincilccens 9 1 eS eee 5 Miseellaneous........0--e 50 31 
5 Miscellaneous.........- 59 COSC... cocci ccceccsccccce 3 
. Miscellaneous........-...-. 17 Total oo 17), Sem <7 Total for 1928............ 140 
tal Wardwascaceaad« 
9 Total for 1928........ 179 Total for 1928............ 99 saaaaaieiaiead " Total for 1927..........+ ee 
Total for 1927.....0. 163 FOtal 108 $F sscciccsccis 97 
Japan 
‘ CONC aia ce 23 ee the SIG” CMe cdi Sadenangeecas 326 
, ae Gas and Oil 19 Grab Meat... 5 
1 CN a a ee eae © 15 ea: ee 5 
Autos..... ete ces sesene 26 COREE. 00. cece ceesscseses 189 Iron and Steel Pienrriaks 10 CET i Seskk se ceeeieas 3 
Gas and Oil........++5 15 COCHR FOROS. os. 6'0 85gsenese 8 REN la ia osc fi waa oS ES she 2 
" MACHINETY < cc.ceicn cee 11 Rubber........-...-eeeeee- 5 Miscellaneous..............+ 101 Miscellaneous............-- 43 
1G IR OP eee rer 5 Me teacicastedveeedunues 5 WEE i es 7 
Iron and Steel.........- 3 bt CR rome ree 2 a 
9 Cotton Goods.......... z Miscellaneous.............- 12 Total ior $998.....66s.0.0. 28 BC 2 Se 384 
4 Miscellaneous.......... 38 Bi 1b O gL? 7 ne 258 Total for 1927.. 402 
Veta) 168 Mees cc ccesc cc ken 100 ‘pOtalfOF 97S. ckcccccccns 22 
TOR 108 EGS cccdecen cues 89 TOtal {6F $927 vo ccccccwss. 203 Other Countries 
e TOtal (OW SO ieise a ciceenwe 83 Total for 1996 .......0<... 177 
‘ fy 8: >: See eee 75 Total for 1927.......cce0 190 
Chile 
Cok GHA Ot lie ccesidcccs 6 NNIONO 6 Soci Cie becectecipn ee 36 Asia Total for 1928.,........ 654 Asia Total for 1928......... 1,169 
Iron and Steel 5 CMIOB loo. 69 vin gaa ss cae eees 28 Asia Total for 1927.......... 563 Asia Total for 1927......... 1,269 
fr Sa Se Arce 5 ride aK canta eed ele Hs 2 
6 Machinery. . eaieeiwertee Gas 5 MAO CNRS ic Regis nares S:0reler Shs 1 Excess of Exports 1928................00 515 
4 Cotton Cloth. .....s.« 2 Hides and Skins............ 1 Excess Of eports 1927 6. oc ike ccc cwnses 706 
13 Miscellaneous......... 17 MiscellaneOs..:.«5.0c50 000s 7 
Y Total for 1928....... 40 Total for 1928............ 75 AFRICA 
13 POtar fOr BOAT oc kkkis ess cee 38 "ROtGs 108 19DP oe ccicceccea 62 - 
“ British South Africa 
am 2 Autos, etc.. MEE POCO 19 UNOE OU can oe saceavexs 2 
+ Other Countries Machinery... Sia eee aes 9 Wool and Mohair 2 
fe Gas and Oil.. weueov end 8 pe eee rere 1 
Total for 1928)...606 103 TOAD LO 1928. ssccicdocss 80 So Oe POLE TL Ree Ie 2 Miscellaneous. ....... 2.2... 4 
Total fot 1937 .. <cecss 99 ‘Fotal 106 1927. occas 68 Miscellaneous............... 21 
pO GS See 59 Total for 1928............ 9 
29 "ROUGE OP IGE et ce ceccnacnce. 52 SOWMEOP NOR on ieiircdass 9 
26 S. America Total for 1928. 481 S. America I fos = sd 570 
N 5. i ae 518 
14 S. America Total for 1927. . 438 S. America Total for 192 1 Other Countries 
6 Excess of Exports for 1928....06666sseccses 89 - 
=i = ; “Retal for 1B ein ois <6:6 5 graie's 58 BOGE 108 197i igs ccncwe's 81 
c Excess of Exports for 1927..............-. 80 Total for 1927............. 35 Total for 1927............ 84 
25 African Total for 1928....... 117 African Total for 1928....... 90 
38 African Total for 1927........ 107 African Total for 1927...... 93 
ASIA 
Excess of Exports for 1928................ 27 
British Indies Excess of Exports for 1927..............2. 14 
57 AMLOS; GbCis teas cn 6:s10's 10 {ute. bo 73 AUSTRALIA 
19 MMR on choy ec aa ce Oe SU ededta sree wnt cane nce at 11 
8 2) BRR eeorrterere mera 5 Hides and Skins............ 16 iia Oi Pail eee eds 39 Wool...... 14 
3 WOOKCED ieee cs va5 swe 2 MRM ONG ea ais. sia a dee bmn 12 Gas and Oil. Pee ee hee 24 ) ” Regret 5 
3 Wale cuccapaes erase. 1 Castor Beans 4 RUMI ce ao ce oc ba ass ues 7 Miscellaneous.............. 13 
1 Miscellaneous......... 30 OO]... 6... eee secccceceee 3 Machinery atiwenwan ces 5 
12 Miscellaneous. < +c 6 6sceess- 30 pS 7 a ea Rn ASE Det Rie ae 5 
— r Miscellaneous............... 
03 Total for 1928...........-. 54 Total for 1928............ 149 ee date - 
57 Total for 1927 63 Total for 1927............ 131 Total for 1928............. 141 Total for 1928............ 32 
Wi 16k 159 yO bo oC ; Se 39 
Excess of Exports for 1928................ 109 
’ British Malaya Excess of Exports for 1927................ 120 
43 GteGar cats ators oes 1 PER Si cocci dasa camew sdee 138 
15 Miscellaneous......... 11 2) SE ei eae ee 58 OCEANIA 
CM's ks va we orden baa ee 1 
RE a Sia, dh alas in has dapat ied 1 Total tat 1906 csciiecccssce ss 180 OY gn  /) Se 54 
as Miscellaneous.............. 6 Br gy Bene ee 194 pO 55 
Total for 2998.c.......... 12 i. ds. eee 204 Excess of Exports 1928................... 126 
60 Total for 1927 14 Total for 1927...6cccccs05 278 Pxcess of Exports 1927.......... ........ 139 


SALE S&S 


MANAGEMENT 


*SELLING FOREIGN MARKETS 
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A Brief Resume of Exporting Essentials From Marketing Abroad to Collection of Money 


RADE is the same the world over. If an American manu- 

facturer has a product that can be sold abroad, he can 

build up an export market for it by using the same 
intelligence, effort and sales policies that have won success for 
him at home. 

Selling in foreign markets is profitable to the manufacturer 
in several ways. 

It decreases his overhead. Increased sales mean lower unit 
costs owing to larger production. An extra five per cent in 
sales may mean the difference between ‘profit and loss to a 
concern. ; 

Seasonal fluctuations in domestic trade may be offset by 
export sales. When it is summer in the United States it is 
winter in the countries south of the equator. This permits 
the American manufacturer to equalize seasonal production 
and sales. 

Business may be dull at home but it is sure to be good some- 
where in the world. Export sales are a safeguard against 
domestic depressions. It is a mistake, however, to cultivate 
foreign markets only when trade is slack in the United States. 
Foreign markets, in order to endure, must be built up on the 
basis of regular and permanent supply. They should be pur- 
sued just as energetically in times of domestic prosperity as 
they should be when the factory lacks orders. It is just as 
grievous an error for a concern to stop exporting when it is 
busy with home markets as it is to cease advertising because 
business is good. 

Competition with foreign manufacturers brings out new ideas. 
An American exporter can get valuable suggestions through 
his contests with overseas rivals, which will help him in his 
domestic sales. Not infrequently he can discover new adver- 
tising appeals that will help him sell more goods at home. 

There are several ways in which an American manufacturer 
can go after export trade. 


The first step, if he has not been doing any direct export 
business, is to get a competent foreign sales manager. The 
manufacturer can either employ one exclusively, or he can make 
an arrangement with a combination export manager who handles 
the foreign sales for several non-competitive concerns. In 
either case it is more economical than to entrust the develop- 
ment of foreign sales to someone in the organization who is 


* By Thaddeus S. Dayton, widely known authority on foreign trade 
and economics. 


not experienced in foreign markets, although he may be thor- 
oughly familiar with the line of goods manufactured. 
Then the channels of distribution have to be decided upon. 
One of these, which is employed by a majority of the con- 
cerns in export trade, is to secure competent sales agents, on 
a commission basis, in all the strategic trade centers of each 
country where there is an existing or potential market. 


Another is to appoint, as agents, distributors who buy and 
sell for their own account. There are certain goods that can 
be best sold in this way. Occasionally it is found desirable 
for a manufacturer to employ commission agents in some 
markets and merchant distributors in others. 


Direct-by-mail solicitation is still another sales channel that 
can be used advantageously. 


Some large concerns, with well-organized export departments, 
send their own travelers all over the world and sell direct to 
wholesalers or retailers, or to both. Others establish their 
own branches or manufacturing plants abroad. 


The choice of methods depends, to a great extent, on the 
manufacturer’s foreign sales budget ‘and on how far ahead 
he is planning for the extension of his overseas business. 

The export commission house with foreign branches is still 
another sales channel. The commission merchant gets the or- 
ders, buys direct from the manufacturers, who usually are not 
informed of the destination or the name of the foreign cus- 
tomer, and handles all the details of the transactions. 


If a manufacturer is a newcomer in the export markets it 
will take some time to lay a solid foundation for a steady and 
increasing volume of foreign sales. With some lines this 
“spade” work or “missionary” work will extend over a year, 
and with other lines it may be longer. During this period 
the manufacturer should not expect to derive any great amount 
of benefit in the way of sales and profits. Generally speaking, 
however, it does not cost any more in time or money for a 
manufacturer to establish himself in a new foreign market than 
it would for him to acquire a similarly profitable trade in a 
new market in the United States. 


Success in selling goods, either at home or abroad, depends 
to a considerable extent on the ability of the sales manager. 
The scope of his duties is much the same in both foreign and 
domestic trade. 


The export sales manager, whether he acts exclusively for 
one concern or for several, must study the markets of each 


Foreign Sales—Your Margin of Safety—Foreign Sales 


ALES EXECUTIVES interested in developing foreign trade may take advantage of 

the accumulated experience gathered by a centralized organization now working 
closely with nearly eleven hundred manufacturers and exporters. It is intimately ac- 
quainted with their daily credit and sales problems. 


You may secure lists of foreign buyers, rated, with lines regularly purchased, planned 
export selling programs, market surveys, lists of sales representatives, trade opportuni- 
ties, marketing conditions, customs and tariff regulations, foreign credit insurance, in 
fact almost any service in connection with foreign sales, credits or collections. 


We invite inquiries from executives of responsible American companies. 


AMERICAN MANUFACTURERS FOREIGN CREDIT INSURANCE EXCHANGE 


120 S. La Salle St., CHICAGO 
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country for the products he has to sell. He must create sales 
in potential markets as well as get orders in those where there 
is an existing demand. 

Here are some of the fundamentals that have to be con- 
sidered in analyzing new markets overseas: 


Population and purchasing power; strategic trade centers 
from which each country can be covered most thoroughly and 
profitably; trade routes; selling seasons and -climatic condi- 
tions; local industries and competition; tariff walls; customary 
marketing methods; shipping facilities and inland transporta- 
tion; marking and packing regulations ; trademarks and patents ; 
credits; prices; language and currency; advertising. 

Population, in many countries, has little relation to the pur- 
chasing power.’ The “percentage of expectancy,” as the sales 
scientists call it, is far less per capita in China, with its 
400,000,000 population, than it is in the United States or West- 
ern Europe. It also varies with different products. Therefore 
the extent of possible distribution has to be carefully con- 
sidered. » 

The strategic trade centers where commission agents or 
other distributors should be located also require mature judg- 
ment. In the Central American republics a manufacturer’s 
representative can cover each country from one trade center; 
in Argentina, an agent in Buenos Aires can take care of all 
that country, and, possibly, of Uruguay, on the other side of 
the River Platte. In Brazil, which is as large as all of the 
continental United States plus Western Europe, half a dozen 
representatives in as many different trade centers will be 
required because of the time required to traverse the great 
distances between them. 

A survey of climatic conditions is particularly essential. 
There is no market for raincoats in regions where there is no 
rain. Even in the Equatorial regions, which are supposed to 
be incessantly hot and humid, there are high plateaus and 
mountain slopes where one has to dress as warmly as in the 
temperate zones. Variations in temperature between sea level 
and the higher altitudes make for diversified markets. 

Sales seasons in foreign markets vary widely from those 
in the United States. If this is borne in mind, writing cus- 
tomers complaining of’ poor business when it is their winter 
season and our summer may be avoided. 

Local industries are playing an increasingly important part 
in affecting sales of American goods in a great many coun- 
tries. The local industries, however, generally supply goods 
of an inferior quality to those imported. On the other hand, 
it is customary for governments to establish import tariffs 
to protect local manufacturers. Surmounting these trade bar- 
riers, however, is all in a day’s work in the course of the 
export sales manager’s attack and conquest of foreign markets. 


Established marketing methods in foreign countries should 


SELLING FOREIGN MARKETS—(Con’t) 


be studied carefully. In most instances it is better to adapt 
the product to them rather than to seck to force one’s own 
methods on the customers. It is not impossible, however, to 
educate foreign buyers to new ways of doing business if they 
can be shown to be advantageous. 


Not a few manufacturers have no interest in what becomes 
of their goods after they are delivered aboard ship or at the 
port of entry abroad. It is well worth while, however, for 
the export manager to know the most direct lines of trans- 
portation, not only overseas but also inland to destination. 
With such knowledge, combined with methods of packing best 
adapted to the water and land routes, trade is held and in- 
creased. 


Marking and packing regulations of foreign countries seem 
intricate and unreasonable to the novice, but there is usually 
some good reason for them in each case. At any rate, they 
should be carefully studied and adhered to. 


In manufacturing countries, the protection of trademarks 
and patents against infringement should be assured. 


_ The subject of advertising should be thoroughly investigated 
in every market. It is bound to come up sooner or later. 


Getting paid for the goods is just as important as selling 
them. If the manufacturer uses good judgment and the facili- 
ties that are readily available to him, including insurance, his 
bad debt losses in foreign trade should be as small as they 
are in domestic business or even smaller. 


Credit information on buyers in foreign markets is avail- 
able through banks, mercantile agencies and numerous asso- 
ciations. By these means the credit manager is enabled to 
form his individual opinion as to the customer’s ability to pay. 


Foreign credit insurance, however, is comparatively new, 
but it has become an active force in building export trade. 
Several European governments have given their financial, 
material and moral support to extending export credit insur- 
ance. In the United States, the American Manufacturers’ 
Foreign Credit Insurance Exchange holds a unique position in 
the nation’s export trade. 


The Exchange was founded in 1919 to enable American 
exporters to deal effectively with the credit factor in foreign 
trade, and has now become an integral part of American credit 
equipment in foreign merchandising. Its membership consists 
of the leading exporters of the United States, whom it has 
enabled to trade abroad with safety and greatly to increase 
their foreign sales. 


The Exchange also renders valuable collateral services to 
exporters. It maintains lists of agents, supplies market guides, 
market surveys, trade information and opportunities to its 
members, and assists them in practically every phase of ex- 
porting. 


INTERNATIONAL ADVERTISING 


44 BRANCH OFFICES 
THROUGHOUT THE WORLD 


INTELLIGENTLY PLANNED 


An international advertising agency established in 1863, rendering a comprehensive, 
universal service, 44 branch offices, all self-contained, located in the important world 
markets and under the direction of men long trained in international advertising and 
marketing. « A personnel numbering 5369 assures the international trader of mature 
consideration of his problems and sound advice on the conduct of his sales and 
advertising campaign throughout the world. « Market surveys and reports, news- 


paper, magazine, trade paper, outdoor cinema, radio and direct mail advertising. 
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Below is a complete world census of automobiles, trucks 
and busses as of January 1, 1929, which we publish here through 
the courtesy of The American Automobile (Overseas Edition). 

" This census shows a total of 31,929,952 motor vehicles regis- 
tered in all the world and that the.world outside the United 
States now has 7,435,372 vehicles exclusive of 2,053,068 motor- 


*1929 WORLD CENSUS OF CARS, TRUCKS AND BUSSES 


Showing Total Vehicle Registration by Countries in Order of Importance 


cycles. 

The increase for 1928, including all countries, was 2,291,417 
units, at the rate of 8.6 per cent, higher in every respect than 
was attained in 1927, but, because of the mounting tide of 
replacements in the United States, below the record increase 
of 3,133,031 units added to service during the year 1924. 
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Great Britain BOI oscsscicadces 28,230 Belgian Congo ...... 3,750 Other British West In- 
ORG. xs 6 pk pie twa oi RMNNG sce hasens oa's 27,000 Tot: 3,183 IN, Vo-a)sicis le ex'aco has: 1,000 
CS a ree BNO cacti tc oicewauxe 25,720 BEN eases paca ere aie bo OHIO. 656 8sk.0 cane 905 
Germany Portugal 25,621 Guatemala .is.<senss 3,095 Fiji Islands oe 900 
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Argentina Eo rr reer 23,130 CO eee 2,568 Be rere we 722 
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World total cars, trucks and busses (including U. S.)........ 31,929,952 
World total cars, trucks and busses (excluding U. S.)........ 7,435,372 


AUTOMOBILE EXPORTS AND ASSEMBLY 


Exports of cars and trucks in 1928 from the United States 
and Canada, including the assembly of such vehicles in plants 
in, other countries, increased by 136,893 units, or 26.1 per cent, 
according to The American Automobile (Overseas Edition). 
The total was 658,498 cars and trucks. Exports for past years 


were: 
Cars and Cars and 
Trucks Trucks 
| ee 96,918 BOE sais, i chmrncreats 390,337 
OP oaiiisctin.stounmeued 224,140 Boise heute eect 547,075 
4 (A eee ee 95,749 MOO A icles condones 537,076 
Le 196,180 (LS ae ae 521,605 
Oh rrr 341,876 NODS cccciiiarccstin sank 658,498 


(Includes exports from the United States to Canada but not 
to Alaska, Porto Rico and Hawaii.) 


This compilation makes the following allowances for the 
assembly of American automobiles in branch plants in coun- 
tries other than the United States and Canada, which are not 
reported in the official export declarations: 


Cars and Cars and 

Trucks Trucks 

ee 28,000 ee 170,000 

UN cance hengakarairs 37,500 DN ectians wanicans Sate 157,500 

Re scien emiaiansi ch 80,000 RR 80,000 

Oe hee 120,000 an eee 72,000 
poe one 155,000 


* Courtesy of the American Automobile (Overseas Edition). 


MOTOR VEHICLE INCREASES BY YEARS 
As indicative of the trend, particularly as revealing the 
mounting tide of replacements in the United States and oi 
the extension of sales in all other countries, the following 
tabulation shows the increases over the past few years: 


World, World, 
Including U. S. Excluding U. S. 
MOBS Soo cee See ewes 2,291,417— 8.6% 1,050,719—16.5% 
1 21/ RR Parge  ey oe 2,111,297— 7.7 917,325—16.8 
DIO tt ene een Gare 3,074,971—12.6 858,997—18.3 
LO Big. -Mveieerne ences eee 3,077,/61—12.7 974,059—26.8 
W924: eo Seer rere airs 3,133,031—17.2 625,463—21.0 
Similarly, census totals have been: 

World, World, 
Jan. 1 Including U. S. Excluding U. S. 
| eR TORN a OO 31,929,952 7,435,372 
iL ES ates Recreate ee 29,638,535 6,384,653 
|) re a aN een 27,527,238 5,467,328 
1926 Re ee ee erne 24,452,267 4,608,331 
MS. erks saree ae 21,374,506 3,634,272 


By continental divisions, covering automobiles only, the 1929 
census shows: 


1928 1929 Increase 
Africa Meer ee 229,190 278,272 49,082—21.4% 
PAMETICA ooo sce cscs e 24,814,323 26,308,342 2,494,019— 6.0 
America (U. S. 

excluded) ..... 1,560,441 1,813,762 253,321—16.2 
PAG ias PSA eect int 348,496 416,743 68,247—19.5 
Europe este te ene Ned 3,613,377 4,218,986 605,609—17.0 
tO re 633,149 707,609 74,460—11.7 
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CANADA [S WORLD’S LARGEST BUYER FROM U. S. 


Again Displaces Great Britain As Our Largest Customer 


ANADA leads all foreign countries in the amount of 

goods bought from the United States. Her purchases 

from us for 1928 reached the huge sum of $916,000,000 
as is shown on page 340. According to Commerce Reports 
for August 26, 1929, Canada supplanted the United Kingdom 
as the leading market for our goods for the fiscal year ending 
1927-28, and her lead became more marked in 1928-29. 


A large’ part of our exports to Canada (about 8 per cent in 
1928-29) consists of grain, which is ultimately destined for 
Europe. Canada buys from us, however, a large volume ot 
machinery, automobiles and supplies, coal and coke, gasoline, 
oil, iron, steel and cotton. (See table page 340—export and 
import data about Canada.) 


Five Marketing Zones with Trading Centers 
(The market data on page 348 is also given by zones) 


ZONE I Maritime Provinces—Prince Edward Island, Nova Scotia 
and New Brunswick. 
TrapinG CEentTERS:—Halifax, Sydney and Saint John are the 
three big centers with water and rail routes. Accessible to 
Boston and New York by steamship service. 


ZONE II Province of Quebec. 
Trapinc CENTERS:—The cities of Quebec and Montreal, 
both in direct rail connection with eastern and mid-western 
sections of the U. S. A. Interconnected by rail and water 
and accessible to us by water routes. 


ZONE III Province of Ontario. 
Trapinc CENTERS:—The cities of Windsor, Toronto and 
Ottawa, which are all nearer, by rail, to the port of New 
York than is 60 per cent of our domestic markets. 


ZONE IV The Provinces of Manitoba, Saskatchewan and Alberta. 
TRADING CenTers:—Represented in part from Winnipeg 
with secondary distribution from Calgary. 


ZONE V_ Province of British Columbia. 
TrapinG CENTER:—From Vancouver which has the Pacific 
coastwise steamship services. 


A distributor should be placed in each of the trading centers 
mentioned above, however, a fair coverage could be obtained 
with but five distributors. One in either Halifax or Saint 
John; one in either Quebec or Montreal; one in Toronto; one 
in either Winnipeg or Calgary, preferably the former, and 
one in Vancouver. 


While there is no particular problem in locating distributors 
in zones 1, 2, 3 and 5, there is a question relative to zone 4. 


To obtain complete coverage in Zone 4 would require at 
least three and possibly five distributors located in Winnipeg 
for the province of Manitoba; in either Regina or Saskatoon, 
or both, for Saskatchewan; and in Calgary or Edmonton, or 
both, for Alberta. 


Out of the total population of 9,000,000, 5,000,000 (more than 
half) are in the territory between and including Quebec and 
Windsor—the great lakes section. Approximately 1,000,000 
are located in the Maritime Provinces. This gives us approxi- 
mately two-thirds of the entire population, which may be 
reached fairly well from either Quebec or Montreal to advan- 
tage. 

Fixing the Sales Price in Canada 


If a manufacturer in the United States does not sell in the 
open market at home, but has factory branches, distributors or 
agents with exclusive sales rights in certain territories—so that 
all customers in those sections have to buy from the factory 
branches, distributors or agents, the Canadian customs authori- 
ties consider the home fair market value of the manufacturer’s 
products as at least 5—and sometimes 10—per cent higher than 
the price quoted by the manufacturer to his Canadian customers, 
and advance the Canadian invoice value for duty purposes 
accordingly. It does not matter how the American manufac- 
turer handles his Canadian sales—he may grant exclusive terri- 
tory to his representatives there—but it is the manner in which 
he sells in the United States that determines the preparation 
of his Canadian invoices. 
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CANADIAN POPULATION, FAMILIES WITH AUTOMOBILES, TELEPHONES, ELEC- 
TRIC LIGHT, ETC.; PAY ROLLS, BANK DEBITS, INCOMES, BUYING POWER, ETC. 


Zone 1 comprises the territory commonly known as the “‘Mari- 
time Provinces’’—Prince Edward Islend, Nova Scotia, and New 


Brunswick. Zone 2 the Province of Quebec, Zone 3 the Province 


of Ontario; Zone 4 the Provinces of Manitoba, Saskatchewan 
and Alberta; Zone 5 British Columbia. 


PRUE RIOD so 5.o a ob. 05.9 5 bcccecie coe a seams 
Population in 1928 (Govt. Estimate)............. 
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Popuieton——Ceneus 1921 oo... ccs ccc cesees 
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Per Cent. Urban Population, 1921............... 
Number Families, 1928 (Estimated)............ a 
Number Dwellings, 1928 ee ia isiee wane 
Per Cent. Homes Owned, 
Estimated National Wealth, 71936 (000’s omitted).. 

Per Capita National Woe oe., naewer 


eg BOO a Cen lat i te a eae 
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Homes with Electric Light, 1926................- 
Per Gent, Wired Homes, 1926 6 .o.oi0:00 ces sce 
Bank Debits, 1928 (000’s ~ Apel Se ems 
Per Cent. Increase over-1927.........0.ccececees 
Buildings Erected, 1928 (000’s omitted).......... 


Per Cent. Increase over 1927...........00eeeeee> 
Per Cent. Dominion Total Buildings............. 
Per Capita Buying Power, 1928.............++-- 
Peat AONE. OF DOMINION TORR s o.ccikc os's sv see s0sies 
ee SS oo | rere 


Number of Towns, BOE cc iewkwdedwemsctede se neeye ee 


Number of Villages, 1927..........2sssseseseces 
Rural Municipalities 
Ry Riel Se ASAE TMENTION 5c in eo nv si 6 5°01 0.6.0'9'4 026.0018 09 0 
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Number of Post Offices, 1927...........ccceeeees 
Number of Chambers of Commerce.............. 
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TS |) eee eer een eee 


Factory-built Radio Sets, 1928 (Estimated)....... 
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Zone 5 Zone 4 Zone 3 Zone 2 Zone 1 Totals 
355,855 . 758,817 407 ,262 594,434 53,597 3,684,723* 
583,000 2,137,900 3, 2294 ,000 2,647, 000 1,048 ,400 9,658 ,000* 

6.04 22.13 . 27.4 10.85 99 .86* 
524,582 1,956,082 2 933, 663 2,361, ig9 1,000,328 8,788 ,483* 
5 10 
90.50 89.05 93. is 89. 61 90.40 90.75 
a a wis = ‘a 58 56 Si dae| SE eT ae ee 
e ; ,93 495 693 214,170 2,088,744* A 
136,854 eal 701 954 446,071 200, 7 1,941 "381 A 
6 52 62B 
$2,185,210 $7,002,412 $9,130,189 $6,656,108 $1,707 808 $26,691,482* 
$3,844 $3,375 $2,9 $2,598 $1,666 $2,842 
6. 22.02 33.50 27.28 11.02 99 .93* 
$89,569 $105,365 $553,847 $305,065 $54,707 $1,108 19 
$210,493 $29,490 $505,205 $357,965 $123,549 $1,228,207* 
70,627 244,856 429,426 116,228 60,410 921.547 C 
14,329 31,185 54,714 21,747 7,639 129,614C 
10.47% 13.72% 11.42% 15.61% 17.83% 12.75% 
113,050 255,221 558,468 255,970 72,473 1,259,851* 
95,593 173 626 467,501 306,871 63,690 1'07°281*D 
2 57 
$2,499,271 $8,006, da Mise staatiaies | $745 ,467 $43,476,959 
f , 18.7 0.5 
$39,295 $64,031 $188,351 $144,185 $36,166 $472,032 
25.4 9 —3.9 S22 282 
8.3 13.6 39.9 30.5 77 “8 
$926 $642 $908 $634 gg eer 
7.79 19.76 42.30 24.15 6.03 99.93% 
33 18 26 24 6 107 
rr 164 146 96 72 478 
6 513 156 288 4 
30 591 563 992 24 2.199 
69 1,549 928 1,479 121 4,131 
1 1 a ni. an (eerenrere eee eee 
3 13 
10,963 49 833 67,616 82,165 23,052 232,750* 
9,891 74,400 45,052 18,469 3,741 151,597* 
184,497 599,078 1,213,905 731,303 442,494 3, 170, 3108 
5.82 18.90 38.28 23.08 13.9 9.96 
50% 66% 78% 92% 94% 8 
193 959 1,351 1,104 265 4,056* 
867 3,540 2,614 2,463 3,021 12,440* 
38 43 19 27 167 
70 23,715 54, 27,654 6,247 122,026 F 
$1,662,086 $2,632,786 $9,909,126 $8,814,452 $725,140 $23,752,743 
109,693 23,933 508 828 271,96 30,717 45, 
18% 18% 22% 42% NY ae eee Ciaiocareia eece's 
30,800 130,000 215,000 105,000 31,000 511,000 G 
1'509 2,356 91512 ‘206 3,353 22:936 
47.740 39,999 296,034 196,094 39,066 618,933 
$56,007 $49,723 $355,174 $203,724 $29,297 $693,932 
$244'034 $279, 257 $1,758,004 $990,582 $151,618 $3,425,498 
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POPULATION OF CITIES 1921 


eC ee 618,506 
Toronto, ee can cies kon 521,893 
Winnipeg, Manitoba....... ae ae 179,087 
Vancouver, British Columbia......... 117,217 
Hamilton, Msc heat a 114,151 
eee rn 107 ,843 
Quebec, 7) Ee ae ee oe 95,193 
ES eee mere 63,305 
BRMEDOM | TIDORTIO. . 0:csc0s cc ccwveccces 60,959 
Edmonton, Alberta...............00. 58,821 
Halifax, Nova Scotia. ............... 58,372 
Saint John, New Brunswick.......... 47,166 
Victoria, British Columbia........... 38,727 
TREAD SOTUREID wo oo5.6:c 60's nbs cc scan 38,591 
Regina, Saskatchewan............... 34,432 
Brantford, PMMBEUO ci sas Skee ekacas 29,440 
’ Saskatoon, Saskatchewan............. 25,739 
fe SS ee err 25,001 


PRINCIPAL STATISTICS OF MANUFACTURING INDUSTRIES 


BY PROVINCES 1924 


The report for 1924 was issued recently and is the latest available. 
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: Estab- Salaries Cost Gross Value 
Province lish- Capital Em- and of | of 
ments ployees Wages Material Products 
CANADA.. 22,178 |$3,538,813,460 | 508,503 | $559,884,045 |$1,438,409,681 |$2,695,053,582 
Prince Edward Isl.. 313 2,637 ,844 2,271 548,496 2,281,398 3,720,874 
Nova Scotia..... o-| 1,166 108 535,273 16,093 11,553.900 38,930,734 64,573,092 
New Brunswick.... 846 88,357,818 15,805 12 812, 718 40,503,685 67,456,026 
UEDEOs «6:5 6.6 «0-4/0 6,847 | 1,044,113,969 | 161,652 162,379,284 385,880,826 776,232,244 
CDBURIIO Sos 56: sins 06 9,453 | 1,836,269,551 | 252,596 296,508,913 754,469,838 | 1,397,873,744 
Manitoba......... 768 110,011,602 14,778 18,706,742 59,036,763 102,252,013 
Saskatchewan..... 645 30,269,547 4,151 5,544,416 22,179,147 36,313,931 
PUD ETC 5 .0i5:630 0.010 0. 739 67,565,979 8,150 10,709,140 39,102,975 65,245,361 
British Columbia 
and Yukon...... 1,401 251,051,877 33,017 41,120,436 96,024,315 181,386,297 


*—Where total falls short of 100% the slight differ- 
ence is in the Yukon, North West Territories and 
the Navy. 

A—Estimated on the population of 1928 and the num- 
ber of persons per dwelling or per family in each 
province at the last Census. 

B—The Dominion Government figures for this item 

are considerably lower than those of city and 
Provincial authorities. It seems probable that 
the percentages were actually higher than those 
given. 


C—Figures represent only privately owned cars and 
trucks, exclusive of Busses, Taxis and Motor 
Cycles. Total number of motor vehicles is 
1,067 ,404, ” 

D—Figures represent the number of residences sup- 
plied by public power plants only in the year 
1926. The homes of many employees of large 
mining, lumbering and other industrialists are 
supplied from the employer's private plant, 
Since 1926 great progress has been made in de- 
veloping new consumers. 


E—Latest available figures; since date covered the 
Dominion has made great progress. 
F—Canadian experts depreciate the use of income 


tax figures as sales quota indices. 


G—These estimates cover only factory-built sets, 


eliminating all home-made sets. 


They are re- 


garded in the trade as safely conservative. The 
figures given in a recent U. S. trade bulletin, pur- 
porting to represent the total sets in Canada, 
tefer only to the number of licenses taken out, 
a figure which is declining in spite of record sales. 


MANAGEMENT 


| 
Over Ls Million Circulation 


Reaching Every Fourth 
Urban Home in Canada 


When used in combination, MacLean’s Magazine and The Chate- 
laine reach better than every fourth English-speaking urban 
family right across the Dominion. Their circulation, the distri- 
bution of which parallels so closely the distribution of population 
and purchasing power, constitutes a sales force of nation-wide 
power and influence. 


MACLEAN'S 


“CANADA'S NATIONAL MAGAZINE 


Pre-eminently Canada’s outstanding magazine—read by the leadership families in every 
English-speaking community from coast to coast. 


A.B.C. circulation now in excess of 157,000 net paid each issue. 


Of the fifty-four international advertisers with annual magazine appropriations of 
$50,000 or over, who are doing business in Canada, more than 87 per cent are already 
users of space in MacLean’s Magazine. 


hatelaine 


A Magazine for Canadian Women. 


The quality of homes reached by The Chatelaine is reflected by the high type of its 
editorial contents. The Chatelaine is “the housekeeper,” and the close reader interest 
it gets from the women of Canada is convincing proof that such a magazine was needed 
in this country. 


Effective October, 1929, the circulation guarantee is 90,000 net paid; and effective April, 
1930, there will be a further increase to 120,000 net paid. 


Advertisers who use The Chatelaine are assured the additional benefits of a constantly 
rising circulation. 

For growth of circulation, for reader interest and for nation-wide influence, The Chate- 
laine today in Canada stands second only to MacLean’s Magazine itself. 


Advertising Rates and Sample Copies of these two Magazines 
will be gladly sent on request. 


THE MACLEAN PUBLISHING COMPANY, LIMITED 
143-153 University Avenue - - - - Toronto, Canada 


oS A LOSES M A 


NAGE RAEN tT 


The chain store figures here given were compiled in March 1929 


CANADIAN RETAIL OUTLETS AND CHAIN STORES BY ZONES 


ship and buying at one point, in the grocery trade 5 or more stores. 


by the Canadian Business Research Bureau and were correct at Figures relate to the number of individual chain stores. NOT 
that period. to chain store firms. For territory in Zones see Page 346. 

Definition of chain stores: 3 or more stores under one owner- 

Zone 5 | Zone 4 | Zone 3 | Zone 2 | Zone Totals Zone 5 | Zone 4 | Zone 3 | Zone 2 | Zone 1 | Totals 

Auto Dealers, Garages 925 242 3,337 1 $11 658 9,143 || Grocery Stores rated | 
OS oe 277 483 1,226 985 1.1 3,142 $1,000 and more.... 583 990 $902 | .3,248.| 1,292 10,015 
Chain Bake-Shops.... 48 0 67 28 0 143 | Grocery Stores rated 
Booksellers&Stationers 205 562 1,000 328 111 2,206 $5,000 and more.... 159 427 1,701 1,338 393 4,018 
Boots and Shoes...... 222 360 1,334 871 245 3,032 || Chain—Grocery Stores 69 272 772 544 61 1,718 
Chain Stores......... 0 2 72 69 8 151 || Hardware.. 220 1,233 1,342 598 170 3,563 
Butchers(Meat Stores) 594 1,534 2,536 2,790 510 7,964 || Hardware rated $1, 000 
Chain—Butchers and over. 144 775 986 347 142 2,394 

(Meat Stores).. 83 30 94 28 0 235 | Chain—Hdwe. Stores. 0 S 61 60 22 148} 
Men's Furnishings. 241 519 1,324 701 279 SOOKE THOS... cin6isccsis vee 492 968 2,196 762 432 4,850 
Chain—Men's Furn’ gs 0 0 18 5 0 23 | Chain—Hotels....... 4 11 10 2 5 32 
Chain—Men’s Hats.. 0 Z 1 9 0 DS VOWONCE GS  y:i6 cues. os.si0 245 389 832 618 166 2,250 
Confectioners........ 972 1,285 2,382 1095 699 6,433 || Chain—Jewelers...... 1 3 9 1 1 15 
Chain—Candy Stores. 15 9 97 30 0 151 || Musical Instruments. . 90 192 485 208 61 1,036 
Departmental Stores... 34 63 93 37 32 259 || Chain—Musical Instr. 3 15 39 7 0 64 
Chain—Dept. Stores.. 11 19 36 4 4 74*4 Plumb. & Steamftrs.. 162 338 1,080 487 183 2,250 
5c to $1 Chain Stores. 15 22 110 59 Wf LE i or ree 168 874 1,469 854 190 3,555 
Drug Stores...... 249 904 1,314 631 316 3,414 | Radio rated at $1,000 
Chain—Drug Stores. 35 37 154 62 19 307 BNE OVER 6 oisi6.0:6:0. 00:8 98 500 999 S11 136 2,244 
Dry Goodsand Ladies’ Radio rated at $5,000 

Wear.. 367 456 1,811 1,959 RAK | 4,966 ONG OVE 6.6. pscins.s 70 265 716 440 110 1,601 
Chain—Hosiery ‘Stores 9 14 49 28 3 103 || Chain—Radio Stores.. 3 15 58 67 22 165§ 
Electric Fixtures. 185 214 591 259 100 1,349 } Restaurants.. 634 £752 1,291 2,407 290 6,374 
Fish Dealers......... 84 32 167 127 217 627 Chain—Restaurants. 6 1 47 30 0 84 
Fruit Dealers......... 148 269 717 $13 231 1,678 3 eg 2 er 48 55 156 63 26 348 
Furniture. . 182 Soe 763 317 107 1724 jlor Shops........... 331 634 1,391 | 937 301 3,594 
Chain—Furn. ‘Stores. 0 0 11 63 22 96T Chain —Tatloe Shops.. 6 16 51 | 15 4 92 
General Stores....... 1,359 4,182 2,996 3,743 2,616 | 14,896 || Tobacco Dealers.. 336 1,082 1,355 557 235 3,565 
Grocery Stores....... 1,635 2,985 7,058 6,714 2,592 | 20,984 || Chain—Tobacco Dirs. 11 21 123 62 217 


*—These chain departmental stores handle practically every class of commod- 
ity sold retail. 
t+—Includes chains in Quebec, New Brunswick and Nova Scotia selling stoves, 


hardware, radio and some furniture. 
t—Includes chains as in Note f and one buying group in Ontario. 
§—Includes music chains selling radio and some chains as in Note f. 


GUIDE TO CANADIAN ADVERTISING AGENCIES 


Based on Publishers’ Recognitions and Other Recommendations 


This list is based on recommendations of various reliable 
Canadian sources of information, supplemented by a compila- 
tion of those agencies recognized by the most important 
Canadian publishers’ associations and agency members of the 
Canadian Association of Advertising Agencies. 


Recognitions and membership are abbreviated below, as 
follows: 
C DN A—Canadian Daily Newspapers Association 
C WN A—Canadian Weekly Newspaper Association 
CNN & P A—Canadian National Newspapers & Periodicals 


Association 


ACKERLEY LANGLEY, LTD. Established 1924 
249 Spadina Road, Toronto, Ontario 
Recognitions: CNN & PA. 
A. ACKERLEY. G. S. LANGLEY. 
This agency is an associate of Ervin Service, Buffalo, N. Y. 
It specializes in dry cleaners’ advertising. Has six hundred 
clients in United States and Canada. 


ATLANTIC ADVERTISING AGENCY 
Sackville, New Brunswick, Canada 
Recognitions: CWNA. 

THE BAKER ADVG. AGENCY, LTD. 

204 Richmond Street, West, Toronto, Ont. 

Member: CAAA; ABC. 

Recognitions: CDNA; ANPA; APA; AHMP. 
W. R. Baker, President. H. F. Baker, Vice-President. A. 
M. Nispet, Secretary-treasurer. W. E. Trimsie, Manager 
of Copy Department and Research Director. B. H. BRAMBLE, 
Account Executive. W. NicHoras, Space Buyer. 

This agency employs specialists in publicity news service, radio 

and business paper advertising. It handles thirty general ac- 

counts, the three oldest of which are the Manufacturers’ Life 

Insurance Co., Goodyear Tire & Rubber Co., Ltd., of Canada 

and Delco Light Co. The largest are Goodyear Tire & Rubber 

Co. of Canada, Ltd., Canadian Postum Co., Ltd., Frigidaire 

Corp. and Canadian Kodak Co. 


DUNCAN S. BLAIKIE ADVERTISING 
1410 Stanley Street, Montreal 
CDNA. 


Twenty 


Fst. 1911 


Est. 1921 


Recognitions: 


Duncan S. BLAIKIE. years’ advertising experience. 


A. W. SuHootHep. In advertising field fifteen years. L. H. 
IRELAND, Research and Merchandising Director and Space 
Buyer. Connected with advertising work twelve years. 

This agency solicits accounts in all fields and is particularly 
adapted to serve those with a technical background. At present 
handles thirty-two accounts, of which the oldest and largest 
are British Empire Steel Corp., Ltd., McArthur Irwin, Ltd., 
and Alexander Murray & Co., Ltd. 


BOWMAN, HOGE, LTD. 
210 Dundas Street, West, Toronto 
Branch: 1410 Stanley Street, Montreal 
Recognitions: CDNA; CNN & PA; CWN4A; APA. 
J. Mortanpn Bowman, President. Ten years’ general adver- 


Established 1924 


tising work, C. L. Hannon, Account Executive. In adver- 
tising field fifteen years. E. Weaver, Account Executive. 
Connected with advertising work for five years. D. N. Morris, 


Montreal Manager. Fcur years’ advertising experience. MuIss 


E. A. Patterson, Space Buyer. 
This organization is well-equipped to service general and finan- 
cial accounts. The three oldest of its fifteen clients are Inter- 
national Silver Co., Monarch Knitting Co. and Lever Bros. 


CAMPBELL-EWALD LIMITED Established 1922 
372 Bay Street, Toronto, Ont. 
Branch: Confederation’ Building, Montreal, 
Recognitions: CDNA; CWNA; CNN & PA. 
M. D. Bercey, President. Varied experience as advertising 
manager, business executive, educationalist and lecturer. J. A. 
MacLaren, Vice-President ‘and Merchandising Director. For- 


Quebec 


merly newspaper writer, war correspondent and business execu- 
E. Ferrres, Director. 
I, E. Reywno.ps, 


tive. 
art critic. 


Typographical expert, author and 
Secretary-Treasurer. Previous 


+ 


+ 
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Advertising 
Well Directed 


O American manufacturers interested in Canada’s growing mar- 
kets, Campbell-Ewald, Limited, offers an advertising service abso- 
lutely unique . . . a fund of international experience combined 
with a specialized knowledge of Canadian conditions, possibilities 
and requirements. 


Campbell-Ewald, Limited, is a complete, self-contained Canadian 
organization, with offices at Toronto, Montreal and Vancouver, 
with a staff of fifty experienced Canadians, equipped to deal with 
all problems relating to Canadian advertising, market analysis and 
research, and covering every phase of advertising work, including 
national, local and direct-mail advertising, editorial service work, 
house-organs radio broadcast continuities, merchandising plans and 
field service. 


It is by the unique character of its organization and service that 
Campbell-Ewald, Limited, is able to handle successfully the adver- 
tising accounts of such firms as General *Motors of Canada, Lim- 
ited, and Canadian General Electric Company, Limited. 


Enquiries regarding Canadian Advertising, Merchandising 
Distribution and Market Data will receive prompt 
and careful attention. 


CAMPBELL-EWALD LIMITED 


M. D. BERGEY, President 


372 BAY STREET - - - TORONTO 
Montreal---1253 McGill College Vancouver---Shelly Building 
In Australia—Campbell-Ewald (Australia) Limited - Daltqgn House, 115 Pitt St., Sydney, Australia 
Affiliated in the United States with CAMPBELL-EWALD COMPANY 
Detroit New York Chicago Seattle Los Angeles San Francisco Portland, Ore. PARIS, France 
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CAMPBELL-EWALD, Ltd.—Continued 


business experience. Miss Bryce, Research Director. CHARLES 
Muscrove, Space Buyer. 


This agency solicits large national accounts, general, financial 
and technical, and any account that requires a special knowl- 
edge of Canadian market conditions. Individual members of 
the staff give particular attention to radio, business paper and 
direct mail advertising and publicity news service. Handles 
twenty accounts, the oldest being General Motors of Canada, 
Ltd., Canadian General Electric Co., Ltd., and Woolsey’s, Ltd., 
England. The three largest are General Motors of Canada, 
Hep Canadian General Electric Co., Ltd. and Henry Morgan 
A | 


CANADIAN ADVG. AGENCY, LTD. Established 1904 
Unity Building, Montreal, Canada 
Branches: 205 Yonge Street, Toronto; Paris, France. 
Member: ACAA. 
Recognitions: CDNA. 
F. E. Fontaine, President. R. R. Detone, Vice-President. 
H. Fontaine, Secretary-Treasurer. 
This agency is organized to serve accounts in all lines. The 
three oldest are L. O. Grothe, Ltd., Hiram Walker & Sons, 
Ltd., and Rock City Tobacco Co., Ltd. The three largest gre 
Hiram Walker & Sons, Ltd., Dominion Government and L. 
O. Grothe, Ltd. 


COCKFIELD, BROWN & CO., LIMITED Est. 1913 

Canada Cement Building, Montreal 

Branch: Metropolitan Building, Toronto, Ont. 

Member: CAAA; ABC. 

Recognitions: CDNA; CNN & PA; ANPA; ABP; APA. 
G. WarrEN Brown, President. Eleven years with this agency. 
At one time sales manager of Herald Press Limited; later 
with Can. Poster Association. E. M. Emery, Vice-President 
and Merchandising Director. Eleven years with this agency; 
formerly advertising manager of Lake of the Woods Milling 
Co., Ltd. T. L. Anperson, Vice-President in charge of To- 
ronto office. With the agency for ten years. H. R. Cock- 
FIELD, Vice-President and Managing Director. Sixteen years 
with this agency. Formerly superintendent of the Herald Press 
Limited. CAmppett L. Smart, Director. Two and one-half 
years with this agency; formerly advertising manager with 
Simmons Limited. W. G. Ape, Director. With the agency 
four years; formerly agricultural publishers’ representative. 
Gorpon Scott, Director. Partner, P. S. Ross & Sons, Ltd., 
Montreal. Wutt1AM WaALtLAcE GorortH, Research Director. 
H. R. Conway, Space Buyer, Montreal. Miss O. Newton, 
Space Buyer, Toronto. 


ww 

This agency, a consolidation of Advertising Service Co., Ltd., 
and National Publicity Limited, specializes in general, financial 
and resort advertising. It has specialists in publicity news 
service and business paper and direct-mail advertising. Handles 


eighty-five accounts, the three oldest of which are Brandram 
Henderson, Ltd., Canada Cement Co., Ltd., and Imperial Oil, 
Ltd. The largest are Dominion Rubber Co., Ltd., Imperial 
Oil, Ltd., and Canadian National Railways. 


CRAWFORD-HARRIS ADVERTISING SERVICE 
Province Building, Vancouver, Canada 


Recognitions: CDNA; CWNA; CNN & PA; APA. 


E. STERLING DEAN ADVG. AGENCY Est. 1913 
8-10 Wellington Street, East, Toronto 2, Ont. 
Member: CAAA. 
Recogmtions: CDNA; CWNA; CNN & PA. 


The services of this agency are general. 


A. J. DENNE & CO., LTD. Established 1921 
15th Floor, Star Building, 80 King Street, West, Toronto, 
Ont. 

Member: CAAA; ABC. 
Recognitions: CDNA; CWNA; CNN & PA. 


A. J. Denne, President. Twenty-one years in advertising 
agency work in Canada, sixteen years as manager. R. O. 
McKeown, Vice-President. Formerly engaged in commercial 
art and engraving; later in sales department work. With this 
agency for the past seven years. E. R. Waite, Production 
Manager. Thirteen years’ newspaper, trade journal and printing 
house experience in a creative capacity. A. G. Wuite. Ad- 
vertising and business manager of leading class publication for 
four years. F. M. Wricut, Space Buyer. 


This agency serves forty accounts, general and financial, the 

oldest of which are Swift Canadian Co., Ltd. (Premium Hams 

and Bacons—Silverleaf Lard—Brookfield Butter, Eggs and 

Fae sate Mennen Co. (Shaving Cream and Talcums) and Lea 
errins. 


DESBARATS ADVG. AGENCY, LIMITED _ Est. 1892 
Desbarats Building, 1029 Beaver Hall Hill, Montreal. 
Branch: 61 Adelaide Street, East, Toronto, Ont. 
Member: CAAA. 

Recognitions: CDNA; CWNA; CNN & PA; ANPA; 
APA; AHMP. 


E. Desparats, President. In active management since 1892. 
President of Canadian Association of Advertising Agencies, 
1916-1917. J. J. GattacHer, Vice-President. Trade paper 
experience ; with this agency since 1917. A. H. MacLaucHLan, 
Ontario Manager. Experience with T. Eaton Co., advertising 
and consulting advertising. E. W. Desparats, Space Buyer, 


* Montreal. 


An agency specializing in general and mail-order advertising. 
Albert Soaps, Limited, Dominion Corset Co., Quebec, and W. 
Clark, Limited, have been clients of this agency for more 
than twenty-five years. The agency handles over sixty ac- 
counts, the largest being W. Clark, Limited, and The Borden 
Co. 


“On 


STAR BUILDING 


the spot” in Canada 


—and know conditions 


Member 
CANADIAN Possessing every qualification of an up-to-date Advertising Agency, 
ASSOCIATION . ' ; : 
“_ including Experience, Equipment, Energy, Alertness, Sound Judg- 
ADVERTISING ment and Intelligent Service. 
staiaanneament A. J. Denne & Company, Limited, numbers among its Clients 
ow Se ae 
AUDIT BUREAU 6 wile eer R. 0. McCKEOWN 
oF Correspondence invited. E. RB. WHITE 
CIRCULATIONS A. G. WHITE 
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EASTMAN ADVERTISING COMPANY 
Province Building, Vancouver, Canada 


Recognitions: CDNA; CNN & PA. 


FEDERAL ADVG. AGENCY, LTD. _ Established 1916 
Richmond Building, London, Ont. 
Branches: Terminal Building, Hamilton, Ont. Confeder- 
tion Life Building, Toronto, Ont. 
Member: CAAA. 
Recognitions: CDNA; CWNA; CNN & PA. 
T. H. Yuu, President, Managing Director and Space Buyer. 
Twenty years’ agency experience. S. P. Westaway, Vice- 
President and Space Buyer. Ten years’ agency experience. 
R. R. Faryou and E. G. Bennett, Space Buyers. 
This agency specializes in general and financial advertising. 
It handles sixty accounts, the oldest of which are Huron & 
Erie Mortgage Corp., London Life Insurance Co. and Sher- 
lock-Manning Piano Co. The largest are Kelvinator of Can- 
ada, Ltd., London Life Insurance Co. and Muellers, Ltd. 


FINANCIAL ADVERTISING CO. OF CANADA, Ltd. 

653 Craig Street, W., Montreal, Quebec 

Recognitions: CDNA; CWNA; CNN & PA. 
WM. FINDLAY CO., Ltd. 

67 Yonge Street, Toronto, Ontario 

Recognitions: CDNA; CWNA; CNN & PA; APA; 

AHMP. 

An association has been formed between this agency and Lord 
& Thomas & Logan, Inc. Wm. Findlay Co. now serves in 
Canada all Lord & Thomas & Logan accounts from United 
States and Great Britain and has at its disposal all the facilities 
of Lord & Thomas & Logan, Inc., for the service of Canadian 
advertisers. 


THE JAMES FISHER CO., LTD Established 1920 
204 Richmond Street, West, Toronto 2, Ont. 
Branch: 1253 McGill-College Avenue, Montreal, P. Q. 
Member: CAAA. 
Recognitions: CDNA; CWNA; CNN & PA; APA; 
AHMP. 
James FisHer, President. Twenty-five years’ agency experi- 
ence. -W. H. Bowman, Vice-President. Twenty-five years’ 
agency experience. H. M. Rem, Office Manager, Montreal. 
Eighteen years in advertising work. Gro. A. Martin, Secre- 
tary-Treasurer. In agency work for seven years. A. W. LIn- 
INGTON, Research Director. W. R. JoHNnston, Space Buyer, 
Toronto. A. W. Houcuton, Space Buyer, Montreal. 
This agency handles fifty general accounts, the oldest of which 
are Canada Cycle & Motor Co., Ltd., Mutual Life Assurance 
Co. of Canada and Gibbard Furniture Shops. The largest are 
Canadian Marconi Co., Canadian Canners, Ltd., and Canada 
Cycle & Motor Co. The agency has specialists in direct-mail 
and publicity news service. 


GENERAL NEWS & ADVERTISING AGENCY, Ltd. 
Canada Cement Building, Montreal, Quebec, Canada 


Recognitions: CDNA; CWNA; CNN & PA. 


J. J. GIBBONS, LIMITED Established 1896 
119 Wellington Street, West, Toronto, Ontario 
Branches: Fairbanks Morse Building, Montreal, Quebec. 
Lister Block, Hamilton, Ontario; Scott Block, Winnipeg, 
Manitoba; Dominion Bank Building, Vancouver, B. C.; 
2152 Graybar Building, New York, N. Y., and Premier 
House, 150 Southampton Row, London, W. C. 1, Eng- 
land. 

Member: CAAA; ABC. 
Recognitions: CDNA; CWNA; CNN & PA; ANPA; 
PPA, 

J. J. Gippons, President. G. M. Murray, Assistant to the 

President. W. H. Hoare, Secretary-Treasurer. R. A. Bar- 

FrorD, O, F. BurKart, W. M. CuisHotm, G. Gorpon, P. C. 

Howes, A. B. Jounston, W. C. McNauecat, G. E. Oxtey, 

B. W. Rowe, A. J. TattMAN, H. M. Tepman, E. P. THomp- 

son, Account Executives. N. L. MacLean, Chief of Plans 

and Copy. Miss E. HuGues, Space Buyer. D. F. TEEs, Man- 

ager, Montreal. W. M. Euter, Manager, Hamilton. G. E. 

Hunter, Manager, Manitoba. R. A. Hutcaison, Manager, 

Vancouver. T. L. Briccs, Manager, New York. Lt. Cox. H. 

A. Moore, Resident Director, London. 

One of the oldest as well as one of the largest agencies in 

Canada, handling over two hundred accounts, thirty-six for 

a continuous period of ten years or more, and six for a con- 

tinuous period of twenty years or more. 


For further information concerning this agency see page 353. 


HAMILTON ADVRS.’ AGENCY, LTD. Est. 1913 
17 Main Street, East, Hamilton, Canada 


Recognitions: CDNA; CWNA; CNN & PA. 


Russett T. Ketiey, President and Merchandising Director. 
A. M. Munte, Secretary-Treasurer. R. C. Gorpon, Space 
Buyer. 

This is one of the leading agencies in Hamilton, specializing 
in radio and motor advertising. In the motor field the agency 
serves Studebaker Co., Firestone Tire & Rubber Co., Tide 
Water Oil, USL Battery and Frost-Cop, an anti-freeze; in 
the radio field it gives advertising counsel to Westinghouse 
Co., both for radio sets and radiotrons. The president of this 
agency annually makes a trip across Canada from Halifax to 
Victoria, investigating conditions in the different provinces and 
in most cases addressing dealer meetings and meetings of sales- 
men. The agency serves twenty accounts. 


F. W. HUNT ADVG. SERVICE Established 1922 
33 Richmond Street, West, Toronto, Ontario 


Recognitions: CNN & PA; CWNA. 
Frank W. Hunt, Space Buyer. Nineteen years’ advertising 


Phone 
ADelaide 1740 


To Reach the Canadian Market 


requires first-hand knowledge of the Canadian field. 


Our knowledge of manufacturing methods and costs—of marketing, 
publishing, advertising, and of Canadian habits and customs, has secured 
outstanding results for our clients—among whom are a number of well- 
known U. S., British and Canadian firms. 


F. W. HUNT ADVERTISING SERVICE 


33 Richmond Street West 
TORONTO 


Cable Address 
HUNTADSER 
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F. W. HUNT ADVG. SERVICE—Continued ‘ 
manager for manufacturers. Agency experience of seven years. 
Gprorce M. Situ, Space Buyer. In sales promotion work 
for manufacturers five years. Connected with business papers 
four years. Five years’ agency experience. Ivy MAISON. 
Special writer and publicity man six years. In agency work 
three years. Breryt Foster, Space Buyer. Publisher one year. 
Agency experience of four years. 

This agency is organized to give efficient service to business 
in all fields but particularly to technical, mail-order and agri- 
cultural advertisers. Members of this organization specialize 
in business paper advertising and publicity news service. Of 
its forty clients the three oldest are T. Eaton Life Assurance 
Co., Masco Co., Ltd., and Flexible Shaft Co., Ltd. The three 
largest are T. Eaton Life Assurance Co., Geo. H. Hees, Son 
& Co., Ltd., and Flexible Shaft Co., Ltd. 


IMPERIAL PUBLISHING COMPANY, Ltd. 
612 Barrington Street, Halifax, Canada 


Recognitions: CDNA; CWNA; CNN & PA. 


CLARK E. LOCKE, LTD. Established 1923 
Harbor Commission Building, Toronto, Ont. 
Recognitions: CDNA; CNN & PA. 

Crark E. Locke, President. Formerly advertising manager 

of Robert Simpson & Co., Ltd, Toronto. Exton JoHNson, 

Vice-President. Has had experience in newspaper editorial 

work and as editor of various trade and class magazines. J. 

E. Mumrorp, Secretary-Treasurer and Space Buyer. 

This agency handles thirty-six general accounts. 


GEORGE H. MACDONALD, LTD. Established 1923 

80 King Street, Toronto, Ont. 

Member: CAAA. 

Recognitions: CDNA; CNN & PA; ANPA; PPA; APA; 

AHMP. 

Grorce H. MAcDonaLp, President. Twenty-eight years’ adver- 
tising experience. JosEpH W. G. CLark, Vice-President. Ten 
years in advertising. KeNNETH Pettis, Managing Director. 
Ten years’ experience. H. C. Micurt, Director. Advertising 
experience covers nine years. 


A progressive. agency handling forty-six accounts, general and 
mail-order. The three oldest clients are Tip Top Tailors, Ltd., 
Geo. Weston, Ltd., and Dunfield & Co. The largest are Gen- 
eral Steelwares, Ltd., Tip Top Tailors, Ltd., and C. C. Wake- 
field & Co., Ltd. 


MacPHERSON-McCURDY, LTD. 
Bell Building, Winnipeg, Canada 
Recognitions: CDNA; CWNA; CNN & PA; ANPA; 

APA. 

H. Lavenper, Managing Director and Space Buyer. Five years’ 

farm paper experience; seventeen years in agency work. J. L. 

C. MacPuerson, Secretary. One year with the agency. F. 

PortIGAL, Treasurer. C. W. McQumLiin, Space Buyer. 

This is one of the leading agencies in Western Canada, 

organized to meet the requirements of general and financial 

advertisers. Serves twenty-five accounts, the oldest being 

Osler Hammond & Nauton, Ltd., The Standard Trust Co., and 

J. J. H. McLean & Co., Ltd. The largest are James Richard- 

son & Sons, Ltd., Stobie-Forlong-Matthews, Ltd. and Holt, 

Renfrew & Co., Ltd. 


A. McKIM, LIMITED 
Phillips Square, Montreal 
Branches: Halifax, Toronto, Hamilton, Winnipeg, Cal- 
gary, Vancouver, London, Eng. 

Member: CAAA; ABC. 
Recognitions: CDNA; CWNA; CNN & PA; ANPA; 
APA; AHMP. 

This is one of the outstanding, long established Canadian 

agencies. It is well qualified by experience and organization 

to handle general, financial, technical, school, resort and mail- 
order accounts. 


McCONNELL & FERGUSSON, Ltd. 
Dundas and Market Streets, London, Ontario 
Recognitions: CDNA; CWNA; CNN & PA. 
MITFORD ADVG., LIMITED Est. 1926 
Federal Building, Toronto, Ont. 
Recognitions: CDNA; CWNA; CNN & ‘PA; ANPA; 
ABP; APA. 
Gro. H. K. Mirrorp, President and General Manager. Thir- 
teen years’ selling, editorial and advertising experience. J. W. 


Establish 1908 


Established 1889 


Nicuots, Vice-President and Space Buyer. Rosert Forsytu, 
Secretary. G. N. Simpson, Space Buyer. 

This agency has a well-trained staff, devoting special attention 
to radio, business paper and direct-mail advertising and pub- 
licity news service and prepared to handle general, financial, 
technical and mail-order accounts. Serves twenty-four clients, 
the oldest of which are Durant Motors of Canada, Ltd., Film 
& Slide Co. of Canada, Ltd., and Leo Feist, Ltd. The largest 
are Durant Motors of Canada, Ltd., Pennzoil Co., Ltd., and 
Canadian I. T. S. Rubber Co., Ltd. 


R. SYKES MULLER CO., LTD. Established 1919 

New Birks Building, Montreal, Quebec 

Branch: 1002 Excelsior Life Building, Toronto 

Recognitions: CDNA; CNN & PA; CWNA; ANPA; 

PPA; ABP. 

R. Sykes Mutter, President and Research and Merchandising 
Director. Thirty years’ advertising, merchandising, selling, 
publication and agency experience with N. W. Ayer, Morse 
International, Gagnier Advertising Service, Sing Fat Co., Stein- 
hardt Bros. & Co., New York Times and Canadian Advertising 
Agency. H. L. Percuarp, Vice-President. Not active. W. 
J. TuistLe, Secretary-Treasurer. Agency experience of seven 
years. P. Woottcompe. Handled advertising accounts ten 
years. J. E. Bennett, Space Buyer. Ten years’ experience 
in agency production and contact. J. H. FirzGeraALp, Manager, 
Toronto. Formerly advertising manager, Office Specialty Mfg. 
Co. Five years with this company working in Toronto terri- 
tory. 
This agency is noted for its ability to help create sales, rather 
than as a copy and placing agency. It is especially fitted tc 
handle all types of advertising, but particularly general, finan- 
cial and technical. Has twenty-three accounts of which the 
oldest as well as largest are White Star Line Canadian Service, 
Dominion Stores, Ltd., and Office Specialty Mfg. Co., Ltd. 


NORRIS-PATTERSON, LIMITED Established 1904 
105 Bond Street, Toronto, Ont. 
Branches: 980 St. Antoine Street, Montreal, P. Q. 6 
Union Building, Edmonton, Alta. 
Member: CAAA; ABC. 
Recognitions: CDNA; CWNA; CNN & PA; ANPA; 
PPA; ABP; APA. 
Joun P. Patterson, President and General Manager. M. H. 
Patrerson, Vice-President. L. McLean, Secretary-Treasurer. 
The experience of the principals averages twenty-five years. 
C. H. Remy, Research Director. W. E. Cox, Merchandising 
Director. E. M. Carteton and V. McDouca Lt, Space Buyers. 
One of the leading agencies in Canada Specializing in general 
and radio advertising. Gives counsel and service to one hun- 
dred and fifty clients, the three oldest of which are E. W. 
Gillett Co., Ltd., The Shredded Wheat Co. and Cudahy Pack- 
ing Co. The largest are E. W. Gillett Co., Ltd., The Shredded 
Wheat Co. and Majestic Radios. ° 


PRESS AGENCY BUREAJU, Ltd. 
Dinneen Building, Toronto, Ontario, Canada 


Recognitions: CDNA; CWNA; CNN & PA. 


THORNTON PURKIS 
330 Bay Street, Toronto, Ont. 
Branches: Coronation Building, Montreal, Quebec Mc- 
Intyre Block, Winnipeg. 
Recognitions: CDNA; CWNA; CNN & PA; ANPA. 
THORNTON Purkis. Davin Jackson, Toronto. C. P. Sut- 


cLIFFE, Montreal. R. G. Brattiz, Winnipeg. G. Race, Space 
Buyer, Toronto. 


An agency specializing in general, financial, insurance and 
domestic products advertising. Serves thirty accounts, some 
of the oldest being Royal Securities Corp. and Confederation 
Life Assn. The largest are Royal Securities Corp., Salada 
Tea and Canada Bread. 


RONALDS ADVERTISING AGENCY, Ltd. 
Keefer Building, Montreal, Quebec, Canada 
Branch: Security Building, Windsor, Ontario 
Member: CAAA; ABC. 

Recognitions: CDNA; CWNA; CNN & PA; ANP4A; 
PPA. 

W. P. Turttte, President. Previously twenty vears in United 

States and Canada with Frank Presbrey Co.: advertising man- 

ager Lamont, Corliss & Co.; vice-president O’Sullivan Rubber 

Co. in charge of advertising. Russert C. Ronatps, Vice- 

President. Previously with Howard Smith Paper Mills, vtd.; 

sales manager National Paper Co., Ltd. FE. M. Putnam, 


Established 1920 


Est. 1923 
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\ SHOWING THE LOCATIONS OF THE GIBBONS SERVICE STATIONS FOR CANADIAN ADVERTISING | 


GRITISH A: 
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ALBERTA ; eine 
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ié Pacific’ 
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QUEBEC 
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SOME OF SOME OF 
OUR CLIENTS OUR CLIENTS 
Lux ee Virol 
Fone To get the best results from your advertising Rinse 
Jeysol ° : Bovril 
eee in Canada, you must use a Canadian Agency! Vi-Tone 
Bacardi Celanese 
Zippers Canadian agencies are specialists in advertising to Canadian people. It is Nash Cars 
pill od their business to know Canadian people, with their different racial and roe ee 
Ther veces temperamental characteristics, and to know Canadian markets with the Fry's | em 
Hovis Bread varying factors that determine their purchasing power, as no other Purity Flour 
Teck Valves agency in another country could possibly know them. Punch Cigars 
Century Salt ae Films 
Convido Port ° . : unlight Soa; 

| ncn And among Canadian Agencies you will be Conenakiaae 
Comfort Soap wisest to choose one that combines years of Bn — 
Goodrich Tires successful experience with the ability to give Lux Toilet Soap 
Nicholson Files localized service in the chief centres of ee 
Eno’s Fruit Salt , “a ‘ Dewar’s Whiskey 
league Weellene Canadian distribution. Hudson’s Bay Co. 
Boeckh Brushes A. E. Ames & Co. 
Haig’s Whiskey “Save the Surface” 
Ryrie-Birks Ltd. Montreal La Presse 
Aladdin Houses Winnipeg Tribune 
Calgary Brewery Mount Royal Hotel 
Bright’s Concord , King Edward Hotel 
Cockshutt Plows Swift Canadian Co. 
Kitchen Overalls ; Seaman Kent Floors 
Neilson’s Candies Vancouver Province 
Osler & Hammond Bank of Nova Scotia 
Cunard Steamships Garden City Feeders 
Good Housekeeping Hercules Turpentine 
Canadian Red Cross Cadbury’s Chocolates 
Speirs, Parnell Bread G. F. Stephens & Co. 
Drewry’s Ginger Ale Crown Life Insurance 


Ontario Tourist Bureau British American Oils 
Allan, Kellam & McKay Louden Machinery Co. 
Robert Simpson Limited Toronto Hydro Electric 
Massey Harris Implements American Watch Cases 
Dominion Securities Corp. Lindsay Industrial Alcohol 
Canada Life Assurance Co. Western Steel Products Ltd. 
Imperial Life Assurance Co. National Life Assurance Co. 
Province of Chacarin Savinen 2152 Graybar Bldg. Manitoba Provincial Savings 
Brandram Henderson Paints NEW YORK (y Prov. of Ont. Lands @ Forests 


A 7 ( * @ t5 Sy aa “iy iNew 
LOZ SPS RAD 


as 


J.J.GIBBONS LIMITED 


HS-WEST WELLINGTON. STREET == > ~~ - - - TORONTO. CANADA 
BRANCHES - MONTREAL- HAMILTON- WINNIPEG- VANCOUVER - LONDON, ENG. 


Thomas L. Briggs 


Manager for United States 
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MANAGEMENT 


RONALDS ADVERTISING AGENCY, Ltd.—Continued 
Secretary. Formerly advertising manager Canadian Explo- 
sives, Ltd. Srpney T. Ritcuie, Treasurer. 
‘This agency has a particularly good background to work sym- 
pathetically and effectively with American organizations. 
CLAUDE SANAGAN ADVG. AGENCY Est. 1924 
129 Adelaide Street, West, Toronto, Ont. 
Recognitions; CWNA; CNN & PA. 
CLAUDE SANAGAN, Proprietor and Space Buyer. At one time 
engaged in newspaper work; later advertising manager with 
Willys-Overland, Ltd. E. A. Steven, Space Buyer. 
The activities of this agency are divided among general, auto- 
motive and music accounts. Serves fifteen clients, the oldest 
of which are Mason & Risch, Ltd. Fairweathers, Ltd., and 
Sully Brass Foundry. The largest are Mason & Risch, Ltd., 
Fairweathers, Ltd., and Mohawk Radio, Ltd. 


R. C. SMITH & SON, LIMITED 
80 King Street, West, Toronto 
Member: CAAA. 

Recognitions: CDNA; CWNA; CNN & PA. 

Rogert C. SmitH, Research Director. Forty-five years’ news- 

paper and advertising experience. ApAM F. Smitu, Merchan- 


Established 1913 


dising Director. In advertising work twenty-five years. MABEL 
STOAKLEY. Advertising experience of sixteen years. W. A. 
Durron. Sixteen years in advertising field. Miss M. B. 


MULLHOLLAND, Space Buyer. 


A capable agency qualified to serve accounts of every classifica- 
tion. Among its clients the oldest as well as largest are Kel- 
logge Co., Canadian National Carbon Co., Ltd., and Toronto & 
Canadian Milk Products, Ltd. 


STEVENSON & SCOTT, LTD. 
276 St. James Street, Montreal, Quebec 


Recognitions: CDNA; CNN & PA. 


R. O. Stevenson. Twenty-five years’ advertising and selling 
experience. F. E. Scorr. Fifteen years in newspaper and 
advertising work. H. E. Smiru, Space Buyer. Ten years’ 
agency experience. 


This agency formerly Dominion Advertisers, Ltd. serves 
twenty-five clients, the oldest of which are Dominion Glass 
Co., Ltd., Murphy Varnish Co., Ltd., and Saltrates, Inc. The 
largest are Dawes Brewery, Moirs, Ltd., and Beach Foundry, 
Ltd. 


Established 1918 


TANDY ADVG. AGENCY, LTD. 
204 Richmond Street, West, Toronto, Canada 
Recognitions: CDNA; CNN & PA. 

H. M. Tanpy, President. J. A. Cooper, Vice-President. J. 

P. Hamitton, Secretary-Treasurer and Space Buyer. Stuaxt 

MacFarvane, Director. 

This agency has well-organized staff cooperating ‘successfully 

with financial and technical advertisers. At present serves 

fifty accounts, of which Tuckett Tobacco, Ltd. Valet Auto 

Strop Razor Co., Ltd., and Excelsior Life Insurance are the 

oldest. The three largest are Tuckett Tobacco, Ltd, Valet 

Auto Strop Co., Ltd. and Distillers Corp. 


Est. 1927 


VICKERS & BENSON, REGISTERED 
. 312 Keffer Building, Montreal 


Recogmtions: CDNA; CWNA; CNN & PA. 


R. H. Vickers. D. F. Benson. Lt. Cont. R. O. WHEATLEY, 
Research Director. R. C. Garsrorp. J. A. HoLLanp, Mer- 
chandising Director. R. Jette. In charge French Department. 
M. KeEEGAN, Space Buyer. 


An agency equipped to serve all accounts and especially those 
of a financial, technical, mail-order, beverage or travel nature. 
The staff is thoroughly experienced i in radio, business paper and 
direct-mail advertising and publicity news service. Handles 
thirty-four accounts. Three oldest are Canada Starch Co., 
Ltd., Boswell’s Brewery & Shell Co. of Canada, Ltd. The 
largest are Canada Starch Co., Ltd, Frontenac Breweries, 
Ltd., and Distillers Corp. of Canada. 


Est. 1925 


WALSH ADVG. AGENCY CO., LTD. 
501 Security Building, Windsor, Ont. 
Recognitions: CDNA; CNN & PA. 

Tuos. E. Watsu, President. Formerly advertising manager, 

London Advertiser. Secretary-treasurer, Federal Advertising 

Agency, Ltd., London. A. J. Gmcurist, Space Buyer. 

A capable agency prepared to give efficient service to adver- 

tisers in every field. Of its twenty-eight clients the oldest and 

largest are Scott & McHale, Ltd. London, Harvey Knitting 


WILLIAMS & CUNNYNGHAM, Inc. 
Metropolitan Building, Toronto, Ontario 


Recognitions: CNN & PA. 
This is the Canadian office of Williams & Cunnyngham, Inc, 
Chicago, III. 


Est. 1928 


CANADIAN NEWSPAPER CIRCULATION AND RATES 


Province, City and Newspaper ABC Gross 
§With Populations of Cities Circu- Origin Rate 
and Trading Zones lation Per Line 


Province, City and Newspaper ABC Gross 
§With Popu'ations of Cities Circu- Origin Rate 
and Trading Zones lation Per Line 


ALBERTA 


CALGARY (75 ,000-200,000) 


Albertan (M) 14,069 ABC .07 

Herald (E) 29,267 ABC ll 
EDMONTON (70,000-300,000) 

Bulletin (E) 17,305 ABC .06f 

Journal (E) 31,120 ABC 10 
LETHBRIDGE (12,000-70,000) 

Herald (E) 6,762 ABC .04£ 


BRITISH COLUMBIA 
VANCOUVER (300,000-350,000) ‘ 


Province (E) 78,778 ABC .16f 
Brovines (S) 90,749 ABC -18f 
Star ( 20,866 ABC .O8f 
Sun & i Sat. & S) : 68,497 ABC 15f 
x 
VICTORIA (62 ,665-85 ,084) 
Colonist (M ex. Mon. & S) 11,077 ABC .065£ 
Times (E) ’ 9,971 ABC .06f 


MANITOBA 
WINNIPEG (255 ,974-268 500) 
Free Press (M & E) 72,303 ABC NSE 
Tribune (E) 39,674 ABC -10f 


NEW BRUNSWICK 


FREDERICTON 

Gleaner (E) 7,350 Sworn ib a 
MONCTON 

Times (M) 5,384 Sworn 04 

Transcript (E) 5,301 Sworn 04 
SAINT JOHN (61,000-388 ,092) 

Telegraph-J ournal & Times-Globe (M&E) 33,116 ABC 20 

NOVA SCOTIA 

GLACE BAY 

Gazette (E) 6,144 Sworn 035 
HALIFAX (70,333) 

Chronicle (M) 14,378 ABC 10 

Star (E) 18,357 ABC 10 

Combined (M & E) 32,735 ABC <5 

Herald & Mail (M & E) 43,130 ABC .12f 
SYDNEY (25,000-80,000) : 

Post (M & E) 6,523 ABC .05 


ONTARIO 
BRANTFORD (30,000-51,000) 


Expositor (E) 11,268 ABC 07 
CHATHAM (14,118-59,000) 
ews (E) 6,996 ABC .035f 


f Indicates flat rate newspaper. 


§ City populations, and trading zone populations wherever the latter are 
available, follow names of cities. 
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MANAGEMENT 


CANADIAN NEWSPAPER CIRCULATIONS AND RATES (Continued) 


Province, City | N ABC re | Gross | Province, City and Newspaper ABC Gross 
With Poonlations of Citics Circu- Origin Rate | §With Populations of Cities Circu- Origin Rate 
and Trading Zones lation Per Line |} and Trading Zones lation Per Line 
| | 
} | 
| | 
ONTARIO | | PRINCE EDWARD ISLAND 
(Continued) | 
ORT WILLIAM (22,339-36,000 o CHARLOTTETOWN (88,615) 
, Times-Journal () —— 6,487 ABC .03f | Guardian (M) 5,343 ABC 10 
| 
GALT (19,000-32 ,000 A . | 
Soaee (E) 5,361 ABC .05 i 
\| 
GUELPH (19,857-30,000) i |! 
Mercury (E) 6,106 ABC 05 1 QUEBEC 
AMILTON (134,566-235, . i 
om (BE) ciieenianeaeed 13,753 ABC 1S || CHICOUTIMI (17,551-101,145) 
Spectator (E) 38,431 ABC 15 | Le Progres Du Saguenay (E) 9,060 ABC 06 
|| MONTREAL 79,027 
KINGSTON (27,000-45 ,000) # (836,304-979 ,027) 
Whie-St E 11,613 ABC 07 Canada, Le (M) (French) 10,781 ABC .25 
Whig-Standard (E) Devoir, Le i) (French) 13,535 ABC 8 
KITCHENER-WATERL ,000-50,000 3 azette (I 37,784 J 
Record (E) TERLOO (28 ,000-50 ) 10,042 ABC OS Herald (E) 14,355 ABC 10 
ba (B) (Pench mai ara oe .20 
LONDON (62,000-350, ress, La anadian Edition 142,17 A 30 
ate (M & B) ni 19,172 ABC 13 Press, La (E) U. S. Edition 21.270 ABC “10£ 
Free Press (M & E) 43,038 | ABC AS & Press, La (E) Combination 163,445 | ABC 35 
Standeed (Sat.) 121, on aex x 
: e t 122,972 F 
ag oy, oe 36,000) 5,520 ABC 035 ar 
ee ee - ee h) P aan 
OTTAWA (218,000-345, ction Catholique renc 17,327 10 
Citizen AY} & E) oan 32,820 ABC .09f Chronicle-Telegraph (E) i ABC 15 
Droit, Le (E) (French) 13,892 ABC “Uot Envenement, L’ (M) (French) 20,405 ABC .06f 
Journal Dailies (M & E 33,974 | ABC O9t Soleil, Le (E) (French) 47,817 ABC .12£ 
OWEN SOUND (12,33-698 ,418 SHERBROOKE (26,000-175,000) 
Sun-Times (E) ( en 6,913 ABC 205 Record (E) 9,538 ABC 08 
Tribune, La (E) (French) 8,852 ABC .10 
PETERBORO - a 
Examiner ee CRS 8,069 ABC -05 THREE RIVERS (35,000-125,000) 
Nouvelliste, La (E) (French) 11,008 ABC .05f 
4 - - 
ba her de, os (24,094-63,500) 10,175 ABC OSf 
ST. THOMAS (20,327-50,000) 
Times-Journal (E) 8,526 ABC -06 - 
SASKATCHEWAN 
SARNIA (19,500-45 ,000) " 
Canadian Observer (E) 6,231 ABC 055 
SAULT STE. MARIE ,000-52, MOOSE JAW (21,000-100 ieee) 
Star (E) semdiaaaiads 6,086 ABC .045 Herald and Times (M & E) yy Ae Beer ee .05f 
STRATFORD (18,671-50,000) REGINA (37,078-200,000) 
B -H E 9,431 ABC 07 Leader and Post (M & E) 33,110 ABC .09f 
pesca Star (E) 16321 | ABC. | ‘06 
TORONTO (621,000- : 
Giste (MI). —_ 99,763 | ABC .30 SASKATOON (40,000-200,000) 
Mail 4 Empire (M) 111,745 ABC 35 Star-Phoenix (M & E) pL Sl See ee .08f 
Star (S 3 BME Pewncnacs x 40 
WINDSOR (115,000-170,000) 
Border Cities Star (E) 34,705 | ABC Alf NEWFOUNDLAND 
WOODSTOCK-INGERSOLL 
(16 ,285-40 ,000) - ST. JOHN’S (40,000) 
Sentinel-Review (E) 6,044 ABC .03£ Telegram (E) 9,370 Sworn 60” 
Maximum | Maxie hare. : Maxi- 
ABC Page mum Publication Issued} ABC | Maximum} mum 
Publication Issued | Circulation} Rate Line Circulation} Page Line 
Rate Rate Rate 
Canadian GUNG. 2. cc's is 6 s!s's'ss. erie M 13,858 71.40 ae Bulletin De La Ferme, Le.......... WwW 22,244 108.00 15 
Canadian Home Journal........... M 102,279 A eee Bulletin Des Agriculteurs, jens Weudiaa Ww 15 2) i ee ere .10 
Canadian Magazine............... M $1, 420.00 .60 Canadian Countryman.. P| Te CoS: | er -45 
Conadion Messenger of the Sacred COMNESS CHUN kie da cacsuccaccwes S-M | 122,766 648 .00 .90 
Salk Gaaia peleie-s: 060-5 One wes eae's M 64,883 150.00 1.00 Family Herald and Weekly Star. . WwW SRG Biaccenaass -70 
Chatelaine, PE it Nose ccicurecode M 90,000 560.00 .80 WO GI BI vies 6.6 dh ccncccsewes EOW 43,138 216.00 .30 
Echoes (I. O. D. E.).....+s000 000. Q 9,760 140.00 .20 Farm and Home..... erececereteer Ww 26,315 224.00 -20 
Bilan, Tee: (PEGHCH) cocis sic'sc0s cee 0 60's M 9,508 42.00 .10 Farm and Ranch Review........... S-M 67 ‘021 360.00 .50 
CGM erences Hotes we ih adr onreer M SIE Posceraan 25 Farmer’s Advocate and Home Maga- 
Le Voix MEME a. oe bias «e's oo M 23,310 78 eae GUE acdieecuecccaccesadueedas WwW 49 869 280.00 -40 
aclean’s Magazine.............-- S-M | 133,280 840.00 1.26 I ed cv ennnccececcuws Ww 21,517 262 .08 -16 
PAGS: WERERIIO. 505 Gurcaiscs’o teh M 18,434 140.00 .20 Farmer’s Weekly La Presse......... Ww pt | eer 15 
INOW OUEIOOIN 6 5550 drs. tae nds 'bie's Ww 26,946 140.00 .20 Free Press Prairie Farmer.......... Ww 141,349 587.50 -50 
Revue Moderne, La (French)....... M WE Pec ccecanas i Maritime ene and Cooperative 
Revue Po ulaire, La (French)...... M yo eee .20 Paine cdesscecuxceseass S-M 20,177 100 .00 15 
Rod t. Gun and Canadian Silver Nor’ “West Parmer, Ridsdeiecenes S-M | 104,455 576.00 -80 
LO eee re M 15,654 80.00 -20 CHAESIN EINE o'0 5 occ ccc ccaceuces M 60,845 315.00 -45 
Samedi, BM CPVONCH). occcess vecsees WwW Rt a Bee aca fy Ottawa Farm Journal.............. S-W pi i ree oid 
Saturday Night..............0.... WwW SR Winn odes .26 Saskatchewan Farmer............. S-M | 62,987 | 285.60 .30 
RARER ace eigenen card Cksrercnleas WwW Le ee «iS ‘Westedts PROGUCEE e6cis 6c ccecececes WwW SE iswsansunds -20 
Western Home Monthly........... M 90,115 | a ae 
WOREE Winkes oceans cede nur WwW yi | Seay .16 


§ City populations, and trading zone populations wherever the latter are 
available, follow names of cities. 
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CANADIAN BUSINESS PAPER CIRCULATION AND RATES 


Publications by Lines of Business |Issued ABC 


Circulation 


Every 
Issue 
Page 
Rate 


Maximum 
Page 
Rate 


Publications by Lines of Business 


ABC 


Circulation 


Maximum 
Page 
Rate 


Issued 


Advertising 
St rs 


Architecture 
OS Te re 


Automobile and Accessories 
Canadian Automotive Trade. 
Canadian Motorist 
Motor in Canada.. 

Motor Trade. . 
Western Canadian Motor 


Baking 
oo Baker and Confectioner. 


Clothing & Furnishing ot nae s) 
Clothier and Haberdasher. . az 
Men’s Wear Review 


Dry Goods ; 
Dry Goods Review 
Women’s Wear 


Educational 
The School (except June & Aug).. 


Engineering 
Contract 
Review 


Record & Engineering 


Financial 
Financial Post... 


Grocery | 
Canadian Grocer 


Hardware 
Hardware and Metal 


wear in Canada 


Metal Trades 


Mining (Metal) 
Bulletin 


Municipal 
Municipal World 


Power Plants 
Power House 


Printing 


Railroads 


Equipment Journal.. 


Leather, Boots and Shoes 
Shoe and Leather Journal & Foot- 


Canadian Foundryman 


Canadian Mining & Metallurgical 


Canadian Printer & Publisher.... 


Canadian Railway & Marine World 


Stationery and Office Equipment 
Bookseller & Stationer and Office 


CANADIAN MARKET SURVEYS 


Available upon request to publisher. 


For explanation of Zoning see Page 345. 


FULL DOMINION 


The Direct Route to Canadian Markets.—Every 
sales and advertising tool can be utilized as effectively 
in Canada as in the United States. Direct mail, for 
example, is productive, and can be and should be 
tied in with general advertising campaigns. Might 
Directories, Limited, describe in this 36-page booklet 
how to use direct mail in Canada, where and how to 
sell the French field, the mining districts, the farm 
field, and several others. It contains also break- 
downs of latest population figures and gives price 
and quantity on several hundred guaranteed mailing 
lists. Address. Might Directories, Limited, 74-76 
Church Street, Toronto 2, Ontario. 


ZONE II 


Salesmen’s Route Lists for Grocery and Drug 
Stores in Montreal and Suburbs.—A book of more 
than 100 pages, dividing the groceries and drug stores 
of the territory into ninety-six routes, stores being 
divided into four classifications according to the size 
of their business. With the book is a wall map. 
This book, which is published by the Montreal Star, 
leading English newspaper, is invaluable to the sales 
manager interested in this great metropolis. 


ZONE III 


Electrically Wired Homes and Electrical Appli- 
ances in the Toronto-Ontario Market.—Prepared by 
the Toronto Mail and Empire, which has the largest 
morning paper circulation in Canada, to provide 
manufacturers and agencies with reliable information 
on which to base sales and advertising plans for the 
great Ontario market. Since use of electricity is such 
a reliable index of prosperity this 36-page survey can 
be used for estimating potential sales for almost any 
commodity. 


Hamilton, Ontario, 
Form.—Hamilton, 


Standard Market Survey 
with its suburbs and rural dis- 


ZONE IlI—(Continued) 


tricts, has a population of 247,197, and is hardly a 
stone’s throw from the U. S. border. Standards of 
living and purchasing power are higher than in aver- 
age U.S. cities, and as 94 per cent of the people over 
ten read English they can be influenced effectively 
by advertising. This survey was prepared by the 
Spectator. 


Toronto, Ontario, Canada.—The Toronto Daily 
and Weekly Star isin the process of compiling a stand- 
ard market survey on the ANPA lines. Both papers 
also have booklets on the distribution of circulation 
and surveys of city circulation are being prepared. 


St. Catharines, Ontario.—This city, ranking high 
as a center of metal trade, is also the chief center of 
the textile industry. Standard Market Survey spon- 
sored by The St. Catharines Standard. 


Kingston, Ontario.—Surveys on electric appli- 
ances, radio, drugs, toilet articles, and groceries can 
be obtained from The Kingston Whig-Standard. 


ZONE IV 


The Markets of Canada for Advertised Goods: 
Zone 4.—Zone 4 includes the prairie provinces of 
Manitoba, Saskatchewan and Alberta, and the sur- 
vey, one of five similar ones prepared by the Cana- 
dian Daily Newspapers Association,’ gives general 
statistics, retail outlets and other worth-while data 
on how to reach the consumer in these provinces. 


Lethbridge, Heart of a $75,000,000 Market.—Con- 
siders both rural and city markets for automotive, 
electric appliance, drugs, industries. Published by 
The Lethbridge Herald. Lethbridge is a city in 
southern Alberta, population estimated at 12,000. 


Calgary, Alberta.—Standard Market Survey pre- 
pared by The Calgary Herald. Similar to other 
ANPA and CNPA surveys in showing population, 
standard of living, industries, wholesale and retail 
trade outlets. 


ZONE IV—(Continued) 


Edmonton, Alberta.—Standard Market Survey. 
Similar to standard survey above. Prepared by The 
Edmonton Journal, 


Province of Saskatchewan.—A market survey cov- 
ering markets, building and construction, homes, fac- 
tories, farm market, trade outlets, retailers and finan- 
cial ratings, and market for electric appliances. 
Survey sponsored by The Leader Post, Regina; Star- 
Phoenix, Saskatoon; and The Saskatchewan Farmer. 


ZONE V | 


A.N.P. A. Standard Survey Form of Vancouver.— 
This city, with a population of approximately 285,000 
is purchasing headquarters for all of British Colum- 
bia, the export ‘and import base of Western Canada, 
and the busiest port of the dominion. The Van- 
couver Daily Province, which sponsors this survey. 
maintains a merchandising service which is availab! 
to sales managers in the States. 


British Columbia Today, 1929.—One of the best 
business condition surveys ever reviewed in this col- 
umn. British Columbia is a rapidly growing province, 
leads in per capita effective income according to the 
Weaver formula, a high quality market as shown by 
its high rank (the highest in Canada) in number of 
telephones and number of electric light consumers per 
100 of population. This booklet was compiled from 
authoritative statistics by the Vancouver Sun, which 
has kept pace with the extraordinary growth of Brit- 
ish Columbia. 


The Markets of Canada for Advertised Goods: 
Zone 5.—Similar in plan and content to the Zone + 
survey described above, but confined to the Pacitic 
Coast province of British Columbia. 


Victoria, B.C., Canada.—The Daily Colonist has 
for the advertiser an investigation of the Victoria 
Trading Area, its economic and industrial situation, 
its means of transportation and a summary of the 
principal retail outlets in that market. 
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GREAT 


BRITAIN 


GREATEST EUROPEAN BUYER OF AMERICAN GOODS 


Exports From U. 8. for Fiseal Year Ending July, 1929, Reached $865,000,000 


REAT BRITAIN continues to lead all other European 
countries in the volume of goods bought from America. 
For the fiscal year ending July, 1929 her total purchases from 
us amounted to $865,000,000, as compared with $809,000,000 
for the preceding fiscal year. The tables on page 340 show the 
leading commodities comprising British exports and imports 


POPULATION OF THE 


DEAR tN Oe 5 ios bso bad oes Remedrane cay ae we seeeeenonte 446,726,752 
CP EME 9 oak ee cove ceWewswase canes edeumaaeee 44,173,704 
INMLEL Si 6, ase. pk wik's «aloe S- ee Gre eno rend w aeKo eae aes 35,678,530 
WWE C OUsuedaianecks cer es tu Reeeleaxe Mane eree wey 2,206,712 
PUM Cio al sin evar give wi Gok Gare Kose Hare we Raa an 4,882,288 
IMG RIONERS PUUEENNES coiqce src 2: og aware abe o satwala ma aatae ey a a0 71,256,322 
WAM OE MEIN eas cate a wee Fach ae neare Renee neweueus 60,238 
CN NMNMIINIEES o.oo .0e ca 05.5004 9 ig Ware FECES BOSSE OR RS 89,614 
Uo RL Se aaa nee tie einen ae Ramat wren eetrorteny Oran fo 72,972,802 
Devise PrOwueS: I -EREIE xc 'od caidas cae deswonstackcctes 246,946,793 


to and from the United States for the years 1927-1928. 


On this page and the next pages immediately following are 
given the salient facts about British population and its dis- 
tribution, and other useful advertising and selling information 
about this largest European buyer of American goods. 


BRITISH EMPIRE * 


POPULATION OF THE PRINCIPAL CITIES IN GREAT BRITAIN 


London CGNERIED) a5 uth wen hntetawedneelcasoteonareseues dpb 
pe Me OE Pa ETI Sree RO TE Ne Ree eae 1 F ; 

Liha e aera tae errr eee cee CeCe ce 919,438 
RMMORNOM LS, Fd oes vias eee EL Ae aR RM ae Pare 803,118 
DIAUCHOMGE <6 57 0 crcanics ses Garwdare ce edegaroedeeuneanatets 730,551 
— Serdi'e ive ain RyTk OU Sieiele DAMME eRe Woo ae ewe nee edie pmigie 
ES ROE CE OE Oe Ore CELT FETE CLP OLE 458,320 
RAIN DUL HI Sede drew bs mtn cid oles Haba andor tenes tenaaee: 420,281 
SINR a case nie gia Baie xa ld olmeaerma end aaa wale eee 385,492 
MUNIGE, Seceicvd cs aa a Sadan sd atee ose SUR ed ea 377,061 
EPMO Osa cick ap Weticrns Udsice oO NeatrntweNe a ede wee ee 309,272 


SIMON MD REN a cag ccc dsecdicasaraedeaaeddoedes 6,933,793 
We CMRI Shain Sli g. S 6 6k on tdci whe ee sea eeetacees 22,681,696 
PTI) ME ARUIONL Cc 4 rate wows Welw euvadaces eedeuadewes 11,395,458 
a ek Ras acto cc ceuisunnnuswaanesbaneeicees 8,999,009 
EP ee Cee eee ee Perrcrcereccer 45,313 
WONT IMI Se wciceuiecwccacteendadeweuddwaeenadwecccees 1,773,050 
MI CHO cen caevewdcdeeencatasweraacadeesataeds 297,691 
UAIRIOR oe di aca ck wads Lod cen dindséeeaeuowedsssebadens $5,495,734 
CRNUME gs caudtevekcade sede cabswwactncubodnaancuteaedada 430,357 
Wheel DeGRSo i codes Sedwawidhaeeces deere cakaee wenewdese 300,905 

Sa ls waa kerwe dae ce Maes Cee unease Cadeedeanesaeds 287,013 
WINE carves cots e cds wtaelgendeeelceceaedetens aaane 285,979 
NGMEIIIOEM BONG 94 cccccccvctdacadeedsececsuedacaanees 274,955 
INGE «Sau so soid xacateinaksnndadeasesadesaeateun 262,658 
lL, Rr rerr eer rier errr err eer Cer oe 247,343 
aE So oy oe cuccduvad eee Sau eng ame Caden aumas 240,440 
pe rrr rere et eee rr rere ere rye errr er rere 234,190 
SEMEN nda ac ceataddeaaeuecnacduded NecetTaeancacadas 234,150 
la. cP eee err ecrer re crre rere ccet Tt ret UC 209,857 
CUMIN 6h honda awd od Etec benc cabaccusanaedkecaentetaa 200,262 


_* Unless otherwise indicated, the figures from the last complete British 
Census of 1921 are used throughout. 


+ Census of April, 1926. 
t Official estimate 1923. 


SAL ES MANAG 2.M 8 NT 


GREAT BRITAIN, IRISH FREE STATE, 
AUSTRALIA, NEW ZEALAND, 
INDIA, SOUTH AFRICA, CANADA, 
and on THE CONTINENT OF EUROPE 


consult 


-C. MITCHELL & Co., LTp. 


Incorporated Practitioners in Advertising 


MITCHELL HOUSE, SNOW HILL, LONDON, E.C. 1, ENGLAND 


In all the above markets The House of 
Mitchell is fully qualified to give expert 
advertising service based on long and varied 
experience, first-hand knowledge of local 
conditions as well as an unrivalled acquain- 


tance with the advertising value of the Press 
of the various Countries. 

On the Continent of Europe, banking ac- 
counts are maintained in each Country, and 
payment of accounts is accepted in the cur- 
rency of the country concerned. 


SALE S 


MAN AGEMEN T 


1927 Population Estimates For England and Wales 


The latest detailed analysis of population in England and Wales 


s based on the Census of 1921. 


In his Statistical Survey for 


_ 1927, however, the Registrar-General published official estimates 


BRITISH POPULATION AND MARKET STATISTICS 


Total population of England and Wales according to the 1921] 
census was 37,886,699. The Registrar-General’s estimate of 
population in 1927 is 42,013,023, taking account of an estimated 
increase of 4,126,324. Details of the 1927 estimates are given 


of population for that year. below. 
ZONE I Urban Rural Total ZONE III Urban Rural Total ZONE IV Urban Rural Total 
Berkshire. wits 164,090 139,570 303 ,660 WALES 
Cumberland Buckingham- 
and West- ahve. .<.... 103,900 148,100 252,000 || North Wales 
morland... 202,890 131,860 334,750 Cambridge 
Durham.... 1,118,830 434,100 1,552,930 (including Carnarvon.. 60,940 59,210 120,150 
Lancashire.. | 4,839,050 258,700 | 5,097,750 Isle of Ely) 101,450 105,740 207 ,190 
Northumber- Cornwall.... 142,100 173,700 315,800 Denbigh.... 57,980 101,600 159,580 
land....... 669,780 103,700 773,480 Devon...... 479,920 225,600 705 ,520 
Yorkshire... 3,682,260 660,530 4,342,790 Dorsetshire. . 127 ,600 107,700 235,300 Flintshire. . . 43,450 65,300 108,750 
) oe See 1,321,000 278,500 1,599,500 
TOTAL.... | 10,512,810 | 1,588,890 | 12,101,700 oe & Merioneth... 19,400 24,580 43,980 
sle o 
Wight 2 767,140 272,900 1,040,040 Montgomery 18,800 33,320 52,120 
Herford..... 252,348 111,752 64,100 
ZONE II Huntingdon TOPAL...< 200,570 284,010 484,580 
i & Bedford- 
Cheshire.... 872,460 210,500 1,082,960 Co 157,670 113,040 270,710 South Wales 
Derbyshire. . 458,100 299,500 57,600 || Kent....... 822,690 332,100 | 1,154,790 | ° 
Gloucester- London Co. Brecknock... 17,830 43,510 61,340 
OHITE. 25% 549,960 225,100 775,060 and City ye eee 7,809,963 
Leicester- Norfolk..... ‘ 4,650 260,900 505,550 Cardigan.... 16,250 41,610 57,860 
shire and Nort’ampton 
Rutland.. 366,000 180,760 546,760 (incl.Peter- Carmarthen. 77,090 105,100 182,190 
Lincolnshire . 361,440 251,990 613,430 borough) .. 232,060 125,910 357,970 
Nottingham- Middlesex Glamorgan..}| 1,090,400 214,600 1,305,000 
ghife....... 523,100 150,700 673,800 London 
Shropshire & (excl, Co. Monmouth... 418,250 $0,450 468 ,700 
Hereford- & City 1,283,700 72,700 1,356,400 
Shires... «+ 155,980 203,470 359,450 Onford...... 97 ,894 95 ,466 193 ,360 Pembroke... 41,800 47 830 89,630 
Staffordshire. | 1,220,160 212,180 1,432,340 Somerset 238,420 233,000 471,420 
Warwick- Suffolk...... 218,380 188,370 406,750 Radnor..... 5,760 16,440 22,200 
ShiOs <0<:«'s 1,242,100 216,600 | 1,458,700 || Surrey...... 830,900 177,600 |. 1,008,500 
Worcester- Sussex...... 495,250 239,870 735,120 TOTAL 1,667 ,380 519,540 | 2,186,920 
SHITE sc06< > 313,260 107 ,400 420,660 || Wiltshire.... 138,750 171,350 310,100 a 
TOTAL 6,062,560 2,058,200 8,120,760 TOTAL.... | 16,029,875 3,573,868 | 19,603,743 0 | 1 ES See! ae cenene renner 42 013,023 
e = e * 
British Occupational Analysis By Zones 
ZONE I ZONE II ZONE Ill ZONE IV (WALES) 
Occupation Owners Owners Owners Own- 
Em- Em- of | Total Em- | Em- of. Total | Em- Em- of | Total | Em-| Em- [ersof | Total 
ployers | ployees | Busi- iployers | ployees | Busi- ployers | ployees | Busi- ployers|ployees | Busi- 
ness ness ness ness 
Agriculture........+: 29 ,545| 133 ,864] 27 ,672] 191 ,081]| 33 ,669| 208 ,539| 33 ,597| 275 ,805) 57 ,903) 487 ,922) 56,718) 602 ,543)17 ,287) 58 ,908/18 544) 94,739 
Builders & Contrs .. 10 ,008| 174,537] 6,900} 191 445) 7,253] 129,609) 6,698) 143 ,560} 18 ,093| 290 ,893| 17 ,900} 326 ,886) 2 ,249) 41 ,403) 2,793) 46,445 
Building Materials... 210| 17 ,644 60} 17 ,914 470} 62,156 ROP Ye Se | See Se Oe A See ees 
Chem. Paints Colors. 391} 12,480 88] 12 ,959 133 5,751 13 Le. | Sr ee See SP eee See See eres eo eT: 
Clerks, Shop Assts.. 15} 470,120 662} 470 ,797])....... 306 ,107 47| 306 ,154])....... 853 ,665 86| 853 ,751}...... 76 ,307 4| 76,311 
Commercial LOE CR CO OCT) LECCE COT EOEL CLERIC CEP OCT. | COTTE CPOE CL Ce LEP eRe pe Pe a SR ee eee oe eet 
Dealers (General)....] 49,811] 32,841] 83,310] 165 ,962)) 28,764) 19,491] 52,249) 100,504] 72 431] 52,223) 91,231] 215 ,885}...... 76 ,307 4| 76,311 
a Sarr yi, | re patie.” ee ito ae 198 55 ere Co 7 / | re 656 ,722/\11 092) 6 ,432)17 536] 35 ,060 
Dress & Textile Goods.| 11,265} 179,975] 29,751] 220,991) 7 ,048| 141 ,309| 23 ,855| 172 ,212} 20,258} 331 ,557| 62 ,610) 414,425)...... CO, eee 68 ,430 
Engineering & Elect.. 858} 41,380 658| 42,896] 1,797) 74,456) 2,247| 78,500) 10,380) 311 ,825| 13 ,214| 335 ,419) 1 888) 15 ,925)11 ,046| 28 ,859 
Engine Drv. (Stat’ ry) Rees cvdlvonsemeuhaus © caubsseuewaeeecees « 22 ,453 poe S| Soe AS See eee 68} 4,430 68) 4,566 
Factory Engineers....]....... 54 ,284 7 a Seen emerere| pres Seas! | Aaa Pe ae 20 ,196 7| 20 ,203 
Lt), Se Sei Rane Loaseean! omer een 75 4 ,540 188 4 803 163 2,723) 2,254 Su Nas ca dlcacdasdiaacheaiae tans 
Food, Drink, Tobco..| 6,315} 69,860) 6,548} 82,723] 4,646} 57,657) 3,201) 65,504) 7,994) 96,174) 4,069) 108 ,237 638} 5,823 512} 6,973 
Laborers (General)...]....... ys BES |) Sea A | Rae B4G SOG sku cence ESE OCR ciuccs y) = 1 S| Oe (i i k 2 | 39 ,099 
LP a | ei ee et Seren Pee Seer eae errr corey re ie ee A ee ee See eee 
LGRCHOE Me OEM NOET: olisé.c'c cock be cwclea chi ca cedelecaceansbecedaccPevecsccebuacecculawecaues 123 2 ,378 61 yf A ee Ae eee 
Lodging Housekprs ..| 1,570] 4,046] 9,770] 15 ,386].......].....0c-)ececeecleeeceees ee ae Te SRR eRe Nite epee: 
Messgrs. Ptrs. & Clnrs wand tals 26 ,780 | ee | eee 10 ,398 ROS0 SOGie occa e pCO GS RS a a ee See, eee 
Metal Workers...... 10 ,041) 577,721] 8,044} 595 806) 8,052] 442,223) 6,777) 457,052) 3,274) 129,644) 5S ,472| 138 ,390} 1,291) 87 ,591| 2 ,286) 91 ,168 
Mining & Quarrying.. 468} 510 ,450 31} 510 ,949 232| 243 ,345 32| 243 ,609) 14 23 ,631 23 ,781 220)|274 ,432 30)274 ‘682 
Paper & Ptg. yeaa 1,295) 40,885 747) 42,927) 1,558) 43,335 875| 45,768) 3,975) 133 "A717 ye ig | el Se eee Skea 
oy 2. CL a Sa Sr Aes eer) eee 965| 11 ,026 GAGE 32 Oates xe bc slice vawanlbecssaadbewecsdoieesccdleceecéaladecudieees aces 
Profesl & Pbl. Serv . .-| 6,127] 212 631] 16,701] 235,459] 4,804) 142,245) 12 ,608] 159,657) 9 ,564| 403 ,930} 31,086) 444,580) 1,378) 54,821] 4,259) 60,458 
RGUWAUMOR s o:6::0.6-010 ae s.60 6008 (72. Se (7a) Se (oi eee i). eee ik. ae 111 ,610}...... y fie | See 27 487 
Road Transport..... 3 ,784| 142 959] 9,242] 155,985] 2,438] 86,728) 6,718] .95 874] 5,631) 237 ,221| 16,126} 258 ,978 800} 18 ,123} 2,329] 21 ,252 
Textile Industries. . 4,994! 758 ,796 976| 764,766] 2,220) 173 ,012 629| 175 ,861 52 5 ,857 4 I Se Meee meee oe ee 
Warehsmn & Packers.. 84] 122 ,000 159] 122 ,243 39| 79,439 92) 79,570 75| 105 ,446 i wee Se ae ae t 
Wood & Fur. Wkrs...| 5,764] 132,089] 7,929] 145 ,782]| 3,668} 89,190} 6,956} 99,814] 8,358) 206 ,066| 18 ,920| 233 ,344 720} 18 ,135| 2 ,661) 21 ,516 
TOTAL..........|142 ,545/4,285 ,655|209 ,810]4,638,010]107 ,831/2,770,935|157 ,730}3 ,036,496)220 ,142/4,883 ,167|334 ,086/5 437 ,395/|37 ,631|817 ,542|62 ,075|917 ,248 
es es a 
British Retail Outlets By Zones 
Business Zone 1 | Zone 2 | Zone 3 | Zone 4 Business Zone 1} Zone 2 | Zone 3 | Zone 4 Business Zone 1 | Zone 2 | Zone 3 | Zone 4 
Dry Goods & Total No. of 
Bakers....... 3,631 3,767 9,801 1,197 Hosiers. 12,564 8,798 12,292 3,074 Shops......| 93,674] 62,106 | 118,485 20,586 
Barbers...... 6,104 4,255 7,766 1,676 || Grocers & 
Boot & Shoe.. | 11,421 9,227} 18 663 2,248 Provisions.. | 21,444] 12,284} 21,057 4,919 } Total No. Un- 
Candy & Con- Hardware. . 3,829 2,493 5,853 1,082 listed Shops} 99,912] 68,139 | 136,442 15,235 
fectionery.. | 16,605 7,819} 14,887 2,725 || Stationers & Grand Total 
Dairies....... 3,586 3,132 8,111 769 News Agents 6,876 4,784 8,573 1,292 of Retail 
Drug Stores 3,019 4,120 Tobacconists.. 4,595 3,605 7,362 827 Shops...... 193,586 | 130,245 | 254,927 } 35,821 


MAN AGEMEN T 


When entering the British market with a new product, next 
in importance to the securing of a good sales agent or: repre- 
sentative, is the selection of the right kind of advertising agent. 

In your transactions with your marketing agent you are 
dealing with something which is from first to last tangible— 
something concrete, be it buttons or barometers. With your 
advertising agents, the case is wholly different. You are deal- 
ing with an organization and must consider the completeness 
of that organization to investigate your particular marketing 
problems and handle your advertising, but you are at the same 
time dealing with abstract ideas which cannot be entered in 
a stock book or a sales ledger and show a definite profit or 
loss. The advertising agent is the pioneer of all sales expe- 
ditions. He blazes the trail and clears the path for the sales- 
man, and it is essential therefore that he be intimate and 
familiar with the conditions of the country to be traversed. 

There are three courses open to the American manufacturer 
when prospecting the British market. He can entrust his fate 
to recognized American advertising agents operating abroad; 
he can select at random the names of a few of the British 
agents mentioned in the following pages, or he can come over 
here himself and personally sound* the lot. . 

In the first case, which is, of course, the easiest, he must 
make sure that the American agent is properly equipped abroad 
and not like Mark Twain’s man with the million dollar bill, 
who had the money all right but couldn’t use it. 

In the second case, the manufacturer has nothing to go on 
other than the accounts already handled by the selected British 
advertising agent. This is a pretty fair criterion and added to 
this is the fact that the British agent is dealing in a market 
with which he is intimate, the country in which he was born, 
and the language he speaks. 

The third choice is naturally the best from all points of 
view, but, of course, entails considerable expense. This expense 
is, however, always justified when embarking on a compre- 
hensive scheme. 

Advertising in Britain today is a firmly established profes- 
sion and enjoys a prestige almost comparable to the legal and 


SELECTING ADVERTISING AGENTS IN GREAT BRITAIN 


medical. The majority of the leading British agents are mem- 
bers of the Institute of Incorporated Practitioners in Adver- 
tising, and, as such, style themselves incorporated or registered 
practitioners in advertising, as the case may be. They are con- 
trolled in the general conduct of their practice by the Council 
of the Institute, which exercises its authority with a severe 
regard for the honor of the profession. Summary justice is 
meted out for any infringements of its rules and regulations, 
and any practitioner convicted of practices prejudicial to the 
good name of advertising may as well go out of business 
at once. 

This is all of immeasurable benefit to the American manu- 
facturer because it insures that when dealing with a member 
of the Institute his interests are amply protected. It does more 
than this. It assures him that the selected British agent has 
passed the severe tests and examinations imposed by the Insti- 
tute, that he knows his job and that he is qualified to express 
considered and expert opinion on advertising problems. 

Marketing Research Bureaus have been established and are 
at the disposal of recognized agents while in many instances 
agents have their own research departments and can furnish 
complete data and analyses for every conceivable trade. 

One point the American manufacturer must fix firmly in 
his mind: when he approaches the selected British agent he 
must not expect to be hailed with wild enthusiasm and an 
assurance that his is the one article John Bull has been longing 
for. Anything of this nature deserves suspicion. It would 
be a thousand times better to pin your faith to the agent who 
thanks you for your inquiry and starts asking questions instead 
of answering them. This does not mean that he cannot handle 
your goods, It means that he knows what his market wants 
and he is anxious to find out if you can produce it. When 
you have gained his confidence he will not be long in gaining 
yours. 

In America, American advertising methods succeed but when 
coming to Britain, the long-sighted American exporter will 
employ British methods. 


ALDWYCH ADVERTISING CO., Ltd. 

Astor House, Aldwych, London, W.C.2 
Douctas Gipson, G. BuRNSIDE-SPRATELEY, R. E. Henry and 
J. Greorrrey Hupson, Directors. Accounts handled by this 
agency are—Ashton & Parsons, Ltd. (‘“Phosferine”) ; Cran- 
bux, Ltd. (“Odol”); J. H. Willson, Ltd.; J. C. & J. Field, 
Ltd.; Slazengers, Ltd.; “Two Steeples,’ Ltd.; Well Fire & 
Foundry Com., Ltd.; O’Brien Thomas & Co. 


Est. 1924 


THE DAVID ALLEN ADVG. AGENCY, Ltd. 
Allen House, 23, Buckingham Gate, London, S.W.1 


A. E. Cartyie, Director; formerly with Crawfords, and W. 
H. Smirus. L. Str. Crare Gronpona, Director; well-known 
Australian economist. A. M. Gres, Director. Mrs. W. E. 
ALLEN, G. R. H. D. Atten, M. W. A. P. Granam, and W. 
E. D. Atiten (Chairman). All directors of this agency and 
many associated companies. Very large printers and lithog- 
raphers and billposters. Accounts handled by this agency are: 
Wincarnis, Preservene Soap, Beltex Handkerchiefs, Australian 
Products (Trade Publicity Board), Velocium, Thermogene, 
Zum, Lucas & Co., Ltd., etc. This agency is well experienced 
in all forms of advertising. 


ARKS PUBLICITY, Ltd. 

63, Lincolns Inn Fields, London, W.C.2 

Inc. Practitioners of Advertising. 
G. O. Srantey, G. R. Royps, U. H. Srantey, Directors. 
Accounts handled by this agency are: Phillips, Rubber Soles; 
Philips Electric Lamps, etc.; Mullard Radio Valve Co., Ltd.; 
Mullard Wireless Service Co., Ltd.; Talor, Tunnicliff & Co., 
Ltd.; Weston Instruments Co. of America; Newey’s of Bir- 
mingham; Inglis; Aquasol; Regent Slender Line Corsetry; 
Climax Radio Electric; Samuel Osborn & Co.; W. 
G. Pye & Co.; Gent & Co., Ltd.; Stella Lamp Co.; L. G. 
Hawkins & Co.; Itonia Gramophones; Collinson Precision 
Screw Co.; Worthington Simpson, Ltd.; “Radio for the Mil- 


Established 1923 


PERSONNEL AND CHIEF CHARACTERISTICS OF BRITISH AGENCIES 


lion”; Centaur Chemical Co.; Artistic Publishing Co.; J. J. 
Armfield & Co., Ltd.; Colvern, Ltd.; Dale Institute; John 
Ireton & Co., Ltd.; J. C. Muller; Mr. Lewis Orme; Messrs. 
Rectopede; Rondo Co., Ltd.; A. Sulka & Co., Ltd.; Picker- 
ings, Ltd. This firm has had an extensive hand in the de- 
velopment and growth of the electrical and radio industry, 
and though today they are the largest technical advertising 
agency in London, their interests extend successfully into many 
fields, widely separated from the marketing of technical prod- 
ucts. 


ASHBURNERS, Ltd. 

10, Piccadilly, Manchester 

Inc. Practitioners of Advertising. 
Hersert S. ASHBuRNER, Director; in advertising business since 
1890, first as representative, later as agent, specializing for 
years in textile advertising, proprietor of Textile Information 
Bureau. ArtHurR G. Parker, Director, six years with agency. 
No accounts accepted for alcoholic beverages, or any that 
involve gambling, or anything of doubtful character. It has 
played a part without question in the development of textile 
advertising, but it is by no means confined thereto. It offers a 
very full service and if desired is always ready to organize 
for its clients an advertising department. 


Established 1895 


o 


E. W. BARNEY, Ltd. Established 1924 
Central House, Kingsway, London, W.C.2 
Inc. Practitioners of Advertising. 
E. W. Barney, Director, over 30 years in advertising, Es- 
tablished own advertising service agency at above address. G. 
Soons, Director, 27 years’ advertising experience. A. W. RusH, 
Director. Accounts handled by this agency are: British Broad- 
casting Co.; Calvert’s Carbolic Tooth Powder; Dunkley’s Baby 
Carriages; Stone’s Ginger Wine; John Hawkins & Sons, Ltd., 
Cotton Spinners; Gregg Shorthand; Holman’s Mining Machin- 
ery; Solignum Wood Preservative; Roneo Office Appliances: 


1 


CO wir rd 
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E. W. BARNEY, Ltd.—Continued 

Drysdale’s Rum and Coffee; Sandow’s Curative Institute, Ltd. ; 
Eugene Rimmel, Ltd., Perfumes, etc. Thoroughly and efficiently 
organized to handle all classes of National advertising, includ- 
ing the press and all forms of outdoor publicity. 


Ss. H. BENSON, Ltd. Established 1893 
Kingsway Hall, Kingsway, London, W.C.2 
lnc. Practitioners of Advertising. 
Puitir vpE G. Benson, Governing Director. CHas. H. FENN, 
O. W. Greene, K. G. Jayne, G. W. Knicut and A. H. WELLs. 


BERTRAM DAY & CO., Ltd. Established 1911 
9 and 10, Charing Cross, London, S.W.1 

BertraAM Day, Managing Director. General advertising agents 
specializing in film publicity, wireless, exhibitions, market 
research and sales organization. Organizers of first radio 
exhibitions in London and Manchester. Appointed official 
advertising agents to H. M. Stationery Office, 1928. 

CHARLES BIRCHALL, Ltd. Established 1844 

17, James Street, Liverpool 

C. H. BircHALL, Managing Director. Ww. CoLEBouRNE, Man- 
ager of advertising agency. Has had experience as buyer, 
traveler, etc., followed by newspaper experience with E. Hul- 
ton Co. and own agency, which was merged into that of C. 
Birchall, Ltd., in 1913. Twenty-five years’ experience. Ac- 
counts handled by this agency are of all types, legal and 
municipal, shipping, etc. Specialists in store advertising and 
handle that ot some of the largest stores in the North. They 
are the oldest agency in the provinces, fully equipped with 
copy and designs department and in conjunction with the print- 
ing department of the firm are able to set up ads and stereo 
under personal supervision and also specialize in the produc- 
tion of booklets, folders and direct-mail literature. 


THE HOLFORD BOTTOMLEY ADVG. SERV., Ltd. 
Established 1919 
23, King Street, Cheapside, London, E.C.2 
lnc. Practitioners of Advertising. 
W. Ewart Ruste, Director. Advertising experience: Spe- 
cial publicity for the National War Savings Committee. Shares 
with Mr. Burnley Jones complete charge of service to all 
Holford Bottomley Service clients. C. BuRNLEY JonEs, Di- 
rector, 32 years’ experience. Since then in partnership with 
Mr. Rumble in the direction of The Holford Bottomley Ad~ 
vertising Service, Ltd. Among the accounts handled by this 
agency are: Arrol-Johnston & Aster Cars; Battersby Hats; 
Brasted Pianos; Kingsway Shirt & Pyjamas; Galloway Motor 
Cars; “His Master’s Voice’; “Pheasant” Margarine; “Olva” 
Soap; Price’s Lavender Soap; Rogers Pianos; Riddels, Ltd., 
(Belfast) (Hardware Merchants); etc. This agency estab- 
lished a reputation for handling efficiently many of the most 
successful national publicity campaigns that have been con- 
ducted in this country. The agency is equipped to deal with 
every phase of advertising including financial and commer- 
cial publicity, propaganda, posters, printing, etc. 


T. B. BROWNE, Ltd. Established 40 years 

163, Queen Victoria Street, London, E.C.4 

Inc. Practitioners of Advertising. 
Grorce A. Castie, Director and General Manager. Lieut. 
Cort. T. B. Browne, OBE., Chairman. C. M. Browne and 
Lirut. Cor. J. T. Wootrycn Prrowne, Directors. Branch 
Offices: Manchester, 52, Cross Street; Glasgow: 65, Bath 
Street; New York: French Building, 551, Fifth Avenue, at 
45th Street; Sydney: Bank of Adelaide Chambers, George and 
Margaret Streets, Sydney. Paris, Representant: M. R. Drian- 
court, 38 Rue du Louvre, Paris. Staff: over 200. Business: 
advertising agents, photo-etchers, electrotypers, stereotypers, 
trade-mark agents. All branches of newspaper, magazine, bill- 
posting and general advertising. They publish annually “The 
Advertisers’ A.B.C.,” the standard advertisement directory of 
the world’s press. 


CARLTON PUBLICITY, Ltd. Established 1918 

etry House, Great Queen Street, Kingsway, London, 

“Cee 

A. A. Martin, Chairman, and W. T. Wattace, Director, 
joint founders of Carlton Studios, Ltd. Twenty years’ prac- 
tical experience of creative advertising. Corry Hurry, man- 
aging Director, late general advertising manager of Lever 
Bros., Ltd., Portsunlight. Handled all Lever products. Ac- 


counts handled by this agency are: Rinso, Hudson Soap, War- 
ing & Gillow—all departments; John Sharmon & Sons (clo- 
thing), Cellon, Ltd. (Cellulose Lacquers), Shapsyl and a 
number of others. 


SAMSON CLARK & CO,, Ltd. Established 1896 
57-61 Mortimer Street, London, W.1., Temple Court, 
— Vic., and at 79-81, Pitt Street, Sydney, N. 

. W. 
Inc. Practitioners of Advertising. 

J. A. Reynotps, J. G. P. Hunt, E. M. Woop, and A. O, 

RicHARDSON, Directors. English Staff 50. Specialize in 

branded proprietary lines retailed by drug stores. Special 

experienced branch for textile advertising. Accounts include 

Kolynos, Aspro, Apem Cameras, Rajar Films, Genoxide, Min- 

tips, Triplex Grates, Melox, Savonys Soap and many of the 

larger London retail stores. 


W. S. CRAWFORD, Ltd. 
233, High Holborn, London, W.C.2 
Inc. Practitioners of Advertising. 

Sir WittrAMm Crawrorp, K.B.E., Governing Director. Muss 


Established 1914 


_ F. Sanester, Managing Director. ArtHur Bockett, Director. 


J. B. Rem, Secretary. This agency has a branch office estab- 
lished in Berlin—Address: Crawfords Reklame Agenture 
G.m.b.H. Berline, W.8. 


GEORGE CUMING, Ltd. 
125, High Holborn, London, W.C.1 


ALFrED Aviss and H. B. Tuurcoop, Directors. Grorce Cum- 
ING, Managing Director. Twenty years’ experience. Accounts 
handled by this agency are: Aladdin Incandescent Paraffin 
Lamps; Gilbert Toys; Nonn (Nerve Food) ; Connaught Motor 
& Carriage Co., Ltd. (Coach Builders and Distributors for 
Armstrong Siddeley) ; King Hall, Ltd. (Chrysler Distributor), 
etc. This is a complete service agency. 


D. C. CUTHBERTSON & CO., Ltd. 
120, Blythswood Street, Glasgow 


Ine. Practitioners of Advertising. 


D. C. CutHpertson, Managing Director, was for many years 
with Scrimgeour’s Agency in Glasgow, thereafter Northern 
Representative for Messrs. T. B. Browne, Ltd., thereafter 
Northern Manager for H. Powell Rees, Ltd, and W. H 
Smith & Son. Accounts handled by this agency are: Esse 
Stoves, Colombian Cooker, Scotch Wool & Hosiery Stores, 
“Stand Fast” Whisky, Gray Dunn’s Biscuits, Younger’s Alloa 
Ales, Standard Life Assurance Co., Symington’s Coffee, Fairy 
Dyes, Annacker’s Sausages, MacBrayne’s Tours, Dundee, Perth 
& London Shipping Co., Aberdeen Steam Navigation Co., 
“Keltic” Shoes, etc. It is the leading service agency in Scot- 
land. All the directors have had wide experience in the han- 
dling of national accounts. 


PAUL E. DERRICK ADVG. Agency, Ltd. 

Established in London 1895 

136 Regent Street, London, W.1 
Inc. Practitioners of Advertising. 

Pau. E. Derrick, Managing Director, founder of the agency, 
first established in New York, 1894, previous to 1894 advertis- 
ing manager of American weekly and monthly magazines. 
E. M. I. Buxton, F.I.P.A., Director and General Manager of 
the agency since 1919. AsHiey R. Courtnay, .F.I.P.A., Di- 
rector, formerly acting advertising manager ta the General 
Electric Co., Ltd. Epgar A. Crew, F.I.P.A., Director. The 
Derrick Agency provides a full advertising service including 
merchandising counsel and market research, press advertising, 
outdoor publicity, printing. Operates in Great Britain and 
Ireland, throughout the British Colonies and Dominions, and 
the continent of Europe. Among the accounts exclusively 
handled are the following: W. & T. Avery (weighing ma- 
chines), Bell’s United Asbestos Co., Ltd., “Big Tree” Wines, 
Bols Gin and Liquers, Burroughs Adding Machines, Com- 
munity Plate, Dexter Weatherproofs, “Dulcetto” Gramophones, 
Evans’ Pastilles, Fada Radio, R. W. Forsyth (Gentlemen’s 
Outfitter), Fox’s Puttees and Woolens, Freeman Hardy & 
Willis, Ltd. (shoe manufacturers), Fry’s Cocoa and Choco- 
lates, Heinz 57 Varieties, Homepride Self-Raising Flour, 
“Johnnie Walker” Whisky, Klinger Silk Stockings, Lincoln 
Bennett Hats, Liverpool Virus, London Brick Co. and Forders, 
Ltd., Mellowes Metal Windows, Peto & Radford Accumu- 
lators, Milkaroni, “Presotim” Super Wood Preservative, Price’s 
“Motorine,” Candles and Oils, Quaker Oats, Revelation Suit- 
case Co., Ross’ Mineral Waters, Shoolbred’s (Department 
Store), Tootal Broadhurst Lee Co., Ltd., (Branded Cotton 
Fabrics), Pyramid and Lissue Handkerchiefs, Tobralco, etc. 


Established 1926 


Established 1918 
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DIXON’S WESTEND ADVG. AGCY., Ltd. 
195, Oxford Street, London, W.1 


Inc. Practitioners of Advertising. 


Tuomas Drxon, Managing Director. J. W1L~More Drxon, 
ARTHUR PoweELL, C. W. SAUNDERS and C, Ciark, Directors. 
Accounts handled by this agency are: Chiswick Polish Co., 
Ltd., (of Cherry Blossom and Mansion Polish fame), Colum- 
bia Graphophone Co., Ltd. Marshall Patent Mattress Co., 
Ltd., The Dictaphone Co., Ltd. B. S. A., Ltd., Daimler Co., 
Ltd., Riley (Coventry), Ltd., Ampico, Ltd., Sir Hbt. Marshall 
& Sons, Ltd., etc. 


DORLAND ADVERTISING, Ltd. Established 1906 
Dorland House, 14, Regent Street, S.W.1. London, 
Paris, New York, Atlantic City, Buenos Aires, Rio de 
Janeiro. 

GeEoRGE WILLIAM KetTTLe, Managing Director. ALFRED ERIC 

Hate, Director and General Manager. Jut1an D. Marks, 

Director and Chief of City Offices. This agency serves a 

number of important accounts, including Anglo-American Oil 

Co., Ltd, A. J. Caley & Sons, Ltd., Wakefield Castrol, Hotel 

Cecil, Edison Swan Electric Co., Ltd., Citroen Cars, Mappin 


Est. 1878 


& Webb, Darwin Razor Blades, Tanqueray Gordon & Co., - 


Trufood (Lever Bros.), United States Lines, Kellogg Co., 
Royal Typewriters, Hudson-Essex Motors, Sheaffer Pens and 
Pencils, Stetson Hats, Packard Cars, Gillette Safety Razor Co. 


ERWIN, WASEY & CO., Ltd. Established 1919 
King’s Buildings, Dean Stanley Street, London, S.W.1 


R. F. Crarx, Managing Director. This agency has their own 
organization established in ten European countries and is part 
of the American organization of Erwin, Wasey & Co., Chicago 
and New York. Among the accounts handled in Great Britain 
are Hoover Suction Sweepers, Ford Motor Cars, Goodyear 
Tires, Frigidaire Electrical Refrigerators, Carnation Milk, 
Eversharp Pencils, Hinds Honey and Almond Cream, Mus- 
terole, Forhan’s and others. 


ERWOODS, Ltd. Established 1895 
30, 31, 32, Fleet Street, C.E.4, London, and 162, Faubourg, 
Poissoniére, Paris 


Inc. Practitioners of Advertising. 


VERNON J. ReEvevey, Director, has had 40 years’ of experience; 
with this firm since its inception. W. J. Firzceraup, Director. 
Eric Fietp, Director, agency experience since 1905. Editor of 
Printers’ Ink (English Edition), advertising manager, Caxton 
Publishing Co.; advertising manager, “The Times.” Accounts 
handled by this agency are: Chesterfield Cigarettes, Welch’s 
Grape Juice, Borden’s Milk, Premier Salad Dressing, McCoy’s 
Cod Liver Extract Tablets, Auburn Cars, Pennsylvania Rail- 
road, Paris Garters, Dr. -Blosser’s Cigarettes for Catarrh, 
Mercolized Wax, McWNeill’s Roofings, West Electric Hair 
Curlers, Parmint, Glico Petroleum, Jordan Cars, Old Orkney 
Whisky, Muller Nutrient, Stallax Shampoos, Orlex Hair Dye, 
etc. Ever since its inception the firm has devoted great atten- 
tion to overseas advertising and now has relations in every 
civilized country. 


FORBES, KEIR & BULLEN, Ltd. 
43, Renshaw Street, Liverpool 
Members of the Incorporated Institute of Practitioners of 
Advertising. 

Cartes Forses Ker, Director, has had 18 years’ experience. 

General specialist in foodstuffs and men’s wear. CrectL HucH 

Butien, Director, 16 years general specialist in motor cars 

and ladies’ wear. Accounts handled by this agency are: Hoo- 

sier Kitchen Cabinet, Gibson Refrigerator (American), Eng- 
lish Margarine Works, Ltd., Dunragit Food Products—includ- 
ing “Britox” Beef Suet; Irwins (Multiple Shop Grocers—160 
branches); Donegals (Multiple Shop Tailors—80 branches) ; 

International Products Corp., Ltd., Grocer’s Cake Co., Pex- 

wear Overalls, Dr. Scholl’s Foot Comfort Service; Fairrie & 

Co., Ltd. (Sugar Refiners), White Bros. Scotia Flour. 


Established 1919 


JOHN FURNESS & CO., Ltd. 

Lloyds Bank Building, Bold Street, Liverpool 
Joun Furness, Chairman and Managing Director. Incor- 
porating Charles Birchall, Ltd. 17, James Street, Liverpool, 
the oldest established agency in the provinces. This agency 
handles accounts of all types—shipping, legal and municipal, in 
addition to stores and proprietary lines, etc. They are fully 
equipped to deal with the branding, marketing and advertising 
of foodstuffs, engineering and textiles, in all their branches. 
Telephone number, Royal 4903/4. Telegrams “FORADS.” 


S. T. GARLAND ADVERTISING SERVICE _Est. 1853 
14-18, Brook Street, London, W.1 


Sipney T. Garvanp, late advertising manager of Selfridge 
& Co., Ltd., and advertisement manager of the Daily Mail. 
Previously connected with the textile industry. 


GODBOLDS, Ltd. Established 1909 

1, Clement’s Inn, Strand, London, W.C.2 

Inc. Practitioners of Advertising. 
Ernest H. Gopzotp, J. W. MoLtony and W. H. J. SHort, Di- 
rectors. Accounts handled by this agency are: Armstrong 
Siddeley Motors, Ltd.; Sir W. G. Armstrong Whitworth Air- 
craft, Ltd.; Abingdon Works, Ltd.; Bowden Wire, Ltd.; 
British Ignition Apparatus Association; Briton Ferry Chemical 
& Manure Co., Ltd.; Enfield Cycle Co., Ltd.; Joseph Gundry 
& Co., Ltd.; Hardy-Spicer & Co., Ltd.; Hickson & Partners, 
Ltd.; The Ironite Co., Ltd.; International Harvester Co. of 
Great Britain, Ltd.; Keeling & Walker, Ltd.; Klaxon, Ltd.; 
Lewis & Tylor, Ltd.; M. L. Magneto Synd., Ltd.; Relay 
Automatic Telephone Co., Ltd.; A. Schrader’s Son, Inc.; 
Standard Motor Co., Ltd.; Sterling Telephone & Electric Co., 
Ltd., etc. This agency gives personal service to manufac- 
turers of technical products. 


GORDON & GOTCH, Ltd. Established 1853 
Gordon House, 75, Farrington Street, London, E.C.4 
Inc. Practitioners of Advertising. 

A. W. Gotcu Berritt, Managing Director. Lesitre W. Ber- 

RILL, CHARLES Payne, W. A. WoopincTon, Directors. Spe- 

cialize in overseas advertising. -There are ten Gordon & Gotch 

houses in Australia and New Zealand, two in Canada, agencies 
in South Africa, and representatives in all principal countries. 


GREENLY’S, Ltd. Established 1918 
5, Chancery Lane, London, W.C.2 
Inc. Practitioners of Advertising. 
A. J. Greenty, F.I.P.A., Managing Director. Author of 
“Psychology as Sales Factor.” Frepx. E. Bau, F.I.P.A,, 
Director. R. FirzceraAtp Bernarp, F.I.P.A., Director. F. H. 
Wuite, Director. Finance and Accountancy. Accounts han- 
dled by this agency are: Carreras Brands of Cigarettes and 
Tobaccos, McNish’s Whisky, Cement (combination of five 
large firms), Paramount Pictures, O. K. Sauce, Osram Water 
Valves, etc. 


JOHN HADDON & CO. Established 1814 
11 and 12, Salisbury Square, Fleet Street, E.C.4 
Inc. Practitioners of Advertising. 
Water Happon and HucH Evan Smira, Difectors. <Ac- 
counts handled by them are: Imperial Tobacco Co. (of Great 
Britain and Ireland), Ltd., British American Tobacco Co., 
Ltd., Mabie Todd & Co., Ltd., Allen & Hanbury’s, Ltd., Hovis, 
Ltd., Humber, Ltd., H. W. Gossard Co., Ltd., Havana Cigar 
& Tobacco Factories, Ltd., etc. They specialize in press adver- 
tising campaigns in all parts of the world. Associate companies 
or agents in most of the chief centres of commerce. 


HERITAGE PETERS ADVG. SERV., Ltd. 

Coventry 

Inc. Practitioners of Advertising. 
Jonn Herirace Peters, Founder, Principal and Managing Di- 
rector. Experienced in photo-engraving, commercial art, print- 
ing and advertising. Handle many leading motor car and allied 
accessory accounts. This agency was founded to render spe- 
cialized service to firms engaged in the motor engineering and 
allied trades. It does not accept business outside its specialized 
field which embraces motor cars, motorcycles, cycles and acces- 
sories, petrol, oils, tires, commercial transport and everything 
connected with motoring, marine and aircraft, electrical and 
wireless goods. General engineering and machine tools. 


CHARLES F. HIGHAM, Ltd. Established 1908 

Imperial House, Kingsway, London, W.C.2 
Sir CHartes HicHam, Sole Director. Spent all his life in 
advertising—15 years in the United States. Accounts handled 
by this agency are: Dunlop Rubber Co.; India Tea; Imperial 
Chemical Industries; Wolsey, Ltd.; Nugget Polish Co.; United 
Drug Co.; Parker. Pen Co.; Ever-Ready and Gem Razor, 
and 30 other first-class accounts. A service agency handling 
one client in each line of business. 


HOWAT ADVERTISING SERVICE, Ltd. 
111, Union Street, Glasgow 


T. Craston THomson, Chartered Accountant. Donato Howat, 
Managing Director, founded this service in 1911 and supplied 


Est. 1913 


Est. 1911 
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MARKETING IN THE 
BRITISH EMPIRE 


Fassett & Johnson Ltd., 
offer a-complete Marketing, 
Selling and Distributing 
Organisation of many years’ 
reputation and standing in 
GREAT BRITAIN, 
AUSTRALIA, 
NEW ZEALAND, 
SOUTH AFRICA. 
Also on the CONTINENT 
OF EUROPE. 
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86, 88 & 90. Clerkenwell Road, London, E.C.1. 


Fassett & Johnson Ltd., specialise in the Marketing of Proprietaries 
and Branded Goods, Pharmaceutical Preparations, Toilet Requisites, 
Grocery and Hardware Products in the above Territories. 


Every Branch directed by capable and 
experienced Managers. 


A large outdoor sales force. 


A thorough knowledge of the markets of 
territories covered. 


Ample warehouse facilities in all the large 
centres. 


a 


36-40, Chalmers Street, SYDNEY. 


FASSETT & JOHNSON LTD. 


86, CLERKENWELL ROAD, LONDON, E.C.1, 


AUSTRALIA: NEW ZEALAND: SOUTH AFRICA: 


36-40 Chalmers Street, 89, Custom House Quay, 15, Bree Street, 
SYDNEY, N.S.W. WELLINGTON. CAPE TOWN. 
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HOWAT ADVERTISING SERVICE, Ltd.—Continued 


advertising to the following world-famous firms: J. Lyons & 
Co., Ltd., London (directed all their advertising for a period 
of 9 months); also worked for Imperial Tobacco Co. (ot 
Great Britain and Ireland), Ltd.; Singer Mfg. Co., Ltd.; the 
Civic Pipes (F. & J. Smith Branch); Castlebank Dyeworkcs ; 
Lang’s Bread; Stevenson’s Bread. Unlike any other provin- 
cial agency this firm has given service to many of the largest 
corporations in Britain. 


IMPERIAL ADVERTISING AGENCY Est. 1920 
(Imperialads, Ltd.), 60, Strand, London, W.C.2 


F. J. McGtoin, Managing Director. This agency handles some 
of the best known national accounts in the British Isles, a 
number of which have associations with the Colonies. Does 
not handle competing accounts. 


INDUSTRIAL PUBLICITY SERVICE, Ltd. Est. 1918 
4-7, Red Lion Court, Fleet Street, London, E.C.4 


LieweEtLtyn B. Atkinson, Chairman. T. C. Exper, Managing 
Director, 25 years’ experience in financial and commercial pub- 
licity. C. J. pe B. SHERINGHAM and R. H. W. Hope, Di- 
rectors. This agency is familiarly described as Il. P. S. It 
has over 30 regular clients on its books whose advertised 
products cover a very wide range of manufactures and services. 
The agency has given special service in community advertis- 
ing, particularly on behalf of the electrical industry and the 
telephone. 


KENNY’S ADVERTISING AGENCY Est. 1899 
Irish Advertising Headquarters, 65, Middle Abbey Street, 
Dublin 

Kevin J. Kenny is the Governing Director. W. Victor 

Brown, the agency’s Art Director. Awarded first prize in the 

Pictorial Press Competition of the Royal Dublin Society’s 

National Art Exhibition, 1927. P. L. McEvoy started in 

Kenny’s 1927. In his present capacity, he now controls the 

advertising of one of Dublin’s leading departmental stores. 

Miss Connery has been with the agency for a great many 

years. W. Brown, Sr., has behind him the experience of more 

than thirty years’ service in railway and governmental admin- 
istrative departments. Gorpon E. KEL Ly, is one of the younger 
school of Irish advertising men, who, prior to becoming asso- 
ciated with Kevin J. Kenny, had experience as a commercial 
traveler, and in the public service, as well as formerly being 
identified with the publicity staff of an American film cor- 
poration for some years. This organization has served the 

British and Irish governments as sole agents; Dublin Corpora- 

tion; University Colleges of Dublin, Cork, and Galway; Great 

Southern Railways (Ireland); Irish-American Oil Co., Ltd.; 

Cairnes Ales, Drogheda; Cadbury’s, Bournville; Powder’s 

Whiskey; Limerick Steamship Co.; Urney. Chocolates, Dub- 

lin; and many others whose names are household words. Clients 

number over three hundred, and represent practically every 
field of advertising activity. 


LONDON PRESS EXCHANGE, Ltd. Established 1892 

108-111, St. Martin’s Line, London, W.C.2 

Inc. Practitioners of Advertising. 
Recinatp J. Sykes, Managing Director; Percy C. Burton, 
Director; Stantey J. Fay, Director of Production; Mayor 
G. Harrison, Director; Lestic Harwoop, Director; CHARLES 
W. Hosson, Director of Production; CoLtonet P. Izop, Director 
in charge of Financial Advertising. H. R. McLatcuir, Di- 
rector. Sir LAwrence Weaver, Director in charge of Co- 
operative Advertising. W. L. Wupic, Director. Over 150 
accounts, including important national advertisers, are handled 
by this agency. Includes special departments for cooperative 
advertising and financial advertising. Associated with Pub- 
licity Arts, Ltd. (printing), Outdoor Publicity (poster adver- 
tising), and Publicity Films, Ltd., (film advertising). 


LORD & THOMAS, Ltd. Established 1922 

Surrey House, Victoria Embankment, London, W.C.2 
A. D. Lasker, THomas F. Locan, Ratpx V. Sottirt, D. E. 
BrunpAGe, and NorMAn H. CLeMeNce, Directors. Recog- 
nized as full service agency by all British publishers. On the 
recommendatory list of the United Billposters’ Association. 
Conducted under American management with British staff on 
the general principle of adapting American advertising methods 
to British merchandising and advertising conditions. Accounts 
handled are: The Palmolive Co. (of England), Ltd.; Wrigley 
(sales), Ltd.; Shel-Mex, Ltd.; The Pepsodent Co.; T. H. 
Harris & Sons, Ltd.; Studebaker (England), Ltd.;: Durham- 
Duplex Razor Co., Ltd.; J. Wix & Sons, Ltd. (billposting) ; 


Northam Warren Corp. (Creme Elcaya) ; Holeproof Hosiery 
Co.; Mary T. Goldman Co.; H. S. Whiteside & Co., Ltd.; 
Gilbert Limited; Kotex Co.; Van Ess Laboratories. 


LYNCH’S ADVG. & PUBLICITY SERVICE § Est. 1919 
8, D’Olier Street, Dublin 


SEAN Lyneu, Director, 10 years’ experience. Accounts han- 
dled by this agency are: government, corporation, public bodies, 
insurance companies, etc. Specializes in Irish industrial and 
bilingual advertising. 


McCONNELL’S ADVERTISING SERVICE Est. 1914 
Publicity House, Great Brunswick Street, Dublin 


Inc. Practitioners of Advertising. 


CHARLES Epwarp McConneLL, Principal. Now owner of 
McConnell Hartley, Ltd., the only distributor of advertising 
films in [reland. Accounts handled by this agency in Ireland 
are: Wincarnis, McCoy’s Tablets, Odol Dentifrice, Nugget 
Shoe Polish, Shell Motor Spirit.and Oils, Paddy Flaherty 
Whisky, Renault Cars, Irish Tourist Assn., Atkinson’s Irish 
Poplin, Keillers’ Jams, Cross & Blackwell, Berger Paints, 
Jacob’s Biscuits, Dublin Gas Co., Reducine Horse Remedy, 
Matterson’s Bacon & Sausages, Lee Boots and Shoes, Rown- 
tree’s Cocoa and Chocolates, etc. This agency is equipped to 
give a complete modern service including market research, 
copywriting and art work. Owing to its intimate knowledge 
of Irish conditions it controls the Irish advertising of many 
important British manufacturers. 


MATHER & CROWTHER, Ltd. 
New Bridge Street, London, E.C.4 


Inc. Practitioners of Advertising. 


H. L. Maruer, E. L. Matuer, W. H. Carr and A. H. Simp- 
son, Directors. The accounts handled by this agency include 
Huntley & Palmers, Ltd, McDougall’s Flour, Symington’s 
Soups, H. P. Sauce, Hall’s Wine, Sanatogen, Formamint 
Genasprin, Achille Serre, Ardern’s Sewing Cotton, John 
Noble’s Costumes, H. J. Searle & Sons, Gallaher, Ltd., Cana- 
dian National Railways, Corporation of the City of London, 
Fruit Brokers’ Federation, Norwegian Brisling, Greek Govern- 
ment, etc. Leading agents in the City of London, possessing 
a complete organization for handling all branches of advertis- 
ing. The agency specializes in newspaper advertising, domes- 
tic and oversea, street posters, omnibus, railway and tram 
advertising. Printing works controlled and owned by company. 


Established 1850 


C. MITCHELL & CO., Ltd. Established 1837 
Mitchell House, 1 and 2, Snow Hill, London, E.C.1 
Inc. Practitioners of Advertising. 

L. O. Jonnson, Chairman. JAmeEs Stronc, Managing Direc- 

tor. E. E. Gray. Staff numbers eighty. This agency spe- 

cializes in the advertising of grocery, chemical and drug lines. 

In addition to handling advertising in Great Britain and Ireland, 

this agency has a large connection in Australia, New Zealand, 

South Africa, India and the British Possessions, and also in 

all the European countries. Among the American accounts 

served by this agency are Gillette Safety Razors, Sloan’s Lini- 
ment, National Radiator, Cuticura, Danderine, Ingersoll 

Watches, Diamond Dyes, Mulsified Cocoanut Oil Shampoo. 

For further information see page 358. 


MORISON’S ADVG. AGENCY (HULL), Ltd. Est. 1893 
7, Albion Street, Hull, Yorkshire and 160a, Fleet Street, 
E.C.4 
Inc. Practitioners of Advertising. 

Ernest Morison. Director, published first British advertising 

publication, “Publicity,” in 1897. Experience in all forms of 

advertising. ArtHuR TAyLor, Director, 30 years with agency. 

Lewis C. STEPHEN, Director, accountancy executive, 27 years 

with agency. A “pioneer” provincial agency which has firmly 

established itself as one of the soundest agencies giving “serv- 
ice” in advertising, marketing, distribution, etc. Has its own 
billposting, sign writing, ticket writing, printing plant, now 
carries numerous national campaigns and has successful Lon- 


don office. Clients’ connections range from thirty years. 


NASH & ALEXANDER, Ltd. Established 1923 
Kingsway House, 103, Kingsway, London, W.C.2 


Inc. Practitioners of Advertising. 


W. A. Avexanper, A.I.P.A., J. G. Jackson and E. J. Mort- 
son, A.I.P.A., Directors. All forms of general advertising 


undertaken, but specialists in engineering, wireless, fabrics, 
confectionery and medicinal advertising. 
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G.$.ROYDS LTD. 


ARE PRIVILEGED TO CONDUCT 


THE BRITISH ADVERTISING OF 


* 
“ 


S. ROYDS LTD., WELLINGTON HOUSE, 125/130 STRAND, LONDON, ENGLAND 


CELANESE FABRICS 


HIND'S HONEY AND ALMOND CREAM 


KLEINERT'S SPECIALITIES 
LLOYD LOOM FURNITURE 
MARSHOL ANTISEPTIC 
NASH CARS 


ROGER & GALLET PERFUMES 
AND 


AMAMI SHAMPOOS 
AMPLION RADIO PRODUCTS 
BONDMAN TOBACCO 

BOYD PIANOS 

BRITISH MUSIC STRINGS 
DECCA GRAMOPHONES 
FENWICK’S OF BOND STREET 
KOH-I-NOOR TOOTHBRUSHES 
THE LONDON SHOE CO., LTD. 
MONSOL PRODUCTS 

ROSE'S LIME JUICE 

SUMMIT CIGARETTES 

WREN’S SHOE POLISHES 
ZIG-ZAG CIGARETTE PAPERS 
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ALFRED PEMBERTON, Ltd. 
187, Piccadilly, London, W.1 


Inc. Practitioners of Advertising. 


A.rrep PEMBERTON, Managing Director. Late advertising man- 
ager of the London Times and late of the Tatler, thorough 
experience in newspaper production on advertisement side. G. 
ReEnbDEL Bisnop, Legal Adviser. J. G. BorreLt, General Man- 
ager, for many years chief buyer to the London Press Ex- 
change. This agency serves many leading national accounts 
including: Cerebos, Ltd.; Clyno Engineering Co.; Cantilever 
Shoe Co.; Champion Spark Plug Co.; Columbia Phonograph 
Co. (service only) ; Black & Decker, Ltd.; Bristol-Myers Co., 
etc. Has a complete studio service maintained. 


POOLS ADVERTISING SERVICE, Ltd. 

180-1, Fleet Street, London, E.C.4. Branch Offices: 65, 

London Wall, London, E.C.1 and 1, Princess Street. 

Albert Street, Manchester. 

Inc. Practitioners of Advertising. 
GeorcE Murray, Director. A. Roruery, Director. Have con- 
ducted the publicity of many of the largest advertisers of the 
period. Accounts handled by this agency are: 4711 Eau de 
Cologne, Galloways Cough Syrup, Lionel Powell International 
Celebrity Concerts, London and Provinces, Clara Butt London 
and Provincial Concerts, McLintock’s Down Quilts, Reville, 
Ltd., Court Dressmakers, Clark’s College, London and Prov- 
inces; Booth’s Distilleries, Ltd.; Car & General Insurance 
Corporation; Fuller Horsey Sons & Cassell; Chappell & Co., 
Ltd., music, pianos; and many other large advertisers. This 
agency is well experienced in all forms of general advertising. 


Established 1924 


F. C. PRITCHARD & PARTNERS, Ltd. Est. 1919 

6, Buckingham Street, Adelphi, London, W.C.2 

Inc. Practitioners of Advertising. 
FLeetwoop PritcHarD, Managing Director. S1ncLarr Woop. 
In charge of “Market Investigation” department Lever Bros. 
until 1924 when he joined this business as director.. Accounts 
handled by this agency are: Polytechnic Touring Association, 
Ltd.; Johnson & Johnson (Great Britain), Ltd.; Venesta, Ltd. ; 
Arch Preserver Shoe, Ltd.; W. A. & A. C. Churchman; 
Drysdale & Co., Ltd.; Scottish Widows & Life Assurance 
Society; Gordon (England), Ltd.; Associated Bookbuyers Co. 
. This business specializes in the making of marketing plans. 
Conducts national and sectional market investigations. Fully 
organized to give advertising service of every kind. 


FREDK. E. POTTER, Ltd. Established 1897 

Imperial House, Kingsway, London, W.C.2 
Inc. Practitioners of Advertising. ; 
Frepk. E. Potrer, Governing Director. Established agency 32 
years ago, after having served as manager 7 years in an adver- 
tising agency, with commercial experience prior to that. F. 
Howarp Porter, Managing Director. Ten years with agency. 
MontacuE W. Mippteton. Director, 30 years’ active experience 
in advertising. Handles some of the largest British accounts, 
also the advertising of leading United States firms in Great 
Britain. CHartes W. BasurortH, Director, 31 years with the 
agency. Ernest A. Ratciirre, Director, 26 year#with agency. 
Copywriter and contact man. Originator of most successful 
insurance advertising in England. These are associated with 
a large and experienced staff. Accounts handled by this agency 
are: Dennison Manufacturing Co., Ltd.; Jenkins Bros., Ltd.; 
K. O. Cereals Co., Ltd.; Libby, McNeill & Libby, Ltd.; O- 
Cedar, Ltd.; Pelman Institute, Ltd.; Mrs. Pomeroy, Ltd.; 
Pyrene Co., Ltd.; Ruberoid Co., Ltd.; Waterman’s Ideal Foun- 
tain Pens, Sun Life Assurance Co. of Canada; Youma (Eng- 
land), Ltd.; Dixon’s Pencils; Line’s Pedigree Prams; Sun- 
beam Cycles; Pirelli Tires; Suchard’s Chocolate; United States 
Playing Cards; Cornhill Issues, Ltd.; and many others. This 
agency enjoys reputation for service and integrity. Has ex- 
tensive practice in handling advertising of leading American 
firms in this country. Will not accept liquor, medicated wines 
or ballot advertising. 


G. S. ROYDS & CO., Ltd. Established 1927 
Wellington House, 125-130, Strand, W.C.2 


Gro. S. Royps, Director, joined Osborne-Peacock Advertising 
Agents, Manchester, London and Glasgow, in 1912. After 
experience in all three offices joined John Noble, Ltd. (Brit- 
ain’s largest mail-order house) as advertising manager. After 
war service returned to Osborne-Peacock, Manchester, in 
charge of copy departments. In 1920 appointed general man- 
ager, London office Osborne-Peacock. which organization was 
turned into a new company in 1927. Purup FE. Hit, Director, 


Chairman, Taylors (cash chemists) Trusts, Ltd. and Veno 
Drug Co. and director of other well-known British under- 
takings. Louis NicHoxtas, Director, managing director of 
Beecham’s Pills and Estates, Ltd., and of the Wren Boot Polish 
Co. of Northampton. Accounts handled by this agency are: 
Amami Shampoos, Ambrosia Milk, Wm. Bailey & Sons, L. 
Rees & Co., Bondman Tobacco, Brownie Wireless, Celanese 
Fabrics, Dr. Cassell’s Tablets, Electrolux Refrigerators, Ger- 
molene, Greys Big, Klein Rubber Accessories, Koh-i-Noor 
Toothbrushes, Lloyd Loom Furniture, London Shoe, Orlik 
Pipes, Pascalls Confectionery, Renault Cars, Roger & Gallet 
Perfumes, Sarony Cigarettes, Simoniz, Tan-Sad Prams & Toys. 
For further information see page 365. 


SAWARD, BAKER & CO., Ltd. 
27, Chancery Lane, London, W.C.2 


Inc. Practitioners of Advertising. 


H. G. Sawarp, joint Managing Director. Is a member of the 
Council of the Institute of Incorporated Practitioners in Ad- 
vertising. Miss E. M. Woopyarp became: joint Managing Di- 
rector. ALEXANDER Cox, Directof since 1922. Was advertise- 
ment manager of “Glaxo” 1914-1921. W. H. Harrorp, Direc- 
tor since 1923. T. R. Parker, Director, with agency 23 years. 
F. R. Sarnty, Director: J. E. Watters, Director, 25 years 
in advertising. Among the products advertised by this agency 
are: J. & P. Coats, Ltd.; Threads—Clark & Co., Ltd.; Arti- 
ficial Silks, etc., Barker & Co.; Bodies for Rolls Royce and 
other cars; Vulcan Vehicles; Del Monte Canned Fruits and 
Vegetables; Ovaltine; Parozone; Groaten; Gibbs’ Dentifrice; 
Nil Simile Shoes; St. Margaret Hosiery and Underwear; Na- 
tional Bank; North British Rubber Co., Ltd. (clincher tires, 
etc.); A. Bourne & Co., Ltd.; Hey & Humphries; Walters’ 
“Palm” Toffee; Fitu Corsets; Younger’s Scotch Ales; Kerol 
Capsules; London School of Journalism; Gibbs’ Toilet Soaps; 
Reslaw Hats; Fortiphone; Lawes Wire Netting; Macdonald 
Smith “From Brain to Keyboard”; Kemp's Biscuits; Jecomalt; 
Bengue’s Balsam; Dunville’s Whisky; Haymills Houses; Far- 
row’s Tomato Ketchup; Iron Jelloids; Cristolax. A carefully 
planned organization capable of dealing with any selling prob- 
lem that comes before them. Equipped for national and inter- 
national campaigns, it has special staffs to deal with market 
research, space buying and rates, copywriting, studio work in 
all its branches, visualizing, printing, blocks and layouts (press 
room), records, outdoor publicity, films, etc., all under the con- 
trol of seven working directors. 


SELLS, Ltd. 

168, Fleet Street, E.C.4 

Inc. Practitioners of Advertising. 
ALFrep SELL, Chairman and Managing Director. Cuas. H. 
Sett, Director and Manager. Wwa. Taytor, Director and 
Secretary. Wm. Jerrrey, Director. This agency specializes 
in service accounts in all trades, as well as billposting, enameled 
signs, printing, etc. Among their accounts are: Reckitt & 
Sons, Ltd.; Beetham’s Larola; Raleigh Cycles; London County 
Council Tramways; Tourist Development Association of Egypt; 
Ner-Sag (Overseas), Ltd.; H. M. Government, and many 
other accounts of importance. 


SMITHS’ ADVERTISING AGENCY, Ltd. 
100, Fleet Street, London, E.C.4 


Inc. Practitioners of Advertising. 


Principal Director, Paimtip SmitH; other Directors, F. BEN- 
NeTT, J. Coore, LutHer SmitH, W. H. Botton. Accounts 
handled by this agency are: Allinson, Ltd.; Boots’ Pure. Drug 
Co.; Catesbys, Ltd.; Chivers; A. C. Fincken & Co.; Foster 
Clark; London Glove Co.; Pond’s Toilet Creams; Poulton 
& Noel, Ltd.; Ryder’s Seeds; Scholl Manufacturing Co.; 
Sharp’s Toffee; Radiation; Treloar, Twilfit, Whitaker Dyes; 
William’s Shaving Soap; W. J. Harris & Co., Ltd. 


SPOTTISWOODE DIXON & HUNTING, Ltd. Est. 1909 
Regent House, Kingsway, London, W.C.2 
Inc. Practitioners of Advertising. 

This agency is equipped to advise upon and handle appropria- 


tions of any size. They have special facilities for billposting 
and all outdoor publicity. 


STEPHENS ADVERTISING SERV., Ltd. 
1, New Court, Lincoln’s Inn, London, W.C.2 


J. G. Sternens, Director; experience for 15 years. A com- 
pletely self-contained service agency giving highly individual 
merchandising and advertising service to its clients, among whom 
are several big advertisers. 


Established 1899 


Established 1869 


Est. 1878 


Est. 1919 
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FOREIGN MARKETS 


oe “\ 


OUR OVERSEAS 
AND FOREIGN 
DEPARTMENT 
PRESENTS A 
COMPLETE 
SERVICE 


Special advettising cam- 
paigns are planned by 
those who have first-hand 
knowledge of local con- 
ditions. 


Expert marketing ad- 
vice is given. 


Information regarding 
Agents is supplied. 


The right agents for 
the right goods are care- 
fully selected by our ex- 
perts. 


Where necessary we 
actually sell your gouds 
for you. 


Special characteristics 
of local conditions are 
investigated if desired. 


A complete expert For- 
eign Service is at your 
command at all times. 


offer Big Opportunities 
for Increased Business 


l¢ the populated parts of the world there must be 
fresh markets for your merchandise. Whether it 
be the crowded Oriental East—the. busy West—the 
cold Northern spaces—or the sun-baked South, 
new possibilities for selling your goods must exist. 


But the foreign market cannot be approached from 
the same angle as the home market. It is an alto- 
i? different proposition and needs expert hand- 
ing. 

SELLS, LTD., of London, have for sixty years spe- 
cialized in foreign marketing and advertising, and on 
their staff are men who are familiar with the markets 
of the world. Men who know just what goods to 
offer, what sales arguments to employ, and what re- 


sults to expect. Manufacturers who wish to extend 
their Sales area should consult SELLS LTD. 


*Send us particulars of your product and mention the mar- 
kets that interest you. We will then study the possibili- 
ties of your product for foreign selling and give you our 
advice—FREE. This entails no obligation on your part. 


SELLS, LTD. 


ADVERTISING AGENCY 


Incorporated Practitioners in Advertising 


167-168 FLEET STREET 
LONDON, EC. 4. 


Tel.: Central 7651 (5 lines) Cables: Sell, London 
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STUART ADVERTISING AGENCY, Ltd. 
Kingsway House, Kingsway, London, W.C.2 

H. Sruart Menzies, Managing Director. J. R. M. BRUMWELL, 
Secretary. This organization is maintained to place and ad- 
minister accounts entrusted to H. Stuart Menzies, who is the 
author of Fortnum & Mason “Commentaries” and many other 
original advertising productions that have created widespread 
interest all over the world. It is not an agency that handles 
“cut and dried” accounts so much as advertising campaigns 
where some striking and unusual treatment is required. 


H. CECIL TAYLOR, Ltd. Established 1920 
Grosvenor Buildings, Steelhouse Lane, Birmingham 

H. Ceci. Taytor, Director. Now publicity manager General 
Motors, Ltd., London. Cyrm W. Tines, Director, business 
executive and advertising experience. Been in agency world 
from 1923. Joined this agency in 1924 as production manager. 
H. Tayuor, Director. LAwrence C. Hit, Director. Ac- 
counts handled by this agency are: Bacon, beer, cars and acces- 
sories, chemical preparations, clothing, commercial motors, con- 
fectionery, cranes, cycle specialties, factory equipment, fertil- 
izers, furniture, motor hire, road and quarry plant, shoes, sports 
goods, steel constructions, wireless, wire ropes, etc. This service 
agency handles all kinds of advertising and publicity. Wide 
range of products handled, and wide experience in advertising 
engineering and industrial products. \ 


J. WALTER THOMPSON COMPANY 

Bush House, Aldwych, London, W.C.2 
This agency maintains a complete staff in its London offices. 
SAMUEL W. MEEK, Jr., is Manager. Among the American 
accounts serviced are: Beacon Cheese, Buxton Keytainer, Cream 
of Wheat, Cutex, Douglass Lighter, the automobiles of the 
General Motors Co., Lux Flakes (Lever Brothers), Muffets, 
Puffed Rice, Puffed Wheat (Quaker Oats, Ltd.), Od-or-ono, 
Royal Baking Powder, Sun-Maid Raisins, Swift’s Lard and 
Vaseline. 


TULLY-CRABBE, Ltd. Established 1926 
Star Buildings, Northumberland Street, Newcastle-on- 
Tyne 
Registered Practitioners in Advertising. 

J. Bernarp Crappe, Managing Director; 17 years’ advertising 

experience. 1923 commenced agency work as J. B. Crabbe 

Advertising Service, South Shields. 1926 amalgamated with 

Tullys, Ltd. Newcastle-on-Tyne and formed Tully-Crabbe, 

Ltd. W. G. Tutty, Director (not active). Accounts handled 

by this agency are: “Be-Ro” Self-Raising Flour, Hindhaugh’s 

Wholemeal, “Fairy” Soap, “Dyso” Ammonia Powder, New- 

castle Pale Ale, “Heirloom” Furniture, “The Dentabath,” Car- 

rick’s Cumberland Sausage, “Meridian” Glass and Paints, New- 
castle and Gateshead Gas Co., Wright’s Biscuits, Priestman 

Household Coke, and various local retail accounts. This agency 

is the largest service agency between Leeds and Glasgow. 

They specialize in press publicity, but have wide experience in 

designing and planning booklets, folders, etc. Have their own 

art studio and are organized to handle complete campaigns, 
with special local facilities for block making, typesetting and 
stereotyping. 


C. VERNON & SONS, Ltd. Established 1884 
38, Holborn Viaduct, London, E.C.1 and at Liverpool 
Inc. Practitioners of Advertising. 

C. Harotp VERNON, Chairman and Managing Director. P. 

H. Vernon, A. R. Rotirnes, L. C. Vernon, Directors. Print- 

ing works at Lower Thames Street, E.C.3. Staff numbers 

170. This agency specializes in the advertising of proprietary 

drug and food products selling through drug and grocery 

stores, and is able to offer the assistance of a complete selling 
organization in addition to advertising service. American 
accounts handled include the Bowman-Biltmore Hotels, Auto- 

Knitter Hosiery Co., Hood Rubber Co., Waltham Watch Co., 

etc. 


J. M. WALKER & CO. (Advertising), Ltd. 
Aldwych House, Aldwych, London, W.C.2 
Inc. Practitioners of Advertising. 

J. M. Wacker, R. G. Pye and Coronet G. S. Hutcuison, 

Directors. J. M. Walker, before entering into the advertising 

agency business, was advertisement manager of the Manchester 

Guardian for fourteen years. Col. Hutchison was a member 

of the staff of the London Press Exchange. J. M. Walker 

& Co. was formerly known as the Winter Thomas Co., having 

changed its name on January 1, 1926; its predecessor was 


Est. 1926 


established in 1917 by J. M. Walter and Ralph Winter Thomas. 
The chief accounts of the agency at present are the London 
Midland & Scottish Railway, Colgate & Co., Huntley & Palmers, 
Ltd., Pompeian Products, Inc., Plasmen, Ltd., The British 
Hanovia Quartz Lamp (Co., Ltd, Timken Axles, Continental 
Motors, Lockheed Hydraulic Brakes, Swiss Federal Railways 
and many others. 


WILLS, Ltd. Established 1868 
Lincoln House, 296-302, High Holborn, London, W.C.1 
Inc. Practitioners of Advertising. 

A. H. Cooke, H. A. Fray, joint Managing Directors. Some 

of the clients served are: Alpin & Barrett, Ltd., (St. Ivel 

Cheese); Car Mart, Ltd.; Dunhills, Ltd. (motor accessories 

and clothing); Gill & Reigate (furniture) ; Mazawattee Tea 

Co., Ltd.; Prince of Wales Hotel; Schweppes, Ltd. (table 

waters), etc. 


WILLING & CO., Ltd. Established 1840 

356-364, Gray’s Inn Road, London, W.C.1 

Branch Office (Willings Press Guide, Established 1872) 

Cecil Chambers, 86, Strand, London, W.C.2 
Directors: Francis H. Epwarps, M.D., M.R.C.P. Joun 
HANMER WINGRAVE, Managing Director. Percy F. WINGRAVE 
has had 30 years in advertising. He became a director in 
1921. C. R. Epprooke. Has been engaged in selling and 
advertising proprietary goods for 35 years. From 1909 to 
1923 business manager and then proprietor of “The Advertis- 
ing World.” Willing’s have for over three-quarters of a cen- 
tury enjoyed the distinction of being one of Great Britain's 
representative businesses. ‘Their name springs to the mind 
when publicity 1s mentioned. They have traditions, prestige, 
and a long record of achievement, which together form their 
most valuable asset. The list of clients includes: Van Heusen 
International Coy (collar manufacturers); A. G. Spalding & 
Bros. (British), Ltd. (sports requisites) ; National Cash Reg- 
ister Co., Ltd.; Highbury Furnishing Co., Ltd.; British Mer- 
cedes, Ltd. (car manufacturers); London Holeproof Hosiery 
Co., Ltd.; Midland Gear Case Co., Ltd.; S. Smith & Son 
(M. A.), Ltd. (motor accessories) ; County Borough of Bourne- 
mouth; Igranic Electric Co., Ltd. (wireless and electrical 
switch gear manufacturers); Naylor Brothers (London), Lid 
(paints, varnishes, etc.) ; Beatty Brothers, Ltd. (laundry appli- 
ances); J. B. Lewis & Sons, Ltd. (manutacturers of Meridian 
underwear ) ; Booth’s Distilleries, Ltd. (distillers and rectifiers) , 
Lloyds Bank, Ltd.; National Bank, Ltd.; Royal Exchange 
Assurance; Frankfort Fair; Chas. Mackinlay & Co. (distillers 
of M. L. and V. O. B. Scotch Whisky); Tullis, Russell & 
Co., Ltd. (paper manufacturers) ; James Spence & Co., Ltd. 
(drapers); Phs. Van Ommeren (London), Ltd. (shipping 
agents) ; William Nash, Ltd. (paper manufacturers). 


A. J. WILSON & CO., Ltd. 
154, Clerkenwell Road, London, E.C.1 


A. J. Wixson, Director. Mrs. A. J. Witson entered the com- 
pany’s service in 1896, joined the board of directors in 1916. 
T. G. Casson joined the board 1926, appointed Managing 
Director September, 1927. J. G. Witson, Director, joined the 
firm in 1924. Major Lioyp and B. Rusin, Directors, joined 
the board 1923 and 1926, respectively. Accounts handled by 
this agency are: Austin Motor Co., Ltd.; A. C. (Acedes) Cars, 
Ltd.; Rootes Limited; Pass & Joyce, Ltd.; Marmon Cars; 
Burndept Wireless; Eugene, Ltd.; and over 15 other accounts. 
The service afforded is unique, embracing every phase of mod- 
ern publicity. The resources are comprehensive, including 
market research department, studio, copy, ideas, setting, print- 
ing departments equipped with up-to-date plant including color 
work, linotype and monotype machines—foundry equipped with 
modern plant for the rapid production of stereos and electros. 


Established 1894 


THE WINTER THOMAS CO. (1926), Ltd. 
(Reconstructed) 
30-31, Great Queen Street, Kingsway, London, W.C.2 
Inc. Practitioners of Advertising. 


RatpH WInter Tuomas, Director, experience in advertising 
practice 25 years, and in agency practice 21 years. S. J. G. 
CHIPPERFIELD, Director, 11 years in advertising and agency 
practice. R. C. Murrton, Director, 20 years in advertising and 
agency practice. R. G. Py, Director. Some accounts handled 
by this agency are: Austin Reed, Ltd., Grape Nuts Co... Etd,, 
(Grape Nuts, Post Toasties, Post’s Bran Flakes and Postum), 
United States Rubber Co., E. Lazenby & Sons, Ltd., Kelvinator, 
Friends Provident & Century Life Office, etc. This is a fully 
equipped agency rendering intensive service to a limited num- 
ber of clients. 


Est. 1926 
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PRINCIPAL NEWSPAPERS OF GREAT BRITAIN 


Name of Newspaper and City Circulation Districts Covered Chief Reader Interest 
ENGLAND 
Bath 
Bath & Wilts Chronicle & Herald (D-E)........... 22,000 Somerset and Wiltshire. Local aaa District news—also latest tele- 
graphic. 
Birmingham 
Birmingham Gazette (D-M)...........+.-eeeeeees 125,000 Birmingham and 40 mile radius. Upper middle and middle classes. 
Evening Dispatch (D-B)isc6 65 oes ccc cceccsansewees 160,000 Birmingham and 40 mile radius. Upper middle and middle classes. 
Bristol 
ruta puree Gr Name (EP) asks a0 cco ete ces Ceeseeleetantatoxamde Bristol, Somerset, Gloucestershire and Wilt-| Local news, all sports and financial, com- 
shire. mercial and shipping news. 
Bvenina bimes @ eho: (Pers). .i se cs.vocsngeneacndinawancrovensed Somerset, Gloucestershire, Wiltshire, De-] West country news, full national news ser- 
vonshire and Bristol. vice, motoring, wireless and sports. 
Derby 
Derby Daily Express (D-E) ......00.000ccccccrenes 28,923 woubis: acu. West pastiona ok thie Cehy OEB6 coed coc ds ci cecceddasniscticnnscgecdeccs 
Derbyshire. 
Derby Daily Telegraph (D-E)........00c.cccecssefecccovccoccces Derby, Derbyshire, Ilkerton, Ripley, Hen-| Family and sports. 
non, Burton in Trent and Loughborough. 
Hull . 
Piulb Braity Mai) (Deis ccacessc here dls wn ccanieneees 74,000 Hull, East Yorkshire and N. Lincolnshire. Local, parliamentary, national and sports. 
Hull Evening News & Eastern Morning News (M&E)|.............. E. Riding of Yorkshire and N. Lines. General news, sport and pictures. 
Exeter-Devon} 
Devon & Exeter Daily Gazette (DM). 6 coins. ns scercbvccicsieencices Whole of County of Dewon and nostioné Obl. .... «<2. cccccccccsccccccewccecccenccces me 
Cornwall, Somerset and Dorset. 
Isle of Guernsey 
Guernsey Evening Press (D).........ceccecccccece 6,500 Whole island of Guernsey. Tomato industry, island cattle, general Eng- 
lish and telegrams. 
Isle of Jersey 
Vee PORE (EID Ries sie che rens ccs eduneeatannd 9,200 Whole of island. Local news. 
Leicester 
BiCORUGS tal CIO eis cnccc swe ac cehissese veseseheesecesnes aaes Leicester, Loughborough, Coalville, Maamet,h «oc ccc cc cnccsdce ceececuccvaccctsscesess 
Harborough, Rugby and Stamford. 
Liverpool 
Laverric Peri CRUE). csicselese'e cdc dacucwsecseeanreeneeens.ceews Lancashire, Cheshire and North Wales. —s [.... 2. cece ee ee eee cece chin tieeawnwaben 
Liverpool Post & Mercury (D-M)........ AE ee | Ser ere Lancashire, Cheshire and North Wales. Business and professional classes. 
London 
Daily Cheaniale COMBE). ecco dcsceecscorsscawans 986,540 oa ~ and Ireland (including Free] News, sport and pictures. 
tate. 
GG Pap tOee CRIMNE 2 oiek Sogedne-wseaasennadeoaes 1,581,364 Great Britain and Ireland. Middle class home. 
DUNE HAR CN ie ane ccG deveccetsncs coewesseaees 1,968,376 WihelecEGwat ie - 0 Wik altiddateavsaceccicciceceduancedccetana wit 
RN MMPORU REIN e555 i510 cae aco Wee ee es ee eee e ee Over 1 million | United Kingdom. Family. 
DRE FONG CRE DR esis nck ine ame mne ee chee 900,000 Great Britain and Ireland. General news. 
Daily News & Westminster Gazette (D)........... 900,000 Wholect'GieatiReiait 600 i dw ko daceawadcudess\edcuwcecasonses ddan 
BRE RGICHACEND, 6.are cd no ecaeeat eenReet. eee heaton 1,048,239 Ali British Isles—Overseas edition going to} Leading writers and pictures. Large cireu- 
all parts of world. lation among women. 
| on AN) ee er ree me | See eee nee Whole of Norfolk, parts of Suffolk and Cam-| General news, finance and sport. 
bridgeshire. 
DiiGiGiae Sai CRIMI i oinis cve xuscadnacade<ce @ibenwoes acer All financial centres throughout world. Finance and commerce. 
Spotting Chronicle CDN iss sic. osc. cnnnen cedcrwecapiseaenss ound All British Isles. Sports. 
‘Eble Shovtine EMG OD) iccc s'cs.00 dee ce scenwawaccwets 100,000 Great Britain. Sports, chiefly racing. 
DOO OOD Sage ces veoneacaoee.s i wra.d Marwtaddeaes 792,917 London and home counties. Latest news. 
her Rinem (Pe Ne occas cove cece ccbouesckasseeuess 190,000 National and International. World’s news. 
Manchester 
Manchester Evening News (D-E)..........- decane i avaewuaes es Lancashire, parts of Cheshire, Derbyshire,| Professional, business, housewife and sports. 
Yorks, Staffs, Wales and Isle of Man. 
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PRINCIPAL NEWSPAPERS OF GREAT BRITAIN (Continued) 


Name of Newspaper and City Circulation Districts Covered Chief Reader Interest 
ENGLAND—(Continued) 
Newcastle Upon Tyne 
Newcastle Daily Journal & North Star (D-M)..... 40,000 Northumberland, Durham and _ districts] Topical. 
Northallertin to Berwick to Carlisle. 
Northampton 
EO EGG TOLD NADI i ni0Sbi00 0s naws WG es oe wr Salers eewae eae Northamptonshire, North Buckinghamshire] Local and general news. 
and part of Warwickshire. 
Nottingham 
Nottingham Evening News (D-E)................. 52,000 Nottinghamshire, Derbyshire, Leicestershire] Industrial. 
and Lincolnshire. 
Nottingham Evening Post (D-E)............c.c0cc[eccecceccccves seeierines. Derby, Lincoln, Leicester and} Local and general news. 
utland. 
Nottingham (suatdiah (D-M)..... i606. csscces secs iaeasseaeoness iia. Derby, Lincoln, Leicester and| Local and general news. 
utland. 
DIGMAMR HAI IOUTHE oi .0 5 ic siccie S as ood eee see ee ese 50,000 Nottinghamshire, Derbyshire, Leicestershire} All classes. 
and Lincolnshire. 
Portsmouth 
The Evening News (D-E).............0.005e000: 66,000 Portsmouth, Southsea and 24 other towns. | Home and shipping. 
Morning News & Sporting Mail (D-M)........... 6,000 Portsmouth, Southsea and 24 other towns. | Current racing. 
Sheffield 
Sheffield DailyTelegraph (D-M)................. 63,000 South Yorkshire and North Midlands. General news. 
Sheffield Independent (D-M).................... 50,000 South Yorkshire and North Midlands, includ-| General middle class. 
ing Rotherham, Doncaster, Barnsley, Pen- 
istone, Chesterfield, Worksop, Retford, 
Mansfield, Bakewell and Buxton. 
Biieteld Dini CIEE) icc ciccccccccccscaccsn sess 90,000 South Yorkshire and North Midlands, in-]| General middle class. 
cluding Rotherham, Doncaster, Barnsley, 
Penistone, Chesterfield, Worksop, Retford, 
Mansfield, Bakewell and Buxton. 
Yorkshire Telegraph & Star (D-E)............... 160,000 South Yorkshire and North Midlands. General news. 
Sunderland 
The Sunderland Echo & Shipping Gazette (D-E).... 42,916 Sunderland and surrounding counties National and local news. 
Wolverhampton 
RA BRE (FE) i.isis scsi ses can iudasalswisithermncemewasewes Wolverhampton and surrounding country. | Local, general and sport news. 
Worcester 
Worcester Daily Times (D-E).................. 11,000 Worcestershire and Herefordshire. General. 
Worcestershire Boho (D-EB) vio. s.. cc cece cece ceefecceawe seeds Worcestershire and parts of Gloucestershire] News and family. 
and Herefordshire. ’ 
York 
Yorkshire Evening Press (D-E).4..5....00 cc ccs ceca fs oe seseseeie ee York City and 25 mile radius. General and local news. 
RTM CTR IPB) ooo is oes ois sis 055805956 ci Me}eas andaved sede Yorkshire and portions of adjacent counties. | Local and national news, sports, finance and 
pictures. 
IRELAND 
Belfast 
The Northern Whig & Belfast Post (D-M)....... 27,000 Whole of Northern Ireland. Commercial, sports, motor, general news and 
women’s features. 
SCOTLAND 
Aberdeen 
Aberdeen Evening Express (D-E)............... CL ee ee ete ott Seana er Meer: Seen tn A Fish, agriculture, financial and granite. 
Aberdeen Press & Journal (D-M)............... SOMO De iors SE ON ioe rSa lew ea Ss Me ed race wns oes Fish, agriculture, financial and granite. 


Dundee 


Dundee Courier & Advertiser (D-M)............ 


Dundee Evening Telegraph & Post (D-E)........ 


Edinburgh 


Edinburgh Evening News (D-E)................ 
Evening Dispatch (D-E)...............00cccee 


pe pooner (2! | re a ee ee 


Central Scotland, covering counties of Angus, 
Fife, Perth and Kincardine. 


Angus, Perth, Fife and Kincardine. 


ee od 


All Eastern midland and southern districts of 
Scotland. 


Scotland and North of England. 


All classes. 


Rapid telegraphic reports, market intelli- 
gence and literary extracts. 


General. 
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S ALE §& 


MAN AGEMENT 


PRINCIPAL NEWSPAPERS OF GREAT BRITAIN (Continued) 


Name of Newspaper and City Circulation District Covered Chief Reader Interest 
SCOTLAND—(Continued) 
Glasgow 
Daily Récosd & Mail (DBE) eciscicdcncisvcccces 215,848 All Scotland. Popular“appeal. 
Pie: veiiites Citebase COE os ds. cccsccvececaccvianed easorsusessees Lavarkshire, Renfrewshire, Dembartonshire| Commercial, ne rt i 
and So. west of Scotland generally. tures. oe a aS eee ee 
The Evening Times (D-E).........cccsccccccecs 245,275 All Scotland. General news. 
Clam Bivens Newe (O-B) css os ccc ccc ccccsicapassvededsececs Glasgow and West of Scotland. Local news and’special features. 
WALES 
Cardiff 
South Wales Beto: (D-B)v.vcccscicccvccstccscous 168,016 South Wales, Monmouthshire and border} General news. 
English counties. 
South Wales Journal of Commerce (D-M)..........).. cc eeeeeeeees South Wales and commercial and industrial] Coal buyers, owners and t i 
sero throughout United Kingdom and pe por shipbuilders ‘ak sasaioeen ghi- 
rope. t i rs 
Newport Men. Pp steel and tinplate manufacturers. 
CUiith WO meee NI CLD loa ic ccc wwaslnwsbevedadedieet Geevebeesas Monmouthshire, Forest of Dean and East} General. 
Glomorgan. 


PRINCIPAL AMERICAN ADVERTISERS OPERATING IN THE BRITISH MARKET 


Adams Chiclets and Chewing Gum 

Aero Products (Radio) 

American Cabinet Co.’s Products 

American Electric Co.’s Products 

American Gear Co.’s Autocar Gears 

Apex Electric Vacuum Cleaners, Ironers and 
Washers 

Arch-Preserver Shoes 

Armour & Co. 

Art Metal Steel Office Furniture 

Billings & Spencer Drop Forged Mechanic Tools 

Boncilla Beautifier and Kindred Preparations 

Burroughs Adding, Bookkeeping, Calculating, 
and Billing Machines. 

Celluloid Corporation’s Photographic Celluloid 
Film 

Chris-Craft Motor Boats 

Chrysler Motor Cars 

Cleveland Twist-Drills, Reamers, etc. 

Colt Revolvers 

The Comptometer 

Conklin-Pens & Pencils 

Cream of Wheat 

Crosley Radio Products 

Cutex 

Cuticura Products 

Dalton Adding & Listing Machine 

Del Monte Canned Fruits, Sauces, etc. 

Dennison Tags, Crepe Paper, Sealing Wax, 
Boxes, etc. 

The Dictaphone 

Disston Saws, Tools and Files 

Ditto Duplicator 

Dixon’s Eldorado Pencils 

Dromedary Date, Grape Fruit 

Durkam-Duplex Razors 

Eberhard Faber Pencils, Penholders, Rubber 
Erasers and Rubber Bands 

The Ediphone Dictating Machine 

Elgin Watches, Keystone Watch Cases 

Elizabeth Arden Beauty Preparations 

Elliott-Fisher Recording and Accounting Machine 

Elto Outboard Marine Motors 

Esterbrook Pens 

Eureka Vacuum Cleaners 

Eversharp Pencils and Wahl Fountain Pens 

Farber’s Electric Light Fittings 

Fels-Naptha Soap 

Florida Water (Murray and Lanman’s) 

Force (Cereal) 

Forhan’s Tooth Paste 

Fuller Brushes 

Gamewell Fire Alarm 

Gilchrist’s Ice-Cream Accessories 


(Listed Alphabetically) 


Gillette Safety Razors and Blades 

Globe-Wernicke ‘Elastic’? Bookcases, Furniture, 
etc. 

Glyco-Thymoline 

Grape-Nuts 

Graham-Paige Motors, Ltd. 

Hammond Varityper (Typewriter) 

Hanan Shoes 

Harley-Davidson Motor Cycle 

Henderson Motor Cycles 

Hood’s Medicines 

H. O. Oats 

Hotpoint Electric Appliances 

Hudson-Essex Motors Ltd. 

Hupmobile Motors 

Ingersoll Watches and Waterbury Clocks 

Intertype 

Ipana Tooth Paste 

Ipswich Hosiery 

Ivory Soap 

Johnson & Johnson’s Surgical Dressings 

Kardex Visible Record Systems 

Kayser Stockings 

Kellogg’s Corn Flakes, etc. 

Kelly-Springfield Motor Tires 

Kelvinator Refrigeraters 

Kleinert’s Specialties 

Kodak 

Kotex 

Lady Pepperell Sheets and Pillow Cases, etc. 

Leggett’s Premier Pure Food Products 

Libby Products 

Library Bureau (Card Filing System) 

Liquid Veneer 

“Maftex” 

Marmon Motor Car 

Mennen Shaving Cream, Talcum, etc. 

Mission Pure Fruit Juices 

Monrce Adding-Calculating Machines 

Mulsified Cocoanut Oil Shampoo 

Multigraph 

Multipost Stamp Affixer 

Musterole 

National Cash Register, Supplies and Accessories 

Odo-Ro-No 

O’Sullivan Rubber Heels 

Packard Cars 

Packer’s Pine Tar Soap, etc. 

Paige Motor Car 

Palmolive Soap 

The Panatrope (Electrically-operated Gramophone 
and Wireless Reproducing Instrument) 

Peerless Motors 

Pepsodent 

Pond’s Extract and Creams 


Quaker Oats (Oatmeal, Flour and Cereal Prod- 
ucts) 

Radio, Non-Electric Vacuum Cleaner, Vacuette 
and Keystone Electric Vacuum Cleaners 

Remington Cash Register 

Remington Guns, Rifles and Ammunitions 

Remington Typewriter 

Reo Motor Cars 

Richard Hudnut’s Toilet Requisites 

Rotarex Electric Vacumm Cleaners, Ironers and 
Washers 

Royal Typewriters 

Ruberoid (Roofings, Felts, Dampcourses, etc.) 

Servel Refrigerators 

Simmons’ Beds, Springs, Mattresses, etc. 

Singer Sewing Machine 

Sloan’s Liniment (Human & Veterinary) 

L. C. Smith & Corona Typewriters 

Squibb’s Bental Cream and Toilet and Phar- 
maceutical Preparations 

Stacomb (Hair Fixative) 

Stanley Butts, Hinges, etc., for Builders and 
Cabinetmakers 

Stanley Carpenters Tools of all kinds 

Starrett Precision Tools and Hacksaw Blades 

Stetson Hats ‘ 

Stewart Speedometers and Motor Accessories 

Stutz Motor Car 

Sunstrand Adding Machine 

Sun-Maid Raisins 

Swift’s Products (Meat, etc.) 

Tanglefoot Fly-Papers 

Testrite Hydrometers 

Thor Electric Appliances 

Tabasco Sauce 

United States Playing Cards Co. 

“Universal” Electric Appliances 
Cleaners, etc.) 

Vacuum Oils 

Valor Perfection Oil Cookstoves 

Vibro Dental Products 

Vick Brand Vapour-Rub 

Walk-Over Shoes 

Waltham Watches, ete. 

Waterman’s Ideal Fountain Pen 

Welch’s Grape Juice 

Well’s Rat Killer (“Rough on Rats’’) 

White Mountain Ice-Cream Freezers 

Williams’ Shaving Soap 

Winchester Rifles, Guns and Ammunition 

Woodbury’s Facial Soap and Kindred Preparae 
tions 

Wrigley’s Chewing Gum 

Yale Locks, Electric Trucks, Chair Blocks, ete 
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GERMAN 
MARKETS 


GERMANY—SECOND LARGEST EUROPEAN CUSTOMER OF U. S. 
Imports From the U.S. in 1928 Were $467,200,000 


ERMANY ranks second in importance among European 

countries as a market for American goods. In 1928 

Germany imported from the United States products val- 
ued at 467.2 millions, while the United Kingdom imported prod- 
ucts valued at 847.3 millions. The third ranking European 
consumer was France, with 240.7 millions. The steady increase 
of financial stability in Germany is the main cause of her eco- 
nomic improvement. This stability manifested in such items as 
gold reserves and foreign assets redeemable in gold, discount 
rates of central banks, savings deposits, and the foreign ex- 
change position of currency—all of which have made advances 
over previous years. 


The following table gives an indication of the extent of 
these advances since 1923: 


Post-War Stabilization of German Currency 
1923-1927 


Discount Total 
Reserves Rate Savings De- Cost of 
(In (Monthly posits (In Dollar 
Millions) Average) Millions) *(par=100) 
se 467 38.48% 608 16,948,000,000 
WN: edadenuwa’ 2,147 5.83% . 4,665 100.2 


* 


i.e., in 1923 cost of dollar was 16,948,000,000 times par. In 1927 
the dollar cost only 2 per cent above par. 


Purchasing power depends largely upon these factors. In 
her trade balance, however, Germany does not make so good 
a showing. In 1923 approximately 99 per cent of her imports 
was covered by exports, while in 1927 only 72.2 per cent was 
so covered. The adverse balance has been met by loans ex- 
tended to Germany, and so far as imports of capital and goods 
may be directed to productive enterprise in the future they still 
tend to increase exports and purchasing power. It is inter- 
esting to note how this purchasing power is utilized in Ger- 


many, for here there are various aspects of trading that present 
a rather unique challenge to the American exporter. 


Germany Considered as a Consumer 


Germany as a consumer reveals several characteristic ten- 
dencies. The people are easily inclined to consider everything 
that comes from abroad as better and more practical than the 
products which are turned out by their own factories. In 
addition a great respect is shown in Germany for the pace set 
by American business. American advertising finds interested 
readers in Germany, and products made known in that way 
find ready customers. Here it is true that differences of 
habit in different parts of Germany must be taken into con- 
sideration. An advertisement in the Germany capital, Berlin, 
may be a great success, whereas the same text and picture in 
Munich, the capital of Bavaria, may achieve less. These dif- 
ferences and characteristics will be discussed in detail later. 

It is evident, however, that the amount of goods which cai 
be consumed within the borders of a country with 63,180,619 
inhabitants is almost unlimited, even when a consideration is 
given to Germany’s unique financial situation. It must not 
be forgotten that, regardless of the remarkable progress made 
during the last few years, Germany, still burdened with high 
state and municipal imposts, is not yet free from the aftermath 
of war. In the matter of purchasing power, it is not yet 
completely out of the “necessities” class. While the standard 
of living: has increased from 100 in 1913 to 150.6, it is appar- 
ent that great economy is being practiced in Germany—economy 
relating not so much to the quantity of purchases as to the 
quality. It is typical of the people that they should want to 
he thoroughly acquainted with an article before they buy it. 
The proverbial thoroughness of the German will not allow 
him to reach any decision until he is fully convinced as to 
the character of goods offered to him. Only such firms will 
be successful as comprehend the peculiarities of the German 
public, familiar with German conditions, and can offer the 
German consumers what they need; quality at low prices. 
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European 
Advertising Headquarters 


Out of an advertising experience 
covering the better part of a cen- 
tury Rudolf Mosse offers you 
advertising headquarters for all- 
Europe. 


Through this period of serving 
advertisers of many nations we 
have developed an organization 
with a network of branches cover- 
ing every important European city. 
This complete international equip- 
ment is ready to serve you from 
your entry into the markets of 
Europe —to the culmination of 
successful advertising and selling 
campaigns. 


~ ~ for You 


We will investigate any or all of 
the European markets and submit 
unbiased recommendations on your 
product and its distribution. 


We will assist in securing the most 
worthy sales representation and 
help you build a selling organiza- 


tion. 


The advertising which follows such 
vital groundwork must succeed 
because it is the product of a thor- 
ough advertising science... a com- 
plete advertising organization that 
can afford to serve well. 


RUDOLF MOSSE 


International Advertising 


With branch offices in the market centers of Europe and in London, New York, 


Tokyo, Buenos Aires and Sydney. 

U. S. A. GERMANY: LEIPZIG BARCELONA 
NEW YORK CITY, MAGDEBURG BASLE 
3000 GRAYBAR oy MANNHEIM BELGRADE 
BUILDING COLOGNE ee . BUCHAREST 
LEXINGTON 2652 DUSSELDORF arinedier MADRID 
—s ERFURT WIESBADEN eer 

: FRANKFORT o.M. PRAGUE 
LONDON W C. 2, HALLE a. d. S. OTHER EUROPEAN: WARSAW 
125-130 STRAND HANOVER VIENNA 
TELEPHONE: HAMBURG AMSTERDAM ZAGREB 
TEMBLE BAR 8631 KARLSRUHE ARAD ZURICH 
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Thus the Germans are buyers chiefly of necessities. Food 
shops, department stores with a large assortment of wares at 
low prices, clothing shops—household articles, shoes, etc., find 
customers who like to buy, but to buy cheaply and still get 
good value. The Germans prefer good and durable products. 
They cannot afford to buy a suit every year and a pair of 
shoes every few months, and then throw them away. Every- 
thing—underwear, clothing, furniture, even automobiles—the 
German buys with a view to long use. A suit which is no 
longer presentable or an automobile which is ready for the 
junk heap will be sold for new customers and further use. 


German Women Are Buyers of Luxuries But Demand 
Full Value 


In Germany today the purchase of luxuries is left to a small 
upper class, who live in the large cities or in the country on 
rather large estates. The nobility and princes have disappeared 
from the great mass of the bourgeoisie and of the former 
financiers only a few remain who can still maintain the stand- 
ard of their former life. Here it is chiefly the women who 
are the purchasers of luxuries. Compared with pre-war times, 
considerably less expensive perfumes, powders, creams, clothes, 
jewelry, porcelain, glass and leather goods are now sold. Here, 
too, we find a desire for the best quality, a demand for full 
value for money paid out. 

The most important point in considering the German market 
and its reception of American products is the favorable attitude 
of the German public toward trade-marked articles. ; 

Although this leaning is not so general as in America, yet 
we find a decided preference among German consumers for 
trade-marked goods as compared with conditions in other 
European countries. In nearly all kinds of products we find 
articles which are marked by the factory and placed in an 
especial category because of extensive advertising. 


The German public is ready to pay more for such goods 
than for unmarked articles. Of course the German manner of 
living must always be taken into consideration. It would be 
hopeless ‘to try to intrude products which are not compatible 
with the German mode of living. 


Advertising and Selling in Germany 


Here it is that a cleverly directed and introduced method 
of advertising will be able to attain good results. It is not 
so very long ago that Germans began to believe in advertising 
and to understand the promises made. Since then only have 
large firms in Germany begun to introduce American systems 
of advertising to any great extent; and it is only since the 
smaller firms have followed the example of the larger ones 
that the German public has begun to take any stock in the 
promises and statements made in advertisements. 

The possibilities of propaganda are just as multiple in Ger- 
many as in America. Here advertisements are preferably pub- 
lished in magazines and newspapers, but prospectuses and form 
letters are also used. The attention of the public is attracted 
by placards and billboard advertisements on the station plat- 
forms of the railways, the underground trains and street cars. 
Advertisements along the tracks, on the roofs, light advertise- 
ments, films and offers of prizes with contests are used; adver- 
tising days and offers of special advantages all are rivals for 
the favor of the public. 


Large firms, especially those manufacturing trade-marked 
goods, have their own advertising manager, who has charge 
of the entire production and development as well as distribu- 
tion of the advertising propaganda of the firm. But we also 
find important firms in which the owner or one of the directors 
is responsible for the advertising. In the smaller firms this 
is the rule, and in the retail trade the manager of the business 
is often the buyer and salesman, the propaganda manager, the 
window decorator all in one. 


Advertising Agencies 


Naturally a foreigner requires some assistance if he wishes 
to gain a place in the German market. He would have great 
difficulty in familiarizing himself with German conditions and 
would also lose valuable time in making experiments. He 
therefore would better place his confidence in someone who 
might act as his trustee, as it were, and place his experience 
at his service. Here the advertising agencies must be men- 
tioned, which have a trained personnel. Mention must also 
be made of the advertising counsellors, who can advise and be 
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of assistance, for both of these know the results of advertising 
and also know the prospective customers from years of work 
in the same field. 


Taking the standard of German advertising into consideration 
it must be said that propaganda stands high in Germany and 
endeavor jis being made to develop it further. 

Considerable attention is now also being paid to the art of 
salesmanship. There are many courses for salesmen. Here the 
department stores head the list and set a good example. The 
association of retail shops has also arranged an oral as well 
as correspondence course which has found a great many pupils. 
In the public high schools, private schools and business colleges 
advertising and modern salesmanship is taught. There are also 
a great many correspondence courses. 


For this reason the public is rather spoiled and is particular 
in this respect and consequently makes higher demands. The 
upper ten thousand also expect a corresponding luxury in 
advertising. The middle class, which is now gradually expand- 
ing after the great losses of the inflation—for according to 
the reports of the savings banks people are beginning to save 
again—this middle class demands offers which guarantee dur- 
able goods at moderate prices, and the working classes make 
the same demands. 


Best Results Obtained by Centralizing Sales and 
Advertising in Berlin 


The great success of many American firms in Germany today 
shows clearly the right way to do a good business in this 
country. To take orders for goods to be sent from America 
or to ask for the sending of money to America in advance 
is a hopeless method. It is absolutely necessary to have a 
supply stored in Germany, which can be distributed, so that 
the buyer is not compelled to pay in foreign money, and also 
pay duty and transportation charges separately. 


The rather considerable customs fees have caused many 
manufacturers to send their goods to Germany in parts and 
assemble and even manufacture them there. In every case 
the — workman has been able to do the work required 
of him. 


It is almost always necessary to delegate the general sales 
agency to a German firm. These men know the buying and 
selling conditions in Germany much better than a foreigner. 
The greatest difficulty lies in the fact that it is very difficult 
to interest firms which are financially sound. As has been 
said before, the smaller and middle-sized German firms have 
very little capital. In the automobile trade especially, we have 
found that introduction has been delayed for years because 
after a time individual agencies have had financial difficulties 
and have not been able to meet their liabilities. : 

The credit question in Germany is in general a rather diffi- 
cult one. On the one hand long credits are asked for and 
at the present time even these agreements are not always kept. 
On the other hand the courts work fast, correctly and ener- 
getically. 

It is not at all certain that the sales systems used by Ameri- 
can firms in America are suitable for Germany. It is always 
advisable to ask a German expert for advice before making 
any definite sales campaign. 

Almost every plan to secure a footing in the German market 
must start in Berlin. Berlin is not only the center of Ger- 
many from an economic standpoint but also aesthetically. It 
has a position of importance which no city in America enjoys. 

Berlin, with its wholesalers, supplies almost all of Germany, 
especially with articles of luxury and fashion. In Berlin, too, 
almost all large factories and concerns maintain their own 
sales offices. If an article is accepted in Berlin it is sure to 
be a success in the rest of Germany. 


The transportation and traffic conditions are in every way 
complete. Cheap boat connection, reliable railroads and quick 
air transport make possible an intensive and quick distribution 
of goods even to the most distant corners of the country. In 
every way, Berlin offers the American manufacturer a strategic 
center for sales and advertising plans. 


Americans Must Study German Racial Characteristics 


Here the peculiar characteristics of the race naturally play a 
decisive role. They must be mentioned if the problem of the 
general sales questions is to be treated in full. The various dis- 
tricts in North Germany are more conservative and—as the 
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larger part of the inhabitants are farmers—more difficult to 
reach. These north German districts include Prussia (except 
Berlin) ; the provinces on the North and Baltic Seas (Olden- 
burg, Schleswig-Holstein, Mecklenburg, Pomerania) ; the prov- 
inces of West Prussia on the East border, (since the declara- 
tion of peace very much smaller because some of its territory 
has been ceded to Poland); Silesia, and lastly East Prussia 
(separated from the Commonwealth by the Polish corridor and 
therefore especially difficult as far as management and eco- 
nomic relations are concerned). Thus the peoples along the 
coast are a race which is intractable and not easily influenced, 
which clings to old customs and does not like to try new 
things. Of course Hamburg, with its purely business and 
progressive attitude, as well as Bremen, Konigsberg—the capital 
of East Prussia—Kiel, Wilhelmshaven may be excepted, as 
they are ports. 

The inhabitants of the Mark Brandenburg, with Berlin itself, 
and Middle Germany with the free states of Saxony and 
Thuringia are different. Here it is the industrial attitude which 
takes the foreground and rises to its fullest development in 
the large cities of Leipzig, Magdeburg, Dresden. 


German Population and Its Distribution 


Germany has a total of 62,410,619 inhabitants by the 1925 
census. Of these, 30,196,823 are males and 32,213,296 females. 
The density of population is approximately 345 per square 
mile. Prussia, including Thuringia, Hamburg, the two Meck- 
lenburgs, Oldenburg, Brunswick, Anhalt, Bremen, Lippe, Lu- 
beck, Waldeck and Schaumburg-Lippe, has a total area of 
16,894 square miles, with about two-thirds of Germany’s total 
population. These figures include such cities as Berlin, with 
over four millions, and Hamburg, with almost 1% millions. 
South Germany with Bavaria, Wurttemberg, Hessen and Baden 
has an area of 45,663 square miles and 13,701,646 inhabitants, 
whereas Saxony, with 5,789 square miles, has 4,979,912 inhabi- 
tants. The most densely populated district is the city of 
Berlin, with over four million inhabitants, next is Hamburg 
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with over one million. The least densely populated district 
is Mecklenburg-Strelitz, a purely agricultural state. 

For an American who wants to take these figures into con- 
sideration in his advertising and his organization of sales it is 
important to know what the attitude is of the cities (large, 
middle and small), and the country districts in the various 
states toward one another. 


Detailed Study of German Cities, Urban and Rural 


Large cities are reckoned here as all those having a popu- 
lation of more than 100,000. Middie-sized cities are those 
having from 20,000 to 100,000, small cities with a population 
of from 5,000 to 20,000 and country districts, villages, estates, 
etc., with a population up to 2,000. With these figures as a 
basis, Germany has a total of 63,556 towns with 62,410,619 
inhabitants (this figure excludes the Saar district), of which 
26.78 per cent are large cities, 13.67 per cent are middle-sized 
cities, 13.3 per cent small cities. Statistics give 10.82 per cent 
in country cities and 35.60 per cent in country districts, which 
shows that the number of people living in the country is much 
larger than in the middle-sized and small cities—a fact which 
is especially interesting to anyone wishing to introduce new 
products. For instance in Bavaria 51.72 per cent of the in- 
habitants live in the country, whereas in Saxony only 23.93 
per cent live in the country. In Saxony 34.88 per cent live 
in large cities and in Bavaria 18.17 per cent in cities. Prussia, 
excluding the above-mentioned smaller states, has a population 
of 38,120,173 inhabitants with 42,746 towns. Of these 33.75 
per cent live in the country, 9.66 per cent in country districts, 
12.86 per cent in small cities, 14.49 per cent in middle-sized 
cities and 29.24 per cent in large cities. Here must be men- 
tioned the fact that the inhabitants of the country cities, the 
small cities and the country districts may be classed in the 
same category as far as their habits of life and attitude toward 
the questions of buying and selling are concerned, so that— 
taking into consideration the character of the people—these 


may be treated and rated in the same manner. 
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EXPORT AND IMPORT 


in conjunction with the highly developed 
industry of Bremen and north wesiern 
Germany insures to the Hanseatic City 
BREMEN its prosperity and wealth. 
Cultured, refined life and enjoyment of 
all things of good taste are characte- 
ristic of the Bremen citizen. In these 
circles, the citizen reads the newspaper 
of reputation and of highest mentality. 
That is the newspaper worthy of high 
class advertisements: 


Correspondence solicited 


CARL SCHUNEMANN 
BREMEN + GERMANY 
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The foreign manufacturers too—and 


there is not one of them overlooks this newspaper—owe their great 
sales success in Hamburg to the invaluable canvassing powers of the 
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When about to advertise, nobody omits the 


- 
Z 
ca 
= 
oa 
©) 
< 
Z 
< 
= 


5 y % are to be found in the Hamburger Frem- 


denblatt should be adequate proof of the vast importance of this news- 
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Grosse Bleichen 38-52 


in 


every- 
paper to you, quite apart from the fact that the share of the next in 


rank is less than 26%. 
Hamburger Fremdenblatt 


If so, you must 
on no account forget 
industrial and 


commercial center, with 
a million inhabitants of 
pronounced purchasing 


capacity. 


appearing 
the eight leading daily 


papers of Hamburg 
For specimen copies and proforma quotations for advertisements kindly apply to the above address 


Hamburger 


Fremdenblatt 
has the reputation of 


being the most impor- 
tant and most widely 


read of the daily papers. 


Whatever it is you want 


Are you advertising in 
Hamburger 


in Europe, a most im- 


Germany? 
the biggest harbour city 


to advertise, the fact 
that of all the advertise- 


portant 

Not only in the home 
country, but 
where throughout the 
world, the 
ments 
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In the following tables are indicated some indices of buying 
power, and the possibilities of enlarging markets in Germany. 
“Earners” is used to mean such persons as the owners of a 
business, directors, persons working at a trade, etc., as brain 
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or manual worker working independently and being paid for 
the work. “Persons dependent on earners” are considered such 
persons who, as members of the family, are financially de- 
pendent on the earners. “Household employes” include all 
servants, maids, gardeners, etc. 


Number of Workers in German Commerce and Traffic 


Persons 
Dependent Household 
Classes Earners on Earners Employes 
Independent ..... 1,198,200 2,763,798 272,612 
Officials and 
Employes ..... 2,220,818 4,281,805 42,706 
Workmen ....... 1,440,375 3,093,202 4,967 
Members of fam- 
ily employed 
or assisting ... 414,105 423,171 571 
Tetels .6ss. 5,273,498 10,561,976 _ 320,856 


Persons Engaged in German Agricultural Pursuits 


Persons 
Dependent Household 
Classes Earners on Earners Employes 
Independent ..... 2,202,861 5,156,052 112,808 
Officials and 
Employes ..... 161,177 306,811 11,339 
Workmen ....... 2,607,282 4,007,151 3,624 
Members of fam- 
ily employed 
or assisting ... 4,790,506 4,903,242 11,252 
TOONS. .ancae 9,761,826 14,373,256 139,023 


Number Engaged in Government and Miscellaneous 
Professions 


In the government, army, church and professions there are 
1,502,379 persons who are earners, of these 1,152,509 are officials 
and employes. At the present time only a small portion belongs 
to the army of 100,000 soldiers and 4,000 officers—all the rest 
are officials. In this branch of work there are 3,156,727 de- 
pendents and 123,248 household employes. 

Detailed statements regarding those employed in the public 
health system and social welfare and those persons in abso- 
lutely free professions—writers, artists, architects, engineers, 
etc.—include as earners 2,231,771 persons, members of family 
2,874,961 persons, and household employes 54,330. 


Real Wages for Germany, 1923-1927 


(1914=100) 
General Average Weekly Wage 
Skilled Unskilled 
Items 1923 1927 1923 1927 
Cost of living index.. 142.2 1513 142.2 151.3 
Money-wage index ... 87.8 152.7 111.4 185.8 
Rent-wage index! .... 62.0 101.0 78.0 123.0 


* 1 Real wage index equals the money-wage index multiplied by 100 
and divided by the cost-of-living index. 

Skilled labor in Germany is now receiving almost 40 per 
cent more than in 1923 and slightly’ more than in 1914. Un- 
skilled German labor receives 45 per cent more than in 1923 
and about 23 per cent more than before the war. 


RAP IDcmon. 


Cable Address: 


Rapidannonce, Berlin 
Branches in: 


ologne 


20 Potsdamerstrasse 


BERLIN. W. 9. 


; is fully qualified to give expert 
Advertising Service 


based on long and varied experience, first-hand knowledge of conditions 


on the Continent of Europe 


as well as practitioners in 


Advertising 


Therefore, when preparing your sales campaign for the continent 


consult RAPID G.m.b.H. BERLIN. W. 9. 


Francfort.o.M. 
Munich 
Stuttgart 


Agents in all important 
German Cities 
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ASK YOUR SALES MANAGER IN GERMANY _ 


what the 


LEIPZIGER 


| NEUESTEN NACHRICHTEN | 


means in the German market! ” He will tell 
you that this German paper is of international 
fame, that it is 
an advertising medium of extra class 
and furthermore that 
American advertisers can depend upon the 
highest results. / To the foresaid we add: With its 
annual production of 2000 million pages 


— of which 1100 millions are advertising pages - 
theLeipziger Neuesten Nachrichten isthe greatest 
and most influential daily of Germany outside 
of Berlin. This paper is authoritive in most of 
the freestates and provinces of the German 
Republic. The subscribers belong to all well- 
to-do classes. The daily average is far over 
180000: In Germany this is an enormous 
circulation. To make your sales effort a success 
here in Germany, advertising in the Leipziger 
Neuesten Nachrichten is essential. 
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Internal and External Purchasing Power in Germany 


Internal and external purchasing power, as measured by the 
various currencies, is largely a problem of internal production 
and prices in the first instance, and of foreign exchange rates 
in the second. The following table shows the internal and 
external purchasing power of German currency as compared 
with the currencies of Great Britain, France, Austria and 
Poland: 


PURCHASING POWER, DECEMBER, 1927 


Internal External 
Wholesale Price Price 
Countries Index Base Index Per Cent Index Per Cent 
Germany ..... 1913100 139.6 71.6 148.5 67.3 
Great Britain. .1913—=100 140.4 V2 148.5 67.3 
Peace ....... 1913100 123.3 80.8 148.9 67.1 
CC 1914—100 127. 78.7 148.7 67.2 
Potend: asscs. 1914=100 120. 83.3 149.0 67.1 


Nore:—Purchasing power of foreign currencies in the United States 
is found by taking the dollar exchange of currencies as a _ percentage 
of the 1913 parmultiplied by the wholesale index of the United States 
(Dept. of Labor) and dividing by 100. 
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The foregoing figures, while indicating a difference in the 
internal price levels of these countries, nevertheless show clearly 
the marked improvement which has taken place. Whereas in 
September, 1923, internal prices and purchasing power fluc- 
tuated widely with currency movements, both domestic prices 
and purchasing power in December, 1927, had become relatively 
stable within the various countries. It will be noted from the 
foregoing table that Poland, France, and Austria have lower 
living costs than Germany, while Germany has lower living 
costs than Great Britain. This indicates that internal prices 
in those countries have not yet fully recovered from the effects 
of inflation. 


With currency stabilization, external buying power has rap- 
idly oriented itself on the value of the dollar. The external 
purchasing power of foreign currencies in the United States 
is expressed in the dollar exchange value of those currencies 
as applied to the United States wholesale price levels. In Sep- 
tember, 1923, depreciated German currency had a correspond- 
ingly low external buying power, especially in the United States, 
where prices were relatively high and money at par. In De- 
cember, 1927, the effects of stabilization were instantly appar- 
ent. It will be noted from the table that the external purchas- 
ing power of Germany currency is now centered closely on the 
level of wholesale prices in the United States. 


GERMANY’S CHEMICAL IMPORTS 


Germany is the second largest producer of chemicals in the 
world. Exports of chemicals from Germany in 1928 were 
valued at about $310,000,000. Despite its position in chemical 
production and exports, Germany must import appreciable 
quantities of raw materials not indigenous to the country. 
Furthermore, certain foreign manufactured chemical materials 
have developed increasing competitive force in the post-war 
period. Total imports of chemicals to Germany in 1928 were 
valued at about $125,000,000. 

The following table shows the volume of imports to Ger- 
many for 1928 of chemical materials, together with the amounts 
shipped from the United States during 1928. 


Imports of Chemicals into Germany, 1928 


Imports from 


Total Imports United States 
—— heey ES GR LEE 
Value 
Quantity (In Quantity 
(In Thousands (In Per Cent 
Metric of Metric of 
Article Tons) Marks) Tons) Total 
a ree 63,317 27,341 42,210 67 
Benzol, light oil 162,843 51,747 46,245 28 
2p ee 104,860 12,261 96,854 93 
Turpentine, pine 
ils ECS oka 25,744 18,667 15,330 60 
Phosphate rock 794,155 24,497 268,695 34 
Carbon black .. 5,644 5,449 5,449 97 
Borax, boric acid 7,677 2,381 6,841 89 
Lacquers ...... 632 1,530 270 43 
Prepared paints 267 1,248 95 36 
Alkali metals .. 1,638 1,928 900 55 
Perfumed 
toiletries 311 2,621 32 10 
Higher alcohols 188 292 126 67 
Dyes (sulphur 
and pac vod .. 4,318 20,372 316 7 
Crude borates.. 17,864 3,392 968 5 


No values are given for the American imports in German 
records, but United States export statistics show that ship- 
ments of chemiicals and allied products to Germany amounted 


to $10,311,000 in 1928, which is one-eighth of the estimated total 
import of chemicals into Germany. Corresponding American 
export figures for 1927 were $18,876,000 and for 1926, $12,- 
836,000. The decrease in value of American sales in 1928 
is due in part to lower market prices for naval stores. 

Some of the imports irom the United States are compara- 
tively new on the German market. Among these are benzine 
and certain chemical specialties, such as pharmaceuticals and 
paints. A iew years ago the market for American benzine 
was negligible, but at the present time, because of increasing 
motorization in Germany, it has grown to an item of major 
importance. Although local production has increased, it is 
still insufficient to supply the need. A similar advance in 
import trade from United States has been made in such 
miscellaneous products as high-grade soaps, petroleum jelly 
preparations, tooth pastes, toilet creams, manicure specialties, 
insecticides, and floor polishes. These are increasingly evident 
in retail shops, especially in Berlin. Because of import duties 
and high costs of distribution, the prices of these American 
products are very high as compared with similar articles of 
German manufacture, except in certain cases where American 
firms are manufacturing in Germany. It is possible that mass 
sales would permit a lowering of prices against German com- 
petition. 

The German agent for a new chemical specialty expects to 
receive 10 to 20 per cent commission on proceeds accruing from 
his territory. The exporting American firm is usually expected 
to finance shipments to the German warehouse, where respon- 
sibility for the goods is assumed by the German agent. He 
finances local distribution from his commission, but a commis- 
sion of 10 per cent is not considered enough incentive for the 
German agent to do the advertising, and the American house 
is expected to supply at least part of the funds for this pur- 
pose. 

It is customary in Germany to allow a credit term of thirty 
days, although this sometimes extends up to ninety days. The 
wholesaler’s discount is usually 15 per cent, and the retailer 
usually gets 331%4 to 40 per cent of the retail price. The 
German pharmacist has a credit standing that is seldom ques- 
tioned. This is due to the peculiar system in Germany, where 
one pharmacist is permitted by law for each 10,000 population 
in larger communities in Prussia, while the Bavarian ratio is 
one to 5,000. 


THE MARKET FOR HOUSEHOLD ELECTRIC APPLIANCES IN GERMANY 


The demand for household electric appliances in Germany 
increased sharply after the war. Previously, such equipment 
was largely in its experimental stage of development, and those 
appliances that did reach the market were crudely constructed 
and extremely short-lived. At present, many kinds of electric 


household appliances are marketed in Germany. 

The market in Germany is much more limited than in the 
United States, however. This is due to the relatively low 
salaries of servants, the high price of electric current in certain 
sections of Germany, and the absence of electric wiring in 
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many houses. There is also the factor of cost of electric 
appliances. While the prices of German appliances in Ger- 
many are lower than the prices of American products in the 
United States, incomes are relatively smaller there. Notwith- 
standing these factors, a fairly successful market has been 
found in Germany for such labor-saving but costly equipment 
as vacuum cleaners, and washing. machines, even though these 
had previously been regarded with disfavor by the German 
housewife. With this disfavor largely overcome, and an in- 
creasing purchasing power, German people will doubtless pur- 
chase more electric houschold equipment in the future. 

Order of importance given electric household appliances by 
votes of 133,3ul persons, in an investigation conducted by 
Berlin retailers of such appliances in December, 1928. 


Vaetitin Cleaners: cco. Gace enc evlecica'ee 115,227 
WATeCUriG UR OS ok Chee orders eetuee 113,095 
RCE CIC AGS: fac ates auiaeee seuss 33,078 
Coomil eg PInt6S:.c)eccewwisuncnucewaes 30,068 
WE. fii biG eo deer kxnde i nimewsaeds 26,034 
ee 17,843 
Washine Machines ...c..ccecccc cuts 15,102 
SE ech tueoa tee nckae es 12,017 
ere rrr. 8,574 
Sewing Machine Motors ............ 8,154 
1 ET ES eae es AE Aine Ree ee 7,135 
Witten WANS: cscs cus auorte es tees 3,796 
Westehen Utility Motors <2... 52. ciwcnc. 2,812 
Cotree) PercOutOrSi : .o's cca Cesc ceases 2,653 
For. PONSHOES: Jo cdo ce cen owas ws 1,584 


Such things as teapots, waffle irons, toasters, water bottles 
and cigarette lighters each received less than i,000 votes. The 
results of this investigation are interesting in that they show 
that certain labor-saving equipment—washing machines—was 
chosen by only 15,102 persons, while none chose ironing 
machines. 


Market Prospects for American Products 


The market for American household appliances in Germany 
is largely limited to those products that have not been well 
developed by German electric industry, such as washing 
machines, ironing machines, refrigerators, vacuum cleaners, and 
dish-washing machines. In these lines, Germany is a field 
worthy of cultivation. In other lines, such as irons, heating 
pads, cooking and heating equipment, and fans, German indus- 
try has made rapid development, and the lower price of German 
commodities makes American sales in these lines more difficult. 
The question of price can, in many instances, be offset by 
quality, which, in the case of American products, is invariably 
higher. 

Many new firms in the electric manufacturing industry had 
been established during the inflation period of the war, and 
a large part of the products of this period, especially household 
appliances, is still on the market, having been bought up by 
dealers in bankruptcy sales. These products are of poor quality, 
however, and in order to offset the competitions of these 
products, the Association of Electrical Engineers now places 
a stamp of quality (VDE) on most of the modern German 
electric household appliances, showing that these products have 
been tested. In 1928 there were 2,976 wholesale dealers and 
2,773 retail dealers in electro-technical products in Germany. 
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In addition, there were 762 hardware wholesaiers, 11,765 hard- 
ware retailers, 11,541 household-equipment retailers, and 640 
department stores dealing in various products, including in 
most cases, household electric appliances. 


Household Electrification and Cost of Current 


Electrification of households in Germany has been largest 
in the urban sections, about 45 per cent of the houses in the 
cities being wired. In the rural sections, only about 20 per 
cent of the houses are wired for electricity. in the last few 
years, however, all the newly constructed houses are being 
wired, not only for hghting, but also for motive power for 
electric appliances. 

ihe to.at consumption of electric current in Germany amounts 
to about 21,450,000,000 kilowatt-hours per year. German in- 
dustry consumes about 80 per cent of this current; households, 
communities, hospitals, and retail stores take up 9 per cent; 
and railways, etc., take the remainder. 

The cost of electric current varies: in some places it is as 
low as 0.16 mark ($0.038) per kilowatt-hour, while in others 
it is as high as 0.60 mark ($0.142) per kilowatt-hour. In 
many cities the current for power to operate electric household 
appliances is available at rates about one-half lower than those 
charged for the regular lighting current. Extra wiring has 
been necessary, but just recently, a meter called the “reim- 
bursement meter” has been developed, which is in the form of 
an intermediate meter and can be switched in between the 
main meter and the apparatus used. For all kilowatt-hours 
which pass through this intermediate meter the consumer will 
be refunded the difference between the cost of lighting current 
and the cost of power current. 


Market for Specific Appliances 


The following list of household electric appliances is given 
in the order of their use in Germany: 

Electric Irons—It is estimated that one family out of 
three has one. German electric irons are similar in 
design and execution to those manufactured in the 
United States. The average price of the German 
product is between $1.50 and $2.00. 

Vacuum Cleaners—Used quite extensively. There 
is about one vacuum cleaner for every fifteen families. 
American cleaners on the market are over twice as 
expensive as the average German vacuum cleaner, but 
are evidently superior to German models. The market 
for American vacuum cleaners is found among the well- 
to-do classes. The prices of German vacuum cleaners 
range from $22.62 to $45.26—the. middle price being 
$35. 

Water-heating Pots—Perhaps most widely used of 
electric appliances of this category. Estimated one fam- 
ily out of fifteen has one. Average price of German 
product is about $2.90. 

Hair Dryers—Similar to those made use of in the 
United States. Estimated that one family out of 
twenty-five has an electric hair-dryer. 

Heating Pads—Used extensively in Germany; there 
is one for every forty-five or fifty families. Numer- 
ous German heating pads are on the market, but so 
far as it has been possible to ascertain, no foreign 
heating pads are sold. 


Braunschweiger Neueste Nachrichten 
THE HOME AND FAMILY PAPER OF BRUNSWICK 


Circulation area from the Harz to Holstein, from the Weser River to the Elbe. Official 
organ of all sporting associations of Brunswick. Biggest advertising medium of all the dailies 


of Brunswick. 
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Coffee Percolators—German coffee percolators are 
similarly constructed to the one used in the United 
States. It is estimated that one family out of 120 in 
Germany owns one. Price of German percolators 
range from $5.72 to $13.58—average price about $8.50. 

Massage Vibrators—These are very popular in Ger- 
many. Similar in design to those manufactured in the 
United States. Average price about $13. 

Refrigerators—Very little used up to two years ago. 
Several American firms have recently entered this field 
and sold quite a number of refrigerating machines 
for household and hotel use. The number of ordinary 
ice boxes is estimated at one for every twelve families ; 
while that of electric refrigerators as about one for 
every 500 families. American electric refrigerating 
machines sell at from $297.75 to $1,000.44. They are 
preferred to any German electric refrigerator, but only 
well-to-do classes can afford them. 

Other electric household appliances, such as hot water tanks, 
washing machines, floor polishers, ironing machines, electric 
heaters, cooking sets, sewing machine motors, electric ranges, 
kitchen utility motors, hand dryers, water kettles, toasters, 
heating plates, teapots and fans have not found as ready a 
market in Germany as have those appliances listed above. 


Commercial Data 


The continued economic expansion, with the increasing pur- 
chasing power of the public, seems to be favorable to the fur- 
ther introduction of American products into the German market 
for electric household equipment. 

Most American firms doing business in Germany have granted 
exclusive agencies located in Berlin or Hamburg, but in the 
case of electric household equipment, it does not appear advis- 
able to grant an exclusive agency to one German firm, since 
most agents have not been able to handle all of Germany, 
which is slightly larger than the combined area of the states 
of New York, Pennsylvania, Ohio and Indiana. Many firms 
have found it advisable to grant agencies to German firms 
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located in Berlin, Hamburg, Munich, Frankfort-on-the-Main, 
Leipzig, Stuttgart, Cologne, etc., but have carefully defined 
the territory to be covered by each regional agent. 


The German market for electric household appliances is 
severely competitive. Many American firms have found it 
advantageous, therefore, to organize local companies for the 
purpose of efficient sales organization. Two types of com- 
panies have been formed, limited liability companies, called 
“G. m. b. H.,” and “A. G.” companies, which are the equiva- 
lent of the American corporation. In both cases, permission 
to establish either form of company must be obtained from 
Government authorities, while registration in the commercial 
register (Handelsregister) is necessary. Some American firms 
doing business in Germany sell from a European branch office 
not located in Germany, to German distributors; still others 
manufacture or assemble and sell in Germany in order to 
avoid payment of import duties. 


The German customs tariff is based on the weight of the 
commodity. There are three items of tariff regulation that 
apply to household electric appliances imported into Germany 
from the United States. Item No. 912-C applies to all electric 
heating, cooking, and other warming apparatus, and specifies 
75 marks ($17.86) per 100 kilos, on apparatus weighing 3 kilos 
or less, and 60 marks ($14.29) per 100 kilos, on apparatus 
weighing more than 3 kilos. Item No. 912-B applies to electric 
irons of all kinds; 60 marks per 100 kilos. All other appliances, 
such as washing machines, vacuum cleaners, refrigerators, etc., 
would probably be classified under Item No. 906-D of the 
German customs tariff, commodities weighing 40 kilos or less, 
12 marks ($2.86) per 100 kilos on commodities weighing more 
than 40, but not over 100 kilos, and so on. A deduction of 
13 per cent from the gross weight is allowed for packing 
cases, which are duty free. 

Advertising of electric household appliances is carried on 
mainly through newspapers, one to two advertisements being 
published each week. Advertising through billboards and kiosks 
is also carried on extensively by some dealers in electric house- 
hold equipment. 
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DRESDEN 


GERMANY 


Saxony advertises regularly in the 


the greatest of the leading dailies here. 


The Metropolis of the Free State of Saxony—which, 
next to the Ruhr, is the most important German 
industrial district.— This beautiful Dresden of 
world-wide fame, frequented by all visitors to the 
country, is also an active industrial and commercial 
town with more than 600,000 inhabitants and about 
50,000 industrial and manufacturing concerns. 
Everyone who wants to do business here as well as 
in the economically highly developed East of 


DRESDNER NEUESTE NACHRICHTEN 


which has more than 120,000 subscribers of all classes, with high purchasing power. It is by far 


Numerous American firms, such as Chrysler, Ford, 


General Motors, Hudson-Essex, Packard, Hanseatic Trading Co., Gillette, Johnson (Racine)— 
advertise in the Dresdner NEUESTE Nachrichten. 
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VERLAG SCHERL 


BERLINER LOKALANZEIGER 


The daily of the prominent sound popular strata of Berlin. 
Daily issue—250,000 copies. 


DER TAG 


The paper of the economically important quarters of industry, 
trade and commerce, as well as large real estate interests and 
landed property. 

Average circulation about 80,000 copies. 

50% of its distribution is in Great-Berlin, the other part through- 
out the German Republic. 


DER MONTAG 


The interesting Monday morning paper, which reports all im- 
portant happenings of the Sunday. Extensive Sport Section. 
Average issue—150,000 copies. Circulates in Great-Berlin. 


BERLINER NACHTAUSGABE 


The great, illustrated evening paper, with detailed reports on 
important happenings, political events, theatres, art and sport. 
Average issue—200,000 copies. 


DIE WOCHE 


The most popular weekly periodical of Germany. 

It contains up-to-date pictures of the whole world. It is an in- 
dispensable advertising medium, because it reaches the quarters 
with high purchasing power. 

Issue—215,000 copies; circulation in Germany and abroad. 


DIE GARTENLAUBE 


for generations past the favorite ‘“‘light reading’’ paper of the edu- 
cated German family. 
Average—100,000 copies, circulation over the whole German Re- 


a SPORT IM BILD 


The most beautifully produced and most exclusive, illustrated 
Sport and Society Review of Germany. Average 21,000 copies. 

In all countries of the world and at all meeting places of fash- 
ionable society people, SPORT IM BILD, will be found. 


SCHERL’S MAGAZIN 


The magazine of the German home. Circulation—135,000 copies, 
which are distributed not only in Germany but also to German 
people all over the world. 
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The list below includes those German agencies which are of 
major importance, and was compiled on the ground by the 
German representative of Sales Maaagement. For convenience, 
we append a glossary of German words most frequently en- 


GUIDE TO SELECTED GERMAN ADVERTISING AGENCIES 


countered in firm names and addresses: 
Annoncen-Expedition = Advertising Agency 
G.m.b.H. Inc. 


strasse street 


A L A, ANZEIGEN-GESELLSCHAFT IN IN- 

TERESSENGEMEINSCHAFT MIT HAASEN- 

STEIN & VOLGER A.-G. DAUBE & CO,, 

G.M.B.H. Est.: 1855 
27 A. Postdamerstrasse, Berlin. W. 35 


Branches: In all important cities of Germany. Dr. ANDREW 
ToRNDIKE, President; GeorGe BirnsAUM, Managing Director. 
Accepts and places orders for all dailies and periodicals of the 
whole world. Drafts advertisements as to text and illustra- 
tion. Estimates and executes advertising campaigns. Market 
analysis to plan advertising campaigns. Street-car advertising 
and outdoor-publicity of every kind; Fair, Electric and Poster 
advertising. Film publicity, advertising by aircraft and bill- 
posting. 


ANNONCEN-EXPEDITION JACQUES ALBA- 
CHARY, G.M.B.H. Est. 1895 
122 Postdamerstrasse, Berlin, W. 35 


W. Loewit, Owner and General Manager. Controls advertis- 
ing and billposting accounts of leading concerns such as: 
Muratti Cigarettes, Berlin; 4711 Eau de Cologne Parfumeries, 
Cologne; Ullstein A.-B., Berlin; Sunlight Co., Mannheim; 
Abdulla Cigarettes, Berlin, and others. Publishers of the 
“Handbook for Billposting (Plakat-Handbuch) and of the 
booklet, “Albachary’s Market Survey for Advertisers (Alba- 
chary’s Marktzahlen fiir den Reklameverbraucher). Cable: 
Albachary, Berlin, W. 35, Germany. 


For further information see page 386. 


ANNONCEN-EXPEDITION CARL FOERSTER 
G.M.B.H. Est, 1907 


19 Blumenstrasse, Duesseldorf 9, Germany 
Branches: Berlin & Hamburg 


Cart Foerster, Owner. Advertising agency, advertising- 
consultant, supplier of designs, texts, prospectuses, publicity 
films. Accepts and places orders for poster advertising 
throughout Germany. Some of the accounts of national im- 
portance which it has served are: Persil, Rama, Kathreiner, 
Lanolin, Immalin, Dalli-Dallix. 


BERNHARDT ARNDT, G.M.B.H. Est. 1865 


26 Mohrenstrasse, Berlin W. 8 


ARTHUR WITTEMAN, Chairman. Advertising agency. Adver- 
tising consultation under the direction of a successful and 
well-known sales-promoter. Department for advertising- 
designs, printing advice for prospectuses and printed matter, 
circular letters and catalogues. 


BAEDER- 


G.M.B.H. 
29/30 Koeniggraetzerstrasse, Berlin SW. 11 


U N D INDUSTRIE-ANZEIGEN, 
Est. 1916 


Cart Sixt, General Manager. The sole German advertising 
agency specializing in holiday resort publicity. 


DEUTSCHE ANZEIGEN-GELLE- 
Est. 1919 


DAG, 

SCHAFT 
Stollwerckhaus, Cologne 
Branch: Mannheim-Kaefertal 
General Agency: Duesseldorf 


WILHELM GEHLEN, Owner. Serves accounts of important con- 
cerns such as: 4711 Ferd. Muelhens Parffimery, Cologne; 
Haus Neuerberg Cigarettes, Cologne; Cigarettes Manufactur- 
ing Halpaus G.m.b.H., Breslau; Citroen Automobil A.-G., 
Cologne-Poll; Fair- and Exposition-Office of Cologne, and 
many others. Cable: DAG, Cologne, Rhine, Germany. 


DEUTSCHER REKLAMEDIENST, GM.B.H. 
5 Bismarckstrasse, Berlin-Charlottenburg Est. 1927 


ERWIN Erich ToreNnsurG, General Manager. H&sto HEster- 
BERG, Art Director. Biggest accounts: Hudson-Essex Motors 
Company, Gm.b.H., Berlin Spandau; Sotewer-Werke Auto 
mobil A.-G., Stettin; Kardex A.-G., Berlin; Accumulatoren- 
Fabrik A.-G., Berlin; Cigarettes- & Tobacco Manufacturing 
“Mionopol,”’ Dresden; Wholesale Bookseller Karl Block, Ber- 
lin; Chemical Factory Dr. Mueller & Co., Berlin, ete. Cable: 
Reklamedienst, Berlin, Germany. 


HEINR. EISLER, ANNONCEN-EXPEDITION 
23/25 Alter Steinweg, Hamburg Est. 1876 
Branch: 243 Friedrichstrasse, Berlin SW. 


GeEorG EISLER, Owner. Agencies in all cities of Germany. 
Special line: Planning and carrying out of entire advertising 
campaigns for hotels and resorts. Publisher of the periodical 
“Deutsche Hotel Nachrichten.” Chemigraphical art printing 
works. 


D. FRENZ, G.M.B.H., ANNONCEN-EXPEDI- 


TION Est. 1868 
4 Ludwigstrasse, Mayence, Rhine 


Branches: Wiesbaden, Manneheim, Worms 
G. Merzces and A. PennricH, Owners. One of the oldest 


agencies of Germany. Accepts and places advertising in all 
dailies and periodicals of Germany and abroad. Publisher o! 


Established 1888 


seeks connection with Advertising Agencies and ad- 
vertisers in the U. S. A., England and Canada, who are 
interested in using advertising possibilities in Germany, 
more especially in newspapers, reviews and magazines. 


Expert advice based on 40 years’ experience is of- 


fered as regards the choice of suitable papers and the 
corresponding form of advertisements as regards word- 
ing and illustrations. 


Information as regards market conditions, means of 
advertising, business lasting for certain seasons only, 
etc., is offered in order that the greatest maximum 
aimed at is attained, and in order to increase the re- 
sults of German advertising. 


Please send your enquiries about my country to my 


Head Office 


MAX GERSTMANN 


Potsdamerstr. 8, BERLIN, GERMANY 


Tele. Ad.—Annoncgerstmann, Berlin 


SAY FS 


Skill - the Builder - 
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® 
N, 
: is on Parade 
1g 
URELY ‘we may call our work # it is to excel in this branch of pro- 

A a science ... the science of duction. If a technical appeal is a 
| building advertising . .. for we part of your advertising structure, 

have learned through an enviable highly skilled technicians are here 
. record of sixty-three years that for you. 
r- each part of an advertising struc- 
nd ture must be the product of highly Rudolf Mosse is an international 

specialized skill. advertising organization with a 
; size and tradition that demand the 
‘ We cannot be deceived by the highest standards of creative skill. 
na false values of mediocrity. Each . 
i detail of our architecture must be This skill—the builder—we offer 
7 the work of superlative talent. If you through our branches in every 
' yours is a product calling for fash- important European city and in 
ionable appeal in copy or layout, London, New York, Tokyo, 
6 we have specialists whose life work , Buenos Aires and Sydney. 


RUDOLF MOSSE 


International Advertising 


i U. S. A.: GERMANY: LEIPZIG BARCELONA 

NEW YORK CITY mepyiee ering BASLE 
, MANNHEIM 
3000 GRAYBAR BERLIN MUNICH BELGRADE 
BUILDING BIELEFELD NUREMBERG BUCHAREST 
TELEPHONE: COLOGNE STETTIN BUDAPEST 
LEXINGTON 2652 sine . STUTTGART MADRID 
—— WIESBADEN MILAN 

ENGLAND: SRANKFORT o.M. PRAGUE 
LONDON W~ C. 2, HALLE a. d. S. OTHER EUROPEAN: WARSAW 
125-130 STRAND HANOVER VIENNA ; 
TELEPHONE: HAMBURG AMSTERDAM ZAGREB 
TEMPLE BAR 8631 KARLSRUHE ARAD ZURICH 
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D. FRENZ—(Cont.) 

the date almanac for wine-auctions. Biggest accounts: Adam 
Opel, Automobil Factory, General Motors Comp., Erdalfabrik 
Werner & Mertz AG, Mayence (biggest shoe-cream factory 
of Germany); Sektkellerei Chr. Adt. Kupferberg, Mayence; 
Sektkelletei Schoenberger, Mayence; Chemische Fabrik J. 
Merck, Darmstadt; Chemische Fabrik L. Meyer, Mayence; 
Fabrik Chem. Pharmaz. Spezialitaten, Dresden. 


MAX GERSTMANN, ANNONCEN-EXPEDI- 
TION Est. 1888 


8 Potsdamerstrasse, Berlin W. 9 

Branch: 41 Alsterdamm, Hamburg 
Orto GersTMANN, Owner. An agency handling only a few 
big accounts, each of which Mr. Gerstmann supervises per- 
sonally. The firm is highly regarded by many clients, espe- 
cially on account of placing classified advertisements in news- 
papers, magazines and trade-papers. Reports from clients 
give this agency a high rating for the careful attention given 
to the individual interests of their affairs. Cable: Annonc- 
gerstmann, Berlin, Germany. 
For further information concerning this firm see page 384. 


I.H.A, INDUSTRIE- & HANDELS-ANNONCEN 
EXPEDITION, G.M.B.H. 


13 Potsdamerstrasse, Berlin W. 9 
Max GARHL, President and Managing Director. PAuL Ligs- 
HEIM, Secretary. Recognized by the Verein Deutscher 
Zeitungsverleger, Member of the Arbeitsgemeinschaft 
Deutscher Annoncen-Expeditionen, Member of the Deutscher 
Reklame-Verband, Member of the Verein Berliner Kaufleute 
& Industrieller, Berlin. Has had outstanding success in plan- 
ning and preparing advertising for leading factories and trade 
firms, such as, for example, I. G. Farben-Industrie A.-G. 
Now actively serving about sixty firms. Well organized for 
service, market-research and analysis. International relations. 


INVALIDENDANK ANNONCEN—EXPEDI- 
TION, G.M.B.H. Est. 1872 
20 Potsdamerstrasse, Berlin W. 9 


This German Agency has by painstaking service over a period 
of years developed to where it is now one of the greatest 
advertising enterprises of Germany, branches and agencies of 
which will be found in nearly all German cities. Further- 
more, her agents-survey is spread over all Germany. 


HANS KEGELER, ANNONCEN-EXPEDITION 
22 Markgrafenstrasse, Berlin SW. 68 Est. 1914 


HANs KEcELER, Owner. Special fields: Advertisement office, 
advertising consultant. Own drawing department (advertise- 
ment and poster sketches), copy department for advertise- 
ments and prospectuses. Analyzes markets, makes sales 


investigations, and helps form sales organizations. Serves big 
accounts: Loewe Radio G.m.b.H., Hotel Excelsior, Cigarettes 
Massary, Kola-Dultz, Marylan, F. V. Gruenfeld, Orchestrola- 
Vokalion A.-G., Radio-Web, G.m.b.H., Berlin; Cigarettes Fac- 
tory Yenidze Dresden, and other important firms. 


RUDOLF MOSSE, ANNONCEN-EXPEDITION 
46/49 Jerusalemerstrasse, Berlin SW. 100 Est. 1867 


Rupotr Mosse is one of Germany’s oldest advertising agen- 
cies. Its reputation is international. Its organization is in- 
ternational, branches being located in the world’s important 
business centers. 

Its knowledge of international markets and media has enabled 
it to publish a book (Zeitungs Katalog) that contains a list 
of the world’s leading newspapers, magazines and trade 
papers. The wealth of information’ that must necessarily 
accrue to the publisher of such a book is at the disposal of 
American firms desiring to sell to foreign markets. Elsewhere 
in this foreign section will be found a list of newspapers, 
magazines and trade papers that Rudolf Mosse has compiled 
especially for this Reference Number of Sales Management. 
This compilation, made at the request of Sales Management, 
is an indication of the international scope of this agency’s 
information and the confidence imposed in it. 

Rudolf Mosse is equipped for complete advertising and sales 
work in foreign markets, being competent to analyze markets, 
build up sales outlets and organizations and plan and execute 
entire advertising campaigns abroad. Needless to say, it has 
thoroughly organized and well-manned departments for for- 
eign copy, artwork, layout and production. The establish- 
ment of a New York office at 420 Lexington Avenue, of 
which Mr. Paul H. Fassnacht is President, has made it pos- 
sible for American manufacturers to receive here full 
information and complete advertising and merchandising 
service. The New York office is equipped to handle any account 
requiring international or world circulation, placing at the 
disposal of American firms the complete faculties of this 
world-wide organization. Some firms picked at random from 
among its clients: Parker A.-G., Gillette, Pebeco, Graham- 
Paige, NAG-Automobiles, Wrigley, Libby, Abdulla, van den 
Bergh a.o.m. Cable: Mossehaus, Berlin, Germany. 

For further information, see pages 374, 385. 


RAPID, G.M.B.H., REKLAME-ANNONCEN- 
PLAKATDIENST IN DEUTSCHLAND 
20 Potsdamerstrasse, Berlin W. 9 


S. Ricuter, President and Managing Director. This firm has 
agencies in all important cities of Germany and serves mainly 
German concerns with foreign advertising; also places ad- 
vertising from abroad to Germany. This business is based on 
varied experiences in this field and on close connections with 
most of the important advertising agencies on the Continent. 
Tel.: Rapidannonce, Berlin, Germany. 

For further information concerning this firm see page 378. 


WILLIAM WILKENS, ANNONCEN-EXPEDI- 
TION Estab. 1876 
Ballinhaus, Messberg, Hamburg 1 


WILLIAM Henry WILKENS, Owner and Founder. This agency 
specializes in hotel and resort advertising. For many years 
it has studied this market and been an active part of it so 
that today it is ideally equipped to give accurate and up-to- 
the-minute advice to American firms desiring to sell German 
hotels and resorts. The agency can give excellent counsel on 
the appropriation necessary to sell the market and how it 
should be apportioned and controlled. It has the recogni- 
tions and staff necessary to place advertisements with jour- 
nals, expositions and theatre programs. 


ADVERTISING SERVICE 


\JACQUES ALBACHAR 


TEL.: LUTZOW 2727. 9001. 9002 e CABLE ADDRESS: 


BERLIN W 35. POTSDAMER STRASSE 122 
JAREKLAME BERLIN 
REFERENCES: LEADING INDUSTRIAL FIRMS 


t 


Advertising Material of all kinds prepared and designed 
Advertisements accepted forall Newspapers and Periodi- 
cals in the World « Posters drawn up and distributed 
throughout all Germany and Foreign Countries « We 
have published: Poster Manual for 1928 and Supplement 
for 1929 « Statistical information for Advertisers 1929 
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PRINCIPAL GERMAN NEWSPAPERS 


Issues| @; : Issues| Circula- a 
City and Newspaper Per —— Characteristics City and Newspaper Per ¥ tion Characteristics 
Week Week 
AACHEN AUGSBURG 
(Aix-la-Chapelle) Neu Augsburger Zeitung...| 6 40,000 | Organ of the Bavarian Populist 
arty. Official gazette of the 

Echo der Gegenwart _ These 3 papers cover the whole Municipality of Augsburg. 

and additional editions..| 12 territory on the Belgian and This paper has its own delivery 
31,000 French borders and are also service in more than 400 places 
Aachener Rundschau 6 , read across the frontier. The in the province. Largest cir- 
“Echo” is subscribed to by culation of all dailies in Augs- 
Limburger Tageblatt 6 readers of purchasing power. burg and suburbs. 
The “Rundschau” is read by 
miners, employees, etc. Augsburger Neueste Nach- i : 
Pa odie oss as hee cmaas Gt . Seadas Politically independent. Home 
z ; and family paper of the middle 

Der Volksfreund.......... 6 30,140 | Organ of the Centrists, but inde- classes, i.e., officials, trade and 

For additional Information pendent of the party. The business men and industrial 

see page 388, paper has been for 30 years the workers. 

most widely read of the dailies 
in the district. Analysis of BARMEN 
readers: 19.77% professionals 
and independent merchants,|| Stadtanzeiger fiir Barmen- : 
22.39%, officials and employ-|| Elberfeld............... 6 34,000 | Appeals to all classes—primarily 
ees, 28.76%, workmen and to active professionals, officials 
agriculturists, 29.08% laborers and employees. 

Aachener Post...... cakeae’ 6 24,000} Neutral. Good courage of thel| Barmer Zeitung........... 6 23,000 | Organ of the German Populist 
Including Allgemeine whole administrative district. arty. Analysis of readers: 
Zeitung Analysis of readers: 70% are 55% wholesale traders and 

laborers and employees, the manufacturers, 25% profes- 
rest are business men, persons sionals, 12% officials and em- 
of private means and indepen- ployees, 8% wealthy rural 
dent tradespeople. circles. 
ERLIN 
ALTONA * . 
f 7 . || 8 Uhr Abendblatt......... Ge ecaces Impartial evening paper with 
Altonaer Nachrichten...... 6 16,000} Greatest and oldest daily of this republican tendencies. Reports 
city which is next to Hamburg. on all events of the day. Its 
Established 1850. Policy is circulation is largest in Berlin. 
popular and neutral. f 
Berliner Allgemeine Zeitung 6 54,000 | This paper for the middle classes 
is being circulated in more than 
ASCHAFFENBURG 7,000 places that have postal 
delivery. 

Beobachter am Main...... 6 20,000 | Organ of the Bavarian Populist ; ; 

Party. (Catholic.) Readers|| Berliner Boersen-Courier...} 12 | ...... Impartial paper without any 

belong to middle classes. Circu- affiliation to a party; goes in for 

lates in West-Lower Franconia, the interests of industry, 

Spessart-and Oden-Forest, and commerce and finance. Cir- 

Badenian - Hessian - Prussian culates in the Reich and foreign 

boundaries. countries. Market reports and 
rates of exchange. 


mS HA“ 


Industrie- und Handels-Annoncen-Expedition G. m. b. H. 
13, Potsdamer StraBe, Berlin W 9 


The advertising agency for distinguished ‘and well 
known firms, managing for many years the com- 
plete service for the large concern of 


I. G. FARBENINDUSTRIE A.-C. 
“NOTICE” 


We want to get in touch with advertisers and advertis- 
ing agencies in foreign countries. 
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PRINCIPAL GERMAN NEWSPAPERS (Continued) 


City and Newspaper 


BERLIN (Continued) 


Berliner Lokal-Anzeiger.... 


Berliner Montagspost...... 


Berliner Morgenpost ...... 


Berliner Nachtausgabe..... 


Berliner Boersen Zeitung... .| 


Issues | @; Issues| (; sf 
| Per ——- Characteristics City and Newspaper Per — Characteristics 
| Week Week 
reputation with leading reports 
| : on all important economica! 
| 12 42,500 | Organ of the Admission-Office of questions. Its readers are mer- 
| the Berlin Stock-Exchange. chants, bankers, lawyers, pro- 
| The special and great financial fessional men and their fami- 
paper that also reports on all lies, all among the dependable 
events of the day of cultural well-to-do classes. 
and economical interest. Cir- 
culates in the whole Reich.|| B.-Z. am Mittag.......... 7 192,130 | The leading Berlin midday paper, 
Reader influence: all important with a world-wide reputation 
industrial, commercial and having the latest reports. Sports, 
financial quarters. automobiling and fashions. 
Wide-world renowned paper. 
12 250,000 | Tendencies: national. A first 
class paper of international|}] Der Montag.............. 1 150,000 | Published by the Berliner Lokal- 
scope, it is the official organ of See page 383. Anzeiger. Appears Sunday at 
various municipal and state midnight. The interesting 
authorities for their publica- Monday morning paper that re- 
tions. Its circulation is larger ports all important happenings 
than any other German daily of Sunday. 
appearing twiceaday. It has 
a wide distribution among the]| Der Tag................- é is 80,000 | Politically independent and with 
prominent and financially See page 383. avowed national tendencies. 
sound popular strata and its The paper of the economically 
working organization is ex- important branches of industry 
tended over the whole world. and commerce, as well as large 
real estate interests and landed 
1 154,330 | The widely read Monday morning property, 50% of its distribu- 
paper. Sports, crime, fine- tion is in Great Berlin, the 
arts, business. other half throughout the 
Reich. 

The morning daily of Berlin. It}} Deutsche Allgemeine ' 
wk 615,730 has by far the greatest number 1a ae ON 12 51,980 | Impartial paper with national 
SE 692,330 of subscribers of all German tendencies. Reader influence: 

dailies. Its distribution is industrial and well educated 
largest in Berlin and suburbs, classes. 
primarily among the middle 
and laboring classes. Deutsche Tageszeitung..... Ne Bias canes Leading agrarian political paper 
of first rank with national ten- 
6 200,000 | The great illustrated evening dencies. General organ of the 
paper with detailed reports on large landowners. Circulates 
all important happenings of the primarily in all agricultural 
day, such as political events, provinces. Reader influence: 
theater, arts and sports. About foremost rural and farming 
of the issue is read in circles, 
Berlin, the rest circulates in 
the whole Reich. SSCRROMIG Soc sicoa can 12 43,200 | General organ of the centrum 
party. Leading paper of the 
CAR SEAR pee Political tendency: independent Catholic circles, Its circula- 
ME 149,600 democratic. Territory cover- tion is largest in Berlin, the 
EE 131,000 ed: 50% Berlin, 40% in other Province Silesia and West-Ger- 
SE 246,500 parts of the Reich, 10% in many. Reader influence: Pro- 
foreign countries. The paper fessional men, politicians, phy- 
of the highest international sicians and educated classes. 


AC 


[HEN 


zone with about one million inhabitants. 


It is a highly industrialized district and one of the best 


markets of Germany. 


Its greatest daily is ‘“The Volkstreund’, Aachener 
General-Anzeiger fur Stadt und Land”, with a circu- 


lation of 30,000 copies. 


This daily is the popular advertising paper and the 
most successful medium in the district. 


Der Volksfreund 


Aachener General-Anzeiger fiir Stadt und Land 


G. m. b. H. 


(Aix la Chapelle) with its surroundings is a clearly defined marketing 


S ALE S&S MAN AGEMEN T 389 


Such well-known trade names 
as these: Parker Pen / Frigidaire 


Sunlight Soap / Gargoyle Oil 
Gillette Safety Razors / Palm- 
olive Soap / Hoover Vacuum 
Cleaners / Remington Type- 
| writers / Abdulla Cigarettes 
i Libby Milk / Cadillac, Ford, 
: Chrysler, Buick, Graham - Paige. 


appear regularly in the advertising columns of the 
u Sageblatt 


oe” It is the leading German daily and Sunday news- 
& blished lve ti ekly, with Ten illus- 
v paper, published twelve times weekly, 


trated supplements. 


9 an 
a 5 
ya & 
= 
a 


It adheres strictly to an independent democratic editorial 
policy. 

Practically 100 per cent of its circulation is in Germany — 
50 per cent in Berlin, the balance throughout the Republic. 


Its readers are the families of merchants, bankers, lawyers, 
physicians, etc.,—all of the dependable well-to-do class . . . 
the class most inclined to buy imported merchandise. 


Its editorial and pictorial policy appeals to the whole family. 
The illustrated supplements render a pictorial service from 

all the world on art, fashion, house and garden improve- 
ment... the cinema. 


For full specifications and rate cards, please address the 
BERLINER TAGEBLATT / BERLIN SW100 / GERMANY 
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PRINCIPAL GERMAN NEWSPAPERS (Continued) 


City and Newspaper 


Issues 


r 
Week 


Circula- 
tion 


Characteristics 


City and Newspaper 


Circula- 
tion 


Characteristics 


BERLIN 
(Continued) 


Maerkische Volkszeitung... 


BEUTHEN 


Oberschlesische Zeitung... . 


Ostdeutsche Morgenpost... 


BIELEFELD 


Westfalische Neueste Nach- 
SEN 6.00 carsiv in. ss a%i0w ass 


Westfalische Zeitung....... 
See page 395. 


BOCHUM 


Bochumer Anzeiger und 
GeneraleAnzeiger........ 
See page 395. 


BONN-ON-THE-RHINE 


General-Anzeiger fiir Bonn 
und Umgebung.......... 


BRAUNSCHWEIG 
(Brunswick) 


Braunschweiger Neuste 
NaChriGhten.. ...6. 06005 
See page 381. 


Braunschweigische 
Landeszeitung.......... 


Braunschweiger Allgemeiner 
a eee 


BREMEN 


Bremer Nachrichten....... 


Weser-Zeitung............ 
page 376. 


BREMERHAVEN 
Nordwestdeutsche Zeitung. 


74 


12 


74 


7t 


16t 


38,000 


100,940 


30,000 


25,000 


23,000 


33,400 


43,500 


eeeeee 


67,000 


22,000 


Organ of Catholic circles. Dis- 
tributed in Berlin. Reader in- 
fluence: middle and laboring 
classes. 


The great illustrated evening 
paper. Three issues, always 
up to the hour. 


This is an old established home 
newspaper with carefully edit- 
ed and complete contents with 
a wide circulation among the 
educated classes. 


Leading Ome of the Centrist 
Party of Upper Silesia. Dis- 
tributed among all classes of 
the population. 


A paper of Nationalist tenden- 
cies. The morning daily of 
South Eastern Prussia. Reach- 
es readers of high purchasing 
power, spread over a large dis- 
trict. 


Politically neutral. Circulates in 
the eastern part of Westphalia. 
Readers are drawn from well- 
to-do circles, such as commer- 
cial houses, industrial firms, 
high and middle class officials. 


A politically independent home 
paper. Has circulated in Biele- 
feld and suburbs for 120 years. 


Subscribers belong to all 
classes. 
Politically neutral. Circulation 


is largest in Bochum City and 
suburbs. Read by all classes. 


sig? of moderate tendencies. 


esides the City of Bonn andj] 


suburbs, its distribution is large 
in the whole area between Co- 
logne and Coblenz. 


The home and family paper of the 
City and Province of Bruns- 
wick. Circulation primarily 
among the middle classes. Offi- 
cial organ of the local sporting 
unions. 


Nationalist politically. A com- 
mercial paper. It circulates in 
the North-western Germany 
and covers a cross section of 
people that represent best buy- 
ing power. 


Largest circulation in Brunswick. 
A home paper, subscribed to by 
all clagses of the population. 


Politically neutral. Dominates 
the area around Bremen, with 
highest circulation. Its read- 
ers belong to the buying classes 


Politically independent paper 
with Nationalist tendencies. 
Its readers belong to the edu- 
cated and buying classes of 
Bremen, Oldenburg and East- 
Frisia. Leading trade, ship- 
ping and finance newspaper of 
these districts. 


The Nationalist paper of the ter- 
ritory of the Lower-Weser 
river. 


BRESLAU 
Schlesische Volkszeitung... 


Breslauer Neueste 
Nachrichten. 2. 6066 5300s 


Schlesische Zeitung........ 


CHEMNITZ 


Allgemeine Zeitung- 
NCOMIINE i cc'enis cides: 


Chemnitzer Neueste 
Nachrichten............ 


Chemnitzer Tageblatt...... 


COBLENZ 


Coblenzer General-Anzeiger 


COTTBUS 


Cottbuser Anzeiger........ 


DANZIG 


Danziger Neueste 
INSCHTICHCEN. ..... .0:s0%0 068 


DARMSTADT 


Darmstaedter Tagblatt.... 


DORTMUND 


General-Anzeiger ftir 
Dortmund 


Zeitung Tremonia......... 


DRESDEN 


Dresdner Neueste 
Nachrichten......... ; 
See page 382. 


12} 


7t 


13} 


7t 


7t 


7} 


7t 


24,600 


162,000 


28,000 


47,000 


80,000 


22,500 


35,200 


22,300 


51,200 


34,000 


250,000 


50,000 


120,000 


Organ of the Centrist Party. 
irculation: Breslau, Upper 
and Lower-Silesia, primarily 
among well-to-do circles of 
commerce, industry and agri- 
culture. 


Dominates the whole of Silesia. 
By far the largest circulation of 
any newspaper in the German 
East. Its subscribers are the 
buying and middle classes. 


Distributed throughout Silesia. 
Subscribers industrial and com- 
mercial circles, and middle and 
high officials and landlords. 


Political and trade paper, with 
Nationalist tendencies. 


An independent civil paper for all 
classes. Circulates in territory 
from Chemnitz up to the Mid- 
dle Ergebirge. 


Leading paper in industry and 
commerce. The only daily 
with a Sunday edition and the 
only morning daily in Chem- 
nitz. 


Politically neutral paper of large 
circulation, the majority of its 
subscribers along the ,Middle- 
Rhine. 


A liberal paper. Covers the 
wealthy industrial and rural 
area between Berlin and Dres- 
den, and is subscribed to by all 
classes. 


The most important and widely 
read home and family _— in 
Danzig and along the German- 
Polish boundaries. Its sub- 
scribers belong to the middle 
classes, landlords, farmers and 
officials. By far the largest 
circulation of all dailies in the 
district. 


Established 1737. The leading 
neutral paper, subscribed to by 
allclasses. Circulates through- 
out Hesse. 


This paper has the largest circula- 
tion of all the German dailies 
outside of Berlin. Its distribu- 
tion is largest in Dortmund and 
suburbs, among all classes of 
the population; also read by 
all classes in the Rhenish-West- 
phalian industrial territory. 


Organ of the Centrist Party. Dis- 
tributed in all Catholic circles 
of Westphalia. Read by all 
classes from workmen, em- 
ployees and officials, up to 
manufacturers, landlords and 
professionals. 


The greatest daily of Dresden, 
capital of Saxony. Its sub- 
scribers are drawn from all 
classes with good purchasing 
power, such as commercial, 
industrial and trade circles. 


tIncluding Sunday Edition. 


MANAGEMENT 


SCHLESISCHE VOLKSZEITUNG 


an ee ES FP SLA LJ 


The Leading Catholic Paper in the East of Germany 


THE .ADVERTISING MEDIUM 
ue FOR OUTSTANDING RESULTS. 


Continually increasing circulation 
Comprehensive and select contents 


ile- About 70% of our readers consist of better-class families in 
well-established circumstances. 


American advertisers get § Two of the leading 
best results in the trade-papers in 
din, 9 
| Brunswick-country through Germany 
Braunschweigische Thalacker Anzeiger 
ula Landeszcitung _ 
ibu: ‘fan tain pellaiedl sulk commmensial — paper for the delicatessen 
s of ‘ e ° . trade. 
| by paper with most influential readers 
~~ in North-West Germany. 
“a Thalacker 
5 Braunschweiger Allgemeine Samen- wre 
Allgemeiner Anzeiger Pilanzen-Offerte 
The greatest circulation in the Bruns- The best advertising medium for 
7" wick country. The popular home- German horticultural and kindred 
sub- paper. ? industries. 
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centre of the Rhenish-West- 
phalia industrial territory. 


Issues| ,. Issues| ,. 
City and Newspaper Per | Circula- Characteristics City and Newspaper Per | Circula- Characteristics 
Week| tion Week| tion 
DRESDEN ESSEN 
(Continued ) (Continued) 

Dresdner Anzeiger......... 12 57,000 | The leading commercial paper of|| Essener Anzeiger.......... 7% 38,000 | The leading neutral daily of 
Dresden. Distribution: Dres- See page 395. greater Essen. Readers: al] 
den and East Saxony, other classes. 
parts of Saxony and the whole : 

German Republic. Subscrib-|| Essener Volkszeitung...... 7 48,000} Organ of the Centrist Party. 
ers belong to the well-to-do The leading and authoritative 
classes. Catholic daily of Western Ger- 
Mode many. Subscribers belong pri- 

Dresdner Nachrichten ..... 12 37,000 | Distribution: Dresden, Middle marily to the well-to-do Catho- 
and East Saxony. Subscribed lic middle classs. 
to by tradesmen, commerce, 

| , State officials and farmers. FRANKFORT-ON-MAIN 
DUISBURG ° Frankfurter General- ' 
eee 6 150,000| By far the greatest of all the 

Duisburger General- dailies of the whole district. 

BUSOUBES. 5... oss onesesc 12t 55,000 | Politically independent, with the Subscribed to by financial and 
largest circulation of all the business circles and by 85% of 
dailies of the district. Its dis- all the dwellings of Frankfort, 
tribution is in Duisburg and}| Frankfurter Nachrichten & : ; : 
the densely populated subur-|} Intelligenzblatt.......... 7 | 37,000} Especially a commercial paper. 
ban district. Subscribed to by Distribution over the whole 
all public ranks. district of Frankfurt and sub- 

: urban limits. Readers: 31.5% 
Rhein and Ruhrzeitung....| 12f 36,000 | Trade and family paper. Official business men, 10% architects, 
= of the municipality of ¢ 7.5% farmers 7.5% landlords, 
uisburg. Leading shipping etc. 
gazette of West Germany. Cir- 
culates on the Lower Rhine.|| Frankfurter Zeitung....... BORE we hie A German paper of international 
Subscribers are business men reputation. istribution: 
and persons of civil circles. The entire German Republic 
and continents of Europe. 
DUESSELDORF Readers: Independent mer- 
chants, bankers, industrials 

Duesseldorfer Nachrichten.| 13¢ | 109,000} Distribution: Entire territory of and educated people. 

the iron industry on the lower 
hine. A Trade and home FRANKFORT-ODER 

paper with subscribers in indus- 

trial and trade circles and all|| Oder-Zeitung............. 6 36,000 | Paper with National Liberal ten- 

classes. Circulation in Dues- See page 395. dencies. Distribution: Eastern 

seldorf, 71,000 copies. Rural part of Brandenburg. Read- 

edition, 34,000 copies. Postal ers: well-to-do classes, such as 

edition, 4, 000 copies. independent merchants, mid- 
dle and high officials and land- 

Der Mittaeiicieccaccusesdy OEY. cos Illustrated daily for sports, com- owners. 
merce, politics and art. Wide 
circulation in the district|| FREIBURG-IN-BADEN 
around Duesseldorf and Co- 
logne. Freiburger Zeitung........ 12t 27,000 | Independent paper. Circulates 

in the main part of Upper 

Duesseldorfer Stadtanzeiger| 7t 60,000} An up-to-date impartial daily Badenia, the Black-Forest and 
for city readers. Wuerttemberg. Readers: all 

classes, primarily the best situ- 
ELBERFELD ated and educated people. 

General-Anzeiger fuer Breisgauer Zeitung........ BE) = cea Greatest neutral paper on the Up- 

Elberfeld-Barmen....... 6 90,000 | Politically neutral. Highest cir- (Freiburger Neueste per Rhine. Established 1848. 
culation in the district. Circu- Nachrichten) Circulation: from the Black 
lates in the whole territory of Forest to the Rhine, from Offen- 
the Ruhr. Subscribers are bach to Constance and Basle. 
drawn from all classes, such as 
state officials, tradesmen, ar- 
chitects, bankers, etc. FUERTH 

Bergisch- Maerkische ‘ 

OS ee re 7 «ee... | Paper with Nationalist political|| Nordbayerische Zeitung.... 6t 26,000 | Neutral paper. Largest circula- 
tendencies. Published for 140 tion in Fuerth and suburbs. 
years. It is subscribed to by Subscribers. all classes. 
the leading industrialists and 
business men of the whole 
Ruhr district. GELSENKIRCHEN 

ERFURT Gelsenkirchener Allgemeine : . 
LA SAR PB OMe 7t | 23,000] National - Liberal tendencies. 

Thueringer Allgemeine : Evangelical. Circulates in 

OS ae fs 48,000 | Politically independent paper Gelsenkirchen. Readers: mid- 

See page 395. with Nationally liberal tenden- dle classes of business and trade 
cies. Distrbution in Erfurt circles. 
and Thuringia, among the com- 
mercially and financially sound|| Gelsenkirchener Zeitung ... Ev, Vescce The oldest paper of the district, 
popular strata. with coverage throughout the 
largest area. Read in Catholic 

Mitteldeutsche Zeitung. ... 7t 30,000 | Circulates in Thuringia and in the circles. 

Southwest of the Province of 

Saxony. Its subscribers are||) GLADBACH-MUNCHEN 

drawn from well-off and edu-|| __ 

cated classes. Also read by|| Westdeutsche 

farmers and landlords. Landeszeitung.......... Tt 37,000 | Greatest home and family paper 

of the Lower Rhine. Sub- 
ELBING scribers are drawn from the 

: ; middle classes and well-to-do 

Elbinger Zeitung.......... 6 35,600 | Politically neutral. Greatest people. 85% of all dwellings 
daily of East Prussia outside of subscribe to the paper. 
Koenigsberg. Distribution: 

East and West Prussia. Read- GLEIWITZ 
ers of all classes. 
Der Oberschlesische 
ESSEN Wi MEOEEE cs oxo sole a menes 6 38,000 | Circulates in Upper Silesia and 
. also over the Polish border. 

Essener Aligemeine Zeitung.| 12t 58,000 | Politically independent paper Without any political affilia- 
with Nationalist tendencies. tion. Readers: all classes. 
Largest circulation in Essen|; Die Oberschlesische 
and suburbs, whith city is the WOlCRSGIIINE .  :6:6:5. «00:60 71 30,000| The paper of the Catholic and 


Nationalist circles. Circulates 
throughout Upper Silesia. 


tIncluding Sunday Edition. 
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The Home 


of the most influential 
German Daily Paper of 
the Lower Ithine 


Duisburger 
General pe 
Anzeiger (tf 

(D. G. A.) Le, 


with Illustrated Daily Eve- 
ning Edition and Illustrated 
Sunday Edition. 


The DGA is incomparably the finest advertising mediwm Experts consider it one of the finest German News- 
in the Lower-Rhineland. For decades past, big adver- papers in its artistic production and general make-up, 


tisers have placed it at the head of their list because they while in Western Germany, it is the only paper with a daily 
oa eae Rotogravure section, a necessity for effective, modern ad- 
know its “pulling” power. It has won the confidence vertising. 


of discerning business men by its guaranteed circulation of If you would like to learn what important advertisers 


55,000 copies daily, and because of its established lead over think of the D@A, and if you would like to see specimen 
all other papers in the district. copies, write us direct. 


Duisburger General Anzeiger. Duisburg, Germany 


*"THALLISCHE MACHRICHTER’? 
HALLE A. SAALE | 


CIRCULATION: Officially certified over 66,000 copies. 


DISTRIBUTION: ani over the vast Central German commercial and industrial district including the principal 
city of Halle; the province of Saxony and the adjoining Anhalt and Thuringia. 


This district has an area of about 27,000 sq. km. aad a total population of 3.500.000 inhabitants. The 
tertiary subsoil of this district abounds in brown-coal fields, also in potassium, rock-salt, copper, lead, 
silver, iron, porcelain earth, clay and in salt and sulphurous springs. 


Rye, wheat, barley and potatoes are grown here in almost equal proportions. Likewise the sugar-beet 
industry is most importaat. Stock farming and forestry are up-to-date and prosperous. The iron works 
and metal working industries are highly developed. Similarly the chemical, graphite, leather, textile and 
allied industries are flourishing. Special atteation is drawn to the world-renowned “Leuna-Works.” 
manufacturing ammonia and air-nitrogen. 


HALLE—Saale with more than 200,000 inhabitants, has an important university and is the centre of the Central 
German coal-mining, metal, machiaery and chemical industries. Also of salt potassium and sugar produc- 
tion and farming. It is a central junction for passenger and freight traffic, both by rail and air. 


THE SUBSCRIBERS of the Hallische Nachrichten are drawn from all classes of the population and are 


readers of discrimiaation. 


THE HALLISCHE NACHRICHTEN carries practically all the representative advertisements of the 


German and Foreign motor-car, bicycle and other industries. Moreover the trust-companies without 


exception make use of the “HALLISCHE NACHRICHTEN.” 
THE HALLISCHE NACHRICHTEN is a recognized first-class advertising medium. 
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Braunschweig, 


THE GREAT 


112,672 Subscribers 


certified on January 17, 
1929. Circulates all over 
the Northwest of Ger- 
many, viz: Hannover, 
Westfalen, Oldenburg, 


Lippe. 


Publisher’s 
New Building 


Hannoverscher Anzeiger 
combined with a 


Planetarium 


Covers more than 2,000 
towns and villages. 


The Leading Daily 


for advertising purposes. 
Mostly read in indus- 
trial, commercial and 
business quarters and by 
the well-to-do-classes. 


The Publishing Company 


HANNOVERSCHER 
ANZEIGER 


A. Madsack & Co. 


5, GOSERIEDE 
Hannover Germany 
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See page 377 


greatest and most important 
daily of Hamburg and the 


North-West of Germany. 


4 Issues| ,. Issues| ,. 
City and Newspaper Per | Circula- Characteristics City and Newspaper Per | Circula- Characteristics 
Week tion Week| .tion 
GOERLITZ Hamburger Nachrichten...| 12 |........ The great political daily of North- 
: ‘ West Germany with national 
Neuer Goerlitzer Anzeiger. . 6 36,000 | Greatest daily of Goerlitz. Cir- tendencies. Established 1792. 
culates in Lower Silesia. Read- Family and home paper of con- 
ers among commerce, trade, servatist circles. Subscribed to 
: : industry and rural circles. by the educated and buying 
Goerlitzer Nachrichten classes. 
& Anzeiger............. G4, scxexs Oldest daily of Goerlitz. Family HAMM 
paper with Nationalist tenden- ae 
cies. Subscribed to by buying|} Westfaelisclier Anzeiger.... 6 21,700 | Neutral paper. Its distribution 
classes. is largest in Hamm and subur- 
HALLE a. /S. ban limits and it is read in the 
: . ; . whole Province of Westphalia 
Hallische Nachrichten..... 6 66,000 | Politically independent. By far by all classes of people and the 
See page 393, the greatest and most impor- landed proprietors. 
tant daily of the district with a HANNOVER 
distribution all over the vast : 
Central - German commercial]| Hannoverscher Anzeiger... 6 126,000 | Politically independent with 
and industrial area of the Prov- avowed civil tendencies. Its 
inces Saxony and Thuringia. distribution is largest in Hann- 
Subscribers are drawn from over and suburban limits and 
a : . all classes of the population. beyond that, it is read in 2,000 
Saale-Zeitung, Allg. Zeitung places of North-West Germany 
fuer Mitteldeutschland.. . 6 36,300 | Impartial paper with national with post offices. About 80% 
tendencies. Official gazette of of Hannover homes subscribe 
the district court and commer- to the paper. 
cial tribunal. Distribution: ‘ 
the central German industrial}| Hannoverscher Kurier..... 7 46,000 | The leading trade and commer- 
territory. Subscribers are pri- S 55,000 cial paper of the district, with 
marily independent merchants liberal national political ten- 
and professional men. Readers dencies. Keeps its readers 
also figure in trade business posted on all questions of polit- 
and rural circles. ical, cultural and intellectual 
HAMBURG interests. Reader influence: 
: Better classes. Official gazette. 
Hamburger Anzeiger....... 6 140,000 | Liberal tendencies. Its circula- ~ ; 
tion is largest in Hamburg-Al-|} Hannoversches Tageblatt.. jae: eet ae Hannover local edition twice a 
tona, 90% of the whole edition day. The neutral morning 
being spread over the district of daily, distributed in the City 
these towns. Readers belong and Province Hannover. Read- 
to all classes of the population. er influence: commercial, indus- 
trial and trade people, well fix- 
Hamburger Echo.......... 7 59,000 | The leading daily of the working ed consumers and landed pro- 
class in the two cities of Ham- HEIDELBERG prietors. 
burg and Altona, with a stead- . 
ily increasing edition. Heidelberger Neueste ’ ae 
Nachirroliven «a4. << s%.% 6 20,000 | Oldest daily of the district. Its 
Hamburger Fremdenblatt..| 12 150,000 | Paper of national tendencies, the distribution isamong the prom!- 


nent and commercially impor- 
tant quarters. 


tIncluding Sunday Edition. 
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Marketing Service of the 
German Provincial Press... 


~. 


Lubeck 


J Bielefeld 


rbriicken 
annheim 
« 


FH Wiirzburo 


. Obemdorfa 


| FRANKFURT 0 
Srehiner 


The Poteatial Markets of the German 
Provinces 


In Germany, importance of the provinces as 
marketing centers is greater than in any other 


country. 
— _ The large number of big and small provin- 
the cial towns with their surrounding territories 
nal form most valuable markets. An interesting 
92. brochure containing data on the German Pro- 
to vincial Markets will be sent you free. 
ing . . J 
The Allied Provincial Press 
comprises the 14 leading provincial newspapers 
of Germany, covering a territory with a popu- 
the lation of a very high purchasing power. This 
= alliance of 14 German provincial newspapers 
: represents, therefore, a group of most essential 
advertising media, without which no advertis- 
‘ith ing campaign in Germany could be either - 
Its complete or effective. 
nn- 
_ American Advertisers 
any in the Provincial Newspapers .. . 
on General Motors Corporation, Ford Cy, Nash, 
Chrysler, Wrigley, Overland, Whippet, Palm- 
olive, Quaker Oats . . . 
ah 
sa The “General Market Analysis” of the German 
= Province and all advertisiag information on re- 
taal quest by the central office of the “RING-GROUP. 
nce 
tte. 
e a 
1ing 
Sity 
~ d- aw y . y 
. fix- 
pro 
Its o . . . 
od Ring-Group of the Leading Provincial Newspapers 


Headquarters: Ring-Gruppierung fuehrender Provinz-Verlage, Berlin, S.W. 11, Koeniggraetzer Str. 48 
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PRINCIPAL GERMAN NEWSPAPERS (Continued) 


Issues | 4. - Issues | ;.: 
City and Newspaper Per | Circula- Characteristics City and Newspaper Per | Circula- Characteristics 
Week| tion Week| tion 
HEIDELBERG KOELN 
(Continued ) (Cologne /Rhine) 
aoe : (Continued) 
Heidelberger Tageblatt....| 6 25,000 | Politically independent. Sub- : 
scribed to by all classes of the|| Koelnische Volkszeitung....] 18 |........ Commercial and financial news- 
population including land own- paper. Thoroughly circulated 
ers. in Cologne and the western 
part of Germany and appeals 
HILDESHEIM to the Catholic circles. - Owing 
j to its distribution among the 
Hildesheimer Allgemeine prominent popular strata it en- 
I ro oad eg ce ee eee .. | One of the oldest papers of Ger- joys a first position in industrial 
(Gerstenbergsche many with liberal tendencies. and commercial quarters. 
Zeitung) Established 1705. Distribu- 
tion largest in Hildesheim; be-|| Koelnische Zeitung........ Ay ares Liberal by inclined paper of in- 
yond that spread over the ternational character. Distri- 
whole territory from Hildes- bution: largest in Cologne and 
heim to the Harz and Bruns- 4,500 places of Germany. Sub- 
wick. Subscribers among all scribers are drawn of the high- 
classes. est classes of the general, finan- 
cial and industrial public. 
HIRSCHBERG. i. Schles. Stadtanzeiger fuer Koeln 
und Umgebung......... 12 140,000} The leading local paper of Co- 
Der Bote aus dem logne. It has the highest edi- 
Riesenbebirge..........-] 6 28,000 | Wide distribution in the Lower- tion of all the dailies of the city. 
Silesia and the area of the Sile- It reaches most homes and 
sian Mountains. Subscribers dwellings in Cologne city and 
belong to all classes of urban suburban limits. 
and rural circles. KOENIGSBERG 
(EAST PRUSSIA) 
ITZEHOE Koeni rger Allgemei , s : 
—_ : _ Me age i “ i499 52,000 | Paper with national liberal ten- 
Nordischer Kurier......... 6 22,400} The impartial leading political dencies. Highest circulation of 
daily of West-Schleswig-Hol- all the dailies in East Prussia. 
stein. Home and family paper. Distributed among the promi- 
It is read in the whole district nent and financial sound read- 
by all ranks of the public with ers. 


purchasing power. 
Koenigsberger Hartungsche 


KARLSRUHE OME sisi ic eiw patch ve a eee pete Established nearly three centuries 
ago. Paper of great cultural | 
Badische Presse..........- 12 50,000 | Politically national and _ liberal reputation. The subscribers 
. The leading daily of belong to the better classes. 
adenia. Distribution: in Karls- Leads in sporting events in the 
ruhe nearly to every family and east. 
—_ whole iggy eo The i os 
influence: the buying civil]] Koenigsberger Tageblatt... 4 58,000 e impartial home paper of 
circles and those of commerce, ee — East Prussia. Its distribution 
trade and industry. is largest in Koenigsberg and it ty 
is read in all places of the prov- 
Karlsruher Tagblatt....... 7 23,000 | Impartial paper. The every ince. Subscribers belong to all 
morning-daily and oldest fam- classes. 
ily paper of Karlsruhe. Read- 
er influence: buying classes. Ostpreussische Zeitung.... . 6 21,300 | Agrarian political tendencies. 
Distribution in Koenigsberg 
KASSEL and the province. Subscribers 
are primarily of land owners 
Kasseler Neueste and landed proprietors. 
Nachrichten........... 6 31,000 Politically independent. Distri- 
bution in Kassel and the whole 
Province Hessen. Subscribers KONSTANZ 
are among the well-to-do circles 
and trade quarters. Deutsche Bodensee-Zeitung| 6 17,000 | Paper of the centrum party and 
Catholic interests. The widest 
Kasseler Post............. 7 30,000 | National political tendencies. spread and mostly read daily in 
Important Raper for trade and the Badenian Upper Land and 
commerce. Widest distribution Bodensee area. 


in Central-Germany among the 


industrial a nd commercial|j Konstanzer Zeitung........ ae ees: Civilindepndent paper. The offi- 
strata. Reader influence: buy- cial organ of the various state 
ing classes. and municipal authorities of 
Konstanz. Distributed in Kon- 
Kasseler Tageblatt mit stanz and Bodensee limits. 
Handelszeitung......... 12 22,000 | Commercial and trade paper. Its 
See page 395. distribution is largest in Kassel 
and suburbs, and it is read by KREFELD 
the wealthiest rank of the pub- 
lic, and economically impor-;} General-Anzeiger fuer Kre- avs F . : 
tant quarters of commerce in-]]}_ feld und den Niederrhein.| 7 23,000 | Politically impartial. Home and 
dustry and landed propriety. family paper. Greatest circu- 
lation of all the dailies of Kre- 
KIEL feld. Reader influence: all 
. classes. 
Kieler Neueste Nachrichten. 6 70,000 | The independent national paper ‘ ; 
leading in the whole Province]] Krefelder Zeitung. ........ | |e Paper of middle class circles and 
of Schleswig-Holstein, with the buying classes. 
highest circulation of all the 
dailies in the district. The}] Niederrheinische 
most renowned and most wide- Volkszeitung.........0.. D. Wiens Leading organ of the centrum 
ly spread daily in commercial party of Krefeld and suburban 
and civil circles of Schleswig- tural districts, which are 80% 
Holstein. Catholic. Reader influence: 
Middle classes of purchasing 
KOELN power and the wealthy parts ot 
(COLOGNE /RHINE) ; commercial and rural districts. 
Koelner Tageblatt.........]/ 13 ]|........ Paper of liberal tendencies with- 


out any affiliation to a party.|| LANDSBERG (WARTHE) 
Its distribution is two-thirds in 
Cologne, the rest is spread over|] General-Anzeiger fuer die 


the Rhenish area. The sub-|| gesamte Neumark....... 6 20,600 | Impartial paper, distributed in 
scribers are drawn from officials Landsberg and the North-east- 
and instructors 34%, profes- ern part of the Province Brand- 
sionals 18%, employees 18%, enburg. Reader influence: all 
tradesmen, etc. 25%. classes. 


tIncluding Sunday Edition. 
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PRINCIPAL GERMAN NEWSPAPERS (Continued) 


aad \ 
Issues} ,. Issues | ,. eset 
City and Newspaper Per | Circula- Characteristics | City and Newspaper Per ie Characteristics 
Week| tion Week ion 
LEIPZIG places. of the whole Pfalz area. 
Reader influence. the promi- 
Leipziger Neueste = we nent and important commer- 
Naehrichten.........5 5... 7 170,000 |The great political and patriotic cial circles. 
, See page 379. paper of international reputa- 
i — The seo my Sear —- LUEBECK 
the newspapers in Central Ger- 
% many and the Freestate of Sax-|| Luebecker General- 
% ony; most densely spread in Anzeiger............... 6 46,000 | A civil paper without any affilia- 
8 Central Germany and _read in See page 395. tion to a party. Dominates 
the whole Republic, It keeps Luebeck city and the whole 
: pace with a rapid and reliable Freestate of Luebeck. Circu- 
" news service, It has a wide- lation in Luebeck: 22,000; pos- 
distribution among the com- tal edition: 24,000 copies. 
' mercial, financial and indus- Reader influence: all public 
_ trial circles. ranks of purchasing power. 
d E ee P 
Neue Leipziger Zeitung.... 7 120,000 | Tendencies: civil-republican. Or- 
‘ en gan of the municipality of MAGDEBURG 
E eipzig. Its distribution is 
ie largest in Leipzig and the Cen-|| Magdeburger General- 
tral Germany. Subscribers PES. tio. xg WARES 6 80,000 | Liberal tendencies but without 
are drawn from the commercial any affiliation to a party. Cir- 
and industrial quarters and culates in the whole Province 
4 middle classes with purchasing of Saxony and borders. Read- 
a power. er influence: all classes of the 
i population in the district. 
d LIEGNITZ Magdeburger Tageszeitung. Gites deine —S ee - 
i e 
Liegnitzer Tageblatt.... 6 37,000 | Impartial, civil paper. The lead- whole Province of Saxony. Its 
ing and most widely spread subscribers are commercial, in- 
-. of the nf 9 No ie0ee, dustrial and rural classes. 
istribution in Liegnitz 16,000, 
z See page 395. postal edition 2,500, rural edi- Magdeburgische Zeitung...| 14 22,400 | Organ of the German Popular 
' tion 18,500. Reader influence: Party. Distribution in Mag- 
2 all classes with purchasing — ag oe Mh a = 
i ower. axony. Subscribers belong 
1- ” the well-to-do commercial and 
industrial classes and land 
LUDWIGSHAFEN owners. 
5 a. RHINE 
1 MAINZA /RHINE 
. General-Anzeiger.......... 6 22,000 | Impartial paper. Official gazette y é ; ; 
Le of the municipality of Ludwig-|}| Mainzer Anzeiger......... 7 48,500 | Liberal tendencies. It has by 
de shafen. The local daily and far the greatest circulation of 
ie mostly read home and family all the dailies in Hessen, In 
paper in the city. — Cyd every —' is 
> subscri to 1 istribution 
4 Pfalzische Rundschau...... 7 30,000 | The leading daily of the Rhine- over the whole Province Rhine- 
t ‘ Pfalz. Politically indepen-|| Hessen and South-West Ger- 
: dent with national tendencies.|| many. Reader influence: all 
mT It is distributed over the 700|| classes. 
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PRINCIPAL GERMAN NEWSPAPERS (Continued) 


_ Circula Ch teristi Cit dN — Circula Chi teristi 
i . P aracteristics ity an ewspaper er aracteristics 
City and Newspaper Woe ion y pap Wak | tion 
MANNHEIM OBERNDOREF a. N. 
eimer Tageblatt, oe : Schwarzwalder Bote....... 6 35,000 | Impartial paper, distributed in a 
Pe ieaecieettaee 7 24,000} Impartial civil tendencies. Sphere See page 395. wide district of more than 3,000 
See page 395. of the paper: North-Badenia, places with post office, cover- 
Rhine-Hessen and Rhine-Pfalz. ing the whole Black- Forest and 
A home and family paper of Borders. Selected paper for 
circles with purchasing power auto and _motor-bicycle adver- 
in Mannheim and suburban tising. Reader influence: all 
limits and outside of well-to-do classes. 
classes. OLDENBURG 
: 
to ll Phe eeinaee 1S" Bevcnnee Largest edition of the dailies in|} Nachrichten fuer Stadt und 
Mannheim, distributed in Ba- ee SR Ria ea aoe 7 26,000} Impartial paper. The_leading 
denia, Pfalz and Hessen. Sub- daily of the city and Freestate 
scribers: 65% farmers, laborers Oldenburg. Highest circula- 
and employees, 21% trade- tion of all the dailies in the dis- 
work and business men, etc. = Reader influence: all 
classes. 
Neue Mannheimer Zeitung.} 12 |........ Liberal national tendencies. Its OSNABRUECK 
distribution is largest in Mann- f 
heim and suburbs and is spread|} Osnabruecker Allgemeine . 
over the districts of Badenia, EMRRAINE 5555 0 7o15 acacs/ainin oot OWksineaes Trade and family paper, circu- 
Pfalz and Hessen. Subscribers lates in Osnabrueck and sub- 
are drawn from the middle urban limits. Reader influ- 
cleans, commerce and trade ence: middle classes. 
N circles, 
MUSHCHE pan oan Osnabruecker Tageblatt... . 7 21,095 | Impartial ag - 4, ~~ sub- 
i aatszeitung... 6. Ge sana cial organ of the government scribers in the urban district 
eaten ‘ and official gazette. Tenden- . and 6,189 in the suburban lim- 
cies: patriotic. The daily of its are certified. Greatest daily 
the refined circles such as nobil- of the place. Reader influ- 
ity, finance, commerce, indus- ence; all classes including land- 
try — men, high lords and landed proprietors. 
estate officials y 
: Osnabruecker Volkszeitung.| 7 19,800 | Political tendencies: Catholic, 
Bayerische Zeitung........ 6 55,000} Politically independent, national Organ of the Centrum Party, 
tendencies. It has primarily Home and family paper, circu- 
its distribution over the whole lates in the Weser Ems River 
Freestate Bavaria and bound- district. Reader influence. all 
eries, parts of Austria, Tirol classes. 
and Switzerland. he sub- . 
scribers are among all classes.|| Osnabruecker Zeitung...... Pe ahen cena Politically independent with na- 
Muenchner Neueste é . tional tendencies. Oldest daily 
Nachrichten............ 7 135,000] Tendencies: national. The great- of Osnabrueck, read in most of 
est of all the dailies in South the households in the urban 
Germany spread over this district and suburban limits. 
—— —— Linge and a a influe nce: all buying 
ustrial paper, 0 ome an classes. 
family paper of all classes. PFORZHEIM 
Muenchener Zeitung.......} 6 | 110,000] Politically independent, national}| Pforzheimer Anzeiger...... 6 33,000} National tendencies. By far the 
See page 401. tendencies. The greatest mid- greatest of all the dailies in 
day paper of the German South; Pforzheim, widely spread in 
old family paper, leading in the jewelry manfuacturing dis- 
sports. —— open om trict. Reader influence: all 
rectors, professional men 21%, \ classes. 
, independent tradesmen 11%,|| PLAUEN (VOGTLAND) 
public officials 23%, commer- : 
cial employees 22%, workmen|| Neue Vogtlaendische 
NUERNBERG 22%. GID o.0:cesipntewicce si 6 48,000} Impartial paper with national 
: : tendencies. Distribution: the 
Fraenkischer Kurier....... 7 56,000} National tendencies. Establish- South-West Saxonian industry 
ed 1833. Distribution: the area. Reader influence: mid- 
whole North-Bavarian district. dle and laboring classes. 
Reader influence: better class- ; . 
es. Vogtlaendischer Anzeiger.. . 6 30,000} National tendencies. Distribu- 
tion: the South-West Saxonian 
Fraenkische Tagespost..... 7 32,000} Republican tendencies. Distri- industrial area. Subscribers: 
bution largest in Nuernberg the educated classes, profes- 
and  aeeond ye nme i ee commerce and _ trades 
er influence: laboring and mid- people. 
dle classes. RATIBOR 
Nuernberger Zeitung.......] 6 80,000] Politically independent and neu-|| Oberschlesischer Anzeiger. . 6 27,800} German national tendencies. 
tral. Its distribution is largest Widely spread in the densely 
in Nuernberg with 58,000 cop- opulated Province of Upper- 
ies, the rest is spread over the ilesia since more than a cen- 
area of North Bavaria. Read- tury. Reader influence: buy- 
er influence: all ranks of the ing classes in urban and rural 
population. districts. 


Dalance 


The balance is manifested in the purchasing power. 
— The “Bayerische Staatszeitung”, the official 
gazette and official State-Advertiser is the specific 
daily of the Bavarian population (nobility, finance, 
commerce and trade, the academic circles, the 
higher and middle class officials of commission 
a.s.f.). — The lowest limit of the annual income 
of their readers may be taxed at Rm. 6000.— the 
medium at Rm. 12000.— up to Rm. 18000.— 


whereas the highest grades of their income cannot 
be computed. — According to the German stand- 
ard the foresaid incomes are very good ones. — 
Therefore the “Bayerische Staatszeitung” must 
be used by all advertisers who want to sell first 
class merchandise in Bavaria. Advertisers may 
obtain interesting information regarding the 
Bavarian market and the advertising power of 
the “Bayerische Staatszeitung” by applying to 


The Advertising Department of the “Bayerische Staatszeituna” Muenchen (Bavaria) 


a el 


M 
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which completely covers the whole area. 


a 
Mannheim is the most important industrial town of the Southwest of Germany and the trading 
centre on the Rhine and Neckar. It comprises an industrial territory with more 
than a million people. Highly successful advertising in this district is obtained through the paper 


Neue Mannheimer Zeitung 


Circulates everywhere in Mannheim and its environs 
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Issues| ,. Issues } ... 
City and Newspaper Per | Circula- Characteristics City and Newspaper Per | Circula- Characteristics 
Week tion Week tion 
REGENSBURG STETTIN 
Regensburger Anzeiger... Me) eee Organ of the Bavarian Popular}| Ostsee-Zeitung /Stettiner 
Party. Official organ of vari- BO, ere OPiicer see Impartial evening daily, old fam- 
ous’ municpalities. Distribu- ily and commercial paper. Dis- 
tion in the whole area of Lower- tribution in Stettin and subur- 
Bavaria. Subscribers belong to ban limits. Reader influence : 
the middle and buying classes. well-to-do classes. 
ROSTOCK . 
MECKLENBURG Pommersche Tagespost.... 6 18,400 | Patriotic national tendencies. 
Distribution only in the Prov- 
Rostocker Anzeiger........ 6 62,000 | Impartial. Official gazette. ince Pommern among the land 
Dominates the commercial area owners and landed proprietors. 
between Luebeck and Stettin. Reader influence: better class- 
Reaches the whole public of all es. 
industrial and commercial cir- ’ 
cles of this district. Good]| Stettiner General-Anzeiger.. 7 80,000 | Impartial. The leading trade 
home and family paper. Or- See page 395. and commercial paper with the 
gan of the landed property and highest circulation of all the 
landed owners. dailies in Pommern and bor- 
SAARBRUECKEN ders. Its distribution is largest 
in Stettin: 56,000 copies, the 
Saarbruecker Landeszeitung 7 45,000 | Organ of the centrum party. Po- rest is spread over the whole 
litically leading paper. Distri- district, and neighboring sea- 
bution largest in the West- side resorts. Reader influence: 
Pfalz. Reader influence: all all classes. 
classes. STOLP. i. POMMERN 
Saarbruecker Zeitung... ... 7 65,000 | Independent liberal, but without}| Zeitung fuer Ostpommern. . 6 21,000 | Patriotic national tendencies. 
See page 395, any affiliationtoaparty. The Distribution: East-Pommern 
leading daily with the highest and borders. Reader influ- 
circulation in the Saar District. ence: all classes. 
It comprises also the Mosel- STUTTGART 
anum vine culture area. A ‘ : 
good home paper, read by all|| Schwaebischer Merkur..... 1? a National and liberal tendencies. 
, classes. A paper for finance, commerce 
SCHNEIDEMUEHL and trade that is spread over 
, i : the South-West of Germany. 
Der Gesellige..........<..+.. 6 21,236 | The home paper East Germany. Reader inftuence: better class- 
Subscribers: land owners, farm- es. 
ers and laborers in urban and ; } 
rural districts. Stuttgarter Neues Tagblatt.| 12 65,000 | Liberal tendencies. The leading 
See page 401. and by far the greatest of all 
STENDAL the dailies of the Freestate of 
: Wuerttemberg. It is read by 
Der Altmaerker........... 25,600 | Independent liberal paper. The 27,300 industrials, merchants 


greatest daily in the northern 
part of the Province Saxony. 
Subscribers: all classes, espe- 
cially commercial, trade and 
farming. 


and professional men, 13,150 
high and middle class officials, 
19,350 farmers, workmen and 
employees; the rest circulates 
in hotels, etc. 


M 


A N 


a as. 2 


M EF NS 


Home and family paper. Dis- 
tribution largest in Central- 
Thuringia, readers belong pri- 
marily to economical and com- 
mercial quarters, civil serivce, 
and industry. 


See page 395. 


City and Newspaper eu Circulation Characteristics City and Newspaper Circulation Characteristics 
ee 
WIESBADEN 
Wuerttemberger Zeitung... 6 45 ,000 Independent liberal tendencies.|/Wiesbadener Tagblatt. .. 6 26,000 Politically independent. Highest 
Distribution largest in Stutt- number of subscribers in Wies- 
gart 80%, the rest is spread baden and suburbs. Reader 
over the whole Freestate. influence: middle classes. 
Reader influence: all classes. 
TRIER 
Trierische Landeszeitung.. . 6 33,000 Political interests: Centrum Par- WUERZBURG 
ty. Distribution largest in the 
South-West Rhineland. Read-||Wuerzburger General- : 
er influence: well-to-do classes.|| Anzeiger............. 6 50,000 | Impartial home and family paper, 
See page 395, without a Iston in W to a 
art irculation in Wuerz- 
Trierischer Volksfreund.. .. 6 33,500 Tendencies: independent Catholic bun a : 19,000 copies, the “ate 
; interests. Its distribution is rea’ jn more than 2 ,000 places 
largest in Trier beyond that in in North-West Bavaria. 85% 
suburban limits. Official organ of the dwellings in Wuerzburg 
of the municipality. Reader are subscribers. Reader influ- 
influence: buying classes. ence: better classes, 
WEIMAR 
Allgemeine Thueringsche ZWICKALU i. Sa. 
Landeszeitung Deutsch- 
land 7 24,600 Impartial national tendencies.||Zwickauer Tageblatt..... 6 46,500 Independent liberal tendencies, 


Greatest daily in West-Sax- 
ony with the highest circula- 
tion of all the dailies in this dis- 
trict. Home and family paper 
of widest distribution among 
all classes of the population. 


PRINCIPAL 


GERMAN 


MAGAZINES AND PERIODICALS 


City and Magazine 


BERLIN 


Berliner Illustrierte Zeitung 


Das Blatt der Hausfrau.... 


Das Magazin... 


Der Deutsche Rundfunk... 


Der Weltspiegel.... 


a aa a arg AP 
Die Deutsche Illustrierte... 


\ 


Die Funkstunde.....°..... 


Die Gartenlaube 
See page 383. 


Die Gruene Post..... 


SOE MOONE 55h oto eee se 


Die Woche 
See page 383. 


Elegante Welt 


oe) a or 


| 
Issued 


Ww 
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M 


W 


Ww 


S-M 


Ww 


Ww 


W 


W 
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Circulation 


1,883,000 


500 ,690 


185,000 


110,000 


420,000 


50,890 


430,000 
250,000 


100,000 


985,150 


39,000 


225,006 


50,000 


610,000 


Characteristigs 
The illustrated weekly always 
abreast of the times. It has 


the highest circulation of ail 
German illustrated papers and 
is read in all parts of the world. 


The magazine devoted especially 
to modern housekeeping. 


A magazine containing reports on 
all events of society life. 


One of the leading and widest 
spread illustrated radio period- 
icals of Germany, with a com- 
plete compilation of the daily 
—— of all the German and 

oreign radio stations. 


Illustrated supplement of the 
Berliner Tageblatt, always up- 
to-date, large distribution. 


The German society magazine of 
international renown. 


An illustrated weekly. 


Official organ of the Berlin radio 
station. Illustrated periodical 
with detailed reports on all 
events of radio interest. 


A periodical catering to family 
circles of the educated German 
middle classes. Circulates over 
the whole German Republic. 


The German Sunday Paper. Cir- 
culation one million copies in 
the whole Reich. 


The beautifully illustrated scien- 
tific magazine, appealing to the 
general public. 


One of the most notable of ‘Ger- 
man illustrated papers, that is 
read not only in the homes of 
the educated and wealthy class- 
es throughout Germany but al- 
so far abroad. 


An exclusivee review reporting 
fashions of high class society. 


An illustrated home paper for 
feminine interests, circulating 
over the whole German Re- 
public, with 28 combined edi- 
tions. 


| City and Magazine 


BERLIN 
(Continued) 


Hackebeils Illustrierte. .. 


I. Z. (Die Illustrierte 
Zeitung)... aA erate 


Lustige Blatter.......... 
poort ma Bue .............. 


See page 383. 


Scherls Magazin 
See page 383. 
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BRAUNSCHWEIG 


Westermanns Monatshefte 


DUESSELDORF 


Rheinische Illustrierte. . . 


FRANKFURT a. MAIN 


Das Illustrierte Blatt. ... 


HAMBURG 


Frau und Heim 


Hamburger Illustrierte... 


Issued 


W 


M 


M 


M 


W 


Circulation 


135,000 


207 ,470 


160,000 


281,000 


150,000 


180,000 


Characteristics 


Illustrated weekly reaching all 
classes. 


An illustrated weekly read by 
all classes. 


A high-class humorous magazine 
read everywhere. 


The most exclusive among the 
German illustrated Society and 
Sport - Reviews. Circulates 
ae fashionable society peo- 
ple. 


A first class magazine of the Ger- 
man home, which is distributed 
not only in Germany but also 
to German people all over the 
world, 


The good German magazine. 
Lively full of humor. 


? 


Leading illustrated German 
monthly and family paper for 
instructive, graphic and fine 
arts. Reader influence: lovers 
of the fine arts, artistic and 
educated classes. 


Illustrated periodical, reporting 
allevents. Readers: all classes. 


Illustrated weekly of Frankfort / 
Main widely distributed in 
South and West-Germany. 
Reader influence: all classes. 


The illustrated women’s period- 
ical for housekeeping; monthly 
supplement of the Hamburger 
Fremdenblatt. Reader influ- 
ence: all classes. 


The greatest illustrated weekly of 
North Germany. Its distribu- 
tion is widely spread over this 
district and also abroad. Read- 

er influence: all classes. 
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The fourth biggest town of the German Republic, 
MUN I . H with 700,000 inhabitants and 190,000 households is 


an important Sales District 


as {Plunchenec Seitund 4 


GN den Wegrajarinrs 


Die Propplaen » Oaperifthe Heimat - Aus dem Kerbtsleben » Jugendheimar 
The greatest midday-paper of the German South, reaches with a 


daily circulation of 110,000 copies 


21 % directors, managers of firms, business- 
men, house-owners, professionals 


ll % independent tradesmen 
y Me % public officials of all classes 


ye % commercial employees 


y Se % workmen 
The celebrated Family paper — Leading in Sport 


a reading, public of 
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THE GREATEST POLITICAL DAILY 
THE LEADING FINANCIAL AND COMMERCIAL JOURNAL 
THE WIDE SPREAD HOME AND FAMILY PAPER 
THE MOST EFFECTIVE MEDIUM FOR ADVERTISING 
IN THE SOUTHWEST OF GERMANY 
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TWO DAILY EDITIONS 
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STUTTGARTERI 
NEUES TAGBLATT 
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PRINCIPAL GERMAN MAGAZINES AND PERIODICALS (Continued) 


City and Magazine | Issued] Circulation Characteristics City and Magazine Issued | Circulation Characteristics 
KOELN LEIPZIG 
(Cologne /Rhine) (Continued) 

Heimat und Welt........] W 250,000 | An illustrated periodical for home||Welt und Haus............ ME oct ccamteratten An illustrated periodical for Ger- 
and family. Subscribed to by manhomes. Reader influence: 
well-to-do classes. all classes. 

Koelnische Illustrierte ; 

ee ee Ww 270,000 | The illustrated weekly of the MUENCHEN 
Rhine, with a wide distribution} 
in the whole Rhine district.||/Fliegende Blatter.......... We W ced.cuee The oldest and most renowned of 
Reader influence: all classes. the periodicals for humor. 
Meggendorfer Blaetter.....) W 50,000 | The well illustrated periodical for 
LEIPZIG humor, it is a favorite through- 
' aie: . out Germany. 

NI ait an loco dtu Sots WwW 70,000 | An illustrated periodical for the}|Muenchner Illustrierte 
German home of light reading|| Presse...........+...46. WwW 600,000 | The great illustrated weekly of 
and science. Widely spread South Germany, widely spread 
paper. Reader influence: well over the whole of Bavaria. 
situated classes. Reader influence: all classes. 

ee eS ee eer M 100,000 | An illustrated magazine of the|/Simplicissimus............ WG i ar Sie wwecte A satirical, political azine of 
narration and story-type in the fine humor, read in all parts of 
Anglo-American style. Widely the Reich. 
spread over the whole German ; 
Republic. Sueddeutsche Sonntagspost.| W 160,000 | An illustrated home and family 

aper. Distributed in South 
ermany. Reader influence: 
p oi middle classes, 

Deutsche Modenzeitung..| S-M 190,000 | The leading periodical for fash- 
ions. German family paper. NEURODE 
It is read in more than 4,700 
places with post office in Ger-||Hausfreund fuer Stadt und 
many. Reader influence: mid-}} Land...........seeeeee: Ww 150,000 | An illustrated periodical of civil 
dle and better classes. tendency, spread over the 

whole Reich. Subscribed to 
k } by the well-to-do middle classes 

Illustrierte Zeitung...... We Nesasne wen Oldest first class leading illus- in small provincial towns and 
trated weekly, circulating in all in the country. 
countries where German is 
spoken. Because of its mod- STUTTGART 
ern style it is the favorite of the 
well-to-do buying classes. Das Buch fuer Alle 28 100,000 | .An illustrated review of high edi- 

xX per torial worth. Widely spread in 

Velhagen and Klasings ; year Germany. Reader influence: 

Monatshefte ........ M 110,000 | A magazine of high cultural type, well-to-do and good buying 
in an artistic and refined style, classes. 
that is read by first class ranks||__ ‘ 
of the public. Die Frau in Haus, Beruf und 
. ‘7 Gesellechaft..:......00.. S-M 75,000 | The greatest illustrated women’s 
_ Welt im Bild.... W 180,000 | Supplement of the Leipziger periodical for home and family 
‘ Neueste Nachrichten. Always in Stuttgart and Wuerttem- 
has up-to-date illustrations of berg. Supplement to the Stutt- 
latest events. Reader influ- garter Neues Tagblatt, and on 
ence: better and middle classes. sale by newsdealers. 


*VALUE OF ALL FOREIGN 


CURRENCIES IN DOLLARS 


na 


Value of.U. S. Money Value of U. S. Money 
: 12 months preceding : 12 months preceding 
Countries al Monetary ; Countries Legal Monetary 
sega Unit JulySt, 1929 Standard Unit July 31, 1929 
Par High Low July 31st Par High Low j|July 3ist 
NORTH EUROPE — Cont. 
AMERICA 
Great Britain....| Gold (pound 4.8666 | 4.8657 | 4.8468 | 4.85312 
Canada..........] Gold Dollar $1.00 1.0018 9909 -9975 Sterling 
Mexico..........| Gold Peso -4985 .4850 4700 .4850 ||Greece.......... Gold Drachma .01297} .0130 .0129 .01295 
TIRGOETY . occ cece Gold engo .1749 1746 .1744 .1742 
ee Gold Lira -0526 .0525 .0523 .0523 
SOUTH Netherlands. Gold Guilder -40195} .4025 -4004 | .40105 
AMERICA Norway.... Gold Kroner .2680 .2674 .2664 - 2667 
Poland.... Gold Zloty -1122 .1126 ohdas .1126 
Argentine........ Gold Paper 4245 4228 4181 4200 ||Portugal. Gold Escudo 1.0805 | .0458 | .0450]| .0458 
Peso Roumania. Gold Lei -0060 -0061 -0060 -0060 
TS Sees Gold Milreis .1196 .1198 1185 1168) TBORIN «6 cs ees Gold Peseta -19295| .1677 .1370 .1463 
Uruguay......... Gold Peso 1.0342 | 1.0299 -9639 9960 ||Sweden.......... Gold Kronor - 2680 - 2682 -2669 -2681_ 
Switzerland...... Gold Franc -19295| .1927 1923 .19247 
Jugoslavia....... Gold Dinar 19295} .0176 0176 0176 
EUROPE 
rs Gold Schilling .1407 -1418 .1404 -1409 
Belgium......... Gold Belga 1390 1394 -1388 -13915 ASIA 
Bulgaria......... Gold | Lev '19295| :0073 | .0073 | .0073 || : . 
Czechoslovakia...} Gold Crown .0296 | .0297 .0296 | .02962||British India Gold Rupee -3650 | .3658 | .3598 | .3605 
Denmark........ Gold Kroner .2680 | .2675 2663 2666 |jChina. i 
OS eee Gold Finmark -02518} .0252 .0251 02517|| Shanghai—Tael] Silver | Tael = |......4. -6612 .5712 5800 
ON ae Gold Franc .03918} .0392 .0390 03919] Hong Kong—$j Silver | ree 5056 .4750 .4850 
Germany........ Gold Reichsmark | .2380 2388 2365 2384 -Tlapan... . s0s.0%0> Gold Yen -4985 .4745 4360 -4650 


®Courtesy Irving Trust Co. 
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MISCELLANEOUS 


FOREIGN MARKETS 


EUROPE, THE ORIENT AND LATIN AMERICA 


Including Data on Countries Not Covered in Sections H, Ill and IV 


ee considering the foreign field apart from Germany, Canada, 
and the British Empire, which are covered individually else- 

where, the general sections Europe, Latin America and the 
Orient stand out as most important. The countries in Europe 
showing increase of merchandise imports from United States 
during the fiscal year 1928-29 over 1927-28, excluding those 
covered individually, are, in order of increase, France, Italy, 
Spain, Sweden, Belgium and Greece. The total increase in 
France for American products was approximately 29 millions 
over the preceding year 1927-28, the total being 260 millions. 
This increase was due largely to increased imports of copper 
and gasoline products. Italy showed an increase in 1928-29 
of about 16 millions, or a total of 164 millions, increases in 
purchases of copper being the main factor. The increase in 
Spain during this period was about 13 millions, with a total 
for 1928-29 of 90 millions. 

The. increases for the other countries were not so marked, 
although a total increase of 19 millions for all other countries 
in Europe, not listed above, is noted. Decreases of United States 
imports for the period 1927-28 and 1928-29 are noted in Den- 
mark, Finland, Netherlands and Soviet Russia, while the figure 
for Norway remained the same. Reduction of wheat imports 
from United States to most of the European countries and 
reduction of imports of United States copper into the Nether- 
lands were largely responsible for this decrease. Details on the 
countries mentioned follow in this section. 


FRANCE 


__—Exports to France from United States amounted to $240,- 
700,000 in 1928, 5 per cent more than in the preceding year. 


This increase resulted from larger shipments of copper, refined 
petroleum products, automobile parts and prunes. Wheat ex- 
ports were less than one-fifth as large as in 1927, and exports 
of safety razor blades were very sharply curtailed. 


Principal Commodities Exported to France from U. S. 
(1910-1928) 


Value in Thousands of Dollars 


Average 

1910-1914 1926 1927 1928 
Towa: ERNONNG sa «cs ccc cies whawes 138,841 264,004 228,781 240,691 
MN pcm atine oe ead 4cad gees ee ceeaas 1,236 584 658 995 
WEES MOORS ds ec wacvudecuawev ad 2,979 13,290 18,241 2,871 
WON ara oie dicselstinicintd ens Sede 712 1,494 1,471 3,089 
SP errr eer err reer 426 143 7 
pe ere er 4,083 4,256 3,602 2,505 
Cotton, unmantfactured ......... 68,783 - 95,066 92,754 90,836 
Caak: HAIRS 6 ic co cic eecnes 139 2,933 614 103 
Gasoline and naphtha ........... 1,770 41,366 28,147 31,777 
a ere 2,758 6,420 3,014 5,295 
DL MRILONE a8 bs card sccectucass 2,901 12,044 9,128 10,560 
Copper (ingots, bars, rods) ...... 19,445 25,244 15,153 25,999 
Safety-razor blades ............. yeakua 1,057 1,182 18 
Adding and calculating machines .. 103 1,609 1,235 1,573 
SWNOUEIII, cos oiecdcsans aetenQes 1,034 1,836 2,033 1,972 
Re COTE a. Sscosc x dancers 109 2,139 1,820 3,463 

ITALY 


The United States was the greatest supplier of Italian im- 
ports in 1928, according to Italian statistics as reported on 
April 17 by Counsel Homer Brett, Milan. Total merchandise 
imports from all countries were valued at 22,103,853,000 lire, of 
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ITALY—(Continued) 


which the United States share was 4,015,168,000 lire. Germany 
and France each supplied a little over half the amount of im- 
ports from the United States, their amounts being 2,205,185,000 
and 2,059,006,000 lire, respectively. Shipments from the Ar- 
gentine exceeded those from Great Britain and British India, 
the figures from those three areas being, respectively, 1,904,- 
184,000, 1,777,194,000, and 1,227,034,000 lire. Italian purchases 
in Canada, Switzerland, and Yugoslavia were 969,576,000; 544,- 
113,000 and 538,892,000 lire, respectively. Italian imports from 
the nine countries listed above amounted to 15,240,350,000 lire, 
or 69 per cent of the total imports into the country. Imports 
from the United States amounted to 18.2 per cent of the total 
imports, as against 19.4 per cent in 1927. Shipments of food- 
stuffs and raw materials comprise a large proportion of the 
trade, accounting for 3,504,075,000 lire. The principal items 
in those shipments are raw cotton, wheat, copper, petroleum 
products, lumber, lard, raw tobacco, hides and skins, coal and 
scrap iron and steel. 


Principal Commodities Exported to Italy from U. S. 
(1910-1928) 


Value In Thousands of Dollars 
1910-1914 1926 1927 1928 


RS RR MORER. vss cw nsw ow ouaes 65,966 157,402 131,651 162,135 
SNE Lack. Sued pis alee Kwek Sew 837 106 331 1,561 
ei Ue a claha gis a glee oineie 492 905 1,628 3,401 
ERIN os oka sss ohn Se sees 2,411 12,293 16,275 9,061 
Automobile tires (casings) .......  .seece 84 520 1,018 
URN” lis cide wissiviee% aioe 5,147 1,383 648 388 
Cotton, unmanufactured ......... 31,293 76,529 60,550 78,836 
SER RMOGMIRMINRS, 655 6:55 5 s7ns 6 b-016.0:0-6 1,014 8,108 1,724 975 
Gasoline and naphtha ............ 658 6,127 4,239 6,326 
Ne a eee 1,373 1,845 707 508 
SORTER CRIME TOR .40'6)5,6 6.48 Ko.0. 0008: 310 472 337 635 
er Terre 1,019 4,686 4,136 5,143 
CTT CE 696 2,872 2;073 2,140 
Copper (ingots, bars) ............ 7,373 11,700 11,760 17,606 
Automobiles (passenger) ........ 281 1,476 719 2,054 


LATIN AMERICA 


It will be noted from the accompanying table that the largest 
relative increase occurred in exports to South America, in 
consequence of larger exports to every South American country 
except the Guianas. Sales to Argentina increased by 23 per 
cent during 1928-29 to a total of $207,000,000. Argentina ranks 
second only to Canada among the foreign markets for Ameri- 
can automotive products; and automobiles, tractors, and gasoline 
were the principal commodities which were exported to that 
country in larger quantities in 1928 than the year before. These 
same commodities accounted for most of the increase in our 
exports to Brazil and Chile. The expansion of trade with Co- 
lombia, on the other hand, was widely distributed including such 
diverse commodities as lard, flour, shoes, rubber tires, cotton 
textiles, steel rails and automobiles. Exports to Venezuela were 
more than two-thirds greater, in consequence of a larger de- 
mand for casing and oil-line pipe, passenger automobiles and 
miscellaneous manufactures. 

The increase of United States exports to Southern North 
America was not so great as that to South America. This was 
entirely the result of a decline in our trade with Cuba. Condi- 
tions in that country continued somewhat depressed as a result 
of the low price of sugar; and Cuban purchases of flour, lard, 
lumber, cotton, textiles and many miscellaneous kinds of mer- 
chandise from the United States declined. Exports to Mexico 
increased for the first time since 1925 largely as a result of 
greater sales of automobiles. 


Change in Percentages of Import Trade of United King- 
dom, France, Germany and United States into South 


America 

1911-13 1924 1925 1927 
SR MINION s6:4. 5s s 6k 4 Oa se owes 28.3 22.5 21.3 19.7 
DN gis Misia aiken ace pe alelaiciee she wie 8.7 6.1 5.9 6.1 
SE: God is bi aNeewla sh eee hee eee 18.2 12.0 147 11.3 
TTI eo slo ous wee We keaoce 14.4 25.8 27.8 30.8 
A Te Re oth, Koala re kag hm us pai ONS ote 28.8 33.6 33.3 32.9 
100.0 100.0 100.0 100.0 
ee ee, ee ee ne Cee a Se 14.4 25.8 27.8 30.8 

France, Germany and United Kingdom 
INE od oir iw ROR 's Gk ae SOSER ASS §5.2 40.6 38.9 Kae | 


United States Trade With Latin America 


NOTE: These figures are for fiscal years, and will not be identical 
to those found in tables for calendar years. The most recent data 
available is for the fiscal year ending July, 1929. 


Exports 
(Values in millions of dollars) 


1921- 1926- 1927- 1988- 
1922 1927 1926 1929 


Southern North America .... ‘.. 345 417 395 420 
PRORIOG © 60k ite bb ose esis seinen 138 122 109 119 
Contyal AMeClGS aocisvccvccwes 44 74 80 87 
HIME), c.cce1evep'< eo Niarok Giaib wiste Sea 115 158 138 133 
Other West Indies & Cuba .... 49 63 68 81 

SONS TAMIPHOR: 6. isasiccseeseateess 191 452 436 551 
AVEO HGES . YAa-nis:tanesn aes 80 150 168 207 
RUMREAD, carers wcicenie Ries Reotte re naa ee 38 101 87 115 
BRE ca Riis-csios Pade se ac wales 17 42 38 $1 
SOROS een aoa wasleivioie colin s 16 50 52 60 
OER: asia 9 Seis bv oho bin ee maenicee 12 28 23 26 
MRUGY,. scenes atina east es 10 25° 25 29 
EDR IA «disse ca siyipleaiaeiiiens sas 8 44 28 48 
Cther scomMiMes a0 Faces ie eves 10 14 14 16 

Imports 

Southern North America ........ 391 518 479 $77 
ROERIED 6's dates aie kennex bs 123 154 128 123 
ee ee eee 31 37 45 45 

’ CER ar siuseteeewers saeaccens 211 267 225 214 
Other West Indies & Cuba .... 26 60 80 96 

SOUL AMIEIOE: 6 6c ce eicee ve eiwwrws 289 531 560 612 
PRQOTIANG 5. vinsoiscucidsiexinns ¢aeee 61 83 107 106 
ee RRO, cere nre eae eae 100 214 219 219 
RR 5-65 od Sadao es Se ies were 39 64 69 96 

WORE a. 6's be Sere es bn walerethie ees 41 108 93 2 
PEED (505s doc Da mile hia aes as 14 19 19 26 
MFAUROBY:: 5 0:0 5ta:6 0a 66106 8,0 evsle oslo 6% 12 11 10 17 
PM. ies on ee es cinie ma eRe s 12 24 35 48 
Otte COMAtries ics cciickciecescs 9 9 8 8 


Per Capita Purchasing Power in Latin America 


An approximation of comparative purchasing power may he 
made by taking a sufficient number of representative commod- 
ities and analyzing the consumption of these articles in the vari- 
ous markets. In an attempt to arrive at comparable results, 16 
representative commodity lines have been selected, embracing 
agricultural implements, automobiles, patent medicines, electric- 
light bulbs, wheat flour, hardware, lumber, industrial machinery, 
cement, newsprint paper, automobile tires, shoes, typewriters, 
books, cotton piece goods, and rails. The importation in each 
country has been added to the local production, if. any, and al- 
lowance has been made in each case for exports, discrepancies 
in valuations, etc., with the result that the following tentative 
indices of per capita purchasing power in certain of the Latin- 
American countries have been arrived at, taking the United 
States as a basis at $100 per capita. 


Purchasing 

Country Popuiation Power 
OBEN 5505509 Sita vbr ecech won Ris 10,647,000 $31.85 
EAU ERR, DIAC eee ere fe, Bre enue 3,568,000 16.85 
staal s Siaren2coustee Wise ote a NOEs 4,025,000 15.74 
WIRE Selec aiaweesawecawes 1,720,000 14.82 
DRCREOO Saiccceulnee oo esi steak 15,000,000 11.03 
Dominican Repubiic ............. 1,022,000 10.49 
ion ae RRR ERE or AE Re Re TENT 500,000 9.65 
rn | RE Se an ae rag 3,089,000 9.41 
BPMN ciscvighhsore tres Siena See On 40,543,000 7.74 
NN ss afl Sir nS asad area ters 5,500,000 6.13 - 
ON ts ooo ee escaeeew ees 7,283,000 4.83 
RSPEI, «55 5d a WX ane ae eee reese 2,454,000 4.38 
MR 54.5. 200s Rov eee ee ahas es 2,550,000 4.37 


Per Capita Imports in Latin America with Amounts from 
United States 


Inasmuch as the average exporter in this country is interested 
not so much in the total consumption in a given foreign market 
as in that market's consumption of imported goods, the import 
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LATIN AMERICA—(Continued) 


statistics of the various markets furnish one of the most reliable 
guides to specific purchasing power. It must be borne in mind, 
however, that large imports are not always indicative of a high 
state of material advancement, but may, indeed, signify merely 
that a particular region is unable to provide even its most ele- 
mentary needs. Then, again, high per capita imports may 
merely show heavy importations for special enterprises, such as 
oil machinery in Netherland West Indies, or sugar machinery 
in the Dominican Republic, which bring the importations of 
these countries up to a figure not truly indicative of their normal 
purchasing power. The following figures, based on Latin- 
American official statistical sources, show the per capita imports 
by countries during the calendar year 1927: 


Per capita imports 


From 
Total United 
States 
MIME ie de oda, oe isk aie uweceee a Me $11.28 $7.24 
Central America: 
ee Cr eee 104.29 48.88 
MEE gorse a tawe nici ace a sae - 34.60 17.30 
CRI 6a. oe Peiiee ue aecneeceee. 10.20 4.46 
EIN ofa bo SSS oa Ok Vek eae ee 15.19 12.08 
jo ret rere rte re 15.84 12.38 
MES b ialalo wie lin OO eee a eRe se 29.00 22.63 
(0 SEE SIER Ere ruser Mean ree 9.01 4.53 
West Indies: 
British West Indies .........05.000- 40.94 6.14 
LS SEC PEE here See etree 72.00 45.00 
Dominican Republic ............... 27.15 17.37 
French WOME SIMO Sie ob sied cn ce bee 22.00 7.10 
MU a ee cance Une unee te nee ee eae 6.86 5.24 
Netheriand Wrest. Smee occceccces 100.45 49.91 
UNMERMNO sraieiar's, « ita-e, aor oko eo ee aa 76.30 68.35 
EE ERM ec. hac e'eaweunnane se 58.00 48.40 
South America: 
ERRORS 5. cirecs Ce cacé tae RE See 80.10 20.66 
NEE 6. wid 6 BOTA as vee 6 ene ee Roe 8.73 2.54 
ESD carr cOw. co eee wamee mens 9.73 2.81 
RN iia A aacAS oa Peedecd secweek ’ 32.51 9.90 
Neri oct a death oleae RA eats 16.34 7.09 
ae. raw eee re sad ane nawe 4.96 2.38 
Guianas— 
NERNEY (Soe ein neo e ecb ewe taus 39.00 4.48 
EER aid oN Sac ee we mmern nee. 49.00 3.11 
pe eee mer rer 31.80 12.40 
Bo ROC eee mn ee ie 14.26 3.07 
UM dat ere ad occ talk ses oce WeU en es 12.97 5.18 
jeer ree ree ere 49.50 14.95 
WEMIEMUNEERE Goie dics eee ceceawe uence 22.95 12.73 


THE ORIENT AND OCEANIA 


Larger purchases by Japan and China in 1928 and 1929 were 
the chief cause of the great expansion in our exports to the 
Orient. Exports to Japan were 15 per cent larger during the 
fiscal year 1928-29 than in the preceding year 1927-28. The 
change in value of American export trade with Japan during 
these two years was from 253 millions of dollars to 292 mil- 
lions. This increase was due mainly to larger purckases by 
Japan of cotton. Still greater increase of United States ex- 
ports was noted in the trade with China. In 1927-28, United 
States exported to China, including Hong-Kong and Kwantung. 
products valued at 122 millions; during the fiscal year 1928-29, 
this figure changed to $171,800,000—an increase of two-fifths. 
Leaf tobacco, cigarettes, wheat flour and cotton were exported 
to China in substantially greater amounts, and there were 
moderate increases in the values of kerosene and passenger 
automobile exports. 


Similar gains in United States export trade with Netherland 
East Indices and the Philippine Islands were made. From 33 
millions in 1927-28, the value of United States exports to 
Netherland East Indies increased to 43 millions in 1928-29. In 
United States export trade to the Philippines, the increase 
during this period was from 75 millions to 87 millions. 

Increases in merchandise exports from United States to 
countries in Oceania likewise marked this period between July, 
1928, and July, 1929. The value of total merchandise exports 
to Oceania increased from 174 millions of dollars to 193 mil- 


lions. An increase of 9 per cent in our exports to Australia 
brought the 1928-1929 value to 151 millions. This increase 
was due mainly to considerably larger values for exports of 
gasoline and lubricating oils, tractors and automobiles. 


It must be remembered that the increase noted in the above 
figures occured during the last fiscal year, from July, 1928, to 
July, 1929. The export table for calendar years, the latest 
such report being 1928, indicates a decrease in United States 
exports to Oceania in that year. In the export merchandise 
table for fiscal years, published in the August 26th issue of 
Commerce Reports, the increase of the United States exports 
to Oceania during the last fiscal year is explained by larger 
shipments to Australia. The figure for the total of United 
States merchandise exports to Australia, even though larger 
than in 1927-1928, is still somewhat smaller than in 1926-27. 
To New Zealand, our exports have taken a similar trend. The 
total value of our merchandise exports to this country for the 
year ending July 1929, was 39 millions, as compared with 32 
millions during the preceding year. This increase was due to 
greater shipments of automobiles and tobacco. 


American Exports to Japan 


Value In cae 2 ef Dollars 
1914-1921 1926 1928 


Toba, BMV: oscc cece sends 45,290 260,754 sian aa 
WECM, SOO. caditictcicucese awn 1,994 11,040 5,339 7,023 
Debs TI hick bacucesn cecesemes 440 2,379 4,290 5,531 
Cotton, manufactured ............ 18,548 107,860 122,922 129,272 
Boards, etc. Douglas fir .......... 197 3,760 3,550 3,530 
MOS C08, IGE ec ncvcdecéaea » seeeas 3,146 3,323 3,979 
Gasoline Sit UE x icdie cee ncces 68 3,802 2,789 4,780 
eee ree See 4,659 13,690 8,013 8,091 
GEG GRO eo kacawcetocdiacas <tatea 2,214 4,032 4,256 
RAIOUNEINE AE ¢ a dies dacacicc needs 553 2,413 2,920 2,987 
Iron or steel sheets galvanized .... 3932 477 312 369 
Steel alitete, DlecE. 22 <0 esesc cys. eee 6,983 - 4,891 4,383 
Tim ail teste piles. ..-cecccces 2,100 5,629 6,538 6,092 
Comes, Gaeta. Tate) | ccccccsasta® cecads 5,279 3,198 4,662 
Electrical machinery and apparatus 2.4152 10,744 6,537 4,623 
Automobiles, passenger ........... 3652 1,600 2,316 5,997 
AGREE TERRE - cc ac. veranda: 28 2,648 5,905 9,511 
Sulphate of ammoiia...:...c56065 0 9 cs aes 3,590 1,467 1,064 


American Exports to China 


Value In cant of Doliars 
1910-1914 1926 927 1928 


ROSA: ERQUHEDS occ. ic dh ce cars ae 31,391 129,490 sudan 165,182 
Milk, condens. and evapor. ...... 80 1,652 1,446 1,990 
Weees SNOEE™ 6 cc cade eaaccwaeas 15 1,091 390 188 
WOOO GING fas wa Swe ducees <oaees 5,589 6,857 8,705 10,568 
ee eR ee Ae 1,192 20,668 9,431 29,655 
GOS 55 asin cteettiesana decane 992 12,114 7,733 14,318 
Coton, unmanufactured1 ......... 810 13,320 19,077 17,713 
Boards, ete. Douglas fir .......... 1.0682 2,679 1,537 2,404 
Gasoline, naphtha, etc. ............ 34 1,804 2,279 1,972 
Illuminating oil (kerosenc) ....... 7,202 17,969 14,952 28,361 
EGER GEN esc Sawa ccveccandes 290 1,655 1,861 2,779 
Copper, (ingots, bars) .......... 4613 1,278 864 958 
Tin plate, terne plate, etc. ....... 441 2,812 2,463 3,301 
Automobiles, passenger ........ 972 1,510 910 1,688 
Colors, dyes, stains (coal tar)...... saceme 1,913 2,041 2,593 


American Exports to Australia 


Value In Thousands of Dollars 


. 1910-1914 1926 1927 1928 
Wérwks: BSNS asc Sec casanctexs 38,722 168,695 159,124 141,295 
CoM GUID: cn once eaeeeekeans 685 1,300 710 634 
Automobile tires (casings) ....... 0 ....-5 1,185 1,368 343 
ee” ee re 2,180 8,895 7,278 7,555 
Timber, sawed, Douglas fir ...... talacaits 2,391 3,386 2,461 
Boards, etc. 
MEE EE ciccacccaeanaa eset es 2,291 2,039 2,134 1,079 
| OS rere Serre rrr ect e 1,213 1,911 2,605 1,599 
Gasoline and naphtha ............ 967 16,929 14,625 14,203 
pe | Sa Per eee 2.447 4,039 4,070 5,601 
DINE OFF Sc vecacsigedesecses 613 5,019 5.244 5,029 
Electrical machinery & apparatus .. 1,115 7,606 6,850 5,479 
eMGUIOINIES Naas vosasdaeceueesss 381 808 753 656 
Wn UIE cccucsacwdesdaas, “oeeaus 2,840 2,539 3,638 
Automobiles, passenger .........- 1,897 33,986 26,686 23.569 
Automobiles, trucks .........-..-. 23 =: 10,343 14,361 8,359 
Automobile perts ............. = 109 3,116 3.827 3,970 
Motor cycles and others ........-. 5 1.158 638 551 
Railway cars and parts ..........- 88 724 143 253 


Pianos, players and others ....... 78 3,019 2.542 847 
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PRINCIPAL FOREIGN NEWSPAPERS 


EUROPE 


Publication Language Rate Class Publication 
AUSTRIA SWITZERLAND—Cont. 
Wein sh. 
Illustr. Kronen......... German mm—.40 All classes “os apntieacon 
Das Kleins Blatt....... German mm—.35 General a Teieee da tianees, 
Kleine Volks Zeitung. ..| German mm—.45 Skilled workmen me: 
Neue Freic Presse...... German mm—.56 All classes 
Neues Wiener —-. .| German mm—.50 Best classes. Lausanne 
Neues Wiener Tagblatt.| German mm—.40 Better class, Maile dtavinde 
Linz G nergy 2a pe 
: x azette de Lausanne. 
OS ee ee German mm—.,16 General. ‘Tithe de laieuee.. 
Klagenfurt 
Alpenlandische Suecish 
undschan.......... German mm—.15 All classes, — : 
Freie Stimmen......... German mm—.12 All classes. Pein dee ai 
Zurich 
Salzburg TE, | ST Seer ASR Cae 
Salzburger Volksblatt...| German mm—.15 Middle class. a —— 
Graz 
Kleine Zeitung......... German mm—.,.20 All classes. 
Innsbruck 
Innsbrucker Nachrichten] German mm—.20 All classes, SPAIN 
Barcelona 
La Vanguardia......... 
- gg pam gate's'o5 
POLAND aceta de Cataluna.... 
Diario de Barcelona.... 
EA PRBNCICAL. < <yis cc 0.0: 
Katowice ‘ b Zolty 
Gazeta Robotnicza..... Polish mm—.15 General. 
GIOB PEACH :0.. 6 6s0 05 secs Polish mm—.20 General. Madrid 
Kattowitzer Zeitung... .,.] German mm—.25 German DT A, oe 
PMUMAD 2.555 s0s0 kG 6 vein Polish mm—.25 Leading Polish Mi alaihe.... be 
Paper. |e oye 
Krakow . CO as re 
(a ee eee Polish mm—.20 General. La Lébertad Sade whore Sats 
Glos Narodu...........]| Polish mm—.20 ioemeral, dR Ga Se 
Ilustrowany Kurjor ; 7 yrs RE ANS A et 
Godsenny.......'.5- Polish mm—.40 All classes. PROPOR Sess ct oct 
Nowy Dziennik........ Polish mm—.25 General, 
Lublin : : 
Express Lubelski....... Polish mm—.25 General. 
Glos Lubelski.......... Polish mm—.15 General. CZECHOSLOVAKIA 
Lwow : : 
Dziennik Luduwy...... Polish mm—.15 General. Pilsen 
Gazeta Codzienna...... Polish mm—.16 General. Cesky Denik.. 
Gide FAME... .csa0ss06 Polish mm—.12 General. Nova Doba.. eer 
Kurjer Poranny........| Polish mm—.25 General. Pilsner Tagblatt........ 
Nowy Czas.:.........- Polish mm—.30 General. 
Ilowo Palskie.......... Polish mm—.30 General. 
Prag 
Lodz PPPOE 2S pias... 0s ado oe 
ee ee Polish mm—.20 All classes. Narodni Listy......... 
Neue Lodzer Zeitung. ..| German mm—.20 German. Narodni Politika...... * 
Prager Tagblatt......... 
Poznan NOREOV 3553s acta vate 
Dziennik Poznanski....| Polish mm—.20 General. 
Kurjer Poznanski...... Polish mm—.25 General. 
Posener Tageblatt...... German mm—.25 German. Reichenberg ; 
= Reichenberger Zeitung. . 
arszawa 
Express Poranny....... Polish mm—.50 General. 
Kurjer Poranny........ Polish mm—.27 General. Brunn 
Kurjer Warszawski.....| Polish mm—,.35 intelligence. Lidove Noviny. a 
Nasz Przeglad....:.... Polish mm—.55 Jewlish | Moravske N oviny. cence 
Intelligence Narodni Noviny....... 
Rzeczpospolita......... Polish mm—.30 General. WBDORO. «6 s000:6 5-007 0 as 
MORCODIEE, coc nk oN Os 
Bratoslava 
RUMANIA Magyar Nusag......... 
Narodni Denik....... 
Bucuresti ra Pressburger Zeitung. . 
aa a Rumanian | li 20.— All classes. Slovensky Dennik...... 
eee ee Rumanian | li 12.— Commercial. 
Dimincata.............] Rumanian | li 20.— All classes. 
Univereul.:....55:..%. Rumanian | li 20.— Ail classes. 
ite | Rumanian | li 12.— Middle class. HUNGARY 
Budapest __ 
SWITZERLAND paagen Mitlan..< . 34 
Esti Kurir ; 
Basel : sfr. Magyar Hirlap. . 
Basler Nachrichten.....| German mm—.40 Ali classes. Magyarorszag.......... 
National Zeitung....... German mm—.40 All classes. Pester Lloyd......./... 
DORE DIRIGO. 65 5s cass 
Bern ; ; Pests Hitlap.:....<3 5.0% 
Ee German li—.50 All classes. ROR sob peek Wik o1ei8 Oe 


Language Rate Class 
en 
French li—.60 Better class. 
French li 1.— All classes. 
French li—.50 Better class 
French li—.50 All classes. 
French li—.50 All classes. 
German li—.60 All classes. 
German li—.40 General. 
German li—.42 Honseholds, 
Peset 

Spanish li—.55 All classes. 
Spanish li—.15 General, 
Spanish li—.50 General. 
Spanish li—.25 Best class. 
Spanish li—.40 All classes. 
Spanish mm——.60 Best class. 
Spanish 1—.00 Best class. 
Spanish h—.75 Better class. 
Spanish St Brae General. 
Spanish li—.75 General. 
Spanish hi —1.50 Better class. 
Spanish | General. 
Spanish li1— All classes. 
. Ckr. 

zechosl. mm—.45 Middle class. 
Czechosl. | li—1.40 All Geoens. : 
German mm—.50 Industrial. 
German mm—1.00 Industrial 
Czechosl. | li—2.50 etter ts. 
Czechosl. | li—5.00 All classes. 
German oe 70 All classes. 
Czechosl. | li—2.5 General. 
German mm—1.— Middle class. 
Czechosl. mm—1.20 Better class. 
Czechosl. | mm—1.50 All classes. 
Czechosl. | li—3.50 All classes. 
Czechosl. mm—1.50 Farmers. 
German mm—1,— Better class. 
Hungarian | mm—1.20 Hungarian. 
Czechosl. | mm—1.— ne! 
German li—1.80 All classes 
Czechosl. | li—2.— eral, 
Hungarian | mm—.50 ) Better class. 
Hungarian | mm—1.— Middle class. 
Hungarian | mm—.80 Professionals. 
Hungarian | mm—.50 General. 
Hungarian | mm—.40 All classes 
German mm—.50 Commercial 
Hungarian | mm—.60 neral. 
Hungarian | mm—.72 All classes. 
Hungarian | mm—.48 Better class. 


Courtesy of Rudolph Mosse, Inc. 
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PRINCIPAL FOREIGN NEWSPAPERS 


THE ORIENT AND OCEANIA 


Publication Language Rate Class Publication Language Rate Class 
BRITISH INDIA CHINA—(Cont) 
Allahabad Shanghai 
The Pioneer........-0. English inch sh. 8.— Well todo. . The China Press....... English in. $.30 All classes Chi- 
The Leader English inch Rp 1/4 — speaking nese and Euro- 
ndians. peans. 
Bombay : ‘ E North China Daily _— English in. $.40 Better classes. 
The Bombay Chronicle.} English inch sh 3 /6 Educated Indians The Shanghai Times.. English ae: - - - ~ Bibtiveaveneess vee 
The Bombay Samachar.| English inch Rp—/.12 Commercial. The Shum Pao......... Chinese sq. inch All classes. 
The Indian Daily Mail..| English inch Rp 1/4 Indians and Sin Wan Pao. .....:.6: Chinese sq. inch $.40 Better classes. 
y ‘ cee The Far Eastern Review.| English p. p.mex.$175.—| Engineers. 
inca am-E-Jamshed....| English inch Rp—/12 Parsee 
The San Vartaman..... English inch Rp— /12 Educated Indians 
The Times of India 7 i 
Oe) Se English inch Sh 12/.— Best class. STRAITS 
The "Times of India p SETTLEMENTS 
A eee ere English inch Sh 7 /6 Best class. 
Singapore 
Calcutta ; : : The Malaya Tribune. ..} English p. i. $.55 Tradesman. 
Amrita Bazar Paprika. .| English inch Rp —/12 English speaking Singapore Free Press....} English p. i. $.30 Best classes. 
; Indian. Straits Times.......... English p. i. $.75 Best classes. 
Pigtis. 64660 eines es. Bangalee inch Rp 1/—/4 | Better classes. Motors in Malaya...... English Pp. p. $.00 Autom. paper. 
BemgaleS. oc ccsccscccce English inch Rp ’"— /12 —— speaking 
n cand 
The miamen. ce cs maven’ English Sh 6/9 Europea: DUTCH EAST INDIES 
Forward.. ...---| English Rp 1/12 English am : 
; Indians. Batavia 
The Statesman.... English Rp 6/8 English speaking Het Nieuws van den Dag] Dutch p.i. $.50 All classes. 
" (Weexty) sails Pip e Indians. | Java wie Seana Dutch p. i. $.50 General. 
Sommerce (Weekly)....| Englis — ommercial. : in. Edit. .. 
The Indian & Eastern , Sin Po Malay Edit... } eee ee p. p. Hfl 190 Better classes. 
OMGNOEE 6 Vive oe Sone English page £9,—/— | Technical Trade 
A. aper. Java (Sourabaja) 
Indian & Eastern Motors} English page £7/5/— Auto Trade De Indische Dourant. Dutch p. li. Hfl .155 Europeans. 
. Paper. Nieuwe Soursbaja 
Delhi -__ \ ; ) COMM ies ows ances Dutch p. li. Hfl .115 Europeans. 
The Hindustan Times...] English inch Rp —/14 Better class. Iwarta Soerabaja....... Malay p. p. Hfi. 200. Chinese. 
Soerabaiasch ; 
Lahore , Handelsblad......... Dutch p. li. Hfl. .75 European. 
Civil & Military Gazette} English inch Rp 3/12 Better class. 
Muslim Outlook........ English inch Rp 5.— Indians. Weltevreden 
TRI 5 650-0.6.9.0 0.0 erke-s English per line 6 anuas | All classes. Bataviaasch Nieuwsblad| Dutch p. le. Hfl. 115 European. 
Karachi 
Daily Gagette.......... English inch sh 1/6 All classes. 
AUSTRALIA 
Madras ; 
hades Se Telugu per in. Rp —/8 | Indians. Adelaide 
"Eig PANINI ace os a0 es English per in. Rp 3/— | All classes. The Advertiser......... English per in. sh. 7/6 All classes. 
Madras Mail English per in. sh. 4/6 All classes. _ The Chronicle.......... English per in. sh. 7/— | Farmers. 
Swadesanutran......... Tamil per in. Rp —/7 | Business Indians. yy} | SR eer English per in. sh 8/— | All classes. 
BE OWN bec vs Kien ous English per in.sh 7/— | All classes. 
Burma The Observer.......... English per in. sh 8/— | Farmers. 
Rangoon Gazette... .| English per in. sh 2/6 All classes. ~ 
The Rangoon Times....| English perin.sh3/— | Best classes. Brisbane | 
The Sum Daily........ English per in. Rp 2/— | All classes. The Brisbane Courier...} English perin.sh. 8/6 | All classes. 
Brisbane Mail......... English per in. sh. 9/— | General. 
Melbourne 4 
RO Rede seticconcans English per in. sh 18/ Middle class. 
CEYLON EN BIN a oisa 60 0 wees English per in. sh 18 /— | Better classes. 
The Australasian. Pawecare English per in. sh 7 /— Better classes. 
Colombe eMiNwaccdeceoua sees English perin.sh 18/6 | All classes. 
The Ceylon Observer. ..] English per in. sh 4/— | Middle class. Sun Pictorial.......... English per in.sh 18/6 | All classes. 
The Dinamina......... Singhalese | per in. sh 3 /6 All Classes 
Singhalese. Sydney 
Times of Ceylon........ English per in. sh 15/ Better classes. Daily Guardian........ English perin.sh 17/6 | General. , 
Sun & Sunday Sun..... English per in. £1/2/—| All classes. 
Daily Telegraph........ English per in. sh 13/6 | Middle class. 
JAPAN Evening News......... English per in. sh 14/— eneral. 
Osaka Smith’s Weekly........ English per inch General 
Osahi Ihimbum........ Japanese per in.. Yen 16.50} All classes. Sunday Times......... English per in. sh 5/6 General. — 
The Osaka Mainichi... .| Japanese per in. Yen 21.50} All classes. Sydney Morning Herald English per in. sh 12 /— Commercial. 
BaeiMeacéenes aacecede English per in sh 17 /6 Chiefly women. 
Tokyo Women’s Budget ...... English per in. sh 16/— | Women. 
Hochi Shimbun........ ar gg per in. Yen 11.50} All classes. 
Japan Advertiser....... nglish perin. Yen 3.25 | Foreign residents. 
Jit BRIDE: cece asco s : Japanese | perin. Yen 11.50} Best class. 
Tokyo Asahi Shimbun. .| Japanese per in. Yen 11.50} Better class. NEW ZEALAND 
Tokyo Nichi Nichi 
SPMETNOR oooh cases es Japanese per in. Yen 14.—}| General. Auckland 
The Auckland Star..... English per in.sh6/— | General. 
The New Zealand Herald| English perin.sh6/— | General. 
ERO DUlhsces axcacenss ass English per in. sh 3/6 General. 
: Women’s Mirror....... English per page £ 27.- | Women. 
CHINA ; 
Christchurch 
Hongkong Lyttelton Times........ English perin.sh 3/6 | General. 
The China Mail... English per in. sh 1/6 All classes MINN. a céckesseudscade English per in. sh 3/6 General. 
‘ , Europeans. Sei wade cas xecddadeans English per in. sh 3/— | General. 
Hongkong Telegraph. ..| English per in. $.35 All Classes 
Europeans. Dunedin 
a China Morning ; F Evening Star........... English per insh sh. General. 
POM sc eccesas testeaoe English per in. $.25 All classes Otago Daily Times..... English per in. sh 3/6 General. 
Europeans. 
by Kwong Yat Po..... Chinese sa. in. $.80 General. Wellington 
w Kiu Yat Po....... Chinese in. $.15 Better class. New Zealand Free Lance} English per in. sh 4/6 General. 
ah Tze Yat Po....... Chinese in. $.50 Better class, New Zealand Truth....} English perin.sh 8/— | General. 


Courtesy of Rudolph Mosse, Inc. 
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DIGEST OF TRADE MARK LAWS OF THE WORLD 


‘ . Home Registration Marking Requirements 
Country Term of Registration Essential (Optional unless otherwise indicated ) 
ee rere | No “‘Marca Registrada” 
SESE CS ee pe aes eee 14 years No ‘Registered Trade Mark” 
Nia kes iii: ita vere ecw oie de 10 years Yes “Schutzmarke”’ 
Danama telands ())s.. 0... ie dees ces 14 years No “Registered Trade Mark” 
NS ye eee eee are Unlimited Yes “Marque Déposée”’ 
OE CS ae eee 14 years No “Registered Trade Mark”’ 
SRD Coole os aim ale boas wis sv eae 10 years No ‘*Marca Registrada”’ 
ED oe oy Ce ais ay cok own en 15 years Yes ‘*Marca Registrada” 
2 eS (ee er 14 years No ‘Registered Trade Mark" 
MNRR NOD. ciicce dis paiedicwclegs facts Sees Yes ‘‘Marque Enregistree’’ or ‘‘M. E.” 
eT ae ee eet ae 25 years No ‘Registered Trade Mark’”’ 
END ie Sgn 54 56 win Sivan sie aie Ee 14 years No “Registered Trade Mark” 
oS ESSEC Race cance ec ee 10 years No “Marca Registrada” or ““M. R.”—Compulsory. t 
MIU CG Non cir soe un «ss v0 ea do eee 20 years No “Registered Trade Mark” (in Chinese Characters) : 
NO ee ee eae 10 years No ‘‘Marca Registrada”’ . 
EES ee ee eee 15 years No ‘‘Marca Registrada”’ 
SEEMED 5 5 c-sio ale’ 6 S10 ats ser cigs. ale 15 years Yes ‘*Marca Registrada”’ 
Cenchoslovakia (b). 066566. ccscees 10 years Yes “Ges. Gesch’”’ J 
NE NUR is sig oo bis iad 0 4-0 v9 9 ani ee eee ; Yes ‘“‘Eingetragene Schutzmarke”’ J 
SIE EDD niee b65.5.0 4s .v0s-raina hee 10 years Yes “Indregistreret Varemaerke” 
Dominican Republic (a)............. 10-20 years Yes “‘Marca Registrada”’ or ‘‘M. R.” 
Dutch East Indies (b)............... 20 years No ‘Wettig Gedeponeerd”’ 
East Africa Prot. (b)................] 14 years No “Registered Trade Mark”’ 
eee OE ee eta ee 20 years No ‘*Marca Registrada” 
DDS Sins road itsa a:o:s Saases alee Unlimited No None 
SS SS hea ae 1-10 years Yes “Registered Trade Mark”’ (in Esthonian language) y 
NTI sss win Zcis' Sin lave o's Gee da 10 years Yes ‘‘Varumarke” 
CS SEE Se eae ae ae 15 years Yes ‘‘Marque Déposée”’ 
SII So 95 nig 5 he Oe ASRS eee 14 years No “Registered Trade Mark’”’ 
8 EEE een oe eee 10 years Yes “Eingetragene Schutzmarke”’ 
Gold Coast Colony (b).............. 14 years No “Registered Trade Mark” 
CROCUS CAAA 1B). 5 oiineiccwicccewss see 14 years No “Registered Trade Mark” 
CS Cr A eee eee rae 10 years Yes “Registered Trade Mark” (in Greek language) ; 
PAD hoo ow ce ceeket ess 10 years Yes “Marca industrial registrada bajo No.” ‘Marca comercial regis- 
trada bajo No” together with name and address of the regis- 
2 trant—compulsory. 
RES So cd oes teats cia Gc aN Ded a OE 20 years No “‘Marque Déposée”’ 
COS | a on ee ane 20 years No “Wettig Gedeponeerd” - i 
PERO cnc h iin chein wen woasak 10 years Yes ‘‘Marca Registrada”’ 
LL Se ee 14 years No “Registered Trade Mark” 
oe a a a eer 10 years Yes “Védejegy” 
NO) Ne ee Unlimited No ‘Registered Trade Mark" 
NE ee () a re 14 years No ‘‘Registered Trade Mark” 
ND iss dsb kOe Ww 6s 0-s,561s oo Ee. Yes ‘‘Marca Depositata”’ ; 
BOR RNR saci 5.6 Bis on os maxeareaae 14 years No ‘Registered Trade Mark” 
SO Se see giao toate 20 years No Japanese ideographs for ‘‘Registered Trade Mark”’ 
pe shaaker 10 years ; No “Registered Trade Mark”’ (in Servian language) 
en ers teen 1-10 years Yes ‘Registered Trade Mark” (in Latvian language) 
0S ee SD, 1-10 years Yes “Registered Trade Mark”’ (in Lithuanian language) 
ee a) ae 10 years . No “‘Marque Déposée”’ 
MANNS D Sire kk a.n Sissel ase setae Unlimited No “Registered Trade Mark”’ 
SS eee No ““*Marca Registrada”’ and location of factory 
Morocco French (b).................] 20 years ; No “Marque Déposée”’ 
Newhoumdiend 1b)... 5.00. ec ce see Unlimited No ‘Registered Trade Mark”’ 
New Zealand (b)...............:... 14 years " No ‘Registered Trade Mark” 
SN foie 9:55) o1bbove «rn 40's 10 years No ‘‘Marca Registrada”’ 
EMIT DY 535.615 bik 6ibc8 in cers oom 14 years No ‘Registered Trade Mark” 
2 ene aces © 10 years Yes “Registrert Varemarke” 
oS ee ne) 20 years No “Registered Trade Mark"’ 
OS Be ee eee 10 years Yes ‘Marca Registrada”’ 
TRU FIRU Sitio cask hoc eeeice oats 10 years Yes ‘Marca Registrada” 
RD oa bs cv on ig i sibs pine’ soe a ae 10 years Yes ‘“‘Registered Trade Mark"’ 
eA eee ae ee ee 10 years No ‘‘Marca Registrada” 
Philippine Islands (b)............... 30 years No ‘Registered Trade Mark” 
WORE ois tole ta SS ore 5. oko wis die BORE 10 years . Yes “Registered Trade Mark"’ (in Polish language) 
oS I a er ren ere 5 20 years No “Registered Trade Mark” 
IND 6 oo ie ecco atacoelenn Gis eee 10 years Yes ‘‘Marca Registrada” or “M. R.” 
Portuguese Colonies (c)............. Life of Portuguese Registration Yes ‘Marca Registrada” or “‘M. R.” 
Rhodesia, South (b).................] 14 years No ‘Registered Trade Mark’”’ 
RMD ens bet Sew eamen 15 years No “Registered Trade Mark” (in Roumanian language) 
ON | ah on a 2 2 20 years ; No ‘Marca Registrada”’ 
SN MTINEN i514 cic ind sabe weed ors ae oes 20 years Yes “*Marca Registrada”’ 
MEM? iia de kvewis pceon sas cok 10 years Yes ‘‘Varumarke” or ‘‘Registreradt Varumarke” 
NONE RODD oc. 5 5 5:05. Sorsialcyois.b 39 5 20 years Yes “‘Schutzmarke” or ‘‘Marque Déposée”’ 
Syria and Lebanon (a).............. 15 years No ‘‘Marque Déposée” 
Tanganyika Territory (b)............] 14 years No “Registered Trade Mark” 
Trinidad and Tobago (b)............ 14 years No “Registered Trade Mark”’ 
SS Ee Se ee ee Dre | 15 years No | ‘Marque Déposée”’ 
MUN NNSD oor on) 54 53 ees aothcavclw sd ome 15 years No ‘‘Marque Déposée”’ or “Registered Trade Mark” 
(in Turkish language) 
Union of South Africa (b)........... 14 years No “Registered Trade Mark”’ 
ee | Se ee ee 10 years Yes ““Marca Registrada”’ 
J EOS nee .. 10 years Yes “Marca Registrada” = 


*Courtesy, Author of “International Trade Mark Law and Practice.” 


(a)—First applicant entitled to registration. (b)—First user entitled to registration. (c)—Owner of Portuguese Registration. 


MANAGEMENT 


Classified INDEX TO CONTENTS See Also 
° | 66 
by Topics, How to Use the Index | Table of 
_ : There is such a wealth of information about individual industries, | 
Lines of commodities, lines of business, etc., in this book, that an all-inclusive | Contents” 
index, if refined to the last degree, would consume as many pages as_ | 
: . the book itself. Hence, careful research has been expended to list | 
Business here the topics which will be most frequently referred to. The reader | Page 13 
interested in one or more lines of business, if specific reference thereto iii’ ; 
and is not found in the index, is referred to the data on distribution, sales and “What This 
volume and number of outlets beginning on Page 75. This will. be 
x x %. found to be classified by 50 lines of business and 100 commodities. + 99 
o | 
Geographical Data on specific volume of advertising in every medium, classified by Book Contains 
ce es 64 industries will be found beginning on Page 107. Much may also 
Divisions be gleaned from the Foreign Markets section, beginning on Page 337. Page 14 
PAGE PAGE PAGE 
A Automobiles—Annual retail and wholesale sales Building Materials—Advertising—Expenditure... 108 
. r with number of outlets ............. 78-85 oC DOGG as cccsacataccxncgedautesese 13 
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| Offering 
AN UNUSUAL APPROACH TO AN 
EXCEPTIONAL AUDIENCE 


ANTIQUARIAN 


A magazine devoted to antiques and works of art in all their 
branches; paintings, sculpture, silver, furniture, rugs, tapes- 
tries, glass, and ceramics. 4 
A magazine of large-page size (93/4x131.)—edited by ~ 
‘recognized authorities and profusely illustrated—the leader 


in its field. — 


A magazine read by those Americans who collect for their 
homes the finer and more costly objects of art. 


* 


A magazine reaching a discriminating public with the 


means to buy. —" 


An ideal advertising medium for quality products. 


ow {ANTIQUARIAN 


420 LEXINGTON AVENUE NEW YORK, N. Y. 
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With the Selling Help of 
MAPS 


A Dartnell Survey, in summarizing an investigation concern- 
ing the use of National Map Company maps, states that there 
are “four primary functions performed in helping the Sales 
Manager effect better control of sales department activities. 


These functions are: 


(1) Controlling the activities of salesmen, dis- 
tributors and dealers. 7 
(2) Uncovering and developing new business. 
(3) Disclosing the extent of present business. 
(4) Keeping tab on competition.” 
Namapco Maps can tell more, tell it quicker and tell it better 


than any other medium yet devised. Markings can be made 
with crayon, ink or water-color, washed off and changed. Col- 


ored tacks of different sizes, tags and rings. may be used and — 


removed as the record changes. Namapco .Map Systems are 
furnished in various convenient sizes to accommodate from 2 to 
60 maps. New wings and maps can be added as territory in- 
creases, ° 
Whether ——s territory is large or small, Sales Managers find 
that, with the help of these maps in keeping all the facts about 
their business constantly before their eyes, they can direct their 
sales efforts more effectively so as to produce the most sub- 
stantial results, 

Tell us (1) what. you sell. (2), method of selling and 

2," Septagtae ple Miata loon oef’ Salons 


can use it to develop a bigger business. _ Address our 
home office, 909 Murphy Bullding, Indianapolis, Indiana, 


NATIONAL MAP COMPANY 


Map Makers Since 1885 


909 Murphy Building, 675-9 Transportation Bldg., 
indianapolis, Indiaaa Chicago, Illinois 
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The:Real Clue to the Upward Surge ! : | : 
of ete | 


‘Chicago Tribune Circulation 


Readers want a newspaper first for the’ 


news it contains. That’s why the Chicago 
Tribune goes to such effort and expense 
.to gather and. present.its*most impor- 
tant commodity—the‘ news of the day. 
Like watchdogs of the truth, umane. 
teporters roam the —» 
‘world, bringing to f 
‘“American eyes: and: 
minds the gist, of 
the news. So staunch: ‘ 2 
is it ‘in accurate re- | 
porting, so trench- | 
ant and courageous # 
in editorial’comment, 
that the ‘Tribune not 
only-has become a 
great force locally, 
‘but it is read by think- 
ing people in every 
section of America. 


inieancealtspnantelipeensenetia. a: 


Editorial brilliance, tiben policies 
and tireless.courage build reader — 
confidence and keep Tribune daily 


sales mounting. During: the last fifteen 
years Tribune circulation has more 


than doubler: Today: its city circu- 
lation is growing 
' faster than the city - 
"Chicago. 
As a newspaper 
the Tribune delivers 
the goods to its read- 
_ ers. And they follow 
it int increasing. num- 
‘bers. That’s why, as 
an advertising me- 
dium, the. Chicago 
Tribune year after 
year is able to deliver 
‘the goods for adver- 
+ tisers. . 


THE WORLD’ $ GREATEST NEWSPAPER 


